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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• Revenue in the Auto Parts Wholesaling industry in Canada is forecast to decrease 15.3% in 2020 compared with
the 0.7% growth estimated at the onset of the COVID-19 (coronavirus) pandemic. However, revenue will likely
rebound, increasing 12.4% in 2021. For more detail, please see the Current Performance chapter.

• Demand from automakers, a key downstream market, is expected to be dampened in 2021. A semiconductor
shortage has started affecting automobile manufacturers in early 2021 and is still ongoing, creating a bottleneck in
the production of motor vehicles. High demand from other industries for semiconductors in 2020 and a quick
recovery in motor vehicle sales and automobile factory output occurred faster than expected. For more detail, please
see the Major Markets chapter.

• Industry profitability is expected recover at a slower rate than originally expected as an initially unexpected
semiconductor-related bottleneck affecting automobile manufacturers, a major downstream market, is expected to
reduce demand for the industry. This is expected to lead to increased price competition and a lower industry profit
margin in 2021.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Auto Parts Wholesaling industry in Canada is primarily engaged in wholesaling new and rebuilt automotive

parts and accessories, auto body and upholsterers’ suppliers and automotive chemicals. Sales of new tires and
tubes are not included.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Automobile accessories wholesaling

Automobile glass wholesaling

New automotive parts wholesaling

Automotive battery wholesaling

Motor vehicle engine testing equipment wholesaling

New automotive engine and parts wholesaling

Motor vehicle hardware wholesaling

New motorcycle parts wholesaling

New truck parts wholesaling

The major products and services in this industry are:

Engines, including parts and completed engines

Exhaust systems, hoses, belts, gaskets and wiper blades

Body parts and repair materials

Other
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Supply Chain

SIMILAR INDUSTRIES

Car & Automobile Manufacturing
in Canada

Automobile Wholesaling in
Canada

Tire Wholesaling in Canada Auto Parts Stores in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Auto Parts Wholesaling in the US Tire Wholesaling in the US Used Car Parts Wholesaling in
the US

Motor Vehicle New Parts
Wholesaling in Australia

Motor Vehicle Dismantling and
Used Parts Wholesaling in
Australia

Auto & Parts Wholesaling in
China

Motor Vehicle Parts Wholesaling
in the UK

Motor Vehicle New Parts
Wholesaling in New Zealand
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Industry at a Glance
Key Statistics

$16.4bn
Revenue

Annual Growth

2016–2021

-1.6%

Annual Growth

2021–2026

1.3%

Annual Growth

2016–2026

 

$1.8bn
Profit

Annual Growth

2016–2021

-3.9%

  Annual Growth

2016–2021

 

10.7%
Profit Margin

Annual Growth

2016–2021

-1.4pp

  Annual Growth

2016–2021

 

2,034
Businesses

Annual Growth

2016–2021

-1.8%

Annual Growth

2021–2026

-1.7%

Annual Growth

2016–2026

 

31,512
Employment

Annual Growth

2016–2021

0.1%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

 

$2.0bn
Wages

Annual Growth

2016–2021

1.2%

Annual Growth

2021–2026

0.7%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

1.9%
Consumer confidence index

1.8%
Per capita disposable income

-1.9%
New vehicle sales

-1.3%
Total vehicle-kilometres

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Industry Globalization

Low / Increasing

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Technology Change
Medium   Barriers to Entry

Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Competition

High / Steady

 

Key Trends

 Automobiles with long lifespans can weaken demand for
new automobile production

 Automakers' decisions on manufacturing sites are of vital
importance to the wholesale industry

 The largest companies have been able to hire more
employees despite declining revenue

 External competition is high in the industry and is expected
to increase

 Smaller industry operators are expected to exit the industry
or be acquired by larger wholesalers

 Auto parts suppliers will likely benefit from rising consumer
demand for hybrid technologies

 Increased funding from the federal and provincial
governments are expected to drive automobile
manufacturing
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Level of Assistance

  High Competition

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Total vehicle-kilometres

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Hit the gas: Rebounding travel will likely lead to an increased need for
replacement auto parts

The Auto Parts Wholesaling industry in Canada is expected to contract over the five years to 2021 due to a decline
in industry revenue in 2016 and 2017 and the COVID-19 (coronavirus) pandemic significantly affecting demand from
downstream markets over 2020. Despite favourable economic conditions between 2016 and 2019, the industry has
struggled with cementing its place within the automotive supply chain with auto parts manufacturers increasingly
solidifying their ties with automakers directly. In 2020, a steep reduction in the production and sales of new vehicles
reduced demand for auto parts. Furthermore, consumers drove less due to stay-at-home orders, which ultimately led
to less retail spending on auto parts as less replacement parts were needed. Overall, the industry is expected to
decline an annualized 1.6% to $16.4 billion over the five years to 2021, despite an anticipation of higher downstream
demand over 2021 that is estimated to lead to industry revenue growth of 12.4% in the current year. The industry
profit margin is expected to decline during the current period as negative domestic economic conditions brought
upon by the COVID-19 (coronavirus) pandemic have negatively influenced demand for new auto parts over 2020
and 2021 and a global semiconductor shortage in 2021 has led to reduced production from domestic automobile
manufacturers.

