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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Movie and Video Distribution industry in Canada is expected to decrease in 2020, partially due to
the ongoing COVID-19 (coronavirus) pandemic and the resulting adverse macroeconomic effects. For more detail,
please see the Current Performance chapter.

· Demand for the industry's products and services is expected to decrease in 2020 as a result of the coronavirus
pandemic. For more detail, please see the Demand Determinants chapter.

· The industry's profit margin is expected to decrease as a result of the coronavirus pandemic. For more detail,
please see the Cost Structure Benchmarks chapter.



Movie & Video Distribution in Canada December 2020

4 IBISWorld.com

About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.



Movie & Video Distribution in Canada December 2020

5 IBISWorld.com

About This Industry
Industry Definition This industry primarily circulates audiovisual works to cinemas, TV networks, other exhibitors and stores. The

industry excludes movie and TV distributors that are also involved in audiovisual content production and retailers,
rental stores and merchant wholesalers that distribute prerecorded physical media and music distributors.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Acquiring licences and rights to distribute motion pictures and TV programming

Marketing motion pictures and TV programming

Distributing to TV stations

Distributing to cinemas

The major products and services in this industry are:

Feature films

TV programming

Other audiovisual works
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Supply Chain

SIMILAR INDUSTRIES

Electrical Equipment Wholesaling
in Canada

Movie, TV & Video Production in
Canada

Video Postproduction Services in
Canada

DVD, Game & Video Rental in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Global Movie Production &
Distribution

Movie & Video Distribution in the
US

Motion Picture and Video
Distribution in Australia

Movie Production in China

Film, Video & TV Programme
Distribution in the UK

Motion Picture and Video
Production in New Zealand

Fitness DVD Production  
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Industry at a Glance
Key Statistics

$2.5bn
Revenue

Annual Growth

2015–2020

1.2%

Annual Growth

2020–2025

0.0%

Annual Growth

2015–2025

 

$211.6m
Profit

Annual Growth

2015–2020

-11.6%

  Annual Growth

2015–2020

 

8.6%
Profit Margin

Annual Growth

2015–2020

-8.3pp

  Annual Growth

2015–2020

 

521
Businesses

Annual Growth

2015–2020

-0.7%

Annual Growth

2020–2025

0.5%

Annual Growth

2015–2025

 

2,573
Employment

Annual Growth

2015–2020

3.3%

Annual Growth

2020–2025

0.5%

Annual Growth

2015–2025

 

$136.7m
Wages

Annual Growth

2015–2020

1.5%

Annual Growth

2020–2025

0.4%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

-21.4%
Demand from movie theatres

-3.1%
Demand from cable networks and
program distribution

1.6%
Per capita disposable income

1.9%
Total advertising expenditure

3.8%
Number of fixed broadband
connections

N/A
Technological change for the
Video Postproduction Services
industry

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Barriers to Entry

High / Increasing

MIXED IMPACT

  Revenue Volatility
Medium   Capital Intensity

Medium

  Regulation & Policy
Medium / Steady

NEGATIVE IMPACT

  Life Cycle
Decline   Industry Assistance

Low / Steady

  Technology Change
High   Industry Globalization

High / Steady

  Competition
High / Increasing

 

Key Trends

 Industry performance is tied to demand for entertainment,
such as movies and cable TV

 Major studios are increasingly undertaking in-house
postproduction services

 US-based distributors have a strong presence in Canada

 The rise of streamable media will have mixed effects on the
industry

 The greatest challenge for industry operators is external
competition

 The transition to digital media is expected to constrain labour
growth

 Digital platforms that enable consumers to indefinitely
access media content have risen in popularity
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  High & Increasing Barriers to Entry

  Low Imports

  High Profit vs. Sector Average

  High Revenue per Employee

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Decline Life Cycle Stage

  High Customer Class Concentration

  High Product/Service Concentration

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2015-2020)

  Technological change for the Video Postproduction
Services industry

   

THREATS

  Low Revenue Growth (2005-2020)

  Low Outlier Growth

  Low Revenue Growth (2020-2025)

  Low Performance Drivers

  Number of fixed broadband connections
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Executive Summary The big picture: Increasing demand for TV and film content will likely
enable greater demand for distribution services

Operators in the Movie and Video Distribution industry in Canada market and circulate video content to downstream
exhibitors, including movie theatres, TV networks and retailers of physical media. Over the five years to 2019, the
transition to digital content has diminished the relevance of content distributors as studios increasingly undertake in-
house distribution activities. However, rising advertising expenditure and demand for industry services ultimately
supported revenue over the five years to 2019. As a result, industry revenue is anticipated to increase at an
annualized rate of 2.2% to $2.4 billion during the period, including a projected 2.9% increase in 2019 alone.

Digital platforms that enable consumers to indefinitely access media content have risen in popularity due to their
convenience and wider selection of offerings. The resulting ubiquity of digital content has presented opportunities
and challenges for content distributors. Streaming platforms that boast a wide library of content present new
opportunities for growth, particularly as these outlets become increasingly popular among consumers. However,
because digital content is easier to manipulate and duplicate, upstream studios and content producers are now
opting to bypass industry operators altogether and distribute their content directly to streaming services and
exhibitors. The digitization of media has shrunk the importance of distributors in the content value chain and eroded
industry profit margins. In response, the industry is experiencing consolidation, and the number of companies
operating in the industry has been on a long-term downward trend.

The digital transition is expected to mature over the five years to 2024. During this time, aggregate demand for TV
and film content will increase, enabling greater demand for distribution services. Digital distribution to a wide range
of platforms is forecast to provide modest opportunity to the industry, although this will be offset by lower demand
from production studios that will choose to manage their own content. Furthermore, the continued trend toward
digitalization, although a threat to revenue, will cut time and costs for distribution companies. Due to these
competing trends, industry revenue is projected to decrease an annualized 1.2%, reaching $2.5 billion over the five
years to 2024.
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Industry Performance

Key External
Drivers

Number of fixed broadband connections

The number of fixed broadband connections is indicative of increasing consumer use of the internet for services that
previously took a physical form, such as movie streaming sites that are increasingly replacing DVDs. Yet, online
platforms enable industry operators to reach a larger audience, as many consumers now access entertainment
through a variety of sites and devices. Therefore, an increase in services conducted online, particularly in media, will
typically lead to an increase in demand for industry services. The number of fixed broadband connections is
expected to increase in 2020, representing a potential opportunity for the industry.

