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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Canadian Parking Lots and Garages industry is expected to fall, primarily due to the COVID-19
(coronavirus) pandemic affecting travel and vehicle purchases. For more detail, please see the Current Performance
chapter.

· Despite a large decrease in 2020, the average industry profit margin is expected to marginally grow over the five
years to 2021. For more detail, please see the Cost Structure Benchmarks chapter.

· Demand from the industry's major markets decreased substantially in 2020 due to the pandemic. However, this
decline is expected to be temporary until all businesses are fully reopen. For more detail, please see the Major
Markets chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in the Parking Lots and Garages industry in Canada provide parking and valet services for motor vehicles

on an hourly, daily or monthly basis. Industry participants operate via management contracts, lease agreements or
property ownership.

Major Players Indigo Group SAS

Toronto Parking Authority

SP Plus Corporation

Main Activities The primary activities of this industry are:

Parking management contracts

Leased parking facility management

Valet services

Shuttle bus services

On-street parking

The major products and services in this industry are:

Hourly or daily off-street parking

Off-street parking in buildings

Weekly or monthly off-street parking on lots

Off-street parking operated through management contracts

Valet parking

On-street parking services

Other
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Supply Chain

SIMILAR INDUSTRIES

Airport Operations in Canada Hotels & Motels in Canada Car Body Shops in Canada Car Wash & Auto Detailing in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Car & Automobile Manufacturing
in the US

Parking Lots & Garages in the US Parking Services in Australia  
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Industry at a Glance
Key Statistics

$442.8m
Revenue

Annual Growth

2016–2021

-1.9%

Annual Growth

2021–2026

2.7%

Annual Growth

2016–2026

 

$43.0m
Profit

Annual Growth

2016–2021

-1.7%

  Annual Growth

2016–2021

 

9.7%
Profit Margin

Annual Growth

2016–2021

0.1pp

  Annual Growth

2016–2021

 

679
Businesses

Annual Growth

2016–2021

1.5%

Annual Growth

2021–2026

1.9%

Annual Growth

2016–2026

 

2,651
Employment

Annual Growth

2016–2021

-3.4%

Annual Growth

2021–2026

1.8%

Annual Growth

2016–2026

 

$94.8m
Wages

Annual Growth

2016–2021

-1.1%

Annual Growth

2021–2026

2.0%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

8.1%
World price of crude oil

0.5pp
National unemployment rate

2.3%
Per capita disposable income

1.8%
Number of motor vehicle
registrations

-36.3%
International trips by Canadian
residents

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Regulation & Policy

Light / Steady

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Concentration
Medium

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Barriers to Entry

Low / Increasing

  Competition
High / Steady

 

Key Trends

 The number of industry establishments will likely rise due to
expected economic recovery in 2021

 Inbound international travel has decreased

 Operators have also increasingly launched mobile apps and
online booking services

 The average industry profit margin will slightly grow

 Technological changes will likely pressure demand for
parking

 Despite increased automation, industry employment is
projected to increase

 Declines in nonresidential construction are expected to
threaten industry operators
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  Low Customer Class Concentration

  Low Product/Service Concentration

  High Revenue per Employee

  Low Capital Requirements

   

WEAKNESSES

  Low & Increasing Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  Low Profit vs. Sector Average

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  World price of crude oil

   

THREATS

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Low Performance Drivers

  Number of motor vehicle registrations

  Low Revenue Growth (2005-2021)
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Executive Summary Open spot: Industry revenue growth will likely be buoyed by rising
disposable income and vehicle purchases

The Parking Lots and Garages industry in Canada has experienced steady growth over most of the five years to
2021 despite declining substantially in 2020. Operators within the industry provide parking services to a wide range
of consumers and businesses, which often results in stable demand. Over the past five years, the industry has
benefited from an increase in the number of motor vehicle registrations, which expands the potential client base for
industry operators. However, a strong rise in unemployment and a decrease in the value of nonresidential
construction have hurt industry demand. In addition, the adverse economic effects from the COVID-19 (coronavirus)
pandemic caused revenue to tumble in 2020. As a result, industry revenue is expected to decrease, falling at an
annualized rate of 1.9% to $442.8 million over the five years to 2021, including an increase of 3.8% in 2021 alone.
This growth in 2021 can be mainly attributed to steady economic recovery after the peak of the pandemic. As
businesses begin to reopen across the country, consumers' pent-up demand will likely encourage them to attend
events and use the industry's services.

In addition, declines in nonresidential construction are expected to threaten industry operators, as parking structures
are often a necessary addition to commercial developments, especially in urban settings. Furthermore, rising eco-
consciousness among consumers have translated to increased rates of public transportation, walking and biking, all
of which have threatened industry revenue during the period.

However, industry revenue is projected to expand over the five years to 2026, buoyed by growing disposable
income and vehicle purchases. Industry operators will also likely attempt to attract more environmentally conscious
consumers that are increasingly seeking forms of transportation other than driving and continue to invest in new
technology. Subsequently, IBISWorld forecasts that industry revenue will increase at an annualized rate of 2.7% to
$505.0 million over the five years to 2026. Parking facilities will likely continue to incorporate efficiency enhancing
features, including automated entry systems, online registration and payment and other technologies. While these
new technologies raise capital costs, they also help industry operators maintain a high and a stable profit margin.
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Industry Performance

Key External
Drivers

Number of motor vehicle registrations

The number of motor vehicle registrations measures the number of motor vehicles in Canada. Typically, demand for
parking lots and garages increases when more vehicles are on the road. As a result, positive motor vehicle
registration growth translates to greater demand for industry services. The number of motor vehicle registrations is
expected to increase in 2021, representing a potential opportunity for the industry.

 

Per capita disposable income

Industry operators provide parking management services at concert venues, sports arenas, airports and restaurants.
When disposable income is high, consumers are more likely to spend money on entertainment events and dining
out, which leads to greater demand for parking services. In 2021, per capita disposable income is expected to
decrease.

 

International trips by Canadian residents

Airports are a major market for parking lot and garage operators. Therefore, a heightened level of air travel activity
bolsters demand for industry services from airport parking lot operators. Typically, as international travel increases,
air travel activity also picks up and vice versa. International trips by Canadian residents are expected to decrease
significantly in 2021, posing a potential threat to the industry.

