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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Competition for the Canadian Men's Clothing Stores industry will likely grow as stores were closed for several
months in 2020, increasing external competition as e-commerce becomes more popular among consumers. For
more detail, please see the Basis of Competition chapter.

· Demand for industry products is expected to rebound in 2021 as the economy begins to return to normal. For more
detail, please see the Current Performance chapter.

· The Government of Canada released a COVID-19 Economic Response Plan to support Canadians and
businesses enduring economic hardships due to the pandemic. Industry operators may be qualified to apply for
assistance. For more detail, please see the Industry Assistance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in the Men’s Clothing Stores industry in Canada retail a general line of new men’s and boys’ suits, formal

wear, shirts, T-shirts, casual slacks, jeans, sport coats, blazers, sports apparel, sweaters, overcoats, raincoats and
accessories. Services may also include basic alterations, such as hemming, taking in or letting out seams and
lengthening or shortening sleeves.

Major Players Harry Rosen

Moores Clothing for Men

Main Activities The primary activities of this industry are:

Men's and boys' clothing accessories retailing

Men's and boys' undergarments retailing, including socks and undershirts

Men's and boys' leather clothing retailing

Men's and boys' gloves retailing

Men's and boys' fur clothing retailing

Altering men's and boys' clothing

The major products and services in this industry are:

Formal wear

Casual wear

Footwear

Accessories

Other
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Supply Chain

SIMILAR INDUSTRIES

Men's & Boys' Apparel
Manufacturing in Canada

Family Clothing Stores in Canada Department Stores in Canada E-Commerce & Online Auctions in
Canada

Mail Order in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Men's Clothing Stores in the US Plus-Size Men's Clothing Stores Online Men's Clothing Sales Online Designer Clothing Sales

Online Original Design T-Shirt
Sales

Clothing Boutiques Clothing Retailing in Australia Clothing Stores in China

Clothing Retailing in the UK Clothing Retailing in New Zealand Clothing Retailing in Ireland  
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Industry at a Glance
Key Statistics

$1.6bn
Revenue

Annual Growth

2016–2021

-2.9%

Annual Growth

2021–2026

2.2%

Annual Growth

2016–2026

 

$117.8m
Profit

Annual Growth

2016–2021

-5.9%

  Annual Growth

2016–2021

 

7.3%
Profit Margin

Annual Growth

2016–2021

-1.2pp

  Annual Growth

2016–2021

 

893
Businesses

Annual Growth

2016–2021

-1.9%

Annual Growth

2021–2026

0.0%

Annual Growth

2016–2026

 

13,418
Employment

Annual Growth

2016–2021

-3.8%

Annual Growth

2021–2026

1.0%

Annual Growth

2016–2026

 

$322.3m
Wages

Annual Growth

2016–2021

-2.7%

Annual Growth

2021–2026

1.3%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

4.7%
World price of cotton

0.5pp
National unemployment rate

2.3%
Per capita disposable income

3.8%
Number of fixed broadband
connections

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Industry Globalization

Low / Increasing

MIXED IMPACT

  Technology Change
Medium   Barriers to Entry

Medium / Steady

NEGATIVE IMPACT

  Life Cycle
Decline   Revenue Volatility

High

  Industry Assistance
Low / Steady   Competition

High / Increasing

 

Key Trends

 Consumer trends within department stores indicate changing
purchasing habits

 Many industry players lowered prices to better compete with
high levels of competition

 Rising disposable income has increased consumers' ability
to splurge on high-value clothing products

 Operators that can provide value-added experiences are
likely to fare better

 More international stores entering the market will drive
smaller companies out

 Clothing prices have risen, increasing costs and cutting into
profit for industry operators

 Many smaller companies have exited the industry due to
rising price competition
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Decline Life Cycle Stage

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  World price of cotton

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Low Performance Drivers

  Per capita disposable income
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Executive Summary Snug fit: Increasing external competition will likely offset any profit
increases for the industry

The Men's Clothing Stores industry in Canada comprises retail stores that sell exclusively men's apparel and
footwear. Services may also include basic alterations, such as hemming, taking in or letting out seams and
lengthening or shortening sleeves. Operators in the industry have had to contend with mounting external competition
over the five years to 2021, with price-based competition from discount and online retailers has pressuring
participants. Moreover, many US retailers that sell clothing to both men and women have entered the Canadian
market over the past five years and ultimately siphoned revenue from the industry. These dual-gender retailers are
excluded from the industry as they also provide women's clothing. However, increasing disposable income levels
during most of the period have helped balance these pressures, though the industry has suffered greatly from the
COVID-19 (coronavirus) pandemic. IBISWorld estimates that industry revenue will decrease an annualized 2.9% to
$1.6 billion over the five years to 2021, including an increase of 4.6% in 2021 alone.

While the economy has grown overall during the period, rising price competition from online retailers has
exacerbated bargain-seeking consumer trends, which have persisted since the economic downturn in 2008. In
response, many operators have resorted to offering customers promotions and discounts to bear the burden, forcing
many smaller companies to exit the industry. While chain stores have managed to stay in the industry, many have
had to entice customers to shop at their stores by marking down prices; this has stifled revenue and has resulted in
declining profit, exacerbated by store closures in 2020 due to government policies stemming from the coronavirus
pandemic.

Industry operators are expected to benefit from increasing disposable income levels over the five years to 2026.
Nonetheless, industry operators will likely experience an increase in external competition over the next five years, as
international clothing retailers will muscle in on the Canadian retail market. To effectively compete, men's clothing
stores will likely strive to increase their customer service experience and cater to niche markets. Increased
competition will likely offset any dramatic rises in profitability. IBISWorld projects that industry revenue will increase
an annualized 2.2% to $1.8 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Per capita disposable income

Growth in per capita disposable income positively affects demand for men's clothing stores. When disposable
income levels rise, demand for men's clothing increases because consumers have greater discretionary purchasing
power. Per capita disposable income is expected to increase in 2021, representing a potential opportunity for the
industry.

 

Number of fixed broadband connections

The number of fixed broadband connections reflects the availability and demand for online shopping. Consumers
are increasingly opting to purchase products online, enabling them to easily price-comparison shop and order items
from the comfort of their homes. Such consumer behaviour has siphoned demand from the brick-and-mortar stores
that operate in this industry. The number of fixed broadband connections is expected to rise in 2021, posing a
potential threat to the industry.

