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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· In 2020, some operators in the Canadian Agricultural Feed Wholesaling industry may qualify for financial
assistance being offered by the Canadian government. For more detail, please see the Industry Assistance chapter.

· The spread of COVID-19 (coronavirus) is expected to lower downstream demand for industry products alongside a
decline in feed prices that year, which fuelled a decline in industry revenue in 2020. For more detail, please see the
Executive Summary chapter.

· In 2021, economic conditions are expected to improve following the vaccine rollout, which should contribute to
industry revenue growth. For more detail, please see the Current Performance chapter.



Agricultural Feed Wholesaling in Canada April 2021

4 IBISWorld.com

About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry comprises enterprises primarily engaged in wholesaling animal feed. Wholesalers of pet food are also

included.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling animal feed for farm animals including silage, pelleted feeds, oils and mixed rations

Wholesaling pet food for domesticated animals

The major products and services in this industry are:

Livestock and dairy feed

Hog and pig feed

Poultry feed

Other animal feeds
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Supply Chain

SIMILAR INDUSTRIES

Tool & Hardware Wholesaling in
Canada

Farm, Lawn & Garden Equipment
Wholesaling in Canada

Grocery Wholesaling in Canada Farm Supplies Wholesaling in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Großhandel mit Getreide, Saatgut
und Futtermitteln

Farm Animal Feed Production Farm Animal Feed Production in
Australia

Grain, Seed, Animal Feed &
Unmanufactured Tobacco
Wholesaling in the UK
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Industry at a Glance
Key Statistics

$5.2bn
Revenue

Annual Growth

2016–2021

-0.1%

Annual Growth

2021–2026

1.0%

Annual Growth

2016–2026

 

$114.7m
Profit

Annual Growth

2016–2021

-2.6%

  Annual Growth

2016–2021

 

2.2%
Profit Margin

Annual Growth

2016–2021

-0.3pp

  Annual Growth

2016–2021

 

438
Businesses

Annual Growth

2016–2021

-1.9%

Annual Growth

2021–2026

-0.9%

Annual Growth

2016–2026

 

4,680
Employment

Annual Growth

2016–2021

0.8%

Annual Growth

2021–2026

0.5%

Annual Growth

2016–2026

 

$290.3m
Wages

Annual Growth

2016–2021

-0.2%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

1.5%
Demand from animal production

8.4%
Demand from pet stores

-0.2%
Per capita meat consumption

3.8%
Price of feed

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Steady

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Competition

Medium / Increasing

NEGATIVE IMPACT

  Industry Assistance
None / Steady   Barriers to Entry

Low / Increasing

 

Key Trends

 Wholesale prices of feed tend to shift alongside demand and
production of animal feed

 Rising per capita disposable income and higher pet
ownership levels have fuelled demand for pet food products

 Establishments have been getting slightly larger as the
industry expands

 Animal production industries are anticipated to benefit from
increased poultry consumption

 Animal feed producers are expected to increasingly
incorporate wholesale functions

 New technologies, such as radio-frequency identification, will
likely reduce the need for inventory staff

 Volatile downstream demand has been the primary driver
behind the decline in industry revenue
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

   

WEAKNESSES

  Low & Increasing Barriers to Entry

  None & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Per capita meat consumption

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Demand from animal production
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Executive Summary Feeding frenzy: Demand from key downstream industries will likely
strengthen as the overall economy improves

The Agricultural Feed Wholesaling industry in Canada wholesales animal feed products to animal farmers and
retailers, such as pet stores and supermarkets. Over the five years to 2021, industry revenue has been volatile,
largely due to the fluctuating price of animal feed. Despite growth in feed prices, diminished demand from animal
farmers alongside an expected downturn in overall demand in 2020 due to the COVID-19 (coronavirus) pandemic is
expected to result in a decline in revenue. Thus, IBISWorld expects industry revenue to fall slightly, decreasing at an
annualized rate of 0.1% to $5.2 billion over the five years to 2021, despite forecast growth of 1.0% in 2021 alone
due to expectations for increased demand amid an improved economic landscape following the pandemic.

Volatile downstream demand has been the primary driver behind the decline in industry revenue. However, growth
in feed prices has constrained revenue declines as operators have been able to capture more revenue per sale. A
decline in demand for industry goods from producers of red meat products has been another factor contributing to
the decline, as some of these producers are expected to cease operations due to shifting consumer sentiment
toward red meat products. Over the past five years, both the industry's major upstream and downstream markets,
animal farms and animal feed producers, have experienced steady consolidation. Fewer animal farms and feed
producers result in fewer, but larger wholesaling opportunities, leading to industry consolidation. As a result, the
number of small wholesaling operations has shrunk. Additionally, the increasing number of feed producers that have
vertically integrated wholesale services into their supply chain has driven out many independent wholesalers that
have not been able to compete. Profit is expected to suffer as a result of the coronavirus pandemic, although a
modest recovery is expected in 2021.

Industry revenue is expected to grow over the five years to 2026. The price of feed is anticipated to grow as biofuel
production regains steam. Demand from key animal production and retail industries will likely strengthen as the
overall economy improves and individuals spend more on food items. As a result, industry revenue is forecast to
increase at an annualized rate of 1.0% to $5.5 billion over the five years to 2026. Consolidation is expected to
continue, with smaller, less profitable wholesalers forced out of the industry, while profit will likely remain stable.
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Industry Performance

Key External
Drivers

Price of feed

Feed wholesalers resell feed that was purchased from crop farmers. Since wholesalers can generally pass along
higher input costs to downstream farmers, higher feed prices can bolster wholesale revenue. The price of feed is
expected to increase in 2021.

