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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue is still expected to grow for the Canadian Motorcycle, Boat and ATV Dealers industry, despite the
adverse economic effects of the COVID-19 (coronavirus) pandemic. For more detail, please see the Current
Performance chapter.

· Despite the pandemic, industry profit is expected to stagnate over the five years to 2021. For more detail, please
see the Cost Structure Benchmarks chapter.

· Demand from the industry's major markets is expected to fluctuate as certain key economic drivers have moved in
opposite directions over the past five years. For more detail, please see the Major Markets chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in this industry sell or repair motorcycles, ATVs and personal watercraft. The industry also provides repair

services and retails parts and accessories.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Retailing new boats

Retailing used boats

Retailing parts and accessories

Providing boat repair and maintenance services

Retailing new and used on-highway motorcycles

Retailing ATVs

Retailing personal watercraft

The major products and services in this industry are:

Motorcycles and snowmobiles and parts

ATVs and parts

Other recreational vehicles and parts

Bicycles
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Supply Chain

SIMILAR INDUSTRIES

Motorcycle, Bike & Parts
Manufacturing in Canada

Automobile Wholesaling in
Canada

New Car Dealers in Canada Used Car Dealers in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Motorcycle Dealership and Repair
in the US

Boat Dealership and Repair in the
US

Motorcycle Dealers in Australia Marine Equipment Retailing in
Australia

Motorcycle Sales & Repair in the
UK
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Industry at a Glance
Key Statistics

$8.0bn
Revenue

Annual Growth

2016–2021

0.7%

Annual Growth

2021–2026

2.2%

Annual Growth

2016–2026

 

$257.4m
Profit

Annual Growth

2016–2021

0.7%

  Annual Growth

2016–2021

 

3.2%
Profit Margin

 

 

2,431
Businesses

 

17,132
Employment

Annual Growth

2016–2021

1.1%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

 

$908.2m
Wages

Annual Growth

2016–2021

0.3%

Annual Growth

2021–2026

1.8%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.4pp
National unemployment rate

1.8%
Per capita disposable income

-0.3pp
Overnight rate

0.3%
Leisure time

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Technology Change

Low

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Competition
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Barriers to Entry

Low / Steady

 

Key Trends

 Large industry operators benefit from having greater
purchasing power over upstream suppliers

 Leisure time is anticipated to rise marginally, which further
boosts demand for the industry's products

 As demand for industry vehicles strengthens, the industry is
expected to experience more new entrants

 Industry revenue will likely continue to expand, strengthened
by rising disposable income

 Industry profit is expected to remain somewhat stagnant
over the next five years

 Rising interest rates will likely hamper growth prospects for
the industry

 A depreciating Canadian dollar has forced operators to
reduce labour costs to minimize profit losses
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  High Revenue per Employee

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  Overnight rate

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Low Performance Drivers

  Per capita disposable income
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Executive Summary Bumpy ride: Interest rates will likely increase, which may deter purchases
of industry products

Revenue for the Motorcycle, Boat and ATV Dealers industry in Canada is expected to expand modestly over the five
years to 2021. The industry sells and repairs motorcycles, ATVs and personal watercraft. The industry caters
primarily to consumers, and consequently, is heavily reliant on discretionary spending and national unemployment
levels. While disposable income levels have risen over the five years to 2021, unemployment has also grown,
slightly hindering revenue growth. Nonetheless, industry revenue is anticipated to rise 3.7% in 2021 alone, as a
forecast decline in unemployment is expected to propel demand for industry products. Overall, IBISWorld projects
industry revenue to grow at an annualized rate of 0.7% to $8.0 billion over the five years to 2021. The increase in
2021 can be mainly attributed to the expected economic recovery after the COVID-19 (coronavirus) pandemic. As
more people return to work, consumer confidence levels will likely rise and subsequently boost demand for the
industry's products.

While an unstable macroeconomic climate prevented the industry from expanding more rapidly, industry participants
have responded with more prudent operational management. For instance, over the past five years, purchase costs
have remained at historical highs, while other auxiliary expenses have declined moderately. The depreciation of the
Canadian dollar has made foreign-produced vehicles more costly to purchase, which, in turn, has forced industry
operators to reduce labour costs to minimize profitability loss. As a result of these countervailing economic drivers,
industry profit is expected to remain stagnant over the five years to 2021.

Over the five years to 2026, the industry will likely continue to benefit from improving economic conditions.
Disposable income is anticipated to continue rising, bolstering demand for motorcycles, boats and ATVs. Despite
this positive trend, there are several factors that may hamper industry revenue growth prospects. Interest rates are
anticipated to increase over the next five years, which may deter consumers from financing large purchases.
Moreover, aggregate consumer debt is expected to remain high, which may negatively affect consumers' ability to
take on additional debt to finance vehicle purchases. Nevertheless, IBISWorld expects industry revenue to grow at
an annualized rate of 2.2% to $9.0 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Per capita disposable income

Recreational boats, motorcycles and ATVs are considered discretionary and luxury purchases. Therefore, a rise in
household disposable income increases the propensity of consumers to purchase industry goods, thus boosting
demand. Per capita disposable income is expected to decrease in 2021.

 

Leisure time

Fluctuations in consumer leisure time have a direct influence on demand for motorcycles, boats and ATVs. A rise in
leisure time may lead to an increase in the number of individuals willing to spend time using such vehicles, and in
turn, purchase industry goods. Leisure time is expected to decrease in 2021, posing a potential threat to the
industry.

