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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Canadian Graphic Designers industry is expected to increase in 2021 as the economy shifts
toward recovery following the COVID-19 (coronavirus) pandemic despite declining in aggregate over the five years
to 2021. For more detail, please see the Current Performance chapter.

· Industry revenue is forecast to increase over the five years to 2026 as the economy continues to recover in the
long term. For more detail, please see the Industry Outlook chapter.

· Industry profit is projected to decrease over the past five years due to the industry's more difficult operating
conditions in light of the coronavirus pandemic. For more detail, please see the Cost Structure Benchmarks chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry plans, designs and manages the production of visual communication to convey specific messages,

clarify complex information or project visual identities. Services include design for printed materials, sales displays,
packaging and corporate identification.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Graphic and commercial art services

Corporate identification (i.e. logo) design services

Visual communication design services

Illustration services (commercial and independent)

Graphic art and services (commercial and independent)

Medical illustration services (commercial and independent)

The major products and services in this industry are:

Printing services

Corporate and organization image design

Advertising and promotional design

Publication design

Commercial illustration design services

Website and internet presence design

Other services
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Supply Chain

SIMILAR INDUSTRIES

Printing in Canada Interior Designers in Canada Advertising Agencies in Canada Billboard & Outdoor Advertising in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Global Graphic Designers Graphic Designers in the US Specialised Design Services in
Australia

Specialised Design Activities in the
UK

Architectural and Design Services
in New Zealand
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Industry at a Glance
Key Statistics

$1.3bn
Revenue

Annual Growth

2016–2021

-0.2%

Annual Growth

2021–2026

1.3%

Annual Growth

2016–2026

 

$291.4m
Profit

Annual Growth

2016–2021

-1.7%

  Annual Growth

2016–2021

 

22.8%
Profit Margin

Annual Growth

2016–2021

-1.8pp

  Annual Growth

2016–2021

 

9,960
Businesses

Annual Growth

2016–2021

1.6%

Annual Growth

2021–2026

1.6%

Annual Growth

2016–2026

 

6,580
Employment

Annual Growth

2016–2021

-0.5%

Annual Growth

2021–2026

1.1%

Annual Growth

2016–2026

 

$387.5m
Wages

Annual Growth

2016–2021

0.8%

Annual Growth

2021–2026

1.1%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.9%
Demand from advertising
agencies

3.4%
Corporate profit

0.2%
Number of businesses

1.2%
Total advertising expenditure

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Industry Globalization

Low / Increasing

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Technology Change
Medium

NEGATIVE IMPACT

  Industry Assistance
None / Steady   Barriers to Entry

Low / Steady

  Competition
High / Increasing

 

Key Trends

 Many operators have focused on the development of user-
friendly websites

 Low capital outlay requirements have enabled freelance
graphic designers to flood the industry

 Industry operators that are up-to-date with trends are more
likely to experience growth

 Many businesses will likely require graphic design services
to create smartphone-compatible websites

 Data-driven design will likely incite more graphic designers
to develop special tools

 The number of enterprises will likely rise as more companies
enter the market to take advantage of high fragmentation

 Price-based competition within the industry has remained
high
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Volatility

  Low Imports

  High Profit vs. Sector Average

  Low Product/Service Concentration

  High Revenue per Employee

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  None & Steady Level of Assistance

  High Competition

  High Customer Class Concentration

   

OPPORTUNITIES

  High Performance Drivers

  Corporate profit

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Low Revenue Growth (2021-2026)

  Demand from advertising agencies
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Executive Summary By design: Many graphic designers will likely continue to expand the
scope of their offerings

Over the five years to 2021, operators in the Canadian Graphic Designers industry have become increasingly
important for businesses seeking to generate brand awareness. Graphic designers develop visual displays,
including services such as product packaging and advertisements, to influence consumers' purchasing behaviour. In
particular, many businesses have demanded graphic designers that specialize in design for advertising solutions
that integrate well with websites and mobile development. Furthermore, alternative revenue streams, such as
product placement, which includes designing product packaging for placement in movies or TV programs, have
stimulated revenue for the industry during the period.

The industry landscape has been shaped by freelance graphic designers, evidenced by nonemployers comprising
an estimated 80.5% of industry establishments in 2021. Given the prevalence of self-employed graphic designers,
coupled with their ability to offer low-cost pricing on a project-by-project basis, price-based competition within the
industry has remained high. Over the past five years, the industry has benefited from the resulting affordability of its
services, thus attracting businesses unwilling to invest in the creation of their own, in-house graphic design teams.
Despite this, the COVID-19 (coronavirus) pandemic has decreased operating conditions for the industry as a whole.
To this end, industry revenue is expected to fall at an annualized rate of 0.2% to $1.3 billion over the five years to
2021, including an increase of 4.5% in 2021 alone as the economy begins to shift toward recovery. However,
industry profitability has decreased during the current period due in part to rising wage costs.

Over the five years to 2026, many graphic designers will likely continue to expand the scope of their offerings to
include designing websites, writing, creating computer graphics and providing product layouts. Industry revenue is
forecast to grow at an annualized rate of 1.2% to $1.4 billion over the five years to 2026, driven by the specialization
of many graphic designers in niche markets. In particular, graphic designers that offer interactive digital expertise will
likely develop a strong customer base. Industry operators that specialize in a particular service are anticipated to be
able to raise their prices, increasing their individual profitability.
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Industry Performance

Key External
Drivers

Corporate profit

As corporate profit rises, businesses will likely allocate a larger budget to advertising and graphic design services. In
particular, many businesses have relied on graphic designers to generate brand awareness and promote their online
presences. In 2021, corporate profit is expected to rise, though its volatility in light of the ongoing COVID-19
(coronavirus) pandemic poses a potential threat to the industry.

