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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive
data and in-depth analysis help businesses of all types gain quick and actionable insights on industries around
the world. Busy professionals can spend less time researching and preparing for meetings, and more time
focused on making strategic business decisions that benefit you,your company and your clients. We offer
research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico,
as well as industries that are truly global in nature.
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Covid-19
Coronavirus
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in
real-time – here is an update of how this industry is likely to be impacted as a result
of the global COVID-19 pandemic:

· In 2020, demand for industry services was negatively affected by the quarantine
measures instituted as a result of the COVID-19 (coronavirus) pandemic. In 2021,
the reopening of industry establishments amid the rollout of the vaccine is
expected to promote growth in revenue. For more detail, please see the Demand
Determinants chapter.

· In 2020, industry profit operated at a loss due to the difficult operating
environment caused by the pandemic. In 2021, profit is expected to improve but
remain below the level it was at in 2016. For more detail, please see the Cost
Structure Benchmarks chapter.

· The pandemic is expected to heighten the level of revenue volatility in the industry
over the five years to 2021 due to a significant contraction in revenue in 2020
followed by strong forecast growth in 2021. For more detail, please see the
Revenue Volatility chapter.

Note: The content in this report is currently being updated to reflect the trends
outlined above.
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About This Industry
Industry Definition This industry provides recreational and amusement services through a variety of

establishments, including golf driving ranges, miniature golf centres, go-kart
racetracks, batting cages, family fun centres, recreational sports leagues and a
wide assortment of outdoor recreational activities. The industry excludes arcades,
themed amusement parks, gambling facilities, golf courses, country clubs, skiing
facilities, marinas, fitness and recreational sports centres and bowling alleys.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry:

Go-karting

Batting cages

Driving ranges

Shooting ranges

Kayaking

Miniature golf courses

Mountain climbing

The major products and services in this industry:

Fitness, amusement and recreational sports centre activities and ser

Coin-operated games and rides

Amateur sports teams and club services

Merchandise, meals and beverages

Other
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Supply Chain
 

 

SIMILAR INDUSTRIES

Amusement Parks &
Arcades in Canada

Golf Courses & Country
Clubs in Canada

Marinas in Canada Gym, Health & Fitness Clubs
in Canada

RELATED INTERNATIONAL INDUSTRIES

Golf Driving Ranges &
Family Fun Centers in the US

Indoor Sports Facilities
Management

Paintball Fields Laser Tag Arenas

Shooting Ranges Sports and Recreation
Facilities Operation in
Australia

Sports Facilities in the UK Sports and Recreation
Facilities Operation in New
Zealand
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Industry at a Glance
Key Statistics

$1.8bn
Revenue

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

0.7% 2.2%

$96.3m
Profit

Annual Growth  Annual Growth

2016-2021  2016-2026

-4.9%

5.4%
Profit Margin

Annual Growth  Annual Growth

2016-2021  2016-2026

-1.8pp

9,076
Businesses

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

4.0% 3.1%

21,735
Employment

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

3.5% 2.5%

$551.4m
Wages

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

2.5% 2.5%

Key External Drivers % = 2016-2021 Annual Growth

0.5%
National unemployment rate

0.8%
Per capita disposable income

0.1%
Leisure time

0.8%
Number of children aged 19 and younger

Industry Structure

POSITIVE IMPACT

Life Cycle
Growth

Concentration
Low

Regulation
Light

Technology Change
Low

Globalization
Low

MIXED IMPACT

Revenue Volatility
Medium

Capital Intensity
Medium

Competition
Medium

NEGATIVE IMPACT

Industry Assistance
Low

Barriers to Entry
Low

Key Trends

 Demand for driving ranges has remained robust

 The industry has struggled to develop establishments in
proximity to high customer traffic areas

 Many family fun centres have catered to parents by adding
pool tables

 Many family fun centres will likely move away from offering
gaming systems that lack an exercise component

 Many family fun centres will likely focus on becoming a
destination resort with extravagant themes

 Amid rising levels of consumer demand, the number of
industry operators is forecast to grow

 Many family fun centres have moved to redemption-oriented
gaming to mitigate competition
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Products & Services Segmentation

Fitness, amusement and
recreational sports centre
activities and ser

36.0%

Coin-operated games and
rides

6.8%

Amateur sports teams and
club services

14.3%

Merchandise, meals and
beverages

6.6%

Other

36.3%

Golf Driving Ranges & Family Fun Centres
Source: IBISWorld

Major Players % = share of industry revenue SWOT

STRENGTHS

Growth Life Cycle Stage
Low Imports
High Profit vs. Sector Average
Low Customer Class Concentration
Low Product/Service Concentration

WEAKNESSES

Low & Steady Barriers to Entry
Low & Steady Level of Assistance
Low Revenue per Employee
High Capital Requirements

OPPORTUNITIES

High Revenue Growth (2016-2021)
National unemployment rate

THREATS

Low Revenue Growth (2005-2021)
Low Outlier Growth
Low Revenue Growth (2021-2026)
Low Performance Drivers
Leisure time
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Executive
Summary

The Golf Driving Ranges and Family Fun Centres industry in Canada
is expected to grow over the five years to 2021, despite high fixed
operational costs and volatility in consumer attendance rates.

As consumers' per capita leisure time have remained flat, the high prevalence of
time-strapped consumers made it arduous for industry operators to attract
customers. Fortunately for industry operators, limited levels of per capita leisure
time have caused golf driving ranges to become an increasingly attractive option
for avid golfers wanting to practise their swing without committing to an 18-hole
game. Moreover, rising levels of per capita disposable income during the period
have enabled a greater number of Canadians to increase spending on the types of
recreational activities offered by industry operators. Overall, industry revenue is
estimated to grow at an annualized rate of 0.7% to $1.8 billion over the five years to
2021, including an increase of 7.1% in 2021 alone as demand for fun centres is
expected to improve following a downturn in 2020 due to the spread of COVID-19
(coronavirus).

In recent years, golf driving ranges and family fun centres have also contended with
mounting competition from other leisure activities, such as movie theatres and
bowling alleys. To mitigate competition from other leisure activities, such as at-
home video games, many family fun centres moved away from video games to
redemption-oriented gaming, which dispenses tickets that patrons can use to
purchase merchandise. Additionally, as many Canadian municipalities have
allocated urban land toward industrial and office spaces, rather than for retail
spaces and industry establishments, many operators have contended with limited
space for their establishments. This trend has also constrained the ability of
operators to locate in proximity to large retailers, which typically drive customer
traffic to industry establishments. Also, due to a high level of economic volatility
and the coronavirus pandemic during the period, industry profit is expected to fall.

