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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The Electronic Part and Equipment Wholesaling industry in Canada is expected to experience strong recovery in
2021 as economic expansion in the wake of the pandemic begins. For more detail, please see the Current
Performance chapter.

• The industry's level of competition is expected to increase amid the COVID-19 (coronavirus) pandemic, as falling
consumer spending amid store closures has reduced the market for industry products. For more detail, please see
the Industry Globalization chapter.

• The industry is expected to experience increased volatility due to the pandemic. Decreasing manufacturing activity,
coupled with lower levels of consumer spenidng, has decreased both supply and demand, while an anticipated
rebound in 2021 as these situations are alleviated will also serve to increase volatility. For more detail, please see
the Revenue Volatility chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry is made up of operators primarily engaged in wholesaling new and used electronic components,

navigational and communications equipment and supplies. It also includes operators primarily engaged in
wholesaling telephones, intercoms, pagers and public address systems. Operators that wholesale computers and
related equipment are excluded.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Broadcasting equipment wholesaling

Communications equipment wholesaling

Radar equipment wholesaling

Telegraph equipment wholesaling

Telephone equipment wholesaling

Computer boards wholesaling

Semiconductor device wholesaling

Integrated circuits wholesaling

The major products and services in this industry are:

Communications equipment and supplies

Semiconductors

Integrated circuits

Other electronic components

Other
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Supply Chain

SIMILAR INDUSTRIES

Computer & Packaged Software
Wholesaling in Canada

Electrical Equipment Wholesaling
in Canada

TV & Appliance Wholesaling in
Canada

Plumbing, Heating & Air-
Conditioning Equipment
Wholesaling in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Electronic Part & Equipment
Wholesaling in the US

Telecommunications and Other
Electrical Goods Wholesaling in
Australia

Electronic & Telecommunications
Equipment Wholesaling in the UK

Telecommunications Goods
Wholesaling in New Zealand

Information and Communication
Equipment Wholesaling in Ireland
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Industry at a Glance
Key Statistics

$17.1bn
Revenue

Annual Growth

2016–2021

4.1%

Annual Growth

2021–2026

2.1%

Annual Growth

2016–2026

 

$325.4m
Profit

Annual Growth

2016–2021

1.1%

  Annual Growth

2016–2021

 

1.9%
Profit Margin

Annual Growth

2016–2021

-0.3pp

  Annual Growth

2016–2021

 

1,752
Businesses

Annual Growth

2016–2021

-0.3%

Annual Growth

2021–2026

0.5%

Annual Growth

2016–2026

 

28,110
Employment

Annual Growth

2016–2021

10.7%

Annual Growth

2021–2026

3.0%

Annual Growth

2016–2026

 

$2.6bn
Wages

Annual Growth

2016–2021

11.3%

Annual Growth

2021–2026

2.8%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.2%
Demand from computer and
electronic product manufacturing

4.8%
Private investment in computers
and software

0.8%
Per capita disposable income

10.4%
Corporate profit

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Technology Change

Low

MIXED IMPACT

  Life Cycle
Mature   Industry Globalization

Medium / Increasing

  Competition
Medium / Increasing

NEGATIVE IMPACT

  Revenue Volatility
High   Industry Assistance

Low / Steady

  Barriers to Entry
Low / Steady

 

Key Trends

 A decrease in profit has led to poorly performing companies
exiting the industry

 The falling price of electronics has been one of the primary
drivers of demand

 Although competition among industry operators is moderate,
external competition is increasing

 Electronic components will likely continue being integrated
into a growing array of consumer products

 The industry is expected to fight disintermediation through
lower prices

 Industry demand may suffer as more manufacturers move
abroad to take advantage of low-cost labour

 The industry has experienced diminishing profit growth over
the past five years
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Capital Requirements

  Low Imports

  Low Customer Class Concentration

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2016-2021)

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Private investment in computers and software

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Equipped for anything: The continued trend of disintermediation will likely
force industry operators to adapt

The Electronic Part and Equipment Wholesaling industry in Canada primarily wholesales new and used electronic
components, navigational and communications equipment and related supplies. The industry has benefited from
increased demand for communication equipment and electronic parts over the five years to 2021. Increases in
consumer spending and corporate profit have boosted consumer and business demand for industry products. As a
result, revenue is expected to increase an annualized 4.1% to $17.1 billion over the five years to 2021. Revenue is
expected to grow 15.4% in 2021 alone amid economic recovery from the COVID-19 (coronavirus) pandemic, which
disrupted the supply chain in 2020 as manufacturing activity slowed, reducing supply. Further due to the pandemic,
Canadian retail outlets that sell electronic equipment closed for an extended period of time, concurrently cutting into
demand.

The declining price of electronic components has been a primary driver of industry demand. As technology has
evolved to create higher-power computer chips, the cost of these components has steadily fallen. As a result,
consumer electronics have become increasingly affordable despite modest income growth. In addition, electronic
components can now be cost-effectively integrated into a greater number of consumer products, expanding the
customer base for this industry and driving demand. However, as component prices have fallen, operators in this
industry have generally been forced to pass lower costs on to customers. As a result, the industry has experienced
diminishing profit growth over the past five years.

Revenue for the industry is expected to grow moving forward, increasing an annualized 2.1% to $19.0 billion over
the five years to 2026, as the economy recovers from the pandemic. Growth in downstream industries and
increased demand for electronic products and components will likely stimulate revenue growth. Demand for carrier
network bandwidth will also likely increase, stimulating investments in new communications and networking
equipment. Additionally, as new technologies are developed, consumers and businesses alike are expected to
invest in industry products. However, the industry will likely continue to battle declining prices for electronic parts and
communications equipment, which may simultaneously stimulate demand and erode the average industry profit
margin. Furthermore, the continued trend of disintermediation will likely force industry operators to adapt
accordingly.
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Industry Performance

Key External
Drivers

Corporate profit

Businesses are major end users of communications equipment such as routers and modems. When corporate profit
grows, businesses are more likely to purchase new and upgrade old communications equipment. As a result,
demand for industry products increases when corporate profit is high. Corporate profit is expected to increase in
2021, representing a potential opportunity for the industry.

 

Per capita disposable income

Higher levels of disposable income encourage households to spend money on goods such as home electronics and
similar products. To satisfy increasing demand, retailers purchase electronic products from wholesalers. As a result,
consumers will likely buy more electronic goods as their disposable income increases, positively affecting industry
revenue. Per capita disposable income is expected to decrease in 2021, posing a potential threat to the industry.