 

World price of crude oil

Crude oil is the primary input for the gasoline used by motor vehicles. When crude oil prices increase, gasoline
prices typically also increase. Consumers may be deterred from driving by high gasoline prices, resulting in fewer
cars on the road. Declining driving activity lowers demand for parking lots and garages, which negatively affects
industry revenue. In 2021, the world price of crude oil is expected to increase.

 

National unemployment rate

People often commute to work by car. As a result, unemployment rates affect demand for parking spots. When
unemployment is high, the number of drivers commuting to work typically falls, negatively influencing demand for
industry operators. Conversely, a robust labour market means that more workers are on the road, which strengthens
demand for parking services. In 2021, the national unemployment rate is expected to decrease.

 



Parking Lots & Garages in Canada November 2021

11 IBISWorld.com

Current
Performance

The Parking Lots and Garages industry in Canada provides parking
management services to a variety of downstream markets.

Demand for industry services is highly influenced by overall driving activity in Canada. When more cars are on the
road, more drivers require parking spots. The number of motor vehicle registrations is expected to increase at an
annualized rate of 2.0% over the five years to 2021, supporting demand for industry services. Although, industry
revenue has exhibited consistent growth during most of the period, a sharp decline in 2020 due to the COVID-19
(coronavirus) pandemic has caused revenue to fall overall. Since governments have advocated for social distancing,
people have worked from home, gone to school from home and have spent their nights at home. This has had a
huge effect on industry demand since people were not driving nearly as much as prior to the pandemic. These stay-
at-home policies have greatly affected the revenue streams for industry operators since people had no need for
parking garages and other forms of paid parking. Furthermore, new vehicle sales are forecast to decrease at an
annualized rate of 1.5% over the five years to 2021. Overall, IBISWorld expects industry revenue to fall an
annualized 1.9% to $442.8 million over the past five years, including an increase of 3.8% in 2021 alone. This growth
in 2021 can be mainly attributed to the steady economic recovery after the peak of the coronavirus pandemic. As all
nonessential businesses begin reopening across Canada, consumers are anticipated to be able to increase their
use of industry services.

INDUSTRY STRUCTURE

Industry operators primarily operate through management contracts,
wherein parking facility owners outsource management services to
industry operators for a fee.

Parking service providers may also directly operate parking facilities through long-term leases, wherein they lease
parking facilities from landowners. Lastly, very few industry operators with sufficient capital resources can outright
construct or purchase their own parking facilities. Businesses such as airports, sports arenas, music venues and
restaurants offer parking facilities and valet parking to customers. When consumer incomes rise, consumer
attendance at these businesses also increases, resulting in greater demand for parking services.

Several operators also depend on government funding. One of the industry's largest operators, the Toronto Parking
Authority (TPA), receives funding from the City of Toronto in addition to user fees. Government consumption and
investment has increased at an annualized rate of 2.8% over the five years to 2021, which has enabled industry
enterprises to expand their existing operations. As a result, the number of industry establishments is anticipated to
increase at an annualized rate of 1.1% to 947 locations over the five years to 2021, mainly due to expected
economic recovery in 2021.

TOURISM TRENDS
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Airports, hotels and restaurants are estimated to account for 15.0% of
industry revenue in 2021, and have been a significant market for the
industry over the past five years.

Demand from these markets is heavily driven by overall travel activity, as demand for industry services increases
when more consumers are travelling through airports and staying at hotels. Inbound international travel, which
measures the annual number of trips made by nonresidents, has decreased at an annualized rate of 35.1% over the
five years to 2021. Airports and hotels often maintain proprietary parking facilities for which industry operators can
obtain additional contracts. Additionally, airports often maintain off-premise parking facilities located nearby, which
parking service providers can also operate, providing overnight parking, valet services, shuttle bus services and
other related parking services for airport operators.

AUTOMATION

Industry operators have increasingly automated their services over the
five years to 2021 due to technological changes and changing consumer
preferences.

Parking facilities have also incorporated automated entry systems, which has decreased the value of wages during
the period. As a result, industry wages have fallen at an annualized rate of 1.1% to $94.8 million over the five years
to 2021. In 2021, profit, measured as earnings before interest and taxes, is anticipated to account for 9.7% of
industry revenue, up marginally from 9.6% in 2016. This slight increase in profit may be attributed to steady
economic recovery in 2021, which is projected to increase demand for the industry's services.

Operators have also increasingly launched mobile apps and online booking services in response to consumer
demand. For example, the TPA launched its standalone app in 2015, which enables consumers to reserve parking
spots instantly and extend their parking time remotely. However, online booking and fee payments, both of which
require a sophisticated information technology infrastructure, have resulted in greater capital costs. Lastly, very few
parking service providers use facilities that incorporate robotics and fully automated parking. Although these facilities
represent a marginal share of the industry, their slowly rising prevalence further signals rising capital intensity for the
industry.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
motor vehicle
registrations

(Million)
2012 376 120 800 537 2,486 N/A N/A 81.7 N/A 30.8
2013 408 137 852 597 2,898 N/A N/A 92.3 N/A 31.7
2014 425 153 870 617 3,363 N/A N/A 103 N/A 32.6
2015 455 165 889 623 3,305 N/A N/A 102 N/A 33.2
2016 487 160 895 629 3,157 N/A N/A 100 N/A 33.8
2017 499 152 907 643 2,850 N/A N/A 90.9 N/A 34.3
2018 501 159 936 669 2,978 N/A N/A 94.9 N/A 35.1
2019 505 172 920 660 3,331 N/A N/A 106 N/A 35.7
2020 427 132 926 664 2,585 N/A N/A 92.2 N/A 36.3
2021 443 149 947 679 2,651 N/A N/A 94.8 N/A 37.3
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Industry Outlook
Outlook The Parking Lots and Garages industry in Canada is projected to grow

over the five years to 2026.

Parking is a necessity for the economy due to automobiles' importance to consumers and businesses. Over the
coming years, the labour market is projected to improve, driving disposable income growth. Strengthening
disposable income will likely in turn stimulate consumer attendance at sports arenas, restaurants, music events and
other venues with parking facilities and parking services. Operators will likely contend with millennials' preference for
transportation alternatives, such as ride sharing, public transportation, biking and walking. Overall, IBISWorld
forecasts that industry revenue will increase at an annualized rate of 2.7% to $505.0 million over the five years to
2026.

