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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Canadian Restaurant and Hotel Equipment Wholesaling industry is expected to decrease as
demand from major downstream buyers dwindles amid the COVID-19 (coronavirus) pandemic. For more detail,
please see the Current Performance chapter.

· Demand for industry products is expected to decline due to the coronavirus pandemic affecting restaurants' and
hotels' operating environment. For more detail, please see the Demand Determinants chapter.

· Operators are expected to receive government aid to help them recover from the large losses expected from the
coronavirus pandemic. For more detail, please see the Industry Assistance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Restaurant and Hotel Equipment Wholesaling industry in Canada distributes, sells and repairs commercial

machines and equipment generally used in restaurants and stores. Products include balances and scales, cooking
equipment and dishwashing equipment.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Balances and scales wholesaling

Commercial cooking equipment wholesaling

Commercial dishwashing equipment wholesaling

Commercial food service equipment wholesaling

Commercial oven wholesaling

Commercial kitchen utensil wholesaling

Store equipment and fixture wholesaling

Vending machine wholesaling

The major products and services in this industry are:

Major appliances and machinery

Small appliances and machinery

Parts and services

Other
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Supply Chain

SIMILAR INDUSTRIES

Printing, Paper, Food, Textile &
Other Machinery Manufacturing in
Canada

Heating & Air-Conditioning
Equipment Manufacturing in
Canada

TV & Appliance Wholesaling in
Canada

Frozen Food Wholesaling in
Canada

Dairy Wholesaling in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Global Household Cooking &
Appliance Manufacturing

Major Household Appliance
Manufacturing in the US

Restaurant & Hotel Equipment
Wholesaling in the US
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Industry at a Glance
Key Statistics

$2.5bn
Revenue

Annual Growth

2016–2021

-3.1%

Annual Growth

2021–2026

3.4%

Annual Growth

2016–2026

 

$132.5m
Profit

Annual Growth

2016–2021

-5.5%

  Annual Growth

2016–2021

 

5.2%
Profit Margin

Annual Growth

2016–2021

-0.7pp

  Annual Growth

2016–2021

 

1,015
Businesses

Annual Growth

2016–2021

-1.8%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

 

5,289
Employment

Annual Growth

2016–2021

-1.7%

Annual Growth

2021–2026

2.2%

Annual Growth

2016–2026

 

$408.2m
Wages

Annual Growth

2016–2021

-0.7%

Annual Growth

2021–2026

2.5%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

-0.9%
Demand from food services and
drinking places

1.2%
Consumer spending

-1.4%
Value of nonresidential
construction

-0.3pp
Overnight rate

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Technology Change

Medium

NEGATIVE IMPACT

  Revenue Volatility
High   Industry Assistance

Low / Steady

  Barriers to Entry
Low / Steady   Competition

High / Steady

 

Key Trends

 Decreasing demand from downstream buyers in 2020 will
likely outweigh stimulus payments in 2021

 Many operators have had success marketing portable
induction cooktops

 Investments made by operators have not led to increased
profit

 Expansionary opportunities are expected to overturn the
bearishness of the past five years

 IBISWorld expects the number of industry operators to rise

 Remaining players have opportunities to develop strategies
for retaining profit

 Industry operators have experienced the pressure of higher
costs and fewer workers
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Volatility

  Low Imports

  High Profit vs. Sector Average

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  High Customer Class Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Overnight rate

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Value of nonresidential construction
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Executive Summary Served up: An improving economic environment is expected to support
industry growth

The Restaurant and Hotel Equipment Wholesaling industry in Canada distributes commercial cooking, dishwashing,
tableware and food service equipment to restaurants, hotels and drinking establishments. Industry performance
depends on economic factors that affect these downstream markets, including employment, consumer spending and
tourism trends. Additionally, since most restaurant expansions are financed by loans, the availability of credit is
crucial to the industry, making the overnight rate a salient indicator of demand.

Over the five years to 2021, as employment shortages and minimum wage hikes become more prominent, industry
operators have experienced the pressure of higher costs and fewer workers, causing revenue to decrease.
Additionally, falling demand from downstream restaurant, hotel and food service markets has justified the drop in
revenue. These factors have contributed to revenue declining an annualized 3.1% to $2.5 billion over the five years
to 2021. Falling values of nonresidential construction and decreased demand from the industry's major markets
hindered industry performance further in 2020, with revenue declining 18.3% that year alone. The decline in 2020
can be mainly attributed to the COVID-19 (coronavirus) pandemic, which has resulted in a sharp decrease in
demand from the industry's key downstream buyers. However, as economic conditions have been steadily
improving in 2021, with more vaccine roll outs and improving consumer confidence, revenue is forecast to increase
13.3% in 2021 alone. Conversely, the average industry profit margin, measured as earnings before interest and
taxes, is still expected to decrease slightly over the five years to 2021, accounting for 5.2% of industry revenue in
2021.

Over the five years to 2026, an improving economic environment is expected to spur industry growth, among other
key external drivers. Due to positive factors such as an increase in nonresidential construction, industry revenue is
expected to increase, rising an annualized 3.4% to $3.0 billion over the five years to 2026. Still, for operators that
provide maintenance and repair services, this can provide a lucrative opportunity, which may offset a potential
decline in demand as a result of limited business operations due to the coronavirus pandemic.
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Industry Performance

Key External
Drivers

Demand from food services and drinking places

The Restaurant and Hotel Equipment Wholesaling industry in Canada relies on the capital expenditure of restaurant,
hotel and food service operators. Therefore, when food service companies expand their operations and invest in
equipment, industry revenue rises. Demand from food service operators and drinking places is expected to increase
in 2021.

 

Consumer spending

As consumers spend more of their discretionary incomes on travelling and dining out, revenue increases for hotels,
restaurants and other food service operators. Higher revenue for hotels and restaurants justifies new purchases and
improvements in commercial food equipment to handle greater customer demand. Therefore, increasing consumer
spending generally leads to an increase in demand for restaurant and hotel equipment wholesalers. Consumer
spending is expected to increase in 2021.

 

Value of nonresidential construction

Demand for wholesale equipment from restaurants and hotels is positively correlated with trends in the
nonresidential construction of these establishments. Increased construction of new restaurants and hotels naturally
increases purchases of industry products. The value of nonresidential construction is expected to decrease in 2021,
posing a potential threat to the industry.

 

Overnight rate

Most restaurant expansions and improvements are financed by credit. A low overnight rate makes it easier for
restaurant owners to borrow funds for the purchase of new commercial kitchen equipment. Therefore, a lower
overnight rate generally coincides with higher sales for restaurant and hotel equipment wholesalers. The overnight
rate is expected to decrease in 2021, representing a potential opportunity for the industry.
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Current
Performance

Over the five years to 2021, revenue for the Canadian Restaurant and
Hotel Equipment Wholesaling industry has decreased due to a falling
value of nonresidential construction in addition to other macroeconomic
factors such as adverse effects from the COVID-19 (coronavirus)
pandemic.

