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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The Moving Services industry in Canada relies on a strong housing market to generate revenue. The low interest
rates brought about by the COVID-19 (coronavirus) pandemic have boosted the residential market, mitigating
revenue decline. For more detail, please see the Demand Determinants chapter.

• The industry is expected to experience increased external competition. Canadians that do choose to move during
this period are less likely to use industry services as a way to mitigate the spread of coronavirus and cut costs. For
more detail, please see the Basis of Competition chapter.

• Revenue is expected to grow quickly in 2021 as low interest rates facilitate a boom in housing starts, supporting
revenue. For more detail, please see the Current Performance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Moving Services industry in Canada provides moving and relocation services, including trucking and shipping of

household, institutional and commercial goods.

Major Players AMJ Campbell International

Sirva Inc.

Atlas Van Lines (Canada) Ltd.

Main Activities The primary activities of this industry are:

Furniture moving services

Office furniture moving services

Office or institutional moving services

Packing household goods

Household goods storage

Artwork moving services

Truck transportation

The major products and services in this industry are:

Residential moving

Commercial moving

Warehousing and storage

Other
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Supply Chain

SIMILAR INDUSTRIES

Rail Transportation in Canada Local Freight Trucking in Canada Tank & Refrigeration Trucking in
Canada

Car Rental in Canada

Truck Rental in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Umzugstransporte Moving Services in the US Removalists in Australia  



Moving Services in Canada December 2021

7 IBISWorld.com

Industry at a Glance
Key Statistics

$1.2bn
Revenue

Annual Growth

2016–2021

1.0%

Annual Growth

2021–2026

-0.1%

Annual Growth

2016–2026

 

$91.1m
Profit

Annual Growth

2016–2021

-7.2%

  Annual Growth

2016–2021

 

7.6%
Profit Margin

Annual Growth

2016–2021

-4.0pp

  Annual Growth

2016–2021

 

2,492
Businesses

Annual Growth

2016–2021

2.0%

Annual Growth

2021–2026

0.7%

Annual Growth

2016–2026

 

9,850
Employment

Annual Growth

2016–2021

0.2%

Annual Growth

2021–2026

0.2%

Annual Growth

2016–2026

 

$284.5m
Wages

Annual Growth

2016–2021

0.6%

Annual Growth

2021–2026

0.1%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

2.3%
Per capita disposable income

10.4%
Corporate profit

0.7%
Number of businesses

7.4%
Housing starts

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Technology Change
Medium   Barriers to Entry

Medium / Steady

  Industry Globalization
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Competition

High / Steady

 

Key Trends

 The industry has benefited from steady macroeconomic
conditions, aside from the pandemic

 Corporate profit in Canada has experienced volatility

 Industry employment has grown at a slower rate than
enterprises

 Commercial real estate activity will likely increase,
generating demand for industry services

 The acquisitions of smaller companies may dissuade new
players from entering the industry

 Competition from external industries will likely be of concern
to players operating in parallel markets

 More housing starts has prevented a sharper decline in
industry profit
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Performance Drivers

  Number of businesses

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Low Revenue Growth (2021-2026)

  Per capita disposable income



Moving Services in Canada December 2021

9 IBISWorld.com

Executive Summary Boxed up: Rebounding interest rates and a cooling housing market may
hurting industry growth prospects

The Moving Services industry in Canada, which provides relocation services to households, governments and
commercial clients, has experienced modest growth over the five years to 2021. While steady economic expansion
has supported revenue growth, declines in corporate profit and volatile oil prices have limited commercial demand
for industry services. Industry revenue has also been buoyed by improvement in the Canadian housing market,
demonstrated by a growing value of residential construction and housing starts during the period. Overall, industry
revenue is estimated to grow an annualized 1.0% to $1.2 billion over the five years to 2021. This includes an
expected increase of 14.6% in 2021 as the industry is forecast to benefit from housing starts growth amid historically
low interest rates due to the COVID-19 (coronavirus) pandemic.

Moving services are typically considered discretionary purchases, as private consumers have the option of renting
vehicles on their own or seeking alternative methods of transportation. Therefore, demand for industry services has
been supported by a rise in per capita disposable income, which has increased during the five-year period, enabling
more consumers to invest in professional moving services. Moreover, more housing starts during the period,
especially during the pandemic, has prevented a sharper decline in industry profit. These positive trends have been
offset by volatile levels of corporate profit, which has prevented the industry's downstream commercial clients from
leasing new offices and hiring moving companies. Overall, a shrinking commercial market has been partially offset
by the strong residential market, staving off a decline in revenue over the past five years despite profit suffering
during the same period.

The Canadian economy is expected to recover strongly from the coronavirus pandemic over the five years to 2026,
though this also means rebounding interest rates and a quick cooldown to the housing market, hurting industry
growth prospects. Oil prices will likely rebound over the next five years, providing relief to oil-producing regions and
spurring broad-based economic growth. Moreover, both per capita disposable income and corporate profit are
expected to rise during the outlook period. Ultimately, industry revenue is projected to decrease an annualized 0.1%
to $1.2 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Housing starts

Housing starts represent the number of new privately owned housing units started in a given year, including both
single-unit and multiunit developments. A decline in housing starts indicates that fewer consumers are purchasing
and constructing new homes, resulting in lower demand for industry moving services. Housing starts are expected to
increase in 2021, representing a potential opportunity for the industry.

 

Corporate profit

Private sector demand for moving services is driven by corporate profit, which dictates budgets for transportation
and relocation. Profitable companies are more likely to invest in new offices and expand business lines, which leads
to greater demand for moving services. Corporate profit is expected to grow in 2021.

 

Per capita disposable income

When per capita disposable income is high, households are more likely and able to purchase or rent new property,
which leads to greater demand for industry services. As a result, increasing disposable income benefits industry
revenue growth. Per capita disposable income is expected to grow in 2021, but less so than other drivers, posing a
potential threat to the industry.

 

Number of businesses

Many operators in the Canadian Moving Services industry generate revenue from corporate clients and other private
sector entities in need of office relocation, warehousing and other industry services. Therefore, as the number of
businesses in Canada grows, the industry's private sector customer base expands as well. The number of
businesses is projected to increase in 2021.
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Current
Performance

The Moving Services industry in Canada provides a variety of moving and
relocation services for private consumers, corporate clients and
government agencies.