 

Demand from advertising agencies

As advertising agencies exhibit revenue growth, they often increasingly outsource their graphic design services.
Graphic designers are integral to advertising agencies' creative processes, which include designing logos and new
layouts for magazine advertisements. Demand from advertising agencies is expected to increase in 2021.

 

Number of businesses

As the number of businesses in Canada increases, graphic designers are expected to get more demand from new
business owners to design their new businesses logos, advertisements, websites and online presence, which is
expected to support industry revenue growth. In 2021, the number of businesses is expected to increase.

 

Total advertising expenditure

As total advertising expenditure increases, advertising agencies that do not provide in-house graphic design
services will typically purchase industry services from contracted graphic designers, stimulating industry revenue. In
2021, total advertising expenditure is expected to increase, representing a potential opportunity for the industry.

 



Graphic Designers in Canada April 2021

11 IBISWorld.com

Current
Performance

Over the five years to 2021, industry operators in the Canadian Graphic
Designers industry have been vital to businesses developing their brand
across a variety of mediums, including print, the internet and film.

While the industry has contended with low demand for graphic design services from print-related businesses, such
as magazines and newspapers, digital services have buoyed industry revenue during the period. For example,
graphic designers that have developed interactive media for their clients' websites have fared well. Moreover, many
graphic designers have specialized in particular services, such as online page layout designs, which have become a
supplementary skill for website development and programming. However, the industry has grappled with rising
competition from full-service advertising agencies, international design agencies and an increasing number of
freelancers entering the market, as well as the COVID-19 (coronavirus) pandemic, which caused a decrease in
industry revenue in 2020 amid more difficult operating conditions. As a result, industry revenue is anticipated to
decrease marginally, falling at an annualized rate of 0.2% to $1.3 billion over the five years to 2021. This also
includes an increase of 4.5% in 2021 alone as the economy begins to shift toward recovery. Yet, industry profit,
measured as earnings before interest and taxes, is expected to fall from 24.6% of industry revenue in 2016 to an
estimated 22.8% in 2021.

GRAPHIC DESIGN TRENDS

Over the past five years, demand for graphic design services has typically
followed advertising expenditure.

As total advertising expenditure in Canada is expected to rise, increasing at an annualized rate of 1.2% over the five
years to 2021, many advertising agencies, particularly those that lack in-house graphic design services, have
increasingly hired graphic designers. Particularly, graphic designers have been pivotal in creating brand awareness
for their clients by performing services, such as designing product logos. Many businesses, specifically product
manufacturers, have required graphic designers to design product labels for social, sporting or musical events.
Graphic designers that have provided quick turnaround have fared well during the period.

Additionally, given advancements in technology, which have caused more users to access websites with their
mobile phones and tablets, many companies have required a streamlined brand across various media outlets. This
has prompted graphic designers to include logo design and other branded marketing materials for traditional print
media, and rapidly growing forms of digital media, in their service offerings. Additionally, many operators have
focused on the development of user-friendly websites to attract demographics that are less technologically savvy,
such as the burgeoning elderly population. As a result, graphic designers that can provide their clients with usability
and simplicity in website design have been in high demand.

INDUSTRY LANDSCAPE
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In addition to its marginal decline, the industry has contended with
intensifying competition over the five years to 2021.

The industry is composed of many nonemployers, otherwise known as freelance graphic designers, which account
for an estimated 80.5% of total industry establishments in 2021. Low capital outlay requirements, which primarily
include software-related costs, have enabled freelance graphic designers to flood the industry and provide
contracted services on a project-by-project basis. In addition, many companies have required graphic design
services for short-term projects, such as designing flyers, newspapers, visiting cards, menus and other products.
This has incited many of the industry's graphic designers to include all stages of production in their product portfolio,
including developing computer graphics and layouts.

As a result, larger-scale graphic design companies have generally struggled to compete with freelance graphic
designers that offer low-cost, short-term contracts. The industry has also contended with external competition; in
other words, any advertising agencies that have in-house graphic design teams do not operate within this industry.
However, they compete with industry operators for services, decreasing operating conditions for domestic operators.
Companies that market products may find it more cost effective to create their own in-house graphic design teams,
and in doing so would ultimately cut into demand for industry services.

ENTERPRISES AND EMPLOYMENT

Industry operators that are up-to-date with design and style trends and
have a high level of technical knowledge are more likely to experience
growth over the five years to 2021.

While some advertising agencies have included graphic design services in-house, many advertising agencies have
continued to outsource industry services on a project-by-project basis. Overall, the number of industry enterprises is
expected to rise at an annualized rate of 1.6% to 9,960 operators over the five years to 2021.

However, amid the industry's marginal revenue decline, industry employment is anticipated to fall, decreasing at an
annualized rate of 0.5% to 6,580 workers over the past five years as graphic design companies have focused on
streamlining the number of graphic designers, particularly graphic designers that specialize in print and online
services. Additionally, as design becomes an integral component in increasing sales volumes for clients and
enhancing usability for consumers, many clients have demanded both graphic design and coding services, including
graphic designers that can create interactive media.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total
advertising

expenditure
($b)

2012 1,512 758 8,486 8,479 6,986 N/A N/A 473 N/A 12.4
2013 1,308 674 8,351 8,344 6,928 N/A N/A 384 N/A 11.8
2014 1,301 694 8,565 8,556 6,786 N/A N/A 391 N/A 11.5
2015 1,308 708 8,885 8,866 6,803 N/A N/A 388 N/A 11.7
2016 1,288 712 9,208 9,178 6,741 N/A N/A 373 N/A 12.0
2017 1,296 730 9,330 9,292 6,759 N/A N/A 387 N/A 12.3
2018 1,305 741 9,679 9,628 6,576 N/A N/A 392 N/A 12.5
2019 1,287 728 9,769 9,717 6,600 N/A N/A 389 N/A 13.0
2020 1,223 602 9,696 9,670 6,384 N/A N/A 375 N/A 12.1
2021 1,278 701 9,995 9,960 6,580 N/A N/A 388 N/A 12.8
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Industry Outlook
Outlook Over the five years to 2026, the Canadian Graphic Designers industry is

anticipated to exhibit growth due to demand for graphic design services
from advertising agencies.

