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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive
data and in-depth analysis help businesses of all types gain quick and actionable insights on industries around
the world. Busy professionals can spend less time researching and preparing for meetings, and more time
focused on making strategic business decisions that benefit you,your company and your clients. We offer
research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico,
as well as industries that are truly global in nature.
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Covid-19
Coronavirus
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in
real-time – here is an update of how this industry is likely to be impacted as a result
of the global COVID-19 pandemic:

· In 2020, growth in the number of rounds of golf played is expected to contribute to
overall industry revenue growth that year. For more detail, please see the Current
Performance chapter.

· Increased leisure time as a result of quarantine measures related to the COVID-19
(coronavirus) pandemic has increased demand for golf. For more detail, please see
the Demand Determinants chapter.

· Over the five years to 2026, industry revenue is expected to grow at a faster rate,
as an improved economy is expected to fuel increased spending. For more detail,
please see the Industry Outlook chapter.

Note: The content in this report is currently being updated to reflect the trends
outlined above.
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About This Industry
Industry Definition The Golf Courses and Country Clubs industry in Canada operates golf courses as

its primary activity, and may also include country clubs that have private dining and
recreational facilities. These establishments provide food and beverage services,
equipment rental services and golf instruction. Golf courses can be public, private,
semiprivate or part of a country club. This industry excludes golf driving ranges,
miniature golf facilities and golf courses located on resorts and hotels.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry:

Operating golf courses and country clubs

Providing food and beverage services

Providing golf equipment rental services

Providing golf instruction services

The major products and services in this industry:

Memberships

Green fees

Food and beverages

Rentals and other services
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Supply Chain
 

 

SIMILAR INDUSTRIES

Arts, Entertainment and
Recreation In Canada

Amusement Parks &
Arcades in Canada

Golf Driving Ranges & Family
Fun Centres in Canada

Hotels & Motels in Canada

Gambling in Canada Ski & Snowboard Resorts in
Canada

  

RELATED INTERNATIONAL INDUSTRIES

Golf Courses & Country
Clubs in the US

Sports and Recreation
Facilities Operation in
Australia

Sports Facilities in the UK Sports and Recreation
Facilities Operation in New
Zealand
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Industry at a Glance
Key Statistics

$2.9bn
Revenue

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

0.8% 1.7%

$5.8m
Profit

Annual Growth  Annual Growth

2016-2021  2016-2026

-39.6%

0.2%
Profit Margin

Annual Growth  Annual Growth

2016-2021  2016-2026

1.1pp

2,178
Businesses

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

-0.1% 0.6%

44,204
Employment

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

1.5% 1.3%

$1.1bn
Wages

Annual Growth Annual Growth Annual Growth

2016-2021 2021-2026 2016-2026

0.9% 1.4%

Key External Drivers % = 2016-2021 Annual Growth

1.5%
Consumer confidence index

0.8%
Per capita disposable income

0.1%
Leisure time

0.2%
Median age of population

2.2%
Number of households earning $100K or
more

Industry Structure

POSITIVE IMPACT

Revenue Volatility
Low

Concentration
Low

Technology Change
Low

Barriers to Entry
High

Globalization
Low

MIXED IMPACT

Life Cycle
Mature

Capital Intensity
Medium

Regulation
Medium

NEGATIVE IMPACT

Industry Assistance
Low

Competition
High
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Key Trends

 Increased leisure time and disposable income has enabled
consumers to spend more time on the golf course

 Attracting new golfers has been relatively difficult for
industry operators

 Industry employment has increased to staff the growing
number of courses

 Some operators will likely increase marketing to attract
players from underserved demographics

 Golf courses will likely continue to experience high levels of
external competition

 With revenue and profit expected to increase modestly,
industry participation will likely rise

 Growth in the median age of the population has increased
expenditure on golf and golf equipment
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Products & Services Segmentation

Memberships

44.9%

Green fees

19.1%

Food and beverages

20.1%

Rentals and other services

15.9%

Golf Courses & Country Clubs
Source: IBISWorld

Major Players % = share of industry revenue SWOT

STRENGTHS

High & Steady Barriers to Entry
Low Volatility
Low Imports
Low Customer Class Concentration
Low Product/Service Concentration

WEAKNESSES

Low & Steady Level of Assistance
High Competition
Low Profit vs. Sector Average
Low Revenue per Employee
High Capital Requirements

OPPORTUNITIES

High Revenue Growth (2016-2021)
High Performance Drivers
Median age of population

THREATS

Low Revenue Growth (2005-2021)
Low Outlier Growth
Low Revenue Growth (2021-2026)
Leisure time
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Executive
Summary

Over the five years to 2021, the improved performance of the Golf
Courses and Country Clubs industry in Canada has been the result
of increased wealth among consumers alongside an increase in
leisure time.

Also, as the domestic population continues to age, activities such as golf provide an
enjoyable form of exercise that is not overly rigorous. However, a decrease in
consumer confidence and increased competition from other leisure activities have
also placed significant pressure on the industry during the period. Over the past five
years, an increase in frequent and avid golfers has been the primary driver of
moderate industry revenue growth. IBISWorld expects industry revenue to increase
an annualized 0.8% to $2.9 billion over the five years to 2021, including forecast
growth of 2.5% in 2021 alone due to increased consumer confidence. In 2020,
industry revenue is forecast to grow 3.4% despite the closure of most courses at
the beginning of the year as a result of the COVID-19 (coronavirus) pandemic.
Quarantine mandates related to the pandemic resulted in more free time for most
Canadians and fuelled an increase in demand for golf also.

The industry generates revenue from annual membership dues and green fees, in
addition to various meals, alcoholic beverages, catering and other services charged
to golfers during their time on the course. With the number of avid and frequent
golfers increasing over the past five years, golfers are visiting courses more often
and spending more money on the industry's additional products and services. Also,
growth in the median age of the Canadian population and an increase in the number
of households earning more than $100,000 has increased overall expenditure on
golf and golf equipment, which has also fuelled profit growth.

Over the five years to 2026, golf is expected to increase in popularity as it continues
to attract an older demographic while becoming increasingly appealing to younger
generations. TV exposure for golf events has increased in recent years, including
the recent head-to-head match between Tiger Woods and Phil Mickelson which
garnered significant interest from the media and fans. This is expected to introduce
new golfers to the game and increase spending on new equipment, green fees and
memberships by existing golfers. Industry revenue is forecast to grow at an
annualized rate of 1.7% to $3.1 billion over the five years to 2026.
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Industry Performance
 

 

Key External
Drivers

Leisure time
An increase in available leisure time for golfers and country club patrons
encourages higher participation and demand for services, which translates to
growth in industry revenue. Though a growing economy typically increases overall
disposable income, increasing labour participation pressures the time spent on
leisure and sports. Total leisure time is expected to decrease in 2021.
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Consumer confidence index
Consumer confidence measures consumer sentiment about present economic
conditions and expectations of future financial conditions. Consumers often decide
on large expenses, such as country club or golf course memberships, based on
changes in disposable incomes and their ability to maintain current income levels in
the future. The consumer confidence index is expected to increase significantly in
2021, representing a potential opportunity for the industry.