Industry operators move household furniture, household goods, office furniture, artwork, antiques, specialized
equipment and other supplies or products. Industry players operate at all distances, though usually only larger
companies have the resources to complete cross-country, international or other long-distance moves. Additionally,
many operators provide value-added packaging, storage and uncrating services for customers in an attempt to
increase profit, though industry profit has fallen over the five years to 2021 due to the COVID-19 (coronavirus)
pandemic. Demand for moving services is largely determined by the number of home or office moves made by
individuals and businesses, the distance of the move and the anticipated time gap between moving out and moving
in.

The industry has benefited from steady macroeconomic conditions, aside from the pandemic, and a more buoyant
housing market during most of the period. While increases in the number of housing starts have supported
residential demand for moving services, volatile corporate profit levels have limited the ability of downstream
corporations to lease new offices and hire moving companies, limiting commercial demand for industry services.
Overall, industry revenue is estimated to expand an annualized 1.0% to $1.2 billion over the five years to 2021,
including an expected increase of 14.6% in 2021 alone. Despite increased economic uncertainty for commercial
markets due to the pandemic, the same conditions have served residential markets well, as historically low interest
rates have created a housing boom, leading housing starts to grow 29.9% in 2021 alone. However, Canadians wary
of contracting the virus are moving less and are also increasingly opting to conduct any necessary moves
themselves, which limits the potential for growth from this market.

DOWNSTREAM DEMAND

Residential demand for moving services is primarily driven by the overall
level of activity in the housing market, such as the number of housing
starts and total expenditure on residential construction.

Both existing home sales and the value of residential construction have grown consistently over much of the past
five years, helping drive demand and revenue for both small and large industry operators. IBISWorld expects
housing starts to grow an annualized 7.4% over the five years to 2021. Similarly, the value of residential construction
is anticipated to climb an annualized 4.5% during the same period, heavily influenced by an expected increase of
19.2% in 2021 alone. The expansion of the housing market has positively affected industry operators, as demand for
moving services rises alongside renewed housing activity.

Similarly, corporate demand for moving services is highly reliant on the number of establishments in Canada, and
levels of corporate profit. As new enterprises and establishments enter the Canadian economy, the industry's
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customer base expands, increasing demand for industry services. The number of businesses in Canada is expected
to increase an annualized 0.7% over the five years to 2021, enabling many industry operators to expand their
services for corporate clients. At the same time, businesses are more likely to open new offices and expand to larger
facilities when profit is high. As a result, demand for moving services typically declines during periods of tepid
economic growth and low levels of corporate profitability. Corporate profit has experienced volatility during the
period, but has ultimately grown, increasing an annualized 10.2% over the five years to 2021. However, it should be
noted that corporate profit will likely expand 36.9% in 2021 as the pandemic begins to wane.

INDUSTRY STRUCTURE

Industry profit has also been influenced by the extreme volatility in
commodities over the past five years, including oil.

The world price of crude oil has grown an annualized 8.1% over the five years to 2021, fluctuating at least 10.0%
each year during the period. Additionally, value-added services, including warehousing and packaging services, are
high-margin services for industry operators. However, these countervailing trends, when combined with the
coronavirus pandemic, have caused profit to fall over the past five years. Industry profit, measured as earnings
before interest and taxes, is expected to account for 7.6% of industry revenue in 2021, down from 11.6% in 2016.
Despite declining profit, a robust housing market has encouraged new operators to enter the market over the past
five years. Thus, the number of industry enterprises has increased an annualized 2.0% to 2,492 companies over the
five years to 2021. However, industry employment has grown at a slower rate, climbing an annualized 0.2% to 9,850
workers during the same period. This is likely a result of industry operators cutting operating costs amid high levels
of competition, as employment has decreased each year during the period, save for 2021.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Housing
starts

(Units)
2012 1,114 380 2,035 1,956 8,020 N/A N/A 254 N/A 214,827
2013 1,141 404 2,150 2,066 8,901 N/A N/A 271 N/A 187,923
2014 1,098 392 2,296 2,102 9,117 N/A N/A 256 N/A 189,329
2015 1,137 420 2,374 2,168 9,554 N/A N/A 272 N/A 195,535
2016 1,142 441 2,366 2,252 9,739 N/A N/A 277 N/A 197,915
2017 1,138 434 2,424 2,321 9,620 N/A N/A 282 N/A 219,763
2018 1,079 402 2,567 2,387 9,321 N/A N/A 258 N/A 212,843
2019 1,081 337 2,503 2,420 9,160 N/A N/A 263 N/A 208,685
2020 1,046 371 2,520 2,460 9,033 N/A N/A 258 N/A 217,880
2021 1,199 409 2,549 2,492 9,850 N/A N/A 285 N/A 283,062
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Industry Outlook
Outlook The Canadian Moving Services industry is expected to suffer as the

housing market slows down amid high interest rates over the five years to
2026.

While economic recovery from the COVID-19 (coronavirus) pandemic is expected to be strong, rising interest rates
will likely stunt the housing boom experienced in 2020 and 2021, ultimately reducing demand from the industry's
most important segment. Internal population movement, including rural to urban migration, will also likely influence
demand for moving services. The Canadian economy, which relies heavily on the energy sectors, has taken a
severe hit due to recent declines in the world price of crude oil. However, oil prices are projected to increase over
the next five years, stimulating private investment and commercial real estate activity. Overall, industry revenue is
projected to shrink an annualized 0.1% to $1.2 billion over the five years to 2026.

RISING DOWNSTREAM DEMAND

The industry is expected to benefit from increased commercial real estate
activity and corporate relocation needs over the next five years.

General economic recovery will likely stimulate activity in the Canadian nonresidential real estate market,
significantly increasing the number of businesses requiring industry services; in fact, the number of businesses is
expected to increase an annualized 1.3% over the five years to 2026. Additionally, major corporations are more
likely to invest in new properties as their profit margin increases. Therefore, as corporate profit is projected to grow
an annualized 3.2% over the five years to 2026, commercial real estate activity will likely increase, generating
demand for industry relocation and storage services. However, some businesses that have the capability may permit
employees to work from home either part-time or full-time, continuing work arrangements that became necessary as
a result of the coronavirus pandemic. This trend could potentially reduce commercial demand, as fewer companies
may be occupying office space.

