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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· The Pet Grooming and Boarding industry in Canada is anticipated to have been adversely affected by the
COVID-19 (coronavirus) pandemic in 2020 and early 2021 as social distancing practices, along with widespread
travel restrictions, severely curtailed demand for industry services.

· Improving economic forecasts and loosened pandemic-related restrictions are likley to contribute to a gradual
recovery of demand for industry services as pet owners resume in-office work and travel. Industry growth is
expected to return due to these favourable developments.

· Rising pet ownership during the pandemic is anticipated to contribute to deliver an additional boost to industry
revenue growth in the near term as new pet owners require industry services to care for their animals.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Pet Grooming and Boarding industry in Canada primarily provides pet care services, such as boarding,

grooming and training. This industry includes animal shelters, obedience training services, guard dog training
services, pet boarding and animal grooming services. This industry does not include establishments that
predominantly retail products, board horses, transport pets or practise veterinary medicine.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Animal grooming

Operating animal shelters

Boarding pets

Guard dog training

Obedience training

Pet sitting

Pet training

The major products and services in this industry are:

Boarding

Grooming

Training

Other services

Merchandise
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Supply Chain

SIMILAR INDUSTRIES

Supermarkets & Grocery Stores
in Canada

Warehouse Clubs & Supercentres
in Canada

Pet Stores in Canada Veterinary Services in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Pet Grooming & Boarding in the
US

Dog Walking Services Pets and Pet Supplies Retailers in
Australia
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Industry at a Glance
Key Statistics

$569.3m
Revenue

Annual Growth

2016–2021

1.9%

Annual Growth

2021–2026

3.7%

Annual Growth

2016–2026

 

$73.4m
Profit

Annual Growth

2016–2021

-3.6%

  Annual Growth

2016–2021

 

12.9%
Profit Margin

Annual Growth

2016–2021

-4.1pp

  Annual Growth

2016–2021

 

4,550
Businesses

Annual Growth

2016–2021

5.7%

Annual Growth

2021–2026

4.9%

Annual Growth

2016–2026

 

7,012
Employment

Annual Growth

2016–2021

4.3%

Annual Growth

2021–2026

4.2%

Annual Growth

2016–2026

 

$257.1m
Wages

Annual Growth

2016–2021

4.8%

Annual Growth

2021–2026

4.1%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.8%
Per capita disposable income

-15.9%
International trips by Canadian
residents

1.0%
Price of electric power

1.2%
Population

 
Industry Structure

POSITIVE IMPACT

  Life Cycle
Growth   Capital Intensity

Low

  Concentration
Low   Regulation & Policy

Light / Steady

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Revenue Volatility
Medium

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Barriers to Entry

Low / Steady

  Competition
High / Increasing

 

Key Trends

 Lockdowns and other social restrictions contributed to a
considerable rise in demand for pets

 Many operators have begun offering new services to
stabilize revenue throughout the year

 As the industry has become more saturated, competition has
increased

 Rising disposable income and high pet ownership will likely
be integral to industry performance

 Due to burgeoning demand, the number of companies is
projected to expand

 External sources of competition are expected to hinder the
industry

 Industry revenue growth has benefited from pet owners
purchasing a greater range of high-value services
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Growth Life Cycle Stage

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2005-2021)

  High Revenue Growth (2016-2021)

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Price of electric power

   

THREATS

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Sit and stay: Increased international travel will likely bolster the need for
pet boarding services

The Pet Grooming and Boarding industry in Canada, which provides pet care services such as boarding, grooming
and training, has exhibited moderate growth over the five years to 2021. Demand for pet grooming, boarding,
training and walking has expanded considerably due to rising pet ownership. Rising per capita disposable income
and favourable consumer preferences have also driven increased spending on pet care services, many of which are
discretionary. However, the COVID-19 (coronavirus) pandemic has disrupted this trend as restrictions led to a steep
drop in demand for industry services. Despite this temporary setback, industry revenue is anticipated to grow, rising
at an annualized rate of 1.9% to $569.3 million over the five years to 2021, including an increase of 4.6% in 2021
alone as spending on industry services begins to recover.

Pet owners have been purchasing a greater range of high-value services for their pets, which has contributed to
industry revenue growth. Pet groomers are increasingly providing luxuries such as pet cologne, skin balms and
conditioners. Pet boarders have also introduced deluxe hotel suites equipped with TVs and webcams, among other
amenities. Operators have also increasingly focused on advertising animal safety at their boarding facilities by
promoting special skills such as animal CPR and pet training. However, rising internal competition, significant
operating expenditure and pandemic-related demand shortfalls have placed downward pressure on industry profit.
Consequently, industry profit, measured as earnings before interest and taxes, has contracted during the period,
declining from 17.0% of revenue in 2016 to an estimated 12.9% in 2021.

Moving forward, the industry is expected to continue to grow, albeit at a faster rate, increasing at an annualized rate
of 3.7% to $682.9 million over the five years to 2026. Forecast growth in the Canadian population and per capita
disposable income will likely enable consumers with the financial means to purchase a pet and treat them to high-
priced services. In addition, higher levels of international travel among Canadian citizens will likely bolster the need
for pet boarding services, which is the largest industry service category. Industry competition, however, is expected
to intensify. At-home grooming products will likely continue to siphon price-sensitive consumers away from the
industry, and growing competition is expected to constrain revenue growth for existing pet grooming companies.
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Industry Performance

Key External
Drivers

Per capita disposable income

Although the industry has proven to be virtually immune to downturns in the economy, industry revenue is bolstered
by rising per capita disposable income. When disposable income rises, consumers are more likely to purchase
luxury services for their pets. Furthermore, a rise in disposable income enables more international travel, which in
turn creates a greater need for pet boarding facilities. Per capita disposable income is expected to fall in 2021,
posing a potential threat to the industry.