Number of households earning $100K or more
Country club memberships are often very expensive. Therefore, wealthier
individuals are more likely to spend a significant amount of money annually on
green fees and club memberships. This fact leads households with incomes of
more than $100,000 to represent the largest market for industry services. The
number of households earning more than $100,000 is expected to increase in 2021.

Per capita disposable income
Increased household disposable income typically leads to greater expenditure on
leisure activities. In particular, an increase in per capita disposable income generally
translates to higher golf play among casual golfers, raising revenue from green fees
and benefiting the industry. Per capita disposable income is expected to decrease
in 2021, posing a potential threat to this industry.

Median age of population
Golf is a sport of precision in a calm setting, rather than a fast-paced game of
athleticism. Therefore, it has historically attracted older demographics. An aging
population means there will be more retirees with more leisure time, which creates
additional demand for golf and country club activities. The median age of the
Canadian population is expected to increase in 2021.
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Current
Performance

Increase per capita disposable income and leisure time fuelled
growth in the Golf Courses and Country Clubs industry in Canada
over the five years to 2021.

Golf participation is largely skewed toward wealthier individuals, due to the
relatively high costs of golf equipment, green fees and golf memberships.
Traditionally, businesses are large consumer bases for the industry, since golf has
long been considered to be a great way to make introductions and form bonds
among potential or existing business partners. Also, older individuals tend to be
more inclined to golf, since it provides some exercise in a way that is enjoyable and
not overly strenuous. Prior to the period, golf participation had been falling due to a
decline in the number of avid and frequent golfers. However, industry revenue
growth is expected to occur in both 2020 and 2021 due to an increase in leisure
time and growth in per capita disposable income. In 2020, the spread of COVID-19
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(coronavirus) caused the closure of many golf courses in March and April. For the
remainder of 2020, demand surged as individuals sought a form of recreation that
was outdoors and relatively private. According to 2020 figures from the National
Golf Course Owners Association Canada (latest data available), the year-to-date
data in July 2020 showed an increase of 9.3% in the number of rounds played
compared with the same period the previous year. As a result, IBISWorld estimates
that industry revenue will grow at an annualized rate of 0.8% to $2.9 billion over the
five years to 2021. In 2021 alone, revenue is forecast to grow 2.5% as the economy
is expected to improve, which is likely to increase spending on golf and golf
equipment, especially by wealthy individuals. Furthermore, some industry operators
have decided to push their online presence and host golf lesson and other
informative and entertaining videos online for members and other guests to keep
consumers engaged.

Growth in serious golfers

In recent years, the number of avid and frequent golfers has
increased as more Canadians have had the disposable income
required to by golf memberships and equipment.

In general, spending on golf tends to increase when overall consumer wealth grows,
since golf is a relatively expensive activity. Alternatively, consumers may cancel
club memberships and resist the purchase of new golf clubs and other equipment
when the economy is poor. Over the five years to 2021, an increase in leisure time
and per capita disposable income has both enabled consumers to spend more time
on the golf course and increased the amount of money they have to spend on the
sport. As a result, memberships have grown as a share of revenue and are expected
to represent 44.9% of total industry revenue in 2021. Meanwhile, green fees are
expected to become a smaller share of revenue during the period. Recent industry
growth is expected to incentivize the building of new courses, with establishments
expected to grow an annualized 0.2% to 2,287 golf courses.

Engaging fringe golfers

The industry relies on retaining its base of avid golfers for revenue
growth.

Attracting new golfers has been relatively difficult for industry operators in recent
years, as other leisure activities keep would-be-golfers away from the sport. This
has resulted in a modest decline in the share of golfers that are considered to be
infrequent golfers. Still, operators have implemented new strategies to attract new
customers, which has contributed to recent growth in the number of rounds played.
For example, courses have increasingly used technology to connect with infrequent
or new golfers and provide discounts on green fees, equipment and more. Other
forms of technology, such as the GolfPass, provide a membership service that
provides instruction videos, discounts and other benefits to users and has been a
great form of attracting new or casual golfers. Other golf courses are simply
opening earlier in the season and operating into the fall to generate additional
revenue from infrequent golfers. Operators have also tried to pull in the younger
generation, hoping to make a lifelong consumer. Many courses have also decided
to provide a more lenient dress code in fear that the formal attire deters millennial
golfers.
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Industry profit

Due to growth in the number of establishments, industry
employment has increased to staff the growing number of courses.

As a result, industry employment is forecast to grow an annualized 1.5% to 44,204
workers over the five years to 2021, simultaneously leading to growth in wages. The
industry generally has very low levels of profit due to the high costs associated with
maintaining greens and providing additional services to golfers. Furthermore, a
large portion of industry revenue comes from public courses that are nonprofit,
government operated entities, that do not focus their operations on turning profit.
Since purchasing costs and depreciable assets are relatively unchanged year to
year, profit is largely based on achieving membership and attendance benchmarks,
while keeping other costs low. With improved participation expected over the five
years to 2021, profit is expected to improve as operators expenses are expected to
remain relatively unchanged. Also, the industry is expected to endure operating
losses in 2016, due to strong growth in purchases that year. In 2021, industry profit,
defined as earnings before interest and taxes, is expected to account for 0.2% of
industry revenue.

Historical Performance Data
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Consumer
spending

($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) ($b)
2012 2,933 1,531 2,344 2,203 44,927 N/A N/A 1,111 N/A 1,024
2013 2,833 1,401 2,433 2,234 46,510 N/A N/A 1,111 N/A 1,051
2014 2,680 1,253 2,369 2,247 43,614 N/A N/A 1,040 N/A 1,078
2015 2,783 1,370 2,405 2,234 43,804 N/A N/A 1,108 N/A 1,103
2016 2,767 1,310 2,269 2,188 40,935 N/A N/A 1,090 N/A 1,126
2017 2,720 1,350 2,247 2,115 41,284 N/A N/A 1,072 N/A 1,167
2018 2,739 1,381 2,333 2,146 42,555 N/A N/A 1,090 N/A 1,197
2019 2,715 1,371 2,253 2,150 42,678 N/A N/A 1,093 N/A 1,217
2020 2,806 1,372 2,276 2,169 43,572 N/A N/A 1,118 N/A 1,143
2021 2,878 1,426 2,287 2,178 44,204 N/A N/A 1,137 N/A 1,199
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Industry Outlook
Outlook Over the five years to 2026, the Golf Courses and Country Clubs

industry in Canada is projected to continue to grow due to expected
increases in disposable income and consumer confidence.