Specifically, total advertising expenditure is anticipated to rise at an annualized rate of 0.9% over the five years to
2026, though this increase is also projected to be supported by an anticipated rise in corporate profit, which will
likely grow an annualized 2.2% during the same period, as the Canadian economy shifts toward recovery following
the COVID-19 (coronavirus) pandemic. Many advertising agencies will likely respond to this strong demand for
advertisements by continuing to outsource their graphic design needs. Over the next five years, many graphic
designers will likely focus on website design, including usability and animation, which is expected to stimulate
demand for industry services.

Industry revenue is forecast to grow an annualized 1.2% to $1.4 billion over the five years to 2026 as many
Canadian businesses increasingly demand the industry's graphic design services to streamline their brand presence
across several mediums. These businesses will also likely seek out logo design for their advertisements, product
packaging and websites. Profit, measured as earnings before interest and taxes, is expected to remain relatively
stable during the outlook period, accounting for 22.9% of revenue in 2026, compared with 22.8% in 2021. This slight
increase is likely to be due to the declining demand for traditional printed materials, such as brochures, catalogues
and magazines in the industry.

TRADITIONAL TO DIGITAL

Over the five years to 2026, the industry's landscape will likely continue to
change.

For example, graphic design is expected to become increasingly integral for companies seeking to develop their
brand awareness across various technologies. As consumers increasingly use smartphones to browse websites,
many businesses will likely require graphic design services to create smartphone-compatible websites and
applications, particularly those that involve motion and interactive design elements. Many graphic designers will
likely have to examine the user experience of smaller screens before implementing their graphic designs to attract
mobile users. Additionally, online advertisements, such as viral marketing campaigns that use images and video
clips to generate consumer awareness, are expected to stimulate demand for graphic designers.

DATA-DRIVEN WORLD

While demand on the part of traditional media, such as print advertising,
has declined in favour of digital advertising, print-related design will still
likely provide opportunities for the industry.

For example, the industry is expected to always require product packaging design, and with the rise of analytical
tracking across websites, social platforms and landing pages, industry graphic designers will likely use technology,
such as quick response codes (QR codes) that interact with mobile phones. The consideration of QR codes to the
initial design element of packaging expresses an increased focus on coding and computer programming. In this
area, many graphic designers will likely benefit from the rising prevalence of website layout designs, campaign
management and overall business tracking. A popular website feature is continuous scrolling, which eliminates the
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need for links and multiple pages, enabling graphic designers to incorporate larger and more defined elements in a
less confined page.

Additionally, flat design, which typically has a minimalist appearance, is expected to become more popular over the
five years to 2026 as more clients demand graphic design that focuses on functionality over aesthetics. As a result,
data-driven design will likely incite more graphic designers to develop special tools, such as templates that help
determine which design elements can be used interchangeably with variables. For example, graphic designers are
expected to use variables to change text strings, linked images, graph data and visibility settings for objects in their
design.

EMPLOYMENT AND ENTERPRISES

Data-driven design will likely provide new opportunities for the industry
by permitting graphic designers to personalize their designs more
efficiently.

As innovative tools enable graphic designers to quickly and accurately produce multiple versions of artwork, they are
expected to be able to respond to clients with quick turnarounds. By speeding up turnaround times, graphic
designers will likely be able to develop a strong customer base of businesses that want to generate either brand or
product awareness during a specific event. Industry employment is expected to grow at an annualized rate of 1.1%
to 6,941 workers over the five years to 2026. This growth can be attributed to many graphic design companies
requiring more employees that specialize in coding and computer programming, particularly to develop interactive
and animated designs.

The number of enterprises is anticipated to rise at an annualized rate of 1.6% to 10,794 operators over the five
years to 2026, as more graphic design companies enter the market to take advantage of a high level of
fragmentation. As a result, many operators will likely cater to niche markets, such as website development.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total
advertising

expenditure
 ($b)

2021 1,278 701 9,995 9,960 6,580 N/A N/A 388 N/A 12.8
2022 1,302 713 10,204 10,169 6,674 N/A N/A 393 N/A 13.0
2023 1,317 722 10,375 10,343 6,742 N/A N/A 398 N/A 13.1
2024 1,332 730 10,528 10,498 6,805 N/A N/A 401 N/A 13.2
2025 1,346 737 10,683 10,656 6,870 N/A N/A 405 N/A 13.3
2026 1,360 745 10,820 10,794 6,941 N/A N/A 409 N/A 13.4
2027 1,374 753 10,960 10,922 7,011 N/A N/A 414 N/A 13.4
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

IVA is anticipated to rise relatively in line with GDP growth

The industry's product lines are anticipated to remain stable

The industry experiences wholehearted market acceptance

The Graphic Designers industry in Canada is in the mature phase of its economic life cycle. Industry value added
(IVA), which measures an industry's contribution to the overall economy, is anticipated to grow at an annualized rate
of 0.5% over the 10 years to 2026, with Canadian GDP growing at an annualized rate of 1.7% during the same
period. The industry has been moving away from providing graphic design for print-related materials and toward
digital graphic design services; moreover, although an industry with IVA growth that lags behind GDP growth is often
in the declining stage of its life cycle, this marginal increase in IVA is primarily due to difficulties experienced during
the period rather than sustained difficulties experienced by the industry as a whole over a longer period of time.
Additionally, the COVID-19 (coronavirus) pandemic has been the main factor decreasing IVA over the 10 years to
2026.

