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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue is still expected to grow in the Farm, Lawn and Garden Equipment Wholesaling industry in Canada,
despite the COVID-19 (coronavirus) pandemic. For more detail, please see the Current Performance chapter.

· The industry's profit margin is expected to decrease, partially due to the adverse economic effects from the
coronavirus pandemic. For more detail, please see the Cost Structure Benchmarks chapter.

· Demand for the industry's products is expected to fluctuate due to the adverse economic effects of the coronavirus
pandemic. For more detail, please see the Products and Services chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in this industry primarily purchase specialized machinery, equipment and related parts used in agricultural

and consumer segment activities (e.g. farm, lawn and garden). This equipment is then sold to downstream markets,
namely farms and other wholesalers that make them available to end consumers.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling tractors and combines

Wholesaling other farming equipment

Wholesaling lawn and garden equipment

The major products and services in this industry are:

Lawn and garden equipment

Farming equipment parts

Dairy and poultry equipment

Farm machinery
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Supply Chain

SIMILAR INDUSTRIES

Home Improvement Stores in
Canada

Nursery & Garden Stores in
Canada

Used Goods Stores in Canada Machinery Maintenance & Heavy
Equipment Repair Services in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Farm, Lawn & Garden Equipment
Wholesaling in the US

Farm and Construction Machinery
Wholesaling in Australia

Agricultural Machinery &
Equipment Wholesaling in the UK

Agricultural and Construction
Machinery Wholesaling in New
Zealand

Agricultural Machinery &
Equipment Wholesaling in Ireland
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Industry at a Glance
Key Statistics

$21.7bn
Revenue

Annual Growth

2016–2021

1.1%

Annual Growth

2021–2026

2.0%

Annual Growth

2016–2026

 

$1.4bn
Profit

Annual Growth

2016–2021

-0.1%

  Annual Growth

2016–2021

 

6.3%
Profit Margin

Annual Growth

2016–2021

-0.4pp

  Annual Growth

2016–2021

 

1,867
Businesses

Annual Growth

2016–2021

-1.0%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

 

19,987
Employment

Annual Growth

2016–2021

-2.6%

Annual Growth

2021–2026

1.0%

Annual Growth

2016–2026

 

$1.3bn
Wages

Annual Growth

2016–2021

-1.8%

Annual Growth

2021–2026

1.2%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

4.6%
Demand from crop production

10.3%
World price of wheat

-0.3pp
Overnight rate

2.3%
Residential renovation
expenditure

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Steady

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Technology Change

Medium

  Barriers to Entry
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Competition

High / Steady

 

Key Trends

 Operators have learned to exploit benefits in the wholesale
distribution model

 Farmers typically benefit greatly from high crop prices,
strong global demand and limited supply

 The industry is characterized by a low market concentration

 Crop prices are expected to slightly increase, but they will
likely remain low

 Operators are expected to continue building a diversified
product offering

 Increased specialization on growing secondary markets will
likely encourage new product offerings into the industry

 The industry primarily relies on wholesaling equipment to the
farming market
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Product/Service Concentration

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Overnight rate

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Demand from crop production



Farm, Lawn & Garden Equipment Wholesaling in Canada April 2021

9 IBISWorld.com

Executive Summary In bloom: Increases in crop prices are anticipated to boost demand from
downstream farmers

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada primarily sells agricultural equipment,
including tractors, plows and irrigation spillers. In addition, the industry sells equipment for dairy and livestock
farming. Over the five years to 2021, demand from farmers has been moderately volatile due to fluctuations in crop
prices and farmer income. High crop prices throughout the period encouraged farmers to spend on new equipment,
boosting industry revenue. However, this situation began to reverse in 2019, with global oversupply resulting in
plummeting crop prices that slashed income at downstream farms, constraining demand for industry equipment.
Downstream markets have since stabilized and grown steadily, boosting overall price and demand conditions.
Consequently, industry revenue is estimated to have increased an annualized 1.1% to $21.7 billion over the past
five years, with an anticipated rise of 3.5% in 2021 alone. This rise in 2021 can be mainly attributed to the expected
economic recovery after the adverse economic effects of the COVID-19 (coronavirus) pandemic. The coronavirus
pandemic can also be credited with decreasing the industry's profit margin by raising purchase costs and creating
economic uncertainty.

Although the industry primarily relies on wholesaling equipment to the farming market, operators also wholesale
lawn and garden equipment for use in households and in business properties. Over the past five years, rising levels
of per capita disposable income have helped to bolster downstream demand from consumers that require industry
equipment to maintain lawns and pursue renovation projects. Since wholesalers do not sell directly to households,
such equipment is usually distributed to retailers first that then redistribute it to end markets. Furthermore, due to the
diverse product selection, the industry's key products that support industry growth were farm machinery spare parts,
as key markets have increased machinery repairs rather than invest in purchasing a new one.

Over the five years to 2026, increases in crop prices are anticipated to boost demand from downstream farmers.
Meanwhile, growth in residential construction alongside rising per capita income will serve to increase demand from
other key downstream markets. Subsequently, causing more operators to enter the industry and making it more
competitive. Overall, IBISWorld expects revenue to grow an annualized 2.0% to $24.0 billion over the five years to
2026.
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Industry Performance

Key External
Drivers

Demand from crop production

Increased crop production indicates higher levels of capacity use. Crop production is important to this industry
because greater activity encourages farmers to purchase new machinery and equipment. Demand from crop
production is expected to increase in 2021, representing a potential opportunity for this industry.

 

World price of wheat

Wheat is one of the primary crops grown in Canada. High wheat prices boost the income of farmers and encourage
them to purchase new farm equipment, boosting demand for industry services. Conversely, low wheat prices hurt
farmers and cause them to limit spending on new equipment. The world price of wheat is expected to rise in 2021.

 

Residential renovation expenditure

Residential renovation includes purchases of new lawn mowers, gardening equipment and other products
distributed by industry operators. Therefore, as incomes rise and residential renovation increases, so does industry
revenue. Residential renovation expenditure is expected to rise in 2021.

