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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The Children's and Infants' Clothing Stores industry in Canada is likely to experience increased competition. As a
result of the economic uncertainty stemming from the outbreak of COVID-19 (coronavirus), the market for industry
products has shrunk, resulting in operators competing more fiercely for industry products. For more detail, please
see the Basis of Competition chapter.

• The industry relies greatly on foot traffic in stores. However, many governments have closed nonessential
businesses to prevent the spread of coronavirus, drastically constraining revenue. For more detail, please see the
Demand Determinants chapter.

• Social distancing guidelines and the closure of nonessential businesses are forecast to result in severe revenue
contractions in 2020. For more detail, please see the Current Performance chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry includes specialized clothing retailers that sell a wide range of ready-to-wear infant and children's

clothing. Supplementary services include basic alterations, such as hemming and taking in or letting out seams. This
industry excludes retail sales from department stores, mass merchants and online-only retailers.

Major Players Carter's

Gap

The Children's Place

Main Activities The primary activities of this industry are:

Operating children's clothing stores

Operating infants' clothing stores

Operating toddlers' clothing stores

The major products and services in this industry are:

Boys' clothing

Girls' clothing

Infants' and toddlers' clothing

Other
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Supply Chain

SIMILAR INDUSTRIES

Family Clothing Stores in Canada Department Stores in Canada Used Goods Stores in Canada E-Commerce & Online Auctions in
Canada

Mail Order in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Children's & Infants' Clothing
Stores in the US

Clothing Retailing in Australia Clothing Stores in China Clothing Retailing in the UK

Clothing Retailing in New Zealand Clothing Retailing in Ireland    
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Industry at a Glance
Key Statistics

$997.2m
Revenue

Annual Growth

2015–2020

-2.6%

Annual Growth

2020–2025

4.0%

Annual Growth

2015–2025

 

$31.9m
Profit

Annual Growth

2015–2020

-17.9%

  Annual Growth

2015–2020

 

3.2%
Profit Margin

Annual Growth

2015–2020

-4.3pp

  Annual Growth

2015–2020

 

873
Businesses

Annual Growth

2015–2020

-3.0%

Annual Growth

2020–2025

0.7%

Annual Growth

2015–2025

 

6,661
Employment

Annual Growth

2015–2020

-3.1%

Annual Growth

2020–2025

2.5%

Annual Growth

2015–2025

 

$155.4m
Wages

Annual Growth

2015–2020

-1.1%

Annual Growth

2020–2025

2.8%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

1.6%
Per capita disposable income

3.8%
Number of fixed broadband
connections

1.2%
Leisure time

0.5%
Number of children aged 19 and
younger

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Concentration
Medium   Regulation & Policy

Medium / Steady

  Technology Change
Medium   Barriers to Entry

Medium / Increasing

  Industry Globalization
Medium / Increasing

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Competition

High / Increasing

 

Key Trends

 The girls' clothing segment of the industry has been a growth
area

 The industry is sensitive to changes in the macroeconomic
climate

 E-commerce businesses are a rising threat to the industry

 The E-Commerce and Online Auctions industry in Canada
poses a threat to the industry

 The industry is projected to continue to grow behind the
growing Canadian economy

 Positive macroeconomic growth will likely encourage players
to enter the industry

 Demographic changes have encouraged more operators to
enter the industry
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  Low Customer Class Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Low Profit vs. Sector Average

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2020-2025)

  High Performance Drivers

  Number of fixed broadband connections

   

THREATS

  Low Revenue Growth (2005-2020)

  Low Revenue Growth (2015-2020)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Tattered clothes: Heavy external competition is anticipated to stifle
industry revenue growth

The Children's and Infants' Clothing Stores industry in Canada has been challenged by increased external
competition over the five years to 2020, though improvements in the macroeconomic climate through much of the
period offset these negative trends. While growth in consumer spending and per capita disposable income through
much of the period has encouraged shoppers to splurge on high-end children's clothing, many apparel purchases
have been captured by industries that directly compete for consumer dollars. Furthermore, limited consumer leisure
time has encouraged shoppers to visit department stores or other one-stop shop establishments in lieu of the
specialty retailers that operate in this industry. Additionally, due to the COVID-19 (coronavirus) pandemic, all
nonessential businesses closed for several months in 2020, resulting in an expected decline of 14.7% in revenue in
2020 alone, with an accompanying reduction in profit. These trends are forecast to result in industry revenue
declining an annualized 2.6% to $997.2 million over the five years to 2020.

While macroeconomic and competitive factors are strong indicators of industry success, demand for children's and
infants' clothing is also heavily influenced by demographic trends. The number of children under the age of 19 in
Canada increased an annualized 0.7% over the five years to 2020, which has expanded the pool of young children
for whom parents bought clothing. However, brutal operating conditions during the second half of the period,
specifically 2020, is expected to cause the number of industry establishments to fall an annualized 2.9% to 1,262
stores over the five years to 2020.

The industry is expected to resume its growth over the five years to 2025. Despite increasing external pressure from
competing industries, industry revenue is expected to grow at an annualized rate of 4.0% to $1.2 billion over the five
years to 2025. Consumer confidence, which is anticipated to increase an annualized 6.9% over the next five years,
will likely temper downward revenue pressures by encouraging shoppers to spend more at industry establishments.
Nevertheless, the industry's persistent struggle to compete with e-tailers and department stores will likely cause
industry enterprise and establishment growth to remain lower. IBISWorld estimates the number of industry operators
will expand at an annualized rate of 0.7% to 902 companies over the five years to 2025.
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Industry Performance

Key External
Drivers

Number of fixed broadband connections

E-commerce poses an especially large threat to industry operators, as online-based businesses that sell industry
goods compete with the industry for consumer dollars. Furthermore, since most internet-based companies have low
overhead costs, they are easily able to offer lower prices, which attract shoppers and force industry players to lower
prices to effectively compete. A consumer's ability to shop from e-commerce businesses is represented in the
number of Canadians who are connected to the internet. The number of fixed broadband connections is anticipated
to increase in 2020, posing a potential threat to the industry.

 

Per capita disposable income

Fluctuations in per capita disposable income affect consumer demand for clothing items. When household
disposable incomes increase, consumers have more discretionary spending power. Therefore, when disposable
incomes are high, demand for high-quality and branded children's and infants' clothing increases. When disposable
income falls, consumers tend to focus more on value. Per capita disposable income is expected to increase in 2020,
representing a potential opportunity for the industry.