 

Demand from animal production

Demand for animal feed is derived from the level of livestock production. Therefore, any increase in the United
States' livestock inventory translates directly to increased demand for animal feed. The opposite is true when
livestock production decreases. Demand from animal production is expected to increase in 2021.

 

Demand from pet stores

Demand for pet food is largely correlated to demand from pet stores. As demand from pet stores increases,
highlighting a higher rate of pet ownership, demand for pet food will likely grow. Demand from pet stores is
anticipated to increase in 2021, representing a potential opportunity for the industry.

 

Per capita meat consumption

Per capita meat consumption drives demand for beef, pork and poultry farming. As per capita meat consumption
grows, meat farmers increase their livestock numbers, thereby raising demand for animal feed. Per capita meat
consumption is expected to increase marginally in 2021. However, consumer sentiment toward meat consumption
has changed in recent years, posing a potential threat to the industry.
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Current
Performance

The Agricultural Feed Wholesaling industry in Canada distributes a range
of animal feed products to both livestock farmers and pet stores.

A wholesaler may have exclusive distributorship to sell a particular brand within a specified territory, but most often,
distributors sell feed products in competition with other wholesalers. While the performance of the industry largely
depends on demand from the agriculture sector, the most important determinant of revenue growth is the price of
animal feed. Wholesalers can pass along higher feed costs to downstream buyers, boosting revenue when price
increases occur. Despite recent growth in feed prices, a decline in downstream demand amid overall economic
volatility has resulted in declining industry revenue in recent years. Therefore, industry revenue has declined at an
annualized rate of 0.1% to $5.2 billion over the five years to 2021, despite forecast growth of 1.0% in 2021 alone
due to an expected improvement in the overall economy as the COVID-19 (coronavirus) vaccine is increasingly
rolled out.

PRICE OF FEED

Wholesalers generally benefit from higher feed prices as they pass
increased costs on to consumers in the form of higher prices, thereby
boosting revenue.

However, if the price of feed increases too dramatically, livestock farmers may decrease feed purchase quantities,
which can negatively affect demand for wholesale services. Wholesale prices of feed tend to shift alongside demand
and production of animal feed.

Over the past five years, a combination of shifts in global demand and significant economic volatility due to the
coronavirus pandemic have reduced demand for industry products. In 2020, many downstream operators
experienced operational disruptions, which may ultimately lower the amount of animal feed they require. The price of
feed has grown an annualized 1.1% over the five years to 2021, which has affected wholesale prices of feed, but
has also affected demand amid significant domestic economic volatility. The volume and price mix has led to
unfavourable revenue trends, although revenue has increased during most of the period.

VOLATILE DEMAND

Demand for feed products from some animal production sectors has
increased over the past five years.

Most meat and dairy producers benefit from Canada's supply management system, which has helped keep demand
for animal products steady. Moreover, population growth has provided a steady increase in demand for staple
commodities produced by most farmers. Furthermore, per capita income growth in key export markets, such as in
the United States and Europe, has helped spur demand for meat products. As a result, animal farmers have
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demanded healthy levels of feed necessary to increase productivity. However, declining demand from producers of
red meat has harmed industry revenue despite the recent growth in feed prices.

Rising per capita disposable income and higher pet ownership levels have fuelled demand for pet food products
during the period. Growth in this segment has also been spurred by the pet humanization movement, whereby
owners treat their pets as fellow members of their families by buying specialty or premium foods that may guarantee
health and wellness. In turn, wholesalers have earned higher revenue by selling high quality pet foods that
incorporate consumers' demands for natural, organic, eco-friendly products and flavours. These products tend to
carry a heftier price for consumers than humanizing pet owners are ready to pay.

WHOLESALE BYPASS AND STRUCTURAL SHIFTS

Over the past five years, many animal feed producers have moved the
wholesale of their products in-house, which has affected the structure of
the industry.

Manufacturers' sales branches and offices provide a direct distribution link from an industrial animal feed plant to
downstream markets, which reduces the potential for a traditional merchant wholesaler to act as an intermediary
between producers and retailers. By cutting out the cost of a traditional merchant wholesaler, these branches can
sell feed products to downstream retailers and farmers at lower prices.

Similarly, large retailers have increasingly sourced feed products directly from manufacturers to cut down on
purchase costs. New technologies that enable the distribution process to be handled and tracked electronically are
aiding wholesale bypass, making it easier for retailers and other customers to deal directly with animal feed
producers and limiting demand for traditional industry wholesalers. Increased instances of wholesale bypass have
also contributed to the slight decline in industry revenue. These trends have caused many smaller feed wholesalers
to lose revenue and profit because they were forced to lower prices to remain competitive. Consequently, profit,
measured as earnings before interest and taxes, is expected to account for 2.2% of revenue in 2021, down from
2.5% in 2016.

As the amount of available wholesaling opportunities has decreased, especially for sales to smaller farms, smaller
regional wholesalers have been forced out of the industry. Therefore, the number of industry enterprises has
declined an annualized 1.9% to 438 companies over the five years to 2021. To cope with wholesale bypass,
independent feed wholesalers have invested in technology that improved warehousing, distribution and logistics
activities, including communication with customers. However, establishments have been getting slightly larger as the
industry expands. As a result, industry employment has grown an annualized 0.8% to 4,680 employees over the five
years to 2021.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Price of
Feed Index

(Index)
2012 4,330 400 702 578 3,869 N/A N/A 223 N/A 100.0
2013 4,583 413 656 542 3,963 N/A N/A 231 N/A 103
2014 4,363 465 630 523 4,729 N/A N/A 303 N/A 98.0
2015 4,946 496 612 510 4,527 N/A N/A 311 N/A 97.7
2016 5,227 486 579 482 4,495 N/A N/A 293 N/A 96.5
2017 4,992 504 585 487 4,786 N/A N/A 310 N/A 94.6
2018 5,169 491 567 473 4,629 N/A N/A 287 N/A 102
2019 5,386 511 553 461 4,765 N/A N/A 296 N/A 103
2020 5,159 345 533 445 4,641 N/A N/A 288 N/A 101
2021 5,212 464 525 438 4,680 N/A N/A 290 N/A 102
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Industry Outlook
Outlook The Agricultural Feed Wholesaling industry in Canada is expected to grow

over the five years to 2026 alongside an improved economic landscape.

