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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Auto Parts Stores industry in Canada is expected to recover in 2021 as the COVID-19
(coronavirus) pandemic begins to recede. For more detail, please see the Current Performance chapter.

· Profit is expected to remain below prepandemic levels in 2021. For more detail, please see the Cost Structure
Benchmarks chapter.

· The industry's level of competition is projected to grow due to the coronavirus pandemic. For more detail, please
see the Basis of Competition chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Auto Parts Stores industry in Canada includes all establishments primarily engaged in selling automotive parts

and accessories, with the exception of tires. Tire retailers are included in the Tire Dealers industry in Canada
(IBISWorld report 44132CA).

Major Players Advanced Auto Parts

Genuine Parts Company

Main Activities The primary activities of this industry are:

Selling automotive parts

Distributing automotive parts

The major products and services in this industry are:

New critical parts

Used critical parts

Maintenance parts

Performance products

Vehicle accessories

Other



Auto Parts Stores in Canada October 2021

6 IBISWorld.com

Supply Chain

SIMILAR INDUSTRIES

Tire Dealers in Canada Auto Mechanics in Canada E-Commerce & Online Auctions in
Canada

Mail Order in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Auto Parts Stores in the US Online Automotive Parts &
Accessories Sales

Heavy Duty Truck Parts Dealers Motor Vehicle Parts Retailing in
Australia

Auto Parts Stores in China Motor Vehicle Parts Retailers in
the UK

Motor Vehicle Parts Retailing in
New Zealand

Motor Vehicle Parts Retailers in
Ireland
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Industry at a Glance
Key Statistics

$5.9bn
Revenue

Annual Growth

2016–2021

2.1%

Annual Growth

2021–2026

1.8%

Annual Growth

2016–2026

 

$222.4m
Profit

Annual Growth

2016–2021

0.5%

  Annual Growth

2016–2021

 

3.8%
Profit Margin

Annual Growth

2016–2021

-0.3pp

  Annual Growth

2016–2021

 

4,104
Businesses

Annual Growth

2016–2021

0.1%

Annual Growth

2021–2026

0.8%

Annual Growth

2016–2026

 

23,038
Employment

Annual Growth

2016–2021

1.3%

Annual Growth

2021–2026

1.5%

Annual Growth

2016–2026

 

$1.1bn
Wages

Annual Growth

2016–2021

2.2%

Annual Growth

2021–2026

1.5%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

8.1%
World price of crude oil

2.3%
Per capita disposable income

0.3%
Total vehicle-kilometres

2.0%
Number of motor vehicle
registrations

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Technology Change

Low

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Barriers to Entry
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Competition

High / Steady

 

Key Trends

 The number of motor vehicles registrations is projected to
increase

 Average prices for industry products have stayed relatively
high

 Industry operators experience competition from online
retailers

 Total vehicle-kilometres is projected to increase

 Operators must cultivate strong business relationships and
land long-term distribution contracts

 Fairly stable profit is expected to continue permitting the
entrance of new participants

 A rise in disposable income may limit industry demand from
certain consumers
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Volatility

  Low Imports

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2016-2021)

  High Revenue Growth (2021-2026)

  High Performance Drivers

  World price of crude oil

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Tune up: Rising disposable income will likely support demand from
commercial and consumer markets

The Auto Parts Stores industry in Canada provides a wide variety of automotive parts and accessories, such as
engine pumps, batteries, radiators, thermostats and brake fluid. Revenue growth is determined by demand from
households and commercial clients, including gas stations, fleet operators and auto repair shops. Industry revenue
is expected to grow an annualized 2.1% to $5.9 billion over the five years to 2021, including an increase of 8.2% in
2021 alone as economic recovery from the COVID-19 (coronavirus) pandemic begins. Although industry-relevant
auto shops are considered an essential business, the social distancing measures adopted by the Canadian
population, such as working from home and limiting everyday activities in public areas, caused consumers to
decrease the frequency at which they use their vehicles, eroding demand for industry services in 2020. Additionally,
industry profit is expected to decrease during the period due to the pandemic.

Demand for auto parts is largely affected by new vehicle sales. Older vehicles often require significant upkeep and
maintenance, while new vehicles generally require less repair work. Therefore, a rise in disposable income may limit
demand for auto parts stores from certain consumers, as some individuals may use their increased purchasing
power to buy a new car rather than invest in repairs for their existing vehicle. While per capita disposable income
has increased during the period, high levels of economic uncertainty due to the pandemic have resulted in slow
consumer spending growth. Some consumers may increase their purchases of car parts and accessories from
industry operators, protecting industry revenue from experiencing more marked declines as is the case for other
retail industries.

Industry revenue is projected to continue growing over the five years to 2026. Disposable income is projected to
recover, resulting in stronger demand from commercial clients and many everyday consumers. Moreover, the
number of motor vehicle registrations in Canada is projected to increase an annualized 2.1% over the next five
years, bolstering the size of the potential market for auto parts and repairs; however, this will likely do little to bolster
industry profit, which is anticipated to rise only marginally during the outlook period. Ultimately, revenue is forecast to
grow an annualized 1.8% to $6.4 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Total vehicle-kilometres

The increased use of Canadian motor vehicles results in faster wear of auto parts, increasing demand for
replacements. Therefore, an increase in total vehicle-kilometres positively affects demand for auto parts stores.
Total vehicle-kilometres is expected to increase in 2021, representing a potential opportunity for the industry.

 

Number of motor vehicle registrations

The size of the Canadian motor vehicle fleet determines the potential size of the auto replacement parts market. The
more cars that are on the road, the more replacement parts that are required. The number of motor vehicle
registrations is expected to increase in 2021.

 

Per capita disposable income

The level of per capita disposable income has a mixed effect on industry demand. In general, increased disposable
income enables a greater number of individuals to purchase auto parts. This includes the purchase of more
expensive nonessential parts, such as infotainment systems. As a result, higher levels of disposable income
typically increase industry demand. At the same time, growth in disposable income may also constrain industry
demand, as some consumers will likely choose to purchase a new automobile instead of spending money on parts
and repairs. Per capita disposable income is expected to decrease in 2021.