 

Total advertising expenditure

Total advertising expenditure measures the amount of money dedicated to advertising services across all media
platforms. Industry operators rely on advertising agencies to promote blockbuster films and TV programs that they
can then in turn sell to broadcasters and film exhibitors. When advertising expenditures rise, demand for industry
products typically follows suit. Total advertising expenditure is projected to decrease in 2020.

 

Technological change for the Video Postproduction Services industry

The rise of digital content has enabled movie studios to distribute proprietary content internally, eroding demand for
services that were historically provided by industry operators. As movie and TV production studios have shifted to
entirely digital processes and theatres adapted systems for receiving and exhibiting digital content, industry
operators have come against escalating external competition and lower demand. Technological change for the
Video Postproduction Services industry in Canada is expected to increase in 2020, posing a potential threat to the
industry.

 

Per capita disposable income

Per capita disposable income indicates consumer capacity for entertainment, ranging from home media
consumption to movie theatre attendance. An increase in per capita disposable income will increase demand for
entertainment, which will increase demand for movie and video distribution services. Conversely, a decline in per
capita disposable income will lower demand for entertainment, and subsequently, distribution services. Per capita
disposable income is expected to decrease in 2020.

 

Demand from cable networks and program distribution

For a cable network to air a movie on TV, it must first acquire the rights from the appropriate movie distribution
company, which acts as an agent to studios and then supplies movie content to the networks in the proper formats.
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Consequently, demand from cable networks typically moves in line with demand for industry services. Demand from
cable networks and program distribution is expected to decrease in 2020.

 

Demand from movie theatres

Movie theatres negotiate with distributors for the rights and revenue distribution agreements of movie exhibition.
When theatres anticipate higher spending per person and higher attendance, distributors are able to get a more
favourable deal for content and display rights. Therefore, demand from movie theatres typically moves in line with
demand for movie and video distribution services. Demand from movie theatres is expected to decrease in 2020.

 

Current
Performance

The Movie and Video Distribution industry in Canada is responsible for
setting the timeframe of theatrical releases of feature films, distributing
content for TV broadcast syndication and releasing content to retailers
and wholesalers in physical and digital formats.

Industry operators negotiate licensing agreements with production studios and typically accumulate a library of
feature content to sell to downstream exhibitors and retailers. Historically, distributors held a pivotal place in the
media value chain by connecting production houses to exhibitor networks. However, the transition to digital media
consumption and distributor bypass strategies have curtailed industry revenue growth amid rising demand for TV
and movies.

Over the five years to 2019, the maturity of digital media and the rise of multiplatform media consumption disrupted
the linear trajectory between production and exhibition. The ease with which digital content is managed and
manipulated encouraged production companies to bypass external distribution services and set up in-house
distribution divisions. Additionally, the emergence of online platforms, such as Netflix and Hulu, has contributed to
media fragmentation, whereby media consumption occurs in an increasing number of channels and platforms.
However, the proliferation of digital content, alongside increased demand from numerous downstream markets, has
provided new opportunities for distribution over the five years to 2019. Consequently, industry revenue is anticipated
to increase at an annualized rate of 2.2% to $2.4 billion over the five years to 2019, including a projected increase of
2.9% in 2019 alone.

MEDIA CONSUMPTION EVOLVES

Industry performance is tied to demand for entertainment, such as movies
and cable TV, which is increasingly shifting to video on demand (VOD)
and streaming services.
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Over the past five years, disposable incomes have risen, but consumers are not purchasing DVDs or going to the
theatres as they did in the past. The rise of VOD services and the proliferation of social media have created a
fragmented media environment that has upended the traditional value chain of film and video production. For
example, the Movie Theatres industry in Canada (IBISWorld report 51213CA) is experiencing stagnant attendance
due to the rise of streaming platforms. Simultaneously, the concentration of limited box office sales among a few
major theatre chains has made it easier for major studios to manage their own distribution to these theatres and
bypass the industry.

OPPORTUNITIES AND CHALLENGES OF DIGITAL CONTENT

Film and TV content in digital formats has become the industry norm,
posing implications across the media value chain.

Most downstream markets and upstream suppliers have already made this transition, although few remain
unchanged for various reasons. Crucially, major studios are increasingly undertaking in-house postproduction
services, taking advantage of sophisticated editing software and large-scale data storage while benefiting from the
operating efficiencies of vertical integration. Meanwhile, consumers are turning to online channels and platforms that
contain a wide library of streamable content. Digital media files are becoming easier to duplicate, format and
transport, cutting out intermediary actors between content creators and viewers, contributing to constrained industry
revenue growth during the current period.

Furthermore, the relative ease of managing digital content has enabled operators in the upstream Movie, TV and
Video Production industry in Canada (51211CA) to bypass industry operators altogether. Typically, distributors take
a cut from the earnings of a feature film or program. To capture a larger share of content revenue, production
companies and studios are setting up in-house distribution departments, thereby lowering demand from industry
operators and undercutting their negotiating power and rates. As a result, distributors are lowering their dependence
on new production and increasing their reliance on previously acquired content for distribution. Therefore,
distributors and streaming services with large content libraries are well-positioned to gain a competitive edge.
Nonetheless, since most operators in the domestic industry run small-scale operations, their resources are also
minute in comparison with larger video streaming services such as Netflix and Amazon, which voraciously acquire
content to boost their product selection, damaging the prospects of industry operators. This new competitive threat
has eroded distributor profit margins, measured as earnings before interest and taxes, which fell from 18.0% in 2014
to 13.0% in 2019.

INDUSTRY STRUCTURE

US-based distributors have a strong presence in Canada.

According to the latest data available from CANSIM, total distribution revenue of non-Canadian production is more
than five times greater than total distribution of Canadian production. This unique industry structure has existed for a
long time. Although on broadcast airwaves the Canadian government enforces domestic content quotas, in DVD
wholesaling and film distribution, they have no protection from international competition. Due to the popularity of US-
produced programming, domestic video producers experience substantial external competition that has exacerbated
their challenges over the five years to 2019.