 

Overnight rate

The overnight rate is the rate at which major financial institutions can borrow and lend short-term funds to one
another; however, this also acts as a proxy for domestic interest rates. When interest rates are low, consumers and
businesses have an incentive to purchase goods that typically need financing, such as farm machinery. The
overnight rate is expected to decrease in 2021, however, its massive volatility poses a potential threat to the
industry.
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Current
Performance

Operators in the Farm, Lawn and Garden Equipment Wholesaling industry
in Canada generate the majority of their income from the distribution of
farming equipment meant for use by large-scale farmers.

To a lesser extent, operators also distribute lawn and garden equipment for household and commercial use. Industry
performance, which is highly correlated to conditions in farming markets, has fluctuated over the five years to 2021.
Sharp declines in global crop prices in 2016 and 2019 diminished the need for new equipment from downstream
farmers, hampering revenue growth. Crop prices and demand have since stabilized, contributing to renewed growth
during the second half of the reporting period. Consequently, IBISWorld estimates that industry revenue has
increased at an annualized rate of 1.1% to $21.7 billion over the five years to 2021. Furthermore, with the world
price of wheat projected to increase in 2021, industry revenue is expected to rise 3.5% in 2021 alone. Another factor
that can be attributed to the growth in 2021 can be from the expected economic recovery after the COVID-19
(coronavirus) pandemic in 2020, which hampered the industry's profit margin.

ESSENTIAL SERVICES

Industry operators distribute a variety of equipment essential for farmers
in agricultural, dairy and meat production.

The most popular equipment purchased by farmers include tractors and combines; farm tractors are needed to pull
hay tools and forage equipment while combines are large, self-propelled machines needed to harvest crops.
Industry operators also distribute other equipment, including hay machinery, raking tools, sprayers, irrigation
equipment and dairy and poultry equipment.

To the benefit of the industry, manufacturers prefer to sell their equipment in bulk to independent wholesalers, which
can then customize the orders per the request of farmers. For example, the leading agricultural equipment
manufacturer in North America, Deere & Company, uses local wholesalers and dealers across the country. Large
manufacturers rarely distribute products to more than one dealer in a particular area, which helps industry operators
maintain profitability. Since the majority of operators are localized, the industry remains fragmented with low market
share concentration and no major players. Even so, over the five years to 2021, many independent operators have
joined cooperatively operating product-buying networks. Although member operators still operate independently,
they are able to benefit from national-scale buying power typical of larger big-box operators.

Industry operators have also learned to exploit further benefits in the wholesale distribution model. For instance,
businesses purchase a wide stock of farm and lawn equipment from multiple manufacturers. Procuring these items
directly from various manufacturers would entail multiple calls or orders. Conversely, industry wholesalers offer a
wide assortment of products and the ease of dealing with one point of contact. Additionally, industry operators
employ knowledgeable salespeople that possess the technical expertise to choose the best products for their
customers. Furthermore, wholesalers commonly sign long-term contracts with downstream customers, setting up
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regularly scheduled product deliveries. Some operators even deliver stock directly to resellers' customers, reducing
the need for double handling.

FARMING MARKET

Farmers typically benefit greatly from high crop prices, strong global
demand and limited supply.

As a result, farmers boosted production and demand grew for industries across the supply chain over the past five
years. However, as global crop supply surges, this causes prices to drop. Consequently, the declining world price of
wheat in 2016 and 2019 resulted in a sharp fall in wheat production by farms, limiting demand from the largest
source of downstream crop production. While wheat production is still depressed from its high in 2018, production of
other varieties of crops has since improved, rebounding demand conditions for the industry. However, industry profit,
measured as earnings before interest and taxes, is projected to fall from accounting for 6.7% of revenue in 2016 to
6.3% in 2021. This decrease in profit can also be attributed to the adverse economic effects from the coronavirus
pandemic.

Fortunately for industry operators, farmers represent one of the largest markets for industry services. Operators also
distribute lawn and gardening equipment for use in households, in commercial properties and by hobby farmers. In
turn, demand from these markets is sensitive to changes in disposable income, corporate profit and residential
construction and renovation. Rising levels of disposable income, in particular, have helped to boost demand from
the household segment over the past five years, while volatile levels of corporate profit have diminished demand
from many businesses. Moreover, residential renovation includes purchases of industry-relevant products.
Therefore, as incomes rise and residential renovation increases, so does industry revenue.

INDUSTRY LANDSCAPE

Similar to many wholesaling industries, the industry is characterized by a
low market concentration.

Establishments are highly localized and compete within specific geographic areas. As a result, industry operators
have saturated the market in agricultural regions, such as Ontario, Quebec, Alberta and Saskatchewan. This results
in high levels of competition, which have caused the number of enterprises to decline over the past five years due in
part to consolidation among industry operators. Furthermore, while strong performance in the farming sector in
recent years has boosted industry performance, the subsequent drop in demand has resulted in operators exiting
the industry due to the high levels of internal competition and limited profit. Overall, IBISWorld estimates that the
number of industry enterprises fell at an annualized rate of 1.0% to 1,867 locations over the five years to 2021.
Consequently, employment and wages have contracted during the reporting period, especially since the industry
average salary grew. As a result, industry employment is expected to fall an annualized 2.6% to 19,987 workers
over the five years to 2021.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of wheat

($ per ton)
2012 19,192 2,670 2,554 2,216 22,127 N/A N/A 1,253 N/A 276
2013 19,404 3,022 2,449 2,087 25,247 N/A N/A 1,436 N/A 266
2014 20,437 3,084 2,499 2,099 25,814 N/A N/A 1,539 N/A 243
2015 20,824 3,147 2,472 2,038 24,896 N/A N/A 1,592 N/A 186
2016 20,519 3,043 2,414 1,962 22,793 N/A N/A 1,453 N/A 143
2017 21,694 3,067 2,385 1,907 21,648 N/A N/A 1,496 N/A 145
2018 21,650 3,160 2,443 1,934 22,334 N/A N/A 1,490 N/A 186
2019 20,546 2,994 2,394 1,885 20,585 N/A N/A 1,374 N/A 163
2020 20,970 2,627 2,364 1,852 19,661 N/A N/A 1,302 N/A 175
2021 21,710 2,931 2,390 1,867 19,987 N/A N/A 1,328 N/A 176



Farm, Lawn & Garden Equipment Wholesaling in Canada April 2021

14 IBISWorld.com

Industry Outlook
Outlook The Farm, Lawn and Garden Equipment Wholesaling industry in Canada

is expected to experience stronger growth over the five years to 2026.