 

National unemployment rate

The unemployment rate measures the number of Canadians aged older than 16 that are currently unemployed and
seeking work. Consumers are more likely to purchase big-ticket items, such as recreational vehicles, when they
have the security of employment. Therefore, as unemployment trends lower, industry operators are anticipated to
benefit. The national unemployment rate is anticipated to decline in 2021.

 

Overnight rate

The overnight rate is the rate at which major financial institutions borrow and lend short-term funds to one another.
This acts as a proxy for overall interest rates for Canada. As interest rates trend higher, vehicle financing becomes
more expensive, which causes industry demand to fall. The overnight rate is expected to decrease in 2021,
representing a potential opportunity for the industry.
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Current
Performance

The Motorcycle, Boat and ATV Dealers industry in Canada is expected to
expand slightly over the five years to 2021.

Operators sell or repair motorcycles, ATVs and personal watercraft, and also provides repair services and retails
parts and accessories. These products are typically considered discretionary, and therefore, sales volume depends
on disposable income trends. Higher disposable income typically means an increase in industry revenue. Similarly,
consumer confidence influences consumer spending; when consumers are optimistic on future economic conditions,
they are more likely to buy a motorcycle and other industry goods. Moreover, when consumers have more leisure
time, they are more likely to buy industry products for recreational purposes. Rising fuel prices can also increase
demand for industry products, as some drivers switch to biking to save on gas costs.

Overall, IBISWorld projects industry revenue to expand an annualized 0.7% to $8.0 billion over the five years to
2021, including a forecast increase of 3.7% in 2021 alone. This increase in 2021 can be mainly attributed to the
expected economic recovery following the COVID-19 (coronavirus) pandemic, which has caused consumer
confidence and consumer spending to both decrease 27.2% and 6.3% in 2020 alone, respectively. Due to an
expected boon after this macroeconomic shock, demand is forecast to rise again as consumers gain more
confidence and begin to spend more on discretionary products such as motorcycles, boats and ATVs.

INDUSTRY STRUCTURE

Industry operators compete on a variety of factors.

However, inventory selection and price are the most prominent. Consequently, industry operators must maintain
sufficient inventory to entice consumers. Typically, industry operators finance their inventory purchases by using
floor plan financing. Floor plan financing enables borrowers to obtain financing for inventory. When the dealer sells
each unit of inventory, the loan amount against each unit is repaid. Therefore, a dealer's credit worthiness is vital to
securing a substantial revolving credit line, and thus, maintaining inventory of the most popular brands. Inventory
management is also crucial to an operator's success, as sales routinely fluctuate seasonally and excess storage
costs can significantly reduce profit.

Moreover, industry operators compete based on price. Large industry operators benefit from having greater
purchasing power over upstream suppliers, which enables them to negotiate lower selling prices for inventory. In
turn, dealers can pass along these savings to consumers in the form of lower prices, stimulating demand. Most
players are small, operating one facility and servicing a narrow local market. Industry fragmentation is attributable to
the nature of the industry's operations. Companies are locally or regionally focused to forge strong relationships with
communities. However, this also limits the economies of scale that can accrue from expanding services across
Canada, as fixed costs cannot be spread meaningfully over a large geographic area.

POSITIVE TRENDS
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As the domestic economy continues to improve and per capita disposable
income trends higher, consumers are anticipated to increase purchases
of big-ticket discretionary items, such as motorcycles, ATVs and boats.

Along with rising income levels, the fall in unemployment in 2021 is expected to bolster industry demand. Since they
are discretionary products, industry vehicles are typically purchased by individuals that feel financially secure.
Therefore, as unemployment decreases, demand for recreational vehicles will likely increase.

However, although higher employment stimulates demand for motorcycles, boats and ATVs, it also decreases the
amount of leisure time consumers have, which negatively affects the industry. Total leisure time measures the
average amount of time people spend on socializing, sports and other recreational activities, and it is highly tied to
unemployment and overall labour conditions. As a result, leisure time is anticipated to rise marginally, increasing at
an annualized rate of 0.1% over the five years to 2021, which further boosts demand for the industry's products.

PROFIT GROWTH

Despite healthy revenue growth during most of the period, industry profit,
measured as earnings before interest and taxes, is expected to remain
stagnant at 3.2% of revenue in 2021.

This stagnation has been inhibited by a depreciating Canadian dollar, as measured by the Canadian effective
exchange rate (CEER) index, which is expected to decline at an annualized rate of 0.1% over the five years to 2021.
The declining value of the Canadian dollar has made it more costly for industry operators to purchase foreign-made
vehicles for their inventories. However, the adverse effect of rising purchase costs has been counteracted by
multiple cost-minimizing initiatives, the most prominent of which has been the reduction of labour costs and efficient
inventory management. Although industry wages are anticipated to rise at an annualized rate of 0.3% to $908.2
million over the five years to 2021, wages have fallen as a share of revenue, from 11.5% in 2016 to 11.3% in 2021.
Additionally, the industry has maintained stable depreciation expenditure, which is a proxy for capital investment,
accounting for 1.0% of revenue in 2021.

INDUSTRY PARTICIPATION

Over the five years to 2021, rising revenue is expected to attract new
businesses, thus increasing industry participation.