These factors will likely stimulate
demand for the industry as
consumers seek forms of leisure
that are outdoors and provide some
exercise. Also, the Canadian
economy is expected to improve
over the next five years after a
decline due to the COVID-19
(coronavirus) pandemic and volatile
commodity prices. IBISWorld expects industry revenue to increase at an annualized
rate of 1.7% to $3.1 billion over the five years to 2026. Over the next five years,
some operators will likely increase marketing to attract players from underserved
demographics, primarily youth golfers under 17 years old and women golfers. Also,
operators are expected to increasingly appeal to infrequent and occasional golfers
to maximize revenue generated through green fees.

Growing demand

Demand for country club memberships is expected to grow over the
next five years, as higher corporate profit and rising levels of
disposable income increase individual and corporate spending on
golf.

In fact, per capita disposable income is forecast to increase at an annualized rate of
0.6% over the five years to 2026, enabling everyday Canadian consumers to
increase spending on discretionary activities such as golfing. However, the struggle
to attract new golfers may continue, particularly among younger demographics.
According to 2012 data (latest data available) from the National Allied Golf
Associations (NAGA), about 40.0% of today's golfers took up the sport when they
were between six and 17 years old, while only 16.0% of golfers have a child between
the ages of six and 17 that plays the sport. These data points indicate the declining
appeal of golf to younger generations. Over the next five years, operators may seek
to incorporate entertainment aspects, similar to what TopGolf International Inc. has
done, in an attempt to attract younger golfers.

Additionally, casual golfers have increasingly found golf to be too time consuming
to play during weekdays, while many companies choose to court potential clients
through meals and viewing sporting events rather than playing golf. This trend is
expected to continue over the next five years, with the number of occasional golfers
and frequent golfers alike projected to shrink. In an attempt to increase demand,
industry operators will likely continue experimenting with slightly different
marketing strategies and course rules. For instance, many golf operators have
begun implementing faster-to-play courses, shortening the length of the course or
widening the cups on greens to facilitate easier putting. Also, popular golf events,
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such as The Match between Tiger Woods and Phil Mickelson, can do much to grow
the game over the next five years and help attract younger participants. Despite
these efforts, golf courses will likely continue to experience high levels of external
competition from other, newer forms of entertainment.

Profitability and landscape

The individual and community-based nature of many country clubs
and golf courses often draws small-scale operators into the
industry.

These establishments do not achieve the economies of scale of larger players,
which lowers the industry's average profit. Furthermore, a large portion of industry
revenue comes from public, nonprofit courses that do not focus their operations on
turning a profit, which further lowers the industry average. As demand for golf
course and country club services remains tepid in coming years, industry profit will
likely remain very thin. Overall, profit, which is measured as earnings before interest
and taxes, is expected to account for 0.3% of industry revenue in 2026, up slightly
from 0.2% in 2021.

With revenue and profit expected to increase modestly over the next five years,
industry participation is expected to increase. In particular, golf courses that cater
to a more casual golfer are expected to increase in popularity over the next five
years amid expected growth in golf participation in Canada. The number of industry
establishments is forecast to grow at an annualized rate of 0.7% to 2,364 locations
over the five years to 2026. Consequently, total industry employment is forecast to
increase in line with projected expansion in courses and clubs. The number of
industry employees is projected to grow at an annualized rate of 1.3% to 47,228
workers over the five years to 2026.

Performance Outlook Data
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Consumer
spending

($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) ($b)
2021 2,878 1,426 2,287 2,178 44,204 N/A N/A 1,137 N/A 1,199
2022 2,959 1,455 2,307 2,194 45,056 N/A N/A 1,161 N/A 1,254
2023 3,007 1,475 2,314 2,200 45,561 N/A N/A 1,175 N/A 1,284
2024 3,049 1,498 2,331 2,214 46,148 N/A N/A 1,191 N/A 1,306
2025 3,087 1,514 2,351 2,232 46,718 N/A N/A 1,205 N/A 1,328
2026 3,124 1,530 2,364 2,245 47,228 N/A N/A 1,219 N/A 1,350

Industry Life Cycle The life cycle stage of this industry is  Mature

LIFE CYCLE REASONS

The industry has few new product segments, making significant new growth unlikely

The industry is growing broadly in line with the economy

Increasing external competition for consumers' leisure time and expenditure is occurring
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The Golf Courses and Country Clubs industry in Canada is in the mature phase of
its economic life cycle. Industry value added (IVA), which measures an industry's
contribution to the overall economy, is forecast to increase at an annualized rate of
1.6% over the 10 years to 2026. Comparatively, Canadian GDP is projected to grow
at an annualized rate of 2.0% during the same period. While IVA growth is slower
than GDP growth, other factors indicate that the industry's role in the broader
Canadian economy is stable, reinforcing the industry's mature status. Moreover, the
industry's revenue, establishments and employment are all expected to grow
modestly over the coming years.

Change within the industry is generally slow, with sustained demand for the
industry's services keeping the industry in a mature stage. For instance, the number
of industry enterprises is expected to grow at an annualized rate of 0.3% over the 10
years to 2026. Additionally, many golf courses and country clubs have developed
few new services in recent years and generally differentiate themselves by the
quality of services and prices that they offer, further indicating that the industry is in
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the mature stage of it is life cycle. However, some operators have altered their
courses to appeal to a more casual golfer by offering a faster-paced, easier game.
Lastly, industry performance falls broadly in line with the health of the overall
economy, with demand growing or falling as unemployment, disposable income,
corporate profit and consumer sentiment increase or decrease.

Golf Courses & Country Clubs in Canada 71391CA August 2021

19 IBISWorld.com



Products and Markets
Supply Chain KEY BUYING INDUSTRIES

1st Tier
Consumers in Canada

Spectator Sports In Canada

Concert & Event Promotion in Canada

Public Administration in Canada

2nd Tier
Consumers in Canada

KEY SELLING INDUSTRIES

1st Tier
Beer, Wine & Spirits Wholesaling in
Canada

Grocery Wholesaling in Canada

Footwear Wholesaling in Canada

Recreational Vehicle Dealers in Canada

Architects in Canada

Wholesale Trade, Durable Goods In
Canada

2nd Tier
ATV, Golf Cart & Snowmobile
Manufacturing in Canada

Farm Supplies Wholesaling in Canada

Commercial Building Construction in
Canada

Breweries in Canada

Distilleries in Canada

Animal Feed Production in Canada

Products and
Services

 

 

Golf Courses & Country Clubs in Canada 71391CA August 2021

20 IBISWorld.com



Memberships

In the Canadian Golf Courses and Country Clubs industry,
memberships typically entitle a member to unlimited rounds of golf
throughout the year.

Also, these memberships provide access to associated country club facilities and
events if they are included. In 2021, golf course memberships are estimated to
account for 44.9% of revenue, up from 42.5% in 2016. A recent surge in golf
participation has benefited revenue earned from membership fees over the five
years to 2021. Also, growth in domestic per capita disposable income over the past
five years has spurred spending on country club memberships which can be
expensive. However, most of the growth in golf participation has come from casual
or infrequent golfers. These consumers typically do not buy memberships and
instead opt to purchase individual rounds of golf, since they do not play enough
rounds to justify the cost of an annual membership. According to the 2012
Canadian Golf Consumer Behaviour Study (latest data available) conducted by the
National Allied Golf Associations (NAGA), the number of golfers opting to play
fewer rounds has been increasing in recent years.

