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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue expectations for the Street Vendors industry in Canada have been adjusted, with revenue expected to
grow 7.6% in 2021 alone. This is due to a significant forecast improvement in the unemployment rate, which is
expected to increase consumer spending. For more detail, please see the Current Performance chapter.

· The outbreak of COVID-19 (coronavirus) may reduce the industry's level of external competition over the coming
years. Typically, restaurants and other forms of external competition operate in brick-and-mortar establishments,
which require greater capital investments and have higher operating costs. As a result, these locations will likely
endure a higher threat of going out of business than industry operators, which often have much lower capital
requirements. For more detail, please see the Basis of Competition chapter.

· Among the industry's largest sources of demand are concerts, sporting events, festivals and other large social
gatherings. With many of these events being resumed as a result of vaccine rollouts, demand for street vendors is
expected to improve significantly. For more detail, please see the Current Performance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This Street Vendors industry in Canada comprises establishments primarily engaged in preparing and serving meals

and snacks for immediate consumption from motorized vehicles or nonmotorized carts. The establishment is the
main location from which the caterer route is serviced, not each cart or vehicle. Included in this industry are
establishments primarily engaged in providing food services from vehicles, such as hot dog carts and ice cream
trucks.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Mobile nonalcoholic beverage stands

Mobile coffee carts

Mobile food concession stands

Ice cream truck vendors

Lunch wagons

Mobile food stands

Mobile refreshment stands

Mobile snack stands

Street vendors of food

The major products and services in this industry are:

Traditional street vendors

Mobile food preparation vehicles

Industrial catering vehicles
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Supply Chain

SIMILAR INDUSTRIES

Beef & Pork Wholesaling in
Canada

Full-Service Restaurants in
Canada

Food Service Contractors in
Canada

Caterers in Canada

Coffee & Snack Shops in Canada Fast Food Restaurants in Canada    

   

       

       

RELATED INTERNATIONAL INDUSTRIES

Street Vendors in the US Food Trucks Truck Dealers in Australia  
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Industry at a Glance
Key Statistics

$211.2m
Revenue

Annual Growth

2016–2021

0.6%

Annual Growth

2021–2026

2.8%

Annual Growth

2016–2026

 

$15.2m
Profit

Annual Growth

2016–2021

-2.3%

  Annual Growth

2016–2021

 

7.2%
Profit Margin

Annual Growth

2016–2021

-1.1pp

  Annual Growth

2016–2021

 

2,430
Businesses

Annual Growth

2016–2021

2.4%

Annual Growth

2021–2026

2.8%

Annual Growth

2016–2026

 

3,423
Employment

Annual Growth

2016–2021

2.2%

Annual Growth

2021–2026

2.8%

Annual Growth

2016–2026

 

$72.7m
Wages

Annual Growth

2016–2021

7.0%

Annual Growth

2021–2026

2.8%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

1.2%
Consumer spending

2.0%
Consumer confidence index

2.0%
Consumer price index for food

-0.2%
Per capita meat consumption

0.3pp
Urban population

 
Industry Structure

POSITIVE IMPACT

  Life Cycle
Growth   Capital Intensity

Low

  Concentration
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Regulation & Policy
Medium / Decreasing   Technology Change

Medium

NEGATIVE IMPACT

  Revenue Volatility
High   Industry Assistance

Low / Increasing

  Barriers to Entry
Low / Steady   Competition

High / Increasing

 

Key Trends

 Food trucks have been able to satiate growing demand for
new and diverse food offerings

 Nimble business models have enabled the industry to
respond to shifting consumer preferences

 The failure rate of businesses remains high and many
operators struggle to turn a healthy profit

 Vendors that continue to offer unique food options will likely
be in a strong position

 Industry profit is expected to slightly improve after previously
falling

 The number of industry establishments is expected to grow
steadily

 An influx of new operators has heightened price-based
competition
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low & Increasing Level of Assistance

  Growth Life Cycle Stage

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  High Competition

  High Volatility

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2016-2021)

  High Performance Drivers

  Consumer price index for food

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Outlier Growth

  Low Revenue Growth (2021-2026)

  Per capita meat consumption



Street Vendors in Canada November 2021

9 IBISWorld.com

Executive Summary On a stick: Increased consumer spending will likely boost demand for
industry products

The Street Vendors industry in Canada is expected to grow over the five years to 2021. Street vendors have
benefited from serving high-quality food at budget prices amid growing consumer spending and increased interest in
a diverse range of food choices. Product innovation has also been a staple of the industry as more audacious
recipes have been formulated to attract new customers. As a result of these trends, industry revenue is expected to
grow an annualized 0.6% to $211.2 million over the five years to 2021, including an increase of 7.6% in 2021 alone
as economic conditions improve following a downturn in 2020 due to the COVID-19 (coronavirus) pandemic.

The industry has evolved over the past five years from providing basic food options, such as hot dogs, to supplying
a diverse range of gourmet meals. The industry has tapped into consumer trends, especially the desire for higher-
quality food, greater variety, and better presentation. People have demanded more healthful menu options due to
increased awareness of the adverse effects of obesity. The main driver of this trend has been food trucks, which
have increased in popularity and roam the streets of most Canadian cities. Municipal councils that previously viewed
the industry with suspicion, due to some unsanitary practices, have since loosened regulations, encouraging
industry growth by offering permits to vendors that serve unique and diverse food. The influx of new operators has
heightened price-based competition, resulting in declining industry profit during the period.

Industry growth is anticipated to continue over the five years to 2026, albeit at a faster rate, as social distancing
guidelines relax and the domestic economy begins to recover from the coronavirus pandemic. An increasing number
of urban dwellers seeking proximate and convenient food options also bodes well for street vendors because most
industry revenue is earned in cities. Regulatory barriers have been lowered in many municipalities to enable more
food trucks and other street vendors to serve more consumers. Consumer spending is expected to grow an
annualized 2.6% over the five years to 2026, boosting consumer demand for industry products. Therefore, industry
revenue is expected to grow an annualized 2.8% to $242.7 million over the next five years.
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Industry Performance

Key External
Drivers

Consumer spending

The industry benefits from growth in consumer spending. During periods of recession, the inevitable spike in
unemployment leads to declining consumption. When consumer spending is high, consumers will be more likely to
spend money on eating out. Consumer spending is expected to increase in 2021.

 

Consumer confidence index

Changes in the Consumer Confidence Index, which measures consumers' sentiment toward their current and future
financial state, have a significant effect on the amount spent on discretionary items, including eating out. During
periods of low economic growth, demand for lower-priced value products from street vendors increases, despite the
fact that consumers are more hesitant to part with their money. The Consumer Confidence Index is expected to
increase in 2021.