Crop prices are expected to increase modestly, which will likely lead to rising levels of crop production and an
increased demand for industry goods. In addition, rising levels of per capita disposable income and corporate profit
are expected to prompt growth in demand for industry products from households and businesses. Overall,
IBISWorld expects industry revenue to increase at an annualized rate of 2.0% to $24.0 billion over the five years to
2026.

ESSENTIAL SERVICES

Crop prices are expected to slightly increase; however, they will likely
remain low over the next five years, depressing farming sector growth in
Canada and North America.

Although the world price of wheat is expected to rise an annualized 1.7% over the five years to 2026, it contracted
sharply in 2019, so even with projected growth, it is expected to remain below its 2018 levels. However, farm
operators are projected to seek growth in other farming sectors. In particular, oilseed crops, such as canola seeds
and soybeans, have grown significantly in popularity in recent years. These crops are more resilient and easier to
grow than corn or wheat, while also less expensive to harvest. In addition, oilseed crops are more multipurpose than
traditional crops, as they can be used for human and livestock consumption, and for the production of soy-based
biofuels. While the market for biofuels will likely grow significantly in the future due to their status as a renewable
energy source, strong competition from US imports alongside weak oil prices have constrained growth prospects for
such products, and unless conditions change, it is unlikely to grow significantly. Furthermore, while the shift toward
oilseed harvesting will likely assist industry revenue growth, continued weak demand from traditional crops such as
corn and wheat will likely constrain demand for farming equipment and therefore industry prospects.

DIVERSIFIED PRODUCT OFFERINGS

In response to these changing conditions and low growth prospects,
industry operators are expected to continue building a diversified product
offering.

In other wholesaling industries, when downstream markets struggle, operators have focused on expanding their
repair and maintenance services, as struggling downstream customers tend to focus on extending the useful lives of
their existing goods rather than make expensive purchases. In addition, wholesalers may seek to expand the quality
of their online services, as the majority of industry operators have only a rudimentary online presence and by
expanding in this area, they could bolster sales. Another potential development for the industry is the integration of
independent operations into a buying cooperative that would enable them to leverage national-scale buying power
and marketing materials. Regardless, wholesalers that represent the top-end brands will likely continue to maintain
the industry's highest sales and profit.

Other market segments will likely have a positive effect over the five years to 2026, although their growth is
expected to remain limited. For instance, continued growth in per capita disposable income will likely spur home
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construction and renovation, boosting demand for lawn and garden equipment. In addition, an improving economy is
expected to boost demand for residential construction. This will likely bolster demand for certain land-clearing
products. Furthermore, any expansion in sports centres, parks and other recreational facilities will also likely drive
demand for associated landscaping services, spurring purchases of industry products.

INDUSTRY OPERATIONS

Increased specialization on growing secondary markets will likely
encourage new product offerings into the industry.

Moreover, due to the expected rise in profit, IBISWorld projects the number of industry enterprises to rise an
annualized 0.6% to 1,926 operators over the five years to 2026. In addition, growing suburban developments with
single-family homes have become a key source of demand for lawn and garden equipment. As a result, IBISWorld
estimates employment to grow an annualized 1.0% to 21,006 employees over the five years to 2026. Overall,
industry operators are expected to expand operations in response to increasing demand from nonagricultural
markets, such as home improvement stores. Consequently, despite employment and wages expanding over the
next five years, industry profit is projected to rise only slightly.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of wheat  ($

per ton)
2021 21,710 2,931 2,390 1,867 19,987 N/A N/A 1,328 N/A 176
2022 22,312 3,014 2,408 1,877 20,209 N/A N/A 1,348 N/A 180
2023 22,767 3,076 2,423 1,885 20,366 N/A N/A 1,361 N/A 183
2024 23,189 3,134 2,441 1,897 20,562 N/A N/A 1,377 N/A 185
2025 23,618 3,193 2,464 1,913 20,802 N/A N/A 1,395 N/A 189
2026 24,019 3,249 2,483 1,926 21,006 N/A N/A 1,411 N/A 192
2027 24,389 3,299 2,506 1,942 21,252 N/A N/A 1,428 N/A 194
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

IVA is growing at a slower rate compared with Canadian GDP

The farming sector sustains demand for industry services

Industry services are stable and well-segmented

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada is in the mature stage of its life cycle.
Industry value added (IVA), which measures an industry's contribution to the economy, is forecast to grow an
annualized 0.7% over the 10 years to 2026. This is growing at a slower rate than Canadian GDP, which is expected
to grow at an annualized rate of 1.7% during the same period. Normally when IVA growth is similar to GDP growth, it
indicates a mature industry. Despite, IVA growth being slower than GDP, the industry is in its mature life cycle.

Stable, clearly segmented product groups are further indicative of an industry in the mature stage of its life cycle, as
is a saturated market. The number of farm equipment wholesalers has been relatively stagnant over the past
decade, experiencing an annualized 0.2% drop during the 10-year period due to intensifying competition in the
market, especially given the volatility in crop prices and in the performance of the downstream farming industry.

Moreover, farm, lawn and gardening wholesale products are wholeheartedly accepted among the Canadian
consumer body, as product offerings show a limited range for further development. The fixed nature of the industry's
products points to limited evolution within the industry, indicating that it is in the mature phase of its life cycle.

Other factors are also indicative of industry maturity. For example, the industry features a low level of technological
change. Wholesaling services, albeit accepted by downstream markets, are still contested by external competitors
including farm, lawn and garden equipment manufacturers selling directly to retailers and other end markets. In
response to such pressures, operators have become increasingly price competitive, seeking ways to cut costs and
improve the efficiency of inventory management.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Dairy Farms in Canada

Corn Farming in Canada

Industrial Equipment Rental & Leasing in Canada

Vegetable Farming in Canada

Soybean Farming in Canada

2nd Tier

Landscaping Services in Canada

Key Selling Industries
1st Tier

Steel Rolling & Drawing in Canada

Ferrous Metal Foundry Products in Canada

Hand Tool & Cutlery Manufacturing in Canada

Tractors & Agricultural Machinery Manufacturing in
Canada

Engine & Turbine Manufacturing in Canada

2nd Tier

Rail Transportation in Canada

Water Supply & Irrigation Systems in Canada

Products & Services

  Due to the COVID-19 (coronavirus) pandemic in 2020, demand for the
Farm, Lawn and Garden Equipment Wholesaling industry's products is
expected to fluctuate slightly.

