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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The Canadian Campgrounds and Recreational Vehicle Parks industry's revenue growth for 2021 is highly
dependent on when the US-Canada border will reopen as many tourists from the United States visit Canada to
camp. The longer the border is closed, the weaker the industry's recovery in 2021 is likely to be.

• Declining inbound travel by international travellers is anticipated to hamper demand somewhat. For more detail,
please see the Demand Determinants chapter.

• Some industry establishments, such as tourist camps in northwestern Ontario that rely mainly on American tourists
due to their distance from major Canadian population centres, did not open at all in 2020 due to border closures.
The border is expected to remain closed until at least June 21, 2021. This puts these establishments at a higher risk
of bankruptcy as revenue for many of these establishments is seasonal.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Campgrounds and Recreational Vehicle Parks industry in Canada operates recreational vehicle parks and

campgrounds that accommodate campers and their equipment. It includes trailer and caravan parks, vacation
camps and children’s summer and wilderness camps. These establishments may also provide access to facilities
such as washrooms, laundry rooms, snack bars, recreation halls and playgrounds.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Operating and maintaining campgrounds

Operating and maintaining RV parks

Operating and maintaining overnight recreational camps

Operating and maintaining travel trailer and caravan campsites

Operating and maintaining wilderness camps

The major products and services in this industry are:

Overnight recreational camps

RV parks and recreational grounds

Other services

Food and beverages

Room accommodations

Souvenirs
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Supply Chain

SIMILAR INDUSTRIES

Rail Transportation in Canada Arts, Entertainment and
Recreation In Canada

Golf Driving Ranges & Family Fun
Centres in Canada

Accommodation and Food Services
In Canada

Hotels & Motels in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Campgrounds & RV Parks in the
US

Summer Camps Caravan & Camping Sites in the
UK

Motels, Hostels and Holiday Parks
in New Zealand

Caravan Parks and Camping
Grounds in Australia

     



Campgrounds & Recreational Vehicle Parks in Canada June 2021

7 IBISWorld.com

Industry at a Glance
Key Statistics

$1.5bn
Revenue

Annual Growth

2016–2021

-5.3%

Annual Growth

2021–2026

11.7%

Annual Growth

2016–2026

 

$91.4m
Profit

Annual Growth

2016–2021

-17.7%

  Annual Growth

2016–2021

 

6.3%
Profit Margin

Annual Growth

2016–2021

-6.4pp

  Annual Growth

2016–2021

 

5,476
Businesses

Annual Growth

2016–2021

0.2%

Annual Growth

2021–2026

1.2%

Annual Growth

2016–2026

 

14,570
Employment

Annual Growth

2016–2021

-2.3%

Annual Growth

2021–2026

3.8%

Annual Growth

2016–2026

 

$630.8m
Wages

Annual Growth

2016–2021

4.9%

Annual Growth

2021–2026

5.5%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.3%
Demand from recreational vehicle
dealers

2.9%
World price of crude oil

1.1%
Per capita disposable income

3.7%
Number of adults aged 65 and
older

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Increasing

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Capital Intensity

Medium

  Competition
Medium / Steady

NEGATIVE IMPACT

  Revenue Volatility
Very High   Industry Assistance

Low / Steady

  Barriers to Entry
Low / Increasing

 

Key Trends

 RV sales have been bolstered by substantial declines in the
world price of crude oil

 The industry has benefited from the aging of the Canadian
population

 Pre-pandemic revenue growth has encouraged new
operators to enter the market

 Industry profitability is expected to increase modestly

 Baby boomers are projected to account for a growing share
of the Canadian population

 The industry's low barriers to entry will encourage new
companies to enter the market

 Industry operators largely depend on travel-related trends to
drive revenue growth
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  Low Customer Class Concentration

  Low Product/Service Concentration

  High Revenue per Employee

   

WEAKNESSES

  Low & Increasing Barriers to Entry

  Low & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  World price of crude oil

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Happy camper: The aging of the Canadian population is expected to
stimulate demand for industry services

Over the five years to 2021, the Campgrounds and Recreational Vehicle (RV) Parks industry in Canada is expected
to experience a major decline, brought upon by the COVID-19 (coronavirus) pandemic. Industry establishments
primarily operate RV parks and campgrounds that accommodate campers and provide amenities for a fee.
Therefore, industry operators largely depend on travel-related trends to drive revenue growth. These trends include
RV sales, disposable income and demographic shifts. Between 2016 and 2019, consumer conditions improved, to
the benefit of the industry. Rising levels of disposable income during the aforementioned period enabled many
individuals to invest in nonessential purchases, such as RVs and extended camping vacations. However, the
coronavirus pandemic severely affected international and domestic travel and put significant financial strain on many
households. The decline in industry revenue over 2020 is expected to offset any previous growth between 2016 and
2019 and any recovery in 2021. Overall, industry revenue is expected to decrease at an annualized rate of 5.3% to
$1.5 billion over the five years to 2021, despite estimated growth of 123.2% over 2021. For similar reasons, the
industry profit margin is expected to decline significantly during the current period.

Regardless, one extremely favourable trend that has supported industry revenue in recent years and should help
encourage growth over the five years to 2026 is the gradual aging of the Canadian population and steady growth in
the number of older consumers in Canada. With relatively stable incomes and abundant leisure time, older
consumers represent one of the industry's most crucial market segments. In fact, individuals aged 55 and older are
estimated to account for 46.2% of the industry's total revenue in 2021. This age bracket includes many adults who
are part of the sizable baby-boomer generation, and this demographic has expanded as a portion of the total
Canadian population during the five-year period. The number of adults aged 65 and over is projected to have grown
at an annualized rate of 3.5% over the five years to 2021, generating substantial demand for RV parks and other
industry services.

Over the five years to 2026, the industry is poised to expand once again as improving economic conditions and the
aging of the Canadian population stimulate demand for industry services. In addition, young couples and families
are expected to emerge as a key market demographic in coming years, especially as many in this demographic
experienced camping for the first time during the pandemic and many are likely to camp again over the five years to
2026, further bolstering industry growth. However, though industry operators are expected to perform well over the
next five years, economic uncertainty from the coronavirus pandemic could still affect the industry. Ultimately,
industry revenue is forecast to increase at an annualized rate of 11.7% to $2.5 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Number of adults aged 65 and older

Individuals aged 65 and older represent a key market demographic for industry operators. As members of the
sizable baby-boomer generation have begun to enter retirement, this cohort's share of the overall Canadian
population has steadily expanded, bolstering industry revenue growth. The number of adults aged 65 and older is
expected to increase in 2021, representing a potential opportunity for the industry.

 

Per capita disposable income

When per capita disposable income rises, consumers can spend more on nonessential recreational activities such
as recreational vehicle (RV) and camping vacations, generating significant revenue for industry operators. Per capita
disposable income is expected to decrease in 2021 due to reduced stimulus, thus posing a potential threat to the
industry.