MACROECONOMIC TRENDS

Revenue growth is expected to be partially driven by renewed
nonresidential construction activity, which will likely increase an
annualized 4.4% over the five years to 2026.

Operators are anticipated to increasingly seek management contracts of parking garages as stable sources of
revenue amid rising interest rates and increasing property values. On average, management contracts are renewed
on a seven- to 10-year basis and typically involve a fixed management fee for the corresponding time period. In
particular, the trend toward mixed-use developments, in which a development serves as residential, retail and
commercial space, has proven beneficial for the industry because such developments typically require large parking
garages. Moreover, the principals behind these developments, typically large real estate magnates, seek to
outsource ancillary services, such as management associated with mixed-use developments, in an effort to keep
costs low and stable. The outsourcing of parking services has become an ever-prominent trend in the industry as a
new and long-lasting source of revenue.

The number of industry enterprises is anticipated to increase, rising at an annualized rate of 1.9% to 746 companies
over the five years to 2026, as new operators respond to growing demand for lucrative management contracts.
Management contracts reduce large expenses for industry operators, which is often rent. Subsequently, the average
industry profit margin, measured as earnings before interest and taxes, will slightly grow during the outlook period as
operators benefit from increased operational efficiency, accounting for 10.0% of revenue in 2026, up from 9.7% in
2021.

FUTURE OBSTACLES

Technological changes, flat urbanization and rising environmental
awareness will likely pressure driving demand and demand for parking
over the next five years.

According to IBISWorld estimates, overall population growth is expected to exceed urban population growth over the
five years to 2026. This could pose a threat to industry operators, namely the industry's largest players, the Indigo
Group SAS (Indigo) and the Toronto Parking Authority (TPA). Furthermore, new urban development in Canada is
designed to be public transportation accessible and pedestrian friendly. This trend may ultimately curtail demand for
driving and traditional parking services.



Parking Lots & Garages in Canada November 2021

14 IBISWorld.com

Furthermore, roads in many urban areas operate at capacity during peak hours. While this benefits parking
operators, it also means that industry growth is limited until thoroughfares can accommodate more cars. In major
cities, the use of public transportation (IBISWorld report 48511CA) and ride-sharing services such as Uber and Lyft
are expected to increase over the next five years, posing a potential threat to industry operators that derive most
revenue through lot or garage ownership.

Additionally, bike lanes have been on the rise in the nation's major cities, and their network is expected to expand
over the five years to 2026. Industry operators such as Indigo and the TPA will likely continue to expand their
bikeshare services in response to shifting consumer preferences. Commuting by bike, carpooling and using public
transit decreases demand for parking and will likely be especially attractive to the growing number of consumers
trying to reduce their carbon footprints over the next five years. Ultimately, these trends are anticipated to gradually
reduce the need for parking facilities moving forward.

AUTOMATION CONTINUES TO GROW

Robotic parking and parking automation will likely become more prevalent
in the industry over the next five years.

Automated services, such as online reservations and payment, make it more convenient for consumers to plan their
trips, which will likely bolster demand for parking services. Additionally, robotic and automated parking entry, storage
and management systems can permanently reduce labour demand and bolster operating efficiency. Although
machinery and equipment are costly, industry operators only need to make a one-time investment in technology and
systems, resulting in relatively fewer long-term costs. Despite decreased automation, industry employment is
projected to increase at an annualized rate of 1.8% to 2,897 workers over the five years to 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
motor vehicle
registrations

 (Million)
2021 443 149 947 679 2,651 N/A N/A 94.8 N/A 37.3
2022 473 158 980 701 2,764 N/A N/A 99.3 N/A 38.1
2023 487 162 999 715 2,813 N/A N/A 101 N/A 39.0
2024 497 165 1,017 727 2,850 N/A N/A 103 N/A 39.8
2025 500 166 1,030 737 2,873 N/A N/A 104 N/A 40.6
2026 505 168 1,043 746 2,897 N/A N/A 105 N/A 41.4
2027 510 170 1,058 758 2,915 N/A N/A 105 N/A 42.2
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry’s services are wholly accepted

The industry’s fundamental products and services have remained stable

Industry services largely depend on macroeconomic factors

The Parking Lots and Garages industry in Canada is in the mature stage of its life cycle. Industry value added (IVA),
which measures an industry's contribution to the overall economy, is projected to increase at an annualized rate of
0.5% over the 10 years to 2026. In contrast, Canadian GDP is projected to grow at an annualized rate of 1.9%
during the same period. Although IVA growth that is slower than overall economic growth indicates a declining
industry, there are other factors that point to this industry's maturity.

The industry is dependent on economic factors such as employment, disposable income and motor vehicle usage.
The industry has steadily invested in robotics and automation technology to improve the efficiency of parking
operations. Technological developments such as online reservations and payments make it more convenient for
consumers to access industry services. However, while automation and robotics technology have experienced rapid
change, the industry's fundamental products and services have remained stable. Parking services providers offer
parking spaces for cars, motorcycles and other vehicles. Furthermore, driving is a necessity for consumers, resulting
in stable demand for industry services. Stable demand and service offerings are representative of mature industries.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Airport Operations in Canada

Hospitals in Canada

Hotels & Motels in Canada

2nd Tier

Public Administration in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Non-residential building construction In Canada

Heavy Construction In Canada

Building, Developing and General Contracting In Canada

2nd Tier

Agriculture, Construction and Mining Machinery
Manufacturing In Canada

Mining (except Oil and Gas) In Canada

Asphalt Manufacturing in Canada

Products & Services

  The largest service rendered in the Canadian Parking Lots and Garages
industry is off-street parking.

Off-street parking refers to any site that offers parking services for automobiles, motorcycles and bicycles that are
not curbside. This includes parking lots, garages and driveways. This classification of parking can be further
segmented into facilities catering to consumers seeking daily parking or those seeking multiday parking spots.
Moreover, these facilities can be operated under lease agreements, management contracts or by the owner directly.
The remaining services offered in this industry include valet parking, on-street parking and other varied services.