Although revenue is still expected to increase over the five years to 2021, demand for certain products has slightly
shifted to represent a larger share of households and small farmers purchasing industry products.

LAWN AND GARDEN EQUIPMENT

The distribution of lawn and garden equipment generates an estimated
37.9% of industry revenue in 2021.

Products sold within this category include push and ride-on lawn mowers, ploughs, seeders, planters and
transplanters, leaf blowers, mulching machines and snow clearing equipment. Moreover, due to coronavirus and an
increase in the amount of time people spend at home, this segment's share of revenue has increased over the past
five years. Notably, this segment's performance is based on three most popular items, which include no-till direct
seeders, planters and transplanters for commercial use; manure spreaders for commercial use; and parts for rollers
and other soil preparation or cultivation machinery. Consequently, with commercial use defining this segment,
customers tend to purchase spare parts to repair machinery rather than purchase a new unit. Despite this trend, this
segment's share of revenue has increased during the five-year period.

FARM MACHINERY

The third-largest segment of industry products includes traditional farm
machinery and equipment primarily used in different aspects of crop
production, which is estimated to account for 30.5% of industry revenue
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in 2021.

This segment includes most of the largest industry products, including farm tractors, harvesting equipment, land
preparation machinery and irrigation equipment. This segment has slightly declined as a share of industry revenue
in recent years primarily due to other products growing at a quicker rate. Furthermore, customers tend to repair
existing equipment rather than purchase and replace. Moreover, the largest product in this segment, other
agricultural, horticultural, forestry and beekeeping machinery parts is expected to represent about 60.0% of the farm
machinery and equipment deals. This is due to Canada being a leader in the world for canola and oil seed rape
production, ranking number two in the world for blueberries and ranking number sixteenth in the world for apple
production.

FARM EQUIPMENT PARTS

This industry segment accounts for an estimated 30.8% of industry
revenue in 2021.

Products include the spare parts associated with farm machinery and equipment, such as mowers, swathers,
windrowers, tuber harvesting machines and many more. Large pieces of farm equipment, such as tractors, tend to
have long service lives, but may frequently require repairs, so industry operators must maintain large inventories of
spare parts to service their customers' vehicles during their lifespan. As a result, parts for harvesting, threshing and
other agricultural and mowing machinery are the most popular product in this segment, accounting for about 70.0%
of demand in 2021. However, this segment has fallen as a share of industry revenue over the five years to 2021,
primarily as it is closely tied to overall purchases of farm machinery.

DAIRY AND POULTRY EQUIPMENT

This segment includes a variety of more specialized farm equipment,
including variety of dairy and milking machines used by dairy farms.

This product segment represents a marginal share of revenue, accounting for 0.8% of revenue in 2021.

Demand
Determinants

Farm machinery and equipment sales generate the bulk of revenue in the
Farm, Lawn and Garden Equipment Wholesaling industry in Canada.

The principal factors influencing sales of farm machinery are the level of total farm cash receipts and, to a lesser
extent, general economic conditions, interest rates and the availability of financing. Demand for agricultural
equipment is also affected by actual and expected farm cash incomes and production volumes, which are in turn
affected by prices for agricultural commodities, receipts from governments, weather conditions and operating
expenses.

Agricultural land values are also a determinant of demand. When values rise, so does farm equity, which can
promote spending by farmers. Seasonal factors, such as peak retail demand for tractors and tillage equipment
occurs in the months of March through June in the Northern Hemisphere, and the average age of existing
equipment and costs associated with operating existing equipment, relative to new equipment, are also factors
affecting demand.

Additionally, the state of the secondhand market influences demand, as do the net after-tax cost of new equipment,
including the purchase price, finance costs and tax depreciation benefits. Technological advances in equipment that
offer lower operating costs, such as fuel and maintenance costs, or improved productivity or safety can result in
increased demand as well.

Other factors influencing demand for industry services include residential construction activity and household
formation, the level of real household disposable income and the level of consumer confidence. Furthermore, the
extent to which homeowners outsource lawn care; the level of golf course and sports field developments;
renovations and improvements; government spending on sports fields, parks and gardens; weather conditions; and
advancements in product design and functionality may all influence demand.

Despite the adverse economic effects of the COVID-19 (coronavirus) pandemic, demand for the industry's products
is not expected to decrease by much. However, coronavirus has mainly attributed to a decrease in the industry's
profit margin.
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Major Markets

  Farming equipment generates the bulk of revenue in the Farm, Lawn and
Garden Equipment Wholesaling industry in Canada.

  These products can be distributed to farmers directly or indirectly, via rental companies or other wholesalers. Lawn
and garden equipment, primarily used by households, is distributed to households indirectly via rental companies
and hardware stores, since wholesalers by definition do not sell to households. Despite the COVID-19 (coronavirus)
pandemic in 2020, demand from the industry's major markets is expected remain relatively stable over the five years
to 2021.

FARMING COMPANIES

Direct sales to farming companies generate an estimated 46.0% of
industry revenue in 2021.

The majority of industry operators buy farming equipment in bulk from manufacturers before customizing it in smaller
packages as per the request of individual farming markets. Farmers purchase tractors, cultivating and planting
machinery, harvesting machinery and sprayers. This segment also includes dairy and meat farmers. This market is
sensitive to fluctuations in farm income and direct government payments to farmers in the prior year. This segment
has expanded as a share of revenue in over the five years to 2021 as majority of products demanded were for
commercial use and repairing parts. To a much lesser extent, this segment includes hobby farmers; the hobby farm
market is a growing segment that mainly purchases small tractors and other equipment for limited-scale farming.