Forecast growth in feed prices as a result of higher demand for crops and stable yields is expected to drive revenue
by enabling operators to raise prices. Additionally, an improving economic climate and rising levels of per capita
disposable income will likely drive demand from animal farms and pet stores. Wholesale bypass is expected to
continue changing the structure of the industry and drive many independent players out. However, the industry is
forecast to grow at an annualized rate of 1.0% to $5.5 billion over the five years to 2026.

DEMAND AND PRICE

Demand from downstream industries is expected to support revenue
growth during the outlook period.

Animal production industries are anticipated to benefit from increased poultry consumption and higher meat prices.
Beef prices are expected to rise in Canada, while poultry prices will likely remain stable, which is forecast to fuel
revenue growth in these production industries. Pet stores are expected to increase revenue during the period as per
capita disposable income fuels greater pet ownership activity among consumers. As a result, these downstream
industries are expected to increase the number of animals that need to be fed, thus demanding greater amounts of
feed to the benefit of the industry.

The price of feed is expected to grow at an annualized rate of 1.1% over the five years to 2026, which is anticipated
to be the key driver of industry revenue growth. Biofuel and ethanol production is expected to grow during the
outlook period, which would increase demand for feed ingredients and drive up the price of feed. Crop yields are
expected to stabilize and not affect the price of feed as it has in the past when large surpluses severely depressed
feed prices. However, crop yields are highly volatile and any price volatility from these crops could translate to the
price of feed and affect revenue growth. Corn production in the United States is expected to remain strong and
affect Canada as more corn is imported every year, primarily due to strong demand from animal feed producers.
Despite moderate forecast growth in feed prices, this growth in competition is expected to keep global feed prices
relatively stable.

CONTINUED CONSOLIDATION

The changing landscape in Canadian animal production farms and in the
Canadian Animal Feed Production industry (IBISWorld report 31111CA)
will likely continue to pressure the Canadian Agricultural Feed
Wholesaling industry.

As animal feed producers consolidate into fewer and larger producers, the number of available opportunities to
wholesale feed from processors to farms will likely shrink. Furthermore, as animal farms grow larger, they are more
likely to source feed directly from feed processors, bypassing wholesalers entirely. Along similar lines, animal feed
producers are expected to increasingly incorporate wholesale functions into their operations. As a result, the number
of industry operators is expected to continue falling, decreasing at an annualized rate of 0.9% to 418 companies
over the five years to 2026.
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SLOW PROFIT GROWTH

During the outlook period, increased investment in labour-saving
technologies is projected to continue reducing wages as a percentage of
industry revenue.

New technologies, such as radio-frequency identification, will likely reduce the need for inventory staff and make
existing supply chain processes more efficient. Nevertheless, due largely to growth in revenue and demand for
products, the number of industry employees is anticipated to grow, increasing at an annualized rate of 0.5% to 4,796
workers over the five years to 2026. At the same time, industry consolidation is anticipated to drive less profitable
businesses out of the industry in light of larger wholesaling operations that can offer more lucrative contracts to
suppliers, farmers and retailers; however, this may also place downward pressure on profit due to vertical
integration. Nonetheless, wholesale bypass and the growing number of manufacturers' sales branches and offices
will likely continue to constrain, pressuring the industry. As a result, industry profit, measured as earnings before
interest and taxes, is expected to remain steady, accounting for 2.2% of industry revenue in 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Price of
Feed Index

 (Index)
2021 5,212 464 525 438 4,680 N/A N/A 290 N/A 102
2022 5,295 468 521 433 4,716 N/A N/A 293 N/A 104
2023 5,339 473 516 428 4,736 N/A N/A 295 N/A 105
2024 5,389 476 512 425 4,765 N/A N/A 296 N/A 106
2025 5,442 479 509 422 4,785 N/A N/A 298 N/A 107
2026 5,467 481 505 418 4,796 N/A N/A 299 N/A 108
2027 5,511 485 503 416 4,816 N/A N/A 300 N/A 108
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry has experienced increased consolidation

Feed wholesaling is an integral part of the farming supply chain

There is little technological change affecting industry operations

The Agricultural Feed Wholesaling industry in Canada is expected to grow at a slower rate than the overall economy
over the 10 years to 2026. IBISWorld estimates that industry value added (IVA), which measures an industry's
contribution to the overall economy, will decline an annualized 0.1% over the 10 years to 2026, compared with
Canadian GDP growing an annualized 1.7% during the same period.

The number of participants in this industry is forecast to fall moving forward as some industry operators have
consolidated into cooperatives. Larger suppliers can use economies of scale to get better prices for their customers.
This model has proven profitable and typically yields higher profit than what independently owned operators are
usually able to achieve, which has increasingly driven out smaller players.