The industry is expected to continue growing over the five years to 2026 as rising
levels of disposable income enable more consumers to incur discretionary
expenditures and a greater share of families allocate their limited leisure time
toward family activities. Moreover, operators are likely to increasingly incorporate
physical activities into their offerings to attract health-conscious individuals, further
expanding the industry's customer base. Ultimately, industry revenue is forecast to
increase at an annualized rate of 2.2% to $2.0 billion over the five years to 2026.
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Industry Performance
 

 

Key External
Drivers

Leisure time
As leisure time rises, individuals will likely have more time to allocate toward golf
driving ranges and family fun centres, increasing attendance volumes. However, per
capita leisure time for Canadians has experienced minimal growth over the five
years to 2021, which has caused many consumers to remain strapped for time.
Though more families are visiting golf driving ranges and family fun centres, leisure
time is expected to decline in 2021, posing a potential threat to this industry. In
2020, leisure time increased as the COVID-19 (coronavirus) pandemic caused the
temporary closure of some businesses alongside a migration to remote work for
many office workers.
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Per capita disposable income
As per capita disposable income rises, more consumers will likely be able to
participate in leisure activities, including golf driving ranges and family fun centres.
Furthermore, rising household income also translates to greater consumer
spending on food, beverages and merchandise items at industry establishments.
Per capita disposable income is expected to decline in 2021 after increasing in
2020 due to coronavirus-related stimulus payments from the government.

Number of children aged 19 and younger
Industry revenue grows as the number of children aged 19 and younger rises, since
industry operators offer a wide variety of services that are specifically catered to
consumers in this demographic, such as batting cages, miniature golf, waterslides
and carousels, among other industry activities. In 2021, the number of children
aged 19 and younger is expected to increase, representing a potential opportunity
for the industry.

National unemployment rate
As the national unemployment rate rises, fewer individuals have the discretionary
income necessary to spend on golf driving ranges and family fun centres. However,
this trend can benefit the industry by enabling more employees to work part time
during peak seasons, such as the summer months. In 2021, the national
unemployment rate is expected to decrease significantly.
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Current
Performance

Over the five years to 2021, the Golf Driving Ranges and Family Fun
Centres industry in Canada has experienced increased consumer
attendance volumes, which has offset substantial fixed operational
costs.

To cut operational costs, many family fun centres have customized their point-of-
sale systems to create programs that are individually tailored toward a business'
service offering. Despite this, the industry has also grappled with high operational
costs due to industry establishments requiring large spaces of land, in addition to
the need to upgrade and refurbish facilities and recreational equipment to attract
consumers. During the period, many family fun centres have focused on
redemption games, which typically include point-based prizes. As a result, the
industry has moved away from interactive, arcade-type gaming systems, which are
often exposed to a high level of competition from consumers' at-home gaming
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systems. Overall, industry revenue is estimated to grow at an annualized rate of
0.7% to $1.8 billion over the five years to 2021. This includes an increase of 7.1% in
2021 alone due to expected growth in demand for recreation following the
COVID-19 (coronavirus) pandemic.

COVID-19

In an effort to slow the spread of coronavirus, public health officials
advised the general public to practise social distancing and to stay
home when possible.

Furthermore, tourism, a big market for the industry, halted as countries suspend
international and national travel and limit the number flights, while Canada closed
its border to foreign citizens. Since the industry relies on attendance to generate
revenue, nationwide closures of industry establishments caused a significant
downturn in industry revenue in 2020. Furthermore, many operators have either laid
off or furloughed most of their staff as they have no income coming in. However,
demand for driving ranges has remained robust as they provide a form of
independent recreation for consumers.

Industry landscape and competition

Families are generally more willing to travel to golf driving ranges
and family fun centres within 20 minutes of their household.

In recent years, however, the industry has struggled to develop establishments in
proximity to high customer traffic areas with other leisure activities, limiting industry
revenue growth. Furthermore, there is limited commercial space available in urban
areas for industry establishments due to many provinces and territories allocating
their land space toward industrial and office spaces. As a result, there is a barrier of
having limited space in downtown areas, particularly near shopping centres with
high foot traffic.

The typical North American family with children visits a family fun centre between
3.2 and 4.6 times per year, with average spending ranging between $12.00 and
$22.00 per visit, which varies based on the number of recreational services offered.
Due to this trend and low spending by families, family fun centres have experienced
difficulty generating revenue volumes despite most families visiting industry
establishments on a few occasions. Fortunately for operators, rising levels of per
capita disposable income during most of the period and more families earning
more than $100,000 per year has enabled more Canadians to spend on
discretionary recreational services over the past five years, generating significant
revenue opportunities within the industry.

Consumers' per capita leisure time has increased an annualized 0.1% to 5.8 hours
per day over the five years to 2021, thereby bolstering competition from external
companies that offer substitute recreational activities such as movie theatres and
bowling alleys. To differentiate their services from consumers' gaming options at
home, many family fun centres have focused on redemption games that dispense
tickets and enable patrons to redeem them for merchandise and prizes.
Additionally, many operators have implemented play value gaming systems, such
as miniature basketball games, which have attracted both children and families
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alike. Other factors, such as facility design and the product portfolio of
merchandise, have been integral in driving consumer demand. For example, many
family fun centres have stocked their merchandise at a child's eye level, which has
supported demand for merchandise and provided a boon to the industry.

Profit and participation

Due to high levels of economic volatility and growth in industry
wages, industry profit has decreased over the five years to 2021.

Additionally, the industry has incurred large fixed operational costs during the
period and suffered from fluctuations in consumer attendance levels at golf driving
ranges and family fun centres due to the coronavirus pandemic. Nonetheless, profit,
measured as earnings before interest and taxes, is estimated to account for 5.4% of
revenue in 2021, down from 7.2% in 2016. Amid revenue growth and a decent profit,
industry participation has also increased during the period. For instance, the
number of industry enterprises is expected to increase at an annualized rate of 4.0%
to 9,076 companies over the five years to 2021. Low barriers to entry, coupled with
relatively low regulatory hurdles, have incited many golf driving ranges and family
fun centres to enter the industry over the past five years. Further exacerbating this
trend, many small, independently operated golf driving ranges and family fun
centres have characterized the industry landscape, as specialization has enabled
more operators to attract a market niche. For example, by including laser tag and
bowling in their product portfolio, many industry operators have managed to
develop a strong customer base, regardless of the economic climate.

Additionally, instead of catering toward families with children, which includes a
multitude of adolescent demographics, many family fun centres have targeted
specific age groups. In particular, batting cages, paintball centres and go-kart tracks
have appealed to older demographics compared with arcades and inflatable bouncy
houses that target younger adolescents. Moreover, many family fun centres have
catered to parents by adding pool tables, shuffleboard courts, lounge areas and a
variety of dining options. As operators have added new facilities to attract and
retain customers, many of these companies have hired more workers to oversee
amenities and provide customer services. As a result, industry wages are expected
to increase at an annualized rate of 2.5% to $551.4 million over the five years to
2021.

Historical Performance Data
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Leisure

time
($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) (hours per

day per
capita)

2012 1,291 545 7,988 6,489 14,150 N/A N/A 350 N/A 5.75
2013 1,358 577 7,833 6,355 15,275 N/A N/A 365 N/A 5.74
2014 1,468 614 8,869 6,714 16,653 N/A N/A 397 N/A 5.76
2015 1,612 665 9,456 7,380 17,702 N/A N/A 448 N/A 5.75
2016 1,720 730 9,015 7,452 18,298 N/A N/A 487 N/A 5.77
2017 1,822 803 9,403 7,439 20,048 N/A N/A 521 N/A 5.75
2018 1,827 819 10,690 8,108 20,900 N/A N/A 536 N/A 5.75
2019 1,855 813 10,724 8,676 21,574 N/A N/A 552 N/A 5.74
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Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic
Demand

Leisure
time

($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) (hours per
day per
capita)

2020 1,665 592 10,575 8,605 20,459 N/A N/A 518 N/A 5.93
2021 1,783 772 11,166 9,076 21,735 N/A N/A 551 N/A 5.79
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Industry Outlook
Outlook Over the five years to 2026, the Golf Driving Ranges and Family Fun

Centres industry in Canada is expected to grow steadily, as many
families will likely value recreational activities to mitigate heath
ailments related to sedentary lifestyles.

