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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Video Postproduction Services industry in Canada is expected to increase in 2021 as the
economy begins to recover from the ongoing COVID-19 (coronavirus) pandemic. For more detail, please see the
Current Performance chapter.

· Some of the industry's major markets are projected to change in the short term due to the coronavirus pandemic.
For more detail, please see the Major Markets chapter.

· Industry revenue volatility is expected to have been affected by the coronavirus pandemic. For more detail, please
see the Revenue Volatility chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry primarily provides postproduction services to the motion picture and video industries. Services include

editing, film or tape transferring, subtitling, creating credits, closed captioning, computer graphics, animation, special
effects and developing and processing film. This industry does not include mass duplication, audio services in a
sound recording studio or operating archives.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Developing and printing of commercial motion picture film

Closed captioning service

Film and video transfer services

Editing motion picture films or video

Producing computer graphics, animation and special effects

The major products and services in this industry are:

Film laboratory services

Audiovisual editing

Visual effects and animation

3D visual effects

Sound editing

Format conversion

Subtitling and captioning
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Supply Chain

SIMILAR INDUSTRIES

Movie & Video Distribution in
Canada

Movie, TV & Video Production in
Canada

Television Production in Canada Industrial Equipment Rental &
Leasing in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Video Postproduction Services in
the US

Video Post-Production Services in
Australia

Film, Video & TV Programme
Post-Production in the UK

Post-production Services and Other
Motion Picture and Video Activities
in New Zealand
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Industry at a Glance
Key Statistics

$2.1bn
Revenue

Annual Growth

2016–2021

2.5%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

 

$211.4m
Profit

Annual Growth

2016–2021

-7.7%

  Annual Growth

2016–2021

 

10.3%
Profit Margin

Annual Growth

2016–2021

-7.1pp

  Annual Growth

2016–2021

 

1,656
Businesses

Annual Growth

2016–2021

4.4%

Annual Growth

2021–2026

2.4%

Annual Growth

2016–2026

 

8,821
Employment

Annual Growth

2016–2021

5.4%

Annual Growth

2021–2026

1.8%

Annual Growth

2016–2026

 

$502.7m
Wages

Annual Growth

2016–2021

2.6%

Annual Growth

2021–2026

1.5%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

-1.5%
Demand from motion picture and
video industries

9.1%
Corporate profit

2.7%
Total advertising expenditure

N/A
Technological change for the
Video Postproduction Services
industry

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Steady

  Industry Globalization
Low / Increasing

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Industry Assistance

Medium / Steady

NEGATIVE IMPACT

  Technology Change
High   Barriers to Entry

Low / Decreasing

  Competition
High / Steady

 

Key Trends

 The Canadian Video Postproduction Services industry is
involved in a wide variety of activities

 New services, such as screen ratio conversion, have
replaced some industry services

 Online streaming services have encouraged more
entertainment companies to churn out new products
continuously

 IBISWorld anticipates that demand for digital services will
drive industry gains

 Demand from TV programming is anticipated to remain high

 Industry employment is expected to grow more moderately

 Technological developments have encouraged consistent
industry growth
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

   

WEAKNESSES

  Low & Decreasing Barriers to Entry

  High Competition

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2016-2021)

  High Performance Drivers

  Technological change for the Video Postproduction
Services industry

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Outlier Growth

  Low Revenue Growth (2021-2026)

  Demand from motion picture and video industries
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Executive Summary Roll it: Industry revenue is expected to grow as postproduction
technologies rapidly change

The Video Postproduction Services industry in Canada provides production support services, including linear and
nonlinear editing, animation and screen ratio conversion. Industry operators have contended with a rapidly changing
technological landscape over the five years to 2021. The development of advanced editing software has enabled
clients to establish in-house postproduction teams to save money and streamline the production process. However,
tax incentives and the depreciation of the Canadian dollar against the US dollar have encouraged US video
producers to bring postproduction businesses to Canada. This is primarily because their budgets can go further in
provinces that provide tax credits. Appealing destinations for industry operators include Ontario, Quebec and British
Columbia, all of which provide tax incentives to video producers. Consequently, IBISWorld estimates that industry
revenue will rise an annualized 2.5% to $2.1 billion over the five years to 2021, including revenue increasing 2.8% in
2021 alone.

Additionally, technological developments have encouraged consistent growth and have opened up a broader array
of potential services, such as screen ratio conversion. Operators convert videos to appropriately fit an increasingly
wide range of displays, as consumers continue to consume media through a variety of devices. While the
proliferation of affordable subscription-based editing software has enabled some companies to move traditional,
nonlinear editing operations in-house, this has placed a higher emphasis on higher-margin services, such as format
conversion and animation. These services have helped to boost revenue, though profitability has declined following
the COVID-19 (coronavirus) pandemic.

Over the five years to 2026, revenue is expected to continue growing as rapidly changing postproduction
technologies may be beyond the scope of in-house units to perform. However, growth will likely slow compared with
the current period. While software once made in-house postproduction more affordable, the constant upgrades and
training required to establish a high-quality, in-house postproduction team are expected to outweigh the benefits,
encouraging big businesses to outsource. As a result, IBISWorld expects revenue to increase more modestly, at an
annualized rate of 0.6% to $2.1 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Demand from motion picture and video industries

The number of films released and the amount of work contracted out by TV producers have a significant effect on
demand for video postproduction services. As the number of films and TV series produced increases, so does
demand for services provided by this industry, creating opportunities for revenue gains. Demand from motion picture
and video industries is expected to rise in 2021, representing a potential opportunity for the industry.

 

Technological change for the Video Postproduction Services industry

The development of new technologies within the Video Postproduction Services industry in Canada typically
improves labour efficiency and permits operators to provide better services. However, such technologies are
becoming more widely available at a lower cost, enabling downstream clients to complete their own postproduction
work at the expense of industry operators. As a result, demand for industry services decreases and hinders growth.
Technological change for the Video Postproduction Services industry is expected to advance in 2021, posing a
potential threat to the industry.

 

Total advertising expenditure

Advertisers demand postproduction services when creating a range of client content, including TV commercials,
online videos and trailers. Greater advertising spending typically translates to greater demand for industry services,
while lower advertising spending limits demand for postproduction. Total advertising expenditure is expected to
increase in 2021.

