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Key Statistics Estimated value in 2021: $12.74 billion

2016-2021 Compound Growth: 1.15%

Forecast value in 2026: $13.33 billion

2021-2026 Compound Growth: 0.91%

Current Performance Advertising expenditure is highly sensitive to changes in overall economic activity and business
confidence. As a result, advertising expenditure declined 6.1% in 2009 due to corporate profit plummeting
33.4% that year. As businesses contended with lower corporate profits, many companies slashed their
relatively discretionary expenditures, including their advertising budgets. Moreover, in 2013 and 2014,
total advertising expenditure declined an estimated 4.8% and 2.5%, respectively. The decline in television
advertising, coupled with significant declines in newspaper advertising, has cut into total advertising
expenditures. More recently, however, advertising expenditure has rebounded in light of stronger
economic growth.

According to data from the Television Bureau of Canada, the internet accounts for 58.1% of total
advertising expenditures, followed by television (20.9%), radio (9.5%) and newspapers (9.4%). Other
common platforms for advertising include catalogues, direct mail and the yellow pages. While print
advertising expenditures have declined significantly over the past five years, with television also
demonstrating a slight decline during the five-year period, other media outlets have kept advertising
expenditures afloat. In particular, internet advertising has skyrocketed as a share of total advertising
expenditure over the past decade. At the same time, the majority of consumers perceive traditional media
advertising as being more reliable than online advertising, according to data from the Advertising
Standards Canada. As a result, advertisers may target specific demographics, such as individuals aged
65 and older, via traditional media formats.

In 2020, total advertising expenditure is expected to take a significant hit. IBISWorld forecasts total
advertising expenditure to decline 8.2% in 2020. Over 2020, the COVID-19 pandemic and associated
social distancing measures led to significant losses in GDP. Large declines in retail sales, company
revenues, consumer spending and a drastic increase in the unemployment rate were also experienced. In
an attempt to prevent as much loss to profit as possible, companies pulled back significantly on
advertising expenditure. With three vaccines now approved by the Canadian government, economic
activity is expected to rebound over 2021 and an expected uptick in advertising is likely to be
experienced.

Total advertising expenditure in Canada is measured using net advertising revenue sourced from the
Television Bureau of Canada. Data is measured in chained 2012 Canadian dollars.

Outlook In coming years, advertising expenditure will pick up as the Canadian economy recovers and corporate
profit improves. For instance, steady economic growth will reduce unemployment and bolster consumer
spending. As a result, businesses will undertake advertising efforts to attract customers and expand their
markets. Overall, advertising expenditure is projected to increase at an annualized rate of 0.9% over the
five years to 2026. Advertisers will also attempt to address consumer perceptions that online
advertisements are not as trustworthy as advertising via other media formats (e.g. newspapers). In fact,
according to data from Advertising Standards Canada, consumers typically view pop up advertisements
as being the most unreliable form of advertising.
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Data Volatility

  Year $ billion % Change

1995 10.09 N/A

1996 10.48 3.9

1997 10.92 4.2

1998 11.46 4.9

1999 11.16 -2.6

2000 11.22 0.5

2001 11.41 1.7

2002 11.26 -1.3

2003 11.54 2.5

2004 11.65 1.0

2005 11.75 0.9

2006 11.72 -0.3

2007 11.84 1.0

2008 12.19 3.0

2009 11.45 -6.1

2010 12.00 4.8

2011 12.15 1.3

Year $ billion % Change

2012 12.42 2.2

2013 11.83 -4.8

2014 11.53 -2.5

2015 11.70 1.5

2016 12.03 2.8

2017 12.37 2.8

2018 12.47 0.8

2019 13.09 5.0

2020 12.02 -8.2

2021 12.74 6.0

2022 12.94 1.6

2023 13.06 0.9

2024 13.15 0.7

2025 13.24 0.7

2026 13.33 0.7

2027 13.42 0.7



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes.In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.
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which cannot be lawfully disclaimed) for loss or damage whatsoever suffered or incurred by any other person resulting from the use
of, or reliance upon, the data or information contained herein. Copyright in this publication is owned by IBISWorld Inc. The
publication is sold on the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers
own purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports, or opinions
prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.
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