In response, many family fun centres
will likely move away from offering
gaming systems that lack an
exercise component and toward
integrating fitness into their
recreational activities. To combat
obesity in the general population and
among younger individuals in
particular, many provinces and
territories will likely invest in campaigns that raise awareness of health ailments
related to obesity, which may provide a boon to the industry. Overall, industry
revenue is forecast to increase at an annualized rate of 2.2% to $2.0 billion over the
five years to 2026.

Consumer trends

Over the coming years, the industry will likely continue to contend
with many consumers being strapped for time, with leisure time
expected to fall an annualized 0.3% over the five years to 2026.

Nevertheless, households that value spending their limited leisure time with family
and health-conscious consumers who use recreational activities to combat their
sedentary lifestyle will likely mitigate this trend, thereby increasing attendance at
golf driving ranges and family fun centres. Moreover, per capita disposable income
is projected to increase at an annualized rate of 0.8% over the five years to 2026,
enabling a greater number of Canadians to invest in discretionary recreational
activities, such as golfing, go-kart races, laser tag and other services offered by
industry establishments. Additionally, over the next five years, many family fun
centres will likely focus on becoming a destination resort with extravagant themes,
driving patron attendance. In particular, many golf driving ranges and family fun
centres will likely attempt to form partnerships with Destination Canada to drive
patron volumes from tourists.

Furthermore, adopting innovative technologies will likely become increasingly
important for operators hoping to increase consumer attendance volumes over the
next five years. For example, many family fun centres and golf driving ranges are
expected to attract groups, such as birthday parties, by using websites that enable
individuals to secure group reservations online. Additionally, many family fun
centres and golf driving ranges will likely attempt to have their business included in
online directories that enable users to access venues for birthday parties. Moreover,
attracting other groups by providing discounts for corporate outings can serve as a
lucrative alternative revenue stream for the industry.
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Pricing models

Over the five years to 2026, many family fun centres and golf
driving ranges are anticipated to implement strategic pricing models
to mitigate revenue volatility due to weather changes or particular
patrons participating in more expensive rides and recreational
activities.

For instance, family fun centres may mark up paintball, which is typically offered
year-round due to being indoors, while outdoor go-karts may require a lower number
of ticket credits. By varying ticket credits or offering pay-as-you-go activities, rather
than charging a fixed rate for admission, family fun centres can attract a customer
base that wants to participate in a relatively low volume of industry services.
Furthermore, due to rising levels of disposable income and flexible pricing models,
industry profit is expected to increase over the coming years. Profit, measured as
earnings before interest and taxes, is projected to account for 5.6% of revenue in
2026, up slightly from 5.4% in 2021.

Amid rising levels of consumer demand, the number of industry operators is
forecast to grow, increasing at an annualized rate of 3.1% to 10,553 companies over
the five years to 2026. In particular, more family fun centres will likely enter the
industry and cater toward health-conscious consumers with activities that are
conducive toward physical activity. Industry employment is projected to increase at
an annualized rate of 2.5% to 24,641 people over the five years to 2026. Moving
forward, more family fun centres and golf driving ranges will likely focus on offering
a high level of customer service to drive repeat customer sales, encouraging many
operators to increase the size of their workforces.

Performance Outlook Data
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Leisure

time
($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) (hours per

day per
capita)

2021 1,783 772 11,166 9,076 21,735 N/A N/A 551 N/A 5.79
2022 1,874 812 11,628 9,456 22,755 N/A N/A 578 N/A 5.78
2023 1,918 834 11,955 9,729 23,368 N/A N/A 593 N/A 5.76
2024 1,948 851 12,334 10,045 23,912 N/A N/A 606 N/A 5.74
2025 1,966 862 12,678 10,342 24,301 N/A N/A 615 N/A 5.73
2026 1,985 872 12,916 10,553 24,641 N/A N/A 623 N/A 5.72

Industry Life Cycle The life cycle stage of this industry is  Growth

LIFE CYCLE REASONS

New industry activities are being adopted regularly

Industry operators are differentiating their products via recreational activities offered

The industry has experienced rapid growth in total industry participation
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The Golf Driving Ranges and Family Fun Centres industry in Canada is in the
growing phase of its economic life cycle. Industry value added (IVA), which
measures an industry's contribution to the overall economy, is expected to grow at
an annualized rate of 1.8% over the 10 years to 2026. Comparatively, Canadian GDP
is forecast to grow at an annualized rate of 1.9% during the same period. Normally,
the similarity between the growth rates would indicate a mature industry, but there
are other factors that reinforce that this industry is in the growth stage. Additionally,
the spread of COVID-19 (coronavirus) has caused a significant drop in demand for
industry services, which harmed revenue and profit, which has moderated IVA
growth.

At the same time, the industry has struggled to generate consistent consumer
attendance volumes in recent years, as consumers have become increasingly
strapped for leisure time. Nevertheless, over the coming years, the industry will
likely benefit from more health-conscious consumers valuing family fun centres
that offer recreational activities that are conducive toward physical activity for
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children, thereby lowering the incidence of health ailments related to sedentary
lifestyles. Furthermore, as consumers continue to have constrained amounts of
leisure time, many avid golfers will likely view golf driving ranges as an opportunity
to practise their golf swing without committing to an entire nine- or 18-hole game.

Further adding to industry revenue growth, many family fun centres will likely attract
patrons by offering more pay-as-you-go activities, rather than charging a fixed
admission rate, thereby attracting consumers who may want to participate in a
relatively low volume of industry services. In turn, rising consumer demand for
industry services is projected to encourage new operators to enter the market, with
the number of industry enterprises forecast to increase at an annualized rate of
3.5% over the 10 years to 2026. Surging growth in industry participation is another
common indication of a growing industry. The industry also continues to regularly
adopt new games and activities to entice new customers, another sign of an
industry in the growth stage.
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Products and Markets
Supply Chain KEY BUYING INDUSTRIES

1st Tier
Civic, Social & Youth Organizations in
Canada

Colleges & Universities in Canada

Consumers in Canada

Civic, Social & Youth Organizations in
Canada

Public Schools in Canada

Religious Organizations in Canada

Private Schools in Canada

2nd Tier
Consumers in Canada

KEY SELLING INDUSTRIES

1st Tier
Grocery Wholesaling in Canada

Commercial Leasing in Canada

Soft Drink Wholesaling in Canada

2nd Tier
Athletic & Sporting Goods Manufacturing
in Canada

Soda Production in Canada

Commercial Building Construction in
Canada

Athletic & Sporting Goods Manufacturing
in Canada

Snack Food Production in Canada

Products and
Services

 

 

Due to the wide variety of services included in the Canadian Golf
Driving Ranges and Family Fun Centres industry, some golf driving
ranges and family fun centres may not offer these particular
services.
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However, this breakdown represents the industry average.