 

World price of crude oil

High gasoline prices, which are dictated by crude oil price trends, generally decrease vehicle sales and cause
consumers to switch to alternative modes of transportation. For instance, consumers may use public transportation
when gasoline prices are high instead of driving their own vehicle and incurring the expense of gasoline, which limits
demand for automobile dealers, vehicle repair shops and auto parts stores. The world price of crude oil is expected
to increase in 2021, posing a potential threat to the industry.
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Current
Performance

The Auto Parts Stores industry in Canada retails a range of automotive
supplies and accessories tailored for passenger vehicles and heavy-duty
vehicles, such as trucks, buses and trailers.

Industry participants sell brakes, transmissions, filters, batteries, lubricants, diagnostic tools, motor oil and floor
mats, among other items. Due to the nondiscretionary nature of industry products, auto parts stores operate in both
cyclical and countercyclical fashions. When economic conditions are strong and disposable income levels are high,
consumers are more likely to have their vehicles serviced by a professional, which increases demand from
commercial buyers. Conversely, during economic downturns, consumers experiencing economic insecurity often
perform vehicle maintenance and repair services themselves due to the high costs associated with visiting an auto
repair shop, increasing demand from individual consumers.

Overall, industry revenue is forecast to increase an annualized 2.1% to $5.9 billion over the five years to 2021.
Moreover, industry revenue is projected to decrease 8.2% in 2021 alone as the economy begins to recover from the
COVID-19 (coronavirus) pandemic, which had devastating and wide-ranging effects on the Canadian economy.
Although consumers are more likely to undertake do-it-yourself repairs by visiting the industry's auto repair shops
during times of economic difficulty, permitting the industry to operate countercyclically even in times of extreme
economic duress, social distancing measures that have been adopted to slow the spread of the coronavirus
decreased demand from households in 2020, slowing revenue growth overall during the period.

As a result, since households comprise the industry's largest downstream market segment, revenue is projected to
be pressured in 2020 through early 2021 as individuals have lived in a state of lockdown for several months.
Consequently, individuals did not commute to their workplaces or engage in other everyday activities that would
require the use of a vehicle, thereby decreasing the probability of consumers requiring the industry's retailed auto
parts for the maintenance of their respective vehicles.

STRONG DOWNSTREAM DEMAND

Demand for auto parts depends on new vehicle sales.

For example, when disposable income rises, consumers can afford to purchase newer vehicles. As a result, some
individuals are less likely to need auto parts, as older vehicles require more upkeep and maintenance compared
with new vehicles. As Canadian automobiles age, this indicates an increased reliance on used vehicles, auto parts
and repair services. Overall, the number of motor vehicles registrations is projected to increase an annualized 2.0%
over the five years to 2021, significantly bolstering the industry's customer base.

Similar to the consumer market, improvements in the overall economy influence demand from commercial clients of
the industry. For example, per capita disposable income is expected to grow an annualized 0.8% over the five years
to 2021. In turn, consumers will be more likely to continue purchasing services from auto repair shops instead of
opting to replace the parts themselves, though the latter has become increasingly common in 2020 as a result of the
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coronavirus pandemic. As a result, commercial clients, such as auto repair shops, will likely increase purchases
from industry operators during the period overall to meet the corresponding influx in demand, with total retail sales
rising an annualized 1.3% over the five years to 2021.

PROFIT AND PURCHASES

Demand for auto parts has remained high over much of the past five years
and average prices for industry products have stayed relatively high,
keeping industry profit stable prior to the pandemic.

However, profit, measured as earnings before interest and taxes, is estimated to account for 3.8% of industry
revenue in 2021, down from 4.1% in 2016 as the economy begins its recovery from the pandemic. Larger auto parts
stores typically earn a higher margin due to their cost savings earned through economies of scale, in addition to the
strong purchasing power of these companies, which often enables them to save money by purchasing auto parts
and other input materials in bulk. In contrast, smaller companies typically have a lower profit margin, as these small-
scale operators must compete with the lower prices that larger entities charge.

Purchases, which account for 63.8% of industry revenue in 2021 and include all types of auto parts and accessories,
directly affect a company's profit since long-term contractual relationships with both wholesalers and manufacturers
are practically nonexistent in this industry. As a result, purchase costs might change rapidly if a supplier terminates
the business relationship or goes out of business.

MOUNTING COMPETITION

The industry experiences substantial external competition from mass
merchandisers and automotive service providers.

Car dealerships, tire retailers, independent mechanics and oil change shops all offer automotive services that
potential customers can perform themselves by visiting an auto parts store. Industry operators experience further
competition from online retailers that can provide products at a more affordable price due to their low overhead
costs. Therefore, the number of industry operators is estimated to expand only an annualized 0.1% to 4,104
companies over the five years to 2021. However, industry employment is expected to trend higher, as industry
participants require labour for various customer-facing positions. This increased industry participation, combined
with the expansion activities of relatively large-scale operators, will likely cause industry employment to increase,
rising an annualized 1.3% to 23,038 workers over the five years to 2021.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total vehicle-
kilometres

(Billion)
2012 4,719 1,121 4,356 3,515 19,026 N/A N/A 832 N/A 340
2013 4,958 1,148 4,914 3,601 20,053 N/A N/A 874 N/A 344
2014 5,197 1,235 5,093 3,750 20,807 N/A N/A 959 N/A 346
2015 5,203 1,247 5,122 3,905 21,690 N/A N/A 969 N/A 354
2016 5,284 1,269 5,162 4,079 21,599 N/A N/A 982 N/A 358
2017 5,695 1,326 5,081 4,114 22,250 N/A N/A 1,010 N/A 361
2018 5,772 1,377 5,149 4,125 22,621 N/A N/A 1,062 N/A 361
2019 5,787 1,393 5,079 4,117 22,662 N/A N/A 1,080 N/A 360
2020 5,410 1,248 5,080 4,101 21,892 N/A N/A 1,036 N/A 351
2021 5,852 1,398 5,098 4,104 23,038 N/A N/A 1,097 N/A 364
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Industry Outlook
Outlook Revenue for the Canadian Auto Parts Stores industry is expected to

continue expanding over the five years to 2026, benefiting from
recovering levels of consumer spending in addition to mounting demand
for professional maintenance and repair services from downstream
commercial clients.