 

Leisure time

An increase in available leisure time will likely lead to more shoppers spending time and money at industry
establishments. Furthermore, when shoppers are crunched for time, they are more likely to turn to the internet for
their shopping needs or visit one-stop shop establishments, such as department stores or family clothing stores.
Leisure time is expected to grow in 2020.

 

Number of children aged 19 and younger

The Children's and Infants' Clothing Stores industry primarily retails apparel for young children. Therefore, age
demographics in Canada have a large influence on industry success. When more babies are born, it expands the
pool of consumers that require clothing from industry establishments. Therefore, growth in the number of children
aged 19 and younger is an indicator of industry demand. This age demographic is expected to grow in 2020.
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Current
Performance

Demand for the Children's and Infants' Clothing Stores industry in Canada
is primarily influenced by macroeconomic factors, such as per capita
disposable income, as well as demographic variables, such as the birth
rate.

As the economy flourishes, consumers with deeper pockets are more likely to splurge at industry establishments.
Moreover, when the birth rate increases, there is higher demand for industry goods, as more infants and children
need clothes. Although both drivers have worked in the industry's favour over the five years to 2020, a time-strapped
customer base and heightened external competition have pressed these positive forces. Additionally, the COVID-19
(coronavirus) pandemic resulted in the closure of stores for several months in 2020 and severely eroded consumer
confidence, resulting in an expected decline of 14.7% in industry revenue in 2020 alone. Consequently, industry
revenue has increased at an annualized rate of 2.6% to $997.2 million over the five years to 2020, as stagnating
leisure time cuts into consumer shopping trips and pushes parents to shop online or at department stores for their
children's clothing needs. The coronavirus pandemic is expected to eat into the industry profit margin, which is
measured as earnings before interest and taxes, as it is forecast to fall to 3.2% of revenue in 2020.

GROWTH AREAS

Due to the discretionary nature of many of the industry's products, the
industry is sensitive to changes in the macroeconomic climate.

As per capita disposable income and consumer confidence increase, shoppers are more likely to purchase
nonessential goods at industry establishments or trade up to brand-name apparel and accessories. Per capita
disposable income is anticipated to increase an annualized 1.7% over the five years to 2020, though most of this
growth is due to stimulus funds stemming from coronavirus relief efforts, as consumer confidence is anticipated to
decrease an annualized 3.4%. While consumer confidence was at near prerecessionary rates in 2018, it has eroded
severely amid the coronavirus pandemic. Pre-pandemic strength in the economy encouraged shoppers in better
economic standing to increasingly trade up to designer clothing for their children due to the attached prestige and
perceived higher quality. To capture more consumer dollars, many top-label designers have expanded into the
realm of children's clothing or expanded their pre-existing line of children's apparel. For example, for spring-summer
2015, Hugo Boss Kidswear launched its first line of girls' clothing for ages 4 to 16.

Overall, the girls' clothing segment of the industry has been a growth area over the past five years. Accounting for
48.4% of industry revenue in 2020, the girls' clothing product segment has rapidly expanded during the period. This
is partially driven by the proliferation of fast fashion in the Canadian Women's Clothing Stores industry (IBISWorld
report 44812CA). Fast-fashion retailers, such as H&M and Zara, sell designs that have quickly moved from the
catwalk to retail establishments at affordable price points. Children's clothing stores are increasingly mirroring this
sales model, which has particularly driven sales for girls' clothing. In addition, the fast-fashion trend has enabled
parents to dress their daughters in the most up-to-date styles for less money.
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Over much of the past five years, these positive drivers have encouraged new operators to enter the industry and
existing players to expand their store count, a trend undone by closures during the coronavirus pandemic. IBISWorld
estimates that the number of industry establishments has fallen at an annualized rate of 2.9% to 1,262 locations
over the five years to 2020.

COMPETITION

According to information from Statistics Canada, the Canadian birth rate
has consistently increased in recent years.

Although a rising birth rate has benefited the Canadian Children's and Infants' Clothing Stores industry, growth in the
number of children and infants has been offset by the industry's increasing level of external competition.

The industry directly competes with several other industries, most notably the Canadian Department Stores industry
(45211CA), the Canadian Family Clothing Stores industry (44814CA), the Canadian Warehouse Clubs and
Supercentres industry (45291CA) and the Canadian E-Commerce and Online Auctions industry (45411aCA). Each
of these industries represents a convenient option for time-strapped shoppers, as they are either one-stop shops or
provide consumers with the opportunity to purchase items from the convenience of their homes. As per capita
leisure time has been pressured over much of the five years to 2020, more consumers have turned to these
alternate retail outlets to purchase the items sold at industry establishments, which has siphoned significant demand
from the industry. Furthermore, stifled leisure time has lowered the consumer propensity to browse stores. There are
many shoppers who view visiting a clothing store as a leisure activity. Therefore, as consumers have become
increasingly busy, they have had less time to peruse shopping centres, which decreases the likelihood that these
consumers will spend money at industry establishments.

E-commerce businesses are also a rising threat to the industry. The number of fixed broadband connections is
expected to have increased at a rapid annualized rate of 3.3% over the five years to 2020. The increase in internet
connectivity enables consumers to turn to the internet for their children's clothing needs, rather than visiting the
brick-and-mortar establishments that operate in this industry. At a rapid rate, online-only stores, such as Rufus and
Murdog, have cropped up, siphoning consumer dollars away from the Children's and Infants' Clothing Stores
industry in Canada. This competition has caused operators to cut costs where possible. However, industry
employment has remained valuable. Industry wages are expected to decrease at an annualized rate of 1.1% to
$155.4 million over the five years to 2020 amid an expected 11.3% decline in 2020 alone.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of cotton

(Cents per
pound (lb))

2011 934 229 1,378 946 7,197 N/A N/A 157 N/A 155
2012 958 224 1,347 926 6,662 N/A N/A 149 N/A 89.2
2013 995 228 1,379 948 7,048 N/A N/A 145 N/A 90.4
2014 1,024 245 1,393 959 7,365 N/A N/A 156 N/A 83.1
2015 1,138 264 1,465 1,014 7,796 N/A N/A 164 N/A 70.4
2016 1,169 268 1,441 999 7,803 N/A N/A 173 N/A 74.2
2017 1,192 261 1,464 1,016 7,777 N/A N/A 162 N/A 83.6
2018 1,241 280 1,501 1,041 7,859 N/A N/A 179 N/A 91.4
2019 1,169 273 1,399 968 7,437 N/A N/A 175 N/A 77.9
2020 997 200 1,262 873 6,661 N/A N/A 155 N/A 69.9
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Industry Outlook
Outlook The Children's and Infants' Clothing Stores industry in Canada is

expected to rebound strongly from the COVID-19 (coronavirus) pandemic
over the five years to 2025.