OFF-STREET PARKING

In 2021, off-street parking accounts for 68.2% of industry revenue,
increasing as a share of revenue over the five years to 2021.

Off-street parking comprises hourly or daily parking, in-building weekly parking and on-lot weekly parking. Of the
three, hourly and daily parking account for an estimated 37.1% of industry revenue in 2021. Within this segment,
customers typically pay operators an hourly rate to keep their vehicles in a lot for a maximum time of 24 hours.

OFF-STREET PARKING IN BUILDINGS

The second-largest industry segment is generated through the weekly or
monthly parking services in buildings.

Many large buildings, corporations, parking garages and other large buildings are required to cater to a plethora of
people. This segment is estimated to account for 22.6% of industry revenue in 2021, marginally increasing as a
share of revenue over the past five years.

VALET PARKING
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Valet services refer to attendants that park and retrieve customers'
automobiles for a fee and account for an estimated 12.5% of industry
revenue in 2021.

These services are prevalent in restaurants, hotels, hospitals and medical centres, and are generally considered an
auxiliary service. This segment has risen as a share of revenue over the five years to 2021 as operators seek to
expand their service offerings.

OFF-STREET PARKING OPERATED THROUGH MANAGEMENT CONTRACTS

In 2021, off-street parking operated through management contracts
account for an estimated 8.9% of industry revenue, remaining stable as a
share of revenue during the period.

Under a management contract, industry operators do not own their own facilities, but are rather paid a monthly base
fee to manage and operate the facilities of their client. In addition to charging a monthly fee, operators may also
receive an incentive fee for achieving performance objectives set by the client. Under this structure, wages,
additional fees, taxes and other expenses are covered by the owner of the facility. As a result, management
contracts generally require the least amount of capital. Furthermore, management contracts tend to extend between
seven and 10 years, making them less risky than their leasing counterpart. With less risk, there are also lower
returns. Under management contracts, profit and revenue are limited by fixed fees.

OTHER

Collectively, the other services segment accounts for 9.6% of industry
revenue in 2021, and includes meter collection and operation
consultation, in addition to prepaid on-street parking services.

This segment is growing as a share of revenue and represents an opportunity for parking operators as municipalities
and businesses continue outsourcing parking services.

Demand
Determinants

Demand for parking services is primarily driven by the level of driving
activity in Canada.

When more individuals are on the road, a greater number of cars are likely to need parking spaces. Driving activity is
determined by the number of vehicles and drivers in the country. Over the five years to 2021, the number of motor
vehicle registrations has moderately increased, which has kept demand for parking services afloat. However, due to
the COVID-19 (coronavirus) pandemic, many operators experienced large declines in demand in 2020. As Canadian
citizens were staying home and practicing social distancing, fewer people were driving to public places and using
parking services.

Demand for parking services is also determined by the number of consumers travelling and attending events.
Airports, music venues, sports arenas and other facilities are major markets for parking service providers.
Consequently, international trips taken by Canadian residents and inbound international travel into Canada both
decreased over the past five years, which lowered demand for airport parking in 2020.

Demand is further determined by employment. As the unemployment rate falls, the new jobs created require
additional employees to travel to work. Subsequently, as the unemployment rate decreases, demand for parking
services for work increases. Furthermore, lowered unemployment tends to imply higher levels of disposable income.
An increase in per capita disposable income elevates demand for parking because people visit the locations served
by parking operators with greater frequency.

Other factors such as gasoline prices also affect driving activity. However, driving is typically a necessity for
consumers, especially those that need to commute to work. Over the five years to 2021, crude oil prices have
fluctuated widely, making it difficult for industry operators to plan accordingly.



Parking Lots & Garages in Canada November 2021

18 IBISWorld.com

Major Markets

  Due to the ongoing COVID-19 (coronavirus) pandemic, most major
markets in the Canadian Parking Lots and Garages industry will likely
endure a large decline in demand and revenue.

  While the pandemic forced the federal government to shut down all nonessential businesses, all of the parking lots
and garages associated with the nonessential businesses have lost a large amount of revenue during the shutdown.
However, as the economy recovers in 2021 and businesses reopen, demand from the industry's major markets is
expected to quickly rebound.

PRIVATELY OPERATED CENTRAL BUSINESS DISTRICT

The privately operated central business district is the largest market
served by the industry, accounting for an estimated 35.9% of revenue in
2021.

This segment includes privately owned city parking and parking lots for offices, shopping centres and stadiums.
Demand for parking garages in central business districts has increased over the five years to 2021 as mixed-use
developments have become increasingly popular in urban areas. In turn, this segment has risen as share of revenue
during the period.

SHOPPING CENTRES

Shopping centres are estimated to account for 18.2% of industry revenue
in 2021 and typically require a lot of parking spaces to cater to as many
customers as possible.

Therefore, the need for a plethora of parking spaces is vital for a shopping centres success. Shopping centres have
increased as a share of revenue over the past five years, as they are beginning to reopen after forced closures
during the coronavirus pandemic.

RAIL STATIONS AND AIRPORTS

Rail stations and airports account for an estimated 6.4% of industry
revenue in 2021.

Parking at airports and railway stations have traditionally been a reliable market for the industry. Moreover, since
travellers typically park their vehicles for days at a time, industry operators offer various ancillary services such as
valet, car washing and shuttle bus services. However, the rising prominence of ride-sharing services such as Uber
and Lyft are increasingly drawing consumers away from airport parking facilities as fewer travelers choose to drive
their own vehicles to the airport or rail station. Rail stations and airports are estimated to decrease as a share of
revenue over the past five years.

HOTELS AND RESTAURANTS
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IBISWorld estimates hotels and restaurants account for 8.6% of industry
revenue in 2021.

The hospitality sector has also been a long-standing source of revenue for valet services in particular as hotels and
restaurants typically outsource valet services to parking companies in an effort to focus on their core business. This
market has decreased as a share of industry revenue during the period.

HOSPITALS

The hospitals parking market is expected to generate 6.4% of industry
revenue in 2021.

Hospital parking operations require the industry's valet services and parking. Due to the central location of hospitals,
large parking lots and garages are needed to accommodate employees and visitors. Similar to other markets,
hospitals typically outsource the management of their parking facilities to industry operators. Hospitals have
decreased marginally as a share of revenue over the past five years.