 

Corporate profit

When corporate profit levels rise, client companies can spend more on outsourcing services, including
postproduction. Conversely, lower corporate profit forces clients to internalize industry services, as many basic
postproduction services can be completed with certain software programs and often at a lower cost. Therefore,
corporate profit typically correlates with demand for industry services. Corporate profit is expected to increase in
2021.
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Current
Performance

The Video Postproduction Services industry in Canada has experienced
growth over the five years to 2021 overall.

Although developments in postproduction software have enabled clients to bypass industry operators for in-house
services, downstream demand growth from motion picture, TV companies and digital media advertisers during the
majority of the current period, has outweighed heightened competition. Competition has been exacerbated by the
advent of subscription-based editing software, which enables anyone with a computer to perform the linear and
nonlinear editing services that were once done by industry operators.

One of the primary reasons for this growth has also been the depreciation of the Canadian dollar against the US
dollar. As the value of the Canadian loonie has weakened, filmmakers from the United States have flocked north to
make production budgets go further. Cities such as Vancouver and Toronto have thus experienced an impressive
influx of business from filmmakers over the past five years. For example, in 2017, the number of productions filming
in British Columbia rose 34.0% from the previous year to 452 productions, contributing $3.4 billion to the provincial
economy, according to data from Creative BC. Much of this increase has been a result of the value proposition that
filming in Canada provides due to the exchange rate. While the majority of that increase occurred at the production
stage of the filming process, more productions have also outsourced postproduction to Canada. For example,
Marvel's Deadpool, released in 2016, was not only filmed partially in Canada, but also had its postproduction
handled partially in Canada. As a result, revenue has grown an annualized 2.5% to $2.1 billion over the five years to
2021, including revenue expected to increase 2.8% in 2021 alone, though the COVID-19 (coronavirus) pandemic
negatively affected demand (and consequently revenue) in 2020 specifically, with revenue declining 4.0% for that
year.

DIGITAL TAKEOVER

The Video Postproduction Services industry is involved in a wide variety
of activities, including linear and nonlinear editing, film laboratory
services, visual effects, animation, colour correction, digital restoration
and sound editing and design.

The services provided are changing as technology continues to advance. As the video production industry is now
entrenched in digital film, the development of postproduction software has taken off.

Unfortunately for operators, the development of these software programs has also made it easier for potential clients
to satisfy their postproduction needs through in-house solutions. The powerful tools that these programs offer have
combined with the development of digital film to change the way many operators provide their services. Nonlinear
editing enables for a film project to be spliced and put together in any order as opposed to traditional methods,
which required editing to follow a clearly delineated sequential order. This work includes piecing together prefilmed
content to create the storyline, thus omitting errors and poor takes. The nonlinear procedure creates back-up copies
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and several possible versions of content. Nonlinear editing has become the industry standard, demonstrating the
rapid technological change across the media value chain. The growing availability of nonlinear, easy-to-use editing
software has permitted some production companies to move their editing operations in-house.

While this trend has discouraged outsourcing, it has also helped the industry shift toward a focus on higher-margin
services, such as animation. While more novice editors can make standard chronology edits, animation, visual
effects and 3D creation services are handled almost entirely by industry operators. As more movies and TV shows
grow to rely on visual effects and animation, this service has been a boon for industry operators. The editors and
animators providing these services are highly experienced and command high salaries as a result. Industry
operators have put increasing focus on staffing as these services have become more popular. As a result,
employment has grown at an annualized rate of 5.4% to 8,821 people over the five years to 2021.

Additionally, new services, such as screen ratio conversion, have replaced some industry services, such as film
laboratory work. Screen ratio conversion is one of the industry's fastest growing segments, and hopeful entrants
have taken advantage of new opportunities in this field. Monitors for different electronic devices are measured
diagonally, and as a result, screens with differing height-to-width ratios may have the same measurement and a
different display surface area. Postproduction providers must convert videos to appropriately fit differing displays.
Screen ratio conversion has been propelled to the forefront of industry operations over the past five years by the
development of smartphones and tablets, though industry profit decreased significantly compared with the beginning
of the period as a result of the coronavirus pandemic. In 2021, industry profit, measured as earnings before interest
and taxes, is expected to account for an estimated 10.3% of industry revenue.

NEW ENTRANTS AND OUTSOURCING

Low barriers to entry and a booming entertainment international industry
have fuelled more companies to enter the industry.

New entrants, enticed by the continued outsourcing of specific operations, such as animation and format conversion
services, have negotiated favourable contracts from across the world. Accordingly, establishment growth is
projected to have been significant, increasing an annualized 4.2% to 1,657 locations over the five years to 2021.

Due to the ubiquity of accessible software and educational sources to familiarize oneself with, new entrants have
capitalized on the changing technological landscape. Most postproduction services require powerful computers and
software that are compatible with specific operating systems. Since most people have computers, which are steadily
increasing in memory, RAM and processing capacity, many individuals can quickly transform their operations from
personal projects to business endeavours.

Furthermore, TV shows and movies have an international audience. With the increasing connectivity of people from
across the world, online streaming services, e.g. Netflix and Hulu, have encouraged more entertainment companies
to churn out new products continuously. Within this global landscape, many companies have also strived to localize
production and filming, making international destinations more relatable to a worldwide audience. Therefore, many
multinationals have outsourced specific operations, many of which fall within the purview of the industry, to
companies worldwide. This trend has been a boon for operators as Canada becomes what is colloquially known as
“Hollywood North.”
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Demand from
motion

picture and
video

industries
($m)

2012 948 484 1,126 1,116 5,326 N/A N/A 268 N/A 9,784
2013 932 433 1,217 1,207 5,174 N/A N/A 273 N/A 10,592
2014 1,160 561 1,290 1,279 5,492 N/A N/A 311 N/A 11,560
2015 1,448 594 1,330 1,320 5,967 N/A N/A 356 N/A 13,088
2016 1,815 860 1,347 1,338 6,779 N/A N/A 443 N/A 14,414
2017 1,854 760 1,421 1,412 7,713 N/A N/A 450 N/A 15,408
2018 1,924 846 1,496 1,488 8,415 N/A N/A 461 N/A 15,354
2019 2,080 939 1,579 1,571 8,551 N/A N/A 492 N/A 15,558
2020 1,996 688 1,601 1,598 8,489 N/A N/A 485 N/A 15,129
2021 2,052 854 1,657 1,656 8,821 N/A N/A 503 N/A 15,492
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Industry Outlook
Outlook Over the five years to 2026, demand for the Video Postproduction

Services industry in Canada is expected to increase as operators adjust to
recent technological advancements and the broader economy continues
to grow as the economy shifts toward recovery following the COVID-19
(coronavirus) pandemic.