Increased business activity will also likely generate demand for value-added industry services such as supply chain
management, long-distance freight transportation and drayage services. Though these services account for a
relatively small proportion of industry revenue, improving economic conditions and increasing commercial activity will
likely cause revenue from these product segments to increase as manufacturers produce greater quantities of
commercial goods.

However, rising interest rates from all-time lows experienced during the pandemic will likely cut into housing starts,
reducing the vital residential market. After increasing 29.9% in 2021, housing starts are forecast to fall an annualized
4.8% over the five years to 2026, trimming demand from the industry's largest segment. This trend is forecast to limit
the industry's opportunity for growth moving forward, despite broader economic performance.

CONSOLIDATION

As the economy improves and profit remains steady, there are expected
to be new entrants joining the industry.

As a result, the number of industry enterprises is expected to grow an annualized 0.7% to 2,575 companies over the
five years to 2026. Enterprise numbers typically lag behind market condition changes because it takes time for
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potential new operators to make certain that improved conditions will be sustained. However, the acquisitions of
smaller companies, and further market domination from regionally powerful companies, is expected to dissuade
some new players from entering the industry. While new ideas and business models that aim to keep costs low for
consumers are successful at first, it is difficult to stay in business long enough to turn a profit that can compete with
larger players. Some of the bigger companies also offer cross-country moving services, which, through the
acquisition of companies from different provinces, enables a company to become even larger and have more
available downstream markets. As demand picks up, large companies are also anticipated to hire more workers to
keep up with demand; industry employment is forecast to increase an annualized 0.2% to 9,930 people over the five
years to 2026.

POTENTIAL RISKS

A wide variety of trends may adversely affect industry operators over the
next five years.

The degree of economic growth will likely be influential, along with the international price of fuel and employee wage
demands. Additionally, purchasing, leasing or releasing trucks and other equipment may be hampered by reduced
access to debt and equity capital markets and the ability to draw down funds under financing agreements. Moreover,
projected growth in mortgage rates will likely constrain demand recovery. Noncompliance with restrictive financial
covenants contained in loan agreements may also influence the performance of industry players, as would any
significant changes in laws and regulations imposed by Transport Canada. In addition, competition from external
industries, such as nonspecialist transport shippers, some of which have large financial resources and self-service
house removals, will likely be of concern to industry players operating in parallel markets.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Housing

starts  (Units)
2021 1,199 409 2,549 2,492 9,850 N/A N/A 285 N/A 283,062
2022 1,166 400 2,545 2,494 9,708 N/A N/A 280 N/A 231,972
2023 1,157 398 2,552 2,506 9,674 N/A N/A 278 N/A 214,684
2024 1,168 401 2,579 2,534 9,750 N/A N/A 281 N/A 216,748
2025 1,181 405 2,605 2,559 9,839 N/A N/A 283 N/A 218,812
2026 1,194 409 2,619 2,575 9,930 N/A N/A 286 N/A 220,876
2027 1,205 413 2,640 2,595 10,026 N/A N/A 289 N/A 221,908
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

There is consolidation activity among the industry’s major players

There is wholehearted market acceptance of industry services

The industry’s services are well-defined and segmented

The Moving Services industry in Canada is in the mature stage of its life cycle, which is illustrated by full market
acceptance of industry services and consolidation activity among the industry's major players. Industry value added
(IVA), which measures an industry's contribution to the overall economy, is projected to decrease an annualized
0.8% over the five years to 2026. Comparatively, Canadian GDP is expected to increase an annualized 1.9% during
the same period. Despite this disparity between IVA and the economy at large, this industry is still in its mature
stage and has not yet started its decline.

The industry's services are well-defined and segmented. Operators provide comprehensive moving services for
consumers, businesses and government agencies. Some companies also offer moving services for specialty goods,
such as artwork, fitness machines and other large or fragile goods. Technological development has focused on
improving efficiency rather than introducing new products and services; for example, technological change has
centered on more fuel-efficient vehicles. Overall, downstream demand for moving services is consistent. As long as
property transactions occur, there will be demand for moving services.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Homebuilders in Canada

Apartment & Condominium Construction in Canada

Office Furniture Manufacturing in Canada

Consumers in Canada

Commercial Building Construction in Canada

2nd Tier

Professional, Scientific and Technical Services In
Canada

Furniture Stores in Canada

Public Administration in Canada

Key Selling Industries
1st Tier

Automobile Wholesaling in Canada

Truck & Bus Manufacturing in Canada

2nd Tier

SUV & Light Truck Manufacturing in Canada

Products & Services

  RESIDENTIAL MOVING

Residential moving, which includes local and long-distance moving, is the
Canadian Moving Services industry's primary service.

Long-distance moving involves the movement of goods on an interurban, interprovincial and international basis.
Moving companies typically use a one- to three-member team to pack and move goods. Carriers that offer long-
distance services often have links across the country that arrange return cargo or staff to help drivers unload. Local
moving is typically provided for customers that want to move less than 200.0 miles. This segment's share of revenue
has increased over the five years to 2021 due to rising levels of disposable income and increasing housing starts
during the period, including during the COVID-19 (coronavirus) pandemic. In 2021, this segment accounts for 76.4%
of revenue in 2021.

COMMERCIAL MOVING

Industry operators also provide commercial moving services for
businesses and government entities.

This segment also includes moving services for specialty goods such as historical artifacts, artwork, other fragile
goods, fitness machines and vehicles. Typically, commercial moving is a relatively large-scale operation because
offices for larger customers can have substantial amounts of equipment. Despite a steady increase in the number of
Canadian businesses, substantial declines in corporate profit, exacerbated by the coronavirus pandemic, have
caused revenue derived from commercial moving services to decrease over the past five years. As a result, this
segment's contribution to industry revenue has contracted during the period. Commercial moving is expected to
account for 7.7% of industry revenue in 2021.
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WAREHOUSING AND STORAGE

An estimated 3.3% of industry revenue is derived from warehousing and
storage services in 2021.

Many large-scale industry operators have warehouse spaces in nonurban or suburban areas where they provide
storage sites for businesses and individual consumers. Individuals often require storage services if they have moved
to a smaller residence, are travelling abroad for an extended period or if there is a lag between ending one lease
and beginning another. Commercial customers typically use storage services for equipment, inventory or nonsecure
files and records. This service segment's share of revenue has decreased over the past five years.