 

Per capita meat consumption

Most street vendors have meat items on their menus and earn most of their profit through sales of meat products.
Therefore, when per capita meat consumption increases, the industry generally benefits. Per capita meat
consumption is expected to increase in 2021, representing a potential opportunity for the industry.

 

Urban population

Most street vendors operate in urban locations where population density is high and per capita disposable income is
higher than average. As the urban population increases, the industry's pool of potential customers grows. Canada's
urban population is expected to grow in 2021.

 

Consumer price index for food

The consumer price index for food is a proxy for food input prices paid by street vendors. If input prices increase,
operators often pass down the increase to customers in the form of higher product prices. The consumer price index
for food is expected to increase in 2021, posing a potential threat to the industry.
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Current
Performance

The Street Vendors industry in Canada is expected to grow over the five
years to 2021, amid a rising urban population and growth in the total
number of businesses in Canada.

The industry, which consists of enterprises that serve food for immediate consumption from motorized vehicles or
nonmotorized carts, has evolved quickly over the past decade. Entrepreneurial food truck operators have entered
the industry to cater to changing consumer preferences that favour gourmet offerings and unique food concepts. As
a result of Canada's gastronomic explosion, traditional street foods, such as hot dogs and poutine, have given way
to a diverse range of gourmet street cuisine. Overall, industry revenue is expected to grow an annualized 0.6% to
$211.2 million over the five years to 2021, including an increase of 7.6% in 2021 alone due to the reopening of many
businesses and an increase in consumer activity following the rollout of COVID-19 (coronavirus) vaccines.

DEMAND DRIVERS

While the larger food service sector relies on consumers to drive revenue,
street vendors are not as susceptible to falls in consumer spending and
confidence.

While revenue is certainly constrained when the economy is in decline or growing slowly, consumers with tight
budgets are more likely to substitute more expensive dining options for budget choices such as those found at food
carts, therefore buoying industry operators as other food service competitors suffer greater falls in demand.
Furthermore, demand for new and diverse offerings has grown and food trucks have been able to satiate this
demand through niche product offerings and high-quality gourmet options. Coupled with an increase in consumer
spending, industry operators have been able to maintain relatively steady demand for their products during most of
the period, as a result of providing diverse offerings to consumers. For these reasons, the industry has performed
better than the broader food service sector, which has suffered from diminished spending by consumers amid more
options and higher prices.

While street vendors are more resilient than other food service competitors, this did not make them immune to
Canada's poor economic landscape in 2020. In fact, industry revenue declined 18.8% in 2020 alone and many
operators were forced to close temporarily due to quarantine restrictions. The biggest detriment to demand for
industry products was the cancellation of numerous events, such as concerts, festivals and sporting events. These
events are typically among the largest sources of industry revenue, but many were forced to close as a result of the
pandemic. In addition, many urban individuals relocated to different areas, either temporarily or permanently, which
lowered the industry's consumer base. Fortunately, the development of the vaccine has renewed demand for food
trucks and has enabled consumers to congregate at large events once again.

SHIFTING CONSUMER PREFERENCES



Street Vendors in Canada November 2021

12 IBISWorld.com

The nimble business models that street food vendors employ have
enabled the industry to respond to shifting consumer taste preferences
over the five years to 2021.

Consumers have become increasingly health conscious, and savvy street food vendors have responded by
expanding the number of healthy options on their menus. New industry entrants have sought to satisfy this demand
by offering food trucks that cater to vegan, vegetarian, and other health-conscious consumers. For many new street
vendors, this factor has become a cornerstone of their marketing strategy and has enabled them to target a new
segment of the market that previously avoided street food. Consumers have been influenced by increased media
attention toward food trucks and TV programs promoting gourmet food concepts. The Great Food Truck Race, a
reality TV show that features food trucks competing with one another for sales, is one such example.

REGULATION

Regulatory changes over the five years to 2021 have contributed to the
industry's growth.

The industry is largely regulated at the local level, with enterprises requiring a permit from the relevant municipal
government to operate. Some municipalities have traditionally installed strict regulations for the industry, largely due
to sanitation concerns. However, due to pent-up consumer demand, competition from other cities and the growing
global popularity of gourmet food trucks, some authorities have chosen to loosen restrictions on street vendors.
These cities include Montreal and Toronto, which both have food truck pilot programs underway with the goal of
increasing the number of vendors in those areas. In fact, in line with regulatory changes in Calgary, Toronto
shortened the amount of space required between an industry establishment and a brick-and-mortar restaurant from
50.0 metres to 30.0 metres. While some strict conditions are still in place, these legal liberations have played a part
in the industry's recent positive performance. In 2019, Montreal relaxed its regulations on food trucks amid increased
support from consumers. However, Montreal's bylaws give each of its city's boroughs the power to choose its own
food truck rules, with food trucks still not permitted in Le Plateau-Mont-Royal, one of Montreal's busiest areas.
Overall, the number of industry establishments is expected to increase at an annualized rate of 2.6% to 2,622
locations over the five years to 2021.

OPERATOR PROFIT

The industry is extremely competitive, with operators competing with
other street vendors and restaurants in the broader food service sector.

Due to strong competition and the labour-intensive nature of the industry, street food vendors operate with a
moderate level of profit. Purchases such as foodstuffs, beverages and packaging are the biggest costs for street
vendors, though wages are also a considerable expense. Wages are expected to grow at an annualized rate of
7.0% to $72.7 million over the five years to 2021. Imputed wages, which are wages the owners avoid paying by
providing the service themselves, are included because most businesses in the industry are owner-operated.
Industry profit, defined as earnings before interest and taxes, is expected to account for 7.2% of revenue in 2021,
down from 8.3% in 2016. Despite relatively steady purchase costs, the loosening of regulations and a flood of new
entrants have exacerbated price-based competition. Furthermore, the failure rate of businesses remains high and
many operators struggle to turn a healthy profit.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
spending

($b)
2012 238 79.7 1,502 1,418 2,017 N/A N/A 54.5 N/A 28,883
2013 227 76.7 1,954 1,604 2,617 N/A N/A 51.7 N/A 29,369
2014 215 73.8 2,202 1,947 2,969 N/A N/A 49.6 N/A 29,466
2015 192 68.9 2,291 2,110 3,087 N/A N/A 44.8 N/A 30,804
2016 205 73.4 2,302 2,158 3,066 N/A N/A 51.9 N/A 30,332
2017 221 78.2 2,326 2,174 3,036 N/A N/A 56.0 N/A 30,675
2018 242 84.9 2,466 2,251 3,053 N/A N/A 61.6 N/A 30,647
2019 242 85.0 2,416 2,296 2,930 N/A N/A 61.3 N/A 30,852
2020 196 82.1 2,492 2,309 3,221 N/A N/A 68.3 N/A 33,416
2021 211 92.6 2,622 2,430 3,423 N/A N/A 72.7 N/A 31,559
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Industry Outlook
Outlook The Street Vendors industry in Canada is expected to continue to grow

over the five years to 2026, with revenue increasing at a faster rate than
over the five years to 2021.