As demand for industry vehicles strengthens, the industry is expected to experience an influx of new entrants as
competitors vie for a piece of the growing industry. To this end, the number of industry establishments is likely to rise
at an annualized rate of 0.1% to 2,582 locations over the five years to 2021. Similarly, industry employment is
anticipated to grow as industry operators require sales and administrative labour to keep up with demand. IBISWorld
expects employment to increase at an annualized rate of 1.1% to 17,132 workers over the five years to 2021.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable

income
($)

2012 6,808 1,057 2,545 2,415 14,874 N/A N/A 810 N/A 28,883
2013 7,053 1,114 2,670 2,532 15,795 N/A N/A 789 N/A 29,369
2014 6,937 1,104 2,692 2,552 16,268 N/A N/A 811 N/A 29,466
2015 7,323 1,176 2,631 2,494 16,286 N/A N/A 855 N/A 30,804
2016 7,761 1,215 2,569 2,431 16,208 N/A N/A 894 N/A 30,332
2017 8,044 1,234 2,523 2,364 16,829 N/A N/A 875 N/A 30,675
2018 8,137 1,262 2,644 2,489 17,365 N/A N/A 898 N/A 30,647
2019 8,292 1,284 2,585 2,454 17,333 N/A N/A 922 N/A 30,852
2020 7,756 1,144 2,553 2,409 16,695 N/A N/A 883 N/A 33,178
2021 8,043 1,243 2,582 2,431 17,132 N/A N/A 908 N/A 32,872
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Industry Outlook
Outlook Over the five years to 2026, the Motorcycle, Boat and ATV Dealers

industry in Canada is anticipated to continue growing at a modest rate,
bolstered by improving economic conditions, particularly at the consumer
level.

Since the industry is heavily dependent on consumer economic conditions, industry revenue is anticipated to trend
higher as disposable income and employment increase. Despite these trends, some potential threats will likely
hamper industry revenue growth. For example, interest rates are anticipated to rise during the period. As a result,
the cost to borrow will likely follow suit, which may deter consumers from purchasing big-ticket items, such as
motorcycles, boats and ATVs. Additionally, elevated household debt levels are expected to hinder consumer
spending on discretionary goods even as per capita disposable income grows. Despite those trends, industry
revenue is still expected to grow, rising at an annualized rate of 2.2% to $9.0 billion over the five years to 2026.

MOVING ALONG

Industry revenue will likely continue to expand over the next five years,
strengthened by rising disposable income levels.

As disposable income trends higher, consumers are more likely to purchase discretionary goods such as
motorcycles, boats, bicycles and ATVs. Consumers are more apt to finance large purchases when they feel
financially secure. Consequently, the industry is expected to benefit as disposable income trends higher. Since
industry goods are largely considered discretionary, and in many cases, recreational, the industry's performance is
highly cyclical and correlated to overall consumer trends. In addition, unemployment is expected to decrease at an
annualized rate of 5.8% over the five years to 2026, further boosting demand for the industry's products and
services.

Due to these overall positive trends, industry profit is expected to remain somewhat stagnant over the next five
years. Profit, measured as earnings before interest and taxes, is expected to account for 3.3% of industry revenue in
2026. Consequently, industry participation is expected to continue to increase, just as the industry's relative recovery
experienced over the five years to 2021 encouraged new entrants. As a result, the number of industry enterprises is
expected to increase at an annualized rate of 0.9% to 2,542 companies over the five years to 2026. As large
operators leverage the still growing source of demand, these profitable participants will likely continue to require a
growing workforce. As a result, industry employment is expected to increase an annualized 1.7% to 18,657 people
over the five years to 2026.

POTENTIAL THREATS

Harsh weather conditions may inhibit industry revenue growth over the
next five years.

Since motorcycles and boats are typically used in warmer climates, the industry performs the strongest in warmer
seasons. For example, 72.2% of motorcycle sales, the industry's largest product segment, happen in summer and
spring, according to the 2019 annual report (latest data available) from the Motorcycle & Moped Industry Council
(MMIC). Although many ATVs are equipped to handle snowy conditions, they are mostly purchased during warmer
weather. According to the same 2019 MMIC report, an estimated 62.2% of sales occur in summer and spring.
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However, in 2015, Canada was hit with a cold front, and according to Environment Canada, Quebec experienced
the coldest February in history, with temperatures averaging -15.3 Celsius. If these cold temperatures return in
future years, sales in Quebec could be significantly strained.

Although the industry is anticipated to benefit from a resurgence in consumer economic indicators, such as
disposable income, rising interest rates will likely hamper growth prospects over the next five years. Since
consumers typically finance industry vehicles, interest rates play a vital role in the industry's performance. As
interest rates trend higher, financing costs also rise, which deters consumers from purchasing big-ticket items, such
as boats and motorcycles. Moreover, household debt is at relatively high levels, which may inhibit consumers' ability
to take on additional debt to finance large purchases.

Lastly, the amount of leisure time consumers have is expected to decline marginally, falling at an annualized rate of
0.3% over the five years to 2026, which may inhibit industry growth. As consumers' leisure time decreases, they are
less likely to use recreational vehicles.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income  ($)

2021 8,043 1,243 2,582 2,431 17,132 N/A N/A 908 N/A 32,872
2022 8,408 1,292 2,620 2,462 17,675 N/A N/A 939 N/A 33,348
2023 8,611 1,320 2,644 2,483 18,007 N/A N/A 958 N/A 33,515
2024 8,751 1,341 2,669 2,504 18,271 N/A N/A 972 N/A 33,614
2025 8,859 1,358 2,695 2,528 18,487 N/A N/A 984 N/A 33,697
2026 8,951 1,371 2,711 2,542 18,657 N/A N/A 993 N/A 33,806
2027 9,034 1,384 2,732 2,561 18,831 N/A N/A 1,003 N/A 33,915
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry experiences a low level of technological change

The market for industry products is well-established

Most innovation happens at the manufacturing level

IBISWorld estimates that the Motorcycle, Boat and ATV Dealers industry in Canada is in the mature stage of its life
cycle. Industry value added (IVA), which measures an industry's overall contribution to the economy, is expected to
increase at an annualized rate of 1.2% over the 10 years to 2026. By contrast, Canadian GDP is expected to
increase at an annualized rate of 1.7% during the same period. While an IVA that is growing at a slower rate than
the overall economy is generally indicative of a declining industry, other factors indicate that the industry is mature.