OTHER

Other services provided by industry operators include property
consultancy, brokerage and sales, inventory management and other
moving-related services.

These supplementary services are estimated to account for 12.6% of industry revenue in 2021.

Demand
Determinants

Demand for the Canadian Moving Services industry is determined by the
number of home or office moves made by individuals and businesses, the
distance of the move and the anticipated time gap between moving out
and moving in, which may necessitate warehousing services.

Positive economic growth generally increases the movement of individuals and operators because growing income
results in greater home purchases and corporate confidence.

Overall, industry demand is expected to contract amid the COVID-19 (coronavirus) pandemic for a myriad of
reasons. The rising economic uncertainty has left businesses less willing to invest in a new home or office space,
instead staying where they are to minimize costs. However, a housing boom in 2020 has provided a potential
market, as some Canadians used industry services to move into new homes. Despite this, those that are moving are
more likely to rent a van or moving truck and do it themselves to minimize exposure to coronavirus, limiting the
growth potential.

Demand from households

The main determinants of residential moves include changes in property prices, interest rates, employment
opportunities, disposable income and family size. For example, rising prices typically encourage people to sell
existing properties and upgrade their living accommodations. Similarly, lower interest rates encourage consumers to
enter mortgage agreements. Growing families also require more bedrooms, and therefore, bigger houses. All of
these trends encourage private consumers to pursue new housing opportunities, generating significant revenue for
residential moving companies.

With the exception of consumers with very few possessions travelling relatively short distances, most residential
moves require the services of professional moving companies. This is particularly true for families and individuals
transporting large or valuable items. Additionally, if there is a time lag between the termination of a rental agreement
or ownership lease of one property and the beginning of a new lease, an individual may require storage services
from industry operators.

Demand from businesses

Corporate relocation is determined by a company's financial health, which typically moves in line with economic
growth. As a result, corporate profit and the number of businesses in Canada are both important indicators of overall
demand for industry services. Office moves are also determined by the growth of company employment and desire
for better infrastructure. Additionally, property prices and the ease of obtaining credit can influence or facilitate a
move.

Factors that determine demand from businesses for industry storage services include the purchase of new office
equipment and the removal of existing goods. Operators may also use storage services for nonessential files or
records to maximize office space in present facilities or to protect goods that may not be needed until a future date.
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Major Markets

  HOUSEHOLD CONSUMERS

In 2021, the Moving Services industry in Canada generates 72.2% of
revenue from household consumers who purchase packing, moving,
storage and other services.

The household market is traditionally stable in terms of volume and price. Consumers typically choose a moving
company based on brand and reputation, quality of service, delivery guarantees, price and moving capacity. This
segment's share of industry revenue has increased over the five years to 2021 as rising levels of disposable income
and increased consumer confidence have enabled household consumers to invest in moving professionals.
However, this market may fall as a share of revenue amid the COVID-19 (coronavirus) pandemic, as household
movers were more likely to attempt to undertake the task themselves, rather than increase exposure to the virus.

CORPORATE CUSTOMERS

Corporate customers, ranging between small businesses and large
corporations, are the second-largest market for the industry.

Services may be used on a one-time basis, while companies with consistent moving needs often have long-term
contracts with industry operators. Customers are from various industries that require the movement of items such as
bulk consumer goods, technology and pharmaceutical products. This segment's share of industry revenue has
declined over the past five years as falling levels of corporate profit have limited the ability of commercial clients to
lease new offices and hire professional moving companies. This market segment is expected to account for 17.0%
of industry revenue in 2021. This market has increased amid the coronavirus pandemic due to fewer household
movers. Additionally, this is a more stable market, as it's very unlikely that businesses will attempt a more large-
scale move on its own.

GOVERNMENT

Industry operators also provide services to federal and provincial
government agencies.

Additionally, the federal agency Public Services and Procurement Canada administers the Government of Canada
Relocation Support Services, which support the relocation requirements of the armed forces, police forces and other
government entities. This market segment is a stable source of demand and has decreased slightly over the past
five years, though government organizations are less vulnerable to economic cycles than corporate and household
customers. Government agencies are expected to account for 10.8% of industry revenue in 2021.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Moving Services industry in Canada serves the needs of the domestic market and does not engage in
international trade. However, some of the industry's largest companies operate across international borders,
providing individuals and businesses with relocation services to and from Canada. In fact, three of the industry's
largest players are companies from the United States that operate across North America.

Business
Locations

  The Moving Services industry in Canada provides residential moving and corporate relocation services to all sectors of the
economy. As a result, industry establishments are mostly distributed according to the geographic spread of the Canadian
population.

Ontario

Ontario is home to the largest share of industry establishments, at 41.2% in 2021. In addition to being the most populated
province in Canada, home to 38.8% of the population, Ontario is also home to the nation's largest city, Toronto, and its capital,
Ottawa. As a result, Ontario is the largest market for the industry, driven by private consumers and real estate activity. Moreover,
a significant share of the country's economic activity takes place in Ontario, resulting in a steady stream of businesses in need of
warehousing, office relocation and other industry services.

Quebec, British Columbia and Alberta

Quebec is the second-most populous province in Canada, containing an estimated 22.5% of the population in 2021. As a result,
Quebec is also a hub for operators, providing moving and relocation services to private consumers, corporate clients and even
government agencies. As a result, Quebec is expected to account for 20.2% of industry establishments in 2021. British Columbia
is the third-largest province in Canada, both in terms of industry establishments and total population. The province is projected to
contain 13.5% of the population and an estimated 17.9% of industry establishments in 2021. The relatively high concentration of
establishments in British Columbia is likely a result of the province's status as a major hub for logistics, as the province has access
to several major ports and the Pacific Coast Highway. Additionally, Alberta is estimated to account for 12.5% of industry
establishments and 11.7% of the population.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Moving Services industry in Canada is characterized by a low level of market share concentration, with the
industry's four largest players accounting for an estimated 35.8% of industry revenue in 2021. Most industry players
are small-scale operators that participate in this industry as agents or subcontractors of larger companies or as local
moving companies. Market share concentration has declined slightly over the five years to 2021. Large operators
did not fare well during the previous economic downturn, and these national operators had to scale down operations
to focus on profitable businesses. As a result, the market share of very large operators has declined, contributing to
a lower level of concentration in this industry.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having a diverse range of clients:
A range of clients limit annual revenue volatility. Business may come from individual consumers, government
agencies and corporations from a variety of industries.