However, growth potential will likely be limited by the ability for some potential clients to establish in-house
postproduction units as editing software becomes more accessible. IBISWorld expects some downstream clients to
resist outsourcing their activities to industry operators for postproduction services to maintain costs and to also take
advantage of accessible and sophisticated software. Nevertheless, renewed demand from clients that require more
complex postproduction services and new opportunities in digital video production will likely encourage some
industry growth. Therefore, industry revenue is forecast to rise at an annualized rate of 0.6% to $2.1 billion over the
five years to 2026.

DIGITAL TAKEOVER

IBISWorld anticipates that demand for digital services, particularly
delivery and animation, will drive industry gains over the next five years.

The direct delivery of digital products via satellite or fibre-optic technology to clients in all industries is expected to
gain popularity. Some TV clients and movie theatres have already invested in digital delivery technologies to cut
delivery time and costs, and have the ability to monitor outsourced progress on demand.

Furthermore, demand from TV programming is anticipated to remain high. According to the 2016 Communications
Monitoring Report by the Canadian Radio-television and Telecommunications Commission, Canadians watch 31.3
hours of TV a week, which includes both traditional and internet TV. Consequently, demand from motion picture and
video industries is forecast to rise over the next five years, increasing demand for postproduction services amid a
climate of general economic recovery and increasing socialization following the pandemic.

However, an increasing number of consumers are accessing TV programs on the internet. Over the five years to
2026, digital media consumption is expected to accelerate as more consumers opt to view their entertainment on a
growing number of connected devices. Consequently, the need for screen ratio conversion is also expected to rise,
enabling additional revenue gains. Furthermore, demand from advertising agencies will likely capture a larger share
of total industry revenue as consumer spending increases and businesses expand their marketing budgets. Total
advertising expenditure is projected to increase at an annualized rate of 0.9% over the five years to 2026.

NEW OPPORTUNITY AND TECHNOLOGY UPGRADES

Over the next five years, the average profit margin for industry operators
is expected to decrease slightly as necessary equipment prices are
projected to increase.

In 2026, industry profit, measured as earnings before interest and taxes, is expected to account for 10.0% of
revenue, a slight decline compared with 10.3% of revenue in 2021. However, the investment that companies have
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made in their employees over the five years to 2021 is set to pay off over the five years to 2026 as well. Wages as a
share of revenue, which have increased compared with historical levels, are expected to remain stable, increasing
slightly from 24.5% in 2021 as digital workflows become the norm and the industry's labour pool approaches
saturation. In 2026, wages are expected to account for 25.6% of revenue.

Technology upgrades are expected to enhance employee efficiency, streamline production decks and increase
output. However, the reliance on updated media systems and sophisticated software will likely drive wages upward.
As the level and complexity of software required to conduct the industry's operations increases, barriers to entry are
expected to rise, discouraging operators from entering the industry alongside well-established companies equipped
with expensive technology. Thus, the number of establishments is projected to increase more slowly compared with
the past five years, at an annualized rate of 2.4% to 1,863 locations over the five years to 2026. Due to the
aforementioned technological advances, industry operators are expected to offer a wider amount of postproduction
services while maintaining slimmer, highly skilled staff numbers. As a result, employment is also expected to grow
more moderately during the outlook period, rising at an estimated annualized rate of 1.8% to 9,632 workers over the
five years to 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Demand from
motion

picture and
video

industries
 ($m)

2021 2,052 854 1,657 1,656 8,821 N/A N/A 503 N/A 15,492
2022 2,097 873 1,708 1,698 9,117 N/A N/A 518 N/A 15,712
2023 2,121 889 1,753 1,744 9,343 N/A N/A 530 N/A 15,879
2024 2,141 904 1,800 1,793 9,535 N/A N/A 540 N/A 16,031
2025 2,156 913 1,843 1,838 9,681 N/A N/A 547 N/A 16,116
2026 2,116 899 1,863 1,861 9,632 N/A N/A 543 N/A 14,821
2027 2,113 900 1,888 1,886 9,684 N/A N/A 545 N/A 15,656
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry has undergone a period of consolidation

Industry services are widely known and accepted by downstream clients

The industry has experienced some technological change

The Video Postproduction Services industry in Canada is currently in the mature phase of its economic life cycle.
Industry value added (IVA), which measures an industry's contribution to overall economy, is forecast to rise at an
annualized rate of 0.4% over the 10 years to 2026. However, Canadian GDP is expected to increase at an
annualized rate of 1.7% during the same 10-year period. Although an industry is typically considered to be in the
decline stage of its life cycle when its IVA growth lags behind GDP growth, the relevance of postproduction
operators in the media value chain remains about the same.

The industry has been positively affected by recent economic conditions during the majority of the past ten years,
such as the depreciation of the Canadian dollar, which consequently boosted demand for postproduction services
from client bases abroad. However, technological developments that have enabled downstream clients to set up in-
house postproduction arms have hurt downstream demand, forcing operators to more aggressively pursue longer
term contracts to effectively sustain revenue from a particular business relationship over a clearly defined period of
time. This trend has been compounded by the COVID-19 (coronavirus) pandemic of 2020 and 2021. Moreover, the
industry has struggled with the widespread adoption of digital media and recent advancements in production
software for similar reasons. However, as clients explore the value that operators can provide as a result of new
software and computers, business is expected to filter back into the industry over the five years to 2026, albeit at a
subdued pace. Digital opportunities and higher demand for niche services will likely sustain the industry over the
next five years.