 

Demand from recreational vehicle dealers

The sale and shipment of RVs across the country directly affect demand for RV spaces in campgrounds and RV
parks. As demand for RV dealers increases, the sale and shipment of RVs rises as well, which naturally leads to
more RV travel and higher demand for industry space. In 2021, demand from recreational vehicle dealers is
expected to increase.

 

World price of crude oil

Demand for RVs and industry services is sensitive to changes in the world price of crude oil, which largely dictates
the price of diesel fuel in Canada. During periods of high oil prices, diesel fuel prices tend to rise as well, increasing
the cost of RV vacations for individual consumers and limiting demand for industry services. The world price of crude
oil is expected to increase in 2021.

 



Campgrounds & Recreational Vehicle Parks in Canada June 2021

11 IBISWorld.com

Current
Performance

The Campgrounds and Recreational Vehicle (RV) Parks industry in
Canada is expected to experience a significant decline over the five years
to 2021, despite favourable economic conditions and greater expenditure
on recreational activities for most of the five-year period.

Before the COVID-19 (coronavirus) pandemic, an increasing number of consumers in Canada invested in RVs and
extended camping trips. This growth was sustained by an overall decline in the cost of using RV facilities and
campgrounds, and an increase in consumer spending. At the same time, the gradual aging of the Canadian
population has caused the number of consumers in the industry's key customer base, individuals aged 55 and over,
to surge during the five-year period, generating substantial demand for industry services. However, the COVID-19
(coronavirus) pandemic had widespread ramifications on all tourism related industries, as many countries have
suspended nonessential international travel and have limited the number of flights for much of 2020. The industry is
heavily reliant on tourism, both domestic and international. In March 2020, Canada closed its borders to noncitizens.
Furthermore, to mitigate the spread of coronavirus, many tourism attractions such as national parks were close
temporarily. As people either cancelled or postponed trips, demand for the industry plummeted over 2020.
Consequently, many campgrounds have closed indefinitely to help contain the spread of the virus while others
remained opened, but limited use of the facilities. It is estimated that industry revenue fell 73.5% over 2020, which is
the main reason why revenue is expected to fall over the five years to 2021. Overall, industry revenue is estimated
to decline at an annualized rate of 5.3% to $1.5 billion during the current period, despite revenue being expected to
increase 123.2% over 2021 as the industry is expected to significantly benefit from the reopening of campgrounds
and RV parks and the likely reopening of the Canadian border that will occur sometime in 2021.

IMPROVING PRE-PANDEMIC CONSUMER CONDITIONS

Over the past five years, the industry has benefited from the growing
popularity of RV vacations, with RV sales rising steadily alongside the
overall economy between 2016 and 2019.

For many consumers, these vacations have proven to be more cost effective than other vacationing options, since
RV vacations enable participants to combine travel and lodging costs. The industry has also benefited from
improving consumer conditions for the years between 2016 and 2019. For instance, the national unemployment rate
declined steadily between 2016 and 2019, while per capita disposable income increased during the same years,
causing consumer spending on discretionary goods to expand. This provides financing options for consumers
considering big-ticket purchases, such as RVs and extended camping vacations.

Additionally, RV sales have been bolstered in recent years by substantial declines in the world price of crude oil. In
2016 alone, the world price of crude oil plummeted 47.2%, followed by another decline of 15.7% in 2016. Low oil
prices caused the price of diesel fuel to decrease as well, significantly reducing the cost of RV vacations.
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Furthermore, diesel fuel prices are not expected to recover back to pre-2014 levels. As a result, demand for RV
parks and campgrounds remained strong during the pre-pandemic years. Overall, demand from RV dealers has
grown at an annualized rate of 0.3% over the five years to 2021, generating significant demand for RV parks and
other industry-relevant services.

FAVOURABLE DEMOGRAPHICS

Over the past decade, the industry has also benefited substantially from
the general aging of the Canadian population.

Older individuals represent a key demographic for both RV dealers and industry operators, as these individuals
typically benefit from relatively stable incomes and substantial time for leisure activities. In fact, consumers aged 55
and over are estimated to account for 46.2% of the industry's total customer base in 2021. This age demographic
has expanded as a share of the total Canadian population in recent years, as members of the sizable baby-boomer
generation have begun to enter retirement. The number of individuals aged 65 and older has increased at an
annualized rate of 3.6% over the past five years, significantly bolstering demand for campgrounds, RV parks and
other industry services. Moreover, while younger consumers have typically represented one of the industry's
weakest consumer markets, RVs have increased in popularity among younger age groups in recent years,
especially for couples and younger families that view campgrounds and RV parks as relatively affordable vacation
options. In addition, the pandemic led to an influx of first-time campers over 2020 and 2021 as camping is seen as a
safe, social distant form of vacationing, especially as travel restrictions were put in place. It is also likely that a
significant amount of these campers will likely camp in the future.

INDUSTRY PROFITABILITY AND EXPANSION

Industry operators often compete based on amenities offered, with
amenities historically including larger bathrooms, showers, power utilities
and recreational halls.

In recent years, however, RV campground and park owners have begun offering more luxurious options, ranging
from pools and spas, to Wi-Fi availability and restaurants. This shift in standards regarding amenities has caused
many industry operators to increase investments in infrastructure, amenities and professional workforces to gain
market share from their competitors. According to the report, “2015 Economic Impact and Trend Analysis of the
Canadian Camping Industry” commissioned by the Canadian Camping and RV Council, 60.0% of campers rely on
the internet to plan and purchase their RV vacations. Furthermore, this figure is probably higher now given recent
consumer online research and buying trends. As a result, operators in the industry have been encouraged to
improve their online presence to easily connect with current and potential campers and disseminate information
about camping events, discounts on lodging and other offers and services. These investments, coupled with a sharp
decline in demand as a result of pandemic, means that industry profit, measured as earnings before interest and
taxes, is expected to decrease during the current period, and profit is estimated to account for 6.3% of industry
revenue in 2021, down from 12.7% in 2016.