The industry has a low level of technological change, which is a characteristic of a mature industry. Typically,
technological change occurs at the manufacturing level. However, technological change within the industry occurs in
the form of advertising and information distribution. Industry operators also use computerized management
information systems for processing sales and expenditures, in addition to inventory management systems.

Moreover, industry products are familiar to consumers and the market for these products is well-established.
Nevertheless, there is some room for growth, as the demographic in the motorcycle-buying market is slowly
changing. For example, the popularity of motorcycles is rising among women and younger customers. These are all
factors that indicate a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Golf Courses & Country Clubs in Canada

Marinas in Canada

Consumers in Canada

Golf Driving Ranges & Family Fun Centres in Canada

Key Selling Industries
1st Tier

Boat Building in Canada

ATV, Golf Cart & Snowmobile Manufacturing in Canada

Motorcycle, Bike & Parts Manufacturing in Canada

2nd Tier

Automobile Engine & Parts Manufacturing in Canada

Automobile Electronics Manufacturing in Canada

Auto Parts Manufacturing in Canada

Products & Services

  The Motorcycle, Boat and ATV Dealers industry in Canada specializes in
the selling and maintenance of all recreational vehicles, including
terrestrial, aquatic and aeronautic vehicles.

Product segmentation within this section is based on Statistics Canada's survey of household spending. Despite the
COVID-19 (coronavirus) pandemic, demand for the industry's products and services is expected to fluctuate. As
some vehicles, such as bicycles and other recreational vehicles, are expected to increase their share of revenue,
motorcycles and ATVs are expected to endure a period of declining demand. This fluctuation in product demand is
expected to persist as uncertain economic conditions remain prevalent in the domestic economy.

MOTORCYCLES, SNOWMOBILES AND PARTS

On average, motorcycles, snowmobiles and parts are estimated to
account for 14.9% of industry revenue in 2021.

This product line includes motorcycles, motor bikes, which are bicycles that have a motor attached; and mopeds, or
motor scooters. This segment is expected to decrease as a share of revenue over the five years to 2021, and
consumer demand has shifted away from motorcycles over the past five years. A rising number of consumers are
opting instead for more environmentally friendly vehicles, such as bicycles. Additionally, some consumers are
turning toward conventional automobiles, as well as single-occupant vehicles with three to four wheels, both of
which are typically considered safer alternatives to conventional motorcycles.

BICYCLES

Bicycles are highly differentiated through design, purpose and size, with
most dealers focusing on quality over price due to many customers being
cycling enthusiasts.
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The most popular types of bicycles include mountain bicycles, hybrid bicycles, road bicycles, comfort bicycles, youth
cycles and cruisers. In addition to concerns on high fuel costs, environmental awareness has shifted people to ride
bicycles more often over other means of transportation. Increasing rapidly as a share of revenue over the past five
years, bicycles are expected to account for 9.7% of industry revenue in 2021.

ATVS AND PARTS

ATVs are mainly used for recreational purposes and are not typically legal
for street use in Canada.

These vehicles are small, open, single-occupant vehicles with three to four wheels designed to drive over rugged
terrain. These vehicles are driven primarily on trails, sand and hilly terrain. However, ATVs also serve a more
practical purpose as they are frequently used on farms and other private operations. Consequently, demand for this
segment is slightly less reliant on consumer spending than its counterparts in the other recreational vehicles
segment. Over the five years to 2021, this segment's share of revenue has decreased, as other product lines have
outperformed it. ATVs and parts are expected to account for 13.3% of industry revenue in 2021.

OTHER RECREATIONAL VEHICLES AND PARTS

The other recreational vehicles and parts segment is relatively broad, and
includes the sales and maintenance of more exotic recreational vehicles,
such as boats, airplanes and utility trailers.

Given the segment's broad definition, it has traditionally accounted for the bulk of industry revenue. This segment is
expected to account for 62.1% of industry revenue in 2021. Most recently, this segment has underperformed when
compared with its past performance. This is primarily due to high household debt levels and have precluded most
Canadians from purchasing luxury recreational vehicles that have little practical use. Moving forward, this segment is
likely to return to its traditional share of revenue as overall economic growth solidifies and push up household
incomes. However, elevated debt levels will likely continue to put downward pressure on this subsegment. Falling
borrowing costs stemming from decreases in the Bank of Canada's overnight rate will likely make servicing loans for
these vehicles more appealing to consumers and cause this segment's share of revenue to rise moving forward.

Demand
Determinants

Demand for products sold by the Canadian Motorcycle, Boat and ATV
Dealers industry depends on factors such as changes in per capita
disposable income, consumer sentiment and unemployment since
motorcycles, boats and ATVs are largely discretionary products.

An increase in consumer sentiment or disposable income can lead to a subsequent rise in demand. Likewise,
declining unemployment can lead to increased demand, and the availability of financing deals by retailers influences
demand. As credit problems arose over the five years to 2021, many financing companies have pulled back on
certain credit deals, which reduced demand.