 

Population

A rising population is positively correlated with demand for industry services. An estimated 58.0% of Canadian
households own at least one cat or dog, according to 2020 data from the Canadian Animal Health Institute (latest
data available). Pet ownership tends to rise with the population, which increases demand for pet boarding, training
and grooming. The population is expected to grow in 2021.

 

International trips by Canadian residents

When pet owners travel, demand rises for pet boarding services. Consequently, demand for industry services is
positively correlated with the number of international trips taken by Canadian residents. In 2021, the number of
international trips by Canadian residents is expected to increase, representing a potential opportunity for the
industry.

 

Price of electric power

Companies in the Canadian Pet Grooming and Boarding industry use electricity for grooming items, such as blow
dryers, and more specifically, to light grooming, boarding and training facilities. Utilities account for less than 10.0%
of industry operating costs in 2021; however, as an operating cost, an growing price of electricity will likely cause the
average industry profit margin to decrease. The price of electric power is forecast to marginally decline in 2021.
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Current
Performance

The Pet Grooming and Boarding industry in Canada has continued to
fetch a greater share of consumer spending, as owners pamper their pets
with premium services.

The industry provides services such as pet grooming, boarding, training and dog walking. Bolstered by rising
consumer confidence and increased disposable income, consumers' propensity to spend on industry goods and
services, much of which is highly discretionary, has risen over the five years to 2021. However, the industry
experienced a revenue decline of 15.3% in 2020 as the COVID-19 (coronavirus) pandemic limited demand for
industry services. Previous growth trends have been partially underpinned by changing consumer attitudes toward
pets. Many owners have begun treating their pets similar to family members and are spending money on luxury pet
services, such as pet massages. Accounting for these developments, industry revenue is expected to rise at an
annualized rate of 1.9% to $569.3 million over the five years to 2021, including an increase of 4.6% in 2021 alone as
the industry recovers lost ground due to the pandemic.

RISING PET OWNERSHIP

One of the key drivers of demand for industry goods and services is the
level of pet ownership across Canada, as a larger number of pets is
expected to translate directly into increased demand for industry goods
and services.

For example, a rising number of pets will likely increase demand for pet training as owners seek to establish bonds
and instill habits in their new animals. In addition, a larger number of animals will likely lead to increased demand for
grooming, boarding and various products and other industry services.

Over most of the past five years, favourable economic conditions have led to increased consumer confidence and
income levels, ultimately prompting an increasing number of households to purchase or adopt pets. According to a
2020 report by the Canadian Animal Health Institute, 58.0% of Canadian households have at least one cat or dog,
with an estimated population of 7.7 million dogs and 8.1 million cats (latest data available). Overall, cat and pet
ownership combined is estimated to have risen over the past decade, although most growth has taken place in more
recent years. This growth has been fundamental to the sharply rising demand for industry goods and services.

The coronavirus pandemic's lockdowns and other social restrictions contributed to a considerable rise in demand for
pets among Canadians, which according to Narrative Research amounted to an estimated 18.0% of pet owners
having obtained a new pet in 2020 (latest data available). However, as remote work increased and travel fell,
Canadians demanded significantly less industry boarding services, with segments such as grooming and training
also expected to have experienced a considerable drop in customers as lockdowns went into effect.

In February 2021, Ontario included pet groomers as an essential business permitted to remain open during
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lockdowns, though this status was not in place in 2020. As the economy begins to reopen and vaccine distribution
gets underway, industry operators are anticipated to experience a gradual rebound in demand for their services. The
observed increase in pet ownership during the pandemic is likely to provide a boost to industry revenue in near term
as new pet owners increase expenditure on nonveterinary services.

CHANGING CONSUMER ATTITUDES

Alongside significant growth in the number of household pets, consumers
have also increasingly begun to treat pets as they would children, with the
term “pet parent” coined to describe such enthusiasts.

This development toward treating pets as family members and humanizing them has prompted a strong increase in
demand for premium pet products and services.

In particular, the industry has begun to offer a greater array of luxury services for pets, as many operators have
begun developing products with the intention of catering to more affluent consumers. The rise of pet boarding
facilities and pet hotels, formerly referred to as kennels, highlights this trend. Some companies offer dog suites and
kitty condos equipped with TV sets tuned to animal-themed shows, lambskin blankets, special ventilation systems,
extra playtime, wading pools and even aromatherapy. Another popular service enables owners to monitor their pets
remotely via webcam. Additionally, to avoid the seasonal nature of pet boarding demand, many operators have
begun offering new services, including grooming, training and dog daycare, to stabilize revenue throughout the year.

INDUSTRY STRUCTURE AND COMPETITION

In response to strong consumer demand for industry services, there has
been consistently strong growth in the number of industry operators
during the five-year period.