As a result, industry revenue is expected to decrease at an annualized rate of 3.1% to $2.5 billion over the five years
to 2021, including an increase of 13.3% in 2021 alone. This rise in 2021 can be mainly attributed to the steady
economic recovery after the peak of the coronavirus pandemic. As social distancing and travel restrictions ease,
downstream consumers have begun to regain enough confidence to visit restaurants and resume travel.

As most restaurant expansions are financed through loans, the availability of credit in the economy is crucial for the
purchase of kitchen equipment and the overall performance of the industry. With the current low interest rate
environment, operators may endure a period of increased demand as downstream markets may seek to upgrade
their equipment to prepare for pent-up demand. Still, decreasing demand from downstream buyers in 2020 will likely
outweigh the stimulus in 2021, contributing to declining industry revenue over the five years to 2021.

COOKING WITH FIRE

Buying patterns in the restaurant and hospitality markets closely follow
overall economic activity.

After several years of declining employment figures and rising interest rates, hotels and restaurants have had to cut
back on investments in kitchen upgrades and expansions. For example, in 2017, the Bank of Canada released a
statement that 60,000 jobs may be lost due to a vast increase in the minimum wage (latest data available). A higher
minimum wage, in turn, pressures industry operators, such as full-service, chain and fast food restaurants, in
addition to cafes, cafeterias, bars and other establishments.

Canada's restaurant market generates an estimated $63.9 billion in annual sales, according to a 2021 article
released by Restaurants Canada. Restaurants, which commonly purchase cutlery, cooking, baking and frying
equipment from industry operators, are the largest market for the industry. This vital downstream market has been
gradually slowing down amid a healthy Consumer Confidence Index during most of the period. A factor that has
been influencing industry revenue is a decreasing value of nonresidential construction over the past five years. Fast
food restaurants and cafes have outperformed full-service restaurants due to their more affordable prices,
convenience and superior product development. Thus, these restaurants and cafes have become a bastion of
demand for industry wholesalers, and many have specialized in niches such as coffee shops or sandwich shops to
secure a stable revenue stream.

Despite quick service restaurants' (QSR) success, both QSR and full-service restaurants have experienced the
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effects of a pressured labour market. As more people find it less attractive to work in the food industry. Critical food
service roles are one of Canada's largest employers, sourcing young people with their first-time jobs. A labour
shortage and an increased minimum wage have all attributed to the industry's decline. Quick service restaurants
have attempted to maximize their efficiency by adding seats, shrinking kitchens and making the most of their space.
Some industry operators, such as those offering kitchen design add-on services, have benefited from this trend.
Economy of space has also been a major selling point for certain restaurant and cooking equipment sold by industry
wholesalers. Many operators have had success marketing portable induction cooktops and washers for produce,
offering industry wholesalers with these products an opportunity to grow.

INDUSTRY STRUCTURE AND PROFIT

The industry is highly fragmented, with more than half of all
establishments employing fewer than 10 people that cater to local and
regional markets.

Increasing minimum wages and a decrease in demand from downstream markets, have all drove the number of
industry establishments to decline, which has fallen an annualized 1.5% to 1,168 locations over the five years to
2021. Similarly, industry employment is expected to decrease at an annualized rate of 1.7% to 5,289 workers during
the same period, as any remaining players continue to invest in automation machinery and inventory management
software. Over the past five years, many restaurant and hotel equipment wholesalers have invested in systems that
automate and manage the distribution process in an effort to increase productivity and efficiency in moving their
products. As wholesalers increased their use of computer systems, their relationships with clients have strengthened
because they are able to maintain more reliable and responsive inventories. Such investments have contributed to a
diversification of service offerings. Although investment is needed for industry growth, these investments made by
operators have not led to increased profit. Industry profit, measured as earnings before interest and taxes, has
decreased over the past five years, declining from 5.9% of revenue in 2016 to 5.2% in 2021.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
Confidence

index
(Index)

2012 3,016 733 1,461 1,283 7,148 N/A N/A 478 N/A 86.8
2013 2,905 700 1,373 1,205 6,403 N/A N/A 452 N/A 95.3
2014 2,898 634 1,354 1,195 6,369 N/A N/A 444 N/A 100.0
2015 2,980 629 1,304 1,149 5,917 N/A N/A 444 N/A 98.2
2016 2,977 625 1,262 1,112 5,748 N/A N/A 422 N/A 97.0
2017 2,919 597 1,244 1,089 5,343 N/A N/A 415 N/A 114
2018 2,832 591 1,238 1,080 5,086 N/A N/A 396 N/A 116
2019 2,754 577 1,156 1,007 5,234 N/A N/A 405 N/A 114
2020 2,249 471 1,127 985 4,898 N/A N/A 374 N/A 82.7
2021 2,548 564 1,168 1,015 5,289 N/A N/A 408 N/A 107
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Industry Outlook
Outlook Over the five years to 2026, the Canadian Restaurant and Hotel Equipment

Wholesaling industry is expected to recover along its longstanding
pattern of booms and busts that kept industry revenue within a narrow
range.

A projected increase in consumer spending, and increased demand from hotels and restaurants, will likely
encourage kitchen expansion and growth plans, resulting in more industry product purchases. In addition, a forecast
increase in demand for full-service restaurants and an increasing value of nonresidential construction are expected
to support the industry's expansionary potential. As a result, industry revenue is expected to increase at an
annualized rate of 3.4% to $3.0 billion over the five years to 2026.

DOWNSTREAM DECELERATION, UPSTREAM PRESSURES

As economic conditions in Canada improve over the next five years,
downstream demand is expected to improve along with policies that work
to stimulate economic growth.

First, as the Bank of Canada reduced interest rates to aid economic expansion following damages brought on by the
COVID-19 (coronavirus) pandemic, lending for activities such as kitchen expansions, business formation and
construction projects will likely improve in the short term. Since rates are not expected to remain near record lows for
too long, operators may need to act fast to lock in a good interest rate.

Ultimately, the decline of several downstream industries is projected to improve. For example, the value of
nonresidential construction is expected to grow an annualized 4.4% over the five years to 2021, compared with
falling an annualized 1.4% over the five years to 2021. In addition, the number of businesses in Canada is projected
to expand at an annualized rate of 1.3% over the five years to 2026. Expansionary opportunities are expected to
overturn the bearishness of the past five years, undergirded by an increase in nonresidential construction, per capita
disposable income growth and a rise in the number of businesses. Since the industry relies on these factors for
growth and demand, any boost in economic activity tempers demand for industry products and services in the
process.