These trends, in combination with a growing number of vehicle motor registrations, are expected to generate
significant revenue opportunities for industry operators, though industry revenue growth will likely be somewhat
mitigated by modest GDP growth. Additionally, the industry is expected to benefit from economic recovery from the
COVID-19 (coronavirus) pandemic. As a result, revenue is ultimately forecast to increase an annualized 1.8% to
$6.4 billion over the five years to 2026.

RISING REVENUE

The industry's services are largely need-based, with two distinct markets.

These markets are the do-it-yourself (DIY) consumers who fix and maintain vehicles themselves and commercial
clients such as retailers and repair shops. Revenue generated from direct sales to DIY consumers will likely weaken
over the next five years. As the economy improves, many DIY consumers will likely opt not to perform vehicle work
and choose to visit an auto service provider instead, which bolsters demand from commercial clients for industry
products. Additionally, the number of motor vehicle registrations in Canada is expected to increase an annualized
2.1% over the five years to 2021, while total vehicle-kilometres is also projected to increase, rising an annualized
1.1% during the same period. The increased use of vehicles generally results in more wear and tear for auto parts,
which increases demand for replacements and repairs. At the same time, however, when vehicles experience
increased wear and tear during periods of rising disposable income, people may be more inclined to purchase new
cars. In turn, this trend could reduce demand for industry products, as newer cars require less repair work.

Furthermore, the increasing complexity of repairing new vehicles will likely push consumers to switch to mechanics
to carry out vehicle work. Automakers and car dealers have accelerated this trend by using proprietary diagnostic
systems in newer vehicles, restricting the ability of consumers to accurately diagnose problems. This trend will likely
lead to more limited revenue gains for auto parts stores over the next five years as consumers with more disposable
income switch to mechanics to fix problems.

Nevertheless, the industry is anticipated to benefit from rising demand from commercial markets, which will likely
help offset constrained demand from DIY customers. Industry operators are shifting resources with the goal of
growing sales to government customers, service stations and repair garage chains. As retail sales expand, the
commercial market in particular is projected to become an increasingly stable source of income for industry
operators, thereby resulting in this market making up a larger share of revenue in the long run. In the commercial
segment, operators must cultivate strong business relationships and land long-term distribution contracts. For
example, national and regional repair garages will likely undercut smaller shops by building long-term commercial
relationships with industry operators, thereby gaining the ability to provide services at a more affordable price.

PROFIT AND PARTICIPATION

Over the coming years, industry profit will likely remain relatively stable
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for industry operators due to several competing trends.

For example, the retail market is expected to remain highly saturated, placing significant downward pressure on
profit. In response, industry operators may increasingly introduce loyalty programs to both reward and retain
customers. These programs offer customers discounts and promotions depending on the frequency of visits and
total shopping expenditure. Overall, profit, measured as earnings before interest and taxes, is expected to account
for 3.9% of industry revenue in 2026, up slightly from 3.8% in 2021.

However, the industry's fairly stable profit is expected to continue permitting the entrance of new participants into the
landscape of the industry's operations, with the number of industry enterprises forecast to increase an annualized
0.8% to 4,274 companies over the five years to 2026, outpacing the rising trend of merger and acquisition activity
observed over the five years to 2021. Thus, as new companies enter the market and existing operators expand their
workforces to satisfy growing demand, industry employment is also projected to grow, increasing an annualized
1.5% to 24,801 workers over the five years to 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total vehicle-
kilometres

 (Billion)
2021 5,852 1,398 5,098 4,104 23,038 N/A N/A 1,097 N/A 364
2022 6,040 1,439 5,164 4,158 23,611 N/A N/A 1,125 N/A 369
2023 6,141 1,460 5,202 4,189 23,941 N/A N/A 1,142 N/A 373
2024 6,223 1,479 5,234 4,214 24,234 N/A N/A 1,156 N/A 377
2025 6,303 1,497 5,274 4,244 24,520 N/A N/A 1,170 N/A 381
2026 6,383 1,516 5,312 4,274 24,801 N/A N/A 1,184 N/A 385
2027 6,464 1,534 5,360 4,310 25,100 N/A N/A 1,198 N/A 389
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry is extremely fragmented

Larger industry operators have accelerated their merger and acquisition activity to gain market
share

There have been no significant technological breakthroughs in this industry

The Auto Parts Stores industry in Canada is currently in the mature stage of its economic life cycle. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is expected to an annualized 1.8%
over the 10 years to 2026. Meanwhile, Canadian GDP is forecast to increase an annualized 1.9% during the same
period. An industry growing in line with the national economy indicates industry maturity, in addition to other factors.

For instance, the industry is extremely fragmented, which results in high levels of competition among the industry's
many participants. The industry experiences further competition from mass merchandisers and automotive service
providers that also retail automotive parts and accessories. Moreover, as another clear sign of a mature industry,
larger industry operators have increasingly accelerated their merger and acquisition activity in recent years as a way
to gain market share. More specifically, acquisition in particular is necessary given many chains' strategic locations
in more densely populated areas, where there are fewer opportunities for an operator in this industry to capture
market share. Despite this trend, however, the industry is expected to remain highly fragmented over the coming
years, as positive industry performance prompts new participants to enter the market. Overall, the number of
industry enterprises is projected to rise an annualized 0.5% over the 10 years to 2026.

Moving forward, many industry operators are expected to break into the fragmented commercial auto parts market
by distributing to the public sector, national and regional repair garages and large service centre chains. By doing
this, the industry is slowly gravitating away from its main product offering in retailing auto parts. Additionally, there
have been no significant technological breakthroughs in this industry over the past decade. Apart from inventory
management and sales-related software, industry operators have not been pushed to create new types of
technology to increase sales, leading to a modest degree of technological innovation across many industries in the
retail sector. Overall, these trends altogether are primarily indicative of a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Auto Mechanics in Canada

Consumers in Canada

Car Body Shops in Canada

Car Wash & Auto Detailing in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Auto Parts Wholesaling in Canada

Tire Wholesaling in Canada

Commercial Leasing in Canada

2nd Tier

Battery Manufacturing in Canada

Wire & Cable Manufacturing in Canada

Automobile Engine & Parts Manufacturing in Canada

Automobile Electronics Manufacturing in Canada

Auto Parts Manufacturing in Canada

Products & Services

  NEW CRITICAL PARTS

Retailers operating in the Canadian Auto Parts Stores industry manage
physical retail establishments that sell automobile parts and accessories.