Coin-operated games and rides

In 2021, coin-operated games and rides are estimated to account
for 6.8% of industry revenue, down from 10.3% in 2016.

Typically, family fun centres offer arcade and redemption games, with patrons
purchasing tokens. To increase demand for this product segment, some family fun
centres have directly targeted downstream markets, such as schools and childcare
facilities. Moreover, to boost demand for arcade and redemption games from
numerous demographics, some family fun centres have offered gaming classics
and new gaming options. Over the five years to 2026, this product segment is
expected to represent a stable share of the industry's operations, though industry
companies will likely need to purchase new games as technology shifts to maintain
an adequate supply of in-demand games.

Amateur sports teams and club services

Amateur sports teams and club services are expected to represent
14.3% of industry revenue in 2021, up from 10.1% in 2016.

Many parents purchase sport teams and club services for their children from
industry operators, boosting demand for this product segment. The use of club
teams, as opposed to city or town leagues, has increased in recent years as the
focus and intensity of youth sports has grown. Greater emphasis on youth sports,
particularly as a way to earn college scholarships, has increased demand for
leagues run by industry companies. Additionally, recreational leagues remain a
popular leisure activity for adults. In particular, more niche leagues have proven to
be popular among young adults. In turn, this development has resulted in greater
demand for leagues featuring everything from kickball to beer pong.

Fitness, amusement and recreational sports centre activities and services

Fitness, amusement and recreational sport centre activities and
services are expected to account for 36.0% of revenue in 2021, up
from 35.3% in 2016.

Typically, fitness and recreational sport centres offer a multitude of recreational
activities, such as badminton, fitness classes, racquetball, volleyball, basketball,
martial arts and table tennis, among several other activities. This segment also
includes a wide variety of family fun centre activities, including escape rooms and
laser tag. Over the five years to 2021, this product segment has expanded as a
share of industry revenue, driven by rising demand for fitness activities from health-
conscious individuals.

Merchandise, meals and beverages

In 2021, merchandise, meal and beverage sales are expected to
account for 6.6% of industry revenue, down from 8.0% in 2016.
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This product segment includes on-site sales, including food and both alcoholic and
nonalcoholic beverage revenue. There has been a growing focus on selling food
and beverages within the industry over the past five years. In particular, some golf
driving ranges and family fun centres have appealed to older demographics, such
as parents with young children, with a plethora of menu options. Moreover, many
family fun centres have added healthy options and buffets to bolster restaurant
sales volumes. However, merchandise sales have steadily declined during the
period, as consumers have increasingly used online shopping sites for apparel and
other merchandise goods.

Other

This product segment encompasses a wide variety of additional
services, including driving ranges.

Moreover, some operators may offer carousels, water and other recreational
activities. Membership dues and equipment rentals also make up a significant
share of establishment revenue for this miscellaneous segment. Overall, this
segment makes up a significant share of industry revenue, primarily due to the wide
variety of products and services offered by industry operators. Driving ranges are
included here both as stand-alone revenue producing operations and as a service
run by industry companies in conjunction with local golf courses. In 2021, other
services are expected to account for 36.3% of industry revenue, down slightly from
36.4% in 2016.

Demand
Determinants

Demand for the Canadian Golf Driving Ranges and Family Fun
Centres industry is characterized by numerous factors, including
price, leisure time, consumers' discretionary income, seasonal and
weather conditions, sports participation rates and the cost of
alternative entertainment activities.

Households' disposable income determines the frequency of visits to golf driving
ranges and family fun centres and also determines the ability for consumers to
purchase additional merchandise. However, as per capita disposable income rises,
this trend also causes competition for the industry to intensify. For example, as per
capita disposable income increases, many consumers can allocate their
discretionary income toward other leisure activities, such as theme parks. Available
leisure time also influences demand for recreational activities. As the Canadian
economy expands, higher employment rates hamper leisure time. As a result, time-
strapped consumers often find it arduous to include recreational activities,
including golf driving ranges and family fun centres, into their schedule, thereby
reducing demand. However, golf driving ranges have managed to attract time-
strapped consumers due to driving ranges being more time efficient compared with
playing nine to 18 holes in golf. In 2020, the spread of COVID-19 (coronavirus)
affected demand for industry services as mandated closures caused many family
fun centres to temporarily halt operations. However, demand for driving ranges
remained high in 2020 as driving ranges provide a form of solitary entertainment.
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Weather conditions are also vital to driving demand for industry services. While
adverse weather conditions, such as excessive rain, snow or heat, can deter
customers from outdoor activities, many golf driving ranges and family fun centres
offer inside recreational activities as well. Additionally, the rising costs of attending
substitute recreational activities, such as movie theatres, can boost demand for
less expensive activities in the industry.

Major Markets

Individuals aged 29 and younger

In 2021, individuals aged 29 and younger are estimated to account for 11.0% of
industry revenue, down from 13.1% in 2016. Typically, recreational activities,
including batting cages, miniature golf, waterslides and carousels, among other
industry activities, appeal to younger individuals within this market segment.
According to 2020 data from Statistics Canada, individuals aged 29 and younger
constitute 34.9% of the total Canadian population (latest data available). Over the
five years to 2026, demand from this market segment will be limited, partly due to
individuals aged 19 and younger accounting for a smaller share of the total
population.

Individuals aged 30 to 39

Individuals aged 30 to 39 comprise an estimated 17.5% of industry revenue in 2021,
down from 20.1% in 2016. In particular, individuals within this market segment are
avid users of golf driving ranges. An estimated 6.0 million Canadians play golf each
year, making golf the leading recreational activity in Canada, with a larger following
than both hockey and soccer. As many individuals within this demographic were
strapped for time over the five years to 2021, many avid golfers attended driving
ranges to practise their swing quickly without committing to a lengthy game on the

Golf Driving Ranges & Family Fun Centres in Canada 71399CA September 2021

23 IBISWorld.com



golf course. Overall, this market segment has declined as a share of revenue during
the period due to less available leisure time among consumers in this segment.

Individuals aged 40 to 54

Individuals aged 40 to 54 are expected to generate 25.3% of industry revenue in
2021, up from 24.8% in 2016. Many individuals within this market segment have
attended golf driving ranges and family fun centres with their children over the past
five years, thereby providing a boon to the industry. Additionally, some family fun
centres have attracted this market segment by offering bowling. Over the five years
to 2026, individuals within this demographic will likely become time strapped, which
is in line with an expected decline in unemployment rates. However, this trend may
be offset by more individuals allocating their limited leisure time toward family
activities, including golf driving ranges and family fun centres.

Individuals aged 55 and older

Over the next five years, the burgeoning elderly population will likely provide growth
opportunities for the industry. For example, as more baby boomers retire, these
individuals will have more free time to enjoy the services of golf driving ranges and
family fun centres. Overall, individuals aged 55 and older are expected to account
for 46.2% of industry revenue in 2021, up from 42.0% in 2016. According to 2020
data from Statistics Canada, this age group is expected to account for 31.9% of the
Canadian population (latest data available).