 

Demand from computer and electronic product manufacturing

Manufacturers purchase electronic components from industry operators to incorporate into other products.
Computer manufacturers purchase chips, processors and other accessories from this industry, while silicon chips
are used in the manufacturing of vehicle navigation systems. An increase in demand from this upstream market
positively affects industry revenue. Demand from computer and electronic product manufacturing is expected to
increase in 2021.

 

Private investment in computers and software

The goods wholesaled by this industry are the principal components for computers and other electronics. Higher
computer ownership rates increase demand for this industry's products and fuel revenue growth. Private investment
in computers and software is expected to increase in 2021.
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Current
Performance

The Electronic Part and Equipment Wholesaling industry in Canada
primarily distributes new and used electronic components, navigational
and communications equipment and supplies.

The industry has benefited from steadily increased demand for communication equipment and electronic parts over
the five years to 2021 as both the Canadian public and private sectors continue to invest in technology. Increases in
consumer spending and corporate profit have boosted consumer and business demand for industry products. As a
result, industry revenue is expected to increase an annualized 4.1% to $17.1 billion over the five years to 2021.
Although disposable income has grown modestly during the period, limiting the increase in household demand for
goods containing industry products, the efforts of businesses to use new information technologies to reduce costs,
improve network reliability and tighten security have stimulated demand. Furthermore, after several years of solid
growth, private investment in computers dropped leading into the period due to weak oil prices, provided a strong
platform for growth. Prices have since recovered, which have helped improve business confidence and
subsequently have led to increased spending in downstream markets, enabling industry revenue to grow. Industry
revenue is projected to expand 15.4% in 2021 alone amid economic recovery from the COVID-19 (coronavirus)
pandemic. Many nations experienced slowed manufacturing activity in 2020 due to the pandemic, which hampered
supply, while many retailers in Canada were required to close stores for a significant portion of the year.

INCREASED DEMAND

Communications equipment is one of the industry's fastest-growing
product segments.

Demand for communications equipment is partially determined by capital spending by communications service
providers, the business sector and government entities. Mobile phone adoption and usage have strongly increased
alongside increased investment in computers. As communication service providers have moved to satisfy
consumers' growing demand for mobile data, they have made infrastructure upgrades, boosting their demand for
equipment that this industry wholesales. Business and government entities have also become concerned with
network reliability and security. Some larger businesses have decided to manage networks in-house, raising their
demand for communication-related parts and equipment. These trends have sustained demand for products
wholesaled by this industry, despite some volatility during the period in corporate profit and business investment in
new technology.

Consumer demand for electronics has also strongly grown over the past five years, increasing demand for electronic
components from customers in the manufacturing sector. Manufacturing demand has also increased because
electronic components have been incorporated into a growing array of consumer goods as their prices have fallen.
The price of semiconductor and electronic components has increased over the five years to 2021, though this is
entirely due to an increase in 2021 because of decreased supply stemming from manufacturing difficulties during the
coronavirus pandemic and is not indicative of a new trend. As computing power has grown, manufacturers have
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been able to produce more powerful chips using less silicon. Prices have also declined because as electronics
markets have become saturated, and thus, the average industry profit margin has decreased. Industry profit, defined
as earnings before interest and taxes, is expected to account for 1.9% of revenue in 2021, down from 2.2% in 2016.
This decrease, in conjunction with disintermediation and market consolidation from the larger market players, has
led to poorly performing companies exiting the industry. As a result, the number of enterprises is expected to decline
an annualized 0.3% to 1,752 operators over the five years to 2021.

Nevertheless, the falling price of electronics, coupled with the rise in their capabilities, has been one of the primary
drivers of demand due to their increased prevalence in everyday consumer products. The industry has been able to
cope with the significant offshoring of consumer electronics manufacturing, which is important given that consumer
electronics manufacturers are a major downstream market. When companies move manufacturing operations
abroad, they tend to source electronic components and parts from their new geographic locales rather than from
wholesalers located in Canada. However, the integration of basic computer chips and other electronics into more
everyday consumer products has expanded the base of domestic manufacturers that demand industry-wholesaled
electronic components.

GREATER COMPETITION

Profit has also been limited by rising competition, which has put pressure
on prices.

Although the industry is highly fragmented, internal competition is limited because most industry companies operate
in a technological niche due to the vast quantity of products sold that primarily serve a local market. Industry
products can be technologically complex. Therefore, many companies specialize in a particular segment of the
industry and can gain a foothold in a particular region. Moreover, downstream business customers prioritize timely
shipments that can minimize inventory costs, benefiting wholesalers that can provide local service and personal
attention.

Although competition among industry operators is moderate, external competition is increasing. Retailers, such as
mass merchandisers, are increasingly carrying communication and electronic equipment and other industry
products, sourcing their goods directly from manufacturers at low prices and often passing the savings to the
consumer. Furthermore, customers may prefer e-commerce, once again avoiding wholesalers altogether. As
external competition has risen, some wholesalers have reduced prices to attract customers. Others have gained
additional revenue and profit from repair or other value-added services. As a result, employment in the industry is
expected to increase an annualized 10.7% to 28,110 workers over the five years to 2021.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Corporate
profit

($b)
2012 12,731 2,326 2,147 1,909 21,148 N/A N/A 1,793 N/A 288
2013 12,232 1,965 2,052 1,839 18,117 N/A N/A 1,558 N/A 294
2014 13,203 1,970 2,161 1,811 17,558 N/A N/A 1,457 N/A 318
2015 13,730 2,030 2,118 1,792 16,559 N/A N/A 1,455 N/A 244
2016 13,993 2,030 2,067 1,777 16,895 N/A N/A 1,502 N/A 257
2017 14,720 2,163 2,055 1,778 17,389 N/A N/A 1,632 N/A 299
2018 16,389 3,007 2,143 1,775 26,103 N/A N/A 2,426 N/A 305
2019 16,356 2,915 2,072 1,766 26,814 N/A N/A 2,443 N/A 302
2020 14,840 2,605 2,043 1,762 25,514 N/A N/A 2,303 N/A 288
2021 17,127 3,104 2,009 1,752 28,110 N/A N/A 2,562 N/A 384
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Industry Outlook
Outlook Increased demand for electronic products and components is forecast to

stimulate revenue growth in the Canadian Electronic Part and Equipment
Wholesaling industry over the five years to 2026, while demand for carrier
network bandwidth will also likely increase, stimulating investments in
new communications and networking equipment.