Steady, pre-pandemic revenue growth and healthy profit margins for much of the current period have encouraged
new operators to enter the market, with the number of industry enterprises increasing at an annualized rate of 0.2%
to 5,476 companies over the five years to 2021. However, overall expansion has also resulted in some consolidation
activity within this highly fragmented industry, as operators seek to minimize the cost of capital investments through
economies of scale. Nevertheless, small-scale operators continue to dominate the market for RV parks and
campgrounds, with 99.5% of operators employing fewer than 100 people. In recent years, many incumbent industry
operators have also expanded their workforces to improve customer service and satisfy growing consumer demand.
Overall, total industry employment is expected to decrease at an annualized rate of 2.3% over the past five years,
ending at an estimated 14,570 employees.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
adults aged
65 and over

(People)
2012 1,860 742 5,045 4,888 13,835 N/A N/A 436 N/A 5,155
2013 1,695 720 5,435 5,262 14,486 N/A N/A 445 N/A 5,353
2014 1,757 781 5,522 5,341 14,838 N/A N/A 467 N/A 5,542
2015 1,849 837 5,494 5,314 15,656 N/A N/A 484 N/A 5,722
2016 1,907 878 5,618 5,434 16,332 N/A N/A 496 N/A 5,921
2017 1,981 901 5,643 5,454 16,274 N/A N/A 507 N/A 6,135
2018 2,118 952 5,940 5,736 16,503 N/A N/A 531 N/A 6,355
2019 2,452 1,074 5,968 5,760 17,267 N/A N/A 603 N/A 6,589
2020 650 486 5,873 5,666 11,965 N/A N/A 444 N/A 6,835
2021 1,451 820 5,647 5,476 14,570 N/A N/A 631 N/A 7,082
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Industry Outlook
Outlook The Campgrounds and Recreational Vehicle (RV) Parks industry in

Canada is poised for growth over the five years to 2026.

Although the outlook period is likely to begin with many of the negative influences of COVID-19 (coronavirus) still
present, demand is anticipated to pick back up and stay positive overall over the next five years. Over the next five
years, the number of baby-boomer retirees is expected to grow, which will greatly benefit industry operators since
these consumers represent the industry's most important customer base. Favourable consumer conditions, such as
rising levels of disposable income, are projected to bolster industry performance, since consumers with higher
disposable incomes are generally more willing to spend on discretionary industry services. Overall, industry revenue
is forecast to rise at an annualized rate of 11.7% to $2.5 billion over the five years to 2026.

SHIFTING DEMOGRAPHICS

RV parks have historically relied on demand from older consumers (i.e.
adults over the age of 55) whose higher levels of disposable income and
abundance of leisure time make them ideal users of RVs and RV parks.

This age bracket also includes individuals in one of Canada's largest age demographics, which is the baby-boomer
generation. In coming years, baby boomers are projected to account for a growing share of the overall Canadian
population, bolstering demand for RV parks and campgrounds. In fact, the number of individuals aged 65 and older
is forecast to grow at an annualized rate of 3.5% over the five years to 2026, while the median age of the nation's
population is projected to increase at an annualized rate of 0.5% during the same period. At the same time,
improving consumer conditions will likely enable a greater share of these older consumers to engage in camping
and RV activities. For instance, per capita disposable income in Canada is expected to increase at an annualized
rate of 0.6% over the next five years, indicating that more consumers will be able to make big-ticket purchases of
RVs and extended camping trips.

However, the financial outlook of baby-boomer retirees is shaky. According to the survey, “NPW 2019 Employee
Research Survey” conducted by the Canadian Payroll Association survey in 2019 (latest data available), there is a
growing dissonance between the amount of money people expect to acquire to retire and the actual amount being
saved for retirement. The survey states that 57.0% of respondents have only saved between 1.0% and 25.0% of the
funds that they will need to retire. Furthermore, this number may now be higher given the pandemic has strained the
finances of many people. As it pertains to the industry, the effects of lower retirement funds remain unclear. While
lower retirement funds could dampen demand for RVs and their respective accommodation, decreased RV prices
and lower retirement funds could potentially push baby boomers toward purchasing RVs for vacations, as RV trips
are often more affordable than other traditional leisure activities, according to a 2014 study prepared for the
Recreation Vehicle Industry Association by PKF Consulting.

New couples and young families represent a smaller, but potentially important, demographic for campgrounds and
RV parks. Moving forward, an expected decline in the price of RVs and a wider selection of vehicles are expected to
encourage more small- and medium-sized motor home purchases suitable for couples and young families.
Furthermore, the pandemic led to an influx of first-time campers over 2020 and 2021 as camping is seen as a safe,
social distant form of vacationing, especially as travel restrictions were put in place. This means that the potential
customer base for the industry has grown and is likely to set up the industry for strong growth. As consumers in this
age demographic begin to enter the market, industry operators will likely modify their current amenities to
accommodate the needs of younger consumers.
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PROFIT AND PARTICIPATION

Moving forward, growing demand for industry services, combined with
the industry's low barriers to entry, will encourage new companies to
enter the market.

In fact, the number of industry enterprises is projected to increase at an annualized rate of 1.2% to 5,806 companies
over the five years to 2026. To satisfy rising consumer demand, industry operators are expected to expand their
workforces, causing total industry employment to grow at an annualized rate of 3.8% to 17,544 employees over the
next five years. However, growing industry participation will also stimulate significant internal price competition, with
industry operators lowering fees and reducing their profit margin to remain in business. Moreover, increased
emphasis on providing amenities and top-notch customer service will likely encourage existing players to dedicate
larger portions of their revenue to hiring more skilled and knowledgeable employees. Overall, industry profitability,
measured as earnings before interest and taxes, is expected to increase modestly over the next five years as the
rise in industry demand will likely offset any downward pressures on the industry profit margin.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
adults aged
65 and over

 (People)
2021 1,451 820 5,647 5,476 14,570 N/A N/A 631 N/A 7,082
2022 2,335 1,142 5,839 5,645 16,706 N/A N/A 782 N/A 7,338
2023 2,392 1,164 5,897 5,701 16,962 N/A N/A 795 N/A 7,599
2024 2,438 1,181 5,943 5,745 17,170 N/A N/A 806 N/A 7,862
2025 2,482 1,196 5,993 5,793 17,389 N/A N/A 817 N/A 8,130
2026 2,525 1,209 6,006 5,806 17,544 N/A N/A 826 N/A 8,398
2027 2,568 1,220 6,018 5,817 17,678 N/A N/A 834 N/A 8,658
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

IVA growth is slightly stronger than the overall Canadian economy

Industry services are wholeheartedly accepted by downstream consumers

The industry does not typically experience technological innovation that significantly changes its
services

The Campgrounds and Recreational Vehicle Parks industry in Canada is in the mature phase of its economic life
cycle. Over the 10 years to 2026, industry value added (IVA), which measures an industry's contribution to the
overall economy, is projected to grow at an annualized rate of 3.2%. Meanwhile, Canada's GDP is forecast to
increase at an annualized rate of 2.0% during the same period. Although a stronger IVA typically depicts a growing
industry, most characteristics place this industry in the mature phase.

The industry benefits from wholehearted acceptance of its services by downstream consumers, which has been
bolstered by the gradual aging of the Canadian population. For instance, individuals aged 55 and over, who account
for an estimated 46.2% of the industry's total customer base in 2021, have expanded as a share of the overall
population over the five years to 2021. In 2021, these individuals are estimated to represent 31.9% of the Canadian
population, up from 30.2% in 2016. This trend has generated stable demand for industry services since consumers
in this age bracket tend to have higher levels of disposable income and greater amounts of leisure time. In turn, the
widespread acceptance of industry services has caused the industry to become increasingly competitive, with many
small-scale operators competing on the basis of price, quality of service and proximity to popular landmarks.