These domestic gains, coupled with consternation on global growth potential over the coming years, are expected to
pressure upstream manufacturers. An expected rebound in commodity prices following declines in 2015 and 2020 is
expected to place upward pressure on final product prices, squeezing profit for distributors and ultimately influencing
downstream demand. Rising appliance costs are expected to contribute to falling demand as new products, which
garner a higher profit due to their price premium, become less attractive options for downstream clients that may opt
to repair or maintain existing machinery rather than purchase new ones. Nonetheless, these repair and maintenance
services can be lucrative for industry operators, which lessens the influence of reduced demand by providing an
opportunity for growth.

INDUSTRY STRUCTURE AND PROFITABILITY

Ultimately, these pressures are expected to tighten top line growth while
constraining bottom line potential.
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Industry profit is expected to remain relatively stagnant, as purchasing prices rise and companies need to rely on
reduced demand for new product sales. Accordingly, many operators may be unable to sustain their operations, and
despite low barriers to entry, strained demand may inhibit industry participation. However, IBISWorld still expects the
number of industry operators to rise at an annualized rate of 0.6% to 1,047 companies over the five years to 2026.
For the remaining players, strategic acquisitions will likely enable industry operators to enter new distribution
channels, increase their market shares and lower their fixed costs over the next five years. The industry is also
expected to make greater use of technology, as the price of logistics technology is expected to fall, enabling more
players to expand their distribution network. However, industry employment is projected to increase at an annualized
rate of 2.2% to 5,905 people over the five years to 2026, despite capital investment focus on efficiency and cost-
cutting initiatives. Rising employment can be mainly attributed to increased revenue and demand that is expected to
occur after a long period of falling demand amid the coronavirus pandemic.

However, remaining players have opportunities to develop strategies for retaining profit. Higher anticipated
electricity, fuel and energy prices will likely motivate industry wholesalers to invest in and sell more energy-efficient
products. Energy costs for restaurants primarily consist of electric power, which is expected to increase in price over
the five years to 2026. Advancements in combination products able to do the work of two kitchen appliances, such
as steamer ovens and combination range, oven and salamander ovens, represent a future growth opportunity for
the industry. For hotels and restaurants, energy-efficient products and increasingly automated equipment can
reduce labour costs, enabling them to be more competitive in terms of price and profitability. Accordingly, if demand
persists for these innovative product offerings, which are not conducive to retrofitting, industry operators can
capitalize on these trends.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
Confidence

index  (Index)
2021 2,548 564 1,168 1,015 5,289 N/A N/A 408 N/A 107
2022 2,719 595 1,185 1,026 5,491 N/A N/A 426 N/A 111
2023 2,876 625 1,203 1,038 5,688 N/A N/A 443 N/A 114
2024 2,937 636 1,209 1,042 5,766 N/A N/A 450 N/A 115
2025 2,977 645 1,213 1,044 5,831 N/A N/A 455 N/A 116
2026 3,016 653 1,218 1,047 5,905 N/A N/A 461 N/A 116
2027 3,052 661 1,229 1,057 5,980 N/A N/A 467 N/A 116
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

IVA is growing at a slower rate than the overall economy

The industry’s primary markets are clearly defined

The industry experiences a high level of competition

The Restaurant and Hotel Equipment Wholesaling industry in Canada is in the mature stage of its economic life
cycle, which is characterized by slow growth rates, high levels of competition and fixed markets. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is expected to increase at an
annualized rate of 0.4% over the 10 years to 2021. In comparison, Canadian GDP is expected to increase at an
annualized rate of 1.9% during the same period. IVA that is increasing either in line with or at a slower rate than
GDP is indicative of an industry in its mature life cycle stage. While this industry diverges slightly from this crucial
quantitative marker, several qualitative factors situate the industry in maturity.

First, the industry has experienced relatively little growth over the past decade. When converted to dollars, industry
revenue has navigated through peaks and valleys between $2.0 billion and $3.5 billion since 2004. This horizontal
trajectory is not a characteristic of a growing industry, and the progression has not pointed toward an outright
decline either. Slow growth rates and the cyclicity of demand that shapes the industry is tethered to the overall
performance of the economy, contributing to its maturity.

In addition, the industry's primary markets are clearly defined, which is a key characteristic of an industry in the
mature stage of its life cycle. While many operators are diversifying their services to bolster profit, industry
wholesalers are still chiefly concerned with the food service and accommodation services sectors to buoy demand.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Fast Food Restaurants in Canada

Hotels & Motels in Canada

2nd Tier

Single Location Full-Service Restaurants in Canada

Food Service Contractors in Canada

Key Selling Industries
1st Tier

Printing, Paper, Food, Textile & Other Machinery
Manufacturing in Canada

Hand Tool & Cutlery Manufacturing in Canada

2nd Tier

Power Tools & Other General-Purpose Machinery
Manufacturing in Canada

Nonferrous Metal Foundry Product Manufacturing in
Canada

Products & Services

  In regard to the ongoing COVID-19 (coronavirus) pandemic, the types of
products and services offered by operators in the Canadian Restaurant
and Hotel Equipment Wholesaling industry are not expected to be
affected.

However, demand for all products and services is expected to decline while the coronavirus pandemic is still
prevalent. Declining demand is expected to come from downstream buyers of industry products and is expected to
remain low while the pandemic restricts these major markets from conducting business at full capacity.

In addition, the supply side of the products is expected to decrease due to the coronavirus pandemic and the
slowdown it has caused to many manufacturing plants. As manufacturers temporarily halt production or even close
down a facility, operators will likely need to find other suppliers to meet their demand. However, supply chain
shortages are expected to improve as economic conditions ameliorate from the fight against the pandemic.

MAJOR APPLIANCES AND MACHINERY

Restaurant and hotel appliances and machines account for a significant
share of industry revenue.

Product items and equipment in this segment include balances and scales, dishwashing equipment, commercial
ovens, hood vent systems, bain-maries, prep stations, refrigerators and other cooking equipment. Ultimately, larger
appliances such as walk-in refrigerators, mobile freezers, deep fryers, bain-maries and refrigerated prep stations
comprise an estimated 12.0% of industry revenue in 2021. Over the five years to 2021, demand for major
appliances has decreased as downstream markets endured a huge fall in demand from the adverse economic
effects of the coronavirus pandemic.

SMALL APPLIANCES AND MACHINERY

The other half of industry products include smaller machines used in
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various cooking methods usually entailing different types of cooking
equipment.

Industry operators distribute specialized equipment designed for baking, boiling, frying and roasting, depending on
the client. Smaller machines, such as the ones previously mentioned, and meat slicers, grinders, specialized cutters,
grill covers and salamander ovens, make up 34.0% of industry revenue in 2021.