OTHER WHOLESALERS

Sales to other wholesalers, such as hardware wholesalers, generate an
estimated 27.9% of industry revenue in 2021.

These wholesalers may then distribute the equipment to retailers or to other wholesalers still. Often, however, the
number of wholesalers in a supply chain is limited because each one skims some of the profit off, at the expense of
the manufacturer or the end retailer. Other wholesalers are sensitive to the same factors as this industry, including
market conditions, credit conditions and the extent of wholesale bypass. Certain wholesalers, such as hardware
wholesalers whose goods service the household market, are also sensitive to fluctuations in personal income.

RETAILERS FOR RESALE

Sales to retailers for resale generate an estimated 10.3% of industry
revenue in 2021.

Retailers often purchase industry products for resale to end users, however the retail market for industry products is
relatively small because most industry sales are to farming companies and other wholesalers. Mass merchandisers
represent the most significant submarket within retailers and consist of companies such as the Home Depot Inc. and
Lowe's Companies Inc. Still, independent retailers are important to the industry because mass merchandisers are
becoming increasingly inclined to purchase directly from manufacturers. This trend is expected to continue over the
five years to 2026, reducing the contribution of the retail segment as a whole to industry revenue.



Farm, Lawn & Garden Equipment Wholesaling in Canada April 2021

20 IBISWorld.com

OTHER MARKETS

Other markets include a variety of sources, including residential
construction contractors, individual households and repair shops.

The construction market may purchase small tractors from this industry to level land sites, dig holes for foundations
and dig trenches for pipelines and electrical cable prior to construction. Retailers typically purchase lawn and garden
equipment for resale to households. As a result, IBISWorld expects households and other markets to represent a
respective 4.0% and 11.8% of industry revenue in 2021.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada does not engage in international trade,
since wholesale services by definition take place within Canada's borders. Although operators may import
equipment from abroad, such activity is accounted for at the upstream manufacturing level instead. For example, the
import of a tractor from Japan for redistribution in Canada would be counted under the Tractors and Agricultural
Machinery Manufacturing industry in Canada (IBISWorld report 33311CA).

Business
Locations

  The distribution of establishments in the Farm, Lawn and Garden Equipment Wholesaling industry in Canada closely follows the
geographic distribution of establishments in agricultural sectors. Since most industry players largely service the farming
community, it is inevitable that operators establish physical locations close to their final consumers to minimize costs and
maximize accessibility.

Ontario and Quebec

Consequently, Ontario and Quebec hold the largest number of industry establishments, accounting for 28.6% and 22.5%,
respectively, in 2021. Ontario accounts for the largest share of the Canadian population (38.8%) while Quebec follows behind
(22.5%). More importantly, Ontario is the largest producer of soybean, grain corn, hay and winter wheat in the country. While,
Quebec's St. Lawrence River Valley is home to much of the nation's dairy, fruit, vegetable, foie grass, maple syrup and livestock
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production.

Alberta, Saskatchewan and Manitoba

Alberta, Saskatchewan and Manitoba are also large hubs for industry activity. Alberta accounts for 16.7% of industry
establishments in 2021, and is the country's second-largest agrarian province. Cattle, buffalo, sheep and wheat farms are
prominent throughout the area. The climate in Alberta is dry, temperate and contains productive soils in the southern portion of the
province. Saskatchewan, home to the majority of Canada's wheat production, is considered the breadbasket of Canada and
accounts for 12.6% of industry establishments in 2021. Saskatchewan accounts for more than two-fifths of Canada's total field
crop hectarage, according to Statistics Canada, which is more than Alberta and Manitoba combined. The province is also home to
a significant portion of the country's meat and dairy production. Since operators service their local markets and do not engage in
extensive price competition, revenue collected from wholesaling activities is typically proportional to the distribution of
establishments. Manitoba accounts for 8.4% of industry establishments in 2021, and holds only 3.6% of the Canadian population.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada has a low level of market share
concentration, with the industry's top four largest players expected to account for less than 5.0% in 2021. While
there are economies of scale to be reaped at the manufacturing level, making the upstream manufacturing industry
more concentrated, there are fewer advantages to scale and concentration at the distribution level. The majority of
wholesalers need to be located in proximity to key markets and deliver orders on a quick and customized basis;
therefore, they tend to be local, independent and small in size. Even the largest equipment manufacturers distribute
their equipment primarily through independent wholesalers and are therefore not included in the industry.
Independent wholesalers are able to buy equipment in bulk from manufacturers before selling it in customized
packages to customers, such as farmers, retailers and other businesses. Furthermore, according to Statistics
Canada, over 35.0% of enterprises are nonemployers. In addition, over 95.0% of industry establishments employ
fewer than 50 workers. IBISWorld expects industry concentration to remain low over the five years to 2026.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to effectively manage debtors:
With the prevalence of industry operators providing in-house financing, financing options for customer purchases
support a company's sales activities.

Having a good technical knowledge of the product:
Knowledgeable and expert employees with experience are more capable of addressing consumer questions and
assisting with the purchase of machines and equipment.

Having a loyal customer base:
Successful wholesaling companies need to develop good customer service relationships to gain repeat business
and new clients.

Having links with suppliers:
Having a strong relationship with an established and reliable supplier ensures that products are high quality and the
industry operator can expect a steady supply of products.

Having technology sharing arrangements with major players:
Knowledgeable and expert employees with experience are more capable of addressing consumer questions and
assisting with the purchase of machines and equipment.

Proximity to key markets:
Industry operators can maximize exposure to downstream consumers by being located close to key markets (e.g.
agricultural-producing states), which also benefit operating profit.
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Cost Structure
Benchmarks

  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 6.3% of industry revenue in 2021, down from
6.7% of revenue in 2016. In general, wholesale services are not highly
profitable because the value added of customizing in-bulk orders from
manufacturer to end user is low. The decrease in industry profit can be
mainly attributed to the adverse economic effects from the COVID-19
(coronavirus) pandemic in 2020. This pandemic has caused a decrease
in demand for many operators and downstream buyers. Since
consumers will be more reluctant to spend their money on farm, lawn
and garden equipment, demand for these products have slightly
contracted and caused the industry's profit margin to suffer. IBISWorld
projects industry profit to remain relatively stable over the five years to
2026, experiencing a marginal increase as economic conditions
improve.