Industry operators rely on distribution contracts with the largest retailers, auto service providers and automakers.
Over the five years to 2021, the total number of motor vehicle registrations in Canada increased, which bolstered the
potential customer base. However, automotive manufacturers have favoured moving operations to the United States
and Mexico due to subsidies and lower wages, respectively, in recent years. However, increased funding from the
federal and provincial governments are expected to drive automobile manufacturing moving forward.

Over the five years to 2026, industry revenue is forecast to grow an annualized 1.3% to $17.5 billion. Accelerated
economic growth, increasing disposable income and improving consumer confidence at the beginning of the outlook
period are likely to drive the expansion of the industry. This is likely to stimulate demand for new vehicles and for
consumers to travel and drive more, which would lead increased need for replacement parts as a result of wear-and-
tear. Moreover, consumer spending is expected to improve and drive growth in the retail market. Despite these
positive trends, potential threats may stunt the industry's growth. Interest rates may rise from current lows, which will
likely make financing automobiles costlier. Furthermore, potential offshoring of automobile production is always a
possibility, despite recent developments pointing toward increase capital investment in the domestic automotive
industry. The industry's main objective will be to grow its importance in the supply chain of car manufacturing and
sales.
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Industry Performance

Key External
Drivers

Consumer confidence index

The Consumer Confidence Index measures individuals' perceptions of their economic well-being. Therefore, a
higher index value tends to coincide with individuals spending a greater portion of their disposable income or taking
on more debt. Not only does this support increasing demand for new cars, but it also increases the amount
consumers are willing to spend on retail auto parts. Therefore, as consumer confidence improves, revenue for key
downstream industries tends to grow. The Consumer Confidence Index is expected to rise in 2021.

 

New vehicle sales

An increase in the growth rate of new vehicle sales indicates an increase in vehicle demand, which tends to
stimulate future manufacturing. Greater motor vehicle manufacturing increases demand for new auto parts at the
wholesale level. Additionally, since most new motor vehicles are under warranty and require regular servicing, an
increase in the number of new vehicles on the road increases demand for aftermarket products, such as filters,
spark plugs and wheels. The number of new vehicle sales is expected to increase in 2021.

 

Per capita disposable income

An increase in household disposable income boosts motor vehicle consumption, and in turn, causes motor vehicle
production to rise. Greater motor vehicle production increases demand for new automobile parts, positively affecting
wholesale revenue. A rise in household disposable income also increases the amount of money that individuals
spend on improving or repairing their automobiles, which boosts demand for auto parts. Per capita disposable
income is expected to decrease in 2021 due to reduced stimulus, posing a potential threat to the industry.

 

Total vehicle-kilometres

Increased motor vehicle usage results in faster wear of auto parts, increasing demand for replacements. Therefore,
an increase in total vehicle-kilometres positively affects demand for auto parts wholesalers. Total vehicle-kilometres
is expected to increase in 2021, representing a potential opportunity for the industry.
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Current
Performance

Revenue for the Auto Parts Wholesaling industry in Canada is expected to
contract over the five years to 2021, as the COVID-19 (coronavirus)
pandemic significantly affected demand from downstream markets.

Industry operators distribute various automobile parts, vehicle components and accessories to downstream markets
including retailers, auto service providers and automakers. Although a growing economy and favourable
macroeconomic trends between 2016 and 2019 supported industry revenue against any substantial declines, the
pandemic brought upon substantial ramifications to global supply chains, domestic automobile production and
consumers' behaviour that ultimately affected demand from downstream markets. The industry is expected to
decline an annualized 1.6% to $16.4 billion over the five years to 2021. Lower demand for wholesaling services in
2016 and 2017, combined with the economic shock that the pandemic brought upon over 2020, is not expected to
be offset by the recovery in industry revenue growth of 12.4% over 2021.

DOWNSTREAM PERFORMANCE

Industry revenue is derived from two distinct market segments.