Momentum from the gourmet food movement, coupled with expected growth in consumer confidence and the
economy, will likely continue to propel the industry. Consumer spending is also expected to accelerate, increasing at
an annualized rate of 2.6% over the five years to 2026, due to a recovering domestic economy and improved
attitudes from consumers regarding the economy. However, aggregate household debt levels have grown during the
current period and are anticipated to continue increasing moving forward. Ultimately, demand is expected to
improve, but growth could be constrained by potential for further economic volatility over the next five years.

Many consumers are expected to continue to spend on the myriad of options provided by food truck vendors eager
to cash in on growing demand. For example, an increasing number of consumers are expected to spend on pricier
gourmet food options provided by industry operators. Further, those with less disposable income will likely find a
vast array of bargain options that are in direct competition with traditional fast food operators. Overall, industry
revenue is expected to grow an annualized 2.8% to $242.7 million over the five years to 2026. Importantly, revenue
generated in 2026 is expected to be only slightly higher than revenue generated in 2019, prior to the outbreak of
COVID-19 (coronavirus). This illustrates the damage that the coronavirus pandemic is expected to have on the long-
term health of businesses across Canada, with food service providers likely to be among the hardest hit.

SOPHISTICATED CONSUMERS

Over the next five years, consumers are expected to demand higher-
quality food, a larger variety of cuisines and tastes, better presentation
and healthier menu options.

Consumers are no longer willing to accept that choosing to eat street food also means sacrificing quality or healthy
options. Operators that include healthy options on their menus will likely be best situated for success over the
coming years. Vendors that continue to offer unique food options will also likely be in a strong position moving
forward, as a result of carving out a special niche and developing a loyal customer base. These customers often visit
the operator's website or follow the company via social media to determine when the street vendor is at a nearby
location. It is difficult for vendors with generic and unoriginal food offerings to develop the same cult-like following
and devoted customer base.

PROFITABILITY

Over the five years to 2026, industry profit is expected to slightly improve
after falling during the current period.

The industry is subject to high labour and purchase costs, and endures intense competition from other food service
provides, which results in modest profit for operators. As a result, profit, defined as earnings before interest and
taxes, is expected to account for 7.3% of industry revenue in 2026. Many tenured industry operators will likely
attempt to replicate the successes of younger upstarts and begin experimenting with new food types to achieve
profit growth. Street vendors may try to imitate the success of companies such as Starbucks Corporation by
expanding their beverage options to include coffee-based drinks, smoothies or healthier options. These low-cost and
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high-profit menu items offer a quick way for operators to perk up their revenue, increase their bottom line and help
support profit growth in the highly competitive industry.

FOOD TRUCK POPULARITY

As regulations become more accommodating and the nation's interest in
all things gastronomic increases, an influx of businesses will likely enter
the industry.

The number of industry establishments is expected to grow steadily, rising at an annualized rate of 2.8% to 3,014
locations over the five years to 2026. This represents faster growth compared with over the five years to 2021, as
new operators are expected to enter the industry as the economy continues to improve. Subsequently, as operators
place more emphasis on customer service to retain customers and enhance cleanliness and presentation of their
food carts, the number of employees is expected to increase, growing at an annualized rate of 2.8% to 3,938
workers over the five years to 2026. The industry is set to remain highly fragmented, with most businesses being
owner-operated with no employees.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Consumer

spending  ($b)
2021 211 92.6 2,622 2,430 3,423 N/A N/A 72.7 N/A 31,559
2022 228 99.4 2,746 2,542 3,633 N/A N/A 77.5 N/A 32,740
2023 235 102 2,823 2,612 3,736 N/A N/A 79.7 N/A 32,722
2024 240 105 2,896 2,681 3,823 N/A N/A 81.5 N/A 32,677
2025 241 106 2,958 2,740 3,877 N/A N/A 82.5 N/A 32,707
2026 243 107 3,014 2,795 3,938 N/A N/A 83.6 N/A 32,786
2027 245 108 3,084 2,861 4,012 N/A N/A 85.1 N/A 32,886
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Industry Life Cycle The life cycle stage of this industry is    Growth

LIFE CYCLE REASONS

There is steady growth in industry wages

Operators are catering to consumers that have become increasingly health-conscious

The industry has outperformed the overall food service sector

The Street Vendors industry in Canada is in the growth phase of its life cycle. Industry value added (IVA), which
measures an industry's contribution to the overall economy, is expected to grow at an annualized rate of 3.8% over
the 10 years to 2026. By comparison, Canadian GDP is anticipated to grow an annualized 1.9% during the same
period. This growth rate disparity indicates that the industry is growing in importance compared with the overall
economy, which is an indicator of a growing industry.

The industry has outperformed the overall food service sector over the five years to 2021 and is expected to
continue to do well over the five years to 2026. The industry continues to evolve from one that traditionally served
very basic food and beverages for the convenience of tourists and working-class consumers, to one at the forefront
of the nation's gastronomic revolution, offering a full range of gourmet options.

In addition, as consumers become increasingly health-conscious, street food vendors have responded by expanding
the number of healthy food options on their menus. New entrants have sought to meet this demand by offering
catering to vegan, vegetarian and other consumers with restrictive diets. For many new street vendors, this factor
has become a cornerstone of their marketing strategy and enabled them to target a new segment of the market that
avoided street food in the past. Another indication of the industry's growth stage is steady wage growth; industry
wages are expected to grow at an annualized rate of 4.9% over the 10 years to 2026.