 

  Wages

Industry wages are estimated to account for 6.1% of revenue in 2021,
down from 7.1% in 2016. Although the industry relies on labour for a
variety of operations, including inventory management and repair
services, labour costs are dwarfed by purchase costs. As a result,
operators were pressured as the industry average salary expanded
over the five years to 2021. Consequently, overall industry wages and
employment declined over the past five years, dropping wages' share
of revenue. IBISWorld expects wages as a share of revenue to remain
low and steady over the five years to 2026, especially as operators rely
more heavily on automated inventory management.
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  Purchases

Purchases represents the largest cost for industry operators.
Expenditure on inputs is high because the high-value products form the
core of the distribution operations. Over the five years to 2021,
purchase costs have increased, due to the price of farm, lawn and
garden equipment rising. The price of storing inventory for long periods
of time can be costly for operators. Therefore, high inventory levels
discourage industry wholesalers from purchasing new machinery until
their existing stock depletes. In 2021, purchases are expected to
account for 77.4% of industry revenue.

 

  Marketing

Marketing costs are minor, totalling 1.4% of revenue in 2021. Marketing
costs for this industry have remained relatively stable over the past five
years.

 

  Depreciation

Depreciation accounts for an estimated 1.0% of industry revenue in
2021 and represents spending on fixed capital, such as vehicles and
computer software. Since capital depreciates slowly, depreciation
expenses per year are limited.

 

  Rent

Rent costs are projected to account for 1.5% of revenue in 2021. Over
the past five years, rent costs have remained relatively stable over the
past five years.
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  Utilities

Utility costs account for an estimated 1.0% of revenue in 2021. While
the cost of rent has remained relatively stable, the cost of utilities have
fluctuated in line with electricity prices.

 

  Other Costs

The industry incurs miscellaneous other costs including research and
development, administrative costs, legal fees and repair and
maintenance costs. Together, these expenditures account for an
estimated 5.2% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  INTERNAL COMPETITION

Operators in the Farm, Lawn and Garden Equipment Wholesaling industry
in Canada primarily compete on the basis of pricing, product availability
and product quality.

Other factors, such as finance terms and warranty programs may also distinguish one wholesaler from another.
Since the original equipment manufacturer usually offers these programs and services, the identity of the
manufacturer being represented is also an important competitive factor. Manufacturers with brand names offer a
competitive advantage to the wholesaler selling this equipment. For instance, brand leaders, such as Deere &
Company, recognized as John Deere, usually command a price premium over secondary brands. As a result,
operators with close relationships to the largest brand name manufacturers can reap significant benefits. Finally,
larger wholesalers may experience favourable purchasing terms and may be better able to move stock relative to
smaller wholesalers.

EXTERNAL COMPETITION

Wholesalers also compete with each other for the right to distribute the
products of manufacturers.

The manufacturer generally selects a wholesaler on the basis of its ability to maximize sales at a competitive cost for
the manufacturer. However, a manufacturer may choose to sell directly to some or all of its customers. The number
of retailers that purchase directly from manufacturers has increased due to the rising convenience of online
technology. Manufacturers may sell in bulk to very large customers, meaning that consolidation among retailers,
rental companies and end users may, in some situations, act to reduce the role of wholesalers. Still, this form of
external competition has been low due to the desire by most markets to buy equipment that is customized, not in
bulk.



Farm, Lawn & Garden Equipment Wholesaling in Canada April 2021

26 IBISWorld.com

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  The Farm, Lawn and Garden Equipment Wholesaling
industry in Canada exhibits medium barriers to entry due
to the difficulty of securing a dealership with an upstream
manufacturer. Brand leaders at the upstream
manufacturing level have a commanding presence in the
agricultural machinery market. Major manufacturers
appoint dealers to cover specific geographic areas and
seek to have dedicated single line dealers. For instance,
AGCO Corporation states that it generally protects each
existing dealer's territory and will not place the same
brand with another dealer within that protected area. A
manufacturer's existing dealer network may already
provide the coverage sought by the manufacturer in any
given region, making it very difficult for new entrants to
develop upstream relationships.

Other barriers to entry include the substantial capital
investment needed to purchase inventory from
manufacturers and the skilled staff needed to manage
inventory and establish and maintain relationships with
key customers. Since multiple companies are competing
for a highly coveted piece of the industry, new enterprises
may also have difficulty succeeding even after
successfully entering the industry. Competition is
especially high when conditions are poor in the
downstream farming market, as this may result in
distributors slashing prices to attract customers.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Farm, Lawn and Garden Equipment Wholesaling industry in Canada exhibits a low level of globalization. By
definition, wholesaling operations are recorded at the national level, with no trade in industry services. Instead,
imports and exports of farming equipment, are recorded at the upstream manufacturing level. Ownership patterns
also point to low globalization. The vast majority of farm equipment wholesalers are locally owned and operated.
IBISWorld expects industry globalization to remain low over the five years to 2026.
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Major Companies
There are no major players in this industry

Other Companies Green Diamond Equipment Ltd.

  Market Share: 0.9%
  Green Diamond Equipment Ltd. was founded in 2007 and one of the largest distributors of Deere & Company,

recognized for its John Deere brand, equipment in Atlantic Canada. The company is headquartered in Moncton, NB,
and employs 300 workers at its 14 locations across New Brunswick, Prince Edward Island and Nova Scotia. While
the company is primarily known for its relationship with Deere & Company, it also sells over a dozen other brands.
Most recently, the company acquired Pierre's Sales & Service, a BRP dealership in Drummond, NB. In 2021, the
company is estimated to generate $205.6 million in industry-relevant revenue.

Dubois Agrinovation Inc.

  Market Share: 0.1%
  Established in 2005, Dubois Agrinovation Inc. is a leading distributor of irrigation systems, greenhouse and nursery

equipment, vineyard and orchard equipment, plasticulture and harvest containers and bins. The Saint-Remi, QC-
based company operates two locations in Ontario and Quebec. The company stocks the newest technologies and
provides expert customer service as a way to attract and maintain customers. In 2021, IBISWorld estimates that the
company will generate $29.1 million in industry-relevant revenue.