PARTS AND SERVICES

Spare parts and repair and maintenance services are expected to account
for 10.0% of industry revenue in 2021.

This segment is composed of labour charges for repair work, installing parts for repair work and other service and
labour charges. Demand from this segment is largely countercyclical; during economic recessions and periods of
low business confidence, many restaurant and hotel owners opt to repair their existing equipment instead of
purchasing new equipment. The trade-off between repair and replacement will always exist and is especially
pronounced for smaller operators without the resources to constantly upgrade machinery. As a result, this segment
has experienced increased demand over the past five years.

OTHER

In total, all other products, chiefly miscellaneous machines and
equipment for service industries, are expected to account for 44.0% of
industry revenue in 2021.

The diverse subsegment of store fixtures and displays accounts for an estimated majority of this segment's output
due to their higher prices, and includes a wide variety of products, such as showcases, counters and shelving, in
addition to glass and plastic displays, display racks and other accessories. Other products in this category include
scales, outdoor electric signs and vending machines, among others. This segment's share of industry revenue has
remained relatively stable over the five years to 2021. As business confidence has improved and the Canadian
economy has expanded, stores have once again upgraded their storage and display equipment, which boosted
industry revenue from store equipment sales. Ultimately, industry operators, which thrive on downstream service
industries, can expand their product offerings to include anything that a restaurant, retail outlet or hotel may require
including paper goods, electric fixtures, cutlery and tableware, thereby making this final product segment very
difficult to break down further. Still, the segment's diversity lends itself to stability in the long run.

Demand
Determinants

Demand for the Canadian Restaurant and Hotel Equipment Wholesaling
industry is principally influenced by downstream activity in the
accommodation services and food service sectors.

The trend of eating out and the frequency of travel influences demand for restaurant and hotel equipment. As a
result, demand in this industry is driven by economic factors, such as employment, disposable income levels and
consumer spending. Job growth increases disposable income levels, which, in turn, enables consumers to spend
more on nondiscretionary services, such as travelling and dining out. This may result in higher sales at hotels and
restaurants, which justifies new purchases and improvements in commercial food equipment, and subsequently,
industry demand.

Consequently, due to the COVID-19 (coronavirus) pandemic, much of the downstream activity in the
accommodation services and food service sectors has declined. This translated directly to a decrease in demand for
industry products. In compliance with government regulations, during the peak of the pandemic, restaurants have
been forced to shut down and only focus on delivery and takeout operations, which has significantly decreased
demand in the restaurant industry. Although restaurant activity has improved as restrictions get lifted, restaurants will
still have to abide by a maximum capacity level, resulting in a lag for regular demand in the restaurant industry.
Similar demand restrictions exist in the accommodation services sector as travel restrictions greatly reduce demand
for hotels, thus directly reducing demand for industry products.

In addition, lower levels of nonresidential construction naturally facilitate a decrease in industry revenue, as new
food service, drinking, entertainment and hospitality establishments must be outfitted with commercial cooking and
other related equipment commonly sold by industry operators. Demand is also influenced by overnight exchange
rates, since most large equipment and major investments are bought via a loan. Hotel and restaurant operators'
decision to invest in new equipment and land renovations may appear more costly when overnight rates are
expected to increase. In an expanding economy, food service establishments generally opt to buy new products and
equipment when demand is high.
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Major Markets

  Due to the COVID-19 (coronavirus) pandemic, demand from the Canadian
Restaurant and Hotel Equipment Wholesaling industry's major markets
are expected to decrease.

  Since these downstream markets were one of the hardest hit by the coronavirus pandemic, demand for restaurants
and hotels has experienced a sharp decline in business activity. Due to social distancing orders, restaurants were
forced to suspend dining in operations and resort to takeout and delivery only. This reduced demand for restaurant
services greatly, and thus, the need for industry products. In addition, accommodation services also experienced a
large decline in demand, mainly due to the travel restrictions imposed, in response to the coronavirus outbreak. The
decline in demand is expected to last for as long as the downstream buyers experience a decline in business.

RESTAURANTS AND FOOD SERVICE ESTABLISHMENTS

Restaurants and food service establishments are the largest customer
market of the industry.

In 2021, this market is expected to account for 50.1% of industry revenue. Restaurants commonly purchase
commercial cooking, baking and frying equipment from industry wholesalers. The food service subsector is
responsible for the preparation of meals, snacks and beverages for immediate consumption by consumers either on
or off the premises.

Over the five years to 2021, this market has remained relatively stable as a share of revenue as consumer spending
on dining, entertainment and travel keep restaurant and hotel sales consistent. With improving demand and extra
cash on-hand, this downstream market segment started to invest in kitchen expansions, which led to the purchase
of new restaurant and industry-relevant equipment. Furthermore, revenue from this market is expected to increase
slightly over the five years to 2026 as per capita disposable income and consumer spending rebound, driving
restaurant and food service sales, justifying the need for equipment upgrades and expansions.

ACCOMMODATION SERVICES

Hotels and other accommodation services are estimated to account for
17.4% of industry revenue in 2021.

Hotels and motels are the second-largest market in this industry because they may also purchase food items, but
also procure signs, fixtures, displays, vending machines and other equipment from industry operators. This
segments' share of revenue has decreased over the five years to 2021, as hotels and other accommodation
services endured a decrease in customers due to the adverse effects of coronavirus.

OTHER WHOLESALERS

Other wholesalers are expected to account for 14.8% of industry revenue
in 2021.

This market contains diversified wholesalers that may source cooking or industry-relevant products from larger
industry operators, before selling these products to a wider customer base, such as contractors, builders and
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developers. Rather than purchasing these items at retail stores or directly from manufacturers, contractors have
continued to buy industry-related items from industry wholesalers, largely because restaurant and hotel equipment
wholesalers maintain an expansive inventory with product and brand diversification. Plus, larger distributors typically
rely on resellers to access smaller markets that are outside their reach, continuously fuelling this cycle of resellers.
As a result, this segment's share of revenue has remained relatively stable over the past five years.

RETAILERS

Retailers make up an estimated 10.2% of industry revenue in 2021.

Small retailers rely on a myriad of distributors for their inventory needs. Accordingly, if an industry operator provides
a good price for their product compared with the business' other suppliers, they may rely on an industry distributor
for their products. Plus, retailers purchase other industry-relevant goods such as signs and fixtures, creating a small,
but steady base of demand for industry operators during the period.

BUILDING CONTRACTORS

Building contractors purchase a variety of wholesale equipment when
building or renovating structures such as general kitchen equipment.