The coronavirus pandemic has contributed to a temporary contraction in the size of the industry, through industry
growth is expected to return as economic recovery gets underway. Thus, IBISWorld estimates that the number of
industry enterprises has risen at an annualized rate of 5.7% to 4,550 companies over the five years to 2021.
Similarly, industry employment has been on the rise, as the number of industry workers has increased at an
annualized rate of 4.3% to 7,012 individuals during the same period. Strong enterprise and employment growth has
been facilitated by online platforms, such as Rover.com, that permit people to offer pet boarding and other related
services from their home as a source of side income.

The industry's low barriers to entry permit new operators to easily enter, which has contributed to enterprise,
establishment and employment growth during the period. However, as the industry has become more saturated,
competition has increased. In response to increased industry participation, operators have invested the quality of
their service offerings as a means of retaining their existing customers and even expanding their consumer base.
Such investment in quality is reflected in the increased industry wages over the past five years, as companies have
sought to onboard higher-skilled workers that command higher wages. Industry wages are expected to rise as a
share of revenue, increasing from 39.3% in 2016 to an estimated 45.2% in 2021. As a result of rising wages, profit,
measured as earnings before interest and taxes, has fallen over the past five years and is expected to account for
12.9% of industry revenue in 2021.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable

income
($)

2012 399 222 2,878 2,881 4,323 N/A N/A 155 N/A 28,883
2013 418 241 2,850 3,001 4,342 N/A N/A 159 N/A 29,369
2014 446 259 3,123 3,117 4,814 N/A N/A 168 N/A 29,466
2015 490 293 3,379 3,268 5,266 N/A N/A 191 N/A 30,804
2016 518 307 3,575 3,453 5,689 N/A N/A 203 N/A 30,332
2017 550 326 3,977 3,753 6,387 N/A N/A 224 N/A 30,675
2018 593 355 4,362 4,081 6,939 N/A N/A 245 N/A 30,647
2019 643 302 4,557 4,399 7,325 N/A N/A 271 N/A 30,852
2020 545 308 4,456 4,301 6,665 N/A N/A 245 N/A 33,416
2021 569 347 4,715 4,550 7,012 N/A N/A 257 N/A 31,560
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Industry Outlook
Outlook Over the five years to 2026, the Canadian Pet Grooming and Boarding

industry is expected to continue to grow, albeit at a faster rate relative to
the five years to 2021, with continued growth in pet ownership and
demand for industry services despite an increasingly competitive
marketplace.

Overall, IBISWorld forecasts industry revenue to rise at an annualized rate of 3.7% to $682.9 million over the five
years to 2026.

DEMAND CONDITIONS

Over the next five years, rising per capita disposable income and high pet
ownership will likely be integral to industry performance.

Per capita disposable income is forecast to rise at an annualized rate of 0.6% over the next five years, as the
national unemployment rate remains at historical lows and the economy continues to grow. As a result, consumers
will likely be able to continue purchases of higher-value goods and services.

High levels of pet ownership are also expected to benefit the industry. As the economy grows during the outlook
period, more consumers will likely have the financial means to purchase a pet, which can be a significant
investment. Companion animals, such as cats and dogs, are becoming more popular for single professionals, empty
nesters and young couples, and such demographics are expected to account for most pet ownership growth over
the next five years. Moreover, busy professionals that are strapped for time are highly likely to use dog boarding and
grooming services. However, the Canadian population is expected to rise at an annualized rate of 1.0% over the five
years to 2026, increasing at a slightly slower rate than the current period, which may slightly dampen industry
demand moving forward.

PET PARENTS ON THE RISE

The term “pet parents” was recently coined to describe enthusiasts who
view pets as members of the family.

Pet parents are more likely to purchase a greater number of high-value services and products, supporting industry
revenue growth. Changing consumer attitudes have resulted in rising demand for pet hotels, which offer luxury
accommodations; and pet groomers, which offer deluxe grooming treatments for both cats and dogs. Demand for
these services is forecast to rise over the next five years, fuelling revenue growth.

As a result of burgeoning demand, the number of companies operating in the industry is projected to expand, rising
at an annualized rate of 4.9% to 5,783 operators over the five years to 2026. Given the industry's labour-intensive
nature, industry employment is expected to experience significant growth as well, rising at an annualized rate of
4.2% to 8,597 workers over the five years to 2026. Much of this growth will likely come in the form of nonemploying
sole proprietors that leverage sites such as DogVacay.com, which is expected to keep the number of employees per
establishment between one and two workers over the next five years.
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PERSISTENTLY HIGH PROFIT MARGIN

Industry profit is projected to remain high but fall slightly over the next
five years.

Individuals offering boarding services from their home incur minimal overhead costs relative to specialized facilities.
However, increasing per capita disposable income will likely bolster profit because consumers are expected to
purchase a greater number of luxury services that typically have a higher profit margin. However, a forecast rise in
energy costs will likely cut into the average industry profit margin, and given the significant number of operators that
are entering the industry, it is likely that price competition will rise, putting downward pressure on profit.