The industry has undergone a period of consolidation, further underscoring its designation as a mature industry.
However, the industry remains fragmented, with Technicolor SA comprising the largest postproduction house in
Canada despite maintaining a market share of less than 5.0% in 2021. As new specialized and niche operations are
developed, larger companies have sought to acquire them outright to ensure they are continually offering clients the
best service.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Movie & Video Distribution in Canada

2nd Tier

Advertising Agencies in Canada

TV Broadcasting in Canada

Cable Networks in Canada

Movie Theatres in Canada

Key Selling Industries
1st Tier

Movie, TV & Video Production in Canada

Television Production in Canada

Commercial Leasing in Canada

2nd Tier

Audio & Video Equipment Manufacturing in Canada

Computer Manufacturing in Canada

Products & Services

  VISUAL EFFECTS AND ANIMATION

In the Canadian Video Postproduction Services industry, visual effects
and animation services have notably increased as a proportion of revenue
over the five years to 2021.

While movie studios have internalized an increasing amount of this work, the growing popularity of this content has
nonetheless stimulated demand for the creation of visual effects and animations by postproduction companies. In
addition, many Canadian provinces provide additional tax incentives for animation work, further driving demand for
this segment's services. This segment is estimated to account for 65.5% of industry revenue in 2021 and is
expected to remain stable or even increase further if animation continues to remain popular among consumers.
Furthermore, 3D visual effects account for 6.8% of industry revenue in 2021, although this share of revenue has
fallen over the past five years due to the wavering popularity of 3D effects.

FILM LABORATORY SERVICES

Film laboratory services are estimated to account for 13.6% of industry
revenue in 2021.

Exposed films must be processed according to exact chemical prescriptions and temperatures. Demand for
laboratory film services has increased over the past five years despite the advancement of digital technology.

AUDIOVISUAL AND SOUND EDITING

The ability to seamlessly transition between scenes often relies on visual
cues, but importantly is dependent on musical interludes.

Music often creates the entire ambiance of the movie experience, such as in horror movies, which makes sound
editing a crucial aspect of postproduction services. Therefore, audiovisual editing accounts for 8.8% of industry
revenue in 2021, decreasing over the five years to 2019. This segment includes music transitions and accompanied
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visual components, such as screen fades or cross cuts. Additionally, sound editing services account for 2.8% of
industry revenue in 2021, increasing as an individual category during the period. Sound editing typically includes
sound effects, vocal filters, volume changes, music levels, treble, distortion and other post-film effects.

OTHER

Other industry services are estimated to account for the remaining 2.5%
of industry revenue in 2021.

Services within this segment include limited sound editing and design and screen ratio conversion, among others.
Format conversion is a particularly niche segment and currently accounts for 1.0% of revenue in 2021. Although
format conversion has decreased compared with growth in other segments, it comprises a growing segment on its
own. Monitors for different electronic devices are measured diagonally, and as a result, screens with differing height
to width ratios may have the same measurement and a separate display surface area. Consequently, videos must
be converted to fit differing displays appropriately.

Colour correction is another critical service within this segment. Colour correction includes enhancing the colour of
new and old footage and restoring previously released films to improve their quality, often in an electronic format.
Colour correction has performed well as consumers continue purchase higher quality TVs and computer screens.
Conversely, demand for duplication services has declined over the past five years. While DVDs and Blu-rays are still
popular among consumers, the development of digital files has reduced the need for physical copies.

Subtitling and captioning services account for 1.5% of industry revenue in 2021. This segment has benefited from
transcription software that significantly lessens the amount of time required to caption videos.

Demand
Determinants

Demand for services provided by the Video Postproduction Services
industry in Canada is derived from the content in movies, TV,
commercials and other audiovisual products, such as video games and
music videos.

Therefore, demand for industry services is determined by the expenditures on these commodities, which can be
influenced by several factors, including government incentives and economic conditions. Government incentives in
some of the largest provinces have been the most salient incentives for video producers to continue their work.
These incentives have helped keep industry demand afloat during the majority of the current period amid overall
volatile conditions over the five years to 2021.

Demand is also influenced by expenditure on advertising, particularly on TV and online video commercials.
Increased advertising revenue permits major networks and studios to spend more on TV series with more
sophisticated postproduction services. General trends in consumer preferences also affect industry demand. For
example, when reality TV, which requires minimal postproduction, is more popular, demand for industry services
decreases.

In addition, changes in technology have greatly affected demand over the past five years. As more film and video
has moved to digital formatting, industry services, such as duplicating and processing, have suffered. Furthermore,
potential clients have increasingly been able to satisfy their needs in-house due to the increasing affordability and
availability of powerful computers and more comprehensive postproduction software.

Major Markets
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  TV PROGRAMMERS

TV programmers are estimated to represent the largest market for
operators in the Video Postproduction Services industry in Canada,
accounting for 60.7% of industry revenue in 2021.

Demand from this segment is often more resilient than other markets and typically provides a more consistent
stream of revenue compared with other clients. However, projects associated with TV programmers often generate
less per project than other markets, but are often under much longer contracts, such as for a whole season rather
than a film. Nevertheless, TV remains an extremely popular medium of entertainment in Canada. According to data
from the Canadian Media Producers Association, adults in Canada watch an average of 28.2 hours of traditional TV
per week, in addition to 3.1 hours of programming online. As a result, this segment should remain stable or even
increase over the five years to 2026 as TV continues to grow in favour with the majority of consumers.

MOTION PICTURE STUDIOS

Motion picture studios are estimated to represent the second-largest
market for the industry's services, accounting for 20.6% of industry
revenue in 2021.

Demand for industry services from motion picture and video production has fallen slightly over the five years to
2020, though this is in part due to the COVID-19 (coronavirus) pandemic that has characterized 2020 and 2021.
Generally, however, much of the demand that is generated from motion picture studios has been satisfied through
in-house solutions, but the segment remains important nonetheless and will likely continue to remain so over the
next five years. Additionally, as the Canadian dollar has weakened against the US dollar over the past five years,
decreasing an annualized 0.1%, some Hollywood companies have reacted by outsourcing their postproduction
needs to Canadian businesses. Moreover, an increasing amount of blockbuster productions have filmed and have
handled postproduction in Canada to take advantage of these currency valuations.

ADVERTISING AGENCIES

Advertising agencies are demanding more from video postproduction
companies.