Furthermore, corporate branding and advertising design layout services are still considered essential for many
businesses, sustaining demand for the industry's graphic designers. Corporate profit is anticipated to rise over the
10 years to 2026, increasing many businesses' willingness to invest in discretionary services, which includes graphic
designers. Along with rising corporate profit, the advent of new technologies has spurred businesses' demand for
graphic designers to develop website aesthetics and bolster interface usability. Nevertheless, the industry is
ultimately considered mature, as industry services are already well-established in most downstream sectors.
However, many graphic designers are anticipated to increasingly focus on the development and design of interactive
media, such as animation that integrates well with consumers' mobile phones and computers.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Manufacturing In Canada

Retail Trade In Canada

Advertising Agencies in Canada

2nd Tier

Public Administration in Canada

Promotional Products in Canada

Key Selling Industries
1st Tier

Computer & Packaged Software Wholesaling in Canada

Software Publishing in Canada

2nd Tier

Office Stationery Wholesaling in Canada

Printing Services in Canada

Products & Services

  Operators in the Canadian Graphic Designers industry conceptualize and
produce graphic art and visual materials to convey information through
images.

The type of services provided is generally based on client specifications and the medium, which includes print,
digital or web. The order and importance of specific steps in the graphic design process depend on the medium and
service segment.

In general, graphic designers first meet with clients to determine the intended message of the design. After meeting
with clients, designers create sketches or layouts to illustrate their vision for the design by selecting visual elements
including colours, sound, artwork, photography, animation and typeface. With the completed design, clients either
approve or edit the work.

CORPORATE AND ORGANIZATION IMAGE DESIGN

Corporate and organization image design services account for an
expected 25.3% of industry revenue in 2021.

Graphic designers may assist corporations and organizations with building consumer brand recognition through logo
development and other services. For example, the industry's graphic designers may design brand logos,
trademarks, annual reports and stationery sets, including business cards, letterheads and envelopes. Demand for
this product segment is inextricably tied to the number of businesses, and thus, this segment has risen marginally
over the five years to 2021. As more new businesses enter the market, they will likely require brand development
services, such as logos, spurring demand for graphic designers.

ADVERTISING AND PROMOTIONAL DESIGN

In 2021, advertising and promotional design services are expected to
account for 23.8% of revenue.
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This product segment includes graphic design services for advertisers' advertising materials, such as the use of
layout, colour, graphics and typeface for billboards, signs and other advertisements. Demand for this product
segment is tied to advertising spending, resulting in this segment rising as a share of revenue during the period.
Over the five years to 2026, as total advertising spending rises, partly due to corporate profit rising and the increase
in online and traditional advertisements, more businesses will likely require graphic design services.

WEBSITE AND INTERNET PRESENCE DESIGN

Website and internet presence design services are anticipated to generate
13.5% of revenue in 2021.

Typically, graphic design services help businesses bolster their interface usability for online tools and software
applications. As internet traffic volumes rise, more businesses will require graphic designers to enhance their
website usability and interface. As a result, demand for website and internet presence design will subsequently
grow. This segment has risen as a share of revenue over the past five years.

PUBLICATION AND PRINTING SERVICES

Publication design services and printing services are expected to
generate 6.5% and 5.7% of revenue, respectively, in 2021.

The publication design segment includes services for publications, including books, magazines, newspapers and
newsletters. In the printing services, some graphic designers may provide ancillary services, such as printing
services, in addition to their core product offering. For example, graphic designers may offer printing services for
books, magazines, pamphlets, posters and calendars. Over the five years to 2021, this segment has declined as a
share of revenue due to less demand for print advertising companies exiting from the publishing sector altogether or
consolidating, thus dampening demand for graphic design services.

COMMERCIAL ILLUSTRATION DESIGN SERVICES AND OTHER SERVICES

Commercial illustration design services and other graphic design services
are expected to account for 4.5% and 20.7% of industry revenue,
respectively, in 2021.

Commercial illustration services include specialized drawing and lettering and can be merged with logo and
branding design services. This segment and all other services have increased as shares of revenue over the past
five years, along with other graphic design services. Other services include industrial design, clothing design and
photography services.

Demand
Determinants

Demand for services provided by the Canadian Graphic Designers
industry is driven by numerous factors.

Typically, demand for graphic design increases in line with overall advertising expenditures. For example, when
corporate profit rises, some businesses tend to allocate a higher budget toward advertising expenditures, which
include graphic design services. Additionally, other factors, such as product launches, may increase demand for
graphic designers to assist companies with developing brand awareness. Furthermore, advertising agencies that do
not provide graphic design services in-house are the largest market for graphic designers.

The industry relies on its clients, which include advertising agencies, publishers and other businesses, to outsource
their graphic design needs. Additionally, the industry relies on seasonal demand for graphic design, such as national
or global events, such as elections or sports tournaments. During these events, advertising agencies contract
graphic designers to assist with the development of logo designs and graphics for promotional items. Further,
consumers have grown to be much more aware of design when purchasing products such as mobile phones and
laptops. In turn, companies have increasingly focused on design, thus hiring graphic designers that can redesign
products and drive sales volumes.
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Major Markets

  BUSINESSES

In 2021, demand for the services provided by the Canadian Graphic
Designers industry from businesses is expected to account for 67.1% of
revenue.