In addition, Walmart Inc. (Walmart) has been expanding its pet care section and testing grooming stations in some
of its US stores under the name Pet Care Specialists in recent years. Pet Care Specialists offer a full range of
grooming treatments, including bathing and brushing, haircuts and styling, ear cleaning and nail trimming. Although
Walmart has yet to bring these grooming establishments to Canada, the potential expansion poses a threat to
industry demand. Furthermore, the at-home grooming products that Walmart sells represent an additional threat to
the industry, as the industry loses revenue from consumers who opt to use these products in lieu of visiting a
groomer. These external sources of competition are expected to hinder the industry over the five years to 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income  ($)

2021 569 347 4,715 4,550 7,012 N/A N/A 257 N/A 31,560
2022 644 389 5,137 4,941 7,769 N/A N/A 286 N/A 32,740
2023 662 401 5,386 5,187 8,065 N/A N/A 296 N/A 32,722
2024 670 408 5,609 5,412 8,275 N/A N/A 303 N/A 32,677
2025 676 414 5,802 5,609 8,446 N/A N/A 309 N/A 32,707
2026 683 420 5,972 5,783 8,597 N/A N/A 314 N/A 32,786
2027 690 425 6,139 5,952 8,739 N/A N/A 319 N/A 32,886
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Industry Life Cycle The life cycle stage of this industry is    Growth

LIFE CYCLE REASONS

The number of industry entrants is increasing rapidly

Changing consumer attitudes have spurred consumer spending on industry services

IVA is rising at a faster rate than the overall economy over the 10 years to 2026

The Pet Grooming and Boarding industry in Canada is in the growth phase of its life cycle. IBISWorld estimates that
industry value added (IVA), which measures an industry's contribution to the overall economy, will grow at an
annualized rate of 3.2% over the 10 years to 2026. Conversely, Canadian GDP is expected to grow at an annualized
rate of 1.9% during the same period. IVA that is growing more rapidly than GDP is generally indicative of an industry
in the growth stage of its life cycle.

Over the past decade, Canadian pet ownership rates have been high, rising among empty nesters, single
professionals and couples who have delayed having children. Changing consumer attitudes toward their pets has
also stimulated industry growth. Pets are increasingly indulged with luxury goods and services, with owners
purchasing animal couture, massages, organic premium foods and luxury suites for their pets. To articulate this
trend, the term “pet parent” has been used to describe pet owners who increasingly treat their pets as members of
their family.

To capitalize on these changing consumer attitudes, industry operators have introduced an array of luxury services
for pets. For instance, operators that own pet boarding facilities have introduced amenities including lambskin
blankets, extra playtime and swimming pools. Additionally, many pet hotels now have website-enabled cameras
owners can access through the company's website. Additional indicators of this life cycle stage include a rising
number of industry operators, establishments and employment.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Consumers in Canada

Key Selling Industries
1st Tier

Janitorial Services in Canada

Pet Stores in Canada

2nd Tier

Soap & Cleaning Compound Manufacturing in Canada

Toy, Doll & Game Manufacturing in Canada

Animal Feed Production in Canada

Products & Services

  BOARDING

In 2021, IBISWorld estimates that pet boarding accounts for 41.8% of
revenue for the Canadian Pet Grooming and Boarding industry.

Pet boarding entails providing overnight care for animals, typically including accommodation, food, exercise and,
often, playtime. This segment does not include overnight care that pets may receive during medical treatment. Over
the five years to 2021, animal boarding has increasingly diversified, with companies greatly expanding their
selection of services. Although standard kennels are still common, a variety of luxury pet boarding establishments
have cropped up that offer tiered accommodations. For example, pet owners have the option of purchasing
grooming and training services for their pets. Additionally, some companies offer TVs that play pet-themed shows,
wading pools, daily play sessions, aromatherapy and classical music. Further, some pet boarders install cameras in
pets' luxury suites so that pet owners can check in on their pet while they are away. Conversely, pet sitters that look
after animals in the owners' homes are also included in this segment. This part of the service segment offers low-
priced pet sitting that typically includes one to three visits per day or overnight stays. Despite these increased
options, this segment's share of revenue has fallen over the past five years due to an overall decrease in
international travel. The COVID-19 (coronavirus) pandemic has also contributed to this decline given the restrictions
and precautions taken to slow the spread of the virus in 2020 and 2021.

GROOMING

Grooming is the second-largest source of industry revenue, accounting
for an estimated 32.4% of revenue in 2021.

Animal grooming includes cutting and shaving hair; trimming nails; and cleaning hair, ears and teeth. Some pet
groomers have also begun offering a greater variety of luxury services, including massages, flea and tick removal
and undercoat removal to decrease shedding. Furthermore, many pet groomers now offer mobile services so that
groomers can come to the pet's home to perform the grooming. This especially appeals to households that own
elderly or nervous pets. The animal grooming segment's share of revenue has increased over the past five years
due to rising external competition from grocery stores and department stores offering in-home, do-it-yourself
grooming products. This rise is mainly due to increased average prices for grooming, and partly due to its greater
selection of luxury services.
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TRAINING

Pet training covers general obedience classes for puppies, and group and
private lessons for more advanced obedience classes.

Pet training also includes providing lessons for guard dogs and guide dogs, as well as training animals to race. Pet
training has begun to be offered in conjunction with other services such as pet boarding and day care. IBISWorld
estimates that pet training accounts for 4.4% of industry revenue in 2021, with demand for these services moving in
line with industry revenue over the past five years.

MERCHANDISE

Industry operators will typically sell pet-related merchandise to pet
owners at their operating establishment.