With such a high level of TV penetration in Canada, TV commercials have thus become more important than ever
when it comes to reaching consumers, which represent advertising agencies' most significant target audience. In
addition to TV commercials, many advertising agencies use postproduction services to enhance online and viral
videos in an effort to engage younger consumers. However, advertisers have been increasingly focusing on their
digital content, which can be produced without the use of industry services. As a result, this segment has decreased
over the past five years, accounting for an estimated 9.4% of revenue in 2021.

OTHER

Companies in other industries also demand postproduction services.

Over the next five years, the development of video games is expected to capture a higher share of total industry
revenue. Video games continue to become more detailed and intricate and, consequently, require more skilled
postproduction work. Plus, digital media and convergent productions outside of motion pictures have gained
salience in the marketplace as companies embrace innovative revenue streams online. In 2021, digital and
convergent media productions account for 5.9% of revenue. Overall, video games and other sales are projected to
account for 3.4% of industry revenue in 2021.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Video Postproduction Services industry is service-based, and therefore, does not participate in international
trade.
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Business
Locations

  The geographic spread of establishments in the Video Postproduction Services industry in Canada falls in line with population
distribution. However, the three most-populous provinces, which include Ontario, Quebec and British Columbia, all offer tax credits
for video production labour that have no maximum allocation. The only other region to provide any incentive, which is Manitoba,
caps its claim at $500,000.

Ontario

Ontario is home to an estimated 43.5% of industry establishments in 2021, which is slightly higher than its share of the population.
Ontario is home to Toronto, where industry major player Technicolor SA has its offices located. The province also has a wide
variety of tax incentives to encourage video production. For example, the Ontario computer animation and special effects tax
credit permits companies to claim 20.0% of qualified labour, while the interactive digital media tax credit enables businesses to
claim 40.0% of eligible labour and distribution expenses.

Quebec

Quebec is the second-most concentrated province for industry establishments, accounting for 26.7% of establishments in 2021,
which is slightly higher than its 22.6% share of the Canadian population. Akin to Ontario, Quebec also has industry-relevant tax
benefits. Quebec permits companies to claim 16.0% of qualified labour and 20.0% cash back of total business expenditures
through the Quebec production of multimedia titles tax credit.

British Columbia

British Columbia is home to 22.5% of all industry establishments in 2021, which is well above its 13.5% share of the national
population. Similar to Ontario and Quebec, British Columbia provides multiple tax credits. Companies in this province can claim
17.5% of qualified labour through the production services tax credit (PSTC). Further, the PSTC extends to international or
domestic film production. In addition, the Film Incentive BC Tax Credit (FIBC) is a labour-based tax credit that encourages
domestic production. The province also has expansive ocean views in Vancouver that are very popular among video producers,
as it is also less expensive to film in Canada compared with many major US cities.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Video Postproduction Services industry in Canada is characterized by a high number of small, specialist or
niche service providers. The industry has a high concentration of small businesses; in fact, 66.6% of operators
employ less than five individuals, with 77.5% of the businesses in the industry employing less than 10 people.
Moreover, 76.0% of businesses in this industry are classified as nonemployers. Plus, the industry's level of market
share concentration is extremely fragmented, with industry player Technicolor SA accounting for less than 5.0% of
industry market share in 2021. Nonetheless, the development and proliferation of technology and postproduction
software programs may help to bolster market share concentration over the five years to 2026. These advanced
software programs permit small businesses to provide a high level of service, or permit potential clients to provide in-
house solutions, meaning that many of the industry's smaller customers that once needed linear editing in the past
no longer required these services. This may serve to increase the industry's reliance on the animation and rendering
services that are primarily offered by the industry's largest companies.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Attractive product presentation:
Ensuring the final product meets and exceeds the client's desires and expectations will likely help obtain repeat
assignments and good recommendations.

Access to highly skilled workforce:
Access to a highly skilled and creative staff with the specialist skills required for this industry is important to an
operator's success.

Ability to quickly adopt new technology:
Access to the latest hardware and software required by certain clients will likely ensure success and keep potential
clients from completing services in-house.

Development of a symbiotic relationship with another industry:
Close working relationships with clients and other postproduction operators that offer complementary services, such
as audio work, enables operators to provide total solutions to clients.

Cost Structure
Benchmarks
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  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 10.3% of total industry revenue in 2021, a
marginal decline from 17.4% in 2016. Over the five years to 2019,
companies have worked to operate more efficiently as a result of
reduced demand from lower-value clients. Operators have worked to
provide a wider array of services to provide clients with a one-stop shop
for all their postproduction needs. While the proliferation of
subscription-based editing software has enabled video producers to
move some linear editing in-house, the addition of complementary,
value-added services has enabled operators to reap high profit
compared with other industries, while digital workflows have
strengthened operational efficiency and productivity. However,
profitability can easily fluctuate from project to project, as high fixed
costs can quickly cut into profit if demand for services proves lacklustre.
Over the five years to 2026, profit is expected to decrease as operators
inevitably upgrade their very costly equipment to remain competitive.

 

  Wages

While the development of digital film and computerized enhancements
has helped enhance the video experiment and automate some
processes, the ability to navigate these technologies and use them
correctly requires highly skilled workers. Wages are estimated to
account for 24.5% of total industry revenue in 2021, compared with
24.4% in 2016. As competition from competitors in the United States
has increased, industry operators have placed a premium on staffing
highly skilled workers. Additionally, the move away from traditional
editing has also put more of a focus on workers with a more extensive
skill set. Therefore, labour costs will likely continue to remain relatively
high.

 

  Purchases

Purchases include all direct materials used in the postproduction
process, including DVD stock and supplies for duplication, as well as
general office supplies. Software and computer costs are also included
in this segment. Such costs can be significant if a company is
constantly investing in cutting edge technology. Overall, purchases are
estimated to account for 16.8% of revenue in 2021.
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  Marketing

Marketing expenses vary across operators, although overall marketing
is expected to account for 1.9% of revenue in 2021. This represents a
slight increase from 1.8% in 2016, as operators have attempted to
increase their advertising presence to compete with rising levels of
external competition.

 

  Depreciation

Depreciable assets for the industry include all video postproduction
equipment. In 2021, depreciation is projected to account for 6.8% of
revenue. Depreciation has increased over the past five years.

 

  Rent

In 2021, rent is expected to account for 4.9% of revenue, compared
with 4.3% of revenue in 2016.