Additionally, the industry does not typically experience technological innovation that significantly changes its
services. For the most part, industry operators provide standardized camping and recreational services that can only
be marginally improved through technology, such as the introduction of updated amenities and mobile internet
access. Moreover, many operators rely on their scenic surroundings to attract and retain customers, limiting demand
for substantial technological innovation. Overall, these trends are indicative of a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Consumers in Canada

Tour Operators in Canada

Key Selling Industries
1st Tier

Lessors of Real Estate In Canada

Transmission Line Construction in Canada

Vending Machine Operators in Canada

Electrical Equipment Wholesaling in Canada

Water & Sewer Line Construction in Canada

Auto Parts Wholesaling in Canada

2nd Tier

Truck, Trailer & Motor Home Manufacturing in Canada

Auto Parts Manufacturing in Canada

Automobile Engine & Parts Manufacturing in Canada

Utilities In Canada

Billboard & Sign Manufacturing in Canada

Heavy Equipment Rental in Canada

General Rental Centres In Canada

Snack Food Production in Canada

Products & Services

  There are three major revenue-generating service segments within the
Campgrounds and Recreational Vehicle (RV) Parks industry in Canada,
which include RV parks and recreational grounds, overnight recreational
camps and other services.

RV PARKS AND RECREATIONAL GROUNDS

RV parks are designed for vehicles that combine transportation and
temporary living quarters for travel, recreation and camping.

RVs can be motorized (i.e. motor homes) or towable, which includes folding camping trailers, truck campers,
conventional travel trailers and fifth-wheel travel trailers. Service fees charged by RV parks and recreational grounds
represent the industry's largest source of revenue, accounting for 46.8% of total industry revenue in 2021. Services
provided by RV parks typically target older consumers with relatively high incomes and significant available leisure
time. As a result, this service segment has expanded over the five years to 2021 as individuals aged 55 and older
continue to represent a growing share of the overall Canadian population. This trend is projected to continue in
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coming years.

OVERNIGHT RECREATIONAL CAMPS

Services provided at overnight recreational camps include themed and
specialized camps, such as youth summer camps, as well as general
camping accommodations for long-term guests.

Monthly rates at RV parks or campgrounds can vary substantially depending on location, electrical and hook-up
fees, as well as charges for amenities. Many industry operators also offer longer-term, six-month and yearly
membership fees. Overall, these services are estimated to account for 32.2% of the industry's total revenue in 2021,
though this share has declined modestly over the past five years as the industry's RV parks segment has
experienced strong demand from the aging Canadian population.

OTHER SERVICES

Many industry operators also provide their guests with amenities and
value-added services for an additional cost.

For instance, the leasing or renting of accommodations in cabins and wilderness resorts is estimated to account for
5.4% of the industry's total revenue in 2021. Similarly, the sale of food and beverages is expected to account for
3.7% of industry revenue in 2021, while the sale of souvenirs and other merchandise is estimated to account for an
additional 1.1% of total revenue. Other services provided by industry operators include hunting and fishing
excursions, hiking trips, gambling services and the operation of specialized amenities such as gyms, pools and
tennis courts. Collectively, these miscellaneous activities are estimated to account for the remaining 10.8% of total
industry revenue in 2021.

Demand
Determinants

Demand for the Campgrounds and Recreational Vehicle (RV) Parks
industry in Canada stems primarily from travel trends, whether they be
domestic or international.

In turn, travel trends are a function of economic conditions, such as per capita disposable income levels and
consumer spending patterns, as well as employment figures. When consumers experience high levels of disposable
income, leisure expenditure typically rises and demand for campgrounds and RV parks increases. However, in times
of economic uncertainty, consumers often worry about expenses, and demand for discretionary services, such as
camping activities, typically declines. Similarly, sharp drops in gas and oil prices can benefit industry revenue,
making travel costs less prohibitive to consumers. It is important to note, however, that several findings, including a
2007 study, “RV Travelers Study Summary”, conducted by University of Northern British Columbia, concluded that
RV users are less concerned with gas prices when travelling than they are when prices fluctuate due to location and
seasonal factors. Industry operators also depend on demand from international visitors, which is largely affected by
changes in currency exchange rates and international travel policies.

Additionally, consumers typically have more free time to travel during the summer months and during holidays.
Consequently, demand for industry services is highly seasonal, and many industry operators generate significant
portions of their annual revenue during peak periods of tourism and travel activity. However, weather conditions and
natural disasters, such as forest fires and hurricanes, can deter consumers from travelling to major tourist locations
during these time periods, severely limiting total industry revenue. Industry operators must be mindful of weather
conditions in planning excursions and events. Health scares also negatively influence demand for travel. Recently,
the COVID-19 (coronavirus) pandemic led to significant negative effects for almost all tourism related industries.
While campgrounds experienced a spike in visitors in the second half of 2020 as many first-timers viewed camping
as a safe, socially-distant way to travel, especially as travel restrictions were imposed, many hunting, fishing and
recreational camps experienced significant declines in revenue over 2020. Specifically, the pandemic led to a wave
of people cancelling their trips and people holding off on committing to any future trips.

Demand for this industry's services also correlates with the popularity of camping and the use of RVs as a form of
travel. This cultural trend is deeply embedded in demographic characteristics, and adults aged 55 and older
represent a major market segment for campgrounds and RV parks. As a result, the gradual aging of the Canadian
population has bolstered demand for RV parks and campgrounds over the five years to 2021 as more Canadians
have neared or entered the age of retirement. Moving forward, the number of adults aged 55 and older is expected
to increase, generating substantial demand for industry services.
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Major Markets

  CONSUMERS AGED 34 AND UNDER

Consumers under the age of 34 constitute a relatively small share of
revenue in the Campgrounds and Recreational Vehicle (RV) Parks
industry in Canada.

This market segment encompasses a wide variety of campers, including backpackers, young professionals and
young parents with children. People in this market segment are less likely to use industry services, as these
consumers tend to have relatively lower disposable incomes, and they are more likely to work long hours. As a
result, this segment is expected to account for just 16.1% of total industry revenue in 2021, though people under the
age of 34 are estimated to represent a substantial 41.9% of the total Canadian population. This segment has
remained steady as a share of revenue over the five years to 2021.

CONSUMERS AGED 35 TO 54

Consumers aged 35 to 54 represent the industry's largest market
segment, accounting for an estimated 37.8% of the industry's total
revenue in 2021.

Typically, adults reach their peak earnings potential between the ages of 35 and 54, bolstering demand from this
market segment for high-price discretionary items such as RVs and camping vacations. At the same time, many
consumers in this age group have young children and are years away from retirement, which limits the ability of
these consumers to purchase longer, more expensive camping packages. Moreover, this age demographic's share
of the total Canadian population has declined steadily over the five years to 2021.