Additionally, social media and online channels have enabled content producers to market and showcase their
production independently. Consequently, industry exits and consolidation have occurred over the five years to 2019.
During this time, the number of industry enterprises is expected to decrease at an annualized rate of 2.1% to 470
companies. In contrast, the greater deployment of digital technology has worked to increase operators' reliance on
labour. Over the five years to 2019, the number of industry employees is expected to increase an annualized 2.5%
to 2,588 people.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Leisure Time

(hours per
day per
capita)

2011 2,085 517 257 237 2,087 N/A N/A 100 N/A 25.9
2012 2,092 582 243 229 2,322 N/A N/A 114 N/A 26.9
2013 2,088 549 485 474 2,466 N/A N/A 127 N/A 27.6
2014 2,176 559 534 523 2,266 N/A N/A 125 N/A 28.4
2015 2,323 547 551 540 2,184 N/A N/A 127 N/A 29.4
2016 2,370 564 487 477 2,128 N/A N/A 136 N/A 30.4
2017 2,375 485 496 484 2,490 N/A N/A 142 N/A 31.4
2018 2,541 477 515 502 2,581 N/A N/A 138 N/A 32.9
2019 2,503 572 504 491 2,565 N/A N/A 137 N/A 34.6
2020 2,460 381 529 521 2,573 N/A N/A 137 N/A 35.8
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Industry Outlook
Outlook Demand for video content is expected to grow over the five years to 2024,

as TV networks and streaming services compete for viewers.

Likewise, box office sales will likely be stable as risk-averse major studios focus on blockbuster releases. However,
increasing external competition from studios, which will continue to manage and distribute content in-house, will
curtail industry revenue growth. Consequently, over the five years to 2024, revenue is forecast to increase at an
annualized rate of 1.2% to $2.5 billion. However, IBISWorld expects industry profit margins to remain fairly steady
over the next five years as developments in digital distribution methods continue to reduce costs.

EXTERNAL COMPETITION INCREASES

The rise of streamable media and digital distribution will likely have mixed
effects on the industry in the long run.

Although distribution costs will be lower for cinemas and TV studios on a global scale, producers will have increased
access to online distribution networks as well. To retain relevance in the chain of production, industry operators will
need to focus on attaining rights to popular and profitable content. Distributors will also need to continue developing
marketing strategies that entice producers to choose third-party distributors instead of developing self-distribution
tactics. Operators will likely work to accumulate programming and video content from niche production houses that
do not have the capacity to create internal distribution departments.

Ultimately, the single greatest challenge for industry operators is external competition. As production houses grow
both domestically (IBISWorld report 51211CA) and abroad, IBISWorld expects these businesses to expand their
services to include distribution divisions that directly compete with industry services. Furthermore, competition from
online streaming services, such as Netflix and Amazon, are projected to continue having a negative influence on
industry revenue by satisfying demand for diversified content and centralizing access for consumers. Instead of
watching shows on TV, consumers can purchase a Netflix subscription to watch hours of content on multiple
devices. This in turn helps shape demand for certain programs that are represented in its portfolio, thereby limiting
demand for industry services that do not often garner much revenue from these video streaming services,
contributing to slower revenue growth during the outlook period.

DIGITAL REVENUE OPPORTUNITIES

Although digital media has disrupted operators across the media value
chain, its status as the industry norm will enable new industry
opportunities, if operators can capitalize on these systems.

Digital content systems, such as iTunes or Amazon formats, will permit viewer access on multiple channels and
devices for several types of content including industry-relevant TV and films alongside media outside of the industry
such as music and podcasts. Importantly, these formats need to purchase licences for films and TV shows, which
can be a potential opportunity for industry operators moving forward. Plus, in these formats, users are limited in
renting or sharing content, eliminating used content sales and rentals that historically dented distributors' revenue.
Nevertheless, pirating and distributor bypass will continue to pose a threat over the five years to 2024.

Crucially, the adoption of digital content will spill over into international markets over the five years to 2024,
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underpinned by greater internet connectivity and the deployment of next generation computer technology abroad.
This trend will be more pronounced in countries with rising income levels, particularly in high growth emerging
markets such as China, Brazil and India. The ease of formatting and manipulating digital media will enable
distributors to capture revenue in international licensing and advertising, which currently accounts for over 50.0% of
revenue.

INDUSTRY STRUCTURE

The ease of managing and transmitting digital media will greatly affect the
structure of the industry moving forward as it has over the past decade.

However, while these changes have affected operations during the current period, slower revenue growth and
technological change is expected to continue current trends. As demand contracts, restructuring strategies are
expected to take some time, enabling companies to adapt slowly alongside rapid technological change. As a result,
profit margins are projected to remain stagnant in the short run as operators continue navigating technological
changes.

Notable restructuring efforts are projected to manifest in the business models and cost structures of established
business. For example, distributors are expected to save on production and packaging costs, in the process
eliminating the need for large warehouses and other facilities for storage, switching instead to facilities with
encrypted servers. As a result, the number of industry establishments is expected to decrease an annualized 0.5%
to 480 locations over the next five years. The transition to digital media is also expected to constrain labour growth
as fewer employees are required for packaging processes. Over the five years to 2024, the industry's employee
base is projected to increase at an annualized rate of 1.1% to 2,732 employees.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Leisure Time
 (hours per

day per
capita)

2020 2,460 381 529 521 2,573 N/A N/A 137 N/A 35.8
2021 2,476 499 535 527 2,593 N/A N/A 138 N/A 37.1
2022 2,476 483 536 527 2,605 N/A N/A 138 N/A 38.4
2023 2,471 481 534 526 2,615 N/A N/A 139 N/A 39.8
2024 2,464 483 538 530 2,630 N/A N/A 139 N/A 41.1
2025 2,457 464 541 534 2,633 N/A N/A 139 N/A 42.5
2026 2,449 480 543 536 2,631 N/A N/A 139 N/A 43.9
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Industry Life Cycle The life cycle stage of this industry is    Decline

LIFE CYCLE REASONS

The industry's contribution to the economy is expected to diminish over the 10 years to 2025

External competition is rising, lowering demand for industry services

The industry is experiencing consolidation

The Movie and Video Distribution industry in Canada is in the decline stage of its life cycle. Industry value added
(IVA), which measures an industry's contribution to the overall economy, is expected to rise at an annualized rate of
0.4% over the 10 years 2024. In comparison, Canadian GDP is forecast to grow an annualized 1.7% during the
same period. IVA growth that is lower than that of the Canadian economy suggests that the industry's contribution to
the economy will diminish during the 10-year period, which is indicative of declining industries.