Firstly, auto service centres and auto parts retailers compose the aftermarket product destination for wholesale
distribution. Revenue gained from this market segment is affected by changes in the number of cars on the road and
the age of the current car population. The two activities that drive demand within this market segment are scheduled
maintenance and discretionary maintenance. Scheduled maintenance accounts for wear-and-tear replacement of
auto parts and is affected by the reliability of auto parts and the number of new cars under warranty, as warranties
only apply to vehicles that are regularly serviced. These warranties increase the rate of part replacement since parts
are replaced whether they are at the end of their useful life or not. Additionally, the increasing use of leasing
contracts by consumers supports the growth in scheduled maintenance. Discretionary maintenance, conversely,
includes auto improvement expenditure that is sensitive to income changes. During periods of economic contraction,
the auto parts aftermarket segment benefits as cost-conscious consumers opt to replace auto parts rather than
purchase new vehicles.

Secondly, the original equipment manufacturers (OEM) segment and the aftermarket segment account for
significant shares of industry demand. Revenue growth in the OEM segment stems from automotive production,
which depends on retail demand for automobiles. Generally, as consumers' incomes rise, their automobile
purchases increase. As auto production increases to meet growing consumer demand, sales of industry auto parts
rise. However, these purchases are also influenced by the durability of automobiles. An automobile with a long
lifespan counterbalances the consumer's need to purchase a new vehicle. Therefore, automobiles with long
lifespans can weaken demand for new automobile production.

Nevertheless, the coronavirus pandemic led to significant economic ramifications, which included a significant
reduction of new vehicles sold as consumers opted to save rather than spend on big-ticket purchases amid
economic uncertainty. Over the five years to 2021, new vehicle sales are expected to decline an annualized 1.7%,
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which drove down demand for industry products. Domestic automobile production also declined over 2020 as a
result of temporary plant closures due to the pandemic and weak demand and is expected to fare poorly in 2021 due
to a global semiconductor shortage.

FOREIGN AUTO INDUSTRY

Although international trade is accounted for at the manufacturing level,
industry operators are still heavily dependent on downstream operators in
the United States.

As a result of the size of the US auto industry, auto parts wholesalers rely on downstream US automakers and
upstream parts manufacturers. Domestic companies can act as a distributor of parts manufactured abroad, placing
significant importance on the health of US producers as a key trading partner. Between 2016 and 2019, US
consumers responded to rising wages and higher employment during the period by releasing pent-up demand for
big-ticket purchases, such as new automobiles. In light of heightened demand, US automakers increased production
levels during these years, which stimulated their demand for upstream suppliers. Moreover, the US automotive
market slightly declined between 2016 and 2019, despite relatively low interest rates that result in lower financing
costs on large purchases. As with the Canadian automotive manufacturing industry, the US equivalent succumbed
to the same coronavirus-related issues over 2020. These issues trickled down to domestic wholesalers.

Additionally, automakers' decisions on manufacturing sites are of vital importance to the wholesale industry. As large
manufacturers continue to favour production facilities in the United States and Mexico due to operational
advantages during the current period, the usefulness of wholesalers in Canada is diminished with regard to selling to
large domestic automotive plants. However, growing demand from aftermarket parts acts to diminish the negative
effects of manufacturing losses, but the shuttering of major plants by large OEMs puts significant downward
pressure on industry revenue.

PROFIT DECLINES

Industry profit is anticipated to decline during the period, and is expected
to be below historical levels as negative domestic economic conditions
brought upon by the pandemic have negatively affected demand for new
auto parts over 2020 and 2021, relative to 2016.

Major market developments are also expected to weigh down industry profitability. Automotive manufacturers in
Canada have needed to idle production plants in early 2021 as a result of a global semiconductor chip shortage,
which expected to reduce demand for the industry as automotive manufacturers constitute a major market and have
had reduce output due to this supply chain bottleneck. This is expected to lead to increased price competition and a
further put downward pressure on the industry profit margin in 2021.

Uneven revenue declines also led to lower industry participation. The number of industry enterprises is anticipated
to fall at an annualized rate of 1.8% to 2,034 companies over the five years to 2021. However, despite a major
decline in revenue over 2020, the largest companies in the industry have been able to hire more employees, relative
to 2016. Thus, industry employment is expected to rise an annualized 0.1% to 31,512 people during the same
period. Government assistance programs for employers have enabled industry employers to retain employees
throughout the pandemic, which has led to a less significant decline in employment over 2020.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