Finally, industry services are widely accepted and not subject to intense technological change. Feed wholesalers
service the agricultural sector, which is a relatively stable mainstay of any country's economy. The products
wholesalers provide have remained largely in demand for centuries. As a result, the industry is likely to remain
relevant long into the future. Still, the industry has been threatened by the increasing trend of wholesale bypass, in
which manufacturers market feed products directly to retailers and farmers, thereby eliminating the role of traditional
wholesalers. However, the industry will likely remain an integral part of the supply chain of upstream and
downstream industries.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Hog & Pig Farming in Canada

Beef Cattle Production in Canada

Chicken Egg Production in Canada

2nd Tier

Pet Stores in Canada

Agricultural Feed Wholesaling in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Animal Feed Production in Canada

Metal Can & Container Manufacturing in Canada

Printing, Paper, Food, Textile & Other Machinery
Manufacturing in Canada

2nd Tier

Soybean Farming in Canada

Wheat Farming in Canada

Corn Farming in Canada

Products & Services

  LIVESTOCK AND DAIRY FEED

In the Canadian Agricultural Feed Wholesaling industry, most cattle are
raised on either a grass- or corn-fed diet.

Grass-fed or pasture-fed cattle eat different types of forage, including grass, legumes or silage. Most grass-fed cattle
are raised for beef production, while dairy cattle tend to be corn-fed. Corn-fed cattle are given a mixture of maize,
soy and other types of high-starch, high-energy foods to fatten quickly. This diet helps increase yields from dairy
cattle. Health concerns have led to a decline in demand for beef products in recent years as scientists have
connected red meat consumption with higher incidents of cancer and heart disease. As a result, consumers are
replacing beef purchases with chicken and fish. Revenue derived from sales of livestock and diary feed is expected
to decline accordingly, alongside constrained demand for beef. In 2021, livestock and dairy feed is estimated to
account for 53.3% of revenue, down from 53.7% in 2016.

POULTRY FEED

Poultry feed is made mostly of grains for chickens, turkey, ducks, geese
and other domestic birds.

The amount and nutritional quality of feed required depends on the height and age of the poultry being fed, in
addition to the season. Birds in their prime require a mix of protein and carbohydrates along with vitamins and
dietary minerals. Some birds also require the use of grit, which are tiny rocks, in their feed that helps them digest
food. Feed is the most expensive cost for operators engaged in commercial poultry farming. This segment has
grown in popularity over the five years to 2021 due to shifting consumer sentiment. Chicken has developed the
perception of being healthier than other types of meat, such as beef and pork, which are increasingly linked to heart
disease and cancer. Chicken surpassed beef in 2002 to become the most consumed meat in Canada and has
grown steadily in popularity ever since. Poultry growers have increased production to meet greater demand,
purchasing greater quantities of chicken feed. Poultry feed is expected to account for 11.1% of revenue in 2021, up
from 10.5% in 2016.
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HOG AND PIG FEED

Commercially raised pigs are fed very specific diets that contain high
amounts of energy, protein, amino acids, vitamins and minerals.

These specially prepared diets are extremely expensive and make up most pig farmers' operational costs. Most
farms use a mix of blended grains, such as corn, oats, wheat or barley, in addition to greens and dried food made
from meat to feed pigs. Minerals and vitamins are added to this solution to provide added nutritional content. Hog
and pig feed have shrunk slightly as a percentage of industry revenue over the past five years. Disease outbreaks,
fluctuating disposable income and high feed costs have put pressure on hog farmers and hurt sales of pork
products. Furthermore, health-conscious consumers have increasingly switched to poultry and seafood as their
primary sources of protein due to medical studies that have linked pork and red meat to heart disease and some
cancers. Demand for pig feed has decreased accordingly as pig farming becomes less profitable and popular. Hog
and pig feed is expected to account for 12.6% of revenue in 2021, down from 13.3% in 2016.

OTHER ANIMAL FEEDS

Other animal feeds include various fish and shrimp feeds, supplements,
concentrates and premixes, but is primarily made up of food for pets.

This segment also includes miscellaneous feeds, such as earthworm food and food for lab rats. All other animal feed
has grow, modestly as a share of industry revenue during the period due to the diversified nature of its products. In
2021, this segment is expected to account for 23.0% of revenue, up from 22.6% in 2016.

Demand
Determinants

Livestock numbers

In the Canadian Agricultural Feed Wholesaling industry, the number of livestock, including cattle, poultry and pigs,
owned in any year is a good determinant of demand. An increase in livestock ownership among ranchers and
farmers will likely lead to an increase in demand for animal feed. This is particularly true given that most livestock
require a very specific diet to produce enough meat to be considered profitable.

Farming intensity

Most industry demand comes from livestock, poultry and pig farmers that require feed to raise animals. The intensity
of these farming operations affects demand for industry services. Animals in intensive operations are fed a very
specific diet of nutritionally modified foods to yield expected amounts of meat, milk or eggs. The precise nature of
this process, along with the high caloric nature of the food, makes this type of feed particularly expensive. In
contrast, livestock grown on low-intensity farms find most of their diet outside of manmade foodstuffs. Animals grown
on these farms survive by grazing off pastures and eating organically grown foods. Therefore, the number of
intensive farms increases demand for animal feed, driving wholesaling demand up, while the number of less
intensive farms reduces demand. The number of low intensity farms has increased in recent years due to rising
concern among consumers over meat quality and the ethical treatment of farm animals. This organic farm
movement has decreased demand for some industry feed products.

Subsidies

Canada implements a supply managed quota system that determines production volumes of certain animal goods,
such as poultry and dairy products. In recent years, the subsidy has helped inflate some of Canada's animal
production industries, providing steady feed demand. Regulations control the price of milk, cheese, eggs and
poultry, but not the price of swine or beef.

Pet ownership

Pet owners provide steady demand for industry services due to the essential role food plays in caring for a pet.
Demand for pet food is less susceptible to changes in price because most pet owners lack the ability to produce pet-
specific food. Also, many pet owners are emotionally attached to their pets and are more willing to endure price
hikes for products they believe will boost their pet's health. Therefore, pet food sales and pet ownership are highly
correlated; as the number of pet owners increases, so will sales of pet food.
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Major Markets

  CATTLE AND PIG PRODUCERS

Cattle and pig producers represent the largest market for the Agricultural
Feed Wholesaling industry in Canada.