Economies of scale:
Larger companies are better able to reduce costs per mile travelled and use buying power for capital equipment and
fuel.

Having a good reputation:
Moving can be a stressful process for most people. If a company has a reputation for value and efficiency, it is likely
to win new and repeat customers.

Accessibility to consumers/users:
The industry is reliant on establishments being able to serve the needs of customers in all locations across the
country and abroad.

Ability to provide testing or thermometers for on-site employees:
Many employees in this industry, including truck drivers, are unable to work remotely and will be close to customers.
Ensuring those employees are healthy and not spreading the virus will put potential customers at ease.
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Cost Structure
Benchmarks

  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 7.6% of industry revenue in 2021, down from
11.6% in 2016. Steady economic growth and an improving housing
market have been offset by recently volatile oil prices. On average,
large operators have a higher profit margin than smaller local operators,
as large-scale operators are generally better equipped to achieve
economies of scale savings on administrative, maintenance and other
operating costs.

 

  Wages

Labour costs constitute the largest component of the typical operator's
cost structure, making up an estimated 23.7% of industry revenue in
2021. For larger companies, effective route management and strategic
employment practices can cut down these expenses. For example,
many industry operators rely on contractors and part-time drivers to
reduce wage costs and expand profit margin. As a result, wages' share
of industry revenue has shrunk slightly over the five years to 2021,
though this decline has been limited because many of the industry's
services are highly labour intensive.
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  Purchases

Purchases are expected to account for 26.6% of revenue in 2021. The
largest component of this segment is the contracting of third parties to
conduct transport. However, costs also include fuel and leasing
vehicles. Volatile commodity prices over the past five years have led to
purchase costs increasing as a share of revenue during the period.

 

  Marketing

Marketing expenses are expected to account for 2.5% of industry
revenue in 2021, remaining relatively stagnant over the five years to
2021.

 

  Depreciation

Capital improvements and upgrades are another component of a typical
operator's cost structure. Often, companies must invest in vehicles,
communications equipment, office equipment, computer technology
and software. Such costs form an industry operator's capital assets.
The depreciation of these capital assets is estimated to constitute 2.8%
of industry revenue in 2021. Depreciation costs have remained
relatively constant over the past five years.

 

  Rent

Expenses on rent include warehouse rentals and office rentals. Large
operators often maintain local warehouses and garages for temporary
storage, contributing to rental costs. Rent costs are estimated to
account for 5.6% of industry revenue in 2021, decreasing slightly over
the past five years.
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  Utilities

Utility expenses include electricity costs and are estimated to account
for 2.7% of industry revenue in 2021.

 

  Other Costs

Other costs include administrative and legal costs, in addition to
insurance. These other costs comprise 28.4% of industry revenue in
2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  The Moving Services industry in Canada is characterized by a high level
of competition, largely due to a relatively low level of market share
concentration.

Additionally, low to medium barriers to entry enable new operators to easily enter the industry.

INTERNAL COMPETITION

The industry is highly price competitive.

Companies that can exploit economies of scale have a competitive advantage in the form of an extensive
geographic network of agents and freelance contractors that help reduce overall operating costs. Moving residences
is generally regarded as a highly stressful endeavour and customers are reliant on timely deliveries and safe
handling of moved goods. Companies with a proven record of reliable service will likely win new and repeat
business.
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Large companies may be able to access better freight rates for domestic and foreign removals and more transit
options. In contrast, many small-scale companies remain competitive by specializing in the transport of niche goods,
such as antiques, and in particular geographic areas.

Innovation, Science and Economic Development Canada (ISED) has developed a Consumer Checklist for Choosing
a Moving Company, which educates consumers on how to choose a moving company. Additionally, the Canadian
Association of Movers (CAM) offers a Certified Canadian Movers program, which certifies industry operators that
abide by ISED standards and other best practices. Companies that obtain the CAM certification can potentially
attract more customers.

EXTERNAL COMPETITION

Industry operators experience external competition from other modes of
transportation that enable consumers to move goods without hiring
industry professionals.

For example, private consumers with relatively few possessions might hire a truck through the Canadian Truck
Rental industry (IBISWorld report 53212CA) or a van through the Car Rental industry in Canada (53211CA). More
broadly, industry operators also contend with competition from vehicle owners, as many private consumers are
content to use their own car or borrow a friend's truck for short-distance moves.

Furthermore, with e-commerce marketplaces providing a platform to connect freelance workers directly to
customers, moving and packing companies could contend with substantial competition for the industry's customer
base in the coming years. As these freelance workers are price competitive, customers seeking to move small
packages across short distances often find better prices through e-commerce platforms than through traditional
service providers such as moving companies.

External competition is expected to increase as a result of the COVID-19 (coronavirus) pandemic. Canadians are
less likely to move amid the rising economic uncertainty, but those that do sign a new lease or purchase a property
are more likely to use other industries to save costs. It is less expensive for a consumer to rent a moving truck or
van and perform the physical labour themselves and as economic uncertainty rises, this becomes increasingly
attractive to those that can perform manual labour. Additionally, this minimizes contact with other people, thus
minimizing the risk of contracting coronavirus.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  There are no regulatory requirements that prevent
companies from entering the Moving Services industry in
Canada. However, there are several health, safety and
environmental laws to which companies must adhere
once they have entered the industry. These regulations
are constantly evolving and the costs associated with
meeting them are mildly prohibitive of industry entry.
Generally, there are also no resource constraints on
capital equipment or land. Access to fuel is also
unfettered, but the volatile price can exert downward
pressure on profit. As a result, the availability and price of
fuel presents a minor barrier to entry for prospective
companies.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Medium and the trend is Steady

  The Moving Services industry in Canada is characterized by a moderate level of globalization. The industry's major
players are primarily domestic operators and international companies that operate in North America. For example,
AMJ Campbell International is a Canadian company that mostly operates domestically, while also maintaining a
moving services business in Florida. In contrast, Atlas World Group Inc., Sirva Inc. and UniGroup Inc. are all
companies based in the United States that operate globally, though North America accounts for the bulk of revenue
for each of these companies.
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Major Companies

Major Players AMJ Campbell International

Market Share: 17.9%

  AMJ Campbell International (AMJ Campbell) is one of the largest moving companies in Canada and was founded in
1934. The company provides residential moving, corporate relocation, office moving, logistics and storage services,
including international moves. In addition to Canada, AMJ Campbell also operates in Florida, providing moving
services to consumers and businesses internationally. The company is headquartered in Mississauga, ON,
operating eight business divisions across 50 locations in Canada and the United States. Of these locations, 27 are
in Canada, spread across all 10 provinces, though many are concentrated in the eastern portion of the country. The
company is also estimated to employ more than 2,500 people in 2020 (latest data available).