 

National unemployment rate

Office wear comprises a considerable share of industry revenue. Demand for office apparel and work suits is heavily
reliant on the national employment level; therefore, the unemployment rate is negatively correlated to industry
demand and shifts the industry's product sales mix. The national unemployment rate is expected to decrease in
2021.

 

World price of cotton

Cotton is a key input cost for industry operators. As cotton prices increase, the price of apparel and fabric
accessories grows as well. When the price of apparel rises, purchasing costs for men's clothing stores increase,
cutting into profit. The world price of cotton is expected to grow in 2021.
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Current
Performance

Operators in the Canadian Men's Clothing Stores industry have contended
with heightened competition from other apparel retailers over the five
years to 2021.

Primarily, this competition has stemmed from online-based enterprises and apparel retailers that sell both men's and
women's clothing. While this has pressured the industry, rising per capita disposable income during most of the
period have encouraged industry revenue growth. Additionally, retailers aim to capture a growing share of the men's
apparel market, as men have become increasingly fashion forward and styles continue to evolve, further boosting
revenue growth and counterbalancing any friction.

However, the global spread of COVID-19 (coronavirus) is expected to pose more challenges to operators as most
industry establishments were required to temporarily shut down in 2020 as consumers reduced spending amid
tough economic conditions. Many consumers lose their jobs as unemployment rises, making consumers less likely
to buy discretionary products such as clothing. Many industry operators have either decreased store hours or closed
indefinitely, leading to layoffs or furloughs of employees. While online orders are possible to make depending on the
operator, this is expected to disrupt the industry. Consequently, industry revenue is estimated to decrease an
annualized 2.9% to $1.6 billion over the five years to 2021, including an increase of 4.6% in 2021 alone as the
economy begins to recover from the coronavirus pandemic.

THE FASHIONABLE MALE

More men have become fashion conscious and have spent more time and
money purchasing apparel over the past five years.

The meteoritic rise of men's fashion over the past decade can be largely attributed to the proliferation of online
shopping, in addition to the increasing popularity of fashion blogs and fast-fashion chains. Major brands such as Ben
Sherman have opened stores catered exclusively to men during the period due to high growth within the male
market. Furthermore, Canada-based department store Hudson's Bay Company reports that menswear has been
one of the largest drivers of total company revenue in recent years. Although department stores are excluded from
this industry, consumer trends within department stores indicate the changing purchasing habits of shoppers.

CAUGHT BY COMPETITION

While men's apparel sales have been on the rise, most industry retailers
have failed to benefit from this boom as US operators in the Canadian
Family Clothing Stores industry (IBISWorld report 44814CA) and the
Canadian Department Stores industry (45211CA) siphon a growing share
of the men's apparel market.
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For example, popular US retailer J Crew Group Inc. launched its first Canadian store in August 2011 and has since
expanded across multiple provinces. Moreover, major US department store Nordstrom Inc. opened its first Canadian
store in 2014 and has since spread across the country.

Online sales have also siphoned industry demand over the past five years. Canadians are growing increasingly
connected to the internet, with the number of fixed broadband connections anticipated to an annualized 3.8% over
the five years to 2021. Subsequently, online sales have grown as consumers opt to purchase items online. Online
stores can often sell their products at lower rates because they do not incur the high rental costs associated with
owning a store. Moreover, wage costs are minimal because they do not need sales associates and many e-retailers
offer free shipping to entice consumers.

Due to high competition, some smaller stores have struggled to remain afloat. Many industry players lowered selling
prices during the period to better compete with high levels of internal and external competition, which has caused
profit to suffer. The coronavirus pandemic is expected to lead to a further decline in profit in 2020, a hole from which
the industry is still recovering. IBISWorld estimates that industry profit, defined as earnings before interest and taxes,
will stand at 7.3% of revenue in 2021, down from 8.5% in 2016. As profit has tumbled, many unprofitable players
have forced to merge with other companies or exit the industry entirely. This has caused the number of industry
establishments to decline during the period, falling an annualized 2.3% to 1,423 locations over the five years to
2021. Furthermore, despite retailers' reliance on labour, industry employment is expected to decline over the past
five years due to countless layoffs during the pandemic. Industry employment will likely decrease an annualized
3.8% to 13,418 people over the five years to 2021.

HIGH INCOMES AND PRODUCT POPULARITY

Two bright spots for the industry have been increasing per capita
disposable income and more casual clothing in the work place during the
period.

Rising disposable income has increased consumers' ability to splurge on high-value men's clothing products. This
increase has also boosted the frequency of men's clothing purchases and enabled men to splurge on items that are
considered nonessentials.

An increase in demand for casual attire has also benefited industry demand. The industry has historically been
comprised establishments that sell suits and office attire. However, more offices are opting for casual dress codes,
and consequently, casual attire has expanded its share of the industry's product mix, with men opting for casual
slacks and shirts at the office. The advent of premium denim has also increased this segment's share of revenue,
with men paying hundreds of dollars for designer jeans brands such as Citizens of Humanity. While formal wear
often comes at a higher price tag, male consumers are likely to make more regular purchases of casual wear.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per Capita
Disposable

Income
($b)

2012 1,728 542 1,650 1,062 16,689 N/A N/A 382 N/A 28,883
2013 1,617 492 1,619 1,037 15,717 N/A N/A 331 N/A 29,342
2014 1,599 483 1,596 1,008 14,376 N/A N/A 313 N/A 29,430
2015 1,789 541 1,630 992 16,346 N/A N/A 353 N/A 30,157
2016 1,874 557 1,602 985 16,308 N/A N/A 370 N/A 29,674
2017 1,801 530 1,528 971 16,637 N/A N/A 355 N/A 30,400
2018 1,802 517 1,500 957 14,479 N/A N/A 338 N/A 30,440
2019 1,835 531 1,486 935 14,677 N/A N/A 355 N/A 30,628
2020 1,543 386 1,431 909 13,124 N/A N/A 314 N/A 32,862
2021 1,614 464 1,423 893 13,418 N/A N/A 322 N/A 33,299
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Industry Outlook
Outlook IBISWorld expects that revenue for the Canadian Men's Clothing Stores

industry will grow moving forward, increasing an annualized 2.2% to $1.8
billion over the five years to 2026.