OFFICES

In 2021, offices are expected to account for 5.7% of industry revenue,
decreasing slightly as a share of revenue over the past five years.

OTHER

Other markets include municipalities and other various businesses and
institutions such as manufacturing facilities and universities.

IBISWorld estimates other markets account for 18.8% of industry revenue in 2021, declining as a share of revenue
during the period.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Although some companies may be owned by multinational corporations, operators in the Canadian Parking Lots and
Garages industry only provide parking services within Canada. Therefore, international trade is not applicable to the
industry.
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Business
Locations

  The geographic spread of establishments in the Canadian Parking Lots and Garages industry generally follows the distribution of
the overall Canadian population. Ontario and Quebec, Canada's two most populous provinces, combined account for 61.3% of the
population and 70.0% of establishments in 2021. The disparity between the population percentages and establishment counts can
be attributed to the higher population density of these two regions, which means consumers are more likely to use industry
services rather than find parking for free or have a free designated parking spot at their house or apartment. Furthermore,
according to Statistics Canada, Ontario and Quebec accounted for 60.7% of vehicle registrations in Canada in 2019 (latest data
available). International travel, hotel stays, entertainment events and sports venues are also concentrated in the two provinces,
resulting in greater demand for parking services. Alberta and British Columbia, two other populous provinces, contain 7.9% and
14.8% of industry establishments, respectively, in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Medium

The Parking Lots and Garages industry in Canada exhibits a moderate level of market share concentration. The
industry's largest operators, Indigo Group SAS and the Toronto Parking Authority (TPA), are also the largest
supplier of municipal parking services in North America. The TPA provides most parking services for Toronto, which
is Canada's most populous city. Therefore, the TPA's presence in the industry contributes to its degree of market
share concentration. However, due to relatively low capital costs, parking management companies only derive
moderate benefits from economies of scale. Additionally, the distance between major metropolitan regions makes it
costly to operate across Canada. Nevertheless, the top three industry operators are anticipated to account for 50.5%
of industry revenue in 2021.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Proximity to key markets:
Location is critical in this industry because consumers park as close as possible to their destinations. Desirable
parking locations include structures near business centres, transportation hubs and entertainment venues.

Ensuring pricing policy is appropriate:
Industry operators must ensure that prices are competitive with regional parking facilities. Consumers parking to
commute or go to work are less price-sensitive than those parking for leisure activities due to the necessity of
employee parking.

Having a loyal customer base:
Industry operators that compete for management contracts need to develop strong relationships with property
owners to ensure the longevity of their operations. These operators are more likely to win lucrative leases and
management contracts.

Provision of appropriate facilities:
Industry operators that can operate and access quality parking facilities can attract greater demand from customers.
Operators must ensure that facilities have sufficient features, such as automated entry systems.
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Cost Structure
Benchmarks

  Profit

Profit, measured as earnings before interest and taxes, is expected to
marginally rise from 9.6% of revenue in 2016 to 9.7% in 2021. Over
most of the five years to 2021, profit has consistently increased every
year besides 2020. The decrease in 2020 is a direct result of the
COVID-19 (coronavirus) pandemic, which greatly reduced the amount
Canadians drive. As social distancing restrictions and work from home
policies were quickly adapted, demand for parking lots and garages
dwindled. The continuous growth in profit during most of the period can
be partly attributed to the rising number of motor vehicle registrations,
which essentially provides operators with more customers. In addition,
as consumer confidence levels continue to increase, people will be
more willing to go out and use the industry's services.

 

  Wages

Wages are estimated to account for 21.4% of industry revenue in 2021,
which represents a slight increase from 20.6% in 2016. This growth
may be attributed to industry revenue falling at a greater rate than total
wages, causing wages' share of revenue to increase. However,
technological changes such as self-service kiosks and mobile apps are
expected to continue to reduce operators' dependence on labour over
the five years to 2021.
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  Purchases

Purchase costs are composed of parking tickets, fuel, maintenance
equipment and other miscellaneous expenses. Purchase costs have
increased as a share of revenue over the past five years, due to the
rise in parking automation and the growing popularity of electric
vehicles, which has increased the need for updated technologies. In
2021, purchases are expected to account for 12.2% of industry
revenue.

 

  Marketing

Marketing expenses have historically accounted for less than 1.0% of
industry revenue. Given the ancillary nature of the industry's services,
operators are not incentivized to advertise their services. IBISWorld
expects marketing costs to account for 0.9% of revenue in 2021, and
will likely remain a minimal share of revenue over the five years to
2026.

 

  Depreciation

Depreciation costs are expected to account for 2.6% of industry
revenue in 2021. Depreciation includes capital expenditure on new
parking structures and garages, and investments in automation and
computerized parking. Over the five years to 2021, depreciation costs
have stagnated.

 

  Rent

The industry is challenged by very high rental costs due to the
prevalence of parking lot and structure leases. In 2021, rental costs are
estimated to account for 27.3% of industry revenue. Over the past five
years, rental costs have decreased slightly despite rising real estate
costs. Parking lot leases are relatively long-term and rising revenue can
typically help operators cover lease costs more easily.
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  Utilities

Utility costs, which account for an estimated 1.4% of industry revenue
in 2021, have remained stable over the past five years due to stable
electricity prices.

 

  Other Costs

Other expenses include marketing, interest expenses, outsourced
professional and business fees, insurance and other costs. Together,
these costs are expected to account for 24.6% of industry revenue in
2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  Operators in the Canadian Parking Lots and Garages industry experience
a high level of competition mainly because of the high number of
companies in the industry.

Furthermore, the fragmented nature of the industry means that most operators account for a small portion of
revenue. In addition to internal competition, parking service operators also experience external competition from
developers and other institutions that manage their own parking facilities.

INTERNAL COMPETITION

Operators compete with one another on the basis of price, location and
range and quality of services.