External competition will likely continue to be increasingly fierce as consumers continue to turn to the internet for
their shopping needs or visit department stores in lieu of industry establishments. However, a recovering economy
as the coronavirus pandemic fades will provide strong operating conditions, as retail sales and consumer spending
are expected to grow. Heavy external competition is anticipated to stifle more pronounced industry revenue growth,
with revenue estimated to rise at an annualized rate of 4.0% to $1.2 billion over the five years to 2025.

IBISWorld estimates that retail sales will increase at an annualized rate of 3.2% over the next five years, which will
likely encourage consumers to spend more per item at industry establishments and keep revenue from slipping into
a decline.

COMPETITION CONTINUES

IBISWorld expects the Canadian Children's and Infants' Clothing Stores
industry to continue to suffer from increased competition from external
industries over the five years to 2025.

Namely, the industry will likely experience increased competition from the Canadian Department Stores industry
(IBISWorld report 45211CA), the Canadian Family Clothing Stores industry (44814CA), the Canadian Warehouse
Clubs and Supercentres industry (45291CA) and the Canadian E-Commerce and Online Auctions industry
(45411aCA). These industries represent convenient options for shoppers, particularly time-strapped consumers, as
they give the customer the ability to shop for multiple items in one location. The E-Commerce and Online Auctions
industry in Canada poses a significant threat to the industry, as online operators can generally offer more
competitive prices than brick-and-mortar industry establishments due to their low overhead costs. Therefore, as the
number of fixed broadband connections in Canada increases at an annualized rate of 1.7% over the five years to
2025, the industry will likely lose an increasing number of consumer dollars to online-based businesses and
companies.

To compete with the increasing threat from external industries, operators in the Children's and Infants' Clothing
Stores industry in Canada are anticipated to invest more resources into their marketing budget and increase
promotional activity. Industry operators that currently do not have an internet presence are likely to establish one
over the five years to 2025, beginning to sell merchandise both in brick-and-mortar stores as well as on the internet.
Furthermore, industry enterprises that currently operate online will likely increasingly seek to improve their websites
to attract more customers and streamline their online ordering process. These measures will require increased
investment from operators, which will likely mitigate growth in the industry profit margin from 2020 lows amid the
coronavirus pandemic. IBISWorld expects industry profit, measured as earnings before interest and taxes, to
increase to account for 6.3% of industry revenue in 2025, up from 3.2% in 2020.

FAVOURABLE ECONOMIC CONDITIONS

The industry is projected to continue to grow strongly over the five years
to 2025 behind the growing Canadian economy.
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As unemployment and consumer confidence both increase over the next five years, shoppers are anticipated to be
more likely to splurge on higher-priced industry goods. Fashion designers are likely going to try to capitalize on this
trend over the next five years and increase their production of brand name apparel for children and infants. High-end
industry establishments that carry top name brands are likely to benefit from these positive macroeconomic trends,
as they carry the prestigious brands produced by high-profile fashion designers.

Positive macroeconomic growth will also likely encourage players to enter the industry during the period. IBISWorld
expects the number of companies participating in the industry to increase at an annualized rate of 0.7% to 902
operators over the five years to 2025. Employment and wages will similarly expand, with the number of industry
workers increasing at an annualized rate of 2.5% to 7,518 employees over the next five years, and wages growing
at an annualized rate of 2.8% to $178.0 million. IBISWorld estimates that the average industry wage will slightly
expand from $23,330 in 2020 to $23,677 in 2025.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of cotton

 (Cents per
pound (lb))

2020 997 200 1,262 873 6,661 N/A N/A 155 N/A 69.9
2021 1,079 243 1,295 892 7,013 N/A N/A 165 N/A 70.6
2022 1,132 254 1,313 903 7,235 N/A N/A 170 N/A 71.4
2023 1,169 261 1,319 905 7,366 N/A N/A 174 N/A 72.3
2024 1,194 266 1,321 905 7,453 N/A N/A 176 N/A 72.7
2025 1,213 270 1,319 902 7,518 N/A N/A 178 N/A 73.6
2026 1,228 273 1,312 896 7,557 N/A N/A 179 N/A 74.2

Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The level of technological innovation in the industry is low

IVA is growing slightly slower than Canadian GDP

The industry's products are well-established and accepted
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The Children's and Infants' Clothing Stores industry in Canada is in the mature stage of its life cycle. While this is
evidenced in many ways, it is particularly clear from the industry's slowly growing industry value added (IVA), which
measures an industry's contribution to the overall economy. IBISWorld estimates that IVA will grow at an annualized
rate of 0.2% over the 10 years to 2025. Comparatively, Canada's GDP is forecast to rise at an annualized rate of
1.8% during the same period. Typically, IVA that is outpaced by the overall economy is indicative of a mature or
declining industry. In the case of the Canadian Children's and Infants' Clothing Stores industry, the industry is
mature due primarily to wholehearted market acceptance of industry goods.

Although fashion trends change on a seasonal basis, the types of clothing retailed by industry operators have
remained relatively unchanged and well defined. Children's and infants' clothing products are firmly segmented,
indicating a general acceptance of the industry's offerings, further showcasing the mature nature of the industry.
Although the industry is currently in its mature phase, increased competition from external industries may push the
industry into its decline stage in the years to come. In particular, increased competition from the Canadian E-
Commerce and Online Auctions industry (IBISWorld report 45411aCA) is likely to siphon consumer dollars from
brick-and-mortar industry establishments. As shoppers become more comfortable using the internet for their
purchasing needs, more consumers will opt to buy from e-tailers, which will likely continue to decrease demand for
the industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Consumers in Canada

E-Commerce & Online Auctions in Canada

Key Selling Industries
1st Tier

Advertising Agencies in Canada

Footwear Wholesaling in Canada

Clothing & Clothing Accessories Wholesaling in Canada

Commercial Leasing in Canada

Toy & Craft Supplies Wholesaling in Canada

2nd Tier

Women's, Girls' & Infants' Apparel Manufacturing in
Canada

Apparel Accessories and Other Apparel Manufacturing In
Canada

Men's & Boys' Apparel Manufacturing in Canada

Textile Mills in Canada

Apparel Knitting Mills In Canada

Other Crop Farming In Canada

Products & Services

  GIRLS' CLOTHING

Girls' clothing is the largest product segment in the Children's and
Infants' Clothing Stores industry in Canada and accounts for 48.4% of
total revenue in 2020.