Street Vendors in Canada November 2021

17 IBISWorld.com

Products & Markets
Supply Chain Key Buying Industries

1st Tier

Consumers in Canada

Key Selling Industries
1st Tier

Fruit & Vegetable Wholesaling in Canada

Fish & Seafood Wholesaling in Canada

Frozen Food Wholesaling in Canada

Dairy Wholesaling in Canada

Paper and Paper Product Wholesalers In Canada

Restaurant & Hotel Equipment Wholesaling in Canada

Grocery Wholesaling in Canada

Beef & Pork Wholesaling in Canada

2nd Tier

Soda Production in Canada

Animal Feed Production in Canada

Frozen Food Production in Canada

Flour Milling in Canada

Dairy Product Production in Canada

Meat, Beef & Poultry Processing in Canada

Bread Production in Canada

Coffee & Tea Production in Canada

Major Household Appliance Manufacturing in Canada

Products & Services

  The Street Vendors industry in Canada is composed of a variety of mobile
operators that earn most of their revenue from the sale of on-the-go food
and drinks to customers.

Due to space constraints and the location of mobile operations, which is generally on the street or in a high-traffic
area, vendors do not typically provide tables and chairs for patrons. However, operators ensure the surrounding
area is kept tidy and litter-free to attract customers and provide a comfortable and clean environment.

Typically, businesses follow one of two models. An operator runs a single cart or a small- to medium-sized business
owns one or more vehicles and hires employees to operate them. Due to strict health regulations regarding the
cleanliness of vehicles, food preparation and storage, operators are usually linked to wholesale supermarkets or
similar establishments that can provide food and beverages in accordance with these requirements.
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TRADITIONAL STREET VENDORS

A traditional street vendor cart consists of two wheels at one end and
supportive stands at the other.

Such vendors sell a variety of food products, which vary across regions in cuisine and price. For example, poutine
carts are especially popular in Quebec, whereas hot dog and pretzel carts can generally be found across Canada. If
space permits, vendors may choose to set up transportable chairs and tables outside of their cart. Products from this
segment are expected to account for 43.1% of industry revenue in 2021, down from 45.0% in 2016. This segment
has declined as a share of revenue over the five years to 2021 as consumer tastes have become more
sophisticated.

MOBILE FOOD PREPARATION VEHICLES

Mobile food preparation vehicles are expected to account for 35.2% of
industry revenue in 2021, down from 37.0% in 2016.

Mobile food preparation vehicles have the facilities to provide hot foods and refrigeration services to prevent cold
foods from spoiling. Potential entrants can purchase these vehicles fully equipped or operators can add equipment
as needed, which is less expensive. Other costs include securing licensing and permits, vehicle insurance, food
purchases and gas. Operating one of these vehicles is typically requires more labour than operating a traditional
street cart or an industrial catering vehicle, as at least two employees are required to prepare food and handle
payment. Over the five years to 2021, this product segment has declined as a share of revenue due to service
disruptions caused by the spread of COVID-19 (coronavirus).

INDUSTRIAL CATERING VEHICLES

Industrial catering vehicles are expected to account for 21.7% of industry
revenue in 2021, up from 18.0% in 2016.

Unlike mobile food preparation vehicles, industrial catering vehicles predominantly retail cold foods on a self-service
basis. This setup results in lower labour requirements for industrial catering vehicle operators, as these vehicles can
typically be operated by one person. Industrial catering vehicles are generally used to service industrial and
construction sites, sporting events, concerts and other major events. This segment's share of revenue has increased
during the period, as demand for events has increased in 2021 after the closure of many events in 2020 due to the
coronavirus pandemic.

Demand
Determinants

The Street Vendors industry in Canada is involved in supplying mobile
food services to individuals at various work sites, including construction
sites; sporting, recreational and cultural events; and also provide food for
consumers that seek out convenience and affordability.

Street vendors are commonly located near entertainment venues, at transit stations and at various other high
pedestrian traffic areas, including parking lots of shopping malls. Movements in unemployment rates are particularly
relevant for this industry. This is because it affects the number of people that are passing by mobile food service
locations, that are working on certain worksites or taking public transport to and from their place of employment. It
directly influences potential street foot traffic and sales.

Moreover, the unemployment rate correlates with the level of consumer income in Canada. The industry is therefore
sensitive to changes in economic activity, particularly to trends in disposable income and consumer spending, which
influence consumers' propensity to consume food and beverages outside of their homes. Consumer preferences
also have a direct influence on industry performance. For example, as health consciousness has grown, consumers
have increasingly sought out healthful food options to improve their quality of life and health. There has also been a
gastronomic revolution, especially in urban areas, as consumers demand higher quality and more diverse food
options. Street vendors that fail to adjust to these changes will likely suffer from a decline in demand.

Convenience, value for money and time are other important demand determinants. Recent social trends, such as
busier lifestyles, heavier workloads and longer working hours, have helped boost demand for all kinds of food
services and convenience food, as time-poor consumers seek to cut down cooking time and make better use of their
spare time. As a result, the industry has recently experienced increased demand from alternative locations that may
not have an in-house kitchen such as breweries and remote wedding venues.

Due to the industry's dependence on a good economic landscape, demand fell considerably in 2020 due to the
COVID-19 (coronavirus) pandemic. In 2020, consumer spending declined 5.9% as the national unemployment rate
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sharply increased that year. Additionally, demand declined in 2020 as quarantine mandates resulted in many
consumers preparing meals at home. Social distancing guidelines also reduced the number of concerts and summer
festivals in Canada, another prime location for operators. However, economic conditions globally are expected to
improve significantly in 2021, which will likely fuel rebounding demand for street food.

Major Markets

  The Canadian Street Vendors industry's major markets have evolved over
the past decade.

  Traditionally, most demand comes from working class people with busy schedules seeking convenient and
affordable meal options. More recently, however, street vendors have been embraced by a new generation of
young, middle-class clientele seeking food trucks and other street vendors as a legitimate way to buy gourmet food.

CONSUMERS AGED 18 TO 34

The biggest consumers of food from street mobiles are consumers aged
between 18 and 34, accounting for an estimated 32.0% of industry revenue
in 2021.

This demographic includes university students, young people and many urban dwellers. Often single and with
limited commitments, this group has the disposable income to spend on prepared food and is likely to be active on
social media, on which many street vendors are active posters. The share of revenue accounted for by this segment
is expected to remain steady over the five years to 2021, as this segment has grown alongside the industry at large.

CONSUMERS AGED 35 TO 44

Consumers aged 35 to 44 are also a significant downstream market for
industry services and are expected to account for 19.4% of revenue in
2021, up from 18.9% in 2016.

In particular, parents with young children are big consumers of street food because they often have limited time to
prepare at-home meals due to busy work and home schedules.

CONSUMERS AGED 45 TO 54

Consumers aged 45 to 54 are expected to comprise 16.1% of industry
revenue in 2021, down from 18.3% in 2016.