Conversely, declining unemployment means individuals are returning to work, and therefore, leisure time is limited.
When leisure time decreases, demand for recreational purchases, such as boats or motorized sports vehicles, may
fall. However, increased incomes stemming from gainful employment typically outweighs the negative influence of
declines in leisure time. In addition, macroeconomic shocks, such as the COVID-19 (coronavirus) pandemic, can
also be a huge demand determinant for industry products. As the adverse economic effects decrease crucial
economic drivers, demand for industry products is also expected to decrease as the goods sold by operators are
considered discretionary.

Other demand determinants include the price of products, the popularity of motorcycle riding and seasonal patterns.
The introduction of new models can also boost demand for new motorcycles. A large increase in the price of
motorcycles can result in consumers choosing to defer their purchases or seek an alternative vehicle.

Also, the price of gasoline and fuels can benefit demand for some industry segments, while hindering others. As it
becomes relatively more expensive to run a car, consumers will likely switch to more affordable forms of
transportation, such as motorcycles. For example, demand for motorcycles tends to increase with rising oil prices.



Motorcycle, Boat & ATV Dealers in Canada April 2021

19 IBISWorld.com

Major Markets

  Despite the COVID-19 (coronavirus) pandemic, demand from the Canadian
Motorcycle, Boat and ATV Dealers industry's major markets is expected to
fluctuate.

  This is mainly a result of the increase in per capita income and consumer spending, along with uncertain economic
conditions, such as a rise in unemployment. These drivers are all major demand determinants for the industry's
products.

CONSUMERS

Consumers account for the largest market for the industry.

Male consumers historically represent the largest market for motorcycle sales and account for 64.5% of revenue in
2021; however, this has changed in recent years. IBISWorld expects women to account for an increasing proportion
of the market, accounting for 17.1% of industry revenue in 2021. Female consumers' share of industry revenue has
been trending upward over the five years to 2021 as industry operators increasingly market toward them.

Younger generations have also accounted for an increasing share of this industry's market. For example, younger
owners typically prefer sports bikes, while older owners prefer touring and cruising bikes. Regardless of age or sex,
the total consumer market for the industry's products has increased slightly over the past five years as growth in
disposable income and consumer spending is expected to increase sales volumes.

BUSINESSES AND GOVERNMENT

Businesses are expected to account for 17.4% of industry revenue in
2021.

This broad market includes retailers and wholesalers for resale, farmers, restaurants and food service companies.
Businesses, such as restaurants, use motorcycles and mopeds for deliveries. Farmers use ATVs to manage their
properties. Businesses have grown as a share of revenue over the past five years as more businesses invested in
motorcycles and other industry products to decrease fuel costs. However, demand from farmers has declined over
the past five years because they have started using utility vehicles (UTVs) instead. Farmers' regard UTVs as easier
to use and more productive than ATVs. ATV manufacturers have responded by developing new products, including
incorporating lifts into ATVs that have functions to rise, lower and lock at multiple heights. Additionally, government
entities account for 1.0% of revenue in 2021, marginally falling as a share of revenue during the period.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The service-based nature of the Canadian Motorcycle, Boat and ATV Dealers industry limits the opportunity for
trade. As a result, the industry records no imports or exports.
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Business
Locations

  The Motorcycle, Boat and ATV Dealers industry in Canada is generally spread according to population trends. As a result, the
largest cluster of industry establishments is in Ontario, which is expected to account for 29.7% of industry establishments in 2021.
As a retail industry, a significant driver for industry services is Ontario's substantial population, which is estimated to account for
38.8% of the total Canadian population. Additionally, Ontario is close to the United States, making the region an attractive location
for industry operators.

The second-largest cluster of industry establishments is in Quebec, which accounts for an estimated 22.6% of the population and
27.1% of all industry establishments in 2021. Quebec is also the second-most populous province in Canada and is home to
Montreal, a major economic hub. British Columbia is also one of Canada's major provinces, accounting for 13.5% of the
population in 2021. British Columbia is expected to contain 14.8% of industry establishments in 2021. The fourth-largest province
by population and establishment locations is Alberta, containing an estimated 11.7% of the population and 10.5% of all industry
establishments in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Motorcycle, Boat and ATV Dealers industry in Canada is highly fragmented, and thus, has a low level of market
concentration. Within the industry, no operator is expected to account for more than 5.0% of industry revenue in
2021. This trend is anticipated to continue, as barriers to entry remain relatively low. However, one notable threat
that may hinder enterprise growth is rising interest rates. Most industry operators work on a localized scale, primarily
serving consumers in proximity to industry retail front. Moreover, the industry's low barriers to entry make it easy for
new players to enter the industry and compete with established companies for market share. As a result, the
industry is also highly fragmented, and nonemploying companies are estimated to represent 38.6% of industry
establishments, according to data from Statistics Canada. Furthermore, an estimated 85.5% of the industry's
employing establishments employ fewer than 20 workers. This highly fragmented structure makes it difficult for
players to expand their market share by achieving economies of scale, limiting industry consolidation.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to clearly specify requirements to suppliers:
Having a strong relationship with manufacturers is an important factor in gaining a favourable dealer agreement and
the company's ultimate success.

Ability to control stock on hand:
As demand for industry products is seasonal, controlling inventory levels is an important factor for success. It can be
difficult to shift older models once new models are introduced.

Having a good technical knowledge of the product:
Having a highly skilled workforce that possesses technical knowledge of industry products provides operators with a
competitive advantage.

Must have licence:
Industry dealers require a licence to operate. Not complying with industry regulations can increase a dealer's
litigation, and in turn, operating costs.