Additionally, as newer technologies are developed, consumers and businesses alike are expected to invest in
industry products. However, the industry will likely continue to battle declining prices for electronic parts and
communications equipment, which may simultaneously stimulate demand and erode industry profit. Industry
revenue is expected to grow an annualized 2.1% to $19.0 billion over the five years to 2026 as economic recovery
from the COVID-19 (coronavirus) pandemic continues.

CONSISTENT DEMAND

Per capita disposable income is expected to continue growing, increasing
an annualized 0.8% over the next five years.

However, the price of semiconductor and other electronic components is forecast to drop during the same period,
maintaining the affordability of consumer electronics and sustaining demand for components used in their
production. As computing power becomes increasingly powerful and affordable, electronic components are
expected to continue being integrated into a growing array of consumer products, expanding the industry's customer
base and driving higher demand for its products.

Increased investment in next-generation networks by communication service providers attempting to increase the
availability of high-speed data services is also expected to help industry revenue. As consumers and businesses
rely more on voice, video and data communications, demand for carrier network bandwidth will likely increase.
Investment in new communications and networking equipment will likely be needed to meet higher demand for
bandwidth, benefiting industry players that wholesale these products. In addition, newer technologies are providing
opportunities for service providers to reduce costs and expand the range of services offered, thus creating more
incentives for businesses to invest in new technology. This trend is projected to lead to higher demand for industry
products.

INDUSTRY STRUCTURE

Many industry companies operate on a regional level serving local
customers.

However, these small businesses are expected to contend with increasing external competition. Disintermediation,
the practice of cutting wholesalers out of the supply chain, is forecast to become more prevalent as upstream
manufacturers take further advantage of direct-to-consumer sales through online platforms. The industry is expected
to fight this practice through lower prices, which will likely cut into profit, and through value-added services. As a
result of increased external competition, the influx of new industry operators will likely remain slow. The number of
enterprises is projected to rise an annualized 0.5% to 1,795 operators over the five years to 2026. At the same time,
as disintermediation cuts into revenue, operators are expected to increase their workforces to offer value-added
repair, installation and design services. As a result, industry employment is projected to increase an annualized
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3.0% to 32,548 workers over the next five years.

LOOMING THREATS

Construction companies purchase electronic parts, such as power meters
and generator parts, for construction equipment.

Additionally, new electronic equipment, such as touchscreen air-conditioning controls and alarm/signal systems, are
increasingly being incorporated into buildings. The value of residential construction is expected to grow an
annualized 0.4% over the five years to 2026 as construction companies take advantage of a forecast economic
boom after the pandemic. Consumer debt has steadily increased over the five years to 2021 and is anticipated to
continue growing. Although a feared housing bubble did not burst, housing starts are nonetheless expected to
decline, falling an annualized 3.4% over the five years to 2026. This may ultimately increase demand from the
manufacturing and construction sectors for finished goods that incorporate industry products.

Moreover, manufacturers of electronic products account for a significant percentage of the industry's market.
Manufacturers purchase electronic components and incorporate them into other products. For example, computer
manufacturers purchase chips, processors and other accessories from this industry. However, as more
manufacturers move abroad to take advantage of low-cost labour, they are likely to source parts locally, thereby
lowering demand for industry products.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Corporate
profit  ($b)

2021 17,127 3,104 2,009 1,752 28,110 N/A N/A 2,562 N/A 384
2022 17,834 3,230 2,030 1,768 29,327 N/A N/A 2,672 N/A 399
2023 18,178 3,321 2,039 1,774 30,255 N/A N/A 2,750 N/A 405
2024 18,433 3,389 2,048 1,782 31,131 N/A N/A 2,821 N/A 411
2025 18,711 3,471 2,060 1,791 32,059 N/A N/A 2,897 N/A 423
2026 18,980 3,520 2,065 1,795 32,548 N/A N/A 2,940 N/A 437
2027 18,972 3,534 2,064 1,795 32,725 N/A N/A 2,953 N/A 420
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry has clearly segmented product lines

Enterprise growth is slow

The industry endures increasing external competition

The Electronic Part and Equipment Wholesaling industry in Canada is in the mature stage of its life cycle. Industry
value added (IVA), which measures an industry's contribution to the overall economy, is forecast to grow an
annualized 5.7% over the 10 years to 2026, while Canadian GDP is projected to increase an annualized 1.9%
during the same period. IVA growth that is faster than GDP is indicative of a growing industry, but other factors
indicate this industry's maturity. Market expansion is unlikely in this industry because most operators serve only a
small geographic market, which is a chief indicator of a mature industry. The industry has experienced a decreasing
profit margin, which has discouraged new operators from entering the industry, evidenced by the number of
enterprises, which is forecast to expand marginally, increasing an annualized 0.1% over the 10 years to 2026. This
trend is also indicative of a mature industry. Stable, clearly segmented product groups and the lack of technological
advances, coupled with increasing external competition, further cement an industry in the mature stage of its life
cycle.

Demand for industry products increases with the release of new electronic products and with increased use of
electronic components in a growing number of sophisticated products. For example, industry operators have
experienced growing demand as downstream communication service providers expand high-speed data
infrastructure. However, the offshoring of downstream manufacturers has caused them to source their electronic
parts from foreign wholesalers, which has somewhat constrained the industry's potential. In addition, the looming
threat of disintermediation is causing industry operators to keep their prices low, eating into profit. These offsetting
effects signify that the industry is expected to remain mature.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Computer Manufacturing in Canada

Computer Peripheral Manufacturing in Canada

Telecommunications Networking Equipment
Manufacturing in Canada

Navigational Instrument Manufacturing in Canada

Communications Equipment Manufacturing in Canada

Hobby & Toy Stores in Canada

2nd Tier

Electronic & Computer Repair Services in Canada

Radio Broadcasting in Canada

Computer & Packaged Software Wholesaling in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Semiconductor & Other Electronic Component
Manufacturing in Canada

Other Plastic Product Manufacturing in Canada

2nd Tier

Gold & Silver Ore Mining in Canada

Plastic & Resin Manufacturing in Canada

Semiconductor Machinery Manufacturing in Canada

Nonferrous Metal Foundry Product Manufacturing in
Canada

Products & Services

  COMMUNICATIONS EQUIPMENT AND SUPPLIES

Communications equipment is the Canadian Electronic Part and
Equipment Wholesaling industry's largest product segment and is
expected to account for 58.6% of revenue in 2021.