The proliferation of fast fashion in the Canadian Women's Clothing Stores industry (IBISWorld report 44812CA) has
influenced the girls' clothing segment of this industry and more parents want to dress their daughters in low-cost
versions of the latest catwalk designs. This trend has expanded girls' clothing's share of total industry revenue over
the five years to 2020, as parents are buying new, stylish clothing for girls on a more regular basis. Tweens are also
becoming an increasingly important market segment for this industry, as young girls have more say in their clothing
purchases than ever.

BOYS' CLOTHING

The boys' clothing segment accounts for an estimated 18.4% of industry
revenue in 2020.

In general, boys are not as fashion-conscious as girls, which leads most parents to only purchase boys' clothing on
an as-needed basis. To this end, IBISWorld expects that this segment's share of industry revenue experienced a



Children's & Infants' Clothing Stores in Canada February 2021

17 IBISWorld.com

marginal decline over the past five years, particularly as fast fashion increased the girls' clothing's share of demand.

INFANTS' AND TODDLERS' CLOTHING

Infants' and toddlers' clothing accounts for the smallest share of total
industry demand, representing an estimated 12.5% of industry revenue in
2020.

This segment is influenced by the birth rate as spending is typically higher on firstborns, household formation and
the disposable income levels of parents and grandparents. Canada's birth rate has consistently increased over the
past five years, supporting this segment's growth.

Demand
Determinants

Demand for the Children's and Infants' Clothing Stores industry in Canada
is largely reliant on long-term trends associated with population growth,
birth rates and demographic changes.

Other demand determinants consist of changes in the level of disposable incomes and consumer confidence, the
price of clothing, the availability of leisure time, fashion trends and seasonal conditions.

All clothing retail industries are benefited by population increases, as all people require clothing. However, the
Children's and Infants' Clothing stores industry is especially affected by the number of Canadian births, as an
increase in births is indicative of an expanding young population. According to Statistics Canada, the number of
births has steadily increased since 2015.

The level of disposable incomes also plays a significant role in determining effective demand for this industry. In
times of disposable income growth, consumers are more confident with their financial positions and are likely to
spend more liberally on discretionary clothing purchases. Furthermore, higher levels of disposable income enable
consumers to splurge on brand-name or designer apparel for their children. However, when disposable incomes are
declining, consumer confidence subsides and consumers scale back spending exponentially.

There has been an increasing prevalence of parents purchasing high-end, brand-name clothing for their children
over the five years to 2020. In response, many retailers are taking advantage of this trend and catering marketing
campaigns for the well-dressed child. Moreover, multiple well-known adult clothing brands have entered the
children's and infants' clothing market, such as Hugo Boss and Burberry. These brands are likely to carry a high
price tag, which increases overall industry revenue.

The availability of consumer leisure time plays a role in industry demand. When shoppers are pressed for time, they
become more likely to turn to competing industries for their children's clothing needs. For example, may time-
strapped consumers will likely opt to purchase children's clothing from the Canadian Department Stores industry
(IBISWorld report 45211CA), as these establishments offer the convenience of a one-stop-shop format.
Furthermore, many shoppers are anticipated to make purchases online when they want a time-efficient way to
purchase children's clothing. The Canadian E-Commerce and Online Auctions industry (45411aCA) gives
consumers the ability to shop from the comfort of their home and directly competes for consumer dollars.

Demand is forecast to fall as a result of the COVID-19 (coronavirus) pandemic. Consumer spending is expected to
fall sharply in 2020 because of rising economic uncertainty, as well as the closing of nonessential businesses,
including operators in this industry, for several months. Stores have re-opened, but capacity is limited, further
reducing revenue opportunities for industry operators.
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Major Markets

  LOWEST AND SECOND-LOWEST INCOME QUINTILE

In the Canadian Children's and Infants' Clothing Stores industry, the
lowest and second-lowest income quintiles are expected to account for
7.0% and 14.4% of revenue, respectively, in 2020.

Consumers in these income quintiles spend the least at industry establishments, as their lower levels of disposable
income generally push them to shop at discount retailers or superstores for their children's clothing needs.
Furthermore, consumers in these income demographics are likely to seek out hand-me-down clothing from friends
and family, to avoid spending money on clothing that their children will outgrow quickly. As a result, the lowest
quintile segment has fallen over the five years to 2020. IBISWorld expects that these income quintiles will somewhat
increase their share of overall industry spending over the next five years as per capita disposable income grows.

THIRD- AND FOURTH-LOWEST INCOME QUINTILE

The third- and fourth-lowest income quintiles are both expected to
comprise 27.0% and 22.5% of industry revenue, respectively, in 2020.

Such consumers benefit from higher disposable income, which enables them to spend more liberally at industry
establishments. Many of these consumers are aspirational shoppers, meaning that they spend a substantial portion
of their income on affordable luxuries. IBISWorld estimates that these income demographics will somewhat increase
as a share of overall demand, as disposable income increases and the proliferation of fast fashion in the industry
encourages shoppers to spend on nonessential, stylish children's clothing more frequently.

HIGHEST INCOME QUINTILE

Consumers in the highest income quintile are estimated to account for
29.1% of industry revenue in 2020.

Consumers in this income quintile benefit from high disposable income levels and are consequently able to
purchase more price-premium clothing for their children. Consumers in this income quintile are the most likely to opt
for designer clothing, such as Hugo Boss and Burberry. This share is expected to grow over the five years to 2025
as the economy recovers from the COVID-19 (coronavirus) pandemic.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Although some of the products sold by the Children's and Infants' Clothing Stores industry in Canada establishments
are imported into Canada, the trade of these items is accounted for at the manufacturing level. For more information
on trade figures for the industry's products, refer to the respective manufacturing reports: the Men's and Boys'
Apparel Manufacturing industry in Canada (IBISWorld report 31522CA) and the Women's and Girls' Apparel
Manufacturing industry in Canada (31523CA).
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Business
Locations

  The geographic distribution of operators in the Canadian Children's and Infants' Clothing Stores industry largely corresponds with
the distribution of the population. It is beneficial for operators to be in densely populated areas for the retail stores to be in
proximity to their markets. Ontario and Quebec command the greatest share of industry establishments, accounting for 39.4% and
27.3% of establishments, respectively, in 2020. These regions are the most populated provinces in the country, with Ontario
accounting for 38.8% of the population and Quebec containing 22.5% of the population. Also, both regions have access to key
waterways, which reduces transportation costs. Moreover, Ontario's proximity to the Great Lakes region in the United States gives
the region the advantage of imports from manufacturers and wholesalers located south of the border.