International
Trade

Exports in this industry are  Low and Steady

Imports in this industry are  Low and Steady

The service-based nature of industry services limits the opportunity for international
trade in the Golf Driving Ranges and Family Fun Centres industry in Canada.
Consequently, the industry records no import or export revenue. However, industry
operators display some degree of globalization through the ownership of foreign
holdings. Moreover, it is common for industry establishments to generate revenue
from foreign tourists.
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Business
Locations
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The geographic spread of establishments in the Canadian Golf Driving Ranges and
Family Fun Centres industry largely follows the dispersion of the Canadian
population. In 2021, an estimated 32.2% of industry establishments are estimated
to be located in Ontario, followed by Quebec (31.9%), British Columbia (14.6%) and
Alberta (8.9%). Comparatively, 38.8% of the Canadian population resides in Ontario,
followed by Quebec (22.6%), British Columbia (13.5%) and Alberta (11.7%). Some
provinces, such as British Columbia, may expose the industry to a high level of
competition from alternative recreational activities, including biking, kayaking,
camping and hiking, among other leisure activities.

Nevertheless, many golf driving ranges and family fun centres have opened
establishments in areas that have a high tourist population, which may provide a
strong potential customer base for the industry. Furthermore, industry operators
have opened establishments in Canada to appeal to customers on the basis of poor
weather conditions. For example, many consumers may opt to visit an indoor golf
driving range or family fun centre during periods of adverse weather, particularly
excessive rain, snow or heat.

Additionally, more than 99.0% of all employing establishments in the industry have
fewer than 100 employees, which demonstrates the industry's high level of
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fragmentation. The industry comprises many small driving ranges and family fun
centres that have one location and cater to a market niche of young consumers in a
particular province or territory. Over the five years to 2026, the industry landscape is
expected to change, in line with many industry operators locating their
establishments in areas that have a high share of the total market of Canadian
families. Families are primarily located in Ontario, followed by Quebec, British
Columbia and Alberta. Over the next five years, many golf driving ranges and family
fun centres will likely enter these regions to attract younger consumers, particularly
individuals aged 17 and younger.

 

 

Golf Driving Ranges & Family Fun Centres in Canada 71399CA September 2021

26 IBISWorld.com



Competitive Landscape
Market Share
Concentration

Concentration in this industry is  Low

The Golf Driving Ranges and Family Fun
Centres industry in Canada exhibits a low
level of market share concentration. In
2021, the industry's two largest operators
are expected to account for less than 5.0%
of industry revenue, which can be partly
attributed to the diverse nature of industry
services offered. Furthermore, the industry
is characterized by a high degree of
fragmentation, as the market for industry-
relevant services is primarily composed of
small-scale establishments that operate
with one location and cater to a niche
market of local consumers. In fact, less
than 1.0% of all employing establishments
in this industry are estimated to employ
more than 100 workers in 2021.

Overall, it has been relatively arduous for operators to develop brand awareness
across Canadian municipalities, secure the large amount of space required to build
a family fun centre and comply with regulations related to the Amusement Devices
Act; for more information, refer to Regulation and Policy section. Over the five years
to 2026, the industry is expected to become increasingly concentrated as relatively
large-scale companies in the United States begin to expand their presence in
Canada.
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Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this
industry are:

Easy access to clients: A high profile location offering easy access and parking will likely

drive consumer demand.

Provision of appropriate facilities: Having cutting-edge equipment, especially for family

fun centres, can be a key advantage to expanding revenue and competing with other

industry establishments.

Having a good technical knowledge of the product: Skilled staff that can demonstrate

the use of various equipment will likely drive customer loyalty.

Business expertise of operators: Due to the copious entertainment options available to

consumers, industry operators must have skills in operating a business profitably.

Carrying out all necessary maintenance to keep facilities in good condition: Regular

facility maintenance and upkeep is required to ensure customer safety and help extend the

life-span of equipment. This will likely help reduce operating costs and increase profit.

Cost Structure
Benchmarks
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Profit

Profit, measured as earnings before interest and
taxes, is expected to account for 5.4% of
industry revenue in 2021, down from 7.2% in
2016. Industry profit is expected to fall as a
result of moderate revenue growth amid
economic volatility caused by the COVID-19
(coronavirus) pandemic. In fact, industry profit is
expected to stand at an operating loss of 3.3%
in 2020 as a result of the mandated closure of
many establishments due to quarantine
protocols. Additionally, growth in industry wages
is expected to outpace growth in revenue, which
will likely contribute to the decline in profit over
the five years to 2021.

Nevertheless, profit varies according to the size
of the operator. Larger industry operators
typically have higher profit, which can be partly
attributed to strong brand recognition and
successful marketing strategies, in addition to
having numerous establishment locations that
may dilute potential losses from unsuccessful
locations.

Wages

In 2021, wages are expected to account for
30.9% of revenue, up from 28.3% in 2016. The
industry requires employees to oversee golf
driving ranges and operate amusement rides,
games and other industry-relevant attractions.
Additionally, the industry requires employees to
assist patrons, collect tickets and supervise the
use of recreational or sports equipment. Most
industry employees are under the age of 25, with
about half of all employees working on a part-
time basis. Still, consistent growth in industry
establishments during the period has increased
the need for workers, fuelling growth in wages.

Purchases

Purchase costs account for an estimated 11.3%
of industry revenue in 2021, down from 11.7% in
2016. Typical purchase costs for industry
operators include food and drinks for resale to
consumers, in addition to general amusement
equipment, such as arcades and racetrack
asphalt. Additionally, golf driving ranges and
family fun centres may purchase merchandise
for resale and other items, such as tickets,
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prizes and operating materials. During the
period, many golf driving ranges and family fun
centres have marked up prices for food and
beverages to make up for lacklustre sales
related to admission. Comparatively, companies
that operate on a larger scale are generally able
to leverage low-cost purchase prices in bulk.
Furthermore, being able to negotiate large
contracts typically enables industry operators to
secure favourable purchase costs.

Depreciation

Depreciation of capital assets is estimated to
represent 6.9% of industry revenue in 2021,
down slightly from 7.0% in 2016. Depreciation is
relatively high for the industry, as operators need
to either fix or update their equipment and apply
the latest technologies to their rides and games.
Depreciable assets often include golfing
equipment, kayaks and baseball pitching
machines, among other recreational industry
equipment.

Marketing

In 2021, expenses on marketing efforts are
expected to account for an additional 2.0% of
industry revenue, down marginally from 2.1% in
2016. In general, larger operators tend to invest
more in marketing in an attempt to increase
customer attendance and influence spending on
certain activities and games.

Rent

In 2021, expenses on rent are estimated to
account for 8.2% of industry revenue, up from
8.1% in 2016. Typically, rent is high for industry
operators, as golf driving ranges and family fun
centres require significant amounts of land.
Additionally, rent expenses vary by the industry
player and the number of establishments each
company operates. Rent costs are more
common and generally represent a larger share
of revenue for small-scale operators because
these companies do not typically have the
necessary liquidity to purchase buildings.