Many urban dwellers within this age group purchase meals for lunch and dinner rather than cooking at home, due to
their higher-than-average incomes and limited spare time. However, this segment declining as a share of revenue
during the period suggests that these consumers are likely shifting demand to other on-the-go lunch and dinner
options, such as fast casual restaurants.

CONSUMERS AGED 55 TO 64
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Consumers aged 55 to 64 are forecast to account for 17.7% of industry
revenue in 2021, up slightly from 17.6% in 2016.

Similar to consumers aged 45 to 54, many consumers in this segment have higher-than-average incomes and
demanding work schedules, prompting a sizeable amount of demand for convenient food options, even if it is slightly
more expensive. While demand from this segment has grown among consumers that frequent areas where industry
establishments are prevalent, this segment also contains many individuals that are retired and may no longer visit
urban or populated areas as frequently, moderating the overall amount of demand from this segment.

CONSUMERS AGED 65 AND OLDER

Consumers aged 65 and older are expected to account for 14.8% of
industry revenue in 2021, up from 13.1% in 2016.

This demographic, which consists of people in retirement, typically has less disposable income and more spare time
to prepare home-cooked meals. These consumers are likely to purchase from industry operators when attending
festivals or events or while on vacation. Consumers in this group are also less likely to be active on social media.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Street Vendors industry in Canada mainly operates on a local level and is typically involved in providing
temporary and mobile food services to the population within defined geographic areas. As a result, the industry
services the domestic market only and no companies have substantial international operations.

Business
Locations

  The Street Vendors industry in Canada is highly reliant on consumer demand within a defined geographic area. Therefore, the
distribution of establishments closely mirrors Canada's population. Establishments in the industry concentrate around areas close
to key market segments. These include corporate parks, city streets, breweries, concerts, and other venues that are found in
regions with a large population. In 2021, Ontario and Quebec are expected to have the largest share of street vendors, accounting
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for 35.3% and 24.6% of establishments, respectively. Most vendors locate themselves close to dense populations, such as office
buildings or work sites, to maximize sales. Food trucks commonly operate near parks, festivals and waterfronts. Other provinces
expected to contain a significant number of industry establishments include British Columbia and Alberta, which are estimated to
account for 17.6% and 11.0% of industry establishments, respectively, in 2021. All other provinces are forecast to contain less
than 5.0% of industry locations in 2021. The industry's dispersion is expected to change over the five years to 2026 due to
loosening regulations in cities such as Toronto and Montreal. These major cities are expected to increase as popular locations for
industry operators due to high demand from locals and tourists.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Street Vendors industry in Canada is highly fragmented, with more than 70.0% of enterprises being owner-
operators with no employees, according to 2021 figures from Statistics Canada (latest data available). Of those
operators that do have paid staff, 62.3% employ four or fewer individuals. Due to the highly fragmented nature of
industry operators, there are no major players in the industry with a market share of 5.0% or greater. In 2021,
IBISWorld estimates that the top players in the industry combined account for well under 5.0% of the market,
providing the industry with a low level of concentration. The highly competitive nature of the industry and high
regulatory barriers in some cities are not conducive to operators owning and operating more than one
establishment. Furthermore, many establishments function on a foundation of unique food offerings, cultivating a
niche principle for operation. This disincentivizes many establishments from expanding for fear of losing their unique
appeal. For this reason, most operators focus on providing a high level of service with one food cart. Over the five
years to 2021, the industry has become more fragmented as many new enterprises have entered the industry. As a
result, IBISWorld does expect any one operator to command a significant share of industry revenue at this time.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to control stock on hand:
An establishment's ability to maximize revenue and reduce purchase costs is dependent on its ability to avoid
wastage and spoilage.

Proximity to key markets:
An operator's proximity to significant passing foot traffic or potential customers on-site is necessary to maximize
potential sales.

Must have licence:
Operators must meet all licensing requirements and regulatory requirements, including for food storage and
handling, vehicle or cart cleanliness and any other local operating regulations to ensure that the business stays
open.

Effective quality control:
Street vendors must maintain quality standards, quality food and make sure that other products are always available
by operating efficient ordering and storage systems.

Adaptability of operations to comply with social distancing protocols:
As with all food service providers, operators in this industry must be able to adjust the nature of industry operations
to comply with social distancing protocols. This involves requiring customers to maintain social distancing
requirements while waiting.
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Cost Structure
Benchmarks

  Profit

Due to the competitive nature of the industry and the high labour and
purchase costs, industry profit tends to be moderate. Product turnover,
therefore, needs to be high for an enterprise to earn a profit. Profit can
also be improved by targeting high-income demographics selling niche
products. Operators in this industry are constantly seeking to
differentiate themselves through product, brand or location in a
saturated market. IBISWorld estimates that in 2021, industry profit,
defined as earnings before interest and taxes, is anticipated to account
for 7.2% of revenue, down from 8.3% in 2016. In 2020, the spread of
COVID-19 (coronavirus) caused profit to decline, in which it accounted
for 5.1% of industry revenue, as operators contend with a smaller
consumer base due to quarantine restrictions.

 

  Wages

The industry is labour intensive, with roles such as cooking, serving and
cleaning requiring significant human attention. This cost segment
includes wages and benefits, such as health, workers' compensation
and unemployment insurance. Owner-operators represent a large
portion of the industry and imputed wages, which are wages that the
owner avoids paying by providing the service themselves, are included.
Wage costs from the industry are expected to account for 34.4% of
revenue in 2021, up from 25.2% in 2016.
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  Purchases

Typically, the most major cost for the industry involves the purchase of
food and beverages. Food and beverages are usually purchased from
wholesalers and other businesses that can guarantee prompt delivery
and quality. Fluctuations in the cost of food and beverages significantly
influence industry revenue and profit because, in the short-term, many
of these cost increases cannot be passed on to the consumer or client.
Therefore, menus, portion sizes and other inputs in food service have
to be continually monitored. Moreover, an oversupply of meals or
excess ingredients that cannot be used lowers profit. IBISWorld
forecasts that purchases will account for 40.4% of revenue in 2021,
down slightly from 40.7% in 2016.

 

  Marketing

Marketing costs are anticipated to represent only 0.9% of industry
revenue in 2021, remaining steady as a share of revenue over the five
years to 2021. This cost has historically accounted for less than 1.0% of
revenue as many street vendors do not advertise at all, since they
operate out of convenience and consumers generally do not plan to
stop at a food cart. As some food trucks and street carts have gained
notoriety, some consumers have begun to seek out specific vendors.
These operators still do not advertise substantially, however, as they
can often use social media to provide consumers their location or
picture of their food.