British Columbia and Alberta house an estimated 15.3% and 10.3% of industry establishments, respectively, in 2020, while
holding similar shares of the Canadian population as well. All other regions, which are much less populous, account for the
remaining industry establishments.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Medium

The Canadian Children's and Infants' Clothing Stores industry has a low to moderate level of market share
concentration, with the three largest companies accounting for 39.2% of total industry revenue in 2020. Market
share concentration has decreased over the five years to 2020, partly as a result of the bankruptcy of Gymboree
Group Inc. in 2019. While major player The Children's Place Inc. has somewhat lost its footing in recent years,
United States-based Carter's Inc. has significantly expanded its Canadian presence, which has partially offset more
sharp decline in concentration. Market share concentration is likely to grow over the five years to 2025. The industry
profit margin is relatively low in this industry and IBISWorld estimates that some unprofitable operators will merge
with or be acquired by larger operators over the five years to 2025. This merger and acquisition activity will likely
lead to a slight increase in the level of market share concentration within the Children's and Infants' Clothing Stores
industry. Additionally, market share concentration may increase due to the COVID-19 (coronavirus) pandemic.
Stores were closed for several months in 2020 as public officials shuttered nonessential businesses in an attempt to
mitigate the virus' spread and retailers were forced to sell clothes online only. Many small operators that do not have
the reach to sell online may be forced to merge or be acquired by a larger operator to survive, which would increase
concentration.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Establishment of brand names:
Brand names are often synonymous with higher-quality products, which are appealing to parents. Moreover,
recognized brand names can induce purchases, particularly from first-time parents.

Having a clear market position:
A clear market position projects a clear and consistent company image, which typically attracts and maintains
customers.

Ability to control stock on hand:
Stock control is important for operators to avoid oversupply and shortages in inventory.

Adaptability of operations to comply with social distancing protocols:
Local, provincial and federal governments have limited capacity in retail stores to mitigate the spread of the virus.
Operators that can easily follow these restrictions will have an advantage.

Experienced work force:
The quality of staff needs to be high to ensure quality customer service.

Attractive product presentation:
Appealing store layout and product displays can encourage product purchases and reinforce company image.
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Cost Structure
Benchmarks

  Profit

IBISWorld estimates that the industry's profitability, measured as
earnings before interest and taxes, is low, accounting for 3.2% of total
revenue in 2020. This represents a decrease from 2015, when it
represented 7.5% of revenue. Overall, as per capita disposable income
and consumer confidence have increased over much of the five years
to 2020, shoppers have traded up to high-value products and operators
have been able to charge more for their goods. However, the
COVID-19 (coronavirus) pandemic is expected to eat into profit, as
stores were forced to close for several months to halt the virus' spread.
Overall, the industry profit margin is relatively low for industry operators
as purchase, wage and rent costs are high; operators must buy a large
inventory of clothing, employ knowledgeable workers and pay high rent
for prime visibility. IBISWorld expects the industry profit margin to
recover over the five years to 2025.

 

  Wages

Wages have risen over the past five years, increasing from 14.4% of
revenue in 2015 to 15.6% in 2020. This industry is labour-intensive,
requiring staff for various daily functions, such as customer interacting
and stocking. However, the industry's growing reliance on technology
has slightly reduced its reliance on labour. The need for in-store labour
has declined as companies increasingly use radio-frequency
identification technology to make supply chain processes more efficient.
The increased use of technology also assists industry retailers with
reducing operating costs. As a result, IBISWorld estimates that industry
wages will likely shrink as a share of industry revenue over the five
years to 2025.
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  Purchases

Purchases account for the largest share of industry revenue, but have
increased only marginally over the past five years. Fluctuations in the
world price of cotton have bumped up purchase costs, as cotton is a
primary input in most clothing, particularly clothing for infants and
children. IBISWorld estimates that purchases represent 51.7% of
industry revenue in 2020.

 

  Marketing

IBISWorld estimates that marketing expenses account for 2.8% of
industry revenue in 2020.

 

  Depreciation

Depreciation costs are low for the industry, as retail industries are
primarily reliant on human labour. IBISWorld estimates that
depreciation accounts for 1.2% of industry revenue in 2020.

 

  Rent

Rental expenses account for 13.0% of the average industry operator in
2020. Rental costs have increased over the past five years, due to the
cost for rental spaces increasing in Canada, as more stores prioritize
their online presence and move to more affordable locations.
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  Utilities

Utilities are expected to account for 1.8% of industry revenue in 2020.

 

  Other Costs

Other industry costs include general administration, maintenance,
insurance and warehousing. Other costs account for an estimated
10.7% of revenue in 2020.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  Characteristic of a retail industry, the Children's and Infants' Clothing
Stores industry in Canada displays a high level of internal and external
competition.

INTERNAL COMPETITION

Industry operators primarily compete based on price.

Companies operating in the mid-market often employ promotional discount tactics to lure consumers. Retailers
operating at the high end of the market are often exempt from price wars because promotional and discount activity
reduces the prestige of the brand. Furthermore, consumers shopping at these establishments have particularly high
levels of disposable income and are not dissuaded from purchases based on price.

Retailing established, well-recognized brand names is also a basis of competition in this industry. Brand names
often define consumer preference and help drive sales, especially during difficult economic conditions.
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EXTERNAL COMPETITION

External competition arises from nonspecialty children's and infants'
clothing retailers, such as department stores, mass merchandisers and
online operators.

External competitors can often offer products at lower price points due to their lower overhead costs. Department
stores are by far the strongest source of competition for industry players. Department stores stock a range of
clothing for the entire family, offering the convenience of one-stop shopping. Moreover, manufacturers are even
moving into the retail space, offering their wares direct to the public. Online operators have become an increasing
threat to the industry; as shoppers have become more time strapped and the percentage of services conducted
online has increased, more consumers have turned to the internet for their shopping needs.

Competition is expected to increase as a result of the COVID-19 (coronavirus) pandemic. Rising economic
uncertainty has cut into consumer spending, which in turn has reduced the market for industry products.
Consequently, operators must compete more fiercely for the remaining market, thus increasing competition.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Increasing

  Barriers to entry into the Children's and Infants' Clothing
Stores industry in Canada are moderate and largely relate
to the high cost of establishing and maintaining brand
reputation. Industry incumbents have already established
themselves as considerable forces within the industry.
This pushes new entrants to invest time and money in
their operations because consumers are unlikely to shift
away from the strong brand names with which they are
already familiar. New entrants will likely also compete with
a high level of external competition arising from
department stores, mass merchandiser and online
retailers.