 

  Utilities

Utilities have remained static over the past five years. In 2021, utilities
are expected to account for 1.0% of revenue.
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  Other Costs

Other costs include accounting, legal fees, administrative costs, internet
security, research and development expenditures and other associated
fees. These miscellaneous costs are projected to account for 33.9 of
revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  INTERNAL COMPETITION

Operators in the Video Postproduction Services industry in Canada
mostly compete based on quality and price.

Competition is driven by the relatively large number of companies operating in this industry alongside the limited
availability of sizable, reliable clients, such as movie and TV studios and advertising agencies. In addition,
competition within the industry relates to the supply of specialized equipment and services, such as 3D animation.
Operators that can offer cutting edge services to clients are likely to obtain a competitive advantage over those that
cannot successfully do so.

Ultimately, regardless of the price or the service provided, operators must have the professional and technical
proficiency to achieve the results that their clients desire. A reputation for delivering the desired results on time and
under budget can lead to repeat business and positive recommendations within the industry. This applies in
particular when film and TV productions exceed their time and budget allowances, leaving the postproduction
process under tight monetary and time constraints. With such little money spent on marketing efforts, much industry
business is primarily driven by reputation and recommendation.

EXTERNAL COMPETITION

External competition has risen over the five years to 2021 as the
development of new postproduction tools and software has enabled more
potential clients to establish their own in-house postproduction
equipment, facilities and staff, decreasing demand for the services
provided by industry operators.

Competition intensified following the recession as cost-cutting measures led some customers to handle
postproduction on their own, enabling them to save on the cost of services and streamline the production process.
Since then, the economy has recovered, with disposable income increasing, and, in turn, more money to spend on
entertainment, bolstering industry and sector wide revenue as a whole. However, the development of new and more
easily accessible technologies has exacerbated the problem of operators maintaining long-term contracts, as most
contracts are on a per project basis rather than sustained business.
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Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Decreasing

  Barriers to entry regarding the Video Postproduction
Services industry in Canada have declined in recent years
due to increasingly powerful and affordable editing
hardware and software. Potential competitors can now
purchase computers and high-level software themselves
for a few thousand dollars, as well as lease or rent
specific equipment. This has consequently enabled
downstream clients to enter the industry and perform
more in-house postproduction activities themselves, as
opposed to contracting with postproduction services
industry operators.

Nevertheless, significant barriers remain for the industry's
largest buyers. While contracts are often negotiated on a
per project basis, entrenched, pre-existing relationships
between major industry operators and major movie or TV
producers exist. In addition, some services, such as 3D
effects and 3D animation, may also prove more difficult
for potential entrants to partake in. However, there is
room for operators that have creativity and that operate in
a niche market, especially because audiences are
constantly demanding new kinds of entertainment,
including intense visual effects and independent
production.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change High  

Regulation & Policy Light  

Industry Assistance Medium  

Industry
Globalization

Globalization in this industry is    Low and the trend is Increasing

  Globalization in the Video Postproduction Services industry in Canada is low, but increasing. The industry's largest
operator, Technicolor SA, is based in France and conducts the vast majority of its business in markets outside of
Canada. Other global companies, such as Deluxe Entertainment Group, are headquartered in the United States.

Globalization has gained upward momentum in recent years from the increased digitalization within the industry,
which has permitted operators to conduct business operations from large distances. This has enabled even small
companies to acquire international revenue streams.
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Major Companies
There are no major players in this industry

Other Companies Technicolor SA

  Technicolor SA (Technicolor), formerly known as the Thomson Group, and later, Thomson, has contributed to the
development of video technologies and services for more than 95 years. Technicolor is a French corporation, with its
headquarters in Paris. The company provides a wide variety of services, including creating, managing and delivering
content. Over the past 10 years, the company's activities have shifted toward servicing the media and entertainment
industry. Technicolor recently sold most its media networks and broadcast businesses, but maintains three main
business segments; these are the company's Connected Home segment, its DVD Services segment and its
Production Services segment. In recent years, Technicolor has created the Production Services segment from its
previous Entertainment Services segment. The company's production services are estimated to account for 20.0%
of overall company revenue. Technicolor's presence in Canada includes locations in Vancouver, Montreal and
Toronto. The company's key clients include key movie and TV production studios, including Warner Bros.
Entertainment Inc., Paramount Pictures Corporation, Sony Corporation, NBCUniversal and the Walt Disney
Company and many advertising agencies that produce commercials. Customer agreements are project-specific,
although Technicolor does push for longer-term contracts, particularly since many production studios have been
moving their video postproduction needs in-house.

The company has recently developed a product to permit theatres to project 3D images from standard 35mm film
projectors. If demand for 3D entertainment remains high, this product has the potential to become a major revenue
generator. The technology is already installed on more than 500 screens across North America and Europe.
Although this additional revenue is not expected to directly affect Technicolor's video postproduction earnings, it will
likely indirectly stimulate revenue for the segment by keeping many studios from phasing out demand for film
processing by delaying their switch to digital cinema projection. In 2021, the company is estimated to generate $76.3
million in industry-relevant revenue, corresponding to a market share of 3.7%.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Video Postproduction Services industry in Canada
exhibits a moderate level of capital intensity. The industry
is increasingly labour intensive, as employees must have
high levels of creative and technical skills and often years
of experience to produce quality work. At the same time,
operators must invest regularly in editing terminals,
computer and storage equipment as well as editing and
animation software. These capital investments are
necessary for the day-to-day operations of the industry. As
a result, the industry exhibits a low to moderate level of
capital intensity, and has increased over the five years to
2021. In 2021, IBISWorld estimates that operators in the
industry will spend $0.28 on capital investment for every
$1.00 spent on wages.

Changes in computer technology and software mean that
some equipment has to be replaced or updated at regular
intervals. In addition, compression technology has also
permitted for easier storage and distribution of content; the
finished product is increasingly being delivered
electronically through digital formats via the internet or
satellite. In many ways, the digitization of the industry has
led to the editing process being the final step in video
production. This trend has diminished demand for some
industry services, such as linear editing, transfers,
processing and printing.