New Vehicle
Sales

(Million)
2012 17,130 3,667 3,167 2,346 29,638 N/A N/A 1,667 N/A 1.72
2013 17,272 3,915 3,012 2,213 31,755 N/A N/A 1,764 N/A 1.78
2014 18,134 4,164 3,110 2,281 34,381 N/A N/A 1,953 N/A 1.89
2015 18,791 4,340 3,098 2,278 35,604 N/A N/A 2,064 N/A 1.94
2016 17,736 4,166 3,029 2,222 31,289 N/A N/A 1,847 N/A 1.98
2017 17,278 3,882 2,984 2,151 31,447 N/A N/A 1,756 N/A 2.08
2018 17,281 3,965 3,106 2,201 32,105 N/A N/A 1,851 N/A 2.04
2019 17,226 3,982 2,986 2,109 33,405 N/A N/A 1,851 N/A 1.96
2020 14,591 3,046 2,928 2,061 29,416 N/A N/A 1,807 N/A 1.57
2021 16,403 3,874 2,904 2,034 31,512 N/A N/A 1,955 N/A 1.82
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Industry Outlook
Outlook An expected expansion in the growth of the automotive sector is expected

to enable the Canadian Auto Parts Wholesaling industry's growth over the
five years to 2026.

Accelerated economic growth and improving consumer confidence at the beginning of the outlook period are also
likely to drive the expansion of the industry, especially as Canadian economy fully reopens due widespread
COVID-19 (coronavirus) vaccination distribution. The growth in new vehicle sales is forecast to be more robust than
that of the five years to 2021, as pent-up demand becomes increasingly satisfied. This is expected to create a
significant boost to industry revenue. Overall, industry revenue is expected to grow an annualized 1.3% to $17.5
billion over the five years to 2026.

POTENTIAL DEVELOPMENTS AND THREATS

External competition is high in the industry and is expected to increase
over the five years to 2026.

Industry operators primarily compete with operators abroad, particularly, distributors in the United States.
Automobile industry manufacturers are forecast to experience increased domestic capacity as recent developments
in the Canadian automotive industry are expected to result in increased investment as Canada focuses its efforts on
being a significant manufacturer of zero-emission vehicles.

However, potential risks still exist if the new US administration better incentivizes automobile manufacturers to invest
in US plants instead of Canadian ones. If that were to occur, this would likely have several effects on domestic
industry operators. If more automobile assembly occurs in the United States, this will likely reduce the number of
parts needed by domestic distributors. Additionally, domestic parts producers would likely aim to increase and
diversify their export markets. These exports are counted at the manufacturing level, limiting participation for
wholesalers.

While demand from downstream markets is expected to be better in 2021 as the economy starts to recover,
coronavirus-related headwinds still exist for the industry. Thus, it is expected that increased demand, relative to
2026, is expected to bolster the industry profit margin over the five years to 2026. More specifically, this increased
demand is likely to come from automobile manufacturers, which are currently facing a semiconductor shortage in
2021 that is negatively affecting their output. In addition, continued advancements in logistics software should
enable industry operators to experience improved operational efficiency. However, auto parts manufacturers
typically pass price increases to industry operators and improved demand from automobile manufacturers means
that part producers may be able to command higher prices. Auto parts wholesalers are dependent on retailers,
aftermarket professionals and car manufacturers, which all have significant purchasing power. Consequently,
additional costs are difficult to pass on to downstream markets. As these costs are typically absorbed by the
industry, profit growth will be capped.

INCREASED INDUSTRY CONCENTRATION

As a mature industry that has high barriers to success and is likely to
experience some headwinds, the number of enterprises in the industry is
expected to decline an annualized 1.7% to 1,871 companies over the five
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years to 2026.

Although the industry's barriers to entry are expected to remain relatively moderate, operators that have already
forged close relationships with automakers and auto service providers are anticipated to experience the most
success. Thus, smaller industry operators are expected to exit the industry or be acquired by larger wholesalers.
Moreover, industry operators that vertically integrate their operations typically have better cost controls in place,
which enables them to generate greater profit. This would likely increase industry concentration.

Despite the marginal decline in the number of enterprises, revenue growth and an uptick in volume sales are
expected to improve employment prospects compared with the previous five-year period. The number of employees
in the industry is expected to rise an annualized 0.6% to 32,465 workers over the next five years. Wage growth is
also expected to be abated by technological advancements in logistical software. For example, many jobs may be
replaced by inventory management systems that track inventory throughout the production and distribution process.

FUEL ECONOMY STANDARDS

In July 2012, the US government updated the Corporate Average Fuel
Economy regulations to improve the average fuel economy of all cars,
light trucks and SUVs sold in the United States.