This segment includes telephones, routers, fax machines, modems, navigational equipment, radar devices and
radios, and has grown as a share of revenue over the five years to 2021. Telephones, including wireless phones,
account for most sales within this segment. The industry's other main product segments largely encompass
intermediate electronic components, so this segment is more directly reliant on consumer demand than many
others. This segment has benefited in recent years from the increased popularity of mobile phones and a rapid
product development cycle for the devices, which has increased shipments from manufacturers to retailers. In
addition, this segment includes equipment purchased by service providers for use in network upgrades. This
segment is anticipated to remain in relatively high demand over the five years to 2026.

SEMICONDUCTORS, CIRCUITS AND OTHER ELECTRONIC COMPONENTS

Semiconductor components are expected to account for 20.4% of industry
revenue in 2021, while integrated circuits are expected to represent 2.1%
of revenue.

Other electronic components, which include capacitors and resistors, wiring, connectors, rectifiers and switches,
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among other products, are expected to account for 7.5% of revenue in 2021. These three segments represent
intermediate goods that are often sold to manufacturing and other business customers, which use them in the
assembly of other electronics and systems. Demand for electronics generally has risen over the five years to 2021,
but these three segments' shares of revenue have fallen during the same period. Further, the price of semiconductor
and electrical components has fallen over most of the past five years and save for a temporary increase due to
reduced supply stemming from the COVID-19 (coronavirus) pandemic, is expected to continue on a decline over the
next five years, tempering the growth potential of these product segments even as sales volumes increases.
Semiconductor prices have generally fallen due to continuous improvements in computing capacity that enable
manufacturers to create more powerful circuits at a lower cost. Meanwhile, high competition in downstream
electronics markets has encouraged manufacturers to focus their research and development efforts on producing
the lowest-cost electronics, further contributing to a reduction in electronic component prices. Despite steady
demand, declining selling prices are expected to slightly reduce these products' share of industry revenue over the
next five years.

OTHER

Other sources of revenue account for an estimated 11.4% of industry
revenue in 2021 and include a small share of consumer electronics sales,
several other ancillary product categories and support services, such as
installation, repair and equipment rental.

This segment has increased as a share of revenue during the period.

Demand
Determinants

A major determinant of demand for the Canadian Electronic Part and
Equipment Wholesaling industry is the sale of finished goods that
incorporate electronic components, which is in turn affected by economic
conditions, such as levels of business investment and consumer
spending.

Sales of finished goods are also affected by the life span and replacement cycle of these goods and the
development of new or enhanced goods that use electronic components as inputs. Demand for electronic
components generally increases as more products include electronic parts. Home appliances, medical equipment
and automobiles have included more and more electronic content, boosting demand for operators in the industry.

Capital investments from telecommunications service providers also drive demand for public network switching and
transmission products sold by operators. Demand for computer connections to public and private communications
networks has increased over the five years to 2021. Additionally, new technologies have enabled more efficient use
of communications networks, further increasing data-traffic volumes and demand for infrastructure investment.
Growth in internet connections, along with rising levels of data traffic, bolstered demand for data-communications
equipment. This is evidenced by Canada's commitment to move toward fifth-generation (5G) wireless technology.
For example, a $40.0 million investment through Canada's Strategic Innovation Fund to Nokia Canada Inc. was
announced in January 2019 to create new applications across the 5G infrastructure.

Other factors influencing demand for the wholesale of electronic components include the size of the electronic
product and components manufacturing industries in Canada; the extent to which component manufacturing is
outsourced by the manufacturers of final goods; and prices for electronic components, which tend to decrease
steadily as they become older and more outdated. When product prices are low, industry operators must lower
wholesale prices or be undercut by competitors. Although downstream demand increases when product prices are
low, sales volume growth may not be enough to make up the revenue lost from lower prices.

Additionally, the COVID-19 (coronavirus) pandemic has hampered upstream supply and downstream demand.
Countries worldwide have experienced declines in manufacturing activity as a result of the pandemic. On the other
side of the supply chain, nations also imposed restrictions on in-person retail operations, closing nonessential retail
stores for a significant portion of time. This trend will likely drastically shrink demand for industry products, which
also may serve to decrease revenue.
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Major Markets

  MANUFACTURING INDUSTRIES

Manufacturers purchase electronic components from operators in the
Canadian Electronic Part and Equipment Wholesaling industry to
incorporate into other products.

For example, a computer manufacturer may purchase chips, processors and other accessories from this industry.
Other common products include silicon chips used in vehicle navigation systems. Construction companies purchase
electronic parts used to operate construction equipment, such as power meters and generator parts. Electronic
equipment is also increasingly being incorporated into buildings, such as touchscreen air-conditioning controls.
There is an expected increase in factory automation over the five years to 2026, which is forecast to drive demand
for automation and control equipment incorporating electronic components. As a result, demand from this market
segment is projected to expand slightly over the next five years. Manufacturing industries are expected to generate
20.8% of industry revenue in 2021, declining as a share of revenue over the five years to 2021.

RETAILERS

Retailers are estimated to generate 24.1% of industry revenue in 2021.

This segment includes establishments that purchase industry products for resale to businesses or consumers. This
market has grown as a share of revenue over the past five years as declining electronics prices have boosted
consumer demand for electronic equipment. Retailers mainly purchase communications equipment rather than
intermediary components, which are purchased mainly by manufacturers that use them for the production of finished
goods. An acceleration in new electronic product development, particularly the steady release of new mobile phones
during the period, has also boosted demand for wholesalers that distribute finished consumer goods. These trends
are anticipated to continue over the five years to 2026, resulting in expansion for this market segment.

OTHER WHOLESALERS

Other wholesalers are the largest customer group for the industry.

This segment includes more specialized wholesalers, such as cell phone, TV or computer wholesalers. Downstream
wholesalers purchase cell phone chargers, computer chips, antennas and other accessories and parts. Demand
from other wholesalers has picked up over the five years to 2021 as evidenced by increased imports for electronic
parts during the same period. Other wholesalers are expected to generate 26.7% of industry revenue in 2021.

BUSINESS END USERS

Businesses buy finished goods for use in offices, events and other
functions.

Such products include routers, modems and other electronic equipment. Since disintermediation has gained
popularity over the past five years, sales generated from this segment are expected to decrease as a share of
industry revenue, accounting for 20.4% in 2021. Disintermediation is expected to become more prevalent as new
sales technologies become more user-friendly and widely available. Upstream manufacturers will take advantage of
direct-to-consumer sales by adopting online sales platforms, charging more competitive prices to the consumer as
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they vie with industry operators for business.