CONSUMERS AGED 55 TO 64

Consumers aged 55 to 64 constitute the second-largest market for
industry operators, accounting for an estimated 35.4% of total industry
revenue in 2021.

Consumers in this segment typically include parents with children, as well as tourists and professionals on vacation.
Largely due to the relatively high incomes and limited work obligations associated with consumers in this age
demographic, people between the ages of 55 and 64 account for a much larger share of the industry's customer
base than the overall Canadian population. In fact, individuals aged 55 to 64 are estimated to represent just 14.0%
of the Canadian population in 2021, though this share has expanded modestly over the past five years, generating
significant demand for industry services.

CONSUMERS AGED 65 AND OVER

Consumers aged 65 and over make up one of the industry's fastest
growing market segments, accounting for 10.8% of industry revenue in
2021.

This segment mostly includes retired individuals and a small portion of working professionals. Consumers in this
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market segment are less likely to have young children that require constant care, and they are more likely to have
stable incomes that can be used to travel. Additionally, as many of these consumers are retired or near retirement,
this group also has a significant amount of leisure time. During the five-year period, this age demographic has
expanded as portion of the total Canadian population, especially as the highly populated baby-boomer generation
has begun to enter this age bracket. Moreover, as average life expectancy and quality of life continue to improve
alongside continued advancements in medical technology, a greater number of seniors are expected to partake in
camping and RV vacations in coming years.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada does not participate in international
trade due to the service-based nature of industry activities. At the same time, several major companies in the
industry maintain establishments in foreign markets, primarily in the United States. However, revenue from these
international operations is not included in industry-relevant revenue calculations. Moreover, the clear majority of
industry operators are single campground or RV park owners that primarily service regional or local markets in
Canada.

Business
Locations

  Establishments in the Campgrounds and Recreational Vehicle (RV) Parks industry in Canada are primarily located in areas that
are either densely populated or near some type of tourist attraction. As a result, these establishments are highly concentrated in
the provinces that receive the most visitors each year. Ontario and Quebec are generally the two most visited provinces by RV
owners, accounting for more than half of total visitations by RV drivers. This trend parallels Canada's overall population
distribution. Ontario is estimated to account for 38.8% of the country's population, while also containing 29.5% of industry
establishments in 2021. Ontario is one of the nation's most popular destinations for all types of tourists, particularly during the
summer months when the climate facilitates fresh water recreation and outdoor activities.

Both Quebec and British Columbia house a share of industry establishments that is similar to their share of the overall Canadian
population. For instance, Quebec is estimated to account for 22.9% of industry establishments and 22.5% of the country's
population in 2021. Similarly, British Columbia contains an estimated 15.8% of industry establishments, in addition to housing
13.5% of the national population. In this instance, British Columbia's coastal location often leads to relatively mild weather within



Campgrounds & Recreational Vehicle Parks in Canada June 2021

21 IBISWorld.com

the province, making the region a particularly attractive camping destination for both domestic and international travellers.

Alberta is estimated to account for an additional 10.2% of industry establishments in 2021, as well as 11.7% of the Canadian
population. Alberta is considered one of the premier provinces for skiing, hiking and camping, making the region a popular
destination for RV owners and campers alike. Moreover, the province contains three national parks, which generate significant
tourism activity within the region. In fact, Banff and Jasper national parks are typically visited by millions of people each year,
stimulating demand for campgrounds and RV parks.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada exhibits a low level of market share
concentration, with the industry's three largest operators estimated to account for less than 5.0% of total industry
revenue in 2021. The industry has low barriers to entry, enabling companies to easily enter and exit the market. As a
result, the industry is primarily composed of small-scale players that service local or regional markets. According to
2020 data from Statistics Canada, 53.8% of industry establishments are nonemploying entities that do not maintain
an employee payroll. Of the establishments that maintain a payroll, 99.5% employ fewer than 100 workers, with
nearly half these establishments operating with fewer than five employees.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Appropriate climatic condition:
Successful industry participants take advantage of their geographic location by being situated near national parks or
in areas of favourable weather.

Access to flexible workforce:
Labour costs in this industry tend to be high, relative to other industries. Operators can gain a competitive advantage
and drive down costs by employing a skilled but temporary workforce.

Membership in an industry organization:
Being a member of an industry trade organization has marketing benefits, since industry organizations often raise
awareness of member operators.

Having a good reputation:
Operators in this industry often obtain customers via word of mouth. Additionally, the advent of the internet as a
research and booking tool for prospective customers has spawned websites that offer reviews of campgrounds and
RV parks from past customers.

Cost Structure
Benchmarks
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  Profit

Industry profit, measured as earnings before interest and taxes, has
accounted for a falling share of the industry's total revenue over the five
years to 2021. Demand for industry services has increased within the
campground segment as the industry experienced a spike in first-time
campers during the COVID-19 (coronavirus) pandemic. However, many
locations that offered accommodations such as cabins have seen large
revenue declines as guests cancelled their reservations in 2020 and
2021. While the industry continues to slowly return to normal business
operations in 2021, it is not expected to experience demand levels of
pre-pandemic times, especially as the industry relies on many US
travelers. The border between the United States and Canada is still
currently closed and it is uncertain when it will be open. In 2021, profit
is estimated to represent 6.3% of total industry revenue, down from
12.7% in 2016. Profit margins can vary substantially among operators
depending on the size and scale of the company's operation, with
larger operators typically benefiting from economies of scale.
Geographic location can also affect an operator's profit margin, as
campgrounds and RV parks located near national parks, landmarks,
lakes or other places of interest can generally charge higher fees for
their services. There are also significant fixed costs associated with
maintaining and financing campgrounds, and seasonal operators incur
these costs even when their businesses are not open to customers,
which can significantly constrain profitability.

 

  Wages

Though the industry is relatively capital intensive, wages and other
labour expenses constitute a substantial cost for industry operators. As
a service-based industry that experiences significant internal
competition based on the quality of services provided, the industry
requires substantial labour inputs to provide customer service, oversee
campground operations, clean facilities and provide other support
services to campers. In 2021, labour costs are estimated to represent
the industry's largest expense, accounting for 43.5% of total industry
revenue. However, this share is projected to decline in coming years as
this figure was abnormally high in 2020 and expected to still be
relatively high in 2021 as the pandemic led to a large reduction in
industry revenue while government assistance programs supported
industry wages from falling as drastically.