This is relevant to industry operators, as Canadian emissions regulations are harmonized with US regulations.
These new standards are expressed as mathematical functions to measure fuel economy based on vehicle
dimensions. However, shifts in US public policy may lead to changes on these restrictions to support US
manufacturers. Additionally, as governments are expected to incentivize consumers to purchase more fuel-efficient
vehicles, consumer preferences will shift toward fuel-efficient vehicles. As a result, automakers must equip their
future product lines to meet the updated fuel economy standards and altered consumer preferences for hybrid
technologies. This will not only increase the cost of production on the average auto part, but it will also increase the
cost to the wholesaler of sourcing these parts from the manufacturer, potentially capping profitability, but increasing
sales value. Nonetheless, auto parts suppliers will likely benefit from rising consumer demand for hybrid
technologies from manufacturers.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

New Vehicle
Sales

 (Million)
2021 16,403 3,874 2,904 2,034 31,512 N/A N/A 1,955 N/A 1.82
2022 16,933 3,997 2,870 1,999 31,990 N/A N/A 1,992 N/A 1.89
2023 17,070 4,029 2,829 1,958 32,088 N/A N/A 2,000 N/A 1.96
2024 17,213 4,062 2,799 1,925 32,214 N/A N/A 2,010 N/A 2.03
2025 17,350 4,094 2,775 1,897 32,347 N/A N/A 2,019 N/A 2.08
2026 17,483 4,125 2,754 1,871 32,465 N/A N/A 2,028 N/A 2.13
2027 17,612 4,155 2,737 1,847 32,551 N/A N/A 2,036 N/A 2.16
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

Industry establishments are expected to consolidate over the 10 years to 2026

The auto parts market is estimated to have reached saturation

The industry's product segments are well-defined

The Auto Parts Wholesaling industry in Canada is considered to be in the mature stage of its industry life cycle.
Industry value added (IVA), which measures an industry's contribution to the overall economy, is expected to decline
at an annualized rate of 0.1% over the 10 years to 2026. Canadian GDP is expected to grow at an annualized rate
of 2.0% during the same period. Although this discrepancy is usually representative of a declining industry, there are
other factors that characterize the industry as mature.

The industry is underperforming compared with GDP growth, and this is largely due to the general consolidation of
establishments during the 10-year period. Overall, the products sold by the industry have not changed drastically.
There have been advances within product classes, but the overall types of goods are the same. Moreover, these
changes have largely occurred at the manufacturing level, whereas the wholesaling process has been mostly
unchanged. The industry operates as an essential link between the supply chain of other mature industries. As a
result, it will tend to move within a narrow band in line with other mature industries in the automotive sector.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Auto Parts Stores in Canada

General Freight Trucking In Canada

Specialized Freight Trucking In Canada

Auto Mechanics in Canada

2nd Tier

Consumers in Canada

Retail Trade In Canada

Manufacturing In Canada

Wholesale Trade In Canada

Key Selling Industries
1st Tier

Automobile Engine & Parts Manufacturing in Canada

Automobile Electronics Manufacturing in Canada

Auto Parts Manufacturing in Canada

2nd Tier

Semiconductor & Other Electronic Component
Manufacturing in Canada

Metal Stamping & Forging in Canada

Valve Manufacturing in Canada

Products & Services

  The Auto Parts Wholesaling industry in Canada is a highly diversified
industry.

Some companies that contribute to industry revenue specialize in individual components, while others, typically
larger companies, sell a broader portfolio of products. The size of each product line for industry operators varies
based on demand from downstream end users. Large automobile manufacturers, the primary demand market, have
a significant influence on pricing, and their demand for parts is predicated on use in vehicle production.

ENGINES, INCLUDING PARTS AND COMPLETED ENGINES

Industry operators supply a wide range of engine related automotive
parts, which includes both individual parts and completed engines.

However, the parts portion is specific to hardware in the engine block. Therefore, the engine parts segment does not
include filters, belts and fans that function in the greater engine system, but does include electrical and ignition parts.
Typically, parts are specifically manufactured to an upstream automaker's specifications, then those parts are sold
either directly to the car manufacturer or to other commercial businesses for use in repairs. This class of products is
typically sold at higher prices based on the specialized design components for downstream manufacturers. There is
a significant amount of demand for ignition parts, such as spark plugs, which are frequently bought for aftermarket
repair. This demand drives use of these components by service centres and retail outlets. Additionally, the sale of
completed engines generates significant revenue, as downstream companies are willing to pay a premium based on
the value added of a completed component. Overall, this product line is expected to account for 36.0% of industry
revenue in 2021, remaining stable as a share of revenue over the five years to 2021.

EXHAUST SYSTEMS, HOSES, BELTS, GASKETS AND WIPER BLADES
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In 2021, 10.5% of industry revenue is expected to come from exhaust
system sales.

Primarily based on shifting consumer preferences, demand for alterations to exhaust pipes has declined. Despite
this, the overall segment maintains a significant share of revenue production. Beyond demand for downstream
automakers, the hoses, belts and wiper blades are highly demanded by retailers for sale to individual consumers
that need to make small repairs.