Lower prices, more convenient locations and better services make a facility more attractive to customers. For
operators competing for leased or owned operations, there is also competition for access to capital to secure the
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best location with the best equipment alongside qualified employees. Many industry operators provide their services
under contracts with property owners. These contracts are obtained through competitive bidding or through long-
standing relationships. As a result, developing a relationship with a client and earning a favourable reputation can be
just as important as bidding low and controlling costs. The ability to offer multiple parking services, such as online or
automated payment, valet, shuttle bus or car washing can increase a bidder's attractiveness. Bidding can involve a
few large national parking companies and smaller, locally owned and independent parking operators.

EXTERNAL COMPETITION

External competition for the industry is minimal.

Airports, hotels, government buildings, universities and other facilities that require parking management may choose
to hire internal parking management teams. The prevalence of public transportation and bicycles can also reduce
driving activity, which lowers demand for parking services.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Increasing

  Prospective entrants to the Parking Lots and Garages
industry in Canada contend with minimal barriers to entry.
At a minimum, an operator running a parking facility
through a management contract must secure the contract
and secure qualified employees. Operating in this way
requires minimal up-front capital and thereby low barriers
to entry.

Operators that lease or own their facilities experience
higher barriers to entry as they must have access to the
capital to rent or buy a facility that is in a desirable
location. These companies must also navigate a range of
regulatory hurdles, such as zoning and building codes.
Access to productive locations can be difficult to acquire if
an area is highly developed. Additionally, new parking
structures typically incorporate electronic equipment, such
as automated payment and entry systems, which further
contributes to start-up costs. Over the five years to 2021,
barriers to entry have slightly increased due to the rising
prevalence of automated parking systems.

Barriers to Entry Checklist

Competition High  

Concentration Medium  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Parking Lots and Garages industry in Canada exhibits a low level of globalization. Industry operators are not
incentivized to operate parking facilities overseas due to the increased barriers to entry in other developed regions.
However, numerous operators, such as Indigo Group SAS, operate facilities in both the United States and Canada.
Nevertheless, although some international companies operate in Canada, industry operators only provide domestic
services and do not engage in international trade.
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Major Companies

Major Players Indigo Group SAS

Market Share: 24.6%

  Indigo Group SAS (Indigo), formerly Infra Park SAS, was created in 2014 after Vinci SA (Vinci) finalized a deal with
Ardian and Credit Agricole Assurances to gain ownership positions. In 2016, Vinci sold its remaining stake in the
company to fully exit the Parking Lots and Garages industry in Canada altogether. Indigo services various private
and public sector parking markets such as international airports, railways and bus stations, real estate groups,
hotels, universities and hospitals. Currently, Indigo operates facilities in more than 700 cities across 11 countries. In
Canada alone, the company maintains 860 locations and 245,000 parking spots, and employs an estimated 1,900
people.

Over the five years to 2021, Indigo has invested in technology to increase operational efficiency and improve
customer satisfaction. Indigo's mobile app, Park Indigo, permits users to enter its destination to view Indigo's nearest
location. Users can then quickly and seamlessly pay for parking spots and extend time from afar. Indigo also offers
monthly passes at more than 900 of its parking locations. Additionally, Indigo has signed major parking contracts in
recent years. Some of the company's recent projects include contracts for McGill University's health centre parking
facility in Montreal and the Consilium Place and Four Seasons Hotel parking facilities in Toronto. In 2017 alone, the
company signed 83 new contracts, including a parking contract for a 10,000-seat theatre and ice rink in Laval, QB.
The most recent expansion was in 2019 when it reinforced its position in the airport market. Indigo renewed its
partnership with Toronto Pearson International Airport, and started new relationships with Calgary International
Airport and Hamilton International Airport. Additionally, on May 31, 2019, the company acquired 50.0% of WestPark
Parking Services Inc. (WestPark). Further, on December 11, 2020, the company acquired the remaining 50.0% of
WestPark.

Financial performance

Indigo's industry-relevant revenue is expected to increase at an annualized rate of 7.7% to $109.0 million over the
five years to 2021. The company has experienced significant growth in recent years, driven by a rising population
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and more motor vehicle registrations. As a result of various mergers and acquisitions, the company's operating profit
is also expected to experience growth. Indigo's industry-relevant operating profit, measured as earnings before
interest and taxes, is forecast to increase an annualized 6.0% to $14.6 million over the five years to 2021.

 
Indigo Group SAS (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 75.1 N/C 10.9 N/C
2017 78.8 4.9 10.4 -4.6
2018 117.1 48.6 23.4 125.0
2019 129.8 10.8 20.7 -11.5
2020 107.5 -17.2 14.4 -30.4
2021 109.0 1.4 14.6 1.4

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from EUR to CAD)

Toronto Parking Authority

Market Share: 20.2%

  The Toronto Parking Authority (TPA) is one of the largest suppliers of municipal parking in North America and
delivers on-street parking, off-street parking and bike share services. Nicknamed Green P for its green colour
branding, the TPA was established in 1998 as a parking lot management company owned by the City of Toronto. In
2020 (latest data available), the TPA operated more than 40,800 off-street parking spaces at 307 facilities. In 2020,
the TPA made more than 35.0 million transactions related to parking. In addition, the TPA oversees Bike Share
Toronto, a bikeshare service that includes 5,000 bikes and 465 bike stations, which services more than 165,000
members.

According to the TPA, the average revenue per parking space has continued to increase for on-street parking, while
remaining more stagnant for off-street parking over the five years to 2021. In addition, the TPA expects that new
technology, coupled with changes in hours of operations and increased parking rates, will boost income per parking
space moving forward. Furthermore, the TPA continues to collaborate with other city programs to maximize on-
street and off-street parking revenue through coordination and information sharing.