These farmers purchase feed for cows, cattle and pigs used in milk and meat production. Although many cattle and
pig producers are also involved in growing various crops, which can be turned into animal feed, most opt to
purchase commercial animal feed to streamline farming operations. Even when producers grow their own animal
feed, they often turn to industry wholesalers to purchase added nutrients. Sales to cattle and pig producers are
expected to account for 65.9% of industry revenue in 2021, down from 66.9% in 2016. This expected decline has
occurred as a result of changes in consumer sentiment toward red meat products.

POULTRY PRODUCERS

Poultry producers account for a moderate share of industry revenue and
have grown as a share of industry revenue due to growth in consumer
demand for poultry products due to health concerns regarding red meat.

Chicken and turkey products have become very popular among consumers in recent years, despite the long
tradition of beef and pork consumption in Canada. In 2021, sales to poultry producers are expected to account for
11.1% of industry revenue, up from 10.5% in 2016.

PET STORES AND OTHER WHOLESALERS

Specialty pet stores primarily purchase dog and cat food from industry
operators, in addition to various specialty food products for household
pets.

Specialty pet store retailers' products are generally more expensive than those sold at grocery stores. Operators
remain competitive by carrying premium brands and providing tailored advice to customers. This market's share of
industry revenue has increased over the past five years due to the pet humanization trend. Households increasingly
want higher quality foods for their pets, including brands that can only be found at specialty pet stores. Over the
coming years, rising household income will likely enable consumers to spend more on their pets, increasing
purchases of premium products. As a result, pet stores are expected to continue to increase as a share of industry
revenue.

A substantial portion of revenue is likely to come from wholesalers supplying other wholesalers. Some of this
revenue comes from manufacturers' sales branches and offices (MSBOs) supplying traditional merchant
wholesalers, while other wholesaler-to-wholesaler operations include the sale of animal feed products from national
wholesalers to smaller regional wholesalers or the wholesale of animal feed products from larger farm supply
wholesalers to specific animal feed wholesalers. MSBOs sales to wholesalers have declined over the past five years
as more animal feed manufacturers have started directly supplying their products to retailers, no longer working
through third-party wholesalers. This trend, called wholesale bypass, has decreased demand for third-party
merchant wholesalers. Overall, sales to pet stores and other wholesalers are expected to account for 23.0% of
industry revenue in 2021, up from 22.6% in 2016.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

In the Canadian Agricultural Feed Wholesaling industry, international trade of animal feed is recorded at the
manufacturing level. For more information, refer to IBISWorld report 31111CA.

Business
Locations

  The distribution of business locations in the Canadian Agricultural Feed Wholesaling industry largely follows the location of animal
feed producers, limiting transport costs from factories to wholesale warehouses. In turn, the distribution of animal feed producers'
establishments is determined by population patterns, favourable climate conditions for growing grains and proximity to
downstream markets, including pet stores and animal farms. Pet food producers tend to locate near or close to heavily populated
areas where there are likely household consumers with pets. Animal feed producers locate closer to livestock, poultry and pork
growers to reduce transportation costs. Producers also situate in areas dominated by crop production, particularly of grains, such
as corn, wheat and barley, which are widely used in feed production. This divides industry animal feed producers between two
areas of the country, which include provinces with large metropolitan centres, such as Ontario and Quebec, in addition to
agricultural centres, such as Alberta.

Although industry establishments are spread from Alberta to Prince Edward Island, most animal feed wholesalers are
concentrated in Quebec and Ontario. Ontario, which accounts for the largest share of the Canadian population, holds the largest
concentration of industry establishments, accounting for 31.3% of business locations in 2021, according to the latest figures from
Statistics Canada. Quebec accounts for the second-largest share, accounting for 24.8% of industry establishments in 2021. British
Columbia and Alberta are home to 14.9% and 12.6% of industry establishments, respectively, in 2021. All other provinces have a
relatively low share of animal feed wholesalers.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Agricultural Feed Wholesaling industry in Canada has a low level of market share concentration with no
company expected to account for more than 1.0% of industry revenue in 2021. The industry is dominated by several
small regional players that wholesale to local farmers, which is characteristic of the wholesale sector. This is
evidenced by the fact that more than 95.0% of industry operators employ fewer than 100 workers and an estimated
81.4% of industry operators have fewer than 20 employees. Also, nonemployers are expected to account for 36.2%
of industry establishments. As animal feed producers increasingly take on distribution and sales roles for their own
products, the need for third-party wholesalers dwindles. This trend, called wholesale bypass, has caused numerous
smaller industry operators to exit the industry over the five years to 2021. This trend is expected to continue, with
animal feed wholesalers competing with manufacturers' sales branches and offices, forcing many smaller dairy
wholesalers out of business. As a result of this ongoing trend, industry concentration is expected to remain low, but
increase slightly over the five years to 2026.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Effective cost controls:
Due to the low profit associated with wholesaling any product, it is necessary to minimize all operating costs.
Operators may choose to source their inputs from low-cost overseas suppliers for this reason.

Ability to control stock on hand:
It is necessary to control stock levels and forecast future needs with appropriate information technology. Otherwise,
cash flows may suffer as demanded products go out of stock or funds are tied up in excess stock.

Having a cost effective distribution system:
Having a cost-effective distribution system is an important method used by operators to control costs. One of the
most cost-effective methods of selling animal feed is through the internet because it is not labour intensive.

Ability to avoid wholesale bypass:
The ability to avoid wholesale bypass is critical for any wholesaling industry to maintain its sales. Operators can do
this by obtaining supply contracts with buyers and maintaining good upstream and downstream relationships.