Economic conditions are anticipated to rebound after the COVID-19 (coronavirus) pandemic abates following a
decreasing national unemployment rate and rising consumer confidence. However, ongoing external competition
from online retailers and operators that sell both men's and women's clothing is expected to limit industry growth.
Nevertheless, a plethora of perks will likely assist in curbing the industry's decline, such as expanding disposable
income and consumer spending. Successful industry operators will likely cater to niche markets to mitigate rising
competition from other retailers.

EXPANDING ECONOMY

Demand for men's clothing is largely determined by the performance of
the broader economy.

In times of high unemployment, demand for men's clothing declines, as consumers do not require new office apparel
and footwear. Moreover, an increasing unemployment rate generally corresponds with declining disposable income,
so consumers who are working often refrain from unnecessary expenditure. Accordingly, the Canadian economy is
expected to be rejuvenated moving forward, with the national unemployment rate expected to decline an annualized
5.7% over the five years to 2026 while the Consumer Confidence Index expected to grow an annualized 1.6%
during the same period. These positive trends will likely encourage consumers to splurge at industry establishments
and shop frequently for specialized apparel. Furthermore, operators that can provide value-added experiences
within their stores are likely to fare better than operators that do not stray from the standard men's clothing store
establishments.

COMPETITION

Despite a rebounding industry over the next five years, operators will
likely have to contend with ongoing competition.

IBISWorld expects that competition from online retailers will continue to pose a large threat to industry operators as
the number of fixed broadband connections increases, growing an annualized 1.3% over the five years to 2026.
Pressure from online-based operators is expected to cause industry revenue growth to be limited. IBISWorld also
forecasts that intensifying competition will prevent more operators from entering the industry. Thus, the number of
industry operators will likely stagnate at 892 enterprises over the five years to 2026. This is anticipated to primarily
occur as unprofitable operators are squeezed out of the industry due to an increasingly competitive operating
environment. However, this is forecast to be offset by new operators entering the industry as the economy improves
over the next five years, particularly those that serve a niche customer segment.

Increased interest from international department stores and family clothing retailers entering the Canadian market
will further drive smaller companies out of the industry over the next five years. This will likely be compounded by
major player Harry Rosen Inc.'s $100.0 million investment in e-commerce expansion, which will increase the
company's market share and further encourage the exit of small industry players. However, due to the industry's
dependence on labour, employment is expected to increase an annualized 1.0% to 14,133 workers over the five
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years to 2026.

COTTON VOLATILITY

Volatile key input prices will also likely weigh on the industry's fortune
during the outlook period.

Cotton is a key input into apparel and the crop's volatility results from its reliance on equally capricious weather
conditions. As a result, cotton prices are expected to fluctuate at a moment's notice. For instance, flood conditions in
Pakistan and India, two of the world's largest cotton producers, caused the world's supply of cotton to drop
dramatically, which caused prices to spike considerably over the five years to 2021. Therefore, clothing prices have
also risen, increasing costs and cutting into profit for industry operators. While cotton prices have grown in recent
years, IBISWorld expects that it will decline over the five years to 2026, which could decrease purchase costs for the
industry. As a result, IBISWorld forecasts that industry profit will expand moving forward, continuing a trend that
started in 2021; thus, industry profit, defined as earnings before interest and taxes, is expected to account for 7.6%
of revenue in 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per Capita
Disposable

Income  ($b)
2021 1,614 464 1,423 893 13,418 N/A N/A 322 N/A 33,299
2022 1,689 483 1,436 899 13,798 N/A N/A 333 N/A 32,696
2023 1,749 497 1,441 900 14,040 N/A N/A 340 N/A 32,758
2024 1,774 502 1,436 897 14,099 N/A N/A 342 N/A 32,885
2025 1,784 504 1,432 893 14,078 N/A N/A 342 N/A 33,215
2026 1,798 508 1,431 892 14,133 N/A N/A 343 N/A 33,602
2027 1,814 511 1,431 891 14,195 N/A N/A 345 N/A 34,063
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Industry Life Cycle The life cycle stage of this industry is    Decline

LIFE CYCLE REASONS

IVA is expected to decline

Establishment numbers are steadily declining

The industry's product segments are clearly defined

The Men's Clothing Stores industry in Canada is in the declining phase of its economic life cycle. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is expected to decrease an
annualized 0.9% over the 10 years to 2026. In comparison, Canadian GDP is forecast to grow an annualized 1.9%
during the same period. The contrast between these figures indicates that the industry is in the declining phase of its
life cycle, however other components reinforce the industry's declining status.

Most men's clothing stores experience wholehearted acceptance of their products from downstream markets.
Despite fashion trends changing on a seasonal basis, the types of clothing articles purchased yearly remain well-
defined and relevant for the consumer. Furthermore, most products sold by industry operators are considered as
essential items that are needed in everyday life; this need creates a stable demand for industry goods.

Nevertheless, high levels of competition are pressuring the industry's contribution to the economy, as more
shoppers are opting to buy men's clothing from alternative retailers. This has led to an overall decline in industry
operators and establishments. As e-retailers and US-based family clothing stores continue to siphon revenue from
the US Men's Clothing Stores industry, it will likely result in this industry's decline.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

E-Commerce & Online Auctions in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Clothing & Clothing Accessories Wholesaling in Canada

Commercial Leasing in Canada

Software Publishing in Canada

2nd Tier

Textile Mills in Canada

Fabric Mills In Canada

Men's & Boys' Apparel Manufacturing in Canada

Shoe & Footwear Manufacturing in Canada

Other Crop Farming In Canada

Products & Services

  FORMAL AND CASUAL WEAR

The largest product segment of the Canadian Men's Clothing Stores
industry is clothing, which collectively commands an estimated 73.0% of
industry revenue in 2021.