At the same time, most amusement and
recreation establishments rent their facilities
because purchasing buildings and land is
neither viable nor profitable for the business.
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Additionally, larger industry operators often
choose to construct establishments close to
restaurants and shopping centres, since being
located near other entertainment industries can
increase consumer traffic.

Utilities

Utility costs are typically high, as operators
require electricity to power gaming systems and
electrical go-karts. In 2021, expenses on utilities
are estimated to account for 2.8% of revenue,
down from 3.0% in 2016.

Other Costs

Other costs experienced by industry operators
include insurance premiums, legal fees,
transportation costs and various administrative
fees. Collectively, these miscellaneous costs are
estimated to account for 32.3% of industry
revenue in 2021, a decrease from 32.5% in 2016.

Basis of
Competition

Competition in this industry is  Medium and Increasing

Internal competition

The Golf Driving Ranges and Family Fun Centres industry in Canada
competes primarily on the basis of type of facility, level of
technology, facility location, customer service and price offerings
for industry products.

For example, patrons of family fun centres seek competitive pricing, easy access to
facilities and the latest equipment. Due to the discretionary nature of industry
services, customer demand generally fluctuates in line with changes in price.

Having facilities close to convenient locations, such as movie theatres, restaurants
or other entertainment outlets, will likely drive up industry demand. For instance,
consumers are typically more willing to travel greater distances and stay for longer
periods of time at industry venues if the establishment is located near other retail
industries. Customers also seek a broad variety of amusements centralized under
one operation and facilities that are clean and safe.

Many industry operators emphasize customer service as a point of competitive
advantage. Golf driving ranges and family fun centre facilities that offer superior
customer service tend to garner higher attendance numbers. Therefore, industry
operators rely on meeting consumer expectations to generate and expand revenue.
Additionally, marketing and promotional activity is a key component in driving sales
volumes. For example, offering discount pricing and promotions for large groups
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can be vital to generating higher volumes of consumer attendance. Industry
operators may also develop a presence over social media and invest in marketing
to establish consumer awareness about their services.

External competition

Alternative recreational and leisure activities represent a significant
source of external competition for the industry.

The time consumers spend watching movies, visiting amusement and theme parks,
attending concerts or sporting events and surfing the internet represents lost
revenue for industry operators. Other recreational activities, including golf courses
and country clubs, ski and snowboard facilities, fitness centres and bowling
activities, also represent a significant source of external competition for industry
operators.

Barriers to Entry Barriers to entry in this industry are  Low and Steady

The Golf Driving Ranges and Family Fun
Centres industry in Canada is
characterized by low barriers to entry.
For example, the industry is highly
fragmented and is primarily composed
of small-scale operators that have just
one establishment and appeal to a local
customer base. Moreover, while the
industry is exposed to regulation,
particularly pertaining to ensuring the
safety of amusement rides, the industry
still exhibits low barriers to entry. At the
same time, successful industry establishments are typically located in proximity to
other entertainment facilities, which can cause rent to be fairly high for industry
operators. However, new industry facilities can be opened in new geographic
regions with lower rental and building costs.

Other barriers to entry include restrictive zoning laws, the cost of obtaining licences
to operate amusement rides and a shortage of appropriate real estate. The high
cost of developing consumer awareness can also act as a barrier to entry. Most
existing players have already established their brands and reputation, so new
entrants often need to invest in marketing to incite consumers to shift away from
existing players with brand recognition. Entry into the industry is also restricted by a
potential shortage of seasonal workers. The ability of golf driving ranges and family
fun centres to secure low-cost employees, particularly high school and college
students, to operate rides during peak summer seasons can present a barrier to
success for potential industry entrants.

Barriers to entry checklist
Competition Medium

Concentration Low

Life Cycle Stage Growth

Technology Change Low

Regulation & Policy Light

Industry Assistance Low

Industry
Globalization

Globalization in this industry  Low and Increasing
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The Golf Driving Ranges and Family Fun Centres industry in Canada is characterized
by a low level of globalization. Operators in this industry do not trade goods
internationally and the industry largely consists of private establishments that
primarily cater to regional markets or niche consumers. At the same time, many of
the industry's larger players are expected to expand their operations over the
coming years, with many of these companies targeting consumers in international
markets, such as the United States. Despite this trend, the industry will likely
continue to exhibit a low level of globalization over the five years to 2026, largely
due to a lack of international trade activity and the industry's highly fragmented
structure.
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Major Companies
Major Players THERE ARE NO MAJOR PLAYERS IN THIS INDUSTRY

Other Players FUNHAVEN ENTERTAINMENT CENTRE

Market Share: 0.5%

Located in Ottawa, the Funhaven Entertainment Centre (Funhaven) is one of
Canada's largest family fun centres. Operated by Funhaven Prime Entertainment
Inc., the centre provides a wide variety of family oriented facilities, including bowling
alleys, laser tag arenas, climbing walls, carnival rides and arcade games. Recently,
the centre also generated significant revenue by operating escape rooms, in which
customers escape from an enclosed room by solving puzzles as a team. The
company also appeals to parents and younger clients by offering children's birthday
packages, which range in price, experiences, food and merchandise. Despite the
relatively large size of the Funhaven, the highly fragmented nature of this industry
means that this company still represents a small share of industry revenue. In 2021,
Funhaven is expected to generate $9.7 million in industry-relevant revenue,
representing a 0.5% share of the market.

MIDWAY FAMILY FUN PARK

Market Share: 0.2%

Founded in 1990 in Ottawa, Midway Family Fun Park (Midway) is a family fun centre
that offers about 4,645 square metres (50,000 square feet) of recreational activities
and is expected to have about 50 employees. The company aims to become a one-
stop shop for recreational activities and includes bumper cars, miniature golf,
arcade games, jungle gyms and rock-climbing walls. Additionally, the company has
more than 100 games, which include redemption games, video games and
interactive games. The company also offers discounts for group packages, which
has stimulated consumer attendance for group events such as birthday parties.
Furthermore, the company has included summer camp services in its operations,
which includes counsellors that are both first-aid and CPR certified. Overall, Midway
is expected to generate $2.9 million in industry-relevant revenue in 2021, accounting
for a 0.2% share of industry revenue.
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Operating Conditions
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Capital Intensity The level of capital intensity is  Medium

The Golf Driving Ranges and Family Fun
Centres industry in Canada exhibits a
moderate level of capital intensity, with the
typical industry operator expected to spend
$0.22 on capital investments for every $1.00
allocated to labour costs in 2021. The industry
is relatively labour intensive across all
operations, with common tasks including
providing administrative services, dispensing
tickets, selling food and beverages and
operating and maintaining games and
equipment. Nevertheless, the industry has
kept wages relatively low as a share of
industry revenue by hiring part-time, low-
skilled employees on a seasonal basis,
namely during summer months.
Comparatively, many golf driving ranges and
family fun centres have incurred high capital
costs related to updating their equipment and
modernizing facilities to garner higher
customer attendance volumes. Other costs,
such as purchasing arcade games and
racetrack asphalt; merchandise for resale; and
other miscellaneous items, such as tickets,
prizes and operating materials, have added to the industry's capital expenditures.

Technology And
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruption Description

High Ease of Entry Likely

A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies
to use.