BODY PARTS AND REPAIR MATERIALS

Body parts and repair materials are expected to account for 19.8% of
industry revenue in 2021.

The products include body panels and the various repair parts ancillary to the car body. A significant portion of
demand for these body pieces is from automakers that want to simplify the production process, but the majority of
demand is likely from parts warehouses for repair shops. The product line includes high wear parts such as car
bumpers. The increasing proportion of cars that are leased, rather than owned, increases the use of nonstructural
body part repairs through the dealership. As a result, this product segment increased over the past five years. This
segment also includes lighting, windshields, airbags, wheels and other similar body parts.

OTHER

The range of products sold by auto wholesalers is extensive.

Besides the many products and components already listed, this industry also handles other automotive products
such as accessories, interior and exterior trimmings and repair and replacement parts. There is a wide and varied
range of parts that are integral to the interior of an automobile, which includes seats, heaters and display
components. Electronics and various infotainment devices are a growing portion of total vehicle value as cars
become more technologically advanced. The array of different electronic components and their high portion of total
car revenue has pushed up this segment's share of revenue. Additionally, this segment includes suspension parts,
filters and brakes, which are important products in the industry. Suspension parts product segment includes the
struts, sway bars, coils, dampers, springs, bars and other components involved in the suspension system. Together,
these products account for an estimated 33.7% of revenue in 2021.

Demand
Determinants

There are two distinct market segments serviced by the Auto Parts
Wholesaling industry in Canada, which include the original equipment
manufacturing (OEM) segment and the aftermarket segment.

The aftermarket segment involves auto parts distribution centres that sell to auto parts retailers and auto service
providers. The number of vehicles on the road and the rate at which those vehicles are aging determines demand
within the auto aftermarket segment. Therefore, the need for maintenance (scheduled maintenance) and the desire
for maintenance (discretionary maintenance) drive demand within the aftermarket segment. Scheduled maintenance
expenditure is affected by the reliability of auto parts in use and the number of vehicles under warranty. As auto
parts become more reliable, the rate of part replacement will decline, reducing retailers' needs for wholesaled auto
parts. Conversely, discretionary maintenance expenditure depends on the spending power of the consumer.
Discretionary maintenance varies from enhancing a vehicle engine to improving interior trimmings. In periods of
faster income growth, individuals are likely to have more disposable income to improve their motor vehicles.

The OEM segment is directly involved with vehicle manufacturers in need of auto parts to complete vehicle
production. Parts are sold directly to OEMs and those parts are used in the manufacturing of finished automobiles.
Demand within the OEM segment is determined by the production levels of motor vehicles, which is dependent on
the retail demand for motor vehicles. The retail demand for motor vehicles is sensitive to changes in consumer
disposable income and interest rates. As the level of real disposable income grows, individuals increase their
consumption of discretionary goods such as motor vehicles. Additionally, when interest rates are low, consumers
have an incentive to finance an automobile, thus increasing industry demand.

However, due to the COVID-19 (coronavirus) pandemic, the industry experienced reduced demand as automakers
needed less motor vehicle parts. This stemmed primarily from reduced consumer confidence, as consumers held off
on purchasing automobiles and saved for necessities, such as food and rent. Automotive plants have also needed to
temporarily close in 2020 to mitigate the spread of coronavirus and in 2021 due to semiconductor shortages.
Furthermore, retailers and repair shops experienced reduced demand since many consumers shifted to working
from home for an extended period of time. This meant that people drove their cars less, and this reduced the
likelihood of consumers replacing motor vehicle parts due to wear-and-tear.
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Major Markets

  AUTO PARTS RETAILERS AND BROAD LINE TRANSPORTATION DISTRIBUTORS

Auto parts retailers and mass merchandisers and distribution centres sell
aftermarket parts to corporate and independently owned parts stores and
directly to consumers.

In 2021, this segment is expected to account for 46.2% of revenue. Over the five years to 2021, demand from auto
parts retailers for wholesale vehicle components rose as consumers increased spending on new parts in favour of
used alternatives. Improving income levels drive individual consumers to spend increasing amounts on repair parts
when it is not necessary to buy a new car entirely. In certain instances, individual consumers are more likely to
purchase parts from retail stores and perform minor services themselves to save on expenses. However, this is also
a function of shifting demographics. Younger generations are less likely to perform do-it-yourself repairs than older
cohorts.

AUTOMAKERS

Automakers are the industry's largest market segment, accounting for an
estimated 22.4% of industry revenue in 2021.