Suits and formal wear make up the largest share, accounting for 39.6% of revenue in 2021. This segment includes
business suits, tuxedos, tailored and dress slacks and dress shirts. This segment's share of revenue has declined
over the five years to 2021 as the trend toward business casual dress, which represents 33.4% of revenue in 2021,
continues to increase during the same period. Shirts and T-shirts have increased their share of revenue due to the
rising prevalence of casual dress in the workplace. During the 1990s there was a gradual shift in the product mix in
men's clothing stores, which moved away from conservative and toward casual wear. Further aiding the rising
popularity of casual dress was the emergence of premium denim such as branded denim of higher quality produced
in countries such as Italy and Japan. While the baby boomer generation is still more likely to dress conservatively,
Generation X and Y are supporting growth in the casual wear market because these consumers value high-end
casual wear. This has been exacerbated by the COVID-19 (coronavirus) pandemic, as many offices were closed
during several months in 2020, reducing the need for formal wear.

FOOTWEAR

Footwear is anticipated to comprise a considerable 4.0% of industry
revenue in 2021.

Products in this segment include dress and athletic shoes. Shoes with fashionable features and the comfort of
athletic shoes have grown increasingly popular as consumers seek comfortable shoes suitable for work. Men
typically own only a few pairs of shoes, and therefore, demand from this segment is limited. Thus, this segment has
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declined as a share of revenue during the period.

ACCESSORIES

The accessories segment includes items such as scarfs, sunglasses,
jewellery and watches.

Demand from this segment has remained relatively steady, resulting in this segment stagnating as a share of
revenue due to the variety of accessories offered. Overall, this segment is anticipated to account for 6.3% of
revenue in 2021.

OTHER

All other products and services are forecast to represent 16.7% of revenue
in 2021, remaining steady as a share of revenue over the past five years.

These include services provided by stores, including rental and repairs, in addition to other miscellaneous
merchandise, including boys' clothing.

Demand
Determinants

A range of factors including household disposable income, price and
fashion trends affects demand for products sold in the Men's Clothing
Stores industry in Canada.

Disposable income and employment rates affect the industry, as consumers are more likely to splurge on expensive
apparel and make more frequent purchases when they have extra income. Furthermore, when the employment rate
rises, male consumers need to purchase office attire, which also drives industry demand. Conversely, when the
employment rate falls, fewer men need work apparel and consumers also have less free income to spend on
industry products.

The price of apparel also plays a role in consumer demand, particularly when macroeconomic conditions are weak.
When the price of industry goods increases, consumers may hold off on apparel purchases or use competing
industries to fulfill their clothing needs. If a competing retailer, such as an e-retailer of family clothing store, can offer
more competitive prices than industry operators, industry revenue is likely to contract.

Fashion trends also affect industry revenue. Today, the male shopper is more fashion conscious than ever before.
Through the rise of men's fashion blogs, magazines and specialty stores more men are keeping abreast of fashion
trends. To this end, increased interest in men's fashion has increased industry revenue. Furthermore, higher
demand for high-value brands, such as Hugo Boss, increases industry revenue; conversely, a push toward fast
fashion as a trend is likely to pressure industry demand.

External factors

Several external factors can severely affect demand for the industry either directly or indirectly. Such factors include
public health crises, government regulation, geopolitical tensions and other macroeconomic factors. During the
COVID-19 (coronavirus) pandemic, unemployment has sky rocketed while consumer spending has dropped.
Consequently, many consumers have limited their spending on discretionary purchases. Furthermore, as health
concerns increase, consumers have either been ordered or advised to shelter in place at home, leading to more
online shopping, which will likely limit demand for industry products and services.
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Major Markets

  LOWEST AND SECOND-LOWEST INCOME QUINTILE

The lowest and second-lowest income quintiles are expected to account
for 6.8% and 14.3% of revenue in the Canadian Men's Clothing Stores
industry, respectively, in 2021.

Consumers in these income quintiles have limited disposable incomes and are more likely to buy their clothing at
supercentres or other stores that competitively price their products. Moreover, men's clothing stores typically
specialize in fine suits, while consumers with low-paying jobs usually wear uniforms or casual wear to work.
IBISWorld estimates that these cohorts have remained stable as shares of revenue over the five years to 2021,
though these segments have fallen during the COVID-19 (coronavirus) pandemic as lower-paying jobs have been
more likely to be lost amid the tough economic conditions.

THIRD- AND FOURTH-LOWEST INCOME QUINTILE

The third- and fourth-lowest income quintiles are anticipated to comprise
27.8% and 21.8% of industry revenue, respectively, in 2021.

Such consumers benefit from higher disposable income, leading to stronger demand. Furthermore, some of these
consumers have office jobs that require specialized industry apparel, such as slacks. However, a large share of
these consumers works for businesses that do not require suits, which eats into industry demand. These income
quintiles have also remained stable as shares of revenue over the past five years.

HIGHEST INCOME QUINTILE

Consumers in the highest income quintile are estimated to account for
29.3% of industry revenue in 2021.

Consumers in this segment benefit from high disposable income levels, and consequently, are able to purchase
more price-premium attire. Moreover, consumers in this income quintile are more likely to have formal jobs that
requires high-end suits. IBISWorld estimates that this quintile has increased slightly as a share of revenue over the
five years to 2021, especially during the coronavirus pandemic, as these consumers were less likely to lose their
jobs and were more likely to benefit financially from the pandemic.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Due to the service-based nature of the industry's services, the Men's Clothing Stores industry in Canada does not
participate in international trade. Instead, international trade is accounted for at the manufacturing level. For more
information of the imports and exports of men's apparel, refer to the Men's and Boys' Apparel Manufacturing industry
in Canada (IBISWorld report 31522CA).
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Business
Locations

  The geographic distribution of the Men's Clothing Stores industry in Canada largely correlates with population patterns. This is
characteristic of retail industries overall because they rely heavily on consumer purchases. As a result, Ontario and Quebec house
the greatest number of industry establishments. Ontario is a densely populated province, accounting for 38.8% of the population.
As a result, the region is home to 39.3% of industry establishments in 2021. Located close to the Great Lakes region of the United
States, Ontario has easy access to an established transportation network, which benefits industry operators.

Quebec's share of industry establishments is also considerable, accounting for 29.8% of business locations in 2021, since the
area is home to 22.5% of the population. Quebec's significance within the industry is also due to its access to key waterways,
which makes transportation easy and less costly. Additionally, Montreal serves as a major tourist destination and a hub for
Canada's commercial activity.