Food and beverages

Sales of food and beverages account for an estimated 20.1% of
industry revenue in 2021, down from 20.4% in 2016.

Meals, snacks, alcoholic beverages and catered events are significant revenue
generators for courses and clubs, since these products and services may not
necessarily be included in the annual membership dues. Dining options vary
depending on the establishment. Standard golf courses may provide a casual
dining experience, such as a grill, bar, vending machine area, snack bar or dining
commons, for golfers to relax. Depending on the operator's total investment,
courses and clubs may also have formal dining rooms for large events, banquet
halls, cafes and multiple dining areas throughout the course.

Green fees

In 2021, green fees are expected to account for 19.1% of industry
revenue, down from 20.4% in 2016.

Green fees are fees paid by golfers that are not members of a country club that
wish to play a single round of golf. Over the five years to 2021, spending on
memberships has outpaced spending on individual rounds of golf, as per capita
disposable income has increased alongside growth in consumer spending. Also,
golf participation rates increased considerably in 2020 due to the increase in leisure
times caused by the spread of COVID-19 (coronavirus), despite most courses being
closed in March and April. IBISWorld expects golf participation to remain high in
2021 as consumers continue to seeks ways to enjoy themselves outside with
friends and family.
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Rentals and other services

Industry operators also earn revenue by renting out golf club and
carts, in addition to selling golf equipment and related accessories,
which may be purchased at the pro shop.

Merchandise sales account for the bulk of this segment's revenue, though
additional revenue may be generated from courses and clubs that provide private
instruction and classes for golfers. Collectively, these miscellaneous products and
services are estimated to account for the remaining 15.9% of industry revenue in
2021, down from 16.7% in 2016. This segment is mostly stable and is expected to
remain relatively unchanged over the five years to 2026.

Demand
Determinants

Demand for the Golf Courses and Country Clubs industry in Canada
depends on several factors, including consumer spending and
corporate profit.

Golfing is a discretionary activity. Therefore, when households have more
disposable income to spend on nonessential products and services, they are more
likely to spend on leisure activities such as golfing. Corporate profit is another key
factor influencing industry demand. Businesses turn to the industry for hosting
company events and are therefore a vital part of the industry's client base.
Consequently, when companies generate higher profit, they are more likely to spend
on more lavish company events. Golfing is an expensive activity, with a round of
golf easily reaching several hundred dollars for some courses.

The golf participation rate is another key demand determinant of demand. As more
people take up golf, demand for golf course services increases. Conversely, as golf
declines in popularity, demand for industry services decreases. According to 2012
study released from the National Allied Golf Associations (NAGA), there were an
estimated 6.0 million Canadians consider themselves golfers. This number has
been decreasing for the past decade, as younger generations opt to play other
sports or engage in other actives in lieu of golf. Decreasing interest in golf
negatively affects the industry by reducing membership levels and golf course use.
However, according to 2020 figures from the National Golf Course Owners
Association Canada (latest data available), the number of rounds played increased
significantly in 2020, likely due to an increase in leisure time caused by the
COVID-19 (coronavirus) pandemic.

Other factors influencing industry demand include available leisure time and the
average age of the country's population. An increase in available leisure time for
golfing patrons will typically encourage higher participation and demand for
industry services. Furthermore, an increase in the average age of the population will
increase industry participation, as retirees represent a large market for this industry.

Seasonal weather factors also play a role in determining industry demand.
Generally, usage of country club and golf facilities declines during the first quarter
of the year, when colder temperatures and shorter days reduce demand for golf and
golf-related activities. Typically, clubs generate a greater share of their yearly
revenue in the fourth quarter, which includes the holiday and year-end party season.
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Households and businesses rent clubs for holiday parties and other events.
Demand for the industry is also high during warm, summer months.

Major Markets

According to a 2012 National Allied Golf Associations (NAGA) study (latest data
available), the typical golfer is male, well-educated and has an above average level
of income. An estimated 70.0% of golfers are male, 62.0% have post-secondary
degrees, 26.0% earn between $50,000 and $75,000 and 42.0% earn more than
$75,000. Furthermore, 16.0% of golfers are members in a club, while 84.0% pay
green fees to play. Golfers can be further broken down by their commitment to the
game, meaning the number of rounds they play annually.

Infrequent golfers

In the Golf Courses and Country Clubs industry in Canada, infrequent players are
defined as individuals that play between one and three rounds of golf a year and
this is the industry's largest market group. In 2021, infrequent golfers are expected
to account for 37.5% of all golfers in Canada, down from 37.8% in 2016. Infrequent
golfers exclusively pay green fees, as it is not economical for them to pay expensive
membership fees to only play a few rounds of golf a year. Over the five years to
2026, IBISWorld expects the number of infrequent golfers to increase alongside
expectations for growth in per capita disposable income and increased
participation in sport and leisure activities following the COVID-19 (coronavirus)
pandemic.

Occasional golfers

Occasional players are defined as individuals that play between four and eight
rounds of golf a year. In 2021, 36.0% of all golfers are expected to be occasional
players, a figure that has remained steady over the five years to 2021. The number
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of rounds played by occasional golfers has grown at the same rate as the overall
industry, which kept it a steady share of industry revenue. Over the five years to
2026, IBISWorld expects this figure to remain relatively steady.

Frequent golfers

Frequent players are defined as individuals that play between nine and 25 rounds of
golf a year. Similar to avid golfers, many frequent golfers are members of a country
club and similar to avid golfers, frequent golfers have been growing in numbers over
the past five years. Golfers in this category have increasingly purchased country
club memberships as per capita disposable income has increased alongside an
overall increase in the number of rounds played. Consumers that eliminate their
annual memberships only do so if they intend to spend less money on golf through
paying per-round green fees. In 2021, IBISWorld expects frequent golfers to account
for 14.2% of all golfers in Canada, up slightly from 14.1% in 2016. Over the five
years to 2026, this market segment is expected to decline as more casual golfers
are expected to take up golfing as a means of leisure.

Avid golfers

In 2021, 12.3% of the golfers in Canada are estimated to be avid golfers that play
more 26 rounds of golf per year, up from 12.1% in 2016. These individuals are nearly
always members of golf clubs, opting to pay annual membership fees for premium
golf service in lieu of paying one-time green fees. Over the five years to 2021, an
increase in per capita disposable income has enabled more Canadians to become
avid golfers, since a club membership can be expensive. Avid golfers already have
high commitment to the game, leading these individuals to be less susceptible to
the falling popularity of golf. Avid players are vital to the industry's growth since
these players typically spend more on annual memberships and refreshments.