Some major auto manufacturers have direct supply relationships with wholesaling companies, while many
companies in this industry vary in degree of product specialization. Therefore, it is common for original equipment
manufacturers (OEMs) to use specific components from different companies to complete a vehicle's production. As
automobile production continues to trend lower during the current period in light of a global semiconductor shortage
and the COVID-19 (coronavirus) pandemic, industry operators are anticipated to be negatively affected. This is
particularly true of the largest companies in the industry that have large product portfolios with a range of top
automakers. New vehicle sales are forecast to reverse course and grow over the five years to 2026, which will likely
encourage new demand for product lines from automakers.

OTHER MARKETS

Other markets are expected to account for the remaining 31.4% of revenue
in 2021.

Corporate mechanic shops and independently owned auto repair shops make up a majority of this segment. These
shops provide consumers with scheduled and discretionary maintenance services that can call for part replacement
or enhancement. Auto service providers have maintained their share of revenue during the five-year period. New
vehicle sales are expected to decrease over the five years to 2021, which leads to a decreasing level of repairs
done through dealership service centres. However, consumers have increasingly replaced car parts, when possible,
as opposed to buying a new vehicle in an effort to save money, given the economic uncertainty the pandemic has
brought. Other markets include individual consumers, government entities, not-for-profit organizations and product
exports. While Canada Trade Data Online does not traditionally measure exports at the wholesaling level, industry
operators do engage in limited amounts of trade.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Auto Parts Wholesaling industry in Canada is a service-based industry that largely operates domestically.
Moreover, the value of imports and exports is traditionally accounted for at the manufacturing level. For more
information on the international trade of auto parts, please refer to the Auto Parts Manufacturing industry in Canada
(IBISWorld report 33639CA).

Business
Locations

  The spread of establishments in the Auto Parts Wholesaling industry in Canada is most heavily concentrated within Quebec and
Ontario. These two provinces account for an estimated 23.9% and 37.7% of all industry establishments, respectively, in 2021.
This concentration falls in line with the general population spread of Canada, as Quebec and Ontario account for the largest share
of the population at a combined 61.3% in 2021. Ontario is home to the largest operators, as it is close to both upstream and
downstream clients. Moreover, the largest downstream automakers have manufacturing facilities in Ontario.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Auto Parts Wholesaling industry in Canada has a low level of market share concentration. No operator is
expected to account for more than 5.0% of the industry in 2021. The industry comprises hundreds of small operators
that are primarily engaged in distribution. The largest industry operators typically distribute to large auto
manufacturers, while smaller wholesale operations are able to operate in the industry by facilitating supply to the
aftermarket segments. An estimated 80.4% of industry establishments employ fewer than 20 workers, and the
average revenue per enterprise is estimated to be $8.1 million in 2021. The industry distributes a wide range of
products classified as auto parts and operators tend to specialize in specific product segments. As a result, the
industry is highly fragmented.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Upstream vertical integration (ownership links):
Automakers place auto parts suppliers under pressure to reduce costs, while improving functionality and quality.
Vertical integration gives auto parts wholesalers greater control over their costs than if they were just merchandise
wholesalers.

Ability to control stock on hand:
Given the different auto parts carried by the average auto parts wholesaler, it is important that they implement a
system that enables them to efficiently monitor stock. Systems that optimize inventory for an on-demand basis help
improve earnings.

Having a high profile in the market:
It is important that wholesalers have strong relationships with automakers and mass merchandisers.

Production of goods currently favoured by the market:
Vertically integrated auto parts wholesalers aim to build a reputation for their products so that key markets maintain
supply relationships for these specific, specialized products.

Development of a symbiotic relationship with another industry:
It is highly important for auto parts wholesalers to establish a seamless supply relationship with their biggest market,
which is the automobile manufacturing industry.

Cost Structure
Benchmarks
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  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 10.7% of revenue in 2021. This represents a decrease from
12.1% of revenue in 2016. Negative domestic economic conditions
brought upon by the COVID-19 (coronavirus) pandemic have negatively
influenced demand for new auto parts over 2020 and 2021. In addition,
automotive manufacturers in Canada have needed to idle production
plants in early 2021 as a result of a global semiconductor chip
shortage. This downstream market development is expected to reduce
demand for the industry as automotive manufacturers constitute a
major market. This is expected to lead to increased price competition
and a lower industry profit margin in 2021.

 

  Wages

The Auto Parts Wholesaling industry in Canada is labour intensive
relative to the low level of capital investment required. In 2021, wages
are expected to account for 11.9% of industry revenue. Wages are
expected to increase while revenue is expected to decrease slightly
over the five years to 2021. Consequently, wages as a share of industry
revenue are expected to rise. While industry operators have
increasingly incorporated inventory management software into their
operations, they have also focused on providing excellent customer
service to keep customers and thus, retain qualified employees via
higher wages, which places upward pressure on wage growth.