Farm-Fleet Inc.

  Market Share: 0.1%
  Farm-Fleet Inc. (Farm-Fleet) is a distributor of agricultural, forestry and construction equipment. The company is

headquartered in St. Marys, ON, and operates as a buying cooperative composed of 48 independent member
dealers. Farm-Fleet benefits from using national level buying power through its broad distribution of member
dealers. The company purchases from 19 suppliers located both in Canada and across the globe. In 2021, sales
from Farm-Fleet cooperative members are expected to generate $19.0 million in industry-relevant revenue.

Eastern Farm Machinery Limited

  Eastern Farm Machinery Limited (Eastern Farm Machinery) is a local Canadian distributor that exemplifies the type
of operators that comprise the majority of this industry. The company was founded in 1952 and is headquartered in
southcentral Ontario. The company primarily serves farmers in Eastern Canada, with new equipment and
technology including manure spreaders, hay conditioners and tractor cabs. Eastern Farm Machinery also provides
automated transplanters, high-speed grain drills, travelling reel irrigation equipment and grain storage equipment to
Ontario farmers. The company also owns Precision Industries Guelph Ltd., a manufacturer of liquid chemical
application equipment. The manufacturing operation is not industry relevant, however, IBISWorld expects the
company to generate $8.4 million in industry-relevant revenue in 2021.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Farm, Lawn and Garden Equipment Wholesaling
industry in Canada is characterized by a medium level of
capital intensity. In 2021, industry operators are expected
to spend $0.17 on capital investments for every $1.00
spent on labour. While the purchase of products for resale
constitutes a significant cost for operators, outlay on capital
does not. Industry operators typically have few necessary
capital requirements outside of transportation machinery
and warehouses. When equipment, centres and fleets are
upgraded, capital intensity rises. Some operators also
purchase sophisticated inventory management systems,
although these can be expensive and often only larger
operators can afford them. IBISWorld expects capital
intensity in this industry to remain moderate over the five
years to 2026.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

The most relevant disruptive force in the Farm, Lawn and Garden Equipment
Wholesaling industry in Canada is centred across the development of
advanced supply chain integration software and systems that enable the
industry's competitors to vertically integrate their operations and effectively
cut wholesalers out of the distribution process.

Although wholesalers compete with one another for the rights to distribute their products to manufacturers, manufacturers
may choose to sell directly to some or all of their customers if the manufacturer in question is vertically integrated. Over the
five years to 2021, supply chain management software has made it easier for manufacturers to streamline their operations
and distribute in-house as opposed to contracting with wholesalers. As a result, the industry has experienced a shift in the
composition of its external competitors. However, this form of external competition remains low due to the desire by most
markets to buy customized equipment, with manufacturers that sell directly to consumers typically distributing their products
in bulk.

The level of technology change is    Medium

  While there have been some technological developments in monitoring and
controlling operations over the past decade, the Farm, Lawn and Garden
Equipment Wholesaling industry in Canada overall experiences a low level of
technological change.
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The few technological developments that exist have led to more automation and reduced labour requirements for operators.
Over the past decade, operators have primarily turned to logistics management technologies as a means of providing more
efficient service. The application of electronic systems enables companies to improve accuracy, enhance the monitoring of
inventory levels and update or reorder various products. Lean logistics systems, which improve the value stream to the
customer and continuously eliminate waste in the supply chain through lean practise, are also becoming popular with
wholesalers that operate large warehouses. Lean logistics includes the idea of just-in-time inventory management, whereby
a company keeps only enough inventory in stock. Little to no excess inventory is retained, to reduce the cost waste
associated with inventory storage. However, this practise runs the risk of falling short of customer requirements during
periods of high and unexpected demand.

Wholesalers are also increasingly investing in e-commerce practises. Customers are often able to access product
catalogues online and order and discuss their needs with online representatives. This improves service quality and enables
operators to better monitor and forecast demand trend.

Revenue
Volatility

The level of volatility is    Medium

  The Farm, Lawn and Garden Equipment Wholesaling industry in Canada has
exhibited moderate revenue volatility over the five years to 2021.

Since farmers comprise the major market for industry services, revenue is heavily dependent on conditions in the farming
sector, which in turn depends on factors including weather conditions and crop prices. Over the past five years, several
conditions have contributed to industry revenue volatility. Crop prices have been volatile, with a double-digit decline in
2016, followed by a double-digit recovery in 2018. The rebound of crop prices has subsequently boosted farming incomes
and encouraged the purchase of industry equipment. However, IBISWorld projects crop prices to slightly rise in 2021. Over
the five years to 2021, industry revenue is projected to grow as much as 5.7% in 2017 and contract as much as 5.1% in
2019. IBISWorld expects revenue volatility to subside over the five years to 2026 barring major shocks to crops and to the
farming sector.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada is
subject to few government regulations and conditions.

Wholesale trade in Canada is regulated at the federal level by the Competition Act of 1889, which oversees mergers and
monopolies, specialization agreements, export agreements, price discrimination, delivered prices, reciprocal buying and
resale price maintenance. Manufacturers and distributors often desire to restrict the manner in which resales are made or
the customers with which each distributor may deal, but these restrictions can raise significant issues under the antitrust
laws and related forms of trade regulation.
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Canada has one federal, 10 provincial and three territorial health and safety jurisdictions, each with their own legislation.
These statutes cover safety standards for workers' handling equipment and storing hazardous material. They also cover
wages, overtime, hiring practises and other issues pertaining to employment.

This industry must also abide by occupational regulations. Canada's Occupational Health and Safety (OHS) Regulations
contain standards and guidelines covering, but not limited to, structures, electricity, sanitation and sound. The OHS also
regulates wage standards for all employees. Additionally, industry operators must abide by equal wage standards,
minimum wage laws and tax laws.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Farm, Lawn and Garden Equipment Wholesaling industry in Canada does
not receive any specific government assistance.