 

  Depreciation

Depreciation, a measure of the capital costs the industry is exposed to,
is expected to account for 2.2% of industry revenue in 2021, remaining
steady as a share of revenue over the five years to 2021. While there
are large start-up costs, the high resale value of equipment limits the
amount of depreciation operators are subject to.

 

  Rent

Rent costs are expected to account for 4.2% of revenue in 2021, up
from 3.7% in 2016. Many industry operators benefit by not paying rent
as do other brick-and-mortar food service industries. However, industry
operators without built-in kitchens might own or rent commercial kitchen
space to prepare food ahead of time, therefore increasing overall costs.
Additionally, some operation may rent their parking spaces or even
their food trucks and expense these items as rent costs.
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  Utilities

Utilities are expected to account for 1.1% of revenue in 2021 and are
expected to remain steady as a share of revenue during the period.
Fuel is a significant cost for some operators as many of the vehicles
used by street vendors are not fuel efficient. Furthermore, many
operators that use flat tops, grills and other high-power kitchen
appliances use gas generators to power their kitchen equipment,
adding to their already-high fuel costs.

 

  Other Costs

The industry is also subject to a range of other operating and
administrative costs, such as liability and truck insurance, repairs and
maintenance and licensing fees. Other costs are expected to account
for 9.7% of revenue in 2021, down from 17.9% in 2016.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  The Street Vendors industry in Canada is highly competitive due to its
fragmented nature and the high level of competition from a range of other
food service providers.

Competition has increased over the five years to 2021 as regulations have loosened and more enterprises have
entered the industry with new and unique product offerings. IBISWorld expects the industry to become even more
competitive over the five years to 2026 as regulations continue to relax, permitting more vendors to enter the
industry.

INTERNAL COMPETITION

Street vendors compete with each other on the basis of the time and
convenience for a target market of customers that are in search of a quick
meal.

Operators that are able to secure permits for areas near office buildings, sporting events or social outings such as
concerts or breweries have a competitive advantage due to their close proximity to key consumer markets.
Additionally, vendors that are able to provide high-quality food and other products in a quick manner are more
appealing to a time-sensitive market. Street vendors also compete on the basis of service standards and their
attitudes toward customers. Consumers compare operators based on the quality and range of foods and beverages
offered, the overall cleanliness and appearance of the mobile facility and the relative price and value for the cost of
the products being sold. This is has led to the increased volume of specialized cuisines such as ethnic fusion meals
and gourmet product offerings, as entrants into the industry increasingly have to provide unique dining experiences
to differentiate themselves from the growing number of industry establishments. Furthermore, the formation of
personal relationships with regular customers is also important to ensure repeat visitors.

EXTERNAL COMPETITION
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External competition stems from other food service operators including
cafes, restaurants and quick service operators located near mobile food
service vendors.

Many street vendors have the ability to enter an area or key market that brick-and-mortar food service vendors
cannot, providing the industry with a competitive advantage. However, many cities and provinces have been adding
restrictions to street vendors that prohibit them from locating within a specified range of brick-and-mortar food
service operators. This has severely limited the access industry operators have to key consumer demographics.
Additionally, industry operators compete with these external establishments on the basis of quality, value and
speed-of-service. As many alternative food service operators increase their services times, especially fast-casual
establishments, operators may experience substantially more competition from other external operators. The
industry also experiences competition from consumers that decide to eat at home. Cooking meals at home is often
more affordable for many households. This may incentivize consumers to prepare their own food instead of eating at
food service locations, reducing demand.

The COVID-19 (coronavirus) pandemic may reduce the industry's level of external competition temporarily.
According to a 2020 publication by Restaurants Canada (latest data available), one in two independent restaurants
is at risk to permanently close as a result of the difficult operating landscape. This is primarily due to the fact that
consumers often congregate in restaurants as a means of social engagement, something that is no longer feasible
due to social distancing requirements. While some provinces have begun to ease social distancing guidelines, it will
likely take time for consumers to resume the level of activity that was common prior to the pandemic. Street vendors
are less affected by this, as consumers can simply form lines that adhere to the social distancing requirements.
Further, many operators endure lower operating costs and capital requirements than competitors with brick-and-
mortar food service locations, which may lead to fewer closures of industry establishments than in other food service
industries.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  The Street Vendors industry in Canada has relatively low
barriers to entry. Many operators enter the industry rather
than setting up a brick-and-mortar restaurant due to the
significantly lower capital requirements. Operators can
purchase new or used equipment or can lower capital
outlays through leasing or renting equipment. Pushcarts
can be purchased for as little as a few thousand dollars,
while at the high end, a fully outfitted food truck can cost
more than $100,000. However, initial start-up costs for a
conventional establishment typically ranges between
$30,000 and $50,000.

Industry concentration is low, as the top players are
expected to account for less than 1.0% of industry
revenue in 2021. No major player dominance exists within
the industry, which lowers the industry's barriers to entry.
However, there are significant regulatory barriers in some
municipalities. In Montreal, for example, new food truck
operators must have an existing restaurant or catering
business in the city. Operators must also abide by
stringent food handling and health and safety regulations.

While barriers to entry are low, barriers to success, such
as the ability to stay profitable and in operation for more
than a few years, are considerably higher. The failure rate
of new businesses is high due to the competitive nature of
the industry and the difficulty in establishing a unique
value proposition. Even among those family owned and
operated restaurants that are successful, owner burnout
is high because the hours are often demanding.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Growth  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Street Vendors industry in Canada has a low level of globalization. Almost all operators are small owner-
operators that service the short-term and immediate food service needs of people located within a defined
geographic area in a local town or city. While operators offer a range of foreign cuisines, there are no major
companies that operate in other countries.
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Major Companies
There are no major players in this industry

Other Companies The Street Vendors industry in Canada is highly fragmented and no operator has a market share greater than 1.0%.
There are limited economies of scale that can be gained from owning more than one food truck. For this reason,
about 70.0% of the industry's establishments are owner-operators with no employees.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Street Vendors industry in Canada exhibits a low level
of capital intensity. In 2021, IBISWorld estimates that for
every $1.00 an operator spends on wages and associated
labour costs, it will spend $0.06 on the use and
replacement of capital. This represents a slight decline
from $0.09 in 2016. Major industry costs include the
owner's own labour costs, purchase costs and the cost of
hiring employees, if applicable. Wage costs are expected
to increase as a share of industry revenue over the five
years to 2021, as more high-end street vendors enter the
industry, employing chefs that require higher pay.
Increasing wage costs have outweighed spending on
capital, decreasing this figure.