 

  Purchases

Purchase costs represent a significant expense for the industry, and
these costs include expenses on amenities offered to customers, such
as food and beverages, as well as expenses on camping related
activities and supplies, including boats, hunting and fishing equipment,
camping supplies and fuel. In 2021, purchases are expected to account
for 11.9% of industry revenue, though purchase expenses can vary
significantly among industry operators depending on the amount and
quality of amenities that a park or campground offers. Over the five
years to 2021, purchase costs have decreased as a share of total
industry revenue.
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  Marketing

Marketing costs within this industry typically consist of expenses on
flyers, commercials, banners, signs, digital marketing and other tools
used to attract new visitors. Due to the high level of competition in the
industry, marketing has become a key factor for success, with
expenses on marketing estimated to account for 1.8% of industry
revenue in 2021.

 

  Depreciation

Industry operators are also required to depreciate assets and other
nonannual expenses over time. The cost of depreciation varies among
operators depending on their size, the number of assets involved and
the respective service life of assets. Depreciation costs within this
industry include the depreciation of a company's facilities and vehicles,
as well as computers and other office supplies with long service lives.
In 2021, the depreciation of these assets is estimated to represent
6.7% of industry revenue. Over the five years to 2021, depreciation
costs have decreased as a share of total industry revenue.

 

  Rent

Since many companies do not own the properties on which they
operate, rent expenses in the industry are also relatively high.
Expenses on rent are estimated to account for an additional 2.4% of
industry revenue in 2021.

 

  Utilities

The industry is highly sensitive to changes in utility costs, particularly
energy, water and sewage disposal. Industry participants may not be
able to immediately pass on an increase in these costs to consumers,
especially as the industry continues to experience significant external
competition from other lodging providers, such as hostels and motels.
Utilities are estimated to account for 5.3% of industry revenue in 2021.
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  Other Costs

Other common expenses experienced by industry operators include
insurance premiums, security costs, legal fees and other administration
expenses. Collectively, these miscellaneous costs are expected to
account for the remaining 22.1% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  INTERNAL COMPETITION

Operators in the Campgrounds and Recreational Vehicle (RV) Parks
industry in Canada primarily compete based on price, especially when
considering short- and medium-term customers.

Overnight rates generally differ depending on length and time of stay. For RV owners and campground users who
stay for relatively long periods of time, economic factors, such as gas prices, are typically less important than living
factors such as the amenities offered. This trend is especially true for older owners who are more likely to use their
relatively high disposable incomes for more luxurious accommodation. Operators also compete based on the quality
and variety of their services, and industry amenities have evolved in recent years to attract new visitors. Many
operators now offer on-site facilities, such as restaurants, swimming pools and game rooms. Many campground and
RV parks also offer wireless internet access.

Privately owned campsites may also compete directly with provincial and federally owned grounds, including those
owned by Parks Canada. Though privately owned campsites are much more likely to invest in amenities, public and
private campsites often compete based on their location. Public campgrounds typically offer the advantage of having
a location inside an attraction such as a national park. However, campgrounds inside parks often put restrictions on
the sizes of the RVs that can be accommodated.

EXTERNAL COMPETITION

Aside from the competition that exists among industry operators, the
industry must contend with other, inexpensive forms of accommodation,
such as hostels, hotels and motels.

Fortunately for the industry, many campgrounds and RV parks are located within national parks or close to other
geographical attractions, such as oceans, lakes or forests, which often cannot be serviced by hotels and motels.
This provides industry participants with a distinct competitive advantage. Pricing is another distinctive advantage of
the industry. In fact, a 2014 study prepared for the Recreation Vehicle Industry Association by PKF Consulting found
that an RV vacation could be between an estimated 27.0% to 62.0% less expensive than other forms of vacation.
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Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Increasing

  The Campgrounds and Recreational Vehicle (RV) Parks
industry in Canada has low barriers to entry. Industry
operators typically experience relatively low start-up
costs, though growing consumer demand for activities
and amenities at RV parks and campgrounds drove up
industry capital costs between 2016 and 2019, before the
COVID-19 (coronavirus) pandemic temporarily halted
that. However, this trend is expected to continue over the
five years to 2026 once the pandemic is fully dealt with.
The strong brand reputations of established operators
could also prove to be deterrents for new entrants.
Company websites and online review platforms have
made it easy for consumers to find reviews of
campgrounds and RV parks. Companies with greater
brand awareness and more positive reviews will likely
experience greater demand from consumers since their
services have already been vetted by other travellers.

Despite these modest barriers, the industry's overall
fragmentation affords new participants an opportunity to
enter the market, specifically in geographic territories that
have a low concentration of establishments. However,
even in these potentially underserved areas, the cost of
securing zoning and building permits from proper
authorities can act as an additional barrier to success for
small-scale operators. Moreover, even after an RV park or
campground is built, it can take several years to attain a
stabilized occupancy rate, which is essential for achieving
a steady stream of revenue.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada is categorized by a low level of
globalization. As a service-based industry, international trade activity is excluded from industry operations. However,
several of the industry's largest players have operations that extend across North America. For instance,
Kampgrounds of America Inc. is based in the United States, but the company has expanded its franchising system
internationally to include Canada and other foreign markets. Similarly, US-based company Equity LifeStyle
Properties Inc. has expanded its campground membership system into British Columbia. Despite these
developments, industry globalization is projected to remain modest over the five years to 2026 as the industry
continues to be largely composed of small-scale operators that primarily service local or regional markets.
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Major Companies
There are no major players in this industry

Other Companies The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada is highly fragmented, with no single
company accounting for more than 5.0% of industry revenue in 2021. This structure is largely the result of the
industry's low barriers to entry, which have enabled owner-operators to thrive within the industry. There has been a
slight shift in recent years toward consolidation, with partnerships being formed to concentrate power in the market.
However, this trend is relatively recent, and it has yet to result in a major player within the industry.

Kampgrounds of America Inc.

  Market Share: 1.0%
  Established in 1962 and headquartered in Billings, MT, in the United States, Kampgrounds of America Inc. (KOA)

operates over 500 locations across Canada and the United States. The company's campsites feature RV hookups,
showers, laundry facilities, swimming pools, restrooms, playgrounds and internet access. Facilities also include
bare-bones cabins with air conditioning and deluxe cabins, which include both air conditioning and running water.
Over the five years to 2021, the company experienced an uptick in demand, mainly due to an increase in first-time
campers over 2020 that were not able to travel abroad during the COVID-19 (coronavirus) pandemic. However,
much of this demand was for the company's US locations as many Canadian campgrounds remained closed
throughout the pandemic or had limited capacity. To take advantage of this increased demand at the beginning of
the current period, KOA began offering a rewards program designed to attract and retain repeat patrons. The
program offers savings on campground registration fees, as well as discounts for industry-related products and
services, such as batteries, chargers and RV roadside assistance.