Financial performance

The TPA's industry-relevant revenue has fallen over the five years to 2021, despite the increase in the number of
registered motor vehicles and improvements in new technologies for industry services. The TPA unveiled its free
Toronto Parking Authority app in 2015, which enables consumers to pay for parking spaces digitally. Furthermore,
as of 2018, all gated facilities accepted Interac payment services. However, the TPA's industry-relevant revenue is
anticipated to decrease at an annualized rate of 4.7% to $89.3 million over the five years to 2021. This decrease can
be mainly attributed to the COVID-19 (coronavirus) pandemic, which greatly reduced the volume of transactions for
off-street parking. In addition, the growing popularity of Bike Share Toronto has also attributed to people driving less,
which results in less demand for industry services. However, the TPA's industry-relevant operating profit, measured
as earnings before interest and taxes, is still forecast to rise an annualized 6.6% to $59.8 million over the five years
to 2021. As a government-run entity, the TPA's operating profit is returned to Toronto.
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Toronto Parking Authority (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 113.7 N/C 43.4 N/C
2017 132.3 16.4 52.6 21.2
2018 136.3 3.0 54.6 3.8
2019 137.0 0.5 54.5 -0.2
2020 86.5 -36.9 56.8 4.2
2021 89.3 3.2 59.8 5.3

Source: Annual Report and IBISWorld
Note: *Estimates

SP Plus Corporation

Market Share: 5.7%

  SP Plus Corporation (SP Plus) is a publicly held company founded in 1929 and headquartered in Chicago. The
company manages nearly 3,000 surface level and multilevel parking facilities in the United States and Canada. This
translates into more than 2.0 million parking spaces across the United States and Canada. In 2020, the company
generated $1.5 billion in total revenue across all of its segments (latest data available). In Canada, SP Plus operates
in Ontario, Quebec and Alberta.

In 2020, the company reported that an estimated 85.0% of its revenue was derived from facilities operated under
management type contracts, while the remaining 15.0% was generated from facilities under a lease agreement. The
company operates under two segments, which include commercial and aviation. Included in its two major operating
segments is the company's revenue generated by other services, such as shuttles and valet services. Overall, SP
Plus's parking and shuttle bus operations serve hospitals, hotels, government and office buildings, retail centres,
sports venues, universities and more than 70 airports, exemplifying the company's diversified operations. Moreover,
SP Plus has continued its foray into value-added services for long-term customers. Some locations feature
Ambiance in Parking customer programs, which offer free film, book and cruiser bike rentals for monthly parkers in
addition to emergency repair services.

Financial performance

SP Plus's industry-relevant revenue is expected to decrease an annualized 5.0% to $25.2 million over the five years
to 2021. During the period, the company has attempted to expand through acquisitions and joint ventures.
Moreover, management cites an increased focus on profit-generating ancillary services such as airport shuttle
buses. The decrease in revenue can be mainly attributed to the adverse economic effects from the COVID-19
(coronavirus) pandemic. In regard to the company's operating profit, SP Plus endured a massive decrease in 2020,
due to the pandemic. This decrease caused the company's industry-relevant operating profit to fall significantly as
SP Plus endured very little demand.

 
SP Plus Corporation (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 32.5 N/C 1.1 N/C
2017 29.2 -10.2 1.5 36.4
2018 28.7 -1.7 1.5 0.0
2019 36.6 27.5 2.0 33.3
2020 25.2 -31.1 -5.1 N/C
2021 25.2 0.0 -0.1 -98.0

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Parking Lots and Garages industry in Canada exhibits
a low to moderate level of capital intensity. In 2021, for
every $1.00 spent on labour, industry operators are
anticipated to spend $0.12 on capital investment. Capital
costs are moderate because industry operators primarily
provide parking management services. Directly operated
parking lots are typically leased. However, capital costs for
industry operators that directly own and operate parking
garages can be considerably higher due to construction
expenses. The industry is also moderately labour intensive,
as employees are needed to manage and operate parking
lots and garages. However, given the relative simplicity of
operating parking lots, industry operators are not
dependent on highly trained and skilled employees,
resulting in low average wages.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Very Low Innovation
Concentration

Very
Unlikely

A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

High Market
Concentration

Likely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

The Canadian Parking Lots and Garages industry does not contend with
technological disruptions.

Given the straightforward nature of industry services, technology does not have a significant effect on the core of the
industry's services. Additionally, valet services in particular do not experience disruptions because of their status as a
complimentary service.

The level of technology change is    Low

  Most technological advancements in the Canadian Parking Lots and Garages
industry are associated with automating its services.

Automated services and technology are meant to enhance customer convenience, lower labour costs, improve cash
management and increase overall productivity. The most common automated services are pay stations and entry systems.
Other uses of technology noticeable to customers include automated vehicle identification through bar code decal
technology and online reservations and payments. In addition, parking operators often use proprietary software that
manages revenue and connects local offices across Canada to corporate headquarters.

Mechanical parking structures are increasingly being built in Canada, though at a much slower rate than in Asian and
European cities. Intelligent transportation systems (ITS) incorporate various sensors to determine the current capacity of a
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parking garage. Using this data, industry operators can better determine usage statistics and adjust operations accordingly.
Overall, technologically advanced parking structures boast a range of advantages over traditional parking garages and are
expected to gain ground in Canada.

Traditional parking garages are also using technology to become greener, and in doing so, provide a more pleasant parking
experience and cater to a growing niche market. Some of these advancements are simple and require little investment,
such as retrofitted lighting for brighter, more energy efficient operation and recycling stations. Others, such as solar panels
on garage roofs and electric vehicle charging stations, require larger investments but are accomplished with long-term
financial gains in mind.

Revenue
Volatility

The level of volatility is    Medium

  The Parking Lots and Garages industry in Canada exhibited a low to moderate
level of revenue volatility over the five years to 2021.

During the period, revenue increased as much as 7.1% in 2016 and has fallen as much as 15.5% in 2020. This decline in
2020 is mainly attributed to the COVID-19 (coronavirus) pandemic, resulting high levels of unemployment, social distancing
orders and less travel. Consumers and businesses must use cars and other vehicles to commute to work and transport
goods, making driving a necessity for most individuals. Although a modest drop in international travel by Canadians
lowered demand for airport parking, a growing population and an increase in the number of vehicles on the road supported
steady demand for industry services during the first half of the reporting period. The industry serves a variety of markets,
which helps insulate it from adverse conditions that affect any individual market. Over the five years to 2026, revenue
volatility is expected to remain moderate as rising car ownership and an improving economy after the pandemic are
expected to support demand for industry operators.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Parking Lots and Garages industry in Canada is subject to minimal
regulation from federal, provincial and local governments.

Industry operators must comply with general environmental, construction and labour regulations. For instance, parking
structures require zoning permits prior to construction. Additionally, Environment and Climate Change Canada regulates
the use of toxic architectural coatings, which may be used on parking structures and stalls.