Despite technological development, the industry is still
primarily labour intensive, with salaries representing the
largest defined cost category to operators. Wages are
estimated to account for 24.5% of revenue in 2021, though
wages have remained stable over the past five years from
24.4% of revenue in 2016. The industry requires highly
skilled workers to operate and navigate new technologies
successfully. As competition has increased and video
editors and animators in the United States have siphoned
business from Canadian operators, companies have
placed a premium on hiring talented and highly paid
workers to produce higher quality products, increasing their
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competitiveness.

Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Medium Rate of
Innovation

Potential A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Medium Innovation
Concentration

Potential A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Very High Ease of Entry Very Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very High Rate of Entry Very Likely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  Both the rate of new innovation and the concentration are in line with the average across all industries.

This technology trend is underscored by structural factors that support new entrants. An accommodative structure can
create a situation where small entrants can focus on less profitable albeit innovative industry entry points. Or, large
operators in other industries can leverage expertise in other areas to enter the industry from a new angle.

The Video Postproduction Services industry in Canada experiences
technological disruptions due to advances made in new postproduction tools
and software.

Although these may appear beneficial to the industry due to industry services centering around the postproduction of video
material, updates in industry software simultaneously enable more potential clients for the industry's services to establish
their own in-house postproduction equipment, facilities and staff. This consequently siphons revenue from the industry, as
these clients no longer need to contract out the industry's services. This technological disruption will likely increase over the
five years to 2026 as additional advancements in postproduction software further enable smaller enterprises interested in
conducting postproduction activity to succeed in doing so.

The level of technology change is    High

  Digital editing technology has continually improved productivity for the
Canadian Video Postproduction Services over the past several decades.

The most significant change has been in the development of high-powered computers supported by specialty software,
many of which can now be operated through professional desktop computers. The move to digital production has made the
workflow process much quicker, as the industry continues to move away from tape-to-tape linear video editing. The move to
digital processes has also meant the end of the development of miniatures and models for movies. Special effects can now
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be incorporated, enhanced and even rerun at a lower cost and at high-definition resolutions.

Software

Video editing and animation software comprises the backbone of the industry.

Many different products compete in the market, including Final Cut, Adobe Production, Sony Vegas, Avid Media Composer
and MAGIX Video. These software applications permit for colour grading, audio enhancements, multicamera editing,
transitions, titling, two- and three-dimensional animation and superior organization controls in one product. Updates to the
noted software take place on a fairly regular basis and operators must make sure that they are using the most up-to-date
software to compete effectively.

The industry's software improvements have been vast. However, producers wishing to experience the full benefits of these
programs must often purchase professional-grade desktop computers that are equipped with internal hardware powerful
enough to handle such data-intensive graphics and video editing tasks. Computer microprocessor advancements have
helped the industry in this regard, with graphics cards and processors becoming increasingly powerful, energy efficient and
affordable over the past five years. In addition, widescreen 4K monitors have fallen in price over the five years to 2021,
enabling industry editors to adjust a project's visual effects with unprecedented levels of precision.

Streaming and displays

The move toward streaming video has cut into demand for DVDs and Blu-ray
discs, which has meant that master copies of movies have become easier to
produce and distribute.

As a result, industry services, such as release printing and transfers, have been in decline. However, the development of
widescreen monitors, tablets and mobile devices are creating a demand for new services as movies and TV shows must be
produced in a variety of aspect ratios. Industry operators provide these essential services to many large entertainment
companies that regularly outsource postproduction work.

Monitors of all types (e.g. TVs, computers, tablets and smartphones) are advertised by their diagonal measure. As a result,
screens that have different height to width ratios may have the same measurement, but different display areas. In
response, the images projected by videos must be converted to appropriately fit these different displays. While much of this
new technology is generated outside of the industry, it directly affects the services being offered. Furthermore, the different
options for TV pixilation, such as HD, LED or 4K displays have encouraged operators to cater their services to particular
formats, if not providing more than one option in their service packages.

Revenue
Volatility

The level of volatility is    Medium

  Over the five years to 2021, revenue volatility has been moderate to high in the
Video Postproduction Services industry in Canada.
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Operators have contended with fluctuating demand resulting from technological proliferation, changes in the strength of the
Canadian dollar and tax incentives.

Over the past five years, subscription-based editing software has become much more popular. As a result, more video
producers have gained the ability to learn editing software and move postproduction in-house. This has slightly lowered
demand from some small and mid-tier industry clients that are being replaced by sole proprietors and other new entrants.
Furthermore, movements in the exchange rate and changes in tax incentives have contributed to the industry's revenue.
Over the five years to 2021, revenue increased as much as 25.3% in 2016 and dropped as much as 4.0% in 2020 as a
result of the COVID-19 (coronavirus) pandemic.

The bulk of the industry's business comes from clients based in the United States. As a result, when the Canadian dollar
depreciates against the US dollar, the budget of filmmakers in the United States moves further in Canada. The Canadian
effective exchange rate (CEER) index has fluctuated over the past five years, thereby contributing to increased volatility.
Additionally, video producers often seek to move postproduction to a state or province that offers tax incentives to
filmmakers. Over the five years to 2021, Ontario and British Columbia have made changes to their tax breaks offered to
industry clients, further exacerbating revenue volatility.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Video Postproduction Services industry in Canada is subject to minimal
regulation.

Copyright laws apply to industry operations in the use of music, visual images and the duplication of films. Thus, permission
must be obtained before the addition, use or modification of published music or similar material in postproduction. Often the
use of such material may require payment in the form of royalties, and similar provisions apply for the duplication of
content.

To be protected by copyright a work must be original and can include literary, dramatic, musical or artistic works. When a
work is created, it is copyrighted, which remains an objective protection for amateurs and professionals alike. Canada's
copyright laws have largely evolved as a result of international treaties that have tried to unify global copyright laws.
Renegotiation of the North Atlantic Free Trade Agreement in 2018, remodelled as the United States-Mexico-Canada
Agreement (USMCA) obligated Canada to increase its copyright term by an additional 20 years. The USMCA requires all
signatories to agree to a term of at least the life of the author plus 70 years. Additionally, industry operators are subject to
national laws determining worker safety and compensation. Since 2014, overtime pay and compensation have been thrust
into the spotlight for the industry.

Industry
Assistance

The level of industry assistance is    Medium and the trend is Steady

While the Video Postproduction Services industry in Canada does not receive
direct assistance for its range of operations, federal and provincial
governments assist downstream clients that significantly affect the industry.