Over the past five years, KOA has reported strong growth in registration revenue, as well as revenue from short- and
long-term RV and camper stays. Additionally, the gradual shift toward more luxurious camping sites has boosted
company revenue, with the deluxe cabin program becoming one of KOA's fastest-growing segments. In recent
years, the company has also been increasingly focused on its marketing and branding initiatives. KOA claims to
have the largest website of any camping company in the world, and its proprietary software targets current and
potential campers by facilitating online reservations, offering camping gift cards and conducting marketing initiatives
on social media to garner attention. The company is private and does not disclose its financial information. However,
IBISWorld expects KOA to generate $13.9 million in industry-relevant revenue in 2021.

Equity LifeStyle Properties Inc.

  Market Share: 0.1%
  Equity LifeStyle Properties Inc. (ELP) is classified as a real estate investment trust (REIT), owning or operating 422

properties across the United States and British Columbia. Among these properties are manufactured home
communities, RV resorts and campgrounds. As of December 2020 (latest data available), ELP employed an
average of 4,000 full-time, part-time and seasonal workers. Prior to the five years to 2021, ELP entered the industry
when it acquired Thousand Trails' Canadian campground membership business. Currently, ELP's industry-relevant
operations includes the management of Cultus Lake Thousand Trails RV Resort in British Columbia. The company's
industry-relevant revenue is expected to reach an estimated $1.4 million in 2021.

Errington's Wilderness Island

  Market Share: 0.1%
  Established in 1975, Errington's Wilderness Island (Errington's) operates a wilderness vacation resort and hunting

and fishing camp located in Sault Ste. Marie, ON. The resort is located on two islands on Lake Wabatongushi, which
is completed situated within the Chapleau Crown Game Preserve. Errington's offers a wide variety of support
services for camping, hunting and fishing, in addition to providing accommodations, boating equipment, food and
beverages. In 2021, Errington's is expected to generate industry-relevant revenue of $1.9 million.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Campgrounds and Recreational Vehicle (RV) Parks
industry in Canada displays a moderate to high level of
capital intensity, and industry operators are expected to
spend $0.16 on capital investments for every $1.00 spent
on labour inputs in 2021. Operators in this industry tend to
experience significant working capital costs, as capital is
needed for the construction and maintenance of
campground buildings and facilities. These facilities include
necessities, such as bathrooms, as well as amenities, such
as pools, tennis courts, outdoor dining areas and boating
docks, which must be maintained and upgraded from time
to time. Additionally, the proliferation of luxury camping
bolstered industry capital costs between 2016 and 2019.
However, with the COVID-19 (coronavirus) pandemic of
2020 significantly affecting the industry, industry operators
have and are expected to continue to delay new projects to
maintain funds amid future uncertainty in the Canadian and
global economy. However, it is expected that once the
pandemic is fully dealt with that this trend will likely
continue in coming years as industry establishments
continue to upgrade and expand existing facilities to attract
and retain customers.

At the same time, the labour-intensive nature of industry
services has somewhat limited this increase in capital
intensity. As with any business in the hospitality sector,
campgrounds and RV parks require substantial labour
inputs to provide customer service, security, maintenance
and general administration. While the pandemic led to
reduced employment for the industry over 2020, industry
operators are expected to once again expand their
workforces to increase the quality of their services and
satisfy growing consumer demand once the pandemic is
over.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Very High Innovation
Concentration

Very Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Medium Rate of Entry Potential Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

The relative ease of entry is high, which can support the potential for external innovators to enter the industry with a
disruptive trajectory. Despite this, the rate of entry of new companies is in line with the national average.

Technological disruption in the Canadian Campgrounds and Recreational
Vehicle Parks industry in Canada has been minimal due to the nature of the
industry being relatively removed from technology.

Overall, technology has been a positive force for the industry due to its increasing accessibility to potential customers.
However, Airbnb Inc. (Airbnb) and other online home sharing companies may pose a potential threat since many are
starting to offer campsites and other convenient budget friendly options. Since industry operators often boast that
campgrounds and recreational vehicles are economical ways to travel, Airbnb may start to pressure the industry.

The level of technology change is    Low

  The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada
essentially acts as a curator of RV-friendly land in exchange for legal tender.

As a result, there is very little technology that can be used to improve industry operations beyond those innovations that
improve administrative duties. These innovations include improvements to computers, e-mail networks and office software.
Additionally, operators are increasingly developing websites that provide online booking, and some operators are
incorporating wireless internet access in their facilities, which helps attract consumers. Furthermore, the industry's largest
operators are increasingly relying on social media to gauge current customer trends and attract new customers. According
to the report, “2015 Economic Impact and Trend Analysis of the Canadian Camping Industry” commissioned by the
Canadian Camping and RV Council, an estimated 16.0% of seasonal campers rely on social media platforms to select, plan



Campgrounds & Recreational Vehicle Parks in Canada June 2021

30 IBISWorld.com

and reserve campgrounds, and this percentage is expected to increase over the five years to 2026 as more operators use
social media platforms to promote their campsites and directly connect to customers.

Revenue
Volatility

The level of volatility is    Very High

  The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada is
expected to experience a very high level of revenue volatility over the five
years to 2021, with year-to-year revenue growth rates ranging from an
estimated decline of 73.5% in 2020 to an expected increase of 123.2% in 2021.

Industry revenue is sensitive to changes in consumer spending, as well as fluctuations in Canadian travel activity. For
example, adverse weather conditions may cause the number of consumers demanding industry services to decrease
significantly within a short period of time, resulting in sudden declines in total industry revenue. During periods of stable
economic growth, industry operators typically benefit from steady increases in per capita disposable income and consumer
spending on recreation, both of which generate demand for industry services and limit revenue volatility. However, the
COVID-19 (coronavirus) pandemic imposed a significant negative shock to the industry. Decreasing employment rates,
border closures that reduced tourism from the United States and the industry being deemed non-essential by the Canadian
government led to a significant revenue decline over 2020, disrupting a mostly beneficial and steady five-year period. This
evidently contributed to revenue volatility during the current period.

Regulation &
Policy

The level of regulation is    Light and the trend is Increasing

The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada is
subject to various municipal and regional regulations, most of which pertain to
building and zoning permits.

For instance, industry operators must be registered as businesses, and operators require a tax certificate for the collection
and remittance of any accommodation sales taxes. These taxes are paid for short-term accommodations provided within a
province, barring an exception. At the provincial level, there is a standard tax rate, which is generally supplemented by
taxes from municipal and regional districts that are designed to raise funds for local tourism marketing, programs and
projects. Standard consumer protection and finance laws also apply to RV parks and campground operators. Industry
operators that offer recreational and food service amenities are also subject to food safety regulations pertaining to the
preparation and disposal of food products.

Over the five years to 2021, the industry has experienced increasing regulatory oversight as operators continue to expand
the scale and scope of amenities that they offer. By building more diverse facilities, operators must comply with more
regulations spanning different segments of the government, including regulations relating to hunting and fishing, motorized
vehicles, waste disposal and other domains. As amenities are expected to become increasingly prominent within the
industry over the five years to 2026, the number of regulations affecting industry operators is expected to rise as well.
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Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Campgrounds and Recreational Vehicle (RV) Parks industry in Canada
receives a modest level of support from government bodies and relevant trade
associations.