OTHER

Other smaller market segments for the industry include government
agencies, which also mainly purchased finished communications
equipment.

The industry also generates a small share of revenue from exports; operators sometimes act as intermediaries
between domestic manufacturers and exporters. Finally, the industry makes limited sales to household consumers
and repair shops. Combined, these other sources of revenue are expected to account for 8.0% of industry revenue
in 2021, remaining a stable share of revenue during the period.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Electronic Part and Equipment Wholesaling industry in Canada does not engage in international trade, as
exports and imports are accounted for at the manufacturing level. However, Canadian wholesalers rely on imported
products because electronics are often manufactured abroad. This industry is anticipated to rely more on
international suppliers over the five years to 2026.

Business
Locations

  Establishments in the Canadian Electronic Part and Equipment Wholesaling industry are generally distributed according to the
overall population as demand for industry products is tied to demand for electronic products at the consumer and business level.
The four most populous provinces, Ontario, Quebec, British Columbia and Alberta, are home to the largest concentration of
industry facilities. The largest operators in this industry have a presence in these provinces. Ontario has the highest concentration
of industry establishments, at 45.0% in 2021. Nicknamed the Silicon Valley of the North, Ontario is a hub of small and large
technology companies, students, innovators and venture capitalists. Industry operators in Ontario can also incur lower
transportation costs by operating close to manufacturers. Canada's second-most concentrated province, Quebec, is home to
22.3% of industry establishments in 2021, which is in line with its 22.5% share of the Canadian population. British Columbia and
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Alberta account for 15.3% and 10.8% of industry establishments, respectively, in 2021.



Electronic Part & Equipment Wholesaling in Canada September 2021

21 IBISWorld.com

Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Electronic Part and Equipment Wholesaling industry in Canada has a low level of market share concentration,
with the top four operators expected to account for less than 10.0% of industry revenue in 2021. This industry is
mostly composed of small, local and regional operators. Many industry operators are sole proprietors that serve
local markets, as 39.0% of industry operators are nonemployers. In regard to industry establishments, 64.3% of
employing establishments have fewer than 10 workers and only 2.1% employ more than 100 people. The industry
sells a broad range of electronic products, each of which requires specialized knowledge. This prevents any one
company from controlling a commanding share of the overall market. Additionally, falling prices for electronic
components and their integration into a greater array of consumer goods have both lowered the barriers to entry
associated with building an inventory and opened up new downstream markets, encouraging new companies to
enter the market over the five years to 2021 and increasing competition in the industry.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having links with suppliers:
Having links with a diverse range of suppliers enables operators to provide a variety of products. Securing
connections with suppliers also permits for a somewhat more stable supply flow during shortages.

Ability to alter goods and services produced in favour of market conditions:
Electronic products change often and are constantly updated and replaced. As a result, operators change their
product mix as required by customers and suppliers.

Ability to control stock on hand:
Industry operators wholesale a diverse range of products that are constantly changing with technological innovation.
To maximize profit, operators must keep stock holding costs to a minimum while also having enough stock on hand
to service customers.

Provision of superior after sales service:
While industry wholesalers may find it difficult to lower their prices, they can compete by providing superior after-
sales service, increasing the likelihood of repeat customers.

Cost Structure
Benchmarks
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  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 1.9% of industry revenue in 2021. Wholesalers add value
primarily through efficient distribution and are often constrained by
manufacturer-imposed pricing restrictions, both of which limit profit that
industry operators can incorporate into their selling prices. Profit has
declined slightly over the five years to 2021 because industry product
selling prices have declined even as overhead costs have risen. The
average operator earned a profit margin of 2.2% in 2016. Electronic
components have fallen in price due to improvements in computing
power. Subsequently, wholesalers must typically pass these savings on
to customers, both due to contractual obligations with manufacturers
and to remain competitive with other wholesalers. Disintermediation
has also put downward pressure on prices, in addition to profit.

 

  Wages

Wages, which include salaries, benefits and commission payments, are
estimated to account for 15.0% of industry revenue in 2021.
Employment growth in the industry has been strong amid the addition
of value-added services to differentiate from other operators and
remain competitive. As a result, wages have expanded as a share of
revenue over the past five years. Salespeople must possess highly
technical knowledge of the various electronic components they sell to
succeed and are typically provided incentive pay in the form of
commissions. In addition, wholesalers that provide value-added
maintenance or installation services experience high competition with
other technology-focused industries for skilled technicians. As a result,
wages are expected to grow slightly as a proportion of revenue over the
five years to 2026.

 

  Purchases

Purchases are the largest expense for operators across most
wholesaling industries. This cost category consists of goods purchased
for resale. Purchases in this industry include components designed for
use in other electronics, such as computer chips and boards, integrated
circuits, radar equipment and antennas. To help control purchase costs
and volatility, many manufacturers protect their authorized distributors
from the effects of product obsolescence and price erosion in the form
of return privileges and price protection. This practice minimizes losses
and raises industry revenue while keeping purchase costs relatively
stable. Purchases are estimated to account for 71.1% of industry
revenue in 2021 and have fallen over the past five years as wages
have increased as a share of revenue.

 

  Marketing

Advertising costs are not expected to account for a significant portion of
revenue, comprising 0.8% of revenue in 2021, as operators mostly sell
to other distributors and manufacturers rather than consumers.
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  Depreciation

Although industry operators invest in warehouses, trucks and other
capital equipment, the long lifespans of these purchases and the
minimal technological change in the industry generally minimize the
need for such investments. Depreciation is expected to account for
1.3% of industry revenue in 2021.

 

  Rent

Rent costs are not expected to account for a significant portion of
revenue, comprising 1.3% of revenue in 2021.

 

  Utilities

Utilities are minimal as most facilities require few resources to operate,
such as electricity. Utilities are expected to account for 0.5% of industry
revenue in 2021.

 

  Other Costs

Additional costs mainly include product distribution and inventory
tracking. Transporting products globally can represent a significant
portion of distribution costs as logistical issues associated with shipping
scale with the size of the operation. These costs are expected to
account for 8.2% of industry revenue in 2021.
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Basis of
Competition

Competition in this industry is    Medium and the trend is Increasing

  The Electronic Part and Equipment Wholesaling industry in Canada is
highly competitive, with a large number of companies serving specific
markets.

Competition in this industry is primarily based on price, product quality, product availability and service.