High Rate of Entry Likely

Annualized growth in the number of
enterprises in the industry, ranked against
all other industries. A greater intensity of
companies entering an industry increases
the pool of potential disruptors.

High
Market
Concentration

Likely

A ranked measure of the largest core
market for the industry. Concentrated core
markets present a low-end market or new
market entry point for disruptive
technologies to capture market share.

Low
Rate of
Innovation

Unlikely

A ranked measure for the number of
patents assigned to an industry. A faster
rate of new patent additions to the
industry increases the likelihood of a
disruptive innovation occurring.
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Level Factor Disruption Description

Very Low
Innovation
Concentration

Very Unlikely

A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area
increases the likelihood of technological
disruption of incumbent operators.

The industry is experiencing a low level of both the rate of new patents and the
concentration of patents in the industry. This creates an environment where the
threat of new technologies driving disruption is low.

This technology trend is underscored by structural factors that support new
entrants. An accommodative structure can create a situation where small entrants
can focus on less profitable albeit innovative industry entry points. Or, large
operators in other industries can leverage expertise in other areas to enter the
industry from a new angle.

The major markets for this industry are highly concentrated, which implies that the
market has a focus on key customer segments. This presents an opportunity for
strategic entrance into lower-end markets or unserved markets for innovations to
take on a disruptive trajectory.

Technological disruption for the Canadian Golf Driving Ranges and
Family Fun Centres industry has been minimal.

The industry's services involve miniature golf courses, mountain climbing and go
karting, which are unlikely to be replaced or disrupted by technology due to their
complex infrastructure and intensive labour requirements. Technology has been
more of a positive force for the industry due to its increasing accessibility to
potential customers. Overall, user-friendly technology has improved these
experiences at family fun centres and has aided in encouraging demand.

The level of technology change is  Low

For many operators in the Canadian Golf Driving Ranges and Family
Fun Centres industry, the use of innovative technology is minimal.

However, many family fun centres have implemented point-of-sale (POS) software,
which typically ranges between $10,000 and $500,000 depending on the system's
size and scope. These software systems generally save time and improve operating
efficiency by providing inventory control, event booking services and money
managing applications. In recent years, many industry operators have used POS
software to gather data, such as miniature golf sales during peak operational hours.
In turn, industry operators can use this data to determine staffing during peak
periods and promote specials during periods with low customer attendance. POS
software has other applications, such as enabling family fun centres to track
coupons and determine the allocation of advertising-related funding, as well as
examine seasons that have a large share of parties and group visits. Furthermore,
POS software enables operators to collect customer names for future mailings.
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Revenue Volatility The level of volatility is  Medium

Note: Revenue growth and decline reflective of 5-year annualized trend. Y-axis is in
logarithmic scale. Y-axis crosses at long-run GDP. X-axis crosses at high volatility
threshold.

The Golf Driving Ranges and Family Fun Centres industry in Canada
has experienced a moderate level of revenue volatility over the five
years to 2021, with year-to-year revenue growth rates ranging
between strong growth of 6.7% in 2016 and a decline of 10.2% in
2020 following the COVID-19 (coronavirus) outbreak.

Typically, the industry experiences a low level of revenue volatility, but due to the
mass temporary closures of industry businesses in an effort to slow the spread of
coronavirus and the negative economic influence this will likely have on the
industry, revenue volatility has increased. Typically, consumers' per capita
disposable income drives demand for driving ranges and family fun centres, thereby
exposing the industry to revenue volatility. With Canadian's per capita leisure time
increasing an annualized 0.1% over the five years to 2021, few individuals have had
the time necessary to allocate toward driving ranges and family fun centres. Due to
this trend, the industry has been exposed to intensifying competition from external
leisure activities, such as movie theatres, which has slightly added to the industry's
revenue volatility during the period.

Growing consumer demand for alternative leisure activities, such as fitness
facilities, has also cut into demand for golf driving ranges and family fun centres in
recent years. Moreover, the number of children aged 19 and younger has
experienced constrained growth during the period, which has limited demand for
industry activities as this demographic represents one of the most important
market segments for industry operators.
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Regulation &
Policy

The level of regulation is  Light and is Steady

Operators in the Canadian Golf Driving Ranges and Family Fun
Centres industry that serve food and beverages are subject to
regulations related to the Food and Drugs Act, which require food to
be manufactured, prepared, preserved, packaged and stored in
sanitary conditions.

Additionally, many municipalities and territories have implemented the Amusement
Devices Act, which aims to protect patrons from injuries from amusement rides.
This act ensures that amusement devices and structures are designed, constructed,
assembled or dissembled, maintained and operated to prevent injuries. Amusement
rides typically include roller coasters, Ferris wheels, merry-go-rounds, water slides,
flume rides, dry slides, go-karts, bumper carts, inflatables, bungee devices, bungee
assisted bounces, zip lines and other spinning and whirling rides.

The Amusement Devices Act also implements criteria for operators to obtain a
licence to operate amusement devices and structures, in addition to provisions
related to ensuring patron safety. To obtain a licence to operate amusement rides,
industry operators must have the ride inspected and must submit proof of financial
responsibility to the Minister of Consumer Affairs. If a patron is injured or killed on
the amusement ride, family fun centres must report the incident to the Chief
Inspector within 24 hours of the occurrence.

Industry
Assistance

The level of industry assistance is  Low and is Steady

The Golf Driving Ranges and Family Fun Centres industry in Canada
does not receive assistance in the form of tariff protection due to
the service-based nature of industry services.

However, the industry may benefit from the assistance of tourist organizations,
such as Destination Canada, which appeal to tourists and promote industry-relevant
activities such as golf driving ranges and family fun centres. Other forms of
assistance include the Canada Summer jobs initiative, which provides industry
operators with subsidies for hiring individuals aged between 15 and 30 for summer
employment. The industry also benefits from various industry trade groups, such as
Golf Canada, the National Allied Golf Associations, PGA of Canada and the
International Health, Racquet and Sports Club Association.

Due to the spread of COVID-19 (coronavirus), the Canadian Government instituted a
variety of assistance programs that various industry operators qualified for. For
example, the Canada Emergency Wage Subsidy provided weekly assistance for
eligible employers that had been negatively affected by the coronavirus pandemic.
Additionally, operators were able to take advantage of tax deferrals and improved
access to credit and loans to remain liquid. The Canada Emergency Business
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Account also provided interest-free loans to small businesses. Large operators
could apply for bridge financing through the Large Employer Emergency Financing
Facility.
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Key Statistics
Industry Data

Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic
Demand

Leisure
time

($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) (hours per
day per
capita)