For instance, in many municipalities and regional districts, funds collected by the municipal and regional district tax (MRDT)
are allocated toward promoting and expanding local tourism, which can directly and indirectly benefit the industry.
Moreover, public campsites frequently receive government aid to help with infrastructure improvements. The industry is
also linked with several industry associations, which provide member support and profiling services for industry operators.
Many of the larger associations are also capable of enacting collective bargaining for their members in terms of group
purchasing power, national public relations and promotional services and advocacy representation.

Some of the major trade industry-relevant associations that operate in Canada include the Canadian Camping and RV
Council (CCRVC), the Canadian Recreational Vehicle Association (CRVA) and the Recreation Vehicle Dealers Association
(RVDA). These organizations typically provide educational and networking support to industry operators, in addition to
advocating for tax reforms, infrastructure spending and other legislative issues relevant to camping and RV parks. In 2016,
for example, industry organizations RVDA and CCRVC successfully lobbied the Canadian government to increase the
budget for the expansion of national parks and marine conservation areas beginning in 2016. The CCRVC has also made
presentations to government bodies, including the House of Commons Standing Committee on Finance, opposing a
proposal that would have increased the tax rate of private campground owners from the current small business tax rate of
15.0% to the corporate tax rate of 45.0%.

As with many other industries in 2020 and 2021, the COVID-19 (coronavirus) pandemic significantly affected the industry.
The Canadian Government has instituted a variety of assistance programs that industry operators have and are likely to
continue to benefit from. For example, the Canada Emergency Wage Subsidy provides up to $847.00 per week for eligible
employers that have been negatively affected by the coronavirus. Additionally, operators can take advantage of improved
access to credit and loans to remain liquid. This is especially important for the industry as many industry operators rely on
tourists from the United States and thus, border closures led to a significant decline in revenue for many operators.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Number of
adults aged
65 and over

(People)
2012 1,860 742 5,045 4,888 13,835 N/A N/A 436 N/A 5,155
2013 1,695 720 5,435 5,262 14,486 N/A N/A 445 N/A 5,353
2014 1,757 781 5,522 5,341 14,838 N/A N/A 467 N/A 5,542
2015 1,849 837 5,494 5,314 15,656 N/A N/A 484 N/A 5,722
2016 1,907 878 5,618 5,434 16,332 N/A N/A 496 N/A 5,921
2017 1,981 901 5,643 5,454 16,274 N/A N/A 507 N/A 6,135
2018 2,118 952 5,940 5,736 16,503 N/A N/A 531 N/A 6,355
2019 2,452 1,074 5,968 5,760 17,267 N/A N/A 603 N/A 6,589
2020 650 486 5,873 5,666 11,965 N/A N/A 444 N/A 6,835
2021 1,451 820 5,647 5,476 14,570 N/A N/A 631 N/A 7,082
2022 2,335 1,142 5,839 5,645 16,706 N/A N/A 782 N/A 7,338
2023 2,392 1,164 5,897 5,701 16,962 N/A N/A 795 N/A 7,599
2024 2,438 1,181 5,943 5,745 17,170 N/A N/A 806 N/A 7,862
2025 2,482 1,196 5,993 5,793 17,389 N/A N/A 817 N/A 8,130
2026 2,525 1,209 6,006 5,806 17,544 N/A N/A 826 N/A 8,398

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Number of
adults aged
65 and over

(%)
2012 10.9 9.80 -1.12 -1.18 0.94 N/A N/A 8.85 N/A 4.03
2013 -8.85 -3.01 7.73 7.65 4.70 N/A N/A 1.87 N/A 3.84
2014 3.65 8.51 1.60 1.50 2.42 N/A N/A 5.06 N/A 3.53
2015 5.21 7.15 -0.51 -0.51 5.51 N/A N/A 3.61 N/A 3.24
2016 3.12 4.87 2.25 2.25 4.31 N/A N/A 2.37 N/A 3.47
2017 3.89 2.58 0.44 0.36 -0.36 N/A N/A 2.34 N/A 3.61
2018 6.93 5.62 5.26 5.17 1.40 N/A N/A 4.69 N/A 3.58
2019 15.8 12.8 0.47 0.41 4.62 N/A N/A 13.6 N/A 3.68
2020 -73.5 -54.7 -1.60 -1.64 -30.7 N/A N/A -26.4 N/A 3.72
2021 123 68.6 -3.85 -3.36 21.8 N/A N/A 42.0 N/A 3.61
2022 61.0 39.3 3.40 3.08 14.7 N/A N/A 23.9 N/A 3.61
2023 2.43 1.93 0.99 0.99 1.53 N/A N/A 1.70 N/A 3.56
2024 1.91 1.45 0.78 0.77 1.22 N/A N/A 1.37 N/A 3.45
2025 1.81 1.32 0.84 0.83 1.27 N/A N/A 1.37 N/A 3.40
2026 1.72 1.03 0.21 0.22 0.89 N/A N/A 1.06 N/A 3.30

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 39.9 N/A N/A 134 23.5 2.74 31,543
2013 42.5 N/A N/A 117 26.2 2.67 30,692
2014 44.5 N/A N/A 118 26.6 2.69 31,480
2015 45.3 N/A N/A 118 26.2 2.85 30,915
2016 46.1 N/A N/A 117 26.0 2.91 30,339
2017 45.5 N/A N/A 122 25.6 2.88 31,160
2018 44.9 N/A N/A 128 25.1 2.78 32,170
2019 43.8 N/A N/A 142 24.6 2.89 34,939
2020 74.8 N/A N/A 54.3 68.3 2.04 37,117
2021 56.5 N/A N/A 99.6 43.5 2.58 43,294
2022 48.9 N/A N/A 140 33.5 2.86 46,798
2023 48.6 N/A N/A 141 33.2 2.88 46,875
2024 48.4 N/A N/A 142 33.1 2.89 46,942
2025 48.2 N/A N/A 143 32.9 2.90 46,989
2026 47.9 N/A N/A 144 32.7 2.92 47,070

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

The Recreation Vehicle Dealers Association of Canada
http://www.rvda.ca

Canadian Camping Association
http://www.ccamping.org

Canadian Parks and Wilderness Society
http://www.cpaws.org

Trans Canada Trail
http://www.thegreattrail.ca

Industry Jargon BABY BOOMER
Consumers born between 1946 and 1964 who account for a major proportion of the US population.

RECREATIONAL VEHICLE (RV)
A vehicle that combines transport and temporary living quarters for travel, recreation and camping.

TRAVEL TRAILER
A vehicle attached to an automobile and used as a mobile home or place of business, usually equipped with
furniture, kitchen facilities and a bathroom.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
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than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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