Such merchandise includes animal treats, collars, leashes, clothing, shampoos, food and other products. This
segment is estimated to have slightly declined over the five-years to 2021 given the higher rate of growth in other
industry services. Merchandise sales are estimated to account for 2.6% of industry revenue in 2021.

OTHER SERVICES

All other pet care services provided by the industry include pet sitting,
dog walking, animal adoption, pet funeral and animal identification and
marking services.

This segment is estimated to have risen as a share of revenue during the current period as more pet owners have
required more pet sitters and dog walkers. These other pet services are estimated to collectively account for 18.8%
of industry revenue in 2021.

Demand
Determinants

Determining factors for the success of the Canadian Pet Grooming and
Boarding industry include per capita disposable income, the Canadian
population, external competition levels and the number of international
trips by residents.

Pet ownership is the primary determinant of demand, and the Canadian population's growth provides a useful proxy
to measure this, as the Canadian government does not track year-by-year pet ownership rates. As the population
rises, so should demand for pets kept in Canada. As pet ownership rises, demand for additional care services for
household pets will also likely increase. Pets that are most commonly owned by Canadians are cats, dogs, fish,
small mammals, birds and reptiles.

Demand is also related to household income, alongside the size of the home and ages of the children in a given
family. Households with higher incomes are able to spend more on discretionary services and have been the
primary customers for luxury pet services.

For pet boarding services, demand generally relates to the number of international trips taken by Canadian
residents. As the number of international trips increases, so does demand for boarding services. To a slightly lesser
extent, the number of domestic trips by Canadian citizens will also likely affect demand. International travel is not the
sole impetus for seeking boarding services. Other reasons for boarding a pet include relocation of households,
households having guests who do not like pets or are allergic to animals, an owner's illness that hinders proper pet
care and home renovation or fumigation. There is also seasonal influence on demand for some service segments.
Operators that perform grooming services typically experience greater demand in the warmer months, particularly
for coat clipping and bathing.
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Major Markets

  LOWEST AND SECOND-LOWEST INCOME QUINTILE

In 2021, the lowest and second-lowest income quintiles are expected to
account for 9.5% and 13.8% of revenue, respectively, for the Canadian Pet
Grooming and Boarding industry.

Consumers in these income quintiles are less likely to own a pet due to the high costs associated with owning a cat
or dog. Moreover, the low levels of disposable income associated with these income quintiles discourages travel,
which decreases the need for pet boarding. Lastly, these income quintiles are most likely to choose to groom and
train their own pets, and as a result, are less likely to require these industry services. Over the five years to 2021,
IBISWorld estimates that both quintiles have increased as a share of revenue due to increased use of industry
services as per capita disposable income has risen across Canada.

THIRD- AND FOURTH-LOWEST INCOME QUINTILE

In 2021, the third- and fourth-lowest income quintiles are anticipated to
account for 19.2% and 19.1% of industry revenue, respectively.

Such consumers benefit from higher disposable income, leading to strong demand for industry services. Both
income quintiles have fallen slightly as a share of industry revenue during the period, likely due to rising demand
from other quintiles rather than any flagging demand on their part.

HIGHEST INCOME QUINTILE

Consumers in the highest income quintile are estimated to account for
38.4% of industry revenue in 2021.

Consumers in this income quintile benefit from high disposable income levels and are consequently able to
purchase more price-premium services for their pets. Moreover, this income quintile can afford to travel more
frequently, boosting demand for pet boarding services. IBISWorld estimates that this wealthy cohort has risen as a
share of revenue over the five years to 2021, likely because many operators have been diversifying the higher-end
range of services in recent years in an attempt to boost revenue from more affluent customers.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Pet Grooming and Boarding industry in Canada is a service-based industry, which means that it only provides
domestic services for pets located within Canada. As a result, there is no international trade within this industry.
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Business
Locations

  Business location is based mainly on the population, median household income level and population. Regions with higher
populations provide access to a greater number of pet owners. Additionally, regions with higher median income levels also have
more establishments. Since the Canadian Pet Grooming and Boarding industry supplies a variety of luxury services for pets,
establishments are disproportionately located in higher-income areas.

Pet grooming and boarding businesses are typically located in highly populated areas, with the overall distribution of industry
establishments largely reflecting that of the overall population. As a result, the highest proportion of establishments is in Ontario,
which is expected to account for 39.7% of industry locations in 2021. Ontario is home to Toronto, Canada's largest city, which
increases the province's share of establishments. British Columbia, home to Vancouver, is expected to account for 18.7% of
industry establishments in 2021, while Alberta is expected to account for 16.2% of establishments in 2021. Quebec, meanwhile,
ranks fourth, accounting for 12.7% of establishments in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Pet Grooming and Boarding industry in Canada is highly fragmented and exhibits a low level of market share
concentration. IBISWorld estimates that no single company accounts for 5.0% or more of total industry revenue in
2021. Low barriers to entry permit new players to enter the industry without much difficultly, thereby increasing
competition and making it difficult for operators to capture a significant share of the market. Additionally, most
operators in this industry are small operators, with 94.9% of industry establishments employing fewer than 20
workers, according to Statistics Canada. The small, localized scale of industry operations makes it difficult for any
singular enterprise to capture a notable share of the market for pet grooming and boarding.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Receiving the benefit of word of mouth recommendations:
Businesses that maximize customer satisfaction are more likely to gain favourable word-of-mouth recommendations,
which are highly important for gaining new customers.