Ability to raise revenue from additional sources:
Providing additional products and services is a key factor for success. For example, selling clothing and accessories
or providing repair and maintenance services can boost demand for dealerships.

Adaptability of operations to comply with social distancing protocols:
Companies that follow and enforce social distancing guidelines and procedures are more likely to meet government
requirements to remain in business, as well as retaining increasingly health-conscious consumers.
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Cost Structure
Benchmarks

  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 3.2% of industry revenue in 2021. Despite healthy revenue
growth, industry profit is expected to stagnate over the five years to
2021. The depreciation of the Canadian dollar has made it more costly
to purchase inventory from overseas manufacturers, placing downward
pressure on industry profitability during the period. However, industry
operators have responded with prudent inventory management and
cost-cutting initiatives aimed at maintaining their profit. Although
industry profit has stagnated, it has endured a substantial decrease in
2020. In 2020, profit accounted for 2.4% of revenue, down from 3.4% in
2019. This decrease can be mainly attributed to the COVID-19
(coronavirus) pandemic and the resulting adverse macroeconomic
effects, which raised unemployment and decreased consumer
spending and consumer confidence. Since these drivers are key
determinants for industry demand, an economic shock that negatively
affects all of them is expected to cause the industry's profit to dwindle.

 

  Wages

Wages are expected to decrease slightly as a share of revenue, from
11.5% in 2016 to an estimated 11.3% in 2021. Wage growth has
lagged behind that of revenue, as industry operators have sought to
minimize labour costs to maintain profitability, despite historically high
purchase costs.
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  Purchases

Purchase costs are expected to account for 79.0% of industry revenue
in 2021. The primary cost for dealers is the cost of inventory. To aid
dealers in acquiring necessary inventory levels, dealers often use floor
plan financing. Floor plan financing is a form of financing specifically for
inventory. Industry operators purchase inventory from a lender, paying
off the debt as they sell the product.

 

  Marketing

In 2021, marketing costs are expected to account for 0.9% of industry
revenue. Operators must maintain substantial marketing efforts to draw
in customers.

 

  Depreciation

In 2021, depreciation is expected to account for 1.0% of revenue.
However, this percentage is expected to increase slowly moving
forward as dealers acquire more advanced inventory systems.

 

  Rent

Rent costs are generally marginal because the infrastructure required
to store inventory often include warehouses or open-air lots. In 2021,
rental costs are expected to account for 1.4% of industry revenue.
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  Utilities

In 2021, utilities are expected to account for 0.5% of industry revenue.

 

  Other Costs

All other costs include computer hardware and software,
communication services, repairs and maintenance, and are estimated
to account for 2.7% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  INTERNAL COMPETITION

Operators in the Canadian Motorcycle, Boat and ATV Dealers industry
experience strong competition, particularly in large metropolitan areas.

The major bases of competition for industry participants include dealerships' ability to offer a wide selection of the
most popular vehicles, brand reputation, consumer loyalty to brands and geographic location of dealerships.
Additionally, dealers compete on motorcycle prices, credit offerings and sales experience. Quality of customer
service in the repair business is also a significant point of competition. For example, poor customer service can drive
customers to other dealerships. Customer service quality will likely become a more important basis of competition as
repair services grow as a revenue source. Dealerships that offer a full range of services from sales to repairs and
servicing have a competitive advantage over sales-only dealers.

EXTERNAL COMPETITION

Externally, industry operators experience competition from warehouse
clubs and private sellers.

Additionally, the industry competes with car and automobile manufacturers. Typically, consumers that need
additional room opt for passenger vehicles. However, considering volatile fuel prices, consumers have been
increasingly deferring to motorcycles. Nevertheless, hybrid and fuel-efficient vehicles pose a threat to this trend. In
the broadest sense, industry operators also compete with other, more affordable recreational activities.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady
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  The Motorcycle, Boat and ATV Dealers industry in
Canada has moderate barriers to entry, including
acquiring a dealer agreement and capital costs. These
agreements can specify expected sales targets and
performance measures. Having a strong relationship with
manufacturers is a key factor for success. Entry into the
industry is also constrained by the costs of entry into
franchises with provincial authorities requiring dealers to
have a licence before trading.

It also can be costly for new operators in the industry to
acquire motorcycles to be resold to the final customer.
These upfront costs deter many entrants, as financing is
required to pay for these high-end purchases. Changing
economic conditions can also hit dealers hard when
financing becomes limited and they are unable to
purchase new equipment for resale. Costs to acquire or
lease land and buildings may also be significant, adding
to the upfront costs that dealers may be required to pay.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Motorcycle, Boat and ATV Dealers industry in Canada has a low level of globalization. Many locally owned
smaller players characterize the industry. All trade is accounted for at the manufacturing level, and thus, industry
globalization is not relevant to the industry.



Motorcycle, Boat & ATV Dealers in Canada April 2021

26 IBISWorld.com

Major Companies
There are no major players in this industry

Other Companies The Motorcycle, Boat and ATV Dealers industry in Canada is largely made up of nonemployer establishments, with
no single player accounting for a considerable share of the market. In 2021, nonemployers are expected to account
for 38.6% of establishments. Additionally, an estimated 61.2% of industry establishments employ fewer than 10
employees. Since major motorcycle, ATV and personal watercraft manufacturers supply industry operators with their
products, popular motorcycle brands heavily influence the industry.

Peak Powersports

  Market Share: 0.1%
  Founded in 2006, Peak Powersports sales a variety of new and preowned motorcycles, ATVs and snowmobiles.