Price is a key basis of competition. Wholesalers vary in their pricing strategies; some price products at cost, seeking
to either boost prices and profit on other products or gain additional revenue and profit from repair or other services.
However, some wholesalers are limited in their ability to compete on the basis of price due to pricing restrictions
included in the terms of distribution licences with manufacturers.

A company's distribution capability determines its operating area. The ability to service a wide geographic region
provides wholesalers with advantages because they gain access to a wider customer base. Product range,
availability and quality are also important competitive factors and some wholesalers stock a wide range of products
to become a one-stop shop. Prompt delivery can be an important consideration for customers that wish to minimize
purchasing costs and ensure that there are no stockouts. Product quality affects sales, satisfaction, returns and the
general reputation of the wholesaler.

Off-shoring within the manufacturing industry is an indirect source of external competition. Manufacturers buy
products from this industry to manufacture new goods and are considered a significant purchaser of industry
products. When manufacturers move their operations off-shore, they will likely end up using local wholesalers and
as a result, industry operators are negatively affected.

Disintermediation is also a concern and some wholesalers provide value-added services, such as point-of-use
replenishing, testing, assembly, supply chain management and materials management in an attempt to retain
customers. Some companies, such as Anixter Canada Inc., have an engineering focus and employ engineers to
provide solutions to customers. Competition is expected to increase as manufacturers enter the wholesaling
industry.

The industry's level of competition is expected to grow amid the COVID-19 (coronavirus) pandemic. Consumer
spending has decreased amid high levels of economic uncertainty, cutting into the market for industry products,
while manufacturing activity is forecast to shrink, resulting in smaller supply. As a result, industry operators must
compete more fiercely for supply and downstream demand.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady
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  Barriers to entry are low in the Canadian Electronic Part
and Equipment Wholesaling industry. More small
operators indicates the ease with which companies are
able to enter the market. Additionally, there are no
licensing requirements, government regulations or
financial constraints that are significant enough to prevent
companies from entering the industry.

However, some companies may be deterred from
entering the industry by the costs required to open
distribution facilities, establish relationships with suppliers
and customers, source appropriately skilled labour and
fund stock purchases. Although declining prices for
electronic components have reduced the upfront costs of
establishing an inventory of industry products, they have
required wholesalers to achieve greater volume to remain
profitable, which increases property costs as available
inventory capacity decreases. Building a viable sales
base can be influenced by reputations and the strength of
brands, which can determine the ability to forge new
relationships and win contracts with manufacturers and
customers. The cost of competing with other companies
that are more entrenched in downstream markets may
deter new companies from entering and prevent them
from succeeding in the industry. As with other wholesaling
industries, potential entrants may also be deterred by
exclusive distribution contracts between manufacturers
and existing wholesalers, which can limit their ability to
build a product portfolio able to attract customers.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Medium and the trend is Increasing

  The Electronic Part and Equipment Wholesaling industry in Canada has a medium level of globalization. While this
industry does not engage in international trade, many wholesalers' suppliers are highly globalized. The United
States and Canada are major trading partners at the electronic parts manufacturing level; for more information, refer
to IBISWorld report 33531CA. Additionally, many of the products sold in this industry are manufactured in the United
States. A particularly important trend relevant to this industry is that many electronic parts manufacturers have
shifted production to other parts of the world to take advantage of lower production costs and serve growing
markets. In particular, suppliers are shifting production to countries in Asia, including China, as evidenced by
Canadian trade activity in upstream markets. This negatively affects the industry as manufacturers that move
offshore would end up using local wholesales instead of Canadian ones. Large wholesalers are able to adjust to this
trend as they operate in various geographic regions of the world. However, most wholesalers in this industry are
companies operating on a local level. This reliance on imports for inputs leaves the industry exposed to revenue
losses if major electronics manufacturing nations, including China and the United States, experience prolonged
slowdowns in manufacturing output or decreased trade activity. Wholesalers would be unable to purchase and
subsequently sell goods if there is a short supply, which would severely constrain revenue.
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Major Companies
There are no major players in this industry

Other Companies WESCO Distribution Canada LP

  Market Share: 2.8%
  Headquartered in Pittsburgh, WESCO International Inc. (WESCO) is a global electronics distribution and services

company. In Canada, it operates under its subsidiary, WESCO Distribution Canada LP (WESCO Canada). With
9,500 employees and a presence in 17 countries worldwide, WESCO offers products in various categories, including
general supplies; wire; cable and conduit; communications and security; electrical distribution and controls; lighting
and sustainability; automation; controls; and motors. The most prominent WESCO acquisition relevant to this
industry occurred in 2020, when it acquired Anixter International Inc. WESCO Canada operates four major
distribution centres located in Edmonton, AB; Montreal; Toronto; and Vancouver. IBISWorld estimates that the
company will generate $481.3 million in industry-relevant revenue in 2021, with a market share of 2.8%.

Celestica Inc.

  Market Share: 1.2%
  Headquartered in Toronto, Celestica Inc. (Celestica) is a global provider of products, services and solutions to

industrial and commercial users of electronic components and enterprise computing solutions. With its 24,600
employees worldwide, the company's customer base consists of original equipment manufacturers (OEMs), service
providers and other commercial customers. Celestica operates through the advanced technology solutions and
connectivity and cloud solutions business segments, which is further broken into communications and enterprise.
The communications revenue is most relevant to this industry as enterprise revenue consists of server and storage
businesses. IBISWorld estimates the company will generate $198.9 million in industry-relevant revenue in 2021, with
a market share of 1.2%.

Arrow Electronics Canada Ltd.

  Market Share: 1.0%
  Headquartered in Centennial, CO, Arrow Electronics Inc. (Arrow) is a global provider of products, services and

solutions to industrial and commercial users of electronic components and enterprise computing solutions. With its
19,600 employees worldwide, the company's customer base consists of original equipment manufacturers (OEMs),
contract manufacturers (CMs) and other commercial customers. In Canada, Arrow participates in the industry
through its subsidiary, Arrow Electronics Canada Ltd. (Arrow Canada). Arrow Canada has two business segments,
which include the global components business and the global enterprise computing solutions (ECS) business, both
of which are relevant to the industry. The company distributes electronic components to OEMs and CMs through its
global components business segment and provides enterprise computing solutions to value-added resellers (VARs)
through its global ECS business segment. Arrow's global ECS business segment is a value-added distributor of
enterprise and midrange computing products, services and solutions to VARs, as well as a distributor of enterprise
storage, security and virtualization software. Many of the company's suppliers have upgraded their product lines,
bolstering demand from downstream customers. IBISWorld estimates that the company will generate $177.3 million
in industry-relevant revenue in 2021, with a market share of 1.0%.