New entrants are anticipated to also find it difficult to
contend with the broad range of products and competitive
pricing of industry players. Moreover, many retailers have
achieved exceptional economies of scale, which lets them
offer competitively priced clothing. Industry players such
as the Gap Inc. and the Children's Place Inc. offer low
prices daily, something many start-up companies will be
unable to provide. As a result, new players will likely fare
better finding and servicing a niche market that is
underserved in their area.

Barriers to Entry Checklist

Competition High  

Concentration Medium  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Medium and the trend is Increasing

  Although the Children's and Infants' Clothing Stores industry in Canada does not engage in any international trade,
the industry has a medium level of globalization due to the foreign ownership of many of its companies. For
example, all four of the major players operating in this industry are based in the United States. The Children's Place
Inc. is headquartered in New Jersey; Carter's Inc. is headquartered in Georgia; and the Gap Inc. is based in
California. Together, these foreign-owned companies account nearly 40.0% of total market share. The industry's
exposure to globalization is expected to increase steadily over the five years to 2025 as more foreign clothing
retailers focus on the Canadian retail market.
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Major Companies

Major Players Carter's Inc.

Market Share: 23.5%

Brand Names Carter's, OshKosh B'gosh, Skip Hop

  Established in 1865, Carter's Inc. (Carter's) is a marketer and retailer of apparel for infants and young children. With
its headquarters in Atlanta, Carter's specializes in sleepwear, play clothes and accessories for children ages 0 to 7.
The company wholesales its Carter's and OshKosh B'gosh brand clothing to 18,000 department stores, specialty
stores, discount retailers and chain stores. Carter's also directly sells the apparel through its 1,100 company-
operated stores. The company employed an estimated 20,300 people and reported $4.5 billion in total revenue in
2019 (latest data available).

Carter's operates 201 retail locations in Canada, with the average size of each establishment being slightly larger
than its United States-based counterpart. In 2011, Carter's acquired Toronto-based Bonnie Togs, a children's
apparel retailer, for $98.0 million. The acquisition expanded the company's Canadian presence by adding 59 stores
to its national operations. Carter's reported that it had significantly strengthened its market position by reaching
record levels of sales and earnings in 2018. Also, in the same year, the company launched an exclusive brand with
Amazon.com Inc., in addition to acquiring the children's apparel store Skip Hop and a large international licence
based in Mexico.

Financial performance

Carter's Canadian stores are part of the international segment of the company and account for almost 60.0% of the
segment's revenue. Carter's industry-relevant revenue has expanded markedly over the five years to 2020 due to
the company increasing the number of Canadian stores from 147 to 201. This expansion led to rapid industry-
relevant revenue through much of the period. However, the COVID-19 (coronavirus) pandemic severely eroded
revenue in 2020, resulting in revenue falling at an annualized rate of 0.1% to $233.9 million over the five years to
2020. IBISWorld estimates that the company's industry-relevant operating profit, measured as earnings before
interest and taxes, has decreased an annualized 26.0% to $7.5 million over the five years to 2020.
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Carter's Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 234.7 N/C 33.8 N/C
2016 282.2 20.2 45.8 35.5
2017 260.7 -7.6 29.1 -36.5
2018 278.4 6.8 25.4 -12.7
2019 282.9 1.6 24.1 -5.1
2020 233.9 -17.3 7.5 -68.9

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

The Gap Inc.

Market Share: 10.8%

Brand Names BabyGap, GapKids

  Established in 1969, the Gap Inc. (The Gap) is a United States-based multinational clothing and accessories retailer.
The company is headquartered in San Francisco and operates through five divisions, which include Gap, Banana
Republic, Piperlime, Old Navy and Athleta. The company's Gap brand also includes GapKids and BabyGap, which
retail apparel for children and infants. The company employed more than 129,000 workers across its retail network
in fiscal 2020 (year-end January). Gap owns and operates a network of retail stores located in the United States,
Canada, the United Kingdom, France, Ireland, Japan, China and Italy. The company also franchised its Gap and
Banana Republic brands throughout Asia, Australia, Eastern Europe, Latin America, the Middle East and Africa. The
Gap reported $21.7 billion in company revenue in fiscal 2020 (latest data available).

The company operates in this industry through its Canada-based GapKids and BabyGap stores. Gap Inc. opened its
first GapKids store in 1986 and due to the brand's success, opened its first BabyGap in 1990. Following these
brands' inceptions, they outperformed overall company revenue growth for several years. While some BabyGap and
GapKids stores are freestanding, the majority are either combined as one store or further combined with a Gap
store; this method helps make the establishments more of a one-stop shop for the consumer.

Financial performance

IBISWorld estimates that the Gap's industry-relevant revenue has decreased at an annualized rate of 3.8% to
$107.8 million over the five years to fiscal 2021. However, company revenue was forecast to increase prior to the
coronavirus pandemic. The Gap's Canadian operations possess the economies of scale established by its parent
company and receive the benefits of lower average per-unit costs. Moreover, the achievement of economies of
scale enabled the Gap to operate with a greater geographical reach, evidenced by the company's 2012 plan to
extend its global reach via a franchise network. A range of brands offered by the Gap also encourages a wider
variety of market segments to shop at its outlet, which has maintained the company's industry market share over the
past five years. Nevertheless, the company's industry-relevant profit has somewhat contracted, a trend exacerbated
by the coronavirus pandemic. The Gap's operating profit, measured as earnings before interest and taxes, is
expected to fall an annualized 22.6% to $3.5 million over the five years to fiscal 2021.

 
Gap Inc. (industry-relevant operations) - financial performance*

Year**
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015-16 130.8 N/C 12.6 N/C
2016-17 143.4 9.6 11.0 -12.7
2017-18 151.8 5.9 14.1 28.2
2018-19 144.5 -4.8 11.8 -16.3
2019-20 136.3 -5.7 4.8 -59.3
2020-21 107.8 -20.9 3.5 -27.1

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD); **Year-end January
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The Children's Place Inc.

Market Share: 4.9%

  The Children's Place Inc. (TCP) is a United States-based children's apparel specialty retailer. Established in 1969
and headquartered in Secaucus, NJ, TCP employs 2,000 full-time workers, as well as 13,400 seasonal and part-
time employees in its stores. The company designs and contracts manufacturers to produce merchandise for sale
under the Children's Place brand name. TCP generated $2.5 billion in global revenue and operated 972 retail stores
throughout North America, including 121 retail establishments in Canada in fiscal 2020 (latest data available, year-
end January).