The dealership's most popular selling brands include Polaris, Indian Motorcycle and Slingshot. Peak Powersports
operates two establishments, both of which are located in Ontario. IBISWorld estimates that the company will
generate $6.2 million in industry-relevant revenue in 2021.

Harley-Davidson Inc.

  Harley-Davidson Inc. (Harley-Davidson), established in 1981, was publicly listed on the New York Stock Exchange
in 1986. It is a manufacturer and wholesaler of motorcycles and related products. As a result, it is not included as a
major player in this industry, but nonetheless is a major brand sold by dealers. Harley-Davidson subsidiaries include
Harley-Davidson Motor Company Group Inc. and MV Agusta. Products are sold to independent dealerships in
domestic and international markets.

Quad Expert

  Quad Expert is a local retailer of a wide selection of powersports vehicles, featuring brands that include Husqvarna,
Fox and Yamaha. The dealer also operates a 4.0-hectare test ride facility, in which consumers are able to operate
vehicles before committing to a purchase. IBISWorld estimates that Quad Expert will generate $3.1 million in
industry-relevant revenue in 2021.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  Dealers in the Canadian Motorcycle, Boat and ATV
Dealers industry in Canada must undertake significant
initial investment in capital via inventory acquisition,
transportation for the delivery of merchandise and
computer systems for the management of inventory. The
use of computer technology in inventory management
reduces the costs involved in locating stock and storing
additional unnecessary stock. In essence, it aims to reduce
the amount of time that stock remains in the dealer's
possession. In the past, human labour filled this role via
manual records and stock counts, but computer technology
is faster and more cost efficient.

Despite the industry's need for capital, labour is an integral
part of daily operations. The industry's need for sales,
repair and stock employees reflects the level of labour.
While the industry increasingly relies on computer
technology, there will always be a need for human labour
to oversee the sales and maintenance of industry products.
In 2021 industry operators are estimated to spend $0.09 on
capital for every $1.00 spent on labour. Constituting a low
level of capital intensity over the five years to 2021.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Very Low Market
Concentration

Very
Unlikely

A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

Technology disruptions do not generally affect operators in the Canadian
Motorcycle, Boat and ATV Dealers industry.

The industry's existing systems and core functions are not easily replaced or changed, due to their importance to several
key industries across the supply chain. Further, the industry's core markets are not ones that can obviously be changed or
expanded to attract new buyers or sellers.

The level of technology change is    Low

  The Motorcycle, Boat and ATV Dealers industry in Canada has a low level of
technological change.

Industry technology includes the use of the internet for advertising and information distribution, computerized management
information systems for processing sales and expenditure information and computerized part and accessory inventory
management systems. As motorcycles, boats and ATVs become more technologically advanced, dealers that offer repairs
will need to update diagnostic equipment.

Internet sales are generally limited to low-cost parts and accessories, hard-to-get items and products located in
geographically remote regions. Consumers tend to feel uncomfortable making large purchases using the internet and most
dealers only offer limited functionality on their websites. Since industry products are often priced high, consumers prefer to
travel to dealerships to compare and test ride motorcycles. Therefore, dealers will not likely gain any significant advantage
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by investing heavily into websites and online purchasing systems.

Revenue
Volatility

The level of volatility is    Medium

  The Motorcycle, Boat and ATV Dealers industry in Canada have exhibited a
low to moderate level of revenue volatility over the five years to 2021.

Since the industry is largely cyclical in nature, industry revenue tends fluctuate with disposable income. Moreover,
unemployment plays a vital role in industry demand. As unemployment levels are low, consumers feel more financially
secure and are more likely to make big-ticket purchases, such as a new boat or motorcycle. However, the availability of
leisure time is closely related to the unemployment rate. When the unemployment rate falls, more individuals are working,
and therefore, leisure time is limited. As a result, this can negatively affect demand for items such as boats and motorized
sports vehicles, which are often perceived to be recreational purchases. Nevertheless, leisure time varies by gender and
age and does not affect industry revenue enough to offset its cyclical performance.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

Although specific regulations do not directly affect the Canadian Motorcycle,
Boat and ATV Dealers industry, a variety of laws that pertain to riding vehicles
indirectly affects the industry.

For example, consumers must be licensed to ride motorcycles. The stricter these laws, the more likely it will negatively
affect industry demand. Licensing requirements vary from province to province. As a result, the easier it is to be licensed to
operate a motorcycle, the lower the barriers to entry are for potential consumers, thus stimulating demand for vehicles.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Motorcycle, Boat and ATV Dealers industry in Canada does not benefit
from direct industry assistance.

However, industry operators do benefit from many industry associations. For example, the Canadian Motorcycle
Association (CMA) promotes values such as the responsible use of motorcycles. Moreover, the CMA keeps members up to
date with events and legislative and land use issues that can affect motorcycle community areas.

COVID-19

As a result of the recent effects of the COVID-19 (coronavirus) pandemic on the Canadian economy, the federal
government passed the COVID-19 Economic Response Plan to assist businesses across the country whose operations
have been negatively affected by the pandemic. This includes the industry's operators. To this end, operators in the
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domestic Motorcycle, Boat and ATV Dealers industry wishing to offset the detrimental effects of the novel coronavirus on
their business operations have a host of new options available to them when it comes to receiving government assistance.
For instance, operators can choose to apply for the Canada Emergency Wage Subsidy (CEWS). Under the CEWS, the
government commits to covering up to 75.0% of an employee's wages for all eligible employers. This initiative seeks to
enable operators to not only rehire employees that were laid off due to the pandemic, but also to avoid instituting layoffs in
the first place.