Automobile parts account for most of industry revenue, which includes both new and used critical parts, as well as
maintenance parts. Critical parts include, but are not limited to, engine pumps and belts, batteries, radiators and
thermostats. Customers generally purchase a critical part after an existing part fails. However, commercial
customers, particularly automotive repair shops, do not conform to this rule, as they purchase these parts as
inventory. Demand for critical parts is typically stable, as the failure of these parts generally requires immediate
repair or replacement. The sale of new critical parts is expected to account for 68.6% of revenue in 2021,
decreasing slightly as a share of revenue over the five years to 2021.

USED CRITICAL PARTS AND MAINTENANCE PARTS

In addition to new critical parts, used critical parts are projected to
comprise 11.7% of industry revenue in 2021, increasing as a share of
revenue over the five years to 2021.

In addition, maintenance parts are projected to account for 3.4% of revenue in 2021, also rising slightly as a share of
revenue during the same period.

Common maintenance parts include wiper blades, brake fluid and antifreeze. Customers routinely buy maintenance
parts or accessories as needed. The extended lack of maintenance can be a serious safety hazard or lead to more
serious vehicle problems. The long-term consequences of ignoring maintenance issues keep demand for these
parts relatively stable.
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VEHICLE ACCESSORIES

Many accessories sell for less than $5.00, falling into the realm of impulse
buying.

While not strictly necessary for vehicle operation, this segment's affordability makes it a stable source revenue of
revenue. This segment is estimated to account for 7.0% of industry revenue in 2021. Some products in this
category, such as car soap and wax, experience increasing demand during tough economic times as customers
switch to do-it-yourself methods to save money. This is likely to be the case in light of the COVID-19 (coronavirus)
pandemic in Canada. However, over the five years to 2021, accessories as an overall product segment have not
performed as well as the industry's critical and maintenance segments. Instead, consumers have opted for value-
added purchases that increase the useful lives of their cars.

PERFORMANCE PRODUCTS

Performance products are expected to account for 4.7% of industry
revenue in 2021.

These products include automotive fuels, lubricants, oils and other supplies that enhance the performance of
vehicles. These products can lead to higher horsepower and favourable acceleration speeds. However, they are
nonessential. As discretionary purchases, products in this segment are generally more sensitive to sudden changes
in consumer sentiment or disposable income. As a result, this segment has decreased as a share of revenue as
spending decreased in Canada during the middle of the period, largely as a result of the ongoing coronavirus
pandemic and its effects on the overall Canadian economy.

OTHER

Other common sources of industry revenue include the sale of hardware
supplies, household fuels, lawn care equipment, sporting goods and other
miscellaneous products that are commonly displayed alongside
automotive equipment.

Collectively, these various operations are expected to account for 4.6% of industry revenue in 2021.

Demand
Determinants

Downstream consumers have many options and outlets available to them
when it comes to repairing their vehicles, including car dealers and
independent repair shops.

These options are typically more expensive than do-it-yourself repairs, causing many consumers to purchase parts
from establishments in the Canadian Auto Parts Stores industry and conduct repairs themselves rather than
investing in professional repair services. Therefore, while industry sales generally benefit from rising levels of
disposable income and increased consumer confidence, both of which enable consumers to spend more on vehicle
repair services, demand for auto parts stores can also benefit from economic uncertainty, as auto parts stores offer
a relatively affordable way to make essential vehicle repairs. This is projected to aid industry revenue in 2020 from
decreasing markedly as a result of the COVID-19 (coronavirus) pandemic.

Demand for automotive parts is also a function of vehicle maintenance requirements. Generally, the more a car is
driven, the more frequently it will require replacement parts, particularly for maintenance items such as motor oil and
brake pads. Older vehicles also require more maintenance compared with newer vehicles, as they are more likely to
have critical part failures. Within the consumer market segment, demand for automotive parts is driven by the age
and mileage of vehicles. As a result, demand for parts increases with the extended use of older cars.

Other factors, such as new vehicle sales and demand from automotive repair shops, also influence industry
demand. In addition to its consumer market, the industry retails to the commercial segment, including car dealership
service departments and repair shops. Auto parts stores also provide automotive parts for use in the manufacturing
process. Therefore, when demand for new cars, trucks, trailers and buses rises, industry operators benefit.
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Major Markets

  HOUSEHOLDS

Everyday household consumers represent the largest source of revenue
for the Canadian Auto Parts Stores industry, accounting for an estimated
58.7% of revenue in 2021.

These consumers typically visit the industry's auto repair stores to purchase car parts and accessories for their own
installation and repair work, also known as do-it-yourself customers. Some consumers also purchase in-house
repair, maintenance or installation services with parts purchased at industry establishments, which is known as do-it-
for-me customers. This market segment has increased as a share of industry revenue over the five years to 2021
compared with historical levels. However, demand from this market segment fell in 2020 specifically due to the
COVID-19 (coronavirus) pandemic. This is largely due to the many social distancing measures that have been
adopted by most of the Canadian population to slow the spread of the virus, with households living in a state of
lockdown as a result. To this end, many of the industry's consumers that would normally commute to work or
elsewhere instead sheltered in place, thereby decreasing the use of their respective vehicles and ultimately
decreasing the chance that these consumers would require the industry's auto parts in turn.

REPAIR SHOPS

Industry operators also sell vehicle parts and accessories to a plethora of
downstream repair shops, which purchase a variety of car, truck and
other vehicle parts and accessories for use in their own vehicle repair,
maintenance and parts installation operations.

Repair shops and other auto mechanics are expected to represent 22.2% of total industry revenue in 2021, which
has decreased slightly as a share of revenue over the past five years.

RETAILERS AND WHOLESALERS FOR RESALE

Vehicle wholesalers and other auto parts retailers also account for a
significant share of the industry's total customer base, with these markets
collectively accounting for 11.1% of industry revenue in 2021.

For instance, new and used car dealers frequently purchase auto parts from industry operators to resell these
products to household consumers and other clients; for more information, refer to IBISWorld reports 44111CA and
44112CA. This market segment has represented a stable share of revenue during the period, a trend that is
expected to continue over the five years to 2026.