Avnet International Canada Ltd.

  Market Share: 0.8%
  Headquartered in Phoenix, Avnet Inc. (Avnet) is one of the world's largest value-added distributors of electronic

components, enterprise computer and storage products, IT services and embedded subsystems. Avnet operates in
Canada under Avnet International Canada Ltd. (Avnet Canada). Avnet Canada connects electronic component and
computer product manufacturers and software developers with original equipment manufacturers (OEMs), electronic
manufacturing services (EMS) providers, original design manufacturers (ODMs) and value-added resellers (VARs).
The company distributes electronic components, computer products and software, as received from its suppliers or
through a customized solution, offering assembly and other value-added services. Avnet also provides engineering
design, materials management and logistics services, system integration and configuration and supply chain
services, although these are not relevant to the industry.

The company employs 14,500 workers and operates in two segments, electronic components (EC) and Premier
Farnell (PF). EC markets and sells semiconductors and interconnects, passive and electromechanical devices and
embedded products to high-volume customers. Meanwhile, the PF segment supports low-volume customers. Both
segments operate in the Americas, Europe, the Middle East, Africa and the Asia-Pacific region. Avnet also had a
technology solutions business that sold enterprise computing servers and systems, software storage and the
services required to implement these products and solutions to the value-added reseller channel, but was divested
by the company in 2017. Most wholesaling of industry-relevant products occurred within the EM segment, so the
divestiture had little effect on its industry-relevant operations. IBISWorld estimates that the company will generate
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$138.6 million in industry-relevant revenue in fiscal 2022 (year-end June), with a market share of 0.8%.

Anixter International Inc.

  Headquartered in Glenview, IL, Anixter International Inc. (Anixter) was a global distributor of network and security
solutions, electrical and electronic solutions and utility power solutions. The company was founded in 1957 and
participated in the industry through its subsidiary, Anixter Canada Inc. Anixter's customer base consisted of a
diverse composition of retailers, system integrators, contractors, other wholesale distributors and more from a wide
range of industries. Canada was one of Anixter's largest markets and operates 30 distribution centres, service
centres, branch locations and sales offices in the country, a total that is second only to the United States.

In January 2020, the company and WESCO International Inc. (WESCO) announced that the two boards of directors
have unanimously approved an agreement in which WESCO would acquire Anixter in a transaction valued at
US$4.5 billion. The deal closed in June 2020, resulting in this company's exit from the industry.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Electronic Part and Equipment Wholesaling industry in
Canada has a low level of capital intensity. Industry
operators are expected to invest $0.09 on capital for every
$1.00 spent on labour in 2021. Capital investment is
concentrated in sales equipment and inventory
management systems, thus limiting capital overhead
relative to labour. Furthermore, warehouses and other
facilities can be rented as opposed to being bought, which
reduces capital costs. Nevertheless, despite increased
adoption of inventory management systems, industry
operators require employees to inspect orders, provide
customer services and manoeuvre inventory, making the
nature of this industry more reliant on labour than capital.
Capital intensity has decreased over the five years to 2021
amid strong revenue expansion, which required an
increase in wages.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry. Fewer
barriers to entry increases the likelihood that
new entrants can disrupt incumbents by putting
new technologies to use.

Low Rate of Entry Unlikely Annualized growth in the number of enterprises
in the industry, ranked against all other
industries. A greater intensity of companies
entering an industry increases the pool of
potential disruptors.

Low Market
Concentration

Unlikely A ranked measure of the largest core market for
the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

The technological factors supporting the disruptive innovation potential are connected to an industry structure that is
accommodative to new entrants. The relative ease of entry into the industry magnifies the threat of disruption regardless of
other factors as one-off occurrences are more likely to succeed. However, the current rate of new entrants is low,
suggesting that there is a limited number of new companies that are potential innovators within the industry.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The Electronic Part and Equipment Wholesaling industry in Canada has been
disrupted by improved distribution capabilities from upstream manufacturers.

Downstream markets have effectively disintermediated many wholesalers for certain products to reduce purchases costs.
To react to changing buying trends, manufacturers have improved distribution capabilities and online ordering platforms to
satisfy their customer base. As a result, demand for industry operators has fallen, as many of their services are now
mimicked at the manufacturing level.

The level of technology change is    Low

  While the market for the Canadian Electronic Part and Equipment Wholesaling
industry's products and services are subject to rapid technological advances,
the wholesaling industry itself has a low level of technological change.

Manufacturers invest heavily in research and development to create new and innovative products. For example, the growth
of touchscreen devices has skyrocketed, becoming the dominant personal computing device over laptops and desktops.
However, these new products only stimulate consumer demand rather than changing the wholesaling business.
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In this industry, there has been an increased implementation of inventory control automation and other warehouse
management technologies focused on improving operating efficiency. Online ordering streamlines the ordering process,
making it easier for industry operators and downstream customers to conduct transactions. Inventory control systems
ensure adequate stock is available to meet customer orders. Digitalization will likely continue to have an increased effect on
this industry. However, it will likely have varying effects on companies. Business end users, a major buying market, now
have increased ways to buy products with the acceptance of e-commerce and online marketplaces Wholesalers are also
starting to incorporate Internet of things-related technologies to gain previously unknown data and discover new insights on
how to improve company operations.

Revenue
Volatility

The level of volatility is    High

  The Electronic Part and Equipment Wholesaling industry in Canada is
expected to exhibit a moderate to high level of revenue volatility over the five
years to 2021.

The industry's revenue performance is largely tied to end user demand for electronics. Consequently, general consumer
sentiment, per capita disposable income and the business climate are major drivers of revenue performance. During the
period, revenue growth fluctuated from an expected 9.3% decline in 2020 to a forecast 15.4% increase in 2021. The
COVID-19 (coronavirus) pandemic increased volatility as a result of the associated sharp decline in consumer spending
and sentiment due to high levels of economic uncertainty. In addition to broad economic variables, volatility in the industry
can be caused by upstream technological advances, as these spur new product introductions and encourage customers to
upgrade their equipment. Developments in upstream manufacturing industries that affect this industry's volatility can be
found in the Telecommunications Networking Equipment Manufacturing industry in Canada (IBISWorld report 33421CA),
the Semiconductor and Other Electronic Component Manufacturing industry in Canada (33441CA) and the Navigational
Instrument Manufacturing industry in Canada (33451aCA).