In particular, information and cultural service companies make up 6.5% of revenue in 2021, whereas professional,
scientific and technical service companies comprise 60.7% of revenue. Within this market segment, advertising
agencies that do not provide graphic design services in-house typically drive demand for contracted graphic
designers to produce designs for their clients' advertisements.

Advertising agencies may purchase graphic design for print or digital advertisements, as well as corporate branding
projects. Over the five years to 2021, new advertising opportunities, such as product placement in entertainment and
invisible advertising, such as when actors promote a product or service in public places, has provided growth
opportunities for graphic design companies. Other businesses have hired graphic designers to create corporate
logos, brochures, reports, websites and other products.

The information and cultural service segment includes print media publishers, such as book, newspaper and
magazine publishers. This market segment uses graphic designers to produce and alter layouts used in
publications. This market also includes graphic design services for publishers that distribute their contents online.
Typically, graphic designers that provide industry services to this market segment are often freelancers and are
therefore contracted on an as-needed basis. Over the past five years, demand for industry services from this market
segment has broadly and steadily increased in line with more motion picture and video industries that use graphic
design services to bolster their box office sales. Thus, these markets are expected to increase as shares of revenue
during the period.

MANUFACTURING AND TRADE

Manufacturing and trade companies are expected to account for 12.4% of
industry revenue in 2021.

Graphic designers provide printing and related support activities and other miscellaneous services. Over the past
five years, many manufacturers have hired graphic design artists to redesign their product packages in conjunction
with an event or trend to attract new customers. Therefore, this segment has steadily increased as a share of
revenue during the period due to improvements in technologies that have enabled graphic designers to quickly
redesign product packaging in response to current events and changes in consumer preferences. Additionally, this
market segment includes sign manufacturing. For example, sign manufacturers have opted to choose graphic
designers rather than painters. Overall, this market segment has grown as a share of revenue over the past five
years.

GOVERNMENTS AND PUBLIC INSTITUTIONS

Governments and nonprofit institutions are anticipated to account for
10.3% of revenue in 2021.

According to Service Canada, the multimedia sector has benefited from strong demand for related services from
government programs since the 1990s, resulting in this segment remaining stable as a share of revenue over the
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past five years. As governments and public institutions invest in new computer and telecommunication technologies,
graphic designers will likely continue to provide illustration and graphic art services over the five years to 2026.

EXTERNAL MARKETS AND INDIVIDUALS AND HOUSEHOLDS

External markets for the industry include nonemployer businesses, such
as self-employed individuals that want to generate brand awareness for
their services.

Additionally, graphic designers may provide services to clients outside of Canada, which are expected to collectively
account for 8.6% of revenue in 2021. Individuals and households are estimated to account for 1.5% of industry
revenue in 2021. Revenue generated by this segment has increased in absolute terms; nonetheless, this segment's
share of industry revenue is expected to have contracted over the five years to 2021 as other market segments have
made gains at a more rapid rate compared with this segment.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Since graphic designers provide a service, the Graphic Designers industry in Canada does not participate in
international trade. Although graphic designers may use imported materials, these materials are recorded at the
upstream manufacturing level.

Business
Locations

  The distribution of establishments in the Graphic Designers industry in Canada generally falls in line with that of the population
and the number of businesses in a province. Typically, areas with a larger share of the population will likely stimulate greater
consumer demand for graphic design services. As a result, industry establishments are heavily skewed toward Ontario, which,
according to Statistics Canada, is home to 43.9% of industry establishments in 2021. Quebec accounts for 24.3% of industry
establishments in 2021. According to Statics Canada, Ontario and Quebec contain 38.8% and 22.6% of the population,
respectively, in 2021. In addition to having a greater number of people, these regions have a larger number of advertising
agencies, which require more graphic designers to develop visually stimulating designs for their clients' advertisement campaigns.
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Since advertisements are viewed by a large amount of people each day, graphic design is extremely important in these
provinces.

British Columbia and Alberta are the third- and fourth-largest provinces in terms of establishment numbers, respectively. In 2021,
British Columbia accounts for 18.6% of industry establishments while Alberta is home to 8.1% of business locations. These
regions have a disproportionately small number of industry locations on a per capita basis due to the low level of corporate
businesses in both regions compared with Ontario and Quebec.



Graphic Designers in Canada April 2021

21 IBISWorld.com

Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Graphic Designers industry in Canada has a low level of market share concentration, with no single operator
expected to account for 5.0% or more of industry revenue in 2021. The industry's low market share concentration
can be attributed to the industry's high level of fragmentation. The industry is overwhelmingly composed of small,
independently operated graphic designers and freelance graphic designers. According to Statistics Canada, 80.5%
of graphic designers are nonemployers in 2021, thus demonstrating the prevalence of self-employed graphic
designers. Furthermore, more than half of industry establishments employ four or fewer employees, clearly reflecting
the prevalence of small graphic design companies and freelancers within the industry. Over the five years to 2021,
many freelance graphic designers have entered the industry, thus causing market share concentration to remain
low. Niche graphic design agencies are acquiring digital services to remain competitive, transitioning to a more
marketing and consulting oriented business; refer to IBISWorld report 54181CA for more information. For example,
Gordon B. McMillan & Associates Inc. provides graphic design services that account for about half their revenue, but
also offer branding strategy services and recently acquired a digital agency to strengthen its in-house team and
advertising offering. Larger operators are expected to continue consolidating graphic design services with marketing,
consulting and website development to provide a more competitive, high-quality scope of service. Over the five
years to 2026, larger-scale advertising agencies are expected to make a greater significance in the industry to take
advantage of low capital costs, thus causing market share concentration to rise.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having a diverse range of clients:
Graphic designers have a range of clients in different economic sectors, which reduces revenue volatility.