OTHER

Other common sources of industry revenue include farmers, government
bodies and businesses that use auto parts as components in their final
product.
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These customers purchase auto parts from industry operators for the repair and maintenance of vehicles used in
day-to-day business or organizational activity. This market segment accounts for a relatively small share of industry
revenue, which has declined modestly over the past five years, in line with rising demand from everyday consumers
and downstream repair shops. Collectively, these miscellaneous customers are estimated to account for 8.0% of
industry revenue in 2021.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The service-based nature of the Auto Parts Stores industry in Canada limits the opportunity for international trade.
The industry records no import or export revenue. Instead, the international trading of automotive parts is recorded
at the upstream manufacturing level (IBISWorld report 33639CA). While trade does not apply to this industry, auto
parts retailers display some degree of industry globalization through the ownership of foreign holdings and the use
of imported parts and materials.

Business
Locations

  Establishments in the Canadian Auto Parts Stores industry are generally spread out according to the distribution of the population,
in addition to the concentration of vehicles. Most of the population lives in southern Canada, which is also home to 17 of Canada's
largest cities. For instance, Ontario is home to 38.8% of the Canadian population, while Quebec is estimated to account for 22.5%
of the population. As a result, most industry-relevant sales are disproportionately completed in Ontario and Quebec. These
provinces are therefore estimated to contain 37.7% and 22.1% of industry establishments, respectively, in 2021.

Alberta and British Columbia account for similar portions of industry establishments and the Canadian population. Alberta is
estimated to contain 11.7% of the population and 12.7% of all auto parts stores in 2021. Similarly, British Columbia is estimated to
account for 13.5% of the population and 12.4% of industry facilities in 2021. Collectively, the remaining provinces and territories
account for 15.1% of industry establishments in 2021. Many of these regions have particularly cold climates that are not attractive
to consumers and businesses alike. As a result, these areas account for a relatively small share of both the Canadian population
and economic activity.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Auto Parts Stores industry in Canada is expected to comprise 4,104 enterprises in 2021, with only two of these
companies accounting for more than 5.0% of the industry. Small-scale nonemployers also play a substantial role in
this industry. Data from Statistics Canada indicates that nonemploying entities account for 40.6% of industry
establishments in 2021. Ultimately, this industry is characterized by a very low degree of market share
concentration, with the industry's two largest players collectively accounting for less than 15.0% of industry revenue
in 2021. Though the industry has remained highly fragmented over the five years to 2021, consolidation activity is
expected to pick up moving forward as larger companies attempt to expand their product offerings and enter new
geographical markets through mergers and acquisitions. This trend has already begun to be observed, with the
number of industry enterprises marginally growing an annualized 0.1% to 4,104 operators over the five years to
2021. However, the number of industry enterprises is forecast to increase an annualized 0.8% to 4,274 companies
over the five years to 2026 as the economy improves following the COVID-19 (coronavirus) pandemic, constraining
the ability of large-scale companies to expand their market share through acquisitions. The coronavirus pandemic is
also expected to temporarily increase concentration. Larger operators within the industry have a more diverse list of
suppliers and are better able to avoid supply chain disruptions, while they also have the economies of scale to keep
prices low amid a weak demand environment.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having a loyal customer base:
Having loyal customers increases profitability by creating a consistent revenue base and reducing the need for
advertising.

Establishment of brand names:
While many consumers are content with private-label products, other customers prefer well-known brands.

Control of distribution arrangements:
Automotive service providers are experiencing long-term growth as consumers move away from do-it-yourself
services to do-it-for-me services. Distributing to these businesses will enable auto parts stores to share this growth.

Having a cost-effective distribution system:
National auto parts chains require distribution networks to keep stores well-stocked. Efficient distribution systems
can be a significant competitive advantage.
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Cost Structure
Benchmarks

  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 3.8% of industry revenue in 2021. Bolstered in
part by increased consumer demand and higher selling prices over
much of the five years to 2021, industry profit has remained high.
However, profit is down slightly from 4.1% in 2016 as the industry
begins to recover from the COVID-19 (coronavirus) pandemic. Profit
largely depends on inventory management and marketing, though profit
also varies depending on a company's overall scale of operations. For
instance, larger industry companies typically benefit from the lower
operating expenses and per-unit costs that are established via their
economies of scale, while smaller industry-relevant operations do not
generally experience the same cost-saving advantages as larger
companies.

 

  Wages

Wages form the industry's second-largest expense category after
purchases, accounting for 18.7% of industry revenue in 2021.
Employees are typically needed to attend to customers or to stimulate
in-store demand and commercial sales. Many industry operators have
expanded sales to repair shops, businesses and other commercial
buyers by hiring more sales staff. As a result, wages have expanded
slightly as a share of industry revenue over the past five years, up from
18.6% in 2016. However, larger operations are increasingly investing in
more advanced technologies, such as in-store kiosks and management
systems, in an attempt to minimize labour costs over the coming years.
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  Purchases

Purchases comprise the industry's largest expense by far, accounting
for 63.8% of revenue in 2021, and growing slightly over the past five
years. Purchases include all types of auto parts and accessories, from
critical parts to maintenance items and accessories. Long-term
contractual relationships with wholesalers and manufacturers are
practically nonexistent in this industry. As a result, purchasing
expenses might change rapidly if a supplier terminates the business
relationship or goes out of business. Companies that acquire other
retailers will likely benefit from greater purchasing power and lower
purchasing costs. These bigger companies are typically able to
purchase larger volumes from suppliers at a lower price.

 

  Marketing

Marketing expenses for industry operators are modest, accounting for
1.2% of industry revenue in 2021.

 

  Depreciation

Depreciation of the industry's capital assets is expected to account for
1.3% of industry revenue in 2021. This percentage is projected to
remain steady over the five years to 2026 despite companies acquiring
more advanced inventory systems.

 

  Rent

Rent costs are expected to represent 2.8% of revenue in 2021, as the
buildings required to store inventory are often large but relatively simple
warehouses.
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  Utilities

Utility expenses are expected to represent 1.2% of industry revenue in
2021.

 

  Other Costs

Other common costs for industry operators include expenses on
software, accounting services, insurance premiums and other
administrative fees, and account for 7.1% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  INTERNAL COMPETITION

Operators in the Canadian Auto Parts Stores industry compete with one
another on the basis of a variety of factors.