At the federal level, the Canada Production Tax Credit program works to aid certifiably Canadian video production. To
qualify, the corporation must own the copyright for the film. Additionally, the company must be a qualified corporation
permanently established in Canada and primarily focused on making Canadian films or videos. The Canadian Radio-
television and Telecommunications Commission is responsible for this Canadian certification, relying on several factors that
determine how much of the video production is focused in Canada. Once a project is certified, qualified labour expenditures
are given a 25.0% tax credit for up to 60.0% net production costs, resulting in a maximum 15.0% net production assistance.
The Film or Video Production Services Tax Credit (PSTC) is a similar credit, but if claimed, operators can now also claim
the CPTC. The PSTC is worth 16.0% of qualifying labour expenses. Both Canadian and foreign corporations can apply, but
must have more than 50.0% of their activities taking place permanently in Canada.

Furthermore, the industry's downstream clients, such as movie and TV producers, often receive assistance at the provincial
level, which can indirectly stimulate demand for services in individual provinces. For example, Quebec has a tax credit that
permits companies to claim between 26.3% and 30.0% of qualified labour for film and video production. Quebec also offers
a tax credit for computer animation and special effects. Similarly, Ontario has an animation and special effects tax credit
that enables companies to claim 18.0% of qualified labour. Furthermore, Ontario has a digital media tax credit that permits
businesses to claim 40.0% of eligible labour and distribution expenses. British Columbia offers tax credits as well. The
recent rise in the tax assistance provided to downstream clients has helped these provinces gain market share in this
industry. Additionally, provinces that have cut incentive programs have lost business over the five years to 2021.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Demand from
motion

picture and
video

industries
($m)

2012 948 484 1,126 1,116 5,326 N/A N/A 268 N/A 9,784
2013 932 433 1,217 1,207 5,174 N/A N/A 273 N/A 10,592
2014 1,160 561 1,290 1,279 5,492 N/A N/A 311 N/A 11,560
2015 1,448 594 1,330 1,320 5,967 N/A N/A 356 N/A 13,088
2016 1,815 860 1,347 1,338 6,779 N/A N/A 443 N/A 14,414
2017 1,854 760 1,421 1,412 7,713 N/A N/A 450 N/A 15,408
2018 1,924 846 1,496 1,488 8,415 N/A N/A 461 N/A 15,354
2019 2,080 939 1,579 1,571 8,551 N/A N/A 492 N/A 15,558
2020 1,996 688 1,601 1,598 8,489 N/A N/A 485 N/A 15,129
2021 2,052 854 1,657 1,656 8,821 N/A N/A 503 N/A 15,492
2022 2,097 873 1,708 1,698 9,117 N/A N/A 518 N/A 15,712
2023 2,121 889 1,753 1,744 9,343 N/A N/A 530 N/A 15,879
2024 2,141 904 1,800 1,793 9,535 N/A N/A 540 N/A 16,031
2025 2,156 913 1,843 1,838 9,681 N/A N/A 547 N/A 16,116
2026 2,116 899 1,863 1,861 9,632 N/A N/A 543 N/A 14,821

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Demand from
motion

picture and
video

industries (%)
2012 2.65 11.9 -5.38 -5.27 4.00 N/A N/A 6.34 N/A 13.2
2013 -1.78 -10.5 8.08 8.15 -2.86 N/A N/A 1.71 N/A 8.25
2014 24.5 29.5 5.99 5.96 6.14 N/A N/A 14.0 N/A 9.14
2015 24.9 5.75 3.10 3.20 8.64 N/A N/A 14.4 N/A 13.2
2016 25.3 44.8 1.27 1.36 13.6 N/A N/A 24.6 N/A 10.1
2017 2.10 -11.6 5.49 5.53 13.8 N/A N/A 1.51 N/A 6.89
2018 3.79 11.3 5.27 5.38 9.10 N/A N/A 2.44 N/A -0.35
2019 8.08 11.0 5.54 5.57 1.61 N/A N/A 6.66 N/A 1.32
2020 -4.05 -26.8 1.39 1.71 -0.73 N/A N/A -1.41 N/A -2.77
2021 2.84 24.1 3.49 3.62 3.91 N/A N/A 3.71 N/A 2.40
2022 2.19 2.17 3.07 2.53 3.35 N/A N/A 3.12 N/A 1.41
2023 1.13 1.84 2.63 2.70 2.47 N/A N/A 2.19 N/A 1.06
2024 0.92 1.72 2.68 2.80 2.05 N/A N/A 1.83 N/A 0.95
2025 0.72 1.00 2.38 2.50 1.53 N/A N/A 1.37 N/A 0.53
2026 -1.87 -1.55 1.08 1.25 -0.51 N/A N/A -0.77 N/A -8.04

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 51.0 N/A N/A 178 28.3 4.73 50,338
2013 46.5 N/A N/A 180 29.3 4.25 52,706
2014 48.4 N/A N/A 211 26.8 4.26 56,610
2015 41.0 N/A N/A 243 24.6 4.49 59,594
2016 47.4 N/A N/A 268 24.4 5.03 65,378
2017 41.0 N/A N/A 240 24.3 5.43 58,330
2018 44.0 N/A N/A 229 24.0 5.63 54,771
2019 45.2 N/A N/A 243 23.6 5.42 57,490
2020 34.5 N/A N/A 235 24.3 5.30 57,097
2021 41.6 N/A N/A 233 24.5 5.32 56,989
2022 41.6 N/A N/A 230 24.7 5.34 56,861
2023 41.9 N/A N/A 227 25.0 5.33 56,706
2024 42.2 N/A N/A 225 25.2 5.30 56,581
2025 42.3 N/A N/A 223 25.4 5.25 56,492
2026 42.5 N/A N/A 220 25.6 5.17 56,343

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Motion Picture Association of America
http://www.mpaa.org

Post Magazine
http://www.postmagazine.com

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon ASPECT RATIO CONVERSION
A process that converts one film ratio to within the constraints of another.

LINEAR EDITING
A process where the video being edited must be viewed sequentially. It is being replaced by modern editing
software.

SUBTITLING
Adding text in a language suitable for the country in which the film is to be viewed.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
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The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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