While tariffs are applicable to goods supplied by this industry, they have little influence at the wholesaling level. Wholesale
operators purchase goods from manufacturers after the tariff has been applied; therefore, tariffs on a particular good
determine its purchase price. A decline in tariff rates will likely result in falling purchase costs, which may be passed onto
retailers, enabling the wholesaler to remain price competitive. Income tax depreciation allowances can provide incentives to
purchase new equipment, which is an indirect form of assistance that can promote industry sales.

Although the industry does not receive assistance from the government, numerous associations represent industry
interests. The Equipment Marketing and Distribution Association is an international association representing agricultural
equipment distributors. The association has over 120 Canadian members and acts as an intermediary between
manufacturers and dealers. More regionally based associations also provide assistance to industry operators. The Western
Equipment Dealers Association focuses on the western region and provides operators with legislative, communication,
education and organization assistance and services.

In addition, due to the spread of COVID-19 (coronavirus), the Canadian Government has instituted a variety of assistance
programs that various industry operators are expected to qualify for. For example, the Canada Emergency Wage Subsidy
provides relief for eligible employers that have been negatively affected by the coronavirus pandemic. Additionally,
operators can take advantage of tax deferrals and improved access to credit and loans to remain liquid. The Canada
Emergency Business Account provides interest-free loans to small businesses of up to $40,000. Large operators can apply
for bridge financing through the Large Employer Emergency Financing Facility.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of wheat ($

per ton)
2012 19,192 2,670 2,554 2,216 22,127 N/A N/A 1,253 N/A 276
2013 19,404 3,022 2,449 2,087 25,247 N/A N/A 1,436 N/A 266
2014 20,437 3,084 2,499 2,099 25,814 N/A N/A 1,539 N/A 243
2015 20,824 3,147 2,472 2,038 24,896 N/A N/A 1,592 N/A 186
2016 20,519 3,043 2,414 1,962 22,793 N/A N/A 1,453 N/A 143
2017 21,694 3,067 2,385 1,907 21,648 N/A N/A 1,496 N/A 145
2018 21,650 3,160 2,443 1,934 22,334 N/A N/A 1,490 N/A 186
2019 20,546 2,994 2,394 1,885 20,585 N/A N/A 1,374 N/A 163
2020 20,970 2,627 2,364 1,852 19,661 N/A N/A 1,302 N/A 175
2021 21,710 2,931 2,390 1,867 19,987 N/A N/A 1,328 N/A 176
2022 22,312 3,014 2,408 1,877 20,209 N/A N/A 1,348 N/A 180
2023 22,767 3,076 2,423 1,885 20,366 N/A N/A 1,361 N/A 183
2024 23,189 3,134 2,441 1,897 20,562 N/A N/A 1,377 N/A 185
2025 23,618 3,193 2,464 1,913 20,802 N/A N/A 1,395 N/A 189
2026 24,019 3,249 2,483 1,926 21,006 N/A N/A 1,411 N/A 192

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
World price

of wheat (%)
2012 12.6 11.0 -4.31 -6.42 19.9 N/A N/A 12.6 N/A -1.43
2013 1.10 13.2 -4.12 -5.83 14.1 N/A N/A 14.6 N/A -3.84
2014 5.32 2.04 2.04 0.57 2.24 N/A N/A 7.15 N/A -8.59
2015 1.89 2.05 -1.09 -2.91 -3.56 N/A N/A 3.44 N/A -23.5
2016 -1.47 -3.30 -2.35 -3.73 -8.45 N/A N/A -8.71 N/A -23.0
2017 5.72 0.77 -1.21 -2.81 -5.03 N/A N/A 2.93 N/A 1.46
2018 -0.21 3.03 2.43 1.41 3.16 N/A N/A -0.39 N/A 28.1
2019 -5.10 -5.25 -2.01 -2.54 -7.84 N/A N/A -7.78 N/A -12.3
2020 2.06 -12.3 -1.26 -1.76 -4.49 N/A N/A -5.27 N/A 7.16
2021 3.52 11.6 1.09 0.80 1.65 N/A N/A 2.02 N/A 0.80
2022 2.77 2.84 0.75 0.53 1.11 N/A N/A 1.44 N/A 2.04
2023 2.04 2.05 0.62 0.42 0.77 N/A N/A 1.03 N/A 1.50
2024 1.85 1.87 0.74 0.63 0.96 N/A N/A 1.13 N/A 1.42
2025 1.85 1.87 0.94 0.84 1.16 N/A N/A 1.30 N/A 1.94
2026 1.69 1.75 0.77 0.67 0.98 N/A N/A 1.12 N/A 1.64

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 13.9 N/A N/A 867 6.53 8.66 56,646
2013 15.6 N/A N/A 769 7.40 10.3 56,886
2014 15.1 N/A N/A 792 7.53 10.3 59,619
2015 15.1 N/A N/A 836 7.64 10.1 63,946
2016 14.8 N/A N/A 900 7.08 9.44 63,765
2017 14.1 N/A N/A 1,002 6.90 9.08 69,106
2018 14.6 N/A N/A 969 6.88 9.14 66,723
2019 14.6 N/A N/A 998 6.69 8.60 66,762
2020 12.5 N/A N/A 1,067 6.21 8.32 66,217
2021 13.5 N/A N/A 1,086 6.12 8.36 66,458
2022 13.5 N/A N/A 1,104 6.04 8.39 66,678
2023 13.5 N/A N/A 1,118 5.98 8.41 66,847
2024 13.5 N/A N/A 1,128 5.94 8.42 66,963
2025 13.5 N/A N/A 1,135 5.91 8.44 67,051
2026 13.5 N/A N/A 1,143 5.87 8.46 67,147

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Equipment Marketing & Distribution Association
http://www.emda.net

Associated Equipment Distributors
http://www.aednet.org

Western Equipment Dealers Association
http://www.westerneda.com

Farm Equipment Manufacturers Association
http://www.farmequip.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon COMBINE
A harvester used for grain crops. Its name comes from its combination of processes, including cutting, gathering,
loosening and separating the edible parts of the grain from its casing.

TILLAGE
Agricultural preparation of the soil through plowing, ripping or turning.

WHOLESALE BYPASS
A popular trend within retail and manufacturing industries whereby producers supply goods directly to stores,
eliminating the middleman.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.
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INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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