Access to multiskilled and flexible workforce:
Graphic design companies must offer a diverse range of services to clients, and employees must constantly adapt to
changing work and work environments.

Ability to compete on tender:
Since a significant amount of industry contracts are won on tender, the ability to put together a professional and
comprehensive sales pitch while offering a competitive price is important.

Ability to vary services to suit different needs:
A wide stylistic range and the ability to customize work by request will likely attract a greater number of clients with
diverse aesthetic and practical needs.

Cost Structure
Benchmarks
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  Profit

In 2021, profit, measured as earnings before interest and taxes, is
expected to account for 22.8% of industry revenue. While the average
industry profit margin has decreased as a share of industry revenue,
primarily due to the COVID-19 (coronavirus) pandemic affecting the
industry's operating environment, profit for many graphic designers
nevertheless tends to vary depending on the type of work that graphic
designers offer in-house and their client base. For example, many
graphic designers have grappled with either specializing in a specific
niche or providing full graphic design services.

Over the five years to 2021, many graphic designers have focused on
landing page design or designing webpages for clients with the aim of
increasing both online traffic volumes and sales. Some services, such
as identity design or designing logos, letterheads, business cards and
other branded materials, have resulted in a high margin. Moreover,
graphic designers that have helped design billboards, banners and
other advertising campaigns have fared well.

 

  Wages

Wages account for the largest expense for the industry, comprising an
estimated 30.3% of industry revenue in 2021. Typically, freelance
graphic designers typically charge lower prices for graphic design
services, compared with graphic design companies. However, given the
need for creative employees during the graphic design process,
industry services are often highly labour intensive. Additionally,
employees are needed to operate design software and other equipment
used during graphic design production. Over the past five years, wages
have risen as a share of industry revenue.

 

  Purchases

In 2021, purchases are expected to make up the second-largest cost
category for the industry, accounting for an estimated 24.2% of
revenue. Purchase costs primarily include software programs, such as
Adobe Photoshop, In-Design and Illustrator, among other software that
aids graphic designers with editing images. Over the past five years,
purchase costs have remained relatively stable as a share of industry
revenue.
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  Marketing

Marketing costs are anticipated to account for 1.9% of revenue in 2021.

 

  Depreciation

Depreciation costs have remained stable as a share of revenue over
the past five years, accounting for an estimated 1.8% in 2021.

 

  Rent

In 2021, rental costs are expected to account for 3.9% of industry
revenue.

 

  Utilities

Utilities expenses are expected to account for 1.7% of industry revenue
in 2021.
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  Other Costs

All other expenses, including legal and administrative expenses, are
expected to account for 13.5% of revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  INTERNAL COMPETITION

The Graphic Designers industry in Canada has a high level of competition,
primarily due to the large number of freelance graphic designers and the
industry's relatively low barriers to entry.

Designs vary among clientele, which has increased demand for graphic designers that can tailor their product to
meet a client's idea for their brand development. Additionally, graphic designers compete on the basis of price, such
as price models that are based on either fixed commission or fees based on an hourly rate. Other factors, such as
graphic designers' product portfolio and specialization, play an integral role in driving client's demand for industry
services. Graphic designers' reputation for high-quality design coupled with their ability to increase sales volumes for
clients also enables some graphic designers to have a competitive edge. To gain repeat business from a customer,
a graphic designer must demonstrate the ability to create content that matches or exceeds competitors' output and
clients' expectations.

As new forms of media become more prominent, companies and advertising agencies choose graphic designers
that understand these new technologies. Operators also compete on service offered. Some graphic designers
specialize in a particular style or medium and can offer high-quality, customized designs in that area. Other
designers offer a broader range of skills and can manage multiple types of design projects.

EXTERNAL COMPETITION

Domestic graphic designers experience growing competition from
globally based companies.

Over the five years to 2021, competition from international graphic designers has increased. In particular, website
design services have experienced considerable international competition. Additionally, the advent of innovative
graphic design software has enabled some companies to develop graphic design in-house, which has slightly cut
into demand for industry services.
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Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  The Graphic Designers industry in Canada experiences
low barriers to entry. The industry is highly fragmented,
which has enabled small graphic design companies and
freelancers to enter the industry. Low start-up costs,
coupled with the ability for graphic designers to specialize
in specific areas, such as landing page design, has
created the conditions for self-employed graphic
designers to inundate the industry. According to
Entrepreneur, start-up costs for an industry operator
typically range between $2,000 and $10,000, which has
posed as a barrier to entry for potential entrants.
Nevertheless, software costs are relatively low-cost,
enabling operators to enter the market. Incumbent graphic
designers may have brand awareness and a proven
product portfolio of previous projects for their clientele.

However, technological advances have simultaneously
meant that clients are more likely to push for faster
turnaround and delivery times, and larger players with
more staff and production facilities are better prepared to
meet shorter deadlines. Additionally, some smaller
companies or freelancers may lack the connections and
the established reputations that larger operators may
possess. Many larger clients have very precise technical
and creative specifications developed during a long period
of time and are reluctant to do business with operators
that have not already demonstrated their brand
effectiveness.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance None  

Industry
Globalization

Globalization in this industry is    Low and the trend is Increasing

  The Graphic Designers industry in Canada has a low level of globalization. Due to the industry being composed of
many freelance and either small or local graphic designers, most graphic designers do not have the resources to
operate globally. However, there is still a small number of Canadian graphic design companies present that have
global branches, and some globally based companies have expanded to include the Canadian market.
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Major Companies
There are no major players in this industry

Other Companies The Graphic Designers industry in Canada is highly fragmented and no company generates 5.0% or more of
revenue in 2021. Most industry operators are independent, freelance graphic designers. According to data from
Statistics Canada, nonemployers account for an estimated 80.5% of industry establishments in 2021.