AMJ Campbell became a private company in 2003 following a management buyout of the company, led by AMJ
Campbell's current Chairman and CEO. As a result, the company does not release any financial records. However,
AMJ Campbell's website states the company generated more than $250.0 million in sales in 2019 (latest data
available).

Financial performance

AMJ Campbell's industry-relevant revenue is expected to grow an annualized 1.9% to $214.8 million over the five
years to 2021, largely following trends in the Canadian Moving Services industry. The company has established a
market presence as one of the country's leading service providers. The company has introduced an office interiors
business line over the past five years, which provides office interior services as a part of corporate relocation
services, a value-added service that has the potential to attract more customers over the five years to 2026. The
company's industry-relevant operating profit, measured as earnings before interest and taxes, has similarly
decreased due to rising competition, falling an annualized 6.4% to $19.4 million over the five years to 2021. AMJ
Campbell's operating profit is slightly higher than the average industry profit margin as the company has been able
to take advantage of economies of scale. IBISWorld estimates that AMJ Campbell has used these economies of
scale to weather the COVID-19 (coronavirus) pandemic and stave off revenue losses.
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AMJ Campbell International (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 195.4 N/C 27.0 N/C
2017 192.2 -1.6 24.1 -10.7
2018 188.8 -1.8 23.9 -0.8
2019 195.9 3.8 9.6 -59.8
2020 195.1 -0.4 18.7 94.8
2021 214.8 10.1 19.4 3.7

Source: IBISWorld
Note: *Estimates

Sirva Inc.

Market Share: 8.6%

  Based in Oakbrook Terrace, IL, Sirva Inc. (Sirva) is one of the largest moving companies in the world, with a network
of more than 1,475 offices in an estimated 170 countries, of which 75 are owned by the company. Sirva provides
moving services through a network of agents that own the trucks and trailers used in moves. These agents are also
responsible for the packing, hauling, storage and distribution of household goods. Sirva executed more than
333,000 relocations and employed an estimated 2,700 workers in 2017 (latest data available). The company
generated $1.9 billion in global revenue in 2018 (latest data available).

The company's operations are divided into four major business segments, which include moving services, relocation
services, growth markets and Australia. Sirva's moving services segment provides the movement of household
goods for individual consumers in North America, while the company's relocation services segment specializes in
the movement of corporations and government agencies. Both of these segments are relevant to the industry, while
the company's growth markets and Australia segments are excluded from industry-relevant revenue calculations.

Prior to the five years to 2021, the company filed for an initial public offering (IPO) for an estimated $185.0 million in
2014. The proceeds of the IPO were to be used primarily for paying outstanding debtholders and the company
stated that it was not going to receive any proceeds from the sale of common stock. However, after filing for the
offering and distributing the prospectus, the company announced that it decided to postpone the IPO, citing weak
market demand for the offering. In 2018, the company was acquired by Madison Dearborn Partners (MDP), a private
equity firm headquartered in Chicago. In 2018, Sirva expanded its moving business in Europe with the purchase of
Team Relocations, a specialist relocation company based in Amsterdam.

Financial performance

Sirva's industry-relevant revenue is expected to increase an annualized 2.2% to $103.2 million over the five years to
2021. While some of the merger and acquisition activity, particularly with Team Relocations, is not considered
industry relevant, growth in housing starts, particularly amid the COVID-19 (coronavirus) pandemic, aided revenue
growth. However, Sirva's industry-relevant operating profit, measured as earnings before interest and taxes, is
forecast to fall an annualized 6.0% to $8.6 million over the five years to 2021 due to increased competition.



Moving Services in Canada December 2021

28 IBISWorld.com

 
Sirva Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 92.7 N/C 11.7 N/C
2017 94.6 2.0 10.9 -6.8
2018 90.7 -4.1 10.5 -3.7
2019 92.9 2.4 4.2 -60.0
2020 93.8 1.0 8.2 95.2
2021 103.2 10.0 8.6 4.9

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Atlas Van Lines (Canada) Ltd.

Market Share: 8.5%

  Atlas Van Lines (Canada) Ltd. (Atlas Van Lines Canada) is an affiliate of the Atlas World Group Inc. (Atlas World), a
family of companies that provides transportation and moving services through a network of more than 430 agents.
Headquartered in Evansville, IN, and founded in 1948, Atlas Van Lines Inc. (Atlas Van Lines), Atlas World's flagship
subsidiary, serves markets for global relocation, benefits, recruiting, logistics and travel in the United States and
Canada. Atlas World also has service partners operating in more than 140 countries. Atlas Van Lines is one of the
largest interstate motor carriers in the United States and offers various services, including household moving and
storage, corporate relocation, international moving, government and military moving and logistics.

The company participates in the Canadian Moving Services industry through Atlas Van Lines Canada. Atlas Van
Lines Canada is headquartered in Oakville, ON, comprising more than 140 agent moving companies that specialize
in household moving, corporate relocation and storage. The company employs an estimated 75 full-time workers in
2021 and has been operating for more than 55 years. Atlas Van Lines Canada maintains locations in all 10
provinces and three territories. It is also a member of both the Canadian Association of Movers and the Canadian
Employee Relocation Council.

Financial performance

Atlas Van Lines Canada is privately held and does not release any financial information. However, IBISWorld
estimates that the company's industry-relevant revenue will increase an annualized 2.4% to $101.4 million over the
five years to 2021. This growth trend was tempered by the COVID-19 (coronavirus) pandemic, which resulted in a
sharp decrease in revenue in 2020. Despite this growth, Atlas Van Lines Canada has slightly lost market share as
the industry has grown at a faster rate over the past five years. Additionally, the company's industry-relevant
operating profit, measured as earnings before interest and taxes, is forecast to shrink an annualized 5.9% to $8.4
million over the five years to 2021.