The rise of digital media has largely underpinned the industry's decline. The ease with which digital content can be
manipulated and duplicated has encouraged distributor bypass, whereby a greater number of studios are
undertaking distribution activities internally. Demand from certain downstream industries is also declining or
otherwise inconsistent. For example, box office ticket sales growth remains weak across North America, as rising
ticket prices encourage consumers to choose online streaming services such as Netflix and Hulu. Additionally,
demand for DVDs is quickly declining, lowering the industry's demand from the retail market. As a result, the
industry is experiencing consolidation and the exit of uncompetitive companies. Over the 10 years to 2024, the
number of industry enterprises is expected to decline at an annualized rate of 1.3%.

Digital content does, however, present new opportunities for the industry. The growing adoption of online platforms
that offer a wide selection of content could prove to be a lucrative opportunity for distributors unless studios choose
to engage with these providers directly. Although the distributor's significance as content middlemen will likely
diminish from its historical role, greater media fragmentation and new media outlets could revitalize the industry
moving forward.



Movie & Video Distribution in Canada December 2020

17 IBISWorld.com

Products & Markets
Supply Chain Key Buying Industries

1st Tier

TV Broadcasting in Canada

Cable Networks in Canada

DVD, Game & Video Rental in Canada

2nd Tier

Supermarkets & Grocery Stores in Canada

Department Stores in Canada

Movie Theatres in Canada

Key Selling Industries
1st Tier

Movie, TV & Video Production in Canada

Products & Services

  Overall, the Movie and Video Distribution industry in Canada has been
through some major changes as its traditional products, physical media,
have become largely obsolete.

Still, demand for entertainment is strong and industry operators have restructured their operations to reflect changes
in technology, notably video streaming services, and their concomitant changes in consumer consumption patterns.
Moreover, competition from production houses' internal distribution divisions has shaped industry operations over
the current period. Industry services are therefore beholden to these market forces and has produced a dynamic
product segmentation over the past decade.

In addition, due to the ongoing COVID-19 (coronavirus) pandemic, demand for the industry's products and services
is expected to decrease. This is expected to come as a result of the decreases in per capita disposable income and
consumer spending in 2020.

TV PROGRAMMING

In 2020, TV programming comprises 54.6% of the industry's distributed
content and has been enduring increased pressures since production
studios have increasingly switched to in-house distributors.

Moreover, there are few Canadian broadcasters so producers can generally negotiate directly with broadcasters.
Still, rising levels of domestic TV production have contributed to the rise in this product segment's share of revenue
over the five years to 2020. Ultimately, demand for entertainment has been shifting toward TV rather than full-length
feature films and is expected to continue in this manner, driving growth for TV distribution.

FEATURE FILMS

Full-length movies are estimated to account for 32.6% of the industry's
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distributed content in 2020.

This share of revenue has decreased over the past five years. However, sales have increased because independent
movies grew in popularity, and demand for US and French films have remained strong. Additionally, the
countervailing force of external competition from major production houses for blockbuster hits has damaged industry
operations for this product segment over the five years to 2020.

OTHER AUDIOVISUAL WORKS

Other audiovisual works include news segments and slideshows and
other prerecorded videos such as corporate training videos,
documentaries, fitness films, commercials and public service
announcements.

These works make up a combined 12.8% of the industry's distributed content in 2020. However, the bulk of this
product segment is derived from sales of older and classic movies and TV shows. Importantly, older products have
nostalgic or sentimental value in many cases and demand for these products are generally stable from niche
markets. The remaining share of revenue is derived from disparate and unstable markets with the occasional
contract for large multinational companies or trade production houses. This segment has decreased over the five
years to 2020, and is expected to decrease as a share of revenue over the next five years as TV distribution
revenue grows more rapidly in comparison.

Demand
Determinants

Demand for the Movie and Video Distribution industry in Canada is largely
based on the supply of movies and shows available.

Capacity for entertainment has increased in the current period, as consumers now have access to a wider set of
online channels and devices. Consequently, demand for movies, TV and other audiovisual production has risen over
the five years to 2020. Furthermore, prompted by historically low levels of unemployment and a positive
macroeconomic landscape during the majority of the period, consumers have continued to go to the movies and
subscribe to cable or satellite TV and video streaming services such as Netflix and Hulu. Increased access to media
content via high-speed internet on mobile devices has led to a rise in movie and video consumption.

Additionally, digital distribution rights for movies and TV are now a vital component of posting TV and movies online,
presenting distribution companies with another way to exploit existing libraries of content. Demand for content is
expected to continue increasing over the five years to 2025 as more people use online tools to access content. Even
so, digital distribution also facilitates production companies' development of self-distribution channels, resulting in
less demand and higher competition for this industry.

For consumers, a diversity of content on their preferred media consumption platforms encourages demand for
industry services. For businesses, levels of corporate profit, consolidation activity and the price of industry service
dictate demand. For example, if the movie theatres' profit margin is slim, the chances of them acquiring the rights to
a blockbuster hit on the first run is low. However, Cineplex Inc., a major player in the Movie Theatres industry in
Canada (IBISWorld report 51213CA), dominates the market and benefits from economies of scale, driving
purchases from industry operators in the domestic environment.

However, due to the decreases in demand in 2020 from movie, TV and video production, which is a major supplier
for the industry, demand from the industry is expected to decrease as less movies and shows will be available to
purchase. This decrease in supply is expected to persist for as long as COVID-19 (coronavirus) is prevalent in the
domestic economy.
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Major Markets

  Demand from the major markets in the Movie and Video Distribution
industry in Canada is expected to decrease in 2020 as a result of the
ongoing COVID-19 (coronavirus) pandemic.

  Due to the substantial decrease in per capita disposable income, in 2020, demand from the industry's major markets
is expected to decrease since the final consumer is expected to earn less money and be more cautious on what
they spend on in the future. This decrease in demand from the major markets is expected to persist for as long as
consumers' disposable and discretionary income remains low.