While total company revenue grew strongly over much of the past five years, revenue fell 3.5% in fiscal 2020, eating
into this growth. Similarly, operating profit followed a comparable trend. The company's operating profit, measured
as earnings before interest and taxes, reached a peak of 8.6% in fiscal 2018 but fell to 5.2% of revenue in fiscal
2020, matching fiscal 2016. Early during the current period, TCP launched a fleet optimization program that has
closed several underperforming stores, including 34 in 2016. The company plans to close 300 underperforming
establishments through fiscal 2020. To further increase margin, the company has placed heavy emphasis on its e-
commerce business, increasing its internet sales 16.0% in 2015 to $324.6 million (latest data available). Additionally,
TCP acquired the intellectual property to former industry operator Gymboree Group Inc. in April 2019, a company
that had declared bankruptcy a few months prior. Gymboree products are now sold on their own website and in 200
co-branded locations within select The Children's Place stores across the United States and Canada.

Financial performance

The company's industry-relevant revenue is expected to decrease at an annualized rate of 17.3% to $48.7 million
over the five years to fiscal 202. Similar to the company's industry-relevant revenue, its profit is expected to
decrease at an annualized rate of 36.1% to $1.6 million during the same period. The company has contended with
continued weak consumer sentiment and inconsistent retail traffic, all of which have also pressured the company's
profit margin.

 
The Children's Place Inc. (industry-relevant operations) - financial performance*

Year**
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015-16 125.7 N/C 15.0 N/C
2016-17 103.9 -17.3 16.2 8.0
2017-18 86.1 -17.1 11.5 -29.0
2018-19 73.7 -14.4 8.5 -26.1
2019-20 59.6 -19.1 5.5 -35.3
2020-21 48.7 -18.3 1.6 -70.9

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD); **Year-end January

Other Companies The Children's and Infants' Clothing Stores industry in Canada is fragmented, with the average operator employing
fewer than eight workers. As a result, there are many smaller companies operating in the industry. The only
operators with more than 5.0% market share are the major players listed above.

Gymboree Group Inc.

  Gymboree Group Inc. (Gymboree) retailed clothing and accessories for infants and children up to 12 years of age.
Gymboree operated through four business segments, which includes Gymboree, Janie and Jack, Crazy 8 and
Gymboree Play and Music. The company operated in the Canadian children's and infants' clothing market through
its Gymboree business division. Headquartered in San Francisco, the company operated a retail network of more
than 1,281 specialty stores in 2017 (latest data available). As of February 2016, the company operated 595
Gymboree stores, 48 of which are in Canada (latest data available). In 2010, Bain Capital, a United States-based
private equity firm, acquired the company and it reported $1.7 billion in total company revenue in 2015. However, in
June 2017, the company declared bankruptcy. According to the bankruptcy filings, the retailer accumulated $1.9
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billion in debt. Gymboree decided to close 375 stores that year. The company also attained $410.1 million in
financing to assist in keeping the current stores open. In early 2019, Gymboree, including the Canadian arm, filed for
bankruptcy protection again and announced it is planning on closing all of its remaining stores.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Children's and Infants' Clothing Stores industry in
Canada is heavily reliant on labour due to the increased
focus on customer service and other daily store operations.
While the use of technology has become increasingly
important, the primary aspect of retailing is providing
exceptional customer service. A large proportion of labour
in this industry is employed on a part-time or casual basis,
which causes employment to fluctuate throughout the year
and peak during major holidays. In addition to customer
service, employees also perform restocking, maintenance
and inventory duties.

Overall, the industry has a low level of capital intensity, with
the average industry operator spending $0.08 on capital for
every $1.00 spent on labour in 2020, which represents a
slight decline from 2015. Capital expenditure comes in the
form of cash registers, computers, software and in-store
shelving and display units. Depreciation costs are
estimated to account for 1.2% of industry revenue in 2020,
largely the result of the increased uptake of point-of-sale
systems. Moreover, the increased use of radio-frequency
identification technology, which is making supply chain
processes more efficient, stagnated depreciation costs
over the past five years.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Low Market
Concentration

Unlikely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The most relevant disruptive force in the Children's and Infants' Clothing
Stores industry in Canada is the rise in e-commerce, which is included in a
different industry.

The E-Commerce and Online Auctions industry in Canada (IBISWorld report 45411aCA) poses a growing threat to industry
establishments. Online retailers enable customers to compare prices across products, saving them time and money, which
if the customer has children, is usually a positive factor. Additionally, product selections online tend to be larger than those
in brick-and-mortar establishments. Many industry operators are countering this effect by growing their online presence and
creating websites and apps that customers can access on their smartphones.

The level of technology change is    Medium

  Although radio-frequency identification (RFID) technology is still costly,
operators in the Children's and Infants' Clothing Stores industry in Canada are
increasingly implementing this technology to assist with achieving supply
chain efficiency and inventory management.

However, due to the costs associated with implementing RFID technology, IBISWorld research indicates that the
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technology is often only used with higher-end merchandise. Other technological advances relevant to the industry include
electronic barcode scanners, automated warehouse equipment and electronic surveillance.

Other technology primarily applies to the use of existing technologies in new ways. The advent of smartphones and tablets
helps consumers to stay connected always. Retailers are increasingly finding ways to implement these technologies into
their operations. For example, major player The Children's Place Inc. has a mobile website, which enables consumers to
access the company's product line on their smartphones. This, in turn, gives consumers the ability to purchase clothing
outside of the retail store. Many retailers have also adopted the use of e-commerce as a sales medium and marketing tool.

Revenue
Volatility

The level of volatility is    Medium

  The Children's and Infants' Clothing Stores industry in Canada has
experienced a low to moderate level of revenue volatility.

Revenue volatility can be induced by various macroeconomic variables, such as changes in per capita disposable income,
which influences consumer sentiment and consequently consumer spending. Additionally, seasonal changes, fashion
trends, popularity of certain brands, available leisure time, exchange rate volatility and changes in the prices of cotton can
also influence a buyer's decision to purchase industry products, inducing volatility in industry revenue. Revenue has
increased as much as 11.2% in 2015 and is expected to fall 14.7% in 2020 amid the COVID-19 (coronavirus) pandemic.
Volatility is forecast to shrink over the five years to 2025 as the coronavirus pandemic fades and the economy recovers.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

Although regulatory standards primarily relate to clothing manufacturers,
retailers in the Canadian Children's and Infants' Clothing Stores industry must
keep abreast of issues and regulations surrounding textiles.