 
Atlas Van Lines (Canada) Ltd. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 89.9 N/C 11.4 N/C
2017 93.2 3.7 10.8 -5.3
2018 99.6 6.9 11.7 8.3
2019 102.7 3.1 4.6 -60.7
2020 92.2 -10.2 8.1 76.1
2021 101.4 10.0 8.4 3.7

Source: IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Other Companies UniGroup Inc.

  Market Share: 0.8%
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  Founded in 1947 and headquartered near St. Louis, UniGroup Inc. (UniGroup) is one of the largest transportation
companies in the world. UniGroup is an agent-owned private company with 250 agent shareholders and 15
executive managers. The company employs more than 1,000 workers that serve customers in an estimated 180
countries across the world. Clients of the company's umbrella of brands include government agencies, small and
large companies and private households. Given the company's private status, all financial data is estimated.

UniGroup participates in the Canadian Moving Services industry through all of its business operations, though these
operations are primarily concentrated in the United States. The company's subsidiaries, United Van Lines and
Mayflower Transit LLC, provide moving services. Road operations are supported by its subsidiaries Trans
Advantage and UniGroup Worldwide Inc. (UniGroup Worldwide). Trans Advantage sells and leases trucks, trailers
and moving supplies, while UniGroup Worldwide coordinates international moves for household and bulk goods. In
addition, the company's Allegiant Move Management brand provides relocation management. In Canada, UniGroup
boasts a 200-member network, serving 10 provinces and three territories, with an office in Mississauga, ON.
UniGroup is estimated to generate $10.1 million in industry-relevant revenue in 2021, commanding 0.8% of the
market. Due to the adverse effects of the COVID-19 (coronavirus) pandemic on the economy, UniGroup has
experienced declining revenue in 2020 and 2021 despite steady demand.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Moving Services industry in Canada exhibits a low to
moderate level of capital intensity, with the typical industry
operator spending $0.12 on capital investments for every
$1.00 spent on labour inputs in 2021. Common capital
expenditures include the purchase of transport vehicles
and expenses on fuel and GPS systems. While efficient
communications equipment, newer vehicles and computer-
assisted booking and route planning facilities can reduce
the need for administrative and maintenance labour, many
labour functions in the industry, such as driving, cannot be
made less labour intensive. Moreover, long-distance trips
generally require multiple drivers for a company to adhere
to federal safety requirements.

Moving forward, the level of capital investment in this
industry is projected to increase as competition becomes
more intense and operators experience greater demand for
high-quality, safe and environmentally sound trucking
options. Moving companies will be able to gain an
advantage in the market by increasing investment in
technologically advanced tractors and trailers with onboard
communications equipment. Improved interactive route and
schedule planning will also optimize efficiency, but require
more capital.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Medium Rate of
Innovation

Potential A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Medium Innovation
Concentration

Potential A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

High Rate of Entry Likely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  Both the rate of new innovation and the concentration are in line with the average across all industries.

The industry structure creates a moderate level of entry barriers, which is coinciding with a high rate of new competitors
entering the industry. This high rate of entry creates a significant pool of potentially disruptive entities and the industry
structure does not significantly affect their growth potential.

Operators in the Canadian Moving Services industry have the potential to be
greatly affected by technological advances that are occurring external to the
industry.

These are primarily associated with the development and proliferation of e-commerce marketplaces that provide a platform
to connect freelance workers directly to consumers. Typically, these freelance workers are price competitive, enabling
customers that want to move across shorter distances or move a smaller number of their possessions to find better quotes
compared with those of traditional service providers, such as the moving companies that characterize this industry. In
recent years, accessing these e-commerce marketplaces has become easier than before due to the creation of smartphone
apps for these websites, which include, but are not limited to, Handy and TaskRabbit. As word of mouth spreads about
these apps for hiring local labour, the industry may contend with some disruption in downstream market composition over
the five years to 2026.

The level of technology change is    Medium

  Technological change in the Canadian Moving Services industry is moderate.

Transport efficiency is one area that has undergone major changes in technology to achieve better fuel efficiency, higher
capacity rates and lower nonrevenue miles. For example, most moving truck engines are now programmed to shut off
automatically after two to 15 minutes of idling to improve the truck's fuel efficiency. Similarly, operators in the transportation
sector have made substantial investments in improving the aerodynamics of their trucks. Most large-scale trucks now
include roof fairing, side skits, base flaps and other features designed to reduce fuel consumption by minimizing
aerodynamic drag.
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Vehicle coordination using electronic tracking devices and computer programs to quickly locate vehicles and improve
response times is another area of industry innovation. Global positioning systems and data processing technology enable
instant communication between vehicles and their base. Such systems can provide precise global vehicle positioning within
100.0 metres, which enables companies to analyze driving patterns, traffic congestion and fuel consumption to improve
profitability.

Numerous companies have also installed electronic communications equipment in their trucks that enable a customer to
follow the progress of their goods and take preventative measures if a delivery is likely to be late. Additionally, some
companies have installed equipment to access weather and traffic news in local areas and provide electronic maps for
drivers. Computers that offer engine performance analysis and early detection of vehicle component failure have also been
installed in some moving-service vehicles.

Revenue
Volatility

The level of volatility is    Medium

  The Moving Services industry in Canada has experienced a low to moderate
level of revenue volatility over the five years to 2021, with revenue increasing
as much as 14.6% in 2021 and declining as much as 5.2% in 2018.

Demand for industry services is sensitive to changing interest rates, levels of disposable income and trends in the national
housing market. Employee relocation and service outsourcing from corporations and the public sector are also important
drivers of demand. However, larger operators typically generate revenue from a variety of downstream sectors, which
mitigates some industry volatility. Revenue volatility is expected to remain moderate as levels of per capita disposable
income and corporate profit are projected to experience steady growth over the five years to 2026.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Moving Services industry in Canada is subject to a low level of regulation.

For the most part, industry operators are affected by federal and provincial road safety regulations. Transport Canada's
Motor Carrier Division regulates motor carriers and commercial vehicles, which include moving company trucks and
vehicles. The agency also enforces the Motor Carrier Safety Fitness Certificate Regulations, which require interprovincial
and international bus and truck motor carriers to obtain safety fitness certificates. Additionally, the Commercial Vehicle
Drivers Hours of Service Regulations set work hours and rest rules for motor vehicles and drivers.