International
Trade

Exports in this industry are  Low and Steady

Imports in this industry are  Low and Steady

There is very limited opportunity for international trade in the Golf Courses and
Country Clubs industry in Canada due to the service-based nature of industry
activities. As a result, the industry does not generate any revenue from the
international exchange of goods.
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Business
Locations

 

Business Concentration in Canada
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Establishments in the Canadian Golf Courses and Country Clubs industry are largely
dispersed according to the surrounding area's population. Since consumers are the
primary end users of golf courses and country clubs, heavily populated areas
containing a high number of consumers with the means to afford annual
memberships will generally yield a greater number of industry establishments. As a
result, Ontario represents the most popular destination for country clubs and golf
courses in Canada, accounting for an estimated 38.3% of all industry
establishments in 2021, in addition to 38.8% of the total Canadian population.
Quebec has historically represented the second-largest province, both in terms of
population and industry concentration. In 2021, Quebec is expected to contain
22.5% of the population and 17.2% of total industry establishments.

Alberta and British Columbia represent an additional 14.5% and 12.6% of industry
establishments, respectively, in 2021. Canada's remaining provinces and territories
mostly contain negligible numbers of courses and clubs, largely due to the low
levels of population concentration and economic activity in these areas.
Collectively, the remaining provinces and territories are estimated to represent
17.5% of all industry establishments in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is  Low

The Golf Courses and Country Clubs
industry in Canada is characterized by a
low level of market share concentration. In
fact, the industry's two largest players are
estimated to account for less than 5.0% of
total industry revenue in 2021. Most golf
courses and country clubs in Canada are
independent institutions that operate
primarily on a local basis. According to
2020 data from Statistics Canada (latest
data available), nonemploying entities are
estimated to account for 20.4% of all
industry establishments and just 4.7% of
all employing establishments are
estimated to employ more than 100
workers. This relatively fragmented
structure makes it difficult for operators to access economies of scale and expand
their share of the industry's total market, which prevents significant consolidation
activity. As a result, the industry's market share concentration is unlikely to change
over the five years to 2026.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this
industry are:

Easy access to further appropriate land for development: A golf course or country

club that intends to expand its operations will require additional land for development.

Economies of scale: Companies that operate many golf courses and country clubs can

maximize per-unit administrative and maintenance costs, which can expand profit.

Access to highly skilled workforce: Companies in this industry need a highly competent

workforce, including greenskeepers, restaurant staff and golf professionals and instructors.

Ability to attract local support/patronage: The success of a golf course or country club

depends on its ability to attract new members, retain existing members and maintain or

increase levels of club usage by members and guests.
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Cost Structure
Benchmarks

Profit

The cost structures of individual operators
within the Golf Courses and Country Clubs
industry in Canada vary depending on the type
of golf course or country club being operated, in
addition to the size and scope of each
company's operations. A large portion of
industry revenue comes from public courses
that are nonprofit, government operated entities.
As nonprofit entities, these golf courses are
exempt from federal income tax. These courses
earn revenue from green fees and food and
beverage services, but do not focus their
operations on generating profit. In turn, the
presence of several large-scale municipal golf
courses drags down the industry's average
profit.

Since the industry's operating costs generally
remain unchanged from year to year, profit is
largely based on achieving membership and
attendance benchmarks. Over the five years to
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2021, industry profit has improved alongside
overall industry growth. Overall, profit, which is
measured as earnings before interest and taxes,
is estimated to account for 0.2% of industry
revenue in 2021, up from an operating loss of
0.9% in 2016.

Wages

In 2021, wages are expected to account for
39.5% of industry revenue, up slightly from
39.4% in 2016. This is demonstrative of a
labour-intensive industry, largely due to the high
levels of golf course maintenance and course
development required to maintain the standard
course. Golf courses and facilities often
undergo modifications and improvements.
Therefore, it is important for club owners to
consult, design, develop and build golf courses
that provide a fun and challenging atmosphere
for professional and amateur players, in addition
to dining and lounge facilities to entertain the
club's members. Other salaried and part-time
staff is needed to perform routine upkeep and
maintenance tasks to preserve the aesthetic
appeal and operability of the greens. Over the
five years to 2021, wages have grown as a result
of an increase in the number of industry
establishments, which required operators to hire
more workers.

Purchases

Purchases make up a significant expense for
industry operators, accounting for 15.3% of
industry revenue in 2021, down from 17.4% in
2016. Typical industry-relevant purchase costs
include expenses on golf clubs, golf shoes and
golf apparel for resale; food and beverages; and
other retail products. The value of industry
purchase costs generally follows trends in
overall industry revenue, causing these costs to
represent a relatively stable share of revenue.

Depreciation

Capital costs are relatively high in this industry,
with the depreciation of the industry's capital
assets estimated to represent 9.8% of industry
revenue in 2021, up from 8.9% in 2016. Irrigation
maintenance makes up the bulk of this
segment. Golf courses and country clubs require
extensive water systems to maintain their lush
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landscape. The capital used to both maintain
the course and provide a pleasant experience
for patrons includes vehicles, golf carts, lawn
mowers and other machinery, as well as kitchen
and computer equipment that may be used to
fulfill various needs within golf pro shops and
lounges. Companies also tend to spend
discretionary capital expanding existing
properties and entering into new business
opportunities. Capital expansion funding can be
large and fluctuates significantly from year to
year.

Marketing

Golf courses and country clubs often attempt to
gain an advantage in the market by spending on
advertising and promotional services, with
marketing expenses representing an additional
1.1% of the industry's total revenue in 2021,
down slightly from 1.2% in 2016.

Rent

Expenses on rent are expected to account for
2.4% of industry revenue in 2021, a figure that is
expected to remain steady during the period.

Utilities

Utilities can be extremely costly for courses in
arid environments that require water to maintain
courses. In fact, expenses on utilities are
expected to account for 2.4% of industry
revenue in 2021, a figure that is expected to
remain steady over the five years to 2021.

Other Costs

Other costs experienced by industry operators
include insurance premiums, legal fees,
transportation costs and various administrative
fees. These costs are expected to account for
29.3% of industry revenue in 2021, a figure that
is expected to remain steady during the period.

Basis of
Competition

Competition in this industry is  High and Steady
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Internal competition

The Golf Courses and Country Clubs industry in Canada exhibits a
high degree of internal competition.

Industry operators compete on several factors, including location, facilities, price,
reputation, quality of services and range of services provided. Price is a significant
competitive factor because, since the industry offers discretionary services,
customer demand will fluctuate with price changes. However, the price of
membership may not have a significant influence on demand for the industry's high-
end country clubs; provided that these high-end clubs can offer a wide range of
complementary services or have a pre-established reputation for being very
exclusive, they can generally charge membership fees above the industry average.

Location is also a major competitive factor among golf courses and country clubs,
since having facilities close to consumers will drive up industry demand.
Consumers are more willing to visit a country club or golf course if it is located near
their place of residence or work. Since a country club's annual membership is often
very expensive, users want to maximize the use of their membership and prefer to
be close to the country club. Courses and clubs further compete based on the
quality of service; establishments that provide superior customer service will be
more likely to distinguish themselves from competitors and generate steady
membership renewals.