British Columbia and Alberta account for 11.5% and 10.9% of industry establishments, respectively, in 2021 due to their significant
share of the population. The remaining regions account for all other industry locations in 2021. Many of these regions have cold
climates that are not attractive to consumers and businesses. Therefore, these areas account for a relatively small share of both
the population and economic activity.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Men's Clothing Stores industry in Canada has a low to moderate level of market share concentration, with the
three largest players accounting for 34.7% of industry revenue in 2021. While Harry Rosen Inc. and Moores Clothing
for Men account for significant shares of demand, with a respective 20.0% and 13.3% market share, the rest of the
industry is highly fragmented. Most of industry operators are single-establishment players, many of which are
nonemployers, that run small-scale stores that serve a local market on a regional basis. Humble barriers to entry
make is easy for operators to enter the industry and create internal competition, leading to a highly fragmented
industry. Market share concentration has been relatively stable over the five years to 2021 as industry revenue has
risen at a faster rate compared with the industry's largest companies' increases. Furthermore, high levels of
competition from external retailers have pushed many operators out of the industry. Over the coming years,
IBISWorld expects that market share concentration will increase, as industry revenue declines and operators
continue to exit the industry or merge because of high competition from e-retailers and internationally based family
clothing stores.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having a clear market position:
Operators with a clear market position appeal to consumers seeking a certain style or image.

Establishment of brand names:
Operators with established brand names benefit from increased consumer awareness.

Ability to control stock on hand:
Operators that can control stock benefit from higher profit since clearing unnecessary stock prompts the use of
discount activity.

Production of goods currently favoured by the market:
The rapid rise of fast fashion chains has shortened the amount of time new fashion reaches the general public. As a
result, operators must offer products currently trending on the market.

Strong cash reserves:
It is imperative operators have strong cash reserves to keep the business afloat as many industry establishments
remain closed amid the outbreak of COVID-19 (coronavirus).

Adaptability of operations to comply with social distancing protocols:
During the COVID-19 (coronavirus) pandemic, it is important that shops are able to alter operations to include
delivery, curb side pickup and ordering online.
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Cost Structure
Benchmarks

  Profit

Profit, defined as earnings before interest and taxes, is expected to
account for 7.3% of industry revenue in 2021. Profit has declined over
the five years to 2021, as operators have increased marketing budgets
and slashed prices in response to heightened competition. As industry
operators have experienced increased competition, particularly from
online-based businesses that incur lower overhead costs, they have
been pushed to invest in advertising or lower selling prices to remain
competitive. Furthermore, rent costs have increased as many
businesses have been setting up stores in high foot-traffic areas to
increase visibility. These central locations command a higher price tag,
which in turn has eaten into profit. Additionally, the COVID-19
(coronavirus) pandemic eroded profit in 2020 amid store closures, a
measure from which the industry is still recovering.

 

  Wages

Retailing industries are fairly labour intensive because employees are
needed to carry out customer service and general front of house
operations. As a result, wage costs in this industry are expected to
account for 20.0% of industry revenue in 2021. A large portion of labour
in the industry is casual and part-time, a common characteristic across
the entire clothing retail sector as industry operators relay heavily on
employees. Industry employees undertake administrative activities such
as customer service, product merchandising, inventory control and
cash handling. Wage costs have slightly increased over the past five
years, despite more operators having invested in point-of-sale systems,
which monitor inventory levels and sales, and are able to replace some
need for human labour.

 



Men's Clothing Stores in Canada January 2022

24 IBISWorld.com

  Purchases

The most significant expense associated with menswear retailing is
purchase costs. In this industry, purchases costs include the buying of
inventory, such as apparel, footwear and accessories. IBISWorld
estimates that purchases account for 52.1% of industry revenue in
2021. Fluctuations in purchasing costs are largely reliant on shifts in the
cost of major inputs, such as cotton. Over the past five years, the world
price of cotton has exhibited high volatility. Consequently, purchase
costs have slightly increased as a share of revenue due to the world
price of cotton rising an annualized 4.7% over the five years to 2021.

 

  Marketing

Marketing expenditures are expected to account for 2.2% of revenue in
2021. This cost has increased over the past five years as operators
attract consumers by promoting their brands.

 

  Depreciation

Depreciation is low because the industry relies predominantly on labour
for operations. As a result, depreciation comprises 1.5% of industry
revenue in 2021. Depreciable items include cash registers, software,
loss prevention systems and technology served to enhance customers'
shopping experience, such as TVs throughout the store that stream
product videos.

 

  Rent

Rent represents a significant expense for the industry, accounting for
7.1% of industry revenue in 2021. Since many retailers are in prime
locations such as malls or large retail spaces, the cost of renting and
maintaining stores can be significant. Store exposure is a key factor in
running a successful retail establishment and retailers require premium
storefront space in high-traffic areas to boost demand. Over the past
five years, due to heightened competition from online retailers, industry
operators have tried to increase exposure, which has increased rent
costs.
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  Utilities

Utilities are expected to account for 0.9% of industry revenue in 2021.

 

  Other Costs

Other expenses include legal services and other office administrative
costs. Together, these items make up the remainder of industry
revenue, accounting for 8.9% of revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  The Men's Clothing Stores industry in Canada is highly competitive, both
externally and internally.

Men's clothing stores compete based on a range of factors, including price, brand image, quality, marketing,
customer service and store location. Although price is not a determining factor in all markets, most consumers are
price conscious shoppers eagerly searching for the best deal. In this regard, men's clothing stores must price their
apparel competitively. Industry incumbents invest considerable amounts of capital in increasing brand awareness,
advertising and e-commerce operations. Brand awareness plays a big role in consumer preference because brands
are often synonymous with high quality. Operators that target affluent consumers are often retail luxury brands and
can charge premium prices for the high-quality products.