Proximity to key markets:
Being situated near households with a high degree of pet ownership, particularly dogs and cats, will likely benefit
industry players by ensuring consistent demand for services.

Effective quality control:
Ensuring that grooming and other pet care services are provided to the agreed standards for particular breeds is a
key success factor for participants. This will likely ensure many repeat visits by customers and good word-of-mouth
recommendations.

Access to multiskilled and flexible workforce:
Access to appropriately trained and flexible staff who can perform a variety of tasks and services, such as grooming,
pet hotel and support staff, is beneficial, particularly in terms of lowering labour costs.

Cost Structure
Benchmarks
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  Profit

In 2021, profit, measured as earnings before interest and taxes, is
expected to account for 12.9% of industry revenue. The average
industry profit margin has decreased over the five years to 2021, having
fallen from 17.0% in 2016 despite rising demand for luxury services as
consumers choose to indulge their pets. In response to rising
competition, industry operators have increasingly invested in the quality
of their services offerings to retain existing clients and expand their
consumer base. Consequently, rising industry labour costs have
hindered potential profit gains and have led to decreasing profit over
the past five years.

 

  Wages

The Pet Grooming and Boarding industry in Canada is highly labour
intensive, with wages accounting for the largest expense for industry
operators. In 2021, wages are estimated to account for 45.2% of
industry revenue. For pet hotel operators, there is a high level of labour
input for pet handling, feeding, exercising and cleaning the kennels.
There is also a high level of labour input for training, which may require
one-on-one time with a trainer.

 

  Purchases

Purchases in this industry include various supplies such as shampoos,
pet food, pet medications and related items. Purchasing costs vary
depending on the size of the operator. However, most industry players
operate on a small scale and do not benefit from wholesale prices.
Overall, purchases are estimated to account for 11.0% of industry
revenue in 2021.

 

  Marketing

In 2021, marketing expenses, reflected through advertising and
promotional costs, are expected to account for 1.7% of industry
revenue. Operators rely on marketing to differentiate their services in a
highly competitive market.
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  Depreciation

Depreciation is estimated to account for 2.8% of revenue in 2021.
Operators have invested heavily in offering more luxury services, such
as improved play areas for pets and webcams for owners to check in
on their pets.

 

  Rent

Rent costs are anticipated to account for 7.1% of industry revenue in
2021, given that boarding facilities require more space and round-the-
clock heating.

 

  Utilities

Utilities are estimated to account for 2.7% of industry revenue in 2021.
This is because utilities include the cost of keeping lights on in industry
establishments and water to wash pets.

 

  Other Costs

Other expenses for the industry include accounting, legal and
administrative fees. These other expenses are expected to collectively
account for 16.6% of industry revenue in 2021.
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Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  Internal competition is high and increasing, given the numerous small
companies operating in the Canadian Pet Grooming and Boarding
industry.

Furthermore, industry participation has been steadily growing in response to rising demand. In addition to internal
competition, operators endure a degree of external competition from pet stores, veterinary clinics and retailers that
sell at-home grooming products.

INTERNAL COMPETITION

Competition with other industry groomers, trainers and boarders is based
mainly on location, price, quality of service and customer loyalty.

Industry operators hold a significant competitive advantage if their establishment is in a highly visible location with
easy access for customers. Most consumers choose groomers, trainers and boarders that are within their direct
geographic vicinity. Price is another significant source of competition. Although the price of pet care services has
been rising as consumers increasingly purchase more luxury services, establishments can also capture a wider
share of the market by providing a variety of lower-cost goods and services. Also of high importance is the level of
specialized knowledge of a company's employees, as employees with a greater understanding of the needs of
different animals and breeds will likely be able to greater satisfy a wider range of clients.

For pet hotels, competition is typically related to the general appearance of the establishment, such as being clean
and hygienic, whether it is secure enough to prevent escape of pets from cages, safety and the presence of solid
dividers between cages to prevent intrusions by other animals. The availability of exercise areas is also important,
along with supervision, feeding procedures and access to veterinary and other requested services such as
grooming.

EXTERNAL COMPETITION

External competition includes grooming services and training services at
stores such as PetSmart, in addition to some veterinary hospitals and
clinics that offer pet grooming and boarding services in conjunction with
medical treatments and services.

The industry also experiences external competition from the sale of at-home grooming products from retailers.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady
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  Barriers to entry for the Canadian Pet Grooming and
Boarding industry are low since there are no formal
industry licensing or training requirements. The cost of
establishing an at-home or mobile service is also
relatively low. However, some training is recommended
for becoming an animal groomer. While classes are
available, most groomers learn through apprenticeships
and on-the-job training. There are more than 340 dog
breeds recognized by the Federation Cynologique
Internationale alone, which is the largest canine
organization in the world. Different breeds may require
specialized grooming procedures.

Moreover, this industry is in the growing stage of its
economic life cycle. Therefore, companies are still
entering the industry due to rising demand from pet
owners for a greater array of luxury services for their pets.
The level of competition is high and increasing within the
industry as there are a significant number of small
companies. High industry competition could be a potential
barrier to entry because it makes it difficult for new
operators to establish a client base.