Conditions of carriage regulations are typically enforced on a provincial level, with most provinces establishing rules
covering the transport of dangerous goods, a carrier's liability for lost or damaged goods and the elements of a contract of
carriage. For example, Carriage of Freight by Vehicle Regulations in Nova Scotia stipulate that motor carriers are not liable
for the loss, damage or delay of goods caused by “acts of God.” Regulations such as these are generally consistent among
regions that regulate conditions of carriage, which includes all regions except Newfoundland, Prince Edward Island, Yukon,
Nunavut and the Northwest Territories. Industry operators also must ensure that they and their employees abide by
COVID-19 (coronavirus)-related rules and regulations. These include capacity restrictions in company buildings, mask
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mandates for employees and testing or vaccine requirements, among other safety measures.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

Operators in the Canadian Moving Services industry are primarily engaged in
providing services to domestic clients.

Consequently, the industry is not subject to any trade tariffs, nor do operators receive any direct government subsidies or
grants. As a result, industry assistance is low, though operators benefit from the presence of industry associations. For
example, the Canadian Association of Movers (CAM) provides member education, research, consultation, lobbying and
other services. The CAM also offers the Certified Canadian Movers program, which certifies operators that comply with
Industry Canada's Good Practice Guidelines for Canadian Movers. These certifications are designed to enhance the
marketability of industry operators.

The federal government has adopted several policies to help businesses nationwide in the wake of the COVID-19
(coronavirus) pandemic, including the deferment of income taxes owed between March 18, 2020 and August 31, 2020, in
addition to customs payments between March 27, 2020 and June 30, 2020. The Canada Emergency Wage Subsidy will
also support up to 75.0% of an employee's wages, up to $847.00 weekly, for employers that experienced a decrease in
gross revenues of at least 15.0% in March and 30.0% in both April and May. That program will be in place until at least
October 23, 2021. It has been proposed that this program continue until at least March 13, 2022.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Housing

starts (Units)
2012 1,114 380 2,035 1,956 8,020 N/A N/A 254 N/A 214,827
2013 1,141 404 2,150 2,066 8,901 N/A N/A 271 N/A 187,923
2014 1,098 392 2,296 2,102 9,117 N/A N/A 256 N/A 189,329
2015 1,137 420 2,374 2,168 9,554 N/A N/A 272 N/A 195,535
2016 1,142 441 2,366 2,252 9,739 N/A N/A 277 N/A 197,915
2017 1,138 434 2,424 2,321 9,620 N/A N/A 282 N/A 219,763
2018 1,079 402 2,567 2,387 9,321 N/A N/A 258 N/A 212,843
2019 1,081 337 2,503 2,420 9,160 N/A N/A 263 N/A 208,685
2020 1,046 371 2,520 2,460 9,033 N/A N/A 258 N/A 217,880
2021 1,199 409 2,549 2,492 9,850 N/A N/A 285 N/A 283,062
2022 1,166 400 2,545 2,494 9,708 N/A N/A 280 N/A 231,972
2023 1,157 398 2,552 2,506 9,674 N/A N/A 278 N/A 214,684
2024 1,168 401 2,579 2,534 9,750 N/A N/A 281 N/A 216,748
2025 1,181 405 2,605 2,559 9,839 N/A N/A 283 N/A 218,812
2026 1,194 409 2,619 2,575 9,930 N/A N/A 286 N/A 220,876

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Housing

starts (%)
2012 -2.42 0.60 -3.28 -3.08 -5.43 N/A N/A -3.61 N/A 10.8
2013 2.35 6.23 5.65 5.62 11.0 N/A N/A 6.56 N/A -12.5
2014 -3.77 -2.83 6.79 1.74 2.42 N/A N/A -5.58 N/A 0.74
2015 3.61 7.11 3.39 3.13 4.79 N/A N/A 6.44 N/A 3.27
2016 0.37 5.02 -0.34 3.87 1.93 N/A N/A 1.50 N/A 1.21
2017 -0.36 -1.75 2.45 3.06 -1.23 N/A N/A 1.80 N/A 11.0
2018 -5.17 -7.25 5.89 2.84 -3.11 N/A N/A -8.46 N/A -3.15
2019 0.16 -16.2 -2.50 1.38 -1.73 N/A N/A 1.97 N/A -1.96
2020 -3.23 10.1 0.67 1.65 -1.39 N/A N/A -1.76 N/A 4.40
2021 14.6 10.3 1.15 1.30 9.04 N/A N/A 10.2 N/A 29.9
2022 -2.74 -2.28 -0.16 0.08 -1.45 N/A N/A -1.73 N/A -18.1
2023 -0.79 -0.61 0.27 0.48 -0.36 N/A N/A -0.43 N/A -7.46
2024 0.97 0.88 1.05 1.11 0.78 N/A N/A 0.82 N/A 0.96
2025 1.08 0.99 1.00 0.98 0.91 N/A N/A 0.96 N/A 0.95
2026 1.08 1.03 0.53 0.62 0.92 N/A N/A 0.95 N/A 0.94

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 34.1 N/A N/A 139 22.8 3.94 31,708
2013 35.4 N/A N/A 128 23.8 4.14 30,446
2014 35.7 N/A N/A 120 23.3 3.97 28,068
2015 36.9 N/A N/A 119 23.9 4.02 28,512
2016 38.6 N/A N/A 117 24.2 4.12 28,391
2017 38.1 N/A N/A 118 24.7 3.97 29,262
2018 37.3 N/A N/A 116 23.9 3.63 27,647
2019 31.2 N/A N/A 118 24.3 3.66 28,690
2020 35.5 N/A N/A 116 24.7 3.58 28,584
2021 34.1 N/A N/A 122 23.7 3.86 28,883
2022 34.3 N/A N/A 120 24.0 3.81 28,801
2023 34.4 N/A N/A 120 24.1 3.79 28,778
2024 34.3 N/A N/A 120 24.0 3.78 28,790
2025 34.3 N/A N/A 120 24.0 3.78 28,804
2026 34.3 N/A N/A 120 24.0 3.79 28,812

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Transport Canada
http://www.tc.gc.ca

Canadian Association of Movers
http://www.mover.net

Canadian Trucking Alliance
http://www.cantruck.ca

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon DRAYAGE
The transportation of goods over a short distance via ground freight, often as part of a longer move.

TRANSPORT CANADA
The federal agency that regulates interprovincial transportation.

UNCRATING
Removing furniture and goods from packaged crates and boxes.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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