Products used in this market include sanitary and environmental-related products such as garbage disposal units. In
2021, building contractors are expected to account for 7.5% of industry revenue. Over most of the past five years,
demand from this market has increased rapidly as an expanding and progressively wealthy Canadian population
boosted growth in commercial and residential construction activity. However, nonresidential construction has
suffered over the past five years as volatile commodity prices facilitated a drop in mining, utility, manufacturing and
commercial construction, especially in the resource-rich province of Alberta.

OTHER AND GOVERNMENT

Other major markets include manufacturing and mining industrial users
that use restaurant and hotel equipment in their cooking and other related
facilities, repair and maintenance businesses and household consumers
and individuals that also purchase hotel and restaurant equipment from
industry wholesalers.

In addition, federal, provincial and municipal government bodies comprise another key market for hotel and
restaurant equipment wholesalers, as commercial cooking and sanitation equipment is commonly installed in public
buildings for cafeterias and waste management. Together, these categories are estimated to account for 0.1% of
industry revenue in 2021.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

As a wholesaling industry, the Canadian Restaurant and Hotel Equipment Wholesaling industry does not engage in
international trade, and thus, Innovation, Science and Economic Development Canada does not compile trade data
for the industry. Operators commonly source industry-relevant equipment from manufacturers located in the United
States or overseas. However, this does not constitute trade as recorded by any national or international
organizations. It is instead reflected in upstream manufacturing industries.
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Business
Locations

  The main determinants for establishment concentration in the Canadian Restaurant and Hotel Equipment Wholesaling industry
are population, per capita income distribution and proximity to downstream markets. Therefore, most industry establishments are
located in Ontario, Quebec and British Columbia, which offer the most potent downstream expansion opportunities.

Ontario

Ontario is home to more than 38.5% of the Canadian population. Additionally, Ontario also has a higher level of per capita
disposable income compared with the national average. With higher incomes, consumers in this region are more likely to frequent
restaurants and other dining establishments that serve as the foundation of downstream demand. As a result, ample downstream
markets and expensive residential and commercial construction in Ontario have boosted demand for new restaurant and hotel
equipment. In 2021, Ontario is expected to account for 38.7% of industry establishments.

Quebec

In 2021, Quebec, which is Canada's second-most populated province, is expected to account for 22.2% of industry
establishments. Similar to Ontario, industry operators in this region are benefiting from an affluent, professional and urban
population, and these individuals are more likely to dine at restaurants and other food service establishments, supporting the
industry's growth potential. Additionally, industry operators tend to locate near this region's high share of restaurants and hotels in
metropolitan areas, since Quebec City and Montreal are major destinations for international tourism. Locating near these
downstream markets puts industry wholesalers close to their customers, which lessens turnaround time and lowers potential
shipping and transportation costs.

British Columbia

British Columbia also harbours a substantial tourism industry, with cruise ships commonly travelling to the Port of Vancouver. The
province is also a prominent destination for outdoor recreation and sightseeing. As a result, industry operators rely on steady
streams of revenue from downstream hotel and hospitality markets. In 2021, British Columbia is expected to account for 17.6% of
industry establishments. Over the five years to 2021, the province has also experienced a boom in residential and commercial
construction.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Restaurant and Hotel Equipment Wholesaling industry in Canada exhibits low market share concentration, as
no one player is expected to account for more than 5.0% of the industry's market share in 2021. Most industry
operators are small- and medium-sized establishments, which supply regional or local restaurant, hotel, dining or
other food service establishments, chiefly. According to Statistics Canada, more than 30.0% of industry
establishments are nonemploying facilities, implicitly limiting the size and scope of these businesses' operations.
Further, more than 40.0% of employing establishments have a staff of fewer than five people, while 98.7% of
establishments have fewer than 100 workers.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Guaranteed supply of key inputs:
Established links with manufacturers and suppliers are critical for meeting customer orders and preventing clients
from using other wholesalers for distribution.

Having a loyal customer base:
Having a loyal customer base where customers become repeat purchasers of equipment provides operators with a
steady stream of revenue.

Ability to control stock on hand:
Wholesalers must have sufficient stock levels to meet the changing needs of appliance retailers. At the same time,
holding too much inventory can cut into profit, as storage and transportation costs are a significant expense for
industry operators.

Having a good technical knowledge of the product:
Sales and support staff should have a good working knowledge of the products sold by the company. Strong
technical knowledge is highly necessary for industry operators that distribute commercial cooking equipment parts.

Adaptability of operations to comply with social distancing protocols:
Industry operators must be able to adapt to new safety regulations to keep their employees safe. Improving
workplace conditions and implementing social distancing protocols will be crucial for an operator’s ability to stay
operational.

Cost Structure
Benchmarks
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  Profit

Industry profit, measured as earnings before interest and taxes, has
decreased over the five years to 2021 and is estimated to account for
5.2% of industry revenue in 2021, down from 5.9% in 2016. Over the
past five years, profit has fluctuated alongside the change in the price
of major product categories from upstream producers and their
underlying commodity prices. Historically, profit has been stunted by a
myriad of factors, chiefly price-based competition among operators,
disintermediation with upstream channels and an increase in the
overnight rate. Plus, according to Statistics Canada's wholesale price
index, the price of industry services fell from a historical high in 2010
and has since remained pressured, prompting operators to diversify the
types of services they offer, attempting to buoy industry profit in recent
years.

In addition, profit has endured increased pressure due to the COVID-19
(coronavirus) pandemic, as operators experienced decreased supply
from upstream manufacturers due to a slowdown in production.
Operators may also experience decreased profit from the buyers'
demand side of operations, as restaurants and hotels endure a
decrease in business activity from social distancing regulations. Due to
a decrease in business activity from key downstream buyers, operators
are expected to experience a fall in demand for industry products,
negatively affecting profit.

 

  Wages

In 2021, wage costs, most of which are incurred in the sales and
customer support areas, are expected to account for 16.0% of industry
revenue. According to IBISWorld estimates, most establishments
employ 10 people or fewer in each industry facility, and in 2021, the
average industry wage is estimated to total more than $75,000,
contributing to high labour intensity despite a relatively small workforce.
Over the five years to 2021, wages' share of revenue has risen,
primarily due to an increase in minimum wage laws and a labour
shortage in Canada. Still, the industry remains highly dependent on
labour, and a portion of these wage expenditures captures
commissions paid to salespeople and truck drivers when applicable.

 

  Purchases

Purchases are the biggest expense for industry operators, accounting
for 62.3% of industry revenue in 2021. A major driver of purchase costs
is the price of commercial cooking equipment, such as ovens, fryers
and other food service equipment, as industry operators typically
procure these items from manufacturers or other wholesalers.
Wholesaling companies within the industry typically have written
distributorship agreements with their suppliers. These agreements or
supply contracts often enable distributors to receive lower per-unit
purchasing costs. However, over the five years to 2021, purchases'
share of industry revenue has decreased slightly.
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  Marketing

Marketing costs are also low for the industry, accounting for 1.5% of
revenue in 2021, down from 1.7% in 2016. Most marketing activity for
the industry occurs through direct sales efforts. Therefore, it is
accounted for in wage expenses. Marketing costs have fallen slightly as
a share of revenue over the past five years.