FOREIGN MARKETS

Operators in the Movie and Video Distribution industry in Canada, on
average, rely on foreign markets for 58.0% of their revenue in 2020, which
has been rising as a share of revenue over the five years to 2020.

Many companies operate in more than one country, including industry leader Entertainment One inc., which
operates in the United Kingdom, Canada and the United States. Since industry operators rely on exclusive
distribution contracts, they are also granted exclusivity in foreign markets in some cases. This trend has been
increasingly prevalent since digital files do not need to be transported across borders such as traditional physical
media did in the past, contributing to the rise in foreign markets as a source of revenue generation for the industry.
This segment includes movie theatres, TV broadcasters, video streaming platforms, corporate services and retail
outlets.

TV BROADCASTERS

IBISWorld estimates that sales of licensing and rights to domestic TV
networks will generate 15.9% of industry revenue in 2020, rising rapidly
alongside the strong growth in demand for TV over the five years to 2020.

Domestic TV production has been on the rise (IBISWorld report 51211CA) and operators in that industry need to
distribute their media. Importantly, since most domestic production is destined for domestic markets, this market has
strengthened the position of film distributors by tethering their performance to industry operators. This market
segment is expected to grow slowly over the five years to 2025 as foreign production continues to inundate the
domestic media broadcasting environment.

RETAIL OUTLETS

Sales of movies and TV shows to wholesale, retail and rental stores
generate 12.4% of distribution revenue in 2020.

These stores then sell the content directly to consumers. Over the five years to 2020, this segment has decreased
as declining DVD sales hampered revenue at stores. Nonetheless, this market is projected to continue decreasing
as a share of revenue over the next five years as consumer spending shifts from physical copies to digital ones.
However, demand for older, classic and independent films is still expected to persist, which cater to niche markets.
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DOMESTIC MOVIE THEATRES

Domestic movie theatres and other exhibitors are expected to account for
5.9% of industry revenue in 2020.

Demand from movie theatres has decreased in real terms since 2015, as ticket sales remain flat and competition
from online streaming services rises. In addition, this segment has decreased as a share of industry revenue during
the current period as other markets, primarily foreign buyers, have grown at a much more rapid pace. Additionally,
in-house production arms deal directly with exhibitors, lowering demand from industry operators for this segment.

OTHER

Other markets are varied, including pay-per-view (PPV) services, such as
sports events, and video on demand services, including Netflix, Hulu and
Amazon.

While PPV services have been declining as a share of revenue during the current period, video on demand services
have skyrocketed, capturing growing shares of revenue in the current period. Demand from these video streaming
companies for intellectual property and exclusive broadcasting contracts has driven revenue for industry operators
and is expected to account for 7.8% of industry revenue in 2020. Demand for this segment has increased over the
five years to 2020, particularly from the proliferation in video on demand services.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Due to US dominance in worldwide media, a majority of feature films and TV content comes from studios and
production companies based in the United States. However, the cross-national transfer of content is more accurately
measured in the upstream Movie, TV and Video Production industry in Canada (IBISWorld report 51211CA). Thus,
trade is considered insignificant in this industry.
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Business
Locations

  Operators in the Movie and Video Distribution industry in Canada are overwhelmingly concentrated in Ontario and Quebec, which
house some of the country's most densely populated metropolitan areas. According to the latest data available from Statistics
Canada, Ontario is home to 48.6% of industry establishments in 2020. Quebec comprises 31.3% of industry establishments.
Naturally, many downstream markets, including major retailers and theatre establishments, and a large consumer base, are
located in these two provinces, encouraging distributors to set up shop in major cities such as Toronto, Ottawa and Montreal.
Moreover, Ontario's proximity to the US border is a crucial advantage for operators located there. Conversely, Quebec typically
houses a significant share of industry establishments due to the consolidation of French media in Francophone Canada. Since
most industry operators only supply media in one language, Quebecois operations are poised to grow alongside the niche
Francophone market, with a keen focus on media from France. However, as the industry standard changes from physical media
to digital, these trends may change. The geographical spread of industry establishments has not changed drastically over the past
five years, and these two provinces are expected to continue to hold on to their dominance over the five years to 2025 because
physical media consumption is still an aspect of downstream demand outside of theatrical release.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Movie and Video Distribution industry in Canada exhibits low market share concentration, with no single
operator claiming more than 5.0% of the industry's total revenue in 2019. The industry is characteristically
fragmented, with many small and private operators that cater to local and regional audiences. According to Statistics
Canada, 62.5% of industry establishments employ fewer than five people, while 89.8% employ fewer than 20
people. Only one establishment employs more than 500 people in 2019, illustrating the fragmented nature of
industry operations.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Control of distribution arrangements:
Companies must successfully negotiate suitable distribution arrangements as the mediators between studios and
movie retailers, including cinemas.

Must have licence:
Industry operators must ensure that all movie-related licensing and copyright rights are in place and enforced.

Having a wide and expanding product range:
To succeed, operators must distribute a range of new and previously released content to meet demand.

Having marketing expertise:
Companies that have marketing expertise related to content release strategies are generally more successful in this
industry.

Ability to establish remote work arrangements for employees:
The ability to establish efficient remote work is crucial for operators during the COVID-19 (coronavirus) pandemic to
ensure their employees stay safe and are able to work.

Cost Structure
Benchmarks
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  Profit

Industry profit, defined as earnings before interest and taxes, is
expected to account for 8.6% of revenue in 2020, which is a decline
from 16.9% in 2015. Industry participants by definition do not produce
their own content. As the media sector has consolidated, both among
upstream content producers and downstream movie exhibitors and
broadcasters, industry operators have had less negotiating power,
which has eroded profit over the past five years.

In addition, due to the ongoing COVID-19 (coronavirus) pandemic,
profit is expected to dramatically decrease in 2020. The main drivers
pushing profit down are the decreases in per capita disposable income
and demand from movie, tv and video production. Nevertheless, the
digitization of video content has reduced industry costs associated with
physical production and distribution. IBISWorld expects that this will
enable the industry to maintain a relatively high profit margin over the
coming years, as the industry begins to recover from the losses
experienced as a result of coronavirus.