These factors include price, product selection, location and customer service. The largest and most competitive
companies routinely sell low-priced, private-label auto parts alongside more expensive parts from well-known
brands. More often than not, customers shop at the auto parts store that is closest to their home or work. Operators
typically locate close to other automotive care service providers such as mechanical repair and body shops. Industry
operators are generally more successful when they are located in high-traffic areas, particularly on a street corner,
which is highly visible to passing cars. In addition, customer service is an important basis of competition among
operators, since industry products often require specific knowledge. Therefore, consumers are more likely to shop at
stores where they are more confident that they will receive informative advice from employees.

EXTERNAL COMPETITION
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The industry encounters a high level of external competition from
operators in other industries, such as mass merchandisers and
automotive service providers.

Car dealerships, tire retailers, independent mechanics and oil change shops all offer automotive services that do-it-
yourself (DIY) customers could also perform by purchasing supplies from an auto parts store. Moreover, self-repairs
are significantly less expensive than professional repairs, making auto parts stores particularly attractive during
tough economic times. However, when per capita disposable income increases, consumers become more willing to
take their vehicles into service repair shops instead of opting for the DIY repairs that are facilitated by this industry,
contributing to external competition. Nevertheless, auto part stores sell to some repair shops, which somewhat
offsets the pressure from this form of external competition. Plus, many online retailers sell either used or new
automobile parts and accessories, often at a considerable discount compared with the in-store price. To combat
these low-cost alternatives, the industry's operators must limit their operating costs and maintain their service-based
competitive advantage by developing a reputation as a knowledgeable provider of excellent customer service.

The industry's level of competition is expected to grow amid the COVID-19 (coronavirus) pandemic. As economic
uncertainty rises, consumer spending has fallen. As a result, consumers are mostly delaying any nonessential
repairs to vehicles and are only buying parts to replace broken ones, rather than doing preventative maintenance.
As the large consumer market for industry products shrinks, stores must compete more fiercely for customers.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  Barriers to entry into the Canadian Auto Parts Stores
industry are moderate and include substantial capital
requirements and access to skilled labour. Establishing a
brand name also presents a barrier for some potential
entrants. However, smaller companies can typically
compete by carrying specialized parts or providing
superior customer service. Barriers largely reflect the
growing market concentration among auto parts stores.

Potential entrants experience significant monetary outlay,
with initial capital investments ranging between $300,000
and $600,000 per store. For example, opening a NAPA
Auto Parts store costs nearly $600,000, which includes
start-up inventory, computer systems, office equipment,
signage, furniture and fixtures. Potential industry
operators must also have access to a skilled workforce.
Consumers are more likely shop at stores where they are
more confident of receiving informative advice from
knowledgeable employees.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Auto Parts Stores industry in Canada is broadly characterized by a low level of globalization, although some of
the industry's largest players are based abroad. An example of this is NAPA Auto Parts, which is a subsidiary of the
United States-based Genuine Parts Company. Plus, industry operators occasionally retail goods that have either
been imported from foreign markets or that are destined for consumption by foreign consumers. Nonetheless, most
industry operators are small-scale retailers that are based in Canada and that almost exclusively provide their range
of products and services to customers within their region, leading to a low degree of industry globalization overall.
The industry's level of globalization remained constant in 2020 amid the COVID-19 (coronavirus) pandemic, as
companies within Canada and across the globe scale back their expansion operations and focus on the preservation
of their bottom lines.
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Major Companies

Major Players Advance Auto Parts Inc.

Market Share: 7.1%

Brand Names Carquest Auto Parts

  Advance Auto Parts Inc. (Advance Auto Parts), which is headquartered in Roanoke, VA, is a specialty retailer of
automotive aftermarket parts, accessories, batteries and maintenance items. The company caters to the do-it-
yourself (DIY) and do-it-for-me markets, such as auto dealers, service stations and independent garages. Advance
Auto Parts participates in the industry through its wholly owned subsidiary, Carquest Auto Parts (Carquest), which is
based in the United States and operates in Canada through an estimated 145 stores. Carquest also operates three
distribution centres in Ontario, New Brunswick and Quebec. Carquest, which was acquired just prior to five years to
2021 by Advance Auto Parts, retails industry-relevant automotive replacement products, accessories, supplies and
equipment for passenger vehicles, heavy-duty trucks, buses, recreational vehicles and agricultural equipment.

Advance operates in five business segments, which are geographic in nature. The company operates more than
4,500 stores in the United States, with a concentration in the Northeast, Southeast and the Midwest regions.
Advance Auto Parks employs 68,000 workers, 40,000 of which work full-time. The acquisition of Carquest was part
of a tremendous growth period that also included the acquisition of General Parts International Inc. In 2015,
Advance Auto Parts began converting Carquest stores with Advance Auto Parts stores as a part of a multiyear
integration plan. Moving forward, the company plans to fully convert or consolidate all Carquest stores to Advance
Auto Parts stores.

Financial performance

While Advance Auto Parts sells auto parts and other industry products to everyday downstream consumers, the
company's operations are nevertheless largely focused on supplying parts to commercial entities. Carquest's
commercial clients include Firestone Tire and Rubber Company, Midas Inc. and CarMax Business Services LLC.
Advance experienced a slightly volatile period of growth over the five years to 2021, with increased internal and
external competition pressuring company sales during parts of the current period. However, IBISWorld expects the
company's industry-relevant revenue to grow an annualized 3.9% to $416.8 million over the five years to 2021.
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However, its operating profit, measured as earnings before interest and taxes, is not expected to perform as well,
rising merely an annualized 0.6% to $29.2 million during the same period.

 
Advance Auto Parts Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 343.6 N/C 28.3 N/C
2017 323.6 -5.8 19.7 -30.4
2018 340.2 5.1 21.5 9.1
2019 368.3 8.3 25.7 19.5
2020 394.5 7.1 29.3 14.0
2021 416.8 5.7 29.2 -0.3

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Genuine Parts Company

Market Share: 5.1%

Brand Names NAPA Auto Parts

  Genuine Parts Company (GPC) was founded in 1928, operating as a distributor of automotive parts, industrial
replacement parts, office products and electrical and electronic materials. GPC is based in the United States and
reported $22.2 billion in global revenue in 2020 (latest data available). The company operates in the domestic
industry through its chain of NAPA Auto Parts (NAPA) stores. Founded more than 80 years ago, NAPA is an
automotive parts retailer and a subsidiary of United Auto Supply Inc. (United Auto Supply), which is one of Canada's
largest distributors of automotive parts and replacement accessories for cars, trucks and heavy vehicles. United
Auto Supply was originally established in 1926 under the name United Auto Parts Limited and is a wholly owned
subsidiary of GPC.