 

  Depreciation

Depreciation costs in this industry are low, estimated to account for
0.9% of revenue in 2021. Most capital investments in this industry are
directed toward transportation equipment and warehousing machinery,
which enable a cyclicity in investment as fleets and machinery age
rather than a sustained rise in capital expenditures. Given this,
depreciation costs have remained relatively stagnant over the five years
to 2021.

 

  Rent

Rent costs are anticipated to account for 2.8% of industry revenue in
2021, down from 2.9% in 2016. Many wholesalers do not need to pay
rent on large warehouses due to the increasing presence of e-
commerce sites. Rent costs have slightly fallen as a share of revenue
over the past five years.

 

  Utilities

Water, electricity, gas, telephone and other utility costs have remained
relatively stable as a share of revenue over the past five years, and are
expected to account for 0.9% of revenue in 2021.
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  Other Costs

Other common business expenses include interest, bank and insurance
charges, outsourced legal and accounting fees, as well as other
administrative costs that comprise the remaining share of industry
revenue. Other costs are expected to account for 10.3% of industry
revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  INTERNAL COMPETITION

Given that most operators in the Canadian Restaurant and Hotel
Equipment Wholesaling industry do not have exclusivity agreements with
individual manufacturers, price is the most significant basis of
competition.

Price competition is important in the industry, as downstream markets, such as fast food and chain restaurants, want
to pay the lowest possible price for a given product. Therefore, reducing price points enables restaurant and hotel
equipment wholesalers to negotiate exclusive contracts with downstream clients, which may lead to steady streams
of revenue for wholesalers. However, without long-term contracts in place, small business owners and larger
downstream clients are capable of constantly shopping for better prices, assuming an analogous quality standard,
thereby heightening price-based competition. Nonetheless, the development of more energy-efficient commercial
cooking products, such as hybrid ovens and steamers, has benefited industry wholesalers since these new products
offer restaurants and other food service operators labour and cost-saving benefits that justify higher price premiums.
Accordingly, higher price points for specialized and efficient products can make distributors with these products
more profitable and work to entrench their power in their local markets.

Additionally, wholesalers can boost their competitive edge by offering a litany of value-added services. Chief among
these is designing services and repair and maintenance capabilities. New restauranteurs and hotel developers offer
lucrative opportunities for industry operators by crafting the possibility of a long-term contract and by offering an
outlet for the sale of new products rather than rebuilt models. While selling new products garners higher price points,
distributors can also offer complete kitchen sets or design services to engineer a back-of-house framework that
caters to a client's needs. This individual attention often creates a lasting relationship that can then be capitalized
upon through maintenance and repair services further down the line, in addition to any design-related services for
updates and renovations.

EXTERNAL COMPETITION

Industry operators also endure competition from manufacturers and other
upstream channels, as manufacturer-to-retailer methods of sales are
increasing, which makes it more difficult for pure wholesalers to compete,
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causing a disintermediation in the supply chain.

The ability for such entities to act as producers and suppliers engenders a process that directly undercuts industry
operators' ability to generate revenue. Nonetheless, upstream manufacturers are typically foreign companies that
rely on domestic distributors to disseminate their products in a lucrative North American market, limiting the extent of
this competition. The wholesaling industry is beginning to be threatened by disintermediation across the industry,
which can eliminate the need of a middle man, and suppliers may be able to directly sell to buyers.

Another salient source of competition is from other distributors that focus on supplying similar industries. For
example, companies in the Canadian Grocery Wholesaling industry (IBISWorld report 41311CA) are the primary
suppliers of restaurants and other food service establishments, facilitating the convenient procurement of goods
from meat to toiletries, and even appliances in some cases. Similarly, operators in the Canadian TV and Appliance
Wholesaling industry (41422CA) distribute home appliances and televisual goods chiefly for individual use, but
smaller clients including sole proprietorships and catering companies may resort to purchasing ovens and other
kitchenware from these distributors rather than industry operators. While competition from other wholesalers is
minimal, it is a constant threat to industry competitiveness.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  As with most wholesale industries, the Canadian
Restaurant and Hotel Equipment Wholesaling industry
has few impediments to entry. Potential industry
participants require moderately high levels of capital
investment in buildings and other structures to establish a
warehouse and distribution system. However, advances
in e-commerce and logistics platforms have lessened the
extent to which an operator needs vast warehouse space.
Therefore, this extensive capital requirement is a
prerequisite for larger operators, which can take on other
wholesalers as clients. In addition, larger wholesale
operators entrench themselves in the supply chain by
establishing computer ordering systems that link mass
merchandisers to wholesalers and other computerized
inventory systems. Acquiring capital for such investments
may be difficult, deterring new operators from entering the
industry.

Still, entrance remains a relatively simple enterprise for
most smaller players. Evidenced by the number of small
industry establishments. Thus, the majority of operators
do not need the warehouse space that larger companies
require to service regional and national clients. An
entrepreneur can enter the industry by becoming an
exclusive supplier of an upstream brand or by specializing
in certain aspects of downstream operations such as
sandwich shops, cafes or motels. Thus, at this small
scale, industry entrance is only limited by the ability to
network.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  As most enterprises in the Canadian Restaurant and Hotel Equipment Wholesaling industry operate on a local or
regional level, the industry has several small- and medium-sized companies that do not have the resources to
operate globally. While operators may source their products from multinational companies or secure agreements
with contract manufacturers to distribute their own products, industry operations are not characterized by any
discernible level of globalization. Even the industry's largest players are located domestically with a keen emphasis
on local demand. At most, industry operators often target downstream clients in the United States alongside
domestic customers, which is the major contributor to industry globalization historically.

However, although industry enterprises do not experience globalization, the supply chain for industry operators has
experienced interruptions due to the COVID-19 (coronavirus) pandemic. As global manufacturing production slowed
due to the pandemic, industry operators have experienced decreased supply of industry products from their global
upstream suppliers.
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Major Companies
There are no major players in this industry

Other Companies The Restaurant and Hotel Equipment Wholesaling industry in Canada is highly fragmented, as reflected by the low
level of industry concentration. Most operators are small, independent players, with more than 40.0% of industry
operators employing fewer than five workers, according to Statistics Canada and IBISWorld estimates. Due to low
barriers to entry and a relatively robust business formation environment domestically, wholesalers have been
encouraged to participate in the industry, resulting in increased competition and fragmentation. Thus, a company
can corner a niche market such as sandwich shops in Nanaimo, BC, via a collection of meat slicers and catering
equipment, but may be unable to satisfy demand for a hotel based in Ottawa that needs industrial dishwashers for a
buffet, contributing to the high level of fragmentation that has characterized the industry historically.