 

  Wages

In 2020, wages are expected to account for 5.6% of industry revenue,
up from 5.5% in 2015. The industry is not labour intensive and provides
value mainly through a small workforce that manages the release of
audiovisual productions, contracting out many functions such as
marketing. The average company employs fewer than five people and
coordinates promotional strategies among third parties. Therefore, the
share of revenue dedicated to wages has been low historically, with no
sign of reversing course in the near future.

 

  Purchases

Purchases make up the bulk of industry costs, accounting for 22.2% of
revenue in 2020. Distributors must purchase the licensing,
programming and royalty fees from major studios, many of which are
based in the United States, and to a lesser extent, Europe. Licensing
and royalty fees have remained stable over the past five years, as
major studios open in-house distribution arms, providing a direct form of
external competition, alongside the countervailing force of lower costs
for computers and software. Purchase costs also include payments to
producers made under royalty agreements.
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  Marketing

To minimize overhead costs in a volatile film market, which thrives on
the occasional blockbuster, the industry outsources many functions.
This includes purchased marketing services, which account for 16.8%
of revenue in 2020. Marketing costs are high in the industry because
film promotion is where the industry provides most of its value. It is an
intermediary between producers and exhibitors or consumers, and
driving up publicity and hype for a release is one of the core functions
of a distributor.

 

  Depreciation

Depreciation is expected to account for 1.3% of revenue in 2020.
Depreciation costs are mostly associated with investments in upgraded
computer systems to manage large digital files. While most software is
becoming less expensive, expansive cloud networks and encrypted
communication networks are key to protecting copyrights and
discouraging content piracy, contributing to the slight rise in
depreciation costs during the current period. Generally, industry
operators are small businesses that cannot benefit from economies of
scale, resulting in the loss of cost efficiencies, namely in the form of
high capital.

 

  Rent

Industry rental costs are expected to account for 0.6% of revenue in
2020. The industry tends to cluster throughout film and TV production
companies, which are heavily concentrated in Toronto, Vancouver and
other locales with high real estate and rental costs.

 

  Utilities

Utilities are expected to account for 0.6% of revenue in 2020, and
include the costs of electric power, fuel and telecommunications
services. Utility costs are not high in the industry because it does not
engage in any production and industry operations mainly comprise of
office spaces.
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  Other Costs

Other expenses include administrative costs, insurance, regulatory
fines and training expenditures, among other miscellaneous activities.
Collectively, these costs are expected to account for 44.4% of revenue
in 2020.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  INTERNAL COMPETITION

Feature film and video content present the most significant point of
competition among distributors.

Operators in the Movie and Video Distribution industry in Canada compete to acquire the distribution licence of
content at a reasonable price but must bid against each other. Competition to acquire the distribution rights to US
and European (primarily French) feature films is particularly high, as they dominate media consumption in Canada.
At this stage, distribution companies compete for advertising space, cinema screens and shelf space in stores.
Although some competition is based on long-term contracts with retailers or theatres, most is also price based. High-
speed internet, video streaming services such as Netflix and Hulu and digital TV channels developed over the five
years to 2019 have increased the amount of content shown and demanded. This has decreased the competition for
contracts but increased competition for exposure because consumers now have more choices of where and when to
view content. This has also lowered the price of content delivered directly to households and consumers.

EXTERNAL COMPETITION

The increasing prevalence of studios establishing in-house distribution
segments poses the most substantial threat to the industry.

For instance, Disney products are mainly distributed by the Disney-owned Buena Vista International distribution arm.
This limits the content available to distribution companies for some of the highest grossing titles in any given year.
Additionally, as the movie and TV production studios shift to an entirely digital process and theatres adopt systems
for receiving and exhibiting digital content, online-only distributors are becoming a possible threat to established
distributors that have relied on traditional physical media consumption. External competition is expected to increase
over the five years to 2024, limiting the industry's revenue and profit potential.

Barriers to
Entry

Barriers to Entry in this industry are    High and the trend is Increasing
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  Barriers to entry into the Movie and Video Distribution
industry in Canada are high. The market for this industry
has always been limited by the amount of content made
available by studios, as industry participants by definition
do not produce their own content. The limited market has
been exacerbated by the shift to digital distribution. With
lower costs, digital distribution does enable industry
participants to cut costs and expand its market. The
ubiquity of digital media, which is easier to manipulate,
has placed a downward pressure on the industry's
barriers to entry. Hopeful entrants will find it increasingly
easier to access content, and there are ample
opportunities for distributing independent feature films and
series. However, digital media also generates greater
external competition, such as major studios, to have those
same advantages. Thus, major studios, in particular, have
increasingly internalized their distribution methods, further
limiting the market for this industry.

Furthermore, with a high level of capital intensity in the
industry, hopeful entrants experience relatively significant
costs. Skilled labour continues to be a high and necessary
cost, as industry participants continue to rely on skilled
labour to market and sell their products. The high
technology change continues to restrict industry
participants as well, as new entrants must have the ability
to change with a constantly evolving industry.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Decline  

Technology Change High  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    High and the trend is Steady

  The level of foreign ownership in the Movie and video Distribution industry in Canada is high, dominated by US- and
European-based distributors. According to a report commissioned by the Ontario Media Development Corporation
(OMDC), foreign-based distributors operating in Canada generated 77.0% of industry revenue. Meanwhile, domestic
distributors only accounted for 23.0%. The United States remains the lead exporter of audiovisual content in the
world. However, trade in feature content and film is more accurately captured in the upstream Movie, TV and Video
Production industry in Canada (IBISWorld report 51211CA) since many production houses have their own internal
distribution operations. With regard to foreign film and programming, foreign companies alter most content before
exhibiting it abroad to appeal to broader foreign audiences. Alterations are often done through dubbing and subtitles,
and can drastically change the original production to reflect local cultures and jokes.
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Major Companies
There are no major players in this industry

Other Companies Entertainment One Ltd.