In addition, the Canada Emergency Business Account provides industry operators with interest-free loans up to $60,000 for
qualifying small businesses, to help cover operators' costs during a period of reduced operating revenue due to the
coronavirus pandemic. Since most companies are small, with more than 60.0% of the industry's operators employing under
10 individuals and more than 95.0% of operators employing under 50 individuals, many companies may qualify for these
loans, further assisting them in protecting their businesses during a time of crisis.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income ($)

2012 6,808 1,057 2,545 2,415 14,874 N/A N/A 810 N/A 28,883
2013 7,053 1,114 2,670 2,532 15,795 N/A N/A 789 N/A 29,369
2014 6,937 1,104 2,692 2,552 16,268 N/A N/A 811 N/A 29,466
2015 7,323 1,176 2,631 2,494 16,286 N/A N/A 855 N/A 30,804
2016 7,761 1,215 2,569 2,431 16,208 N/A N/A 894 N/A 30,332
2017 8,044 1,234 2,523 2,364 16,829 N/A N/A 875 N/A 30,675
2018 8,137 1,262 2,644 2,489 17,365 N/A N/A 898 N/A 30,647
2019 8,292 1,284 2,585 2,454 17,333 N/A N/A 922 N/A 30,852
2020 7,756 1,144 2,553 2,409 16,695 N/A N/A 883 N/A 33,178
2021 8,043 1,243 2,582 2,431 17,132 N/A N/A 908 N/A 32,872
2022 8,408 1,292 2,620 2,462 17,675 N/A N/A 939 N/A 33,348
2023 8,611 1,320 2,644 2,483 18,007 N/A N/A 958 N/A 33,515
2024 8,751 1,341 2,669 2,504 18,271 N/A N/A 972 N/A 33,614
2025 8,859 1,358 2,695 2,528 18,487 N/A N/A 984 N/A 33,697
2026 8,951 1,371 2,711 2,542 18,657 N/A N/A 993 N/A 33,806

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per capita
disposable
income (%)

2012 8.02 7.57 -1.67 -1.79 2.67 N/A N/A 10.2 N/A 1.73
2013 3.60 5.40 4.91 4.84 6.19 N/A N/A -2.61 N/A 1.68
2014 -1.66 -0.90 0.82 0.78 2.99 N/A N/A 2.76 N/A 0.33
2015 5.56 6.56 -2.27 -2.28 0.11 N/A N/A 5.47 N/A 4.53
2016 5.98 3.30 -2.36 -2.53 -0.48 N/A N/A 4.50 N/A -1.54
2017 3.64 1.53 -1.80 -2.76 3.83 N/A N/A -2.13 N/A 1.12
2018 1.16 2.24 4.79 5.28 3.18 N/A N/A 2.62 N/A -0.10
2019 1.89 1.73 -2.24 -1.41 -0.19 N/A N/A 2.71 N/A 0.66
2020 -6.47 -10.9 -1.24 -1.84 -3.69 N/A N/A -4.24 N/A 7.54
2021 3.70 8.63 1.13 0.91 2.61 N/A N/A 2.84 N/A -0.93
2022 4.53 3.95 1.47 1.27 3.16 N/A N/A 3.43 N/A 1.44
2023 2.40 2.19 0.91 0.85 1.87 N/A N/A 1.99 N/A 0.50
2024 1.62 1.58 0.94 0.84 1.46 N/A N/A 1.49 N/A 0.29
2025 1.23 1.23 0.97 0.95 1.18 N/A N/A 1.19 N/A 0.24
2026 1.03 0.94 0.59 0.55 0.91 N/A N/A 0.94 N/A 0.32

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 15.5 N/A N/A 458 11.9 5.84 54,471
2013 15.8 N/A N/A 447 11.2 5.92 49,959
2014 15.9 N/A N/A 426 11.7 6.04 49,846
2015 16.1 N/A N/A 450 11.7 6.19 52,517
2016 15.7 N/A N/A 479 11.5 6.31 55,146
2017 15.3 N/A N/A 478 10.9 6.67 51,982
2018 15.5 N/A N/A 469 11.0 6.57 51,702
2019 15.5 N/A N/A 478 11.1 6.71 53,205
2020 14.8 N/A N/A 465 11.4 6.54 52,896
2021 15.5 N/A N/A 469 11.3 6.64 53,012
2022 15.4 N/A N/A 476 11.2 6.75 53,149
2023 15.3 N/A N/A 478 11.1 6.81 53,207
2024 15.3 N/A N/A 479 11.1 6.85 53,221
2025 15.3 N/A N/A 479 11.1 6.86 53,227
2026 15.3 N/A N/A 480 11.1 6.88 53,240

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

The Motorcycle & Moped Industry Council
http://www.mmic.ca

Canadian Motorcycle Association
http://www.motorcyclingcanada.ca

National Marine Manufacturers Association Canada
http://www.nmma.ca

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon ALL-TERRAIN VEHICLE (ATV)
A vehicle designed to handle a wider variety of terrain that travels on low-pressure tires, with a seat that is straddled
by the operator and handlebars for steering control.

BICYCLE
A predominately human-powered two-wheel vehicle.

MOTORCYCLE
A two-wheel motorized vehicle, including automatic scooters, sports motorbikes, off-road motorbikes and cruiser-
style motorbikes.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top



Motorcycle, Boat & ATV Dealers in Canada April 2021

33 IBISWorld.com

players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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