Having a good reputation:
It is important to have a good reputation when selling to farmers, most of whom establish lifetime business
relationships with their dealers.
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Cost Structure
Benchmarks

  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 2.2% of revenue in 2021, down from 2.5% in
2016. The low level of profit is a result of high competition and the
increasing trend of vertical integration. Vertical integration has resulted
in wholesalers that are also producers, enabling these companies to
realize a higher level of profitability. Many smaller agricultural feed
wholesalers have exited the industry due to difficult operating
conditions. In 2020, the average industry operator is not expected to be
profitable due to the spread of COVID-19 (coronavirus), which is likely
to cause a decline in downstream demand and lower feed prices.

 

  Wages

Wage costs are relatively low, accounting for 5.6% of revenue in 2021,
a figure that has remained steady over the five years to 2021.
Operators are expected to increasingly invest in automation technology
to reduce the need for workers, but that trend has not prevented
employment growth during the period. Industry employees must
possess people skills and technical knowledge, which prevents the
automation of some job activities.
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  Purchases

As with all wholesaling industries, the cost of purchased goods, which
are resold to customers, is the major expense incurred. Purchases
include the acquisition of animal feed and added nutrient products.
Operators create value through packaging, logistics and by blending
various feeds together into a final product to be used by the farmer.
Transportation to buyers can also pose a value-add opportunity if
wholesalers are not located close to their markets. Purchase costs are
expected to account for 87.4% of industry revenue in 2021, remaining
steady as a share of revenue during the period.

 

  Marketing

Marketing costs are expected to account for 0.2% of revenue in 2021,
remaining steady as a share of revenue over the past five years.

 

  Depreciation

Depreciation is a relatively minor expense for animal feed wholesalers.
The main costs of capital are warehouses, computer systems and
some vehicles. However, many warehouses are leased rather than
purchased, which reduces depreciation costs. Continuous upgrading of
computer hardware and software, including industry-specific stock
control information systems, is necessary for efficient industry
management. Depreciation costs are expected to remain steady as a
share of revenue and account for 1.2% of revenue in 2021.

 

  Rent

Rental costs are expected to account for 0.3% of revenue in 2021,
remaining unchanged as a share of revenue during the period.
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  Utilities

Utilities are expected to remain steady as a share of revenue and
account for 0.2% of revenue in 2021.

 

  Other Costs

Other expenses, including administrative, legal, shipping and
transportation fees, make up the remainder of industry revenue. Other
costs are expected to account for 2.9% of industry revenue in 2021, up
from 2.7% in 2016.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Increasing

  Competition between operators in the Canadian Agricultural Feed
Wholesaling industry is typically moderate to high.

Wholesalers contribute very little value-added opportunities to the products they sell besides an established
distribution network and the ability to buy and store products in bulk. Therefore, existing operators must use
protection-like tactics against retailers and cooperatives to maintain their relevance in the farm supplies value chain.
Moreover, low barriers to entry ensure new entrants can easily open businesses and compete with established
operators. These factors lead to a significant level of external and internal competition in the industry.

INTERNAL COMPETITION

Although price competition can be quite fierce among wholesalers, the
geographic restriction of many industry establishments limits the level of
competition.

An estimated 57.5% of all industry establishments are businesses with fewer than 10 employees that focus on
delivering animal feed products to local farmers and retailers, depressing the level of competition. Nonetheless, local
wholesalers must compete with larger, national animal feed wholesalers that can often offer better prices and a
wider range of feed products. Additionally, the lack of product diversification between the goods sold by animal feed
wholesalers further increases price-based competition within the industry. Consequently, operators must offer a
competitive price within their region to sustain consistent sales. To a lesser extent, wholesalers can garner sales
and additional profit through branding. Distributors that are well known and respected within the farm sector will
likely have a better chance of securing exclusive distribution of their brand. Typically, these brands sell themselves,
so competition for particular manufacturers' agencies is intense.

EXTERNAL COMPETITION

Wholesalers also experience competition in the form of wholesale bypass.
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Manufacturers of animal feed have increasingly expanded their operations to include in-house wholesaling
operations and national distribution networks. These wholesaling operations, known as manufacturers' sales
branches and offices (MSBOs), are able to take advantage of vertical integration to pass operational efficiencies
through the supply chain in the form of lower prices. Similarly, large retailers have the power to source their supplies
directly from the manufacturer and cut costs by bypassing wholesale mark-ups. The rising presence of MSBOs has
placed competitive pressure on smaller merchant wholesalers that are easily bypassed, forcing many smaller
wholesalers out of the industry over the five years to 2021. It is important to note that MSBOs that do not operate
separately from their parent company are not included in the wholesaling industry; refer to IBISWorld report
31111CA for more information.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Increasing

  The Agricultural Feed Wholesaling industry in Canada is
subject to low to moderate barriers to entry, with the
biggest impediment to entry being competition among
existing wholesalers. New entrants to the industry may
have a difficult time securing contracts from animal
farmers and pet stores, therefore limiting growth.
Additionally, the rising number of manufacturers that
bypass wholesalers and sell their products directly to
retailers has increased the level of competition within the
industry. Another barrier to entry comes in the form of the
initial cost of establishing warehousing and distribution
systems. The major capital cost to enter the industry is
the purchase of storage facilities to store and transport
animal feed products. New entrants also need to invest in
electronic inventory systems and computerized tracking
software.