Men's clothing stores also compete with other retailers that do not necessarily specialize in men's apparel. For
example, department stores and family clothing stores are major competitors because these stores offer apparel for
the whole family, though sometimes they stock other products such as home furnishings and electronics.
Department stores enable consumers to multitask, shopping for the family and home all at the same time, essentially
gleaning revenue from men's clothing stores. Discount department stores, while similar to department stores, are
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more price competitive, which lures price conscious consumers to their stores. Industry retailers also experience
fierce competition from online retail operations. Online retailers enable consumers to compare prices with ease and
often offer a range of promotional discounts, such as free returns or free shipping. The COVID-19 (coronavirus)
pandemic is expected to temporarily increase competition. Stores were closed over several months in 2020, which
increased competition, as those with a strong e-commerce presence had an advantage over those without, since
there were fewer opportunities to shop in-person.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  Although the Canadian Men's Clothing Stores industry
displays only a moderate level of concentration,
competing directly with major players and established
brands can be difficult without substantial resources.
Major players are well versed within their segments of the
market; for instance, Harry Rosen Inc. is expected to
account for 20.0% of the market in 2021. This indicates
that the company has a well-established brand with the
added benefits of experienced staff and various
distribution agreements. The initial investment to establish
a new retail outlet and investing in initial inventory may
also be a barrier to entry.

Nevertheless, there are no major regulatory or licence
requirements to compete in the industry. As a result,
IBISWorld estimates that half of industry establishments
are nonemployers, indicating a wide variety of product
and market segments may be underserved. Prospective
entrants may have the competitive advantage of targeting
a niche market.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Decline  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Increasing

  Although the Men's Clothing Stores industry in Canada does not partake in international trade activity, the industry is
exposed to a moderate level of globalization. US-based Tailored Brands Inc. owns major player Moores Clothing for
Men. Furthermore, as Canada emerged from the global recession relatively unscathed, the country became a
beacon of light for international clothing retailers. As a result, IBISWorld anticipates that the industry's level of
globalization will continue to rise over the five years to 2026 as more international clothing companies enter the
Canadian clothing retail market.



Men's Clothing Stores in Canada January 2022

27 IBISWorld.com

Major Companies

Major Players Harry Rosen Inc.

Market Share: 20.0%

  Founded in Toronto in 1954, Harry Rosen Inc. (Harry Rosen) is one of the leading high-end operators in the Men's
Clothing Stores industry in Canada. Harry Rosen has a network of 18 retail stores across five provinces and is
estimated to account for an estimated 40.0% of the high-end men's clothing market in Canada. The company
employs more than 1,000 sales associates and specializes in luxury men's clothing labels such as Dolce &
Gabbana, Burberry and Prada. Its stores also sell accessories, including shoes, hats, watches and other essentials
for formal wear, in addition to personal care products, including fragrances and skin care. Harry Rosen remains
family owned since its founding.

Prior to the five years to 2021, in response to the rising threat of increasing competition in 2012, the company
earmarked $100.0 million to expand its existing network of stores, open new stores, increase its e-commerce
capabilities and increase staff. The company has also begun to expand its brand offerings. In May 2016, Harry
Rosen announced a $15.0 million expansion plan for its flagship store in Montreal.

Financial performance

IBISWorld estimates that Harry Rosen's industry-relevant revenue will expand an annualized 1.4% to $322.1 million
over the five years to 2021. The global COVID-19 (coronavirus) pandemic is expected to lead to the company's
industry-relevant revenue to fall 5.5% in 2020 alone, decreasing at a slower rate than industry revenue as the
company's clientele, which largely kept their jobs as they are often professionals and upper-class Canadians,
insulated it from more extreme declines. The company has invested heavily in store renovations amid heightened
competition from foreign competitors aiming to operate in the Canadian market. These investments have caused its
industry-relevant profit to take a hit during the period. IBISWorld estimates that the company's industry-relevant
operating profit, defined as earnings before interest and taxes, will decline an annualized 1.2% to $28.2 million over
the five years to 2021.
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Harry Rosen Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 300.0 N/C 29.9 N/C
2017 303.4 1.1 29.6 -1.0
2018 311.9 2.8 31.6 6.8
2019 323.2 3.6 30.7 -2.8
2020 305.5 -5.5 11.7 -61.9
2021 322.1 5.4 28.2 141.0

Source: IBISWorld
Note: *Estimates

Moores Clothing for Men

Market Share: 13.3%

  Moores the Suit People Inc., a subsidiary of Moores Clothing for Men (Moores), began operations in 1980 as a
family owned men's clothing retailer. US-based Tailored Brands Inc. (Tailored Brands), formerly The Men's
Wearhouse Inc., acquired the company in 1999 and has since expanded its network to 126 stores across 10
Canadian provinces, including a distribution centre in Montreal. Headquartered in Ontario, Moores offers a range of
private-label and brand-name merchandise, including suits, suit separates, business casual wear, formal wear,
slacks and dress shirts. The company also offers a selection of big-and-tall products, in addition to tuxedo rentals.

Moores big-and-tall, private-label and brand name merchandise sales are relevant to this industry, whereas sales
derived from tuxedo rentals are excluded from the company's industry-relevant revenue. The company has
committed to its ongoing focus on customer service and marketing over the five years to 2021. For instance, under
the company's Perfect Fit loyalty program, customers receive one point for each $1.00 spent. Upon reaching 500
points, customers receive a $50.00 reward certificate.

However, the company has experienced trouble before the onset of the COVID-19 (coronavirus) pandemic; after
Moores' industry-relevant revenue fell 11.9% in fiscal 2020 (year-end February), store closures due to the pandemic
accelerated this decline. As a result, Tailored Brands filed for Chapter 11 bankruptcy in August 2020 and emerged in
December 2020, eliminating more than $600.0 million in debt, though its financial issues are not yet fully resolved.
The company requested an additional US$75.0 million in assistance in March 2021.

Financial performance

IBISWorld estimates the company's industry-specific revenue will decrease an annualized 5.4% to $214.6 million
over the five years to fiscal 2021. While industry-relevant revenue has been somewhat volatile early during the
period, demand has stabilized in recent years. However, the coronavirus pandemic is expected to lead the
company's industry-relevant revenue to decline 8.6% decline in fiscal 2021 alone due to heightened economic
uncertainty across the country, consequently leading to an overall decline during the period. The company's profit
has also been volatile over the past five years. However, Moores industry-relevant operating profit, defined as
earnings before interest and taxes, has increased an annualized 2.9% to $11.2 million over the five years to fiscal
2021.
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Moores Clothing for Men (industry-relevant operations) - financial performance*

Year**
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016-17 284.0 N/C 9.7 N/C
2017-18 280.5 -1.2 19.9 105.2
2018-19 282.0 0.5 21.2 6.5
2019-20 266.6 -5.5 9.1 -57.1
2020-21 234.8 -11.9 7.0 -23.1
2021-22 214.6 -8.6 11.2 60.0

Source: IBISWorld
Note: *Estimates (Figures are converted from USD to CAD); **Year-end February

Other Companies The Men's Clothing Stores industry in Canada is highly fragmented. While Moores Clothing for Men and Harry
Rosen Inc. have considerable shares of the market, most operators own only one establishment, while some
operate as nonemployers. Major brands such as Ben Sherman have opened specialty stores for men, however, its
share of the market is limited.