  Market Share: 1.8%
  Entertainment One Ltd., (eOne) is a multinational record label and entertainment distribution company based in

Toronto. Founded in 1973, the company operates through three segments, which include TV, family and film. The
TV segment includes the production and acquisition of TV and music content rights. The family segment includes
the production, acquisition, licensing and merchandising of family content rights. The film segment produces,
acquires and trades film content rights across all media. In 2019, Hasbro Inc. acquired the company for $6.1 million.
This acquisition helps expand the company's distribution network by being a part of one of the largest entertainment
conglomerates which owns many trademarks. Over the five years to 2020, eOne has focused on restructuring its
physical distribution strategies, closing several distribution warehouses, including its Port Washington and
Brampton, ON, establishments in an effort to diminish the influence of declining physical media sales. In 2020, the
company's industry-relevant revenue is expected to reach $44.8 million.

Mongrel Media

  Market Share: 0.9%
  Mongrel Media is an independent film distributor with the benefit of being the exclusive Canadian theatrical

distributor for Sony Pictures Classics, IFC Films and Amazon Studios, among other notable production houses.
Founded in 1994 and headquartered in Toronto, the company has distribution contracts nationwide and distributes
in French Canada through Metropole Films. In 2017, Mongrel Media launched a new division, Mongrel International,
to distribute films to a worldwide market. The company distributes physical media and digital files and focuses on
independent and classic movies, lowering its purchase costs compared with distribution operations that emphasize
blockbuster hits. While the company is private and does not disclose its financial information, IBISWorld estimates
that Mongrel Media's industry-relevant revenue will reach $22.3 million in 2020.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Movie and Video Distribution industry in Canada
exhibits a moderate level of capital intensity. In 2020,
distributors are expected to spend $0.24 on capital for
every $1.00 spent on labour, including wages and salaries.
Capital expenditure in this industry is typically dedicated to
technological upgrades associated with managing and
converting large digital files. Many downstream markets,
most notably the Movie Theatres industry in Canada
(IBISWorld report 51213CA), are also incurring rising
capital costs associated with the transition to digital
formats. Further contributing to moderate levels of capital
intensity is the share of revenue dedicated to labour, which
historically ranges between 4.0% and 7.0%, and is very low
compared with rising depreciation costs.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Medium Rate of
Innovation

Potential A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Medium Innovation
Concentration

Potential A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Low Ease of Entry Unlikely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

High Market
Concentration

Likely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  Both the rate of new innovation and the concentration are in line with the average across all industries.

There are both significant barriers to entry and a low rate of new entrants in this industry. This combination of factors
dampens the threat of innovative players disrupting the industry structure.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

Overall, operators in the Movie and Video Distribution industry in Canada
experience some level of disruption to their range of daily operations due to
technological advances in competing industries.

For example, it is now becoming increasingly prevalent for film studios to establish their own in-house distribution segments
rather than use the services provided by the industry's operators. Over the five years to 2020, advances in supply chain
management software and other vertical integration software have aided in making this in-house structure possible for
major companies such as the Walt Disney Company (Disney), whose products are primarily distributed by the Disney-
owned Walt Disney Studios Motion Pictures International arm of the company. Moreover, as movie and TV production
studios are increasingly shifting to an entirely digital-based model, and as movie theatres, one of the industry's downstream
markets, are increasingly adopting systems that are only able to receive and exhibit digital content, online-only distributors
are beginning to pose a threat to established distributors such as those in this industry. Over the five years to 2025, this
technological disruption is expected to increase and cut into both the industry's revenue and its profit.

The level of technology change is    High

  Digital

Distribution to movie theatres is changing rapidly due to the rise of digital
content.
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Over the five years to 2020, cinemas refined confidential and frequently encrypted satellite link technology to develop
instant access to high-quality digital video downloads. As cinemas have overwhelmingly adopted this technology,
distribution costs are decreasing to this market segment. Theatres are expected to all have converted to digital screening
and distribution systems by 2020. This reduction in costs is likely to boost industry profitability over the next five years while
working to reduce transportation and production costs. While this process involves different video formats and conversions
for special applications such as those used in IMAX theatres, the process of delivering film in a digital format is the industry
standard.

Phase-out of physical media

The decrease in household consumption of physical media, such as DVDs, is
slowing industry growth.

DVD and other disc products were less expensive to manufacture and distribute, and consumers were willing to pay a high
price for the high-quality content encoded on them. Over the past five years, however, increased internet speeds and new
video file formats have enabled users to stream and download high-quality content directly to PCs, TVs and mobile devices.
Users are not willing to pay as much for this content, and ad support is weaker than on TV because advertising companies
do not pay as much for online exposure. The rising popularity of direct access to content online is also leading to a
decrease in demand for distributors, as big and small content production companies are increasingly likely to distribute their
own content through online channels. This is expected to slow industry growth, though convenient online access may also
increase sales volumes and begin to make up for physical media losses moving forward.

Marketing, online, TV

Distribution companies also market the content rights they own to increase
sales.

They market primarily to their major clients, such as other distribution companies, stores, TV networks and cinemas. Online
advertising has increased the exposure of old movies, increasing potential earnings from older content. Similarly, the switch
to digital has increased the number of TV channels available to viewers, which has led to higher demand for content. This
increased demand for content is driving revenue growth for the Movie and Video Distribution industry in Canada.

Revenue
Volatility

The level of volatility is    Medium

  The Movie and Video Distribution industry in Canada exhibits a low to
moderate level of revenue volatility.

Over the five years to 2020, revenue is projected to grow as much as 6.8% in 2015 and as little as 0.2% in 2017. Although
distributors have endured rising external competition from in-house distribution departments of production studios, rising
advertising expenditure has supported revenue growth. The film market is inherently volatile, as the success of any given
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film is difficult to anticipate and studios thrive on blockbusters, which occasionally miss. In addition, digital disruption to the
industry has increased volatility in recent years, as the historic role of intermediary video distributors has been eroded by
media sector consolidation and new online streaming services. As a result, the industry maintains the potential for
significant volatility over the next five years.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

Since businesses in the Movie and Video Distribution industry in Canada do
not produce content, few regulations apply to operators.

However, some regulations, such as the Investment Canada Policy on foreign investment in the Canadian film distribution
sector, pertain to this industry. According to Investment Canada, the policy stipulates the following: no takeovers of
Canadian-owned and -controlled distribution businesses; establishment formation is permitted only for new distribution
businesses in Canada that distribute proprietary products (where the importer owns world rights or is a major investor);
investors in direct and indirect acquisitions of foreign distribution businesses operating in Canada must reinvest a portion of
Canadian earnings in accordance with national and cultural policies.