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Electronic Part and Equipment Wholesaling industry in Canada is subject
to light regulation from government agencies.

Industry operators must abide by general regulations on consumer and environmental safety. Wholesalers must also obtain
permits and licences from the province in which they are operating. Other indirect regulations include Innovation, Science
and Economic Development Canada standards on electronic products.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Electronic Part and Equipment Wholesaling industry in Canada receives
no direct subsidies from the government, which results in a low level of
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industry assistance.

However, this industry benefits from government subsidies and initiatives promoting electronics. The industry is affected by
regulation in downstream markets such as electronic manufacturing industries. These industries in Canada receive
government assistance in the form of subsidies and tax exemptions at the municipal, provincial and federal levels. The
industry does receive support from the Electro-Federation Canada. This domestic trade association provides networking
events, research, marketing and advocacy services for its members.

Additionally, the federal government has adopted several policies to help businesses nationwide in the wake of the
COVID-19 (coronavirus) pandemic, including the deferment of income taxes owed between March 18, 2020 and August 31,
2020, and customs payments between March 27, 2020 and June 30, 2020. The Canada Emergency Wage Subsidy will
also support up to 75.0% of an employee's wages, up to $847.00 weekly, for employers that experienced a decrease in
gross revenues of at least 15.0% in March and 30.0% in both April and May. That program was in place until June 5, 2021.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Corporate
profit ($b)

2012 12,731 2,326 2,147 1,909 21,148 N/A N/A 1,793 N/A 288
2013 12,232 1,965 2,052 1,839 18,117 N/A N/A 1,558 N/A 294
2014 13,203 1,970 2,161 1,811 17,558 N/A N/A 1,457 N/A 318
2015 13,730 2,030 2,118 1,792 16,559 N/A N/A 1,455 N/A 244
2016 13,993 2,030 2,067 1,777 16,895 N/A N/A 1,502 N/A 257
2017 14,720 2,163 2,055 1,778 17,389 N/A N/A 1,632 N/A 299
2018 16,389 3,007 2,143 1,775 26,103 N/A N/A 2,426 N/A 305
2019 16,356 2,915 2,072 1,766 26,814 N/A N/A 2,443 N/A 302
2020 14,840 2,605 2,043 1,762 25,514 N/A N/A 2,303 N/A 288
2021 17,127 3,104 2,009 1,752 28,110 N/A N/A 2,562 N/A 384
2022 17,834 3,230 2,030 1,768 29,327 N/A N/A 2,672 N/A 399
2023 18,178 3,321 2,039 1,774 30,255 N/A N/A 2,750 N/A 405
2024 18,433 3,389 2,048 1,782 31,131 N/A N/A 2,821 N/A 411
2025 18,711 3,471 2,060 1,791 32,059 N/A N/A 2,897 N/A 423
2026 18,980 3,520 2,065 1,795 32,548 N/A N/A 2,940 N/A 437

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Corporate
profit (%)

2012 12.3 -2.09 -3.12 -5.12 -0.77 N/A N/A -4.63 N/A -6.45
2013 -3.92 -15.5 -4.43 -3.67 -14.3 N/A N/A -13.1 N/A 2.26
2014 7.93 0.27 5.31 -1.53 -3.09 N/A N/A -6.46 N/A 7.95
2015 3.99 3.00 -1.99 -1.05 -5.69 N/A N/A -0.15 N/A -23.2
2016 1.91 0.00 -2.41 -0.84 2.02 N/A N/A 3.22 N/A 5.41
2017 5.19 6.57 -0.59 0.05 2.92 N/A N/A 8.68 N/A 16.3
2018 11.3 39.0 4.28 -0.17 50.1 N/A N/A 48.6 N/A 2.00
2019 -0.21 -3.07 -3.32 -0.51 2.72 N/A N/A 0.72 N/A -1.12
2020 -9.27 -10.6 -1.40 -0.23 -4.85 N/A N/A -5.74 N/A -4.62
2021 15.4 19.2 -1.67 -0.57 10.2 N/A N/A 11.2 N/A 33.4
2022 4.13 4.05 1.04 0.91 4.32 N/A N/A 4.29 N/A 4.03
2023 1.92 2.80 0.44 0.33 3.16 N/A N/A 2.91 N/A 1.30
2024 1.40 2.04 0.44 0.45 2.89 N/A N/A 2.59 N/A 1.50
2025 1.50 2.41 0.58 0.50 2.98 N/A N/A 2.68 N/A 3.09
2026 1.43 1.41 0.24 0.22 1.52 N/A N/A 1.50 N/A 3.21

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 18.3 N/A N/A 602 14.1 9.85 84,765
2013 16.1 N/A N/A 675 12.7 8.83 85,974
2014 14.9 N/A N/A 752 11.0 8.12 82,988
2015 14.8 N/A N/A 829 10.6 7.82 87,868
2016 14.5 N/A N/A 828 10.7 8.17 88,896
2017 14.7 N/A N/A 847 11.1 8.46 93,870
2018 18.3 N/A N/A 628 14.8 12.2 92,928
2019 17.8 N/A N/A 610 14.9 12.9 91,120
2020 17.6 N/A N/A 582 15.5 12.5 90,272
2021 18.1 N/A N/A 609 15.0 14.0 91,128
2022 18.1 N/A N/A 608 15.0 14.4 91,094
2023 18.3 N/A N/A 601 15.1 14.8 90,878
2024 18.4 N/A N/A 592 15.3 15.2 90,614
2025 18.5 N/A N/A 584 15.5 15.6 90,352
2026 18.5 N/A N/A 583 15.5 15.8 90,337

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Electronic Components Industry Association
http://www.ecianow.org

Electro-Federation Canada
http://www.electrofed.com

Business and Industry
http://www.canadabusiness.ca

Global Technology Distribution Council
http://www.gtdc.org

Industry Jargon DISINTERMEDIATION
A popular trend within retail and manufacturing industries where producers supply goods directly to stores,
eliminating the middleman.

E-COMMERCE
The buying and selling of products or services over electronic systems, such as the internet and other computer
networks. Businesses engaged in e-commerce are often called e-tailers.

INTERNET OF THINGS
The interconnection via the internet of computing devices embedded in everyday objects, enabling them to send and
receive data.

SEMICONDUCTOR
A substance, usually a solid chemical element or compound, that can conduct electricity under some conditions but
not others, making it a good medium for the control of electrical current.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.
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EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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