Stars Men's Shops

  Market Share: 1.4%
  Stars Men's Shops (Stars) was established more than 50 years ago and is headquartered in Ontario. Stars is a

retailer of high-end men's suits, dress shirts, outerwear and sportswear. The designer labels sold include Jonathan
Robert, Gianni Antonio, Strauss and Enrico Carlucci. Each label is meant to cater to different styles of dress. Stars
buys its fabrics in Europe and manufactures the apparel in Montreal, Europe and Asia. The company has 20 outlets
across Ontario, many of which provide an on-site tailor for alterations and custom fittings. IBISWorld estimates that
Stars will generate $22.7 million in industry-relevant revenue in 2021, commanding 1.4% of the market. The
company is expected to rebound in 2021 from financial difficulties stemming from the COVID-19 (coronavirus)
pandemic.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Men's Clothing Stores industry in Canada is
characterized by a low level of capital intensity, with the
typical industry operator spending $0.07 on capital
investments for every $1.00 spent on labour inputs in 2021.
Companies operating in the industry are subject to higher
labour costs than capital expenditure, a common
characteristic of the retail sector in general. Employees are
required for merchandising, high levels of customer service
and to process sales transactions. Meanwhile, typical
capital expenditures for the industry include warehousing
space and equipment, display shelves, cash registers and
online commerce portals. Many operators have made
moves to implement automated inventory systems and
point-of-sale systems, both of which are capital
investments, however, the industry remains heavily labour
intensive. This labour requirement has prevented capital
intensity from growing over the five years to 2021, as
capital intensity has decreased slightly. However, these
technologies have been implemented primarily by large
retailers with many locations and considerable resources.

Men's clothing stores are expected to continue to rely
generously on employees to provide customer service and
sell merchandise over the five years to 2026. Nonetheless,
as e-commerce continues to become more prominent in
the industry, capital costs will likely increase as industry
operators invest more in the platform and mobile
technology. Furthermore, numerous industry operators will
likely invest in automated inventory control systems, bar
code readers and other capital-intensive infrastructure in
boost productivity and improve the consumer experience.
This will cause the industry to become moderately capital-
intensive in the future.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

The most relevant technological disruption in the Canadian Men's Clothing
Stores industry is the rise in e-commerce, which is included in a different
industry (IBISWorld report 45411aCA).

The E-Commerce and Online Auctions industry in Canada poses a growing threat to industry establishments. Online
retailers permit customers to compare prices across products, saving them time and money. Furthermore, product
selections on the websites are usually broader than those in brick-and-mortar establishments. Many industry operators are
responding to this trend by expanding their online presence with websites and creating apps that customers can access to
shop on their smartphones.

The level of technology change is    Medium

  Technological advancements relevant to the Canadian Men's Clothing Stores
industry include in-store technologies and consumer technologies.

Advances within in-store technologies are minor and often cosmetic in nature. For example, the use of electronic cash
registers, electronic scanning devices and automated warehouse equipment are examples of marginal technological
change over the five years to 2021. Meanwhile, stores are increasingly becoming privy to and taking advantage of
consumer technologies concerning tablet and smartphone adoption. To this end, retailers are continually optimizing their e-
commerce sites to maximize customer experience with the brand. The use of mobile sites and apps has significantly
increased the amount and rate of exposure customers have with clothing brands.
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The industry also makes use of closed-circuit TV cameras (CCTV), source tagging and signature-capture technology. Stock
loss and theft can weigh heavily on profit, so industry players often invest in a range of surveillance and loss prevention
technology to minimize their exposure to theft and reduce profit.

Retailers also use radio-frequency identification (RFID), which assists retailers with monitoring and replenishing inventories
more efficiently. RFID tracks products from the assembly to the retail store by emitting signals from a chip inserted in the
product during manufacture. The cost associated with RFID uptake is considerable, although with increased acceptance,
IBISWorld expects costs to decline over the five years to 2026. More retailers will rely on the technology to reduce labour
associated with stock counting and distribution, in addition to assisting with reducing theft over the coming years.

Revenue
Volatility

The level of volatility is    High

  The Men's Clothing Stores industry in Canada is expected to display a
moderate to high level of revenue volatility over the five years to 2021.

Fluctuations in consumer spending drive the movement of industry revenue, with external competition also dictating
industry demand conditions. For example, per capita disposable income fell during the 2008 recession prior to the current
period, with industry revenue falling accordingly as lower disposable incomes indicated less discretionary expenditure.
However, demand has stabilized over the past five years and has reduced volatility. Revenue has increased as much as
4.8% in 2016 and is expected to decrease as much as 15.9% in 2020. The industry was disrupted in 2020 by the global
spread of COVID-19 (coronavirus) as unemployment rose and consumer spending fell. This is expected to lead to a faster
decline in revenue during the period, especially since the industry products are discretionary.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

Regulation is primarily relevant to the upstream manufacturing industries,
however operators in the Canadian Men's Clothing Stores industry are subject
to the Textile Labelling Act.

The Textile Labelling Act mandates that labels must include information regarding the content of the fibre used, care
instructions, dealer identity and country of origin. Upholstered and stuffed articles sold in Quebec, Manitoba and Ontario
must be registered and correctly labelled.

The industry is also subject to occupational regulations. The Canada Occupational Health and Safety Regulations maintain
standards and guidelines pertaining to structures, electricity, sanitation and sound, among various other occupational health
and safety issues. Men's clothing retailers must also adhere to minimum wage laws, equal wage standards and tax laws,
which change depending on which province the store operates in.