Capital costs primarily occur in the form of vehicles and
cooking equipment. Operators with limited access to capital
can rent or lease equipment, which lowers the average
level of capital intensity. The cost of various food-
preparation equipment ranges based on function and
quality. There is limited technological change affecting the
industry, and while some equipment assists operators to
improve labour productivity, the industry is expected to
remain labour intensive over the five years to 2026.

Wages represent an estimated 34.4% of revenue in 2021,
as human capital is required across every area of operation
such as cooking, cleaning and customer service. For
owner-operators, imputed wages, which are the amount
that would otherwise be paid to an employee to undertake
tasks performed by the owner, are counted. Successful
operators must provide a high level of customer service to
entice and retain customers.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Very Low Innovation
Concentration

Very
Unlikely

A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry. Fewer
barriers to entry increases the likelihood that
new entrants can disrupt incumbents by putting
new technologies to use.

Very High Rate of Entry Very Likely Annualized growth in the number of enterprises
in the industry, ranked against all other
industries. A greater intensity of companies
entering an industry increases the pool of
potential disruptors.

Low Market
Concentration

Unlikely A ranked measure of the largest core market for
the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

This technology trend is underscored by structural factors that support new entrants. An accommodative structure can
create a situation where small entrants can focus on less profitable albeit innovative industry entry points. Or, large
operators in other industries can leverage expertise in other areas to enter the industry from a new angle.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The Street Vendors industry in Canada has not been disrupted by
technological advancements.

However, there have been various developments that industry operators have used to enhance their operations, such as
point-of-sale technology in which vendors accept payments through smartphones and tablets. Also, the increasing
popularity of online ordering and delivery websites and mobile apps have promoted a change in the way street vendors
work. In the future, more operators are expected to incorporate these online and mobile applications to broaden their
customer base. Due to the nature of the services operators provide, the industry is not expected to be disrupted
significantly over the five years to 2026.

The level of technology change is    Medium

  The Street Vendors industry in Canada has experienced a medium level of
technological change over the five years to 2021.

Due to increased food safety and mobile food regulations, the equipment used by vendors has improved during the period
due to increased food safety regulations. Regular inspections are undertaken by the health authorities to ensure that the
required standards are being maintained. These standards have led to an increased use of temperature control facilities
and stainless steel, easy clean and flush fitting equipment, increased operating space and increased aerodynamic design
for towable trailers. Purpose-built, space-saving and efficient food preparation equipment is now more widely available, at
less expensive prices.
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In the broader restaurant and food service sector, food truck operators have been at the forefront of technology adoption.
Social media is of utmost importance to food cart vendors, since it's the main way customers track the location of the truck.
Many also have websites to display menus and communicate with customers. Consumers can also use apps such as
EatStreet and the Street Food App to check in to a location and share a customer review. Many food cart businesses have
taken it one step further and developed their own app, enabling customers to order their food for pick up.

Point-of-sale technology, such as Square, has also become extremely popular among vendors. Square permits individual
and merchants in the United States and Canada to accept debit and credit cards on their iOS or Android smartphones or
tablet computers. Square was launched in Canada prior to the five years to 2021 and has become ubiquitous among food
truck vendors keen to offer ease of transaction to customers.

Revenue
Volatility

The level of volatility is    High

  The Street Vendors industry in Canada is characterized by a moderate to high
level of revenue volatility.

Over the five years to 2021, revenue has grown overall despite a significant decline in 2020. During the period, revenue is
anticipated to grow as much as 9.5% in 2018 and decline as much as 18.8% in 2020. The industry is sensitive to changes
in household disposable income, consumer spending and consumer sentiment. Street vendors are particularly sensitive to
any variation in general employment growth, especially since operators often service work sites, including for building and
construction industries. The closure of most businesses in Canada because of the COVID-19 (coronavirus) pandemic,
combined with the cancellation of a variety of social events, such as concerts and summer festivals, was the driving force
behind the decline in industry revenue in 2020.

Industry operators are also subject to changes in consumer preferences for food. Although niche operators offer a unique
dining experience, they may be more sensitive to changes in consumer preferences for food trends. Changing consumer
preferences have substantially expanded the market. Attendance at major sporting venues and events, including hockey
and basketball, arts and other recreational activities and events also influence revenue volatility. Furthermore, the number
of people using public transportation is also important since transit hubs are a key location for operating vendors. Further,
while the industry is sensitive to disposable income, it is somewhat resilient to downturns in consumer income and
confidence levels due to the budget nature of the fare the industry sells. Additionally, the industry has grown during most of
the period.

Regulation &
Policy

The level of regulation is    Medium and the trend is Decreasing

The Street Vendors industry in Canada is subject to a medium and decreasing
level of regulation.

Restaurant and food service inspection is carried out by three main organizations, which include provincial governments,
municipalities and regional health authorities. Therefore, regulations differ significantly among cities. However, many cities
have started to liberate food truck regulations in response to consumer demand.
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Health and sanitary concerns are the main regulatory priority in most jurisdictions. For example, in most cities, mobile food
operators must have both hot and cold running water, a refrigerator, appropriate electrical equipment and provision for
waste disposal. There are also requirements for the appropriate sourcing of food and beverages for sale, from an approved
food handling and preparation facility. The sale of home prepared foods is generally not permitted. There needs to be
appropriate labelling and packaging of foods, including use by dates, along with appropriate hot and cold temperatures for
food storage, preparation and display. Licences are required to be displayed on the vehicle.

Regulations in many cities are still evolving as local governments consider the net benefit to the economy due to the
increased competition food trucks provide to brick-and-mortar retailers. The number of food trucks in each province varies
wildly based on regulation. Roaming food trucks in Vancouver may not sell food during nighttime hours, in certain areas
downtown or within park boundaries. Roaming food vendors must also stay 100.0 metres away from restaurants that sell a
similar food product, concept or theme. Toronto permits only two food trucks per city block and trucks must be at least 30.0
metres away from a restaurant. Operators in Toronto must obtain a nonmotorized refreshment vehicle owner licence.
Furthermore, to sell food on city property, operators must obtain a sidewalk vending permit and apply for designated
sidewalk locations.

Montreal lifted its ban on street food recently, but the city permits only restaurants with one physical location or more to
operate food trucks. Furthermore, food trucks are forbidden to operate within 50.0 metres of restaurants. Notably, food
trucks are prohibited in Le Plateau-Mont-Royal, a bustling area of Montreal. In Saskatchewan, city councillors are exploring
legislation that would extend the hours and lower permit prices for food truck operators. The new rule change would also
permit operators to sell food nearby city parks, a practice banned under the current regime. In recent years, both
consumers and operators have called for more flexible regulations. Supporters claim that less stringent regulations would
result in more choices, greater competition, more jobs and improved street vitality.