Browne & Co.

  Market Share: 4.1%
  Headquartered in Markham, ON, Browne & Co. (Browne) is a Canadian company that manufactures and distributes

professional food service and retail houseware products, including frying pans, graters, drink dispensers, trays,
cookware, flatware and other table accessories. The company sells its products in more than 40 countries and
employs more than 200 workers in four distribution centres worldwide. The company operates in two broad
divisions, which are food service and consumer products. The company's food service segment, Browne
Foodservice, which distributes table and kitchenware, including its own manufactured products and numerous US
and European brands, is relevant to this industry. However, these wholesaling services only represent a small
portion of company sales. Still, despite the COVID-19 (coronavirus) pandemic, Canadian distribution sales at
Browne have improved as rising disposable income and discretionary spending boosted downstream demand for
Browne's products at restaurants, catering halls and other dining establishments. While the company is private and
does not disclose its financial information, IBISWorld estimates that Browne will generate $105.6 million in industry-
relevant revenue in 2021, accounting for 4.1% of the market.

Parts Town LLC

  Market Share: 4.1%
  Heritage Food Service Group Inc. (Heritage Food Service) is primarily a distributor of commercial kitchen repair

parts. Relevant to this industry, the company supplies replacement parts for commercial storage and cooking
equipment, such as fryers and conveyor ovens. However, in October 2019, Heritage Food Service merged with
Parts Town LLC (Parts Town), to strengthen their original equipment manufacturers parts distribution capabilities.
Parts Town was founded in 1987 as a restaurant equipment parts distributor for local service companies. Currently,
the company employs more than 1,000 employees and is partnered with more than 1,100 leading manufacturers. In
addition, due to the adverse economic effects from the COVID-19 (coronavirus) pandemic, the company announced
an additional investment from Leonard Green & Partners LP (Leonard Green). This type of investment will likely help
the company expand by accelerating innovations across its supply chain. The company is private and does not
disclose its financial information. However, IBISWorld expects Parts Town to generate $104.1 million in industry-
relevant revenue in 2021, commanding 4.1% of the market.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Restaurant and Hotel Equipment Wholesaling industry
in Canada is characterized by a low level of capital
intensity. In 2021, IBISWorld expects that for every $1.00
spent on labour, an estimated $0.06 is spent on capital.
Capital expenditures are significant within the industry, as a
rapid turnover in inventory or stock necessitates
investments in inventory management systems.
Additionally, the industry exhibits relatively high levels of
labour intensity, as wages are expected to account for
16.0% of industry revenue in 2021. Since capital intensity
is a ratio between labour and capital inputs, these
competing investments keep capital intensity at bay in the
long run.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Very Low Innovation
Concentration

Very
Unlikely

A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Very Low Ease of Entry Very
Unlikely

A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Medium Rate of Entry Potential Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Very Low Market
Concentration

Very
Unlikely

A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

The industry structure is not accommodative to new entrants succeeding, which limits the incentive for new companies.
This is accompanied by an average level of new entrant operators. The combination provides a limited threat from
disruptors.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

Technological innovation has recently and is expected to continue to affect the
Restaurant and Hotel Equipment Wholesaling industry in Canada.

Investment in increasingly advanced technology at the manufacturing level has presented an opportunity for industry
operators. Equipment manufacturers are implementing technologies to bring additional value to their consumers. For
example, manufacturers are installing sensors featuring many capabilities at consumers sites, with the goal of tracking
product performance and functionality. This will enable manufacturers to make timely and necessary repairs and
adjustments. These technological innovations will likely drive downstream demand for equipment in the future, which, in
turn, is forecast to drive growth across the entire supply chain, including wholesalers.

The level of technology change is    Medium

  Technology in the Canadian Restaurant and Hotel Equipment Wholesaling
industry focuses on the upgrade of communications and data infrastructure
technology, including online services that enable customers to search
inventory lists, check pricing, place and print out orders and receive bills via e-
mail.

These features increase customer ease of use, while industry operators use database technology to track customer
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purchases, reducing waiting times and enhancing efficiency by eliminating the need for printed price lists and catalogues.
Ultimately, inventory management and convenience have been at the nexus of industry technological advances, although
most innovations are undertaken by researchers external to this industry.

Supply chain management is another area of technological improvement in the industry. Operators employ demand
management software that coordinates product sales with available supply and projects future demand to offset any
seasonality of cash flow. Transportation management systems and wireless distribution terminals have essentially
automated the shipping process. In addition, some enterprises use radio-frequency identification (RFID) technology. An
RFID chip placed on a product emits continuous radio signals, enabling wholesalers to track a product from a distribution
warehouse to its end destination. Overall, operators have continually focused on using data to drive gains in efficiency and
productivity.

Revenue
Volatility

The level of volatility is    High

  The Restaurant and Hotel Equipment Wholesaling industry in Canada exhibits
a moderate to high level of revenue volatility.

Over the five years to 2021, industry revenue has declined due to stricter governmental sanctions imposed on the industry.
In addition, declining revenue and increased volatility can be attributed to the COVID-19 (coronavirus) pandemic.

At the same time, ebbing commercial construction activity, especially in resource-rich regions of Canada, tempered industry
revenue over most of the past five years, as new restaurants are normally equipped with products sold by industry
wholesalers. Nonetheless, industry performance is contingent upon factors including construction activity, the number of
businesses and the availability of credit, which have historically created a relatively flat and slightly declining trajectory for
the industry, with small booms and busts according to the aforementioned patterns.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Restaurant and Hotel Equipment Wholesaling industry in Canada has a
low level of regulation akin to the wholesaling sector in aggregate.

Wholesale trade in Canada is regulated at the federal level by the Competition Act of 1889, which oversees mergers and
monopolies, specialization agreements, export agreements, price discrimination, delivered prices, reciprocal buying and
resale price maintenance. However, since operators do not produce the goods they are selling, regulations are primarily
centralized in upstream production industries.

However, industry operators are beholden to several occupational regulations. Canada's Occupational Health and Safety
(OHS) Regulations contain standards and guidelines covering, but not limited to, structures, electricity, sanitation and
sound. The OHS also regulates wage standards for all employees. Additionally, industry operators must abide by equal
wage standards, minimum wage and tax laws.
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In addition, due to the COVID-19 (coronavirus) pandemic, employers may need to adhere to new regulations from the OHS
to provide employees with a safe working environment and proper personal protective equipment (PPE). Depending on the
nature of each establishment, if employees are able to practise social distancing and proper sanitation practices are
implemented, then employers may not need as much PPE. However, if employers cannot offer safe workplaces, then
proper PPE is required for all employees if the establishment wants to stay operational.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Restaurant and Hotel Equipment Wholesaling industry in Canada is not
benefiting from any direct government assistance.