Industry establishments are also required to follow any guidance from local, provincial and federal governments regarding
the COVID-19 (coronavirus) pandemic. These regulations include capacity restrictions, face covering requirements and
closures of stores, as these establishments are not considered essential. Individual stores could experience penalties if
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they do not follow any restrictions put into force.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Men's Clothing Stores industry in Canada does not receive any direct
government assistance.

Trade is recorded at the relevant manufacturing level, so tariff-based assistance is not realized at the retail level. However,
the industry does benefit from industry associations. The Canadian Apparel Federation (CAF) provides a range of
resources and support for operators across the manufacturing, wholesale and retail industries. The industry also benefits
from assistance provided by the Retail Council of Canada, in addition to other state-specific associations.

In response to the global spread of COVID-19 (coronavirus), the Government of Canada released a COVID-19 Economic
Response Plan to support Canadians and businesses enduring economic hardships due to the pandemic. The government
announced support for small businesses including new measures that help businesses stay open and their workers
employed. Included in these measures are expanding the Canada Emergency Business Account to businesses that paid
between $20,000 and $1.5 million in payroll in 2019. The program was previously available to businesses with payrolls
between $50,000 and $1.0 million. Second, the government intends to premiere the Canada Emergency Commercial Rent
Assistance program for small businesses. The program is expected to provide loans to commercial property owners that, in
turn, will lower or forgo the rent of small businesses in April, May and June 2020. The government would have to
collaborate with provinces to introduce the program. Additional support is available for businesses including the Canada
Emergency Wage Subsidy (CEWS), which is a subsidy that generally covers 75.0% of an employee's wages, up to $847.00
per week. The program is open until March 13, 2022.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per Capita
Disposable
Income ($b)

2012 1,728 542 1,650 1,062 16,689 N/A N/A 382 N/A 28,883
2013 1,617 492 1,619 1,037 15,717 N/A N/A 331 N/A 29,342
2014 1,599 483 1,596 1,008 14,376 N/A N/A 313 N/A 29,430
2015 1,789 541 1,630 992 16,346 N/A N/A 353 N/A 30,157
2016 1,874 557 1,602 985 16,308 N/A N/A 370 N/A 29,674
2017 1,801 530 1,528 971 16,637 N/A N/A 355 N/A 30,400
2018 1,802 517 1,500 957 14,479 N/A N/A 338 N/A 30,440
2019 1,835 531 1,486 935 14,677 N/A N/A 355 N/A 30,628
2020 1,543 386 1,431 909 13,124 N/A N/A 314 N/A 32,862
2021 1,614 464 1,423 893 13,418 N/A N/A 322 N/A 33,299
2022 1,689 483 1,436 899 13,798 N/A N/A 333 N/A 32,696
2023 1,749 497 1,441 900 14,040 N/A N/A 340 N/A 32,758
2024 1,774 502 1,436 897 14,099 N/A N/A 342 N/A 32,885
2025 1,784 504 1,432 893 14,078 N/A N/A 342 N/A 33,215
2026 1,798 508 1,431 892 14,133 N/A N/A 343 N/A 33,602

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per Capita
Disposable
Income (%)

2012 0.80 3.92 -5.07 -3.98 4.37 N/A N/A 6.74 N/A 1.50
2013 -6.45 -9.32 -1.88 -2.36 -5.83 N/A N/A -13.3 N/A 1.58
2014 -1.11 -1.75 -1.43 -2.80 -8.54 N/A N/A -5.56 N/A 0.30
2015 11.9 12.0 2.13 -1.59 13.7 N/A N/A 13.0 N/A 2.46
2016 4.76 2.91 -1.72 -0.71 -0.24 N/A N/A 4.78 N/A -1.61
2017 -3.89 -4.94 -4.62 -1.43 2.01 N/A N/A -4.03 N/A 2.44
2018 0.03 -2.33 -1.84 -1.45 -13.0 N/A N/A -4.91 N/A 0.13
2019 1.80 2.53 -0.94 -2.30 1.36 N/A N/A 5.18 N/A 0.61
2020 -15.9 -27.3 -3.71 -2.79 -10.6 N/A N/A -11.7 N/A 7.29
2021 4.63 20.2 -0.56 -1.77 2.24 N/A N/A 2.70 N/A 1.32
2022 4.63 4.05 0.91 0.67 2.83 N/A N/A 3.19 N/A -1.81
2023 3.54 2.92 0.34 0.11 1.75 N/A N/A 2.10 N/A 0.18
2024 1.44 1.06 -0.35 -0.34 0.42 N/A N/A 0.64 N/A 0.38
2025 0.56 0.35 -0.28 -0.45 -0.15 N/A N/A -0.03 N/A 1.00
2026 0.77 0.69 -0.07 -0.12 0.39 N/A N/A 0.46 N/A 1.16

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 31.4 N/A N/A 104 22.1 10.1 22,865
2013 30.4 N/A N/A 103 20.5 9.71 21,060
2014 30.2 N/A N/A 111 19.5 9.01 21,745
2015 30.3 N/A N/A 109 19.7 10.0 21,602
2016 29.7 N/A N/A 115 19.7 10.2 22,688
2017 29.4 N/A N/A 108 19.7 10.9 21,344
2018 28.7 N/A N/A 124 18.7 9.65 23,323
2019 28.9 N/A N/A 125 19.4 9.88 24,201
2020 25.0 N/A N/A 118 20.3 9.17 23,910
2021 28.7 N/A N/A 120 20.0 9.43 24,020
2022 28.6 N/A N/A 122 19.7 9.61 24,105
2023 28.4 N/A N/A 125 19.4 9.74 24,188
2024 28.3 N/A N/A 126 19.3 9.82 24,243
2025 28.2 N/A N/A 127 19.2 9.83 24,272
2026 28.2 N/A N/A 127 19.1 9.88 24,291

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Canadian Apparel Federation
http://www.apparel.ca

Statistics Canada
http://www.statcan.gc.ca

Retail Council of Canada
http://www.retailcouncil.org

Industry Jargon FAST FASHION
A term that refers to moderately priced clothing collections that are based on the latest runway trends.

MALE FASHIONISTER
The male version of fashionista, a devout follower of fashion.

PREMIUM DENIM
Higher quality denim typically produced in countries such as Italy and Japan.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
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operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2022 IBISWorld Inc.
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