Gordon B. McMillan & Associates Inc.

  Market Share: 1.8%
  Gordon B. McMillan & Associates Inc. (McMillan) is a creative business-to-business agency headquartered in

Ontario. The agency provides its downstream clients with branding strategy, digital design and development and
media strategy. Relevant to this industry, the company provides illustration and design services, employing an
estimated 200 people. In 2018, the company acquired the Ottawa-based design agency Fancy Boys. This
acquisition was undertaken to promote more in-house project management and strengthening of the company's
digital team. Driven by a combination of organic growth and acquisitions, company revenue is expected to grow,
generating $23.6 million in industry-relevant revenue in 2021 with a market share of 1.8%.

Accurate Creative

  Market Share: 0.4%
  Founded in 1988, Accurate Creative is a full-service creative agency that specializes in graphic design, advertising,

branding and video production. Accurate Creative maintains a diverse client base, including various governmental
institutions, cultural organizations and trade associations. The company operates out of an office in Ottawa, ON,
where it employs an estimated 20 workers. In 2021, IBISWorld estimates that the company will generate $5.2 million
in industry-relevant revenue, corresponding to an anticipated market share of 0.4%.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Graphic Designers industry in Canada exhibits a low
level of capital intensity. In 2021, for every $1.00 spent on
labour, the industry is expected to incur $0.06 in capital
costs, with capital intensity remaining stable over the five
years to 2021. Given its heavy reliance on the creativity of
its workforce, the industry is highly labour intensive. Plus,
many graphic designers have specialized in particular
niches, such as graphic designs for billboards, banners and
other advertising campaigns, which has added to labour
costs. Comparatively, the industry's capital expenditures
primarily include the purchase of computers and software
that assist graphic designers in creating design concepts.
While the industry has become more reliant on technology,
such as desktop publishing software, this trend has been
offset by the low level of capital required to operate a
freelance graphic design company.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Medium Rate of Entry Potential Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Very Low Market
Concentration

Very
Unlikely

A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

The relative ease of entry is high, which can support the potential for external innovators to enter the industry with a
disruptive trajectory. Despite this, the rate of entry of new companies is in line with the national average.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

Technological innovation has led to rapid, significant advancements in
computer processing with respect to the Graphic Designers industry in
Canada.

Common design applications, such as Photoshop and Illutrator, have become increasingly affordable and easy to use.
Such technological disruption has further reduced barriers to entry into the industry and weakened demand for industry
services by permitting businesses to perform graphic design activities in-house.

The level of technology change is    Medium

  The Graphic Designers industry in Canada uses a variety of computer software
programs to assist with their graphic design services.

For example, Adobe Photoshop and Corel Draw are commonly used. Along with Photoshop, popular software from Adobe
also includes the InDesign and Illustrator programs. Further, with the application for website design functions, Adobe
Dreamweaver, Java, Shockwave and Flash are also among the most commonly used programs in the industry. Graphic
designers use a plethora of these software programs to create a customized design for their clients. Unfortunately for the
industry, graphic design software, a major purchase for the industry, has a relatively short life cycle. In many cases,
software is updated annually with small improvements. Industry participants must continually purchase updates to ensure
they can compete with other industry participants.
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This is also tackled with graphic designers with low capital entering the industry using popular software with intricate
applications. Software, such as WordPress, Squarespace, Wix and the addition of free online photo editing platforms, are
permitting designers the choice of mastering accessible software or sticking to traditional equipment standards. With new
technology promoting self-start-ups to create their own designs before hiring a graphic designer, there is more pressure on
a designer to create more provoking work.

New platforms are now assisting graphic designers more than ever to put their projects out to the public. Aside from
traditional social media, such as Facebook, Twitter and Instagram, more specialized and tailored platforms are strategically
used to share, such as Behance, owned by Adobe; Dribbble; Tumblr; Pinterest; Zerpl; and many more.

Revenue
Volatility

The level of volatility is    Medium

  The Graphic Designers industry in Canada displays a low to medium level of
revenue volatility overall.

Nevertheless, fluctuations in the advertising budgets of various businesses typically add to the industry's level of revenue
volatility. For example, as companies allocate smaller budgets toward advertising, their resulting demand for the industry's
graphic design services declines in turn. As a result, volatility in corporate profit plays a significant role in determining
demand for graphic design services. Nevertheless, as website traffic volumes have increased over the five years to 2021,
many companies have required graphic designers to consistently expand their online presence and brand, which has
tempered industry revenue volatility during the period.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

Although the Graphic Designers industry in Canada is not strictly regulated,
regulations protecting graphic designers' intellectual property rights from
piracy do exist and benefit the industry.

Regulations such as these limit the amount of unauthorized reproduction of copyrighted material. Additionally, graphic
designers have the right to negotiate fees or royalties if an outside source wishes to copy their original work. This
represents an important factor for graphic designers because many generate revenue through licensing designs and selling
them through stock hosting websites, where any of the industry's major markets or other designers can purchase them.

Industry
Assistance

The level of industry assistance is    None and the trend is Steady

The Graphic Designers industry in Canada receives no major assistance on
the part of the Canadian federal or provincial governments.