The primary regulatory framework pertaining to apparel in Canada is the Textile Labelling Act. Apparel labels must include
a range of information, such as the content of the fibre used, care instructions, country of origin and dealer identity. The
Competition Bureau and the Canadian Border Services Agency, which oversees country of origin labelling, typically handle
labelling issues. Industry retailers are also subject to the Canada Consumer Product Safety Act, enforced by Health
Canada. Although voluntary, the industry can also be subject to the Canadian Care Labelling Program.

The Children's and Infants' Clothing Stores industry must also abide by occupational regulations, such as Canada's
Occupational Health and Safety (OHS) Regulations standards and guidelines. The act covers wage standards for retail
employees and industry players are required to abide by minimum wage laws, tax laws and equal wage standards.

Public health guidelines intended to limit the spread of COVID-19 (coronavirus) resulted in the closure of nonessential
businesses, including industry operators, for several months in 2020. While the industry has been permitted to re-open and
welcome customers back, social distancing and other guidelines have limited the capacity of these stores.
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Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Children's and Infants' Clothing Stores industry in Canada does not
benefit from direct government assistance.

Since trade is recorded at the relevant manufacturing level, tariff-based assistance in not realized at the retail level.
However, the government's Economic Action Plan 2013 provided a $76.0 million in tariff relief on baby clothing and sports
and athletic equipment. The baby clothing tariff reduction will likely benefit retailers by reducing the cost of clothing, which
will eventually be passed on to consumers. However, the benefits of the tariff relief will likely be realized slowly as retailers
must contend with existing stock and renegotiate pre-existing price agreements and contracts.

The Canadian Apparel Federation, an industry association, provides retailers with a range of resources and support
services. The Retail Council of Canada, as well as other state-specific associations, also provides industry assistance.

Additionally, the federal government has adopted several policies to help businesses nationwide in the wake of the
COVID-19 (coronavirus) pandemic, including the deferment of income taxes owed between March 18, 2020 and August 31,
2020. The Canada Emergency Wage Subsidy will also support up to 75.0% of an employee's wages, up to $847.00 weekly,
for employers that experienced a decrease in gross revenues of at least 15.0% in March and 30.0% in both April and May.



Children's & Infants' Clothing Stores in Canada February 2021

33 IBISWorld.com

Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of cotton

(Cents per
pound (lb))

2011 934 229 1,378 946 7,197 N/A N/A 157 N/A 155
2012 958 224 1,347 926 6,662 N/A N/A 149 N/A 89.2
2013 995 228 1,379 948 7,048 N/A N/A 145 N/A 90.4
2014 1,024 245 1,393 959 7,365 N/A N/A 156 N/A 83.1
2015 1,138 264 1,465 1,014 7,796 N/A N/A 164 N/A 70.4
2016 1,169 268 1,441 999 7,803 N/A N/A 173 N/A 74.2
2017 1,192 261 1,464 1,016 7,777 N/A N/A 162 N/A 83.6
2018 1,241 280 1,501 1,041 7,859 N/A N/A 179 N/A 91.4
2019 1,169 273 1,399 968 7,437 N/A N/A 175 N/A 77.9
2020 997 200 1,262 873 6,661 N/A N/A 155 N/A 69.9
2021 1,079 243 1,295 892 7,013 N/A N/A 165 N/A 70.6
2022 1,132 254 1,313 903 7,235 N/A N/A 170 N/A 71.4
2023 1,169 261 1,319 905 7,366 N/A N/A 174 N/A 72.3
2024 1,194 266 1,321 905 7,453 N/A N/A 176 N/A 72.7
2025 1,213 270 1,319 902 7,518 N/A N/A 178 N/A 73.6

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

World price
of cotton

(%)
2011 0.41 -10.0 -4.11 -5.03 10.3 N/A N/A 3.76 N/A 49.7
2012 2.52 -1.97 -2.25 -2.12 -7.44 N/A N/A -5.36 N/A -42.4
2013 3.85 1.87 2.37 2.37 5.79 N/A N/A -2.56 N/A 1.29
2014 2.89 7.36 1.01 1.16 4.49 N/A N/A 7.87 N/A -8.08
2015 11.2 7.59 5.16 5.73 5.85 N/A N/A 5.18 N/A -15.3
2016 2.67 1.78 -1.64 -1.48 0.08 N/A N/A 5.11 N/A 5.39
2017 2.00 -2.76 1.59 1.70 -0.34 N/A N/A -6.15 N/A 12.6
2018 4.08 7.39 2.52 2.46 1.05 N/A N/A 10.4 N/A 9.30
2019 -5.81 -2.68 -6.80 -7.02 -5.37 N/A N/A -2.07 N/A -14.8
2020 -14.7 -26.8 -9.80 -9.82 -10.4 N/A N/A -11.3 N/A -10.3
2021 8.18 21.9 2.61 2.17 5.28 N/A N/A 5.85 N/A 1.00
2022 4.96 4.43 1.38 1.23 3.16 N/A N/A 3.52 N/A 1.22
2023 3.19 2.75 0.45 0.22 1.81 N/A N/A 2.11 N/A 1.21
2024 2.13 1.83 0.15 0.00 1.18 N/A N/A 1.32 N/A 0.59
2025 1.65 1.42 -0.16 -0.34 0.87 N/A N/A 1.02 N/A 1.19

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 24.5 N/A N/A 130 16.8 5.22 21,801
2012 23.4 N/A N/A 144 15.5 4.95 22,291
2013 22.9 N/A N/A 141 14.5 5.11 20,531
2014 23.9 N/A N/A 139 15.3 5.29 21,195
2015 23.2 N/A N/A 146 14.4 5.32 21,062
2016 23.0 N/A N/A 150 14.8 5.41 22,120
2017 21.9 N/A N/A 153 13.6 5.31 20,831
2018 22.6 N/A N/A 158 14.4 5.24 22,751
2019 23.3 N/A N/A 157 15.0 5.32 23,544
2020 20.0 N/A N/A 150 15.6 5.28 23,330
2021 22.6 N/A N/A 154 15.2 5.42 23,456
2022 22.4 N/A N/A 157 15.0 5.51 23,538
2023 22.4 N/A N/A 159 14.9 5.58 23,608
2024 22.3 N/A N/A 160 14.8 5.64 23,641
2025 22.2 N/A N/A 161 14.7 5.70 23,677

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Canadian Apparel Federation
http://www.apparel.ca

Retail Council of Canada
http://www.retailcouncil.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon FAST FASHION
The latest catwalk designs that reach the retail environment quickly to capture current fashion trends.

INFANT
A child aged from 0 to 18 months old.

TODDLER
A child aged from 18 to 60 months old.

TWEEN
An increasingly important age group demographic that is composed of girls aged eight to 12 years old.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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