Despite these difficulties, barriers to entry remain low to
moderate for the industry. There are few industry
incumbents that hold substantial market share beyond
their limited regional reach; while initial investments may
be a barrier for some new entrants, many of these
investments can be minimized through the option of
leasing or renting equipment and storage space. Lastly,
no official licence or permission is necessary to start an
operation, further reducing barriers to entry.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance None  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Agricultural Feed Wholesaling industry in Canada has a low level of globalization. Most animal feed wholesalers
are small organizations that cater to a limited geographic area. There a few wholesalers that operate internally, such
as Sollio Cooperative Group, which is the largest player in the industry. However, most industry operators are
domestically owned and operated and ae hardly affected by international trends. Additionally, international trade for
animal feed is recorded at the manufacturing level, further limiting the industry's globalization.
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Major Companies
There are no major players in this industry

Other Companies The Agricultural Feed Wholesaling industry in Canada is mainly composed of smaller operators that service a limited
geographic area. Many feed wholesalers are vertically integrated farms that may sell their crops as feed, which
drives industry fragmentation since the agricultural industries are highly fragmented. As a result, there is no single
wholesaler that is expected to account for more than 5.0% of the industry market in 2021.

Sollio Cooperative Group

  Market Share: 1.0%
  Sollio Cooperative Group, which was previously known as Le Coop federee until 2020, is an integrated agri-food

business serving about 100,000-member co-ops across Quebec, New Brunswick, Ontario, Alberta, Manitoba and
Saskatchewan. The company employs about 12,000 people and also employs more than 16,000 people through its
network. The company earns industry-specific revenue through its agriculture division, which wholesales a variety of
products, including feed, seed and farm equipment, which farmers require to run their business. The company
manufactures its own feed solutions at 11 different feed mills. The company is expected to generate $51.6 million in
industry-relevant revenue in 2021, representing 1.0% of the market.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Agricultural Feed Wholesaling industry in Canada
exhibits a medium level of capital intensity. For every $1.00
spent on wages, an estimated $0.21 will be spent on
capital in 2021. Operators have continued to invest in
automation and other technology, although at a slower rate
than in 2016. For instance, technologies, such as radio-
frequency identification, are used to track orders and
inventory levels, limiting the need for labour. At the same
time, workers' functions are shifting away from labour-
intensive stocking and packaging activities toward
customer relations. Employees provide clients with
additional services, such as feed advice sessions and
consultation services, in an attempt to increase profitability.

Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change
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  The Agricultural Feed Wholesaling industry in Canada is not exposed to any
major technological disruptions that could reduce demand for wholesaling
services.

Technological developments that could enable farmers to produce their own animal feed easily would disrupt the industry,
but there have not been major developments that have severely affected the industry. However, some mixed farming
operations have been able to feed their animals through their crop farming, essentially circumventing the industry; this
trend, however, is not widespread.

The level of technology change is    Low

  Over the five years to 2021, participants in the Canadian Agricultural Feed
Wholesaling industry have increasingly invested in technologies that track and
restock inventory automatically.

A fully automated inventory control system records inventories, selects products, determines minimum order quantities and
readies the products for dispatch. Other technological developments, such as electronic data interchange (EDI) and
barcodes on product packages have assisted in product management, pricing, sale and delivery. EDI permits for instant
electronic transfer of data between customers and wholesalers.

Tracking systems are also used to manage warehouse inventories. Stocks are monitored electronically so new orders can
be placed automatically when storage space emerges or stopped when supplies reach a critical level. Again, this process is
often computerized with time slots allocated to suppliers and labels issued to indicate where to place the delivery in the
warehouse and to take account of necessary stock rotations.

Radio-frequency identification (RFID) technology is expected to replace bar codes as the primary method of identifying and
tracking goods in the industry. RFID technology permits for noncontact reading and real-time data collection and can
withstand difficult conditions that would normally cause bar codes to fail or deteriorate. Major retailers, such as Walmart
Inc., have changed their information technology systems to use RFID technology and wholesalers are working to
incorporate RFID into their operations.

Still, the nature of the industry inherently constrains it from any large-scale technological innovation. The industry does not
produce feed products, it simply passes them along the supply chain. Therefore, any innovations in animal feed production
do not directly affect industry operations.

Revenue
Volatility

The level of volatility is    Medium

  The Agricultural Feed Wholesaling industry in Canada experiences a moderate
level of revenue volatility, primarily due to the fluctuating cost of animal feed.

Wholesalers generally pass along higher feed costs to downstream buyers, so any fluctuations in the price of feed are
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reflected in revenue changes. However, much of the potential volatility is dampened by the diversity of feed sources that
can be used for farm animals. Many grains and foods can be used as feed, which enables upstream sellers to be flexible,
which makes wholesalers flexible and able to withstand changes in downstream demand. Additionally, wholesalers have
been able to keep prices stable despite the decline in the price of feed. Revenue volatility for animal feed wholesalers can
also be affected by demand from animal producers, environmental conditions, such as droughts or floods and demand from
pet stores. Over the five years to 2021, IBISWorld expects industry revenue to fluctuate an average of 6.5% each year.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

There is no explicit government policy or regulation aimed at operators in the
Agricultural Feed Wholesaling industry in Canada.

However, all industry operators must comply with the federal and provincial laws applicable to all Canadian businesses,
including minimum wage statutes, federal labour standards, the Environmental Protection Act and the Competition Act.
Furthermore, wholesale trade in Canada is regulated at the federal level by the Competition Act of 1889, which oversees
mergers and monopolies, specialization agreements, export agreements, price discrimination, delivered prices, reciprocal
buying and resale price maintenance.

Additionally, there is significant regulation of the upstream Canadian Animal Feed Production industry (IBISWorld report
31111CA), which, while not directly controlling wholesaling operations, determines what can and cannot be put into animal
feed products. For example, Health Canada, the department of the Canadian government responsible for national public
health, has decided to phase out the use of antibiotics for growth promotion or vaccinations against diseases in livestock,
swine and chicken meat production. Still, regulation directed at animal feed wholesalers is minimal.