Groomers and pet trainers may not need a physical
establishment and can instead go to consumers' homes.
However, industry operators planning to expand services
will likely need to secure an operational facility. Pet
boarders will also likely need supplies such as pet food,
bedding, leashes, collars, medicines and toys.
Additionally, pet grooming establishments must purchase
shampoos, brushes and hoses. Labour is another
important requirement for entering the industry. Although
the number and type of employee varies depending on
the type of operation, typical employees include beginning
and experienced pet hotel attendants, groomers and
trainers. Finding well-trained, certified and attentive
employees could be a potential barrier to entry for
operators due to the high amount of competition in the
industry.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Growth  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Pet Grooming and Boarding industry in Canada has a low level of globalization. There is no international trade
in this service-based industry and industry operators typically serve their respective regions.
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Major Companies
There are no major players in this industry

Other Companies The Pet Grooming and Boarding industry in Canada is primarily composed of owner-operator enterprises, with very
few companies operating more than one establishment. According to data from Statistics Canada, 63.8% of all
industry establishments are nonemployers. Furthermore, 82.6% of industry establishments employ fewer than 10
workers. Generally, companies operate on a local level, catering to demands of the communities, towns and
neighbourhoods in which they are located. Online start-ups, such as Rover.com and DogVacay.com, have facilitated
notable growth in industry participants by providing a platform for operators seeking to provide pet care from their
home. Both companies aim to pair travellers with independent pet sitters for a fee, permitting people to generate
side income from home without the extensive outreach traditionally associated with such endeavours.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Pet Grooming and Boarding industry in Canada has a
low level of capital intensity. In 2021, for every $1.00 spent
on labour, the industry is estimated to spend a mere $0.06
in capital. Most training, boarding and grooming operations
are labour intensive rather than capital intensive, as
employees are needed for exercising, feeding, grooming
and cleaning pets. Operators also rely on store staff for
customer service roles and arranging merchandise.

Although there is a low degree of capital intensity, most
dog grooming operations must purchase dryers, tables,
tubs, floor grills and trays, faucets and ramps for pets.
Additionally, pet boarding operators must purchase bowls,
bedding and cleaning materials, as well as enclosures for
pets. Industry operators will likely invest in computers and
computer equipment for recordkeeping and inventory
control.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very High Rate of Entry Very Likely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

This technology trend is underscored by structural factors that support new entrants. An accommodative structure can
create a situation where small entrants can focus on less profitable albeit innovative industry entry points. Or, large
operators in other industries can leverage expertise in other areas to enter the industry from a new angle.

The biggest disruptive force for the Canadian Pet Grooming and Boarding
industry has been the rise of pet boarding websites in major urban centres.

These sites connect pet owners to independent pet sitters for a finder's fee. These services are not industry-relevant, but
the pet sitters on these sites are relevant. While the industry is mainly made up of nonemployers, these websites have
further shifted demand toward independent operators and disrupted large companies.

The level of technology change is    Low

  The Pet Grooming and Boarding industry in Canada has undergone a low level
of technological development over the past decade, with the most significant
change occurring in the boarding segment.

There has been little change in the underlying tools involved in pet washing and grooming. Companies that operate pet
boarding facilities have experienced a higher degree of technological change. These facilities may incorporate TV and
music to soothe nervous pets. Additionally, some companies offer pet owners the option of placing a camera inside pet
enclosures so that owners can see their pet while they are gone. Videos are typically available through the company's
website. Furthermore, websites and mobile apps, such as those offered by Rover.com and DogVacay.com, match
travellers with independent pet sitters, encouraging the continued fragmentation of this industry and increasing the use of
technology.
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Revenue
Volatility

The level of volatility is    Medium

  The Pet Grooming and Boarding industry in Canada exhibits a low-to-
moderate level of volatility.

Industry revenue has expanded every year over the five years to 2021, with the notable exception of 2020 due to the
COVID-19 (coronavirus) pandemic affecting industry performance. Overall, revenue fluctuates 9.2% on average. Steadily
rising disposable income levels led to a sizable increase in demand, and in turn, rising prices for industry services during
the period. With increased income, pet owners increasingly splurged on high-value goods and services. These trends
resulted in overall revenue growth for the industry. Industry growth was interrupted by the setback of the coronavirus
pandemic, which led to decreased demand for industry services and industry revenue falling an estimated 15.3% in 2020.
Improving economic and public health conditions are anticipated to contribute to a gradual recovery of demand for industry
services as pet owners begin resume prior work and travel activities.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Pet Grooming and Boarding industry in Canada is subject to a low level of
regulation.

The rights of disabled persons with service dogs are covered by each individual province; generally, the consensus is that
service dogs are permitted anywhere their handler goes, including restaurants, schools, buses, taxis, airplanes, stores,
movie theatres, doctors' offices and any other public space. Service dogs include guide dogs, signal dogs or other animals
individually trained to provide assistance to an individual with a disability.

In some provinces, a business licence is required to operate a pet grooming business, pet hotel or related company.
Boarding kennels are barred from being built in residential areas, due to noise factors. They are subject to provincial and
local government animal care, hygiene, safety, security and noise control regulations. Operators are advised to carry some
form of groomer malpractice and public liability insurance in case of owner disputes.