Furthermore, each province has differing requirements for the number of accessible parking spaces facilities are required to
maintain. The larger the parking lot or garage, the more accessible spaces are required. For example, in Ontario, if a
parking lot or garage has between one and 12 parking spaces, one accessible space is required. For parking lots larger
than 1,001 spaces, 11 spaces plus 1.0% of the total number of spaces are required to be accessible.

Industry The level of industry assistance is    Low and the trend is Steady
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Assistance Operators in the Parking Lots and Garages industry in Canada receive no
direct assistance from government organizations.

However, private parking lot operators may be contracted to manage government parking structures. Nevertheless,
government contracts represent a relatively small component of the industry. The industry is represented by the Canadian
Parking Association, which facilitates technological development and public policy for the industry.

Due to the spread of COVID-19 (coronavirus), the Canadian government instituted a variety of assistance programs that
various industry operators qualified for. For example, the Canada Emergency Wage Subsidy provided weekly assistance
for eligible employers that had been negatively affected by the coronavirus pandemic. Additionally, operators were able to
take advantage of tax deferrals and improved access to credit and loans to remain liquid. The Canada Emergency
Business Account also provided interest-free loans to small businesses. Large operators could apply for bridge financing
through the Large Employer Emergency Financing Facility. Most recently, the Highly Affected Sectors Credit Availability
Program (HASCAP) helps operators secure a low interest loan between $25,000 and $1.0 million to cover operational cash
flow needs. This program is available to businesses that have been hit particularly hard from the pandemic and operators
can apply for this loan until December 31, 2021.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
motor vehicle
registrations

(Million)
2012 376 120 800 537 2,486 N/A N/A 81.7 N/A 30.8
2013 408 137 852 597 2,898 N/A N/A 92.3 N/A 31.7
2014 425 153 870 617 3,363 N/A N/A 103 N/A 32.6
2015 455 165 889 623 3,305 N/A N/A 102 N/A 33.2
2016 487 160 895 629 3,157 N/A N/A 100 N/A 33.8
2017 499 152 907 643 2,850 N/A N/A 90.9 N/A 34.3
2018 501 159 936 669 2,978 N/A N/A 94.9 N/A 35.1
2019 505 172 920 660 3,331 N/A N/A 106 N/A 35.7
2020 427 132 926 664 2,585 N/A N/A 92.2 N/A 36.3
2021 443 149 947 679 2,651 N/A N/A 94.8 N/A 37.3
2022 473 158 980 701 2,764 N/A N/A 99.3 N/A 38.1
2023 487 162 999 715 2,813 N/A N/A 101 N/A 39.0
2024 497 165 1,017 727 2,850 N/A N/A 103 N/A 39.8
2025 500 166 1,030 737 2,873 N/A N/A 104 N/A 40.6
2026 505 168 1,043 746 2,897 N/A N/A 105 N/A 41.4

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Number of
motor vehicle
registrations

(%)
2012 -1.76 2.20 -2.09 1.51 5.20 N/A N/A 1.74 N/A 1.31
2013 8.60 13.9 6.50 11.2 16.6 N/A N/A 13.0 N/A 2.92
2014 4.26 11.5 2.11 3.35 16.0 N/A N/A 11.3 N/A 2.83
2015 6.98 7.85 2.18 0.97 -1.73 N/A N/A -0.39 N/A 1.84
2016 7.14 -2.74 0.67 0.96 -4.48 N/A N/A -1.86 N/A 1.80
2017 2.31 -5.25 1.34 2.22 -9.73 N/A N/A -9.47 N/A 1.47
2018 0.40 4.47 3.19 4.04 4.49 N/A N/A 4.40 N/A 2.33
2019 0.79 8.44 -1.71 -1.35 11.9 N/A N/A 11.3 N/A 1.70
2020 -15.5 -23.4 0.65 0.60 -22.4 N/A N/A -12.7 N/A 1.68
2021 3.79 13.0 2.26 2.25 2.55 N/A N/A 2.81 N/A 2.75
2022 6.91 6.24 3.48 3.24 4.26 N/A N/A 4.74 N/A 2.14
2023 2.87 2.46 1.93 1.99 1.77 N/A N/A 2.01 N/A 2.36
2024 1.97 1.78 1.80 1.67 1.31 N/A N/A 1.48 N/A 2.05
2025 0.72 0.84 1.27 1.37 0.80 N/A N/A 0.77 N/A 2.01
2026 0.95 0.84 1.26 1.22 0.83 N/A N/A 0.86 N/A 1.97

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 32.0 N/A N/A 151 21.8 3.11 32,864
2013 33.6 N/A N/A 141 22.6 3.40 31,850
2014 35.9 N/A N/A 126 24.2 3.87 30,538
2015 36.2 N/A N/A 138 22.5 3.72 30,953
2016 32.9 N/A N/A 154 20.6 3.53 31,802
2017 30.4 N/A N/A 175 18.2 3.14 31,895
2018 31.7 N/A N/A 168 19.0 3.18 31,867
2019 34.1 N/A N/A 152 20.9 3.62 31,702
2020 30.9 N/A N/A 165 21.6 2.79 35,667
2021 33.6 N/A N/A 167 21.4 2.80 35,760
2022 33.4 N/A N/A 171 21.0 2.82 35,926
2023 33.3 N/A N/A 173 20.8 2.82 36,011
2024 33.2 N/A N/A 174 20.7 2.80 36,070
2025 33.3 N/A N/A 174 20.7 2.79 36,060
2026 33.2 N/A N/A 174 20.7 2.78 36,072

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Canada Parking Association
http://www.canadianparking.ca

International Parking & Mobility Institute
http://www.parking-mobility.org

Automated & Mechanical Parking Association
http://www.ampapark.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon LEASE OPERATION
An arrangement where a service provider rents the property their business is on and is not responsible for major
maintenance or capital expenditures on the property or real estate taxes.

MANAGEMENT CONTRACT
An agreement where a facility is managed for a fixed fee while the landowner or contracting business receives all
payments and covers maintenance and rental or mortgage costs.

MECHANICAL PARKING STRUCTURE
A fully or semiautomated parking system that minimizes the area needed to park cars through mechanical lifts.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
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players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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