Furthermore, the 1983 Quebec Cinema Act limits the right to distribute nonproprietary films in Quebec to Canadian
operators that set up their main establishment in Quebec. According to the Ontario Media Development Corporation, the
Motion Picture Export Association of America (MPEAA), members operating in the Quebec market since 1987 have
negotiated a special status under this legislation.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Movie and Video Distribution industry in Canada receives little direct
government assistance in the form of tariffs and subsidies.

One industry-relevant legislation, the Investment Canada Policy on Foreign Investment in the Canadian Film Distribution
Sector, works to protect foreign distributors from foreign ownership. For more information, please refer to the regulation and
policy section of this report.

Outside of the government, there are trade associations that provide resources for industry operators. For example, the
Motion Picture Association – Canada (MPA-C) is an industry association that serves as the voice and advocate of the major
international producers and distributors of movies, home entertainment and TV programming in Canada. The MPA-C seeks
to protect and advocate for the entire film and TV programing industry by taking position on issues regarding piracy,
copyright, content creation and technology.

The Canadian Association of Film Distributors and Exporters (CAFDE) represents the Canadian film distribution industry.
Current members include D Films, Kinosmith, Metropole Films, Entertainment One/Les Films Seville, Mongrel Media,
Pacific Northwest Pictures and Elevation Pictures. CAFDE is headquartered in Ottawa, Ontario.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Leisure Time
(hours per

day per
capita)

2011 2,085 517 257 237 2,087 N/A N/A 100 N/A 25.9
2012 2,092 582 243 229 2,322 N/A N/A 114 N/A 26.9
2013 2,088 549 485 474 2,466 N/A N/A 127 N/A 27.6
2014 2,176 559 534 523 2,266 N/A N/A 125 N/A 28.4
2015 2,323 547 551 540 2,184 N/A N/A 127 N/A 29.4
2016 2,370 564 487 477 2,128 N/A N/A 136 N/A 30.4
2017 2,375 485 496 484 2,490 N/A N/A 142 N/A 31.4
2018 2,541 477 515 502 2,581 N/A N/A 138 N/A 32.9
2019 2,503 572 504 491 2,565 N/A N/A 137 N/A 34.6
2020 2,460 381 529 521 2,573 N/A N/A 137 N/A 35.8
2021 2,476 499 535 527 2,593 N/A N/A 138 N/A 37.1
2022 2,476 483 536 527 2,605 N/A N/A 138 N/A 38.4
2023 2,471 481 534 526 2,615 N/A N/A 139 N/A 39.8
2024 2,464 483 538 530 2,630 N/A N/A 139 N/A 41.1
2025 2,457 464 541 534 2,633 N/A N/A 139 N/A 42.5

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Leisure Time

(%)
2011 -9.08 -25.1 -10.8 -10.6 2.35 N/A N/A 5.69 N/A 5.28
2012 0.30 12.6 -5.45 -3.38 11.3 N/A N/A 13.7 N/A 3.86
2013 -0.20 -5.71 99.6 107 6.20 N/A N/A 11.2 N/A 2.60
2014 4.21 1.89 10.1 10.3 -8.12 N/A N/A -1.27 N/A 2.89
2015 6.76 -2.24 3.18 3.25 -3.62 N/A N/A 1.43 N/A 3.52
2016 2.01 3.11 -11.6 -11.7 -2.57 N/A N/A 6.85 N/A 3.40
2017 0.21 -14.0 1.84 1.46 17.0 N/A N/A 4.57 N/A 3.28
2018 7.00 -1.59 3.83 3.71 3.65 N/A N/A -2.76 N/A 4.77
2019 -1.50 20.0 -2.14 -2.20 -0.62 N/A N/A -0.88 N/A 5.16
2020 -1.70 -33.4 4.96 6.10 0.31 N/A N/A 0.00 N/A 3.46
2021 0.63 30.9 1.13 1.15 0.77 N/A N/A 0.73 N/A 3.63
2022 0.00 -3.17 0.18 0.00 0.46 N/A N/A 0.36 N/A 3.50
2023 -0.20 -0.36 -0.38 -0.19 0.38 N/A N/A 0.28 N/A 3.64
2024 -0.30 0.35 0.74 0.76 0.57 N/A N/A 0.36 N/A 3.26
2025 -0.31 -3.90 0.55 0.75 0.11 N/A N/A 0.07 N/A 3.40

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 24.8 N/A N/A 999 4.80 8.12 48,011
2012 27.8 N/A N/A 901 5.45 9.56 49,053
2013 26.3 N/A N/A 847 6.07 5.08 51,379
2014 25.7 N/A N/A 960 5.75 4.24 55,207
2015 23.5 N/A N/A 1,064 5.46 3.96 58,104
2016 23.8 N/A N/A 1,113 5.72 4.37 63,722
2017 20.4 N/A N/A 954 5.97 5.02 56,948
2018 18.8 N/A N/A 984 5.43 5.01 53,429
2019 22.9 N/A N/A 976 5.46 5.09 53,294
2020 15.5 N/A N/A 956 5.56 4.86 53,129
2021 20.1 N/A N/A 955 5.56 4.85 53,105
2022 19.5 N/A N/A 951 5.58 4.86 53,052
2023 19.5 N/A N/A 945 5.61 4.90 53,002
2024 19.6 N/A N/A 937 5.64 4.89 52,890
2025 18.9 N/A N/A 933 5.67 4.87 52,867

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Motion Picture Association - Canada
http://www.mpa-canada.org

Ontario Creates
http://www.ontariocreates.ca

Canadian Association of Film Distributors & Exporters
http://www.cafde.ca

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon AUDIOVISUAL WORK
A series of images accompanied by sound that are created to be shown in a particular order using a machine, such
as a projector.

BLU-RAY
A high-definition disc format.

MOTION PICTURE
A recorded visual entertainment that includes movies and videos, but excludes TV programming, advertisements
and music videos.

OUTSOURCE
To procure goods or services under contract with an outside supplier.

PIRATE
Illegally downloading or distributing of media content that breaches the owner's copyright.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.
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IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2020 IBISWorld Inc.
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