NAPA stores retail more than 500,000 auto parts that are relevant to the Canadian Auto Parts Stores industry.
These include, but are not limited to, automotive replacement parts, paint and refinishing supplies, automotive
accessories, tools and equipment and heavy-duty parts. Moreover, the company also operates a parts repackaging
company under the name Balkamp, though this activity is not industry-relevant. NAPA is estimated to have nearly
7,000 retail locations in Canada and the United States, although most of its company-owned stores are located in
the United States. Lastly, NAPA is active and well-established in the motorsports industry as one of the official
sponsors of NASCAR, recently announcing an extension of its sponsorship agreement with Hendrick Motorsports
through the 2022 Cup Series season.

Financial performance

An aging vehicle fleet and higher prices have strongly supported both the company's revenue and profit growth over
the five years to 2021, though this was slowed by the COVID-19 (coronavirus) pandemic in 2020. GPC's industry-
relevant revenue is projected to increase an annualized 1.8% to $297.2 million over the five years to 2021. Similarly,
the company's profit is also projected to rise, though at a decelerated rate compared with its revenue growth. GPC's
operating profit, measured as earnings before interest and taxes, is projected to increase an annualized 0.2% to
$24.3 million over the five years to 2021, growing in 2020 despite the coronavirus pandemic. GPC is expected to
continue posting strong revenue and profit gains as it further expands its foothold in the domestic industry over the
five years to 2026.
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Genuine Parts Company (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 271.9 N/C 24.0 N/C
2017 196.5 -27.7 16.3 -32.1
2018 252.5 28.5 20.5 25.8
2019 281.4 11.4 21.3 3.9
2020 279.0 -0.9 22.3 4.7
2021 297.2 6.5 24.3 9.0

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Auto Parts Stores industry in Canada has a low level
of capital intensity. The average industry operator is
estimated to spend just $0.07 on labour inputs for every
$1.00 allocated to capital expenditures in 2021. As with
most retailers, industry operators rely heavily on their
workforces for day-to-day operations and auto parts stores
require knowledgeable and experienced staff to handle
customer service inquiries, billing and inventory. In addition
to standard customer service activities, staff must also be
knowledgeable regarding automotive parts and
accessories.

At the same time, the ongoing automation of certain
industry functions has limited any significant increase in the
industry's level of capital intensity over the five years to
2021, causing it to remain level. Moreover, many of the
industry's auto parts stores have increased capital
investment to boost revenue, while many industry
operators have begun relying on computerized point-of-
sale systems and software systems to manage inventory.
The development of online ordering capabilities has also
increased capital expenditure, as operators need to
maintain websites to fulfill online orders, but capital
intensity for the industry as a whole has remained low over
the five years to 2021.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Medium Rate of
Innovation

Potential A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Medium Rate of Entry Potential Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Very Low Market
Concentration

Very
Unlikely

A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent additions to the industry is low. This is combined with a low concentration of innovation. Both factors
being low suggests that new technology entry is slow and widespread, which limits the threat of disruptive threats hurting
leading industry operators.

The relative ease of entry is high, which can support the potential for external innovators to enter the industry with a
disruptive trajectory. Despite this, the rate of entry of new companies is in line with the national average.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The most relevant disruptive force in the Canadian Auto Parts Stores industry
is the rise of e-commerce, which is included in a different industry; refer to
IBISWorld report 45411aCA for more information.

Many consumers are increasingly shopping online, thus purchasing industry-relevant products and having them delivered
to their homes and/or businesses. This has been a hurdle for this industry as many operators cannot provide the breadth of
product that is available at the click of a button on the internet. This is a trend that is expected to not only continue, but also
pick up speed. Therefore, many industry operators are expected to develop an online presence by setting up a website if
they have not already done so. Another technological disruptive force is the growing trend of selling industry-relevant
products secondhand on websites such Craigslist, Facebook Marketplace and OfferUp at a deeply discounted rate. Many
of these websites also have apps that customers can download on their smartphones for convenience when buying and
selling items.

The level of technology change is    Low

  Operators in the Canadian Auto Parts Stores industry are typically exposed to
a limited degree of technological change.

Companies in this industry do not provide automotive repair services. Consequently, these stores do not frequently use
electronic diagnostic tools, though many auto parts stores sell these products to consumers. As a result, there is very little
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capital required to sell industry products, reducing the effect of significant technological progress on auto parts retailers.

In recent years, industry operators have increasingly incorporated highly systematic inventory management systems that
can track sales and inventories at all stores. Many companies have also incorporated inventory management systems that
enable customers and employees to search the inventory of all stores in the area. This innovation reduces the industry's
reliance on labour inputs to manage inventory and sell auto parts. Additionally, the proliferation of the internet and its effects
on consumer purchasing have altered the industry's marketing practices over the past decade. Many Canadian consumers
are browsing and shopping online, leading many auto parts stores to build an online and mobile presence by developing
websites and advertising on social media sites.

Revenue
Volatility

The level of volatility is    Medium

  The Auto Parts Stores industry in Canada has experienced a low to moderate
degree of revenue volatility over the five years to 2021, with year-over-year
revenue growth rates ranging between a decline of 6.5% in 2020, which stems
from economic uncertainty due to the COVID-19 (coronavirus) pandemic, and
an increase of 8.2% in 2021 as the economy begins to recover from the
pandemic, which has temporarily increased revenue volatility.

Demand for industry services depends on a range of macroeconomic factors, such as the level of per capita disposable
income, total consumer expenditure and the value of total Canadian retail sales. These underlying factors have generally
experienced relatively stable growth in recent years. The industry also tends to perform in line with the overall economy,
ultimately resulting in a low degree of revenue volatility.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Auto Parts Stores industry in Canada is characterized by a low level of
government regulation.