As distributors, industry operators cannot rely on the several forms of assistance available to upstream producers such as
protectionist trade policies and subsidized training programs for tradesmen and engineers. However, operators can apply
for tax incentives and exemptions for new businesses and can seek out contracts from municipal, provincial and federal
government bodies, serving as an indirect form of assistance.

In addition, due to the spread of COVID-19 (coronavirus), the Canadian government instituted a variety of assistance
programs that some industry operators may have qualified for in 2020. For example, the Canada Emergency Wage
Subsidy covered a portion of an employee's wages for eligible employers that were negatively affected by the coronavirus
pandemic, this program was available until October 23, 2021. Additionally, operators were able to take advantage of tax
deferrals and improved access to credit and loans to remain liquid. The Canada Emergency Business Account also
provided interest-free loans to small businesses of up to $60,000, where $20,000 would be forgiven if the loan is repaid
before December 31, 2022. Large operators were also able to apply for bridge financing through the Large Employer
Emergency Financing Facility.

Outside of government support, operators rely on a network of professional and trade organizations that are either directly
pertinent to the industry or are relevant to supplier or downstream sectors. First and foremost, the Restaurant Equipment
Distributors of Canada is a trade association representing more than 50 food service equipment distributors across
Canada, and serves as the primary outlet for industry assistance. The association offers networking and communications
services, as well as product awareness, education and industry research. Other operators can seek out the resources of
Restaurants Canada and the Hotel Association of Canada, which cater to the industry's key downstream customers. These
ancillary organizations can provide networking opportunities for operators and enable them to familiarize themselves with
broader trends that may influence industry-relevant operations.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
Confidence

index (Index)
2012 3,016 733 1,461 1,283 7,148 N/A N/A 478 N/A 86.8
2013 2,905 700 1,373 1,205 6,403 N/A N/A 452 N/A 95.3
2014 2,898 634 1,354 1,195 6,369 N/A N/A 444 N/A 100.0
2015 2,980 629 1,304 1,149 5,917 N/A N/A 444 N/A 98.2
2016 2,977 625 1,262 1,112 5,748 N/A N/A 422 N/A 97.0
2017 2,919 597 1,244 1,089 5,343 N/A N/A 415 N/A 114
2018 2,832 591 1,238 1,080 5,086 N/A N/A 396 N/A 116
2019 2,754 577 1,156 1,007 5,234 N/A N/A 405 N/A 114
2020 2,249 471 1,127 985 4,898 N/A N/A 374 N/A 82.7
2021 2,548 564 1,168 1,015 5,289 N/A N/A 408 N/A 107
2022 2,719 595 1,185 1,026 5,491 N/A N/A 426 N/A 111
2023 2,876 625 1,203 1,038 5,688 N/A N/A 443 N/A 114
2024 2,937 636 1,209 1,042 5,766 N/A N/A 450 N/A 115
2025 2,977 645 1,213 1,044 5,831 N/A N/A 455 N/A 116
2026 3,016 653 1,218 1,047 5,905 N/A N/A 461 N/A 116

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Consumer
Confidence

index (%)
2012 0.38 -3.18 -4.45 -5.25 1.00 N/A N/A -3.46 N/A -5.14
2013 -3.66 -4.40 -6.03 -6.08 -10.4 N/A N/A -5.34 N/A 9.79
2014 -0.26 -9.42 -1.39 -0.83 -0.54 N/A N/A -1.86 N/A 4.93
2015 2.82 -0.89 -3.70 -3.85 -7.10 N/A N/A -0.03 N/A -1.80
2016 -0.10 -0.69 -3.23 -3.23 -2.86 N/A N/A -4.83 N/A -1.23
2017 -1.94 -4.41 -1.43 -2.07 -7.05 N/A N/A -1.73 N/A 17.7
2018 -3.00 -1.01 -0.49 -0.83 -4.82 N/A N/A -4.58 N/A 1.57
2019 -2.76 -2.37 -6.63 -6.76 2.90 N/A N/A 2.17 N/A -2.07
2020 -18.4 -18.5 -2.51 -2.19 -6.42 N/A N/A -7.47 N/A -27.2
2021 13.3 19.7 3.63 3.04 7.98 N/A N/A 9.05 N/A 29.5
2022 6.71 5.62 1.45 1.08 3.81 N/A N/A 4.40 N/A 3.82
2023 5.76 4.93 1.51 1.16 3.58 N/A N/A 4.01 N/A 2.42
2024 2.12 1.87 0.49 0.38 1.37 N/A N/A 1.51 N/A 1.14
2025 1.36 1.30 0.33 0.19 1.12 N/A N/A 1.17 N/A 0.43
2026 1.30 1.31 0.41 0.28 1.26 N/A N/A 1.27 N/A 0.25

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 24.3 N/A N/A 422 15.8 4.89 66,816
2013 24.1 N/A N/A 454 15.6 4.66 70,608
2014 21.9 N/A N/A 455 15.3 4.70 69,666
2015 21.1 N/A N/A 504 14.9 4.54 74,970
2016 21.0 N/A N/A 518 14.2 4.55 73,452
2017 20.5 N/A N/A 546 14.2 4.30 77,653
2018 20.9 N/A N/A 557 14.0 4.11 77,841
2019 21.0 N/A N/A 526 14.7 4.53 77,283
2020 20.9 N/A N/A 459 16.6 4.35 76,419
2021 22.1 N/A N/A 482 16.0 4.53 77,179
2022 21.9 N/A N/A 495 15.7 4.63 77,618
2023 21.7 N/A N/A 506 15.4 4.73 77,936
2024 21.7 N/A N/A 509 15.3 4.77 78,044
2025 21.7 N/A N/A 511 15.3 4.81 78,083
2026 21.7 N/A N/A 511 15.3 4.85 78,086

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Restaurant Equipment Distributors of Canada Limited
http://www.redcanada.com

Restaurants Canada
http://www.restaurantscanada.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon BAIN MARIE
A heated bath that works to either heat up food or keep food at a temperature that will not warrant a health hazard to
consumers.

FULL-SERVICE RESTAURANT
A food establishment where customers can be served their meal at a table, receive waiter or waitress services and
typically pay at the end of the meal.

RADIO-FREQUENCY IDENTIFICATION (RFID)
A technology that tracks products from the time they leave the assembly line to the time they leave the store by
releasing continuous signals from a chip.

SALAMANDER OVEN
A broiler oven that is typically used in conjunction with a normal oven to melt, toast or caramelize food quickly.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
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An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.
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