However, the industry does have a professional membership program, along with nonprofit organizations to share insights,
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research, continuing education, exhibitions and conferences. The Society of Graphic Designers of Canada (GDC), for
instance, first founded in 1956, became a national association in 1974 for design professionals, educators, administrators,
students and other design-related fields. Additionally, the GDC was granted a Federal Charter in 1976, which permits the
association to operate in several provinces as a member of the International Council of Design (ico-D). The main purpose
of the GDC is to promote high standards of graphic design and ethical business practices. With more than 1,300 members
in nine chapters, the GDC builds awareness of graphic design through media, publications, seminars, events, conferences
and exhibits and is recognized as one of the 10 largest association members in the ico-D.

The Association of Registered Graphic Designers (RGD) is the destination for administering the Registered Designers
Qualification Examination to accredit operators with a government-legislated title. In 2017, the RGD and the GDC
developed a single certification mark for all operators across Canada to improve business recognition.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total
advertising

expenditure
($b)

2012 1,512 758 8,486 8,479 6,986 N/A N/A 473 N/A 12.4
2013 1,308 674 8,351 8,344 6,928 N/A N/A 384 N/A 11.8
2014 1,301 694 8,565 8,556 6,786 N/A N/A 391 N/A 11.5
2015 1,308 708 8,885 8,866 6,803 N/A N/A 388 N/A 11.7
2016 1,288 712 9,208 9,178 6,741 N/A N/A 373 N/A 12.0
2017 1,296 730 9,330 9,292 6,759 N/A N/A 387 N/A 12.3
2018 1,305 741 9,679 9,628 6,576 N/A N/A 392 N/A 12.5
2019 1,287 728 9,769 9,717 6,600 N/A N/A 389 N/A 13.0
2020 1,223 602 9,696 9,670 6,384 N/A N/A 375 N/A 12.1
2021 1,278 701 9,995 9,960 6,580 N/A N/A 388 N/A 12.8
2022 1,302 713 10,204 10,169 6,674 N/A N/A 393 N/A 13.0
2023 1,317 722 10,375 10,343 6,742 N/A N/A 398 N/A 13.1
2024 1,332 730 10,528 10,498 6,805 N/A N/A 401 N/A 13.2
2025 1,346 737 10,683 10,656 6,870 N/A N/A 405 N/A 13.3
2026 1,360 745 10,820 10,794 6,941 N/A N/A 409 N/A 13.4

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Total
advertising

expenditure
(%)

2012 0.95 1.54 -2.53 -2.53 -0.19 N/A N/A 0.55 N/A 2.22
2013 -13.5 -11.1 -1.60 -1.60 -0.84 N/A N/A -18.9 N/A -4.76
2014 -0.55 2.96 2.56 2.54 -2.05 N/A N/A 1.90 N/A -3.05
2015 0.53 2.04 3.73 3.62 0.25 N/A N/A -0.82 N/A 2.00
2016 -1.51 0.59 3.63 3.51 -0.92 N/A N/A -4.00 N/A 2.82
2017 0.58 2.48 1.32 1.24 0.26 N/A N/A 3.97 N/A 2.24
2018 0.69 1.52 3.74 3.61 -2.71 N/A N/A 1.13 N/A 1.95
2019 -1.37 -1.73 0.92 0.92 0.36 N/A N/A -0.72 N/A 3.74
2020 -4.95 -17.3 -0.75 -0.49 -3.28 N/A N/A -3.63 N/A -7.31
2021 4.47 16.4 3.08 2.99 3.07 N/A N/A 3.36 N/A 5.80
2022 1.84 1.78 2.09 2.09 1.42 N/A N/A 1.52 N/A 1.48
2023 1.19 1.17 1.67 1.71 1.01 N/A N/A 1.04 N/A 1.00
2024 1.07 1.08 1.47 1.49 0.93 N/A N/A 0.98 N/A 0.76
2025 1.05 1.06 1.47 1.50 0.95 N/A N/A 0.97 N/A 0.68
2026 1.06 1.07 1.28 1.29 1.03 N/A N/A 1.01 N/A 0.67

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 50.1 N/A N/A 216 31.3 0.82 67,735
2013 51.5 N/A N/A 189 29.4 0.83 55,427
2014 53.3 N/A N/A 192 30.1 0.79 57,663
2015 54.1 N/A N/A 192 29.7 0.77 57,048
2016 55.3 N/A N/A 191 28.9 0.73 55,274
2017 56.3 N/A N/A 192 29.9 0.72 57,316
2018 56.8 N/A N/A 198 30.0 0.68 59,580
2019 56.6 N/A N/A 195 30.2 0.68 58,939
2020 49.2 N/A N/A 192 30.6 0.66 58,725
2021 54.8 N/A N/A 194 30.3 0.66 58,891
2022 54.8 N/A N/A 195 30.2 0.65 58,945
2023 54.8 N/A N/A 195 30.2 0.65 58,959
2024 54.8 N/A N/A 196 30.1 0.65 58,986
2025 54.8 N/A N/A 196 30.1 0.64 58,996
2026 54.8 N/A N/A 196 30.1 0.64 58,983

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Advertising & Design Club of Canada
http://www.theadcc.ca

Association of Registered Graphic Designers
http://www.rgd.ca

Canadian Marketing Association
http://www.the-cma.org

Graphic Designers of Canada
http://www.gdc.design

International Council of Design
http://www.ico-d.org

Statistics Canada
http://statcan.gc.ca

Industry Jargon FREELANCER
A self-employed person who is not employed continuously but hired to do specific assignments.

IN-HOUSE
Conducted within, coming from or being within an organization or group.

PRINTED MEDIA
Media, such as print advertisements, newspapers, magazines, brochures, product labels, stationery products and
medical and scientific diagrams, that is not digital.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
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Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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