2012 1,291 545 7,988 6,489 14,150 N/A N/A 350 N/A 5.75
2013 1,358 577 7,833 6,355 15,275 N/A N/A 365 N/A 5.74
2014 1,468 614 8,869 6,714 16,653 N/A N/A 397 N/A 5.76
2015 1,612 665 9,456 7,380 17,702 N/A N/A 448 N/A 5.75
2016 1,720 730 9,015 7,452 18,298 N/A N/A 487 N/A 5.77
2017 1,822 803 9,403 7,439 20,048 N/A N/A 521 N/A 5.75
2018 1,827 819 10,690 8,108 20,900 N/A N/A 536 N/A 5.75
2019 1,855 813 10,724 8,676 21,574 N/A N/A 552 N/A 5.74
2020 1,665 592 10,575 8,605 20,459 N/A N/A 518 N/A 5.93
2021 1,783 772 11,166 9,076 21,735 N/A N/A 551 N/A 5.79
2022 1,874 812 11,628 9,456 22,755 N/A N/A 578 N/A 5.78
2023 1,918 834 11,955 9,729 23,368 N/A N/A 593 N/A 5.76
2024 1,948 851 12,334 10,045 23,912 N/A N/A 606 N/A 5.74
2025 1,966 862 12,678 10,342 24,301 N/A N/A 615 N/A 5.73
2026 1,985 872 12,916 10,553 24,641 N/A N/A 623 N/A 5.72

Annual Change
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Leisure

time
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

2012 7.81 10.2 -2 -2 11 N/A N/A 7.76 N/A -0.15
2013 5.19 6.04 -2 -2 8 N/A N/A 4.28 N/A -0.10
2014 8.14 6.32 13 6 9 N/A N/A 8.82 N/A 0.25
2015 9.78 8.35 7 10 6 N/A N/A 12.8 N/A -0.08
2016 6.68 9.78 -5 1 3 N/A N/A 8.80 N/A 0.32
2017 5.95 9.99 4 -0 10 N/A N/A 6.87 N/A -0.33
2018 0.27 1.96 14 9 4 N/A N/A 2.86 N/A -0.06
2019 1.50 -0.70 0 7 3 N/A N/A 3.15 N/A -0.16
2020 -10.2 -27.2 -1 -1 -5 N/A N/A -6.20 N/A 3.31
2021 7.08 30.4 6 5 6 N/A N/A 6.40 N/A -2.29
2022 5.11 5.16 4 4 5 N/A N/A 4.78 N/A -0.24
2023 2.31 2.64 3 3 3 N/A N/A 2.61 N/A -0.33
2024 1.61 2.05 3 3 2 N/A N/A 2.17 N/A -0.30
2025 0.91 1.28 3 3 2 N/A N/A 1.48 N/A -0.28
2026 0.95 1.18 2 2 1 N/A N/A 1.31 N/A -0.22

Key Ratios
Year IVA/Revenue Imports/Demand Exports/Revenue Revenue per

Employee
Wages/Revenue Employees per

estab.
Average Wage

(%) (%) (%) ($'000) (%)
2012 42.2 N/A N/A 91.2 27.1 1.77 24,721
2013 42.5 N/A N/A 88.9 26.9 1.95 23,882
2014 41.8 N/A N/A 88.2 27.0 1.88 23,840
2015 41.3 N/A N/A 91.1 27.8 1.87 25,291
2016 42.5 N/A N/A 94.0 28.3 2.03 26,620
2017 44.1 N/A N/A 90.9 28.6 2.13 25,968
2018 44.8 N/A N/A 87.4 29.3 1.96 25,622
2019 43.9 N/A N/A 86.0 29.8 2.01 25,605
2020 35.6 N/A N/A 81.4 31.1 1.93 25,329
2021 43.3 N/A N/A 82.0 30.9 1.95 25,369
2022 43.3 N/A N/A 82.4 30.8 1.96 25,392
2023 43.5 N/A N/A 82.1 30.9 1.95 25,372
2024 43.7 N/A N/A 81.5 31.1 1.94 25,335
2025 43.8 N/A N/A 80.9 31.3 1.92 25,299
2026 43.9 N/A N/A 80.6 31.4 1.91 25,279
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Additional Resources
Additional
Resources

International Association of Amusement Parks and Attractions
http://www.iaapa.org

Golf Range Association of America
http://www.golfrange.org

Destination Canada
http://www.destinationcanada.com

Industry Jargon BUNDLING
A marketing strategy that involves offering several products for sale as one combined

product.

FAMILY FUN CENTRE
A recreational centre that provides various activities in one venue, including miniature golf,

go-karts, batting cages and more.

POINT-OF-SALE (POS)
A system used at checkout in retail stores using computers and cash registers to capture

transaction data at the time and place of sale.

REDEMPTION GAMES
Arcade games that reward players for their game scores, usually via tickets.

Glossary Terms BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low

barriers mean it is easy for new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with

that spent on labour. IBISWorld uses the ratio of depreciation to wages as a proxy for capital

intensity. High capital intensity is more than $0.333 of capital to $1 of labour; medium is

$0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of capital for every $1 of

labour.
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CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation

using the current year (i.e. year published) as the base year. This removes the impact of

changes in the purchasing power of the dollar, leaving only the "real" growth or decline in

industry metrics. The inflation adjustments in IBISWorld’s reports are made using Statistics

Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of

origin. It is derived by adding imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors,

partners, managers and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise

consists of one or more establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single

physical location where business is conducted or where services or industrial operations are

performed. Multiple establishments under common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers

abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in

Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is

considered high if the top players account for more than 70% of industry revenue. Medium

is 40% to 70% of industry revenue. Low is less than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies

on production; all other operating income from outside the firm (such as commission

income, repair and service income, and rent, leasing and hiring income); and capital work

done by rental or lease. Receipts from interest royalties, dividends and the sale of fixed

tangible assets are excluded.

Golf Driving Ranges & Family Fun Centres in Canada 71399CA September 2021

43 IBISWorld.com



INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods

and services used in production. IVA is also described as the industry's contribution to GDP,

or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to

domestic demand. For exports/revenue: low is less than 5%; medium is 5% to 20%; and high

is more than 20%. Imports/domestic demand: low is less than 5%; medium is 5% to 35%;

and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an

industry's life cycle by considering its growth rate (measured by IVA) compared with GDP;

the growth rate of the number of establishments; the amount of change the industry's

products are undergoing; the rate of technological change; and the level of customer

acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are

mostly set up by self-employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s

profitability. It is calculated as revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB

Atlantic | NB, NS, PE, NL

Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of

the past five years. Volatility levels: very high is more than ±20%; high volatility is ±10% to

±20%; moderate volatility is ±3% to ±10%; and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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IBISWorld helps you find the industry information
you need – fast
With our trusted research covering thousands of global industries, you’ll get a quick and intelligent overview of any industry
so you can get up to speed in minutes. In every report, you’ll find actionable insights, comprehensive data and in-depth
analysis to help you make smarter, faster business decisions.If you're not yet a member of IBISWorld, contact us at
+1-800-330-3772 or info@IBISWorld.com to learn more.

Disclaimer

This product has been supplied by IBISWorld Inc. ('IBISWorld') solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person with
regard to the completeness or accuracy of the data or information contained herein, and it accepts no responsibility and
disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage whatsoever suffered or
incurred by any other person resulting from the use of, or reliance upon, the data or information contained herein.
Copyright in this publication is owned by IBISWorld Inc. The publication is sold on the basis that the purchaser agrees not
to copy the material contained within it for other than the purchasers own purposes. In the event that the purchaser uses or
quotes from the material in this publication - in papers, reports, or opinions prepared for any other person - it is agreed that
it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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