External competition

Industry operators are also subject to a high level of external
competition from alternative outdoor recreational activities.

Examples of other forms of entertainment and recreation include membership in
recreational sports leagues, in addition to infrequent ticket purchases for weekend
activities such as music concerts, theme parks or simply exercising outdoors. As
everyday consumers dedicate more time to these alternative activities, demand for
industry services typically declines.

Barriers to Entry Barriers to entry in this industry are  High and Steady

The Golf Courses and Country Clubs
industry in Canada exhibits relatively
high barriers to entry. There are various
costs for new entrants associated with
purchasing land and developing a golf
course or country club. These
establishments are very costly to build,
develop and maintain. Additionally,
various zoning laws, construction
restrictions and initial developing costs
are often hard to forecast and may
exceed initial budgets. Upon the
completion of new golf course construction, additional costs are also required to

Barriers to entry checklist
Competition High

Concentration Low

Life Cycle Stage Mature

Technology Change Low

Regulation & Policy Medium

Industry Assistance Low
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preserve the appearance of the greens and facilities. For many patrons, having
regular access to a well-maintained golf course is one of the primary reasons for
joining a golf club. Therefore, maintenance of the greens must be pristine. Costs
associated with watering greens, spraying pesticides, recycling waste, replacing
groundskeeping equipment and sustaining nearby wetlands represents a massive
cost. Additional country club facilities and services, such as pro shops and dining
commons, also contribute to the industry's initial capital costs, further restricting
the entry of new operators.

New clubs and courses also have difficulty establishing their services in the
marketplace due to the high number of competitors promoting their existing
facilities. Patrons often become very comfortable at a particular country club and
build long-standing relationships with other members of their particular club. New
establishments will require that members of other nearby clubs abandon their
current membership and experiment with an entirely new location. This switch is
often too daunting for patrons that enjoy the services provided at their current
country club. As a result, customer loyalty is very strong in this industry and
represents a significant obstacle for new club owners.

Industry
Globalization

Globalization in this industry  Low and Steady

The Golf Courses and Country Clubs industry in Canada is characterized by a low
level of globalization. Country clubs and golf courses do not trade goods
internationally and the industry largely consists of private establishments that
primarily cater to regional markets or niche consumers. At the same time, there are
several internationally headquartered companies, such as US-based Troon Golf LLC,
which operate facilities in Canada. These companies add to the industry's level of
globalization. However, overall globalization remains low due to a lack of
international trade activity and the industry's highly fragmented structure.
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Major Companies
Major Players THERE ARE NO MAJOR PLAYERS IN THIS INDUSTRY

Other Players The Golf Courses and Country Clubs industry in Canada is highly fragmented, with
virtually all industry establishments operating with fewer than 500 employees. On
average, each industry operator employs 20 workers. Therefore, the majority of golf
courses and country clubs in Canada are single-location operations that serve local
communities. Consequently, no single operator controls a significant portion of
industry revenue. Examples of single-course operators in the industry include St.
Georges Golf and Country Club, Highlands Links, the National Golf Club of Canada,
Fairmont Jasper Park Lodge and the Toronto Golf Club.

TWC ENTERPRISES LIMITED

Market Share: 0.8%

Founded in 1993 by TWC Enterprises Limited, ClubLink One Membership More Golf
(ClubLink) is the largest owner and operator of golf clubs in Canada. The company
maintains about 25 locations across Ontario and Quebec in addition to several
courses in Florida. ClubLink maintains 52.5 18-hole equivalent championship and
3.5 18-hole equivalent academy courses. TWC Enterprises Limited is listed on the
Toronto Stock Exchange, so financial information for the company is available.
According to the company's 2020 annual report (latest data available), ClubLink's
Canadian operations generated $109.4 million in industry-relevant revenue.
According to IBISWorld estimates, ClubLink will generate industry-relevant revenue
of $110.3 million in 2021.

ClubLink owns the Glen Abbey Golf Course, which has hosted more than 25
Canadian Open Championships and is home to the Canadian Golf Hall of Fame. In
2015, ClubLink submitted an application to redevelop the Glen Abbey property, with
plans to redevelop the land into residential housing units. The plan has come under
considerable scrutiny from several groups and local political assemblies and the
future of the site is currently unclear.

INDIAN HILLS GOLF CLUB

Market Share: 0.1%

Located in Lambton Shores, ON, the Indian Hills Golf Club (Indian Hills) is
representative of the type of localized, relatively small-scale player that dominates
the Golf Courses and Country Clubs industry in Canada. The club offers an 18-hole
championship layout course that spans more than 5,944.0 metres (6,500.0 yards),
in addition to restaurants, bars and a golf academy. The company hosts a variety of
tournaments, in addition to accommodating private events and individual golfers.
Indian Hills does not publicly disclose its financial information. However, IBISWorld
expects the company to employ fewer than 200 industry-relevant employees and
generate $2.5 million in industry-relevant revenue in 2021.
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GOLF LE ROYAL BROMONT

Golf Le Royal Bromont offers an 18-hole course that varies between 4,738.0 metres
(5,181.0 yards) and 6,434.0 metres (7,036.0 yards) in size, making it one of the
larger golf courses in the industry. The company has received numerous awards for
its facilities, including being nominated as one of Golf Digest's 100 best golf
courses in Canada in 2012. The club offers a wide variety of membership packages,
with annual member fees ranging between $700.00 and $3,000 per year. Golf Le
Royal Bromont also accommodates private golfing parties and rents out its
facilities to parties, weddings and other events. Overall, the company is expected to
generate industry-relevant revenue of $1.3 million in 2021.
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Operating Conditions
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Capital Intensity The level of capital intensity is  Medium

The Golf Courses and Country Clubs industry
in Canada is characterized by a moderate to
high level of capital intensity. In 2021, the
typical industry operator is expected to spend
$0.25 on capital investments for every $1.00
spent on labour inputs. The high-end nature of
this industry's services requires companies to
invest a significant amount into both capital
and labour to maintain the properties they
manage. Maintenance and other staffing
requirements (e.g. kitchen hands, gardeners,
groundskeepers, golf instructors and
managerial and administrative staff) are key
contributors to labour costs, which are
estimated to account for 39.5% of industry
revenue in 2021. In contrast, the industry's
depreciable assets come in the form of club
house and restaurant construction,
landscaping equipment, extensive irrigation
systems and golf carts. Collectively, the
depreciation of these capital assets is
estimated to represent 9.8% of total industry
revenue in 2021.

Capital intensity has risen slightly over the five years to 2021 despite clubs having
reduced expenditure on maintenance vehicles and extended the life of golf carts in
an attempt to cut costs during periods of low demand. Furthermore, capital costs
are most often associated with new course and building construction and slow
growth in golf courses and clubs has limited the amount of capital purchased.

Technology And
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruption Description

Low Rate of Entry Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against
all other industries. A greater intensity of
companies entering an industry increases
the pool of potential disruptors.