While there is no formal or vocational training or apprenticeship involved with pet grooming, there are increasing moves
toward the vocational licensing of pet groomers. The National Groomer Association of Canada and the International
Boarding and Pet Services Association (IBPSA) represent the industry. The IBPSA offers several different services and
resources including business development models, animal training certifications and industry information. Further, the
Canadian Veterinary Medical Association writes the Code of Practice for Canadian Kennel Operations.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Pet Grooming and Boarding industry in Canada receives no governmental
assistance in the form of subsidies or otherwise.
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There are a variety of industry associations including the International Boarding and Pet Services Association (IBPSA) and
the National Groomer Association of Canada. The IBPSA provides information, publications, advertising opportunities,
facility accreditation, cost-saving programs, meetings and business networking opportunities to industry providers. The
National Groomer Association of Canada offers workshops and certification-testing sessions for dog grooming.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income ($)

2012 399 222 2,878 2,881 4,323 N/A N/A 155 N/A 28,883
2013 418 241 2,850 3,001 4,342 N/A N/A 159 N/A 29,369
2014 446 259 3,123 3,117 4,814 N/A N/A 168 N/A 29,466
2015 490 293 3,379 3,268 5,266 N/A N/A 191 N/A 30,804
2016 518 307 3,575 3,453 5,689 N/A N/A 203 N/A 30,332
2017 550 326 3,977 3,753 6,387 N/A N/A 224 N/A 30,675
2018 593 355 4,362 4,081 6,939 N/A N/A 245 N/A 30,647
2019 643 302 4,557 4,399 7,325 N/A N/A 271 N/A 30,852
2020 545 308 4,456 4,301 6,665 N/A N/A 245 N/A 33,416
2021 569 347 4,715 4,550 7,012 N/A N/A 257 N/A 31,560
2022 644 389 5,137 4,941 7,769 N/A N/A 286 N/A 32,740
2023 662 401 5,386 5,187 8,065 N/A N/A 296 N/A 32,722
2024 670 408 5,609 5,412 8,275 N/A N/A 303 N/A 32,677
2025 676 414 5,802 5,609 8,446 N/A N/A 309 N/A 32,707
2026 683 420 5,972 5,783 8,597 N/A N/A 314 N/A 32,786

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per capita
disposable
income (%)

2012 6.91 10.4 2.56 4.11 5.80 N/A N/A 9.92 N/A 1.73
2013 4.61 8.45 -0.98 4.16 0.43 N/A N/A 2.38 N/A 1.68
2014 6.80 7.25 9.57 3.86 10.9 N/A N/A 6.04 N/A 0.33
2015 9.91 13.3 8.19 4.84 9.38 N/A N/A 13.4 N/A 4.53
2016 5.63 4.53 5.80 5.66 8.03 N/A N/A 6.43 N/A -1.54
2017 6.23 6.36 11.2 8.68 12.3 N/A N/A 10.0 N/A 1.12
2018 7.85 8.92 9.68 8.73 8.64 N/A N/A 9.56 N/A -0.10
2019 8.34 -15.0 4.47 7.79 5.56 N/A N/A 10.4 N/A 0.66
2020 -15.3 2.15 -2.22 -2.23 -9.02 N/A N/A -9.58 N/A 8.31
2021 4.55 12.5 5.81 5.78 5.20 N/A N/A 5.06 N/A -5.56
2022 13.1 12.2 8.95 8.59 10.8 N/A N/A 11.2 N/A 3.73
2023 2.76 3.16 4.84 4.97 3.81 N/A N/A 3.60 N/A -0.06
2024 1.16 1.76 4.14 4.33 2.60 N/A N/A 2.32 N/A -0.14
2025 0.98 1.39 3.44 3.64 2.06 N/A N/A 1.84 N/A 0.09
2026 1.00 1.37 2.93 3.10 1.78 N/A N/A 1.61 N/A 0.24

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 55.7 N/A N/A 92.3 38.9 1.50 35,878
2013 57.8 N/A N/A 96.2 38.0 1.52 36,573
2014 58.0 N/A N/A 92.6 37.8 1.54 34,981
2015 59.8 N/A N/A 93.1 39.0 1.56 36,270
2016 59.2 N/A N/A 91.0 39.3 1.59 35,736
2017 59.3 N/A N/A 86.1 40.7 1.61 35,024
2018 59.9 N/A N/A 85.5 41.3 1.59 35,322
2019 46.9 N/A N/A 87.7 42.1 1.61 36,942
2020 56.6 N/A N/A 81.7 44.9 1.50 36,714
2021 60.9 N/A N/A 81.2 45.2 1.49 36,666
2022 60.4 N/A N/A 82.9 44.4 1.51 36,813
2023 60.6 N/A N/A 82.1 44.8 1.50 36,739
2024 61.0 N/A N/A 80.9 45.3 1.48 36,640
2025 61.2 N/A N/A 80.1 45.7 1.46 36,562
2026 61.5 N/A N/A 79.4 46.0 1.44 36,501

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Pet Industry Joint Advisory Council of Canada
http://www.pijaccanada.com

International Professional Groomers Inc.
http://www.ipgicmg.com

Pet Business
http://www.petbusiness.com

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon PET GROOMING
A service that can provide dog or cat shampooing, drying, hair or fur clipping, nail cutting and other services as
demanded by owners and depending on the pet.

PET HOTEL
A boarding kennel for cats and dogs that sometimes offers luxury services.

PET SITTING
Pet watching service while owners are away on vacation or on business trips.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
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than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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