Industry
Assistance

The level of industry assistance is    None and the trend is Steady

Operators in the Canadian Agricultural Feed Wholesaling industry receive no
direct subsidies from federal and provincial governments, resulting in minimal
industry assistance.

Furthermore, there are no industry associations specifically dedicated to wholesalers that operate exclusively in the resale
and distribution of animal seed products. Since the industry does not engage in any direct international trade, any existing
tariffs do not directly affect industry operations.

Due to the spread of COVID-19 (coronavirus), the Canadian Government has instituted a variety of assistance programs
that some industry operators may qualify for. For example, the Canada Emergency Wage Subsidy provides relief for
eligible employers that have been negatively affected by the coronavirus. Additionally, operators can take advantage of tax
deferrals and improved access to credit and loans to remain liquid. The Canada Emergency Business Account provides
interest-free loans to small businesses of up to $40,000. Large operators can apply for bridge financing through the Large
Employer Emergency Financing Facility.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Price of
Feed Index

(Index)
2012 4,330 400 702 578 3,869 N/A N/A 223 N/A 100.0
2013 4,583 413 656 542 3,963 N/A N/A 231 N/A 103
2014 4,363 465 630 523 4,729 N/A N/A 303 N/A 98.0
2015 4,946 496 612 510 4,527 N/A N/A 311 N/A 97.7
2016 5,227 486 579 482 4,495 N/A N/A 293 N/A 96.5
2017 4,992 504 585 487 4,786 N/A N/A 310 N/A 94.6
2018 5,169 491 567 473 4,629 N/A N/A 287 N/A 102
2019 5,386 511 553 461 4,765 N/A N/A 296 N/A 103
2020 5,159 345 533 445 4,641 N/A N/A 288 N/A 101
2021 5,212 464 525 438 4,680 N/A N/A 290 N/A 102
2022 5,295 468 521 433 4,716 N/A N/A 293 N/A 104
2023 5,339 473 516 428 4,736 N/A N/A 295 N/A 105
2024 5,389 476 512 425 4,765 N/A N/A 296 N/A 106
2025 5,442 479 509 422 4,785 N/A N/A 298 N/A 107
2026 5,467 481 505 418 4,796 N/A N/A 299 N/A 108

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Price of
Feed Index

(%)
2012 24.0 19.5 -4.49 -3.83 11.8 N/A N/A 6.38 N/A 12.6
2013 5.84 3.19 -6.56 -6.23 2.42 N/A N/A 3.22 N/A 3.22
2014 -4.81 12.4 -3.97 -3.51 19.3 N/A N/A 31.6 N/A -5.07
2015 13.4 6.73 -2.86 -2.49 -4.28 N/A N/A 2.63 N/A -0.31
2016 5.69 -1.96 -5.40 -5.50 -0.71 N/A N/A -6.07 N/A -1.26
2017 -4.51 3.57 1.03 1.03 6.47 N/A N/A 5.88 N/A -1.97
2018 3.53 -2.59 -3.08 -2.88 -3.29 N/A N/A -7.24 N/A 8.24
2019 4.21 4.11 -2.47 -2.54 2.93 N/A N/A 3.16 N/A 0.87
2020 -4.23 -32.4 -3.62 -3.48 -2.61 N/A N/A -2.94 N/A -2.58
2021 1.02 34.2 -1.51 -1.58 0.84 N/A N/A 0.90 N/A 1.03
2022 1.59 0.99 -0.77 -1.15 0.76 N/A N/A 0.93 N/A 1.91
2023 0.84 1.02 -0.96 -1.16 0.42 N/A N/A 0.51 N/A 1.18
2024 0.93 0.65 -0.78 -0.71 0.61 N/A N/A 0.64 N/A 0.87
2025 0.96 0.65 -0.59 -0.71 0.41 N/A N/A 0.53 N/A 0.96
2026 0.47 0.45 -0.79 -0.95 0.22 N/A N/A 0.30 N/A 0.76

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 9.25 N/A N/A 1,119 5.16 5.51 57,715
2013 9.02 N/A N/A 1,157 5.03 6.04 58,163
2014 10.6 N/A N/A 923 6.95 7.51 64,157
2015 10.0 N/A N/A 1,093 6.30 7.40 68,787
2016 9.30 N/A N/A 1,163 5.60 7.76 65,072
2017 10.1 N/A N/A 1,043 6.20 8.18 64,710
2018 9.49 N/A N/A 1,117 5.56 8.16 62,065
2019 9.48 N/A N/A 1,130 5.50 8.62 62,204
2020 6.70 N/A N/A 1,112 5.58 8.71 61,991
2021 8.89 N/A N/A 1,114 5.57 8.91 62,030
2022 8.84 N/A N/A 1,123 5.53 9.05 62,129
2023 8.86 N/A N/A 1,127 5.52 9.18 62,183
2024 8.83 N/A N/A 1,131 5.50 9.31 62,204
2025 8.80 N/A N/A 1,137 5.48 9.40 62,278
2026 8.80 N/A N/A 1,140 5.47 9.50 62,323

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Agriculture and Agri-Food Canada
http://www.agr.gc.ca

Pet Food Association of Canada
http://www.pfac.com

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon COOPERATIVE
An association formed by farmers, distributors and processors with the purpose of benefiting its member operators.

MANUFACTURERS' SALES BRANCHES AND OFFICES (MSBOS)
Manufacturers' sales branches and offices are owned and operated by manufacturers but are physically separated
from manufacturing plants.

RADIO-FREQUENCY IDENTIFICATION (RFID)
A technology that tracks products from the time they leave the assembly line to the time they leave the store by
releasing continuous signals from a chip.

WHOLESALE BYPASS
A popular trend within retail and manufacturing industries where producers supply goods directly to stores,
eliminating the middleman.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
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An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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