Very Low
Rate of
Innovation

Very Unlikely

A ranked measure for the number of
patents assigned to an industry. A faster
rate of new patent additions to the
industry increases the likelihood of a
disruptive innovation occurring.

Very Low
Innovation
Concentration

Very Unlikely

A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area
increases the likelihood of technological
disruption of incumbent operators.

Very Low Ease of Entry Very Unlikely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
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Level Factor Disruption Description

likelihood that new entrants can disrupt
incumbents by putting new technologies
to use.

Very Low
Market
Concentration

Very Unlikely

A ranked measure of the largest core
market for the industry. Concentrated core
markets present a low-end market or new
market entry point for disruptive
technologies to capture market share.

The industry is experiencing a low level of both the rate of new patents and the
concentration of patents in the industry. This creates an environment where the
threat of new technologies driving disruption is low.

There are both significant barriers to entry and a low rate of new entrants in this
industry. This combination of factors dampens the threat of innovative players
disrupting the industry structure.

Major market segments for industry operators are relatively diversified. The spread
of market segments suggests that there are limited entry points other than those
already served my incumbent operators.

The most relevant disruptive force in the Canadian Golf Courses and
Country Clubs industry has been the pressure from recent
advancements in golf simulator technology.

Golfers use golf simulators to experience a virtual game from the comfort of their
own home or other indoor outlets. While the simulators are not the exact same
experience as playing on a real course outside, they provide a comparably realistic
version of the game with a similar level of entertainment. Additionally, the
simulators offer feedback for the players, with comments on the velocity of swings
and performance tips. The simulators are becoming less expensive, therefore
leading to a technological disruption for golf courses and country clubs.

The level of technology change is  Low

Long-term consistency in the services offered by the Golf Courses
and Country Clubs industry in Canada leaves little room for the
development of new technologies or systems.

Many golf courses and country clubs have existing vehicles and equipment and
typically repair these units rather than replace their equipment regularly. Certain
technological developments, such as hydrometers that monitor and provide real-
time data on irrigation flow rates and usage on golf courses, are accounted for at
the respective manufacturing level.

Over the five years to 2021, larger industry operators have been implementing more
industry-specific software systems to help them deliver better service. IT systems
are used to record and analyze consumer needs, usage patterns and satisfaction
levels. This information enables businesses to determine the aspects of their
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operations that customers like or dislike, enabling golf courses to more effectively
attract and retain clients. In coming years, this development could help marginally
increase golf participation and reduce club membership attrition rates.

Revenue Volatility The level of volatility is  Low

Note: Revenue growth and decline reflective of 5-year annualized trend. Y-axis is in
logarithmic scale. Y-axis crosses at long-run GDP. X-axis crosses at high volatility
threshold.

The Golf Courses and Country Clubs industry in Canada has
experienced a low level of revenue volatility over the five years to
2021, with year-to-year revenue growth rates ranging from a decline
of 1.7% in 2017 to expected growth of 3.4% in 2020.

Courses and clubs derive the largest amount of revenue from annual membership
fees. Annual dues provide patrons with all-inclusive access to greens, golf carts,
member lounges, dining commons and other amenities. Moreover, this relatively
stable source of income generally limits overall levels of revenue volatility.
Additional sales are generated from purchases of refreshments, catered events,
private instruction, merchandise and equipment. Despite high levels of competition,
the industry's most exclusive and costly private clubs tend to be a stable source of
revenue growth. Moving forward, the degree of revenue volatility in this industry is
expected to remain at a similar level as stable growth in consumer spending and
corporate profit lead to relatively steady demand for industry services.
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Regulation &
Policy

The level of regulation is  Medium and is Steady

The Golf Courses and Country Clubs industry in Canada is subject to
a moderate level of regulation.

Industry companies must comply with federal and provincial regulations regarding
the use of hazardous chemicals, including pesticides. For example, over the five
years to 2021, Ontario's Ministry of the Environment introduced new regulations
regarding Class 9 pesticides. Class 9 pesticides cannot be used on nonplaying
areas, such as lawns, driveways, paths, patios, trees, shrubs, ornamental plantings
and gardens.

Operators also are subject to food and beverage sales oversight. Any food sold by
industry operators must be approved by Health Canada. The department exercises
this mandate under the authority of the Food and Drugs Act and pursues its
regulatory mandate under the Food and Drug Regulations. Other regulations include
minimum wage requirements and employee benefits and conditions.

Industry
Assistance

The level of industry assistance is  Low and is Steady

The Golf Courses and Country Clubs industry in Canada benefits
from various industry trade groups, which include Golf Canada; the
National Allied Golf Associations; PGA of Canada; the National Golf
Course Owner's Association Canada; the United States Golf
Association (USGA); and the International Health, Racquet and
Sports Club Association.

Golf Canada is Canada's governing golf body. The organization, which has more
than 350,000 members, promotes golf participation in Canada.

The USGA is the international governing body of golf. The nonprofit organization,
which was established in 1894, monitors rules of golf and equipment standards.
Together with the R&A, the USGA governs the game worldwide, jointly administering
the Rules of Golf, Rules of Amateur Status, equipment standards and World
Amateur Golf Rankings. Finally, the Canadian government is considering permitting
companies to deduct green fees for business-related golf outings. Removing the
current ban would indirectly support the industry by potentially increasing the
number of business clients.

In 2020, some industry operators may have qualified for some of the support
programs that the Canadian government offered to assist businesses struggling as
a result of the COVID-19 (coronavirus) outbreak. Assistance was available in the
form of delayed sales tax deadlines, which enabled operators to temporarily
reinvest that money or use it for other purposes. The Canada Emergency Business
Account (CEBA) granted operators interest-free loans of up to $40,000.0 for small
business that experienced lower revenues in 2020.
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Key Statistics
Industry Data

Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic
Demand

Consumer
spending

($m) ($m) (Units) (Units) (Units) ($m) ($m) ($m) ($m) ($b)
2012 2,933 1,531 2,344 2,203 44,927 N/A N/A 1,111 N/A 1,024
2013 2,833 1,401 2,433 2,234 46,510 N/A N/A 1,111 N/A 1,051
2014 2,680 1,253 2,369 2,247 43,614 N/A N/A 1,040 N/A 1,078
2015 2,783 1,370 2,405 2,234 43,804 N/A N/A 1,108 N/A 1,103
2016 2,767 1,310 2,269 2,188 40,935 N/A N/A 1,090 N/A 1,126
2017 2,720 1,350 2,247 2,115 41,284 N/A N/A 1,072 N/A 1,167
2018 2,739 1,381 2,333 2,146 42,555 N/A N/A 1,090 N/A 1,197
2019 2,715 1,371 2,253 2,150 42,678 N/A N/A 1,093 N/A 1,217
2020 2,806 1,372 2,276 2,169 43,572 N/A N/A 1,118 N/A 1,143
2021 2,878 1,426 2,287 2,178 44,204 N/A N/A 1,137 N/A 1,199
2022 2,959 1,455 2,307 2,194 45,056 N/A N/A 1,161 N/A 1,254
2023 3,007 1,475 2,314 2,200 45,561 N/A N/A 1,175 N/A 1,284
2024 3,049 1,498 2,331 2,214 46,148 N/A N/A 1,191 N/A 1,306
2025 3,087 1,514 2,351 2,232 46,718 N/A N/A 1,205 N/A 1,328
2026 3,124 1,530 2,364 2,245 47,228 N/A N/A 1,219 N/A 1,350