Industry
Assistance

The level of industry assistance is    Low and the trend is Increasing

Operators in the Canadian Street Vendors industry do not receive special
assistance from the government in the form of import tariffs because food
trucks do not engage in international trade.

However, many cities have a local food truck association that advocates on behalf of the industry. These associations are
formed at the local or state level, rather than the national level, as most of the rules and laws that govern the industry are
formed and enforced at the local level. Examples include the Ontario Food Truck Association and the Association of Street
Restaurateurs of Quebec. These associations have played an important role over the five years to 2021 in some cities in
having laws changed or rules made to help the industry.

Also, industry operators likely qualified for some of the support programs that the Canadian government offered to assist
businesses that struggled due to the COVID-19 (coronavirus) pandemic. In particular, due to the prevalence of sole
proprietors in this industry, many operators benefited from for the Canada Emergency Response Benefit, which will provide
a taxable benefit of $2,000 every four weeks for qualified applicants. Other assistance was available in the form of delayed
sales tax deadlines, which enabled operators to temporarily reinvest that money or use it for other purposes. Many
operators also qualified for the Canada Emergency Business Account (CEBA), which provided interest-free loans of up to
$40,000 to small business that experienced lower revenues in 2020.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Consumer

spending ($b)
2012 238 79.7 1,502 1,418 2,017 N/A N/A 54.5 N/A 28,883
2013 227 76.7 1,954 1,604 2,617 N/A N/A 51.7 N/A 29,369
2014 215 73.8 2,202 1,947 2,969 N/A N/A 49.6 N/A 29,466
2015 192 68.9 2,291 2,110 3,087 N/A N/A 44.8 N/A 30,804
2016 205 73.4 2,302 2,158 3,066 N/A N/A 51.9 N/A 30,332
2017 221 78.2 2,326 2,174 3,036 N/A N/A 56.0 N/A 30,675
2018 242 84.9 2,466 2,251 3,053 N/A N/A 61.6 N/A 30,647
2019 242 85.0 2,416 2,296 2,930 N/A N/A 61.3 N/A 30,852
2020 196 82.1 2,492 2,309 3,221 N/A N/A 68.3 N/A 33,416
2021 211 92.6 2,622 2,430 3,423 N/A N/A 72.7 N/A 31,559
2022 228 99.4 2,746 2,542 3,633 N/A N/A 77.5 N/A 32,740
2023 235 102 2,823 2,612 3,736 N/A N/A 79.7 N/A 32,722
2024 240 105 2,896 2,681 3,823 N/A N/A 81.5 N/A 32,677
2025 241 106 2,958 2,740 3,877 N/A N/A 82.5 N/A 32,707
2026 243 107 3,014 2,795 3,938 N/A N/A 83.6 N/A 32,786

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Consumer

spending (%)
2012 13.9 3.37 -3.78 2.75 -4.91 N/A N/A -2.16 N/A 1.73
2013 -4.58 -3.77 30.1 13.1 29.7 N/A N/A -5.14 N/A 1.68
2014 -5.51 -3.79 12.7 21.4 13.5 N/A N/A -4.07 N/A 0.33
2015 -10.6 -6.64 4.04 8.37 3.97 N/A N/A -9.68 N/A 4.53
2016 6.97 6.53 0.48 2.27 -0.69 N/A N/A 15.8 N/A -1.54
2017 7.54 6.53 1.04 0.74 -0.98 N/A N/A 7.89 N/A 1.12
2018 9.50 8.56 6.01 3.54 0.55 N/A N/A 10.0 N/A -0.10
2019 -0.17 0.11 -2.03 1.99 -4.03 N/A N/A -0.49 N/A 0.66
2020 -18.8 -3.42 3.14 0.56 9.93 N/A N/A 11.4 N/A 8.31
2021 7.64 12.8 5.21 5.24 6.27 N/A N/A 6.44 N/A -5.56
2022 7.95 7.34 4.72 4.60 6.13 N/A N/A 6.60 N/A 3.73
2023 3.02 2.91 2.80 2.75 2.83 N/A N/A 2.83 N/A -0.06
2024 2.00 2.15 2.58 2.64 2.32 N/A N/A 2.25 N/A -0.14
2025 0.50 0.95 2.14 2.20 1.41 N/A N/A 1.22 N/A 0.09
2026 0.78 1.13 1.89 2.00 1.57 N/A N/A 1.33 N/A 0.24

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 33.5 N/A N/A 118 22.9 1.34 27,020
2013 33.8 N/A N/A 86.8 22.8 1.34 19,755
2014 34.4 N/A N/A 72.3 23.1 1.35 16,706
2015 35.9 N/A N/A 62.2 23.3 1.35 14,512
2016 35.7 N/A N/A 67.0 25.3 1.33 16,928
2017 35.4 N/A N/A 72.8 25.4 1.31 18,445
2018 35.1 N/A N/A 79.2 25.5 1.24 20,177
2019 35.2 N/A N/A 82.4 25.4 1.21 20,922
2020 41.8 N/A N/A 60.9 34.8 1.29 21,205
2021 43.8 N/A N/A 61.7 34.4 1.31 21,239
2022 43.6 N/A N/A 62.8 34.0 1.32 21,332
2023 43.6 N/A N/A 62.9 33.9 1.32 21,333
2024 43.6 N/A N/A 62.7 34.0 1.32 21,318
2025 43.8 N/A N/A 62.1 34.3 1.31 21,279
2026 44.0 N/A N/A 61.6 34.4 1.31 21,229

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Mobile Cuisine
http://www.mobile-cuisine.com

Restaurants Canada
http://www.restaurantscanada.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon BRICK AND MORTAR
A store that has a physical presence and location, as opposed to an online retailer or a street vendor.

GASTRONOMY
An interest in food and good eating with a particular focus on gourmet cuisine.

INDUSTRIAL CATERING VEHICLES
Sell mainly prepacked, cold foods on a self-serve basis, and are usually operated by a single person.

MOBILE FOOD PREPARATION VEHICLES
These vehicles generally have the facilities to provide hot foods and require a driver and a cook.

POINT OF SALE (POS)
A system used at checkout in retail stores using computers and cash registers to capture transaction data at the
time and place of sale.

WAGON WHEEL CART
A traditional street vendor wagon wheel cart with two wheels at one end and stands at the other.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.
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IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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