Industry operators are primarily subject to federal and provincial legislation regulating the recycling of used oil. These laws
include the Transportation of Dangerous Goods Act, the Environmental Contaminants Act, the Environmental Protection
Act and the Hazardous Waste Regulation Act. Additionally, the Canadian Council of Ministers of the Environment oversees
the handling, storage, collection, transportation, recycling, reuse and disposal of used oil. Auto parts stores in Canada are
also subject to labour laws established by the office of the Minister of Employment, Workforce Development and Disability
Inclusion. These labour laws include national and provincial minimum wage laws, as well as regulations covering working
conditions, health insurance, discrimination and other topics. Industry establishments are subject to any local, provincial or
federal rules aimed at reducing the spread of COVID-19 (coronavirus). These can include capacity restrictions within
stores, reduced hours or even temporary closures of in-person shopping.
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Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

While the Auto Parts Stores industry in Canada does not generally receive
direct grants or subsidies from federal or provincial governments, companies
often benefit from the assistance of industry trade associations.

For example, many operators receive support from the Automotive Industries Association of Canada (AIA Canada).
Founded in 1952, AIA Canada is the national trade organization for the automotive aftermarket industry, providing members
with educational support. Group members include manufacturers, distributors and installers of automotive replacement
parts, accessories, tools and equipment.

Additionally, the federal government has adopted several policies to help businesses nationwide in the wake of the
COVID-19 (coronavirus) pandemic, including the deferment of income taxes owed between March 18, 2020 and August 31,
2020, as well as customs payments between March 27, 2020 and June 30, 2020. The Canada Emergency Wage Subsidy
will also support up to 75.0% of an employee's wages, up to $847.00 weekly, for employers that experienced a decrease in
gross revenues of at least 15.0% in March and 30.0% in both April and May. That program will be in place until at least
October 23, 2021.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Total vehicle-
kilometres

(Billion)
2012 4,719 1,121 4,356 3,515 19,026 N/A N/A 832 N/A 340
2013 4,958 1,148 4,914 3,601 20,053 N/A N/A 874 N/A 344
2014 5,197 1,235 5,093 3,750 20,807 N/A N/A 959 N/A 346
2015 5,203 1,247 5,122 3,905 21,690 N/A N/A 969 N/A 354
2016 5,284 1,269 5,162 4,079 21,599 N/A N/A 982 N/A 358
2017 5,695 1,326 5,081 4,114 22,250 N/A N/A 1,010 N/A 361
2018 5,772 1,377 5,149 4,125 22,621 N/A N/A 1,062 N/A 361
2019 5,787 1,393 5,079 4,117 22,662 N/A N/A 1,080 N/A 360
2020 5,410 1,248 5,080 4,101 21,892 N/A N/A 1,036 N/A 351
2021 5,852 1,398 5,098 4,104 23,038 N/A N/A 1,097 N/A 364
2022 6,040 1,439 5,164 4,158 23,611 N/A N/A 1,125 N/A 369
2023 6,141 1,460 5,202 4,189 23,941 N/A N/A 1,142 N/A 373
2024 6,223 1,479 5,234 4,214 24,234 N/A N/A 1,156 N/A 377
2025 6,303 1,497 5,274 4,244 24,520 N/A N/A 1,170 N/A 381
2026 6,383 1,516 5,312 4,274 24,801 N/A N/A 1,184 N/A 385

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Total vehicle-

kilometres (%)
2012 8.98 5.71 -0.53 -2.26 5.14 N/A N/A 3.44 N/A 0.93
2013 5.06 2.38 12.8 2.44 5.39 N/A N/A 5.04 N/A 1.25
2014 4.81 7.65 3.64 4.13 3.76 N/A N/A 9.76 N/A 0.55
2015 0.12 0.93 0.56 4.13 4.24 N/A N/A 1.08 N/A 2.29
2016 1.54 1.74 0.78 4.45 -0.42 N/A N/A 1.24 N/A 1.13
2017 7.79 4.50 -1.57 0.85 3.01 N/A N/A 2.91 N/A 0.86
2018 1.34 3.88 1.33 0.26 1.66 N/A N/A 5.08 N/A -0.24
2019 0.26 1.14 -1.36 -0.20 0.18 N/A N/A 1.71 N/A -0.26
2020 -6.53 -10.4 0.01 -0.39 -3.40 N/A N/A -4.03 N/A -2.38
2021 8.17 12.1 0.35 0.07 5.23 N/A N/A 5.81 N/A 3.66
2022 3.21 2.88 1.29 1.31 2.48 N/A N/A 2.63 N/A 1.45
2023 1.66 1.50 0.73 0.74 1.39 N/A N/A 1.45 N/A 1.10
2024 1.33 1.25 0.61 0.59 1.22 N/A N/A 1.24 N/A 1.03
2025 1.28 1.25 0.76 0.71 1.18 N/A N/A 1.20 N/A 1.00
2026 1.27 1.22 0.72 0.70 1.14 N/A N/A 1.17 N/A 0.97

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 23.8 N/A N/A 248 17.6 4.37 43,714
2013 23.1 N/A N/A 247 17.6 4.08 43,570
2014 23.8 N/A N/A 250 18.5 4.09 46,090
2015 24.0 N/A N/A 240 18.6 4.23 44,693
2016 24.0 N/A N/A 245 18.6 4.18 45,442
2017 23.3 N/A N/A 256 17.7 4.38 45,398
2018 23.9 N/A N/A 255 18.4 4.39 46,925
2019 24.1 N/A N/A 255 18.7 4.46 47,644
2020 23.1 N/A N/A 247 19.2 4.31 47,332
2021 23.9 N/A N/A 254 18.7 4.52 47,595
2022 23.8 N/A N/A 256 18.6 4.57 47,664
2023 23.8 N/A N/A 256 18.6 4.60 47,692
2024 23.8 N/A N/A 257 18.6 4.63 47,702
2025 23.8 N/A N/A 257 18.6 4.65 47,712
2026 23.7 N/A N/A 257 18.5 4.67 47,724

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Automotive Parts Manufacturers' Association
http://www.apma.ca

Statistics Canada
http://www.statcan.gc.ca

Automotive Industries Association of Canada
http://www.aiacanada.com

Industry Jargon AFTERMARKET
The market for spare parts, accessories and components.

DO-IT-FOR-ME (DIFM)
Consumers who purchase materials themselves and then hire a third party to complete the project.

DO-IT-YOURSELF (DIY)
Consumers who purchase products and complete the projects themselves.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
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operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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