Annual Change
Year Revenue IVA Estab. Enterprises Employment Exports Imports Wages Domestic

Demand
Consumer
spending

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
2012 4.98 4.24 -1 -1 6 N/A N/A 3.61 N/A 1.89
2013 -3.43 -8.48 4 1 4 N/A N/A 0.00 N/A 2.62
2014 -5.39 -10.6 -3 1 -6 N/A N/A -6.39 N/A 2.57
2015 3.82 9.30 2 -1 0 N/A N/A 6.55 N/A 2.31
2016 -0.59 -4.36 -6 -2 -7 N/A N/A -1.67 N/A 2.10
2017 -1.67 3.06 -1 -3 1 N/A N/A -1.62 N/A 3.67
2018 0.69 2.28 4 1 3 N/A N/A 1.70 N/A 2.53
2019 -0.90 -0.77 -3 0 0 N/A N/A 0.22 N/A 1.65
2020 3.36 0.12 1 1 2 N/A N/A 2.34 N/A -6.08
2021 2.54 3.89 0 0 1 N/A N/A 1.67 N/A 4.88
2022 2.84 2.06 1 1 2 N/A N/A 2.11 N/A 4.62
2023 1.61 1.36 0 0 1 N/A N/A 1.22 N/A 2.37
2024 1.38 1.54 1 1 1 N/A N/A 1.30 N/A 1.74
2025 1.24 1.06 1 1 1 N/A N/A 1.24 N/A 1.66
2026 1.18 1.07 1 1 1 N/A N/A 1.11 N/A 1.63

Key Ratios
Year IVA/Revenue Imports/Demand Exports/Revenue Revenue per

Employee
Wages/Revenue Employees per

estab.
Average Wage

(%) (%) (%) ($'000) (%)
2012 52.2 N/A N/A 65.3 37.9 19.2 24,722
2013 49.5 N/A N/A 60.9 39.2 19.1 23,881
2014 46.8 N/A N/A 61.5 38.8 18.4 23,841
2015 49.2 N/A N/A 63.5 39.8 18.2 25,294
2016 47.4 N/A N/A 67.6 39.4 18.0 26,618
2017 49.6 N/A N/A 65.9 39.4 18.4 25,966
2018 50.4 N/A N/A 64.4 39.8 18.2 25,621
2019 50.5 N/A N/A 63.6 40.2 18.9 25,603
2020 48.9 N/A N/A 64.4 39.9 19.1 25,666
2021 49.5 N/A N/A 65.1 39.5 19.3 25,722
2022 49.2 N/A N/A 65.7 39.2 19.5 25,768
2023 49.0 N/A N/A 66.0 39.1 19.7 25,794
2024 49.1 N/A N/A 66.1 39.0 19.8 25,797
2025 49.0 N/A N/A 66.1 39.0 19.9 25,799
2026 49.0 N/A N/A 66.1 39.0 20.0 25,805
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Additional Resources
Additional
Resources

We Are Golf
http://www.canadagolfs.ca

Golf Canada
http://www.golfcanada.ca

National Golf Course Owners Association
http://www.ngcoa.org

The Canadian Society of Club Managers
http://www.cscm.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon ENGAGED GOLFERS
Those that play, follow, support and endorse the game.

FRINGE GOLFERS
Golfers that play occasionally or infrequently and are not strong supporters or followers of

the game.

GOLF CARTS
Propelled vehicles that are used on a golf course for short travel distances or for hospitality

purposes.

GREEN FEES
Fees paid to play a round of golf at a course.

Glossary Terms BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low

barriers mean it is easy for new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with

that spent on labour. IBISWorld uses the ratio of depreciation to wages as a proxy for capital

intensity. High capital intensity is more than $0.333 of capital to $1 of labour; medium is

$0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of capital for every $1 of

labour.
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CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation

using the current year (i.e. year published) as the base year. This removes the impact of

changes in the purchasing power of the dollar, leaving only the "real" growth or decline in

industry metrics. The inflation adjustments in IBISWorld’s reports are made using Statistics

Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of

origin. It is derived by adding imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors,

partners, managers and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise

consists of one or more establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single

physical location where business is conducted or where services or industrial operations are

performed. Multiple establishments under common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers

abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in

Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is

considered high if the top players account for more than 70% of industry revenue. Medium

is 40% to 70% of industry revenue. Low is less than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies

on production; all other operating income from outside the firm (such as commission

income, repair and service income, and rent, leasing and hiring income); and capital work

done by rental or lease. Receipts from interest royalties, dividends and the sale of fixed

tangible assets are excluded.
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INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods

and services used in production. IVA is also described as the industry's contribution to GDP,

or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to

domestic demand. For exports/revenue: low is less than 5%; medium is 5% to 20%; and high

is more than 20%. Imports/domestic demand: low is less than 5%; medium is 5% to 35%;

and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an

industry's life cycle by considering its growth rate (measured by IVA) compared with GDP;

the growth rate of the number of establishments; the amount of change the industry's

products are undergoing; the rate of technological change; and the level of customer

acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are

mostly set up by self-employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s

profitability. It is calculated as revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB

Atlantic | NB, NS, PE, NL

Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of

the past five years. Volatility levels: very high is more than ±20%; high volatility is ±10% to

±20%; moderate volatility is ±3% to ±10%; and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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IBISWorld helps you find the industry information
you need – fast
With our trusted research covering thousands of global industries, you’ll get a quick and intelligent overview of any industry
so you can get up to speed in minutes. In every report, you’ll find actionable insights, comprehensive data and in-depth
analysis to help you make smarter, faster business decisions.If you're not yet a member of IBISWorld, contact us at
+1-800-330-3772 or info@IBISWorld.com to learn more.

Disclaimer

This product has been supplied by IBISWorld Inc. ('IBISWorld') solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person with
regard to the completeness or accuracy of the data or information contained herein, and it accepts no responsibility and
disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage whatsoever suffered or
incurred by any other person resulting from the use of, or reliance upon, the data or information contained herein.
Copyright in this publication is owned by IBISWorld Inc. The publication is sold on the basis that the purchaser agrees not
to copy the material contained within it for other than the purchasers own purposes. In the event that the purchaser uses or
quotes from the material in this publication - in papers, reports, or opinions prepared for any other person - it is agreed that
it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.

IBISWorld.com +1-800-330-3772 info@IBISWorld.com
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