 

  Purchases

Across most wholesaling industries, purchase costs are the largest
expense for operators. This cost category consists of goods purchased
from domestic and international vendors for resale to auto
manufacturers, auto parts stores and auto service providers. In 2021,
purchases are estimated to account for 67.5% of revenue. Industry
operators' purchases are expected to remain high through 2021 as
wholesalers maintain inventory levels in anticipation of future increased
demand from automakers. New car sales are expected to increase over
the five years to 2026 and wholesalers need to stock appropriately.
Purchases have increased slightly as a share of revenue over the past
five years, as individual parts become more expensive as technology
advances. The increasing Internet of Things in the typical new car is
increasing the intricacy of electrical components and growing
environmental standards require more advanced engine and exhaust
parts. Despite this trend, wholesalers work to keep purchases from
growing too high, due to the significant pricing power wielded by
automakers.
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  Marketing

Marketing is anticipated to account for just 0.8% of revenue in 2021
because the majority of product exposure is done internally through
sales teams.

 

  Depreciation

Unlike auto parts manufacturers, auto parts wholesalers have modest
capital requirements. Depreciable assets include buildings, storage
equipment, machinery used to move and transport vehicles and
computer inventory systems. In 2021, depreciation is estimated to
account for 1.0% of industry revenue, remaining stable as a share of
revenue over the past five years.

 

  Rent

Rent costs are expected to account for 1.6% of revenue in 2021.
Wholesalers require significant square metreage to house parts prior to
shipment, but these buildings are not highly complicated structures.
Moreover, many operators, especially larger ones, own their property.

 

  Utilities

Utilities are expected to account for 0.7% of revenue in 2021. Expenses
that fall under this category include heat, gas and electricity.
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  Other Costs

Other expenditures that facilitate the remaining functions of industry
operations are expected to account for 5.8% of revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  INTERNAL COMPETITION

Operators within the Auto Parts Wholesaling industry in Canada primarily
compete on price.

The emphasis on price competition has increased as vehicle manufacturers have sought to reduce production costs.
Intense competition in downstream automobile manufacturing is driving those companies to demand better prices
for component parts. The size and market share of the largest automakers gives them significant pricing control,
forcing industry operators to meet price demands. Product diversity is also a significant competitive factor, with
vehicle manufacturers seeking to further reduce costs by limiting the number of supply contracts. As a result,
wholesaling companies that offer a greater range of products will appeal more to vehicle manufacturers. Customer
service is another important basis of competition, especially during periods of economic decline. The ability to adapt
product offerings and schedules to meet the requirements of purchasers can be the difference between retaining
and losing a customer contract.

EXTERNAL COMPETITION

The primary external competitors for the Auto Parts Wholesaling industry
in Canada are operators in the United States and Mexico.

Although the automobile sector is anticipated to grow, industry operators are searching for ways to cut unnecessary
costs to bolster profit margins. For example, auto parts manufacturers may expand in Mexico to take advantage of
lower labour costs, relative to the United States and Canada. Moreover, many auto parts manufacturers are
expanding in the United States to cut transportation costs. Of additional concern is the continued growth of Asian
automobile manufacturing.

These changes at the manufacturing level are expected to ultimately influence industry performance. As
manufacturing grows abroad, the market for domestic wholesalers shrinks as foreign operators take over the
intermediary position.
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Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  There are no significant licensing requirements,
government regulations or resource constraints that
significantly impede operators from entering the Auto
Parts Wholesaling industry in Canada. Operational
expenses for wholesaling companies include running
distribution facilities and hiring salespeople to work
directly with clients. The costs of establishing distribution
facilities and sourcing skilled labour to sell automotive
parts may deter some operators from entering.
Additionally, the cost of competing with other operators
that are significantly entrenched in downstream markets
may deter some operators from entering the industry.
Building a viable sales base depends largely on brand
recognition and the ability to forge supply contracts with
mass merchandisers. As a result, the industry has a
medium level of barriers to entry primarily stemming from
difficulty establishing a customer base.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Increasing

  The level of globalization within the Auto Parts Wholesaling industry in Canada is low. However, the level of
globalization within this industry has been increasing over the five years to 2021 due to the extensive level of
international trade at the manufacturing level and expansion into foreign countries. Most operators are small and
localized, but many of their purchases are imported. Although wholesalers operate domestically, larger parent
companies that maintain controlling shares in domestic wholesalers are growing internationally. However, with the
COVID-19 (coronavirus) pandemic acting as a major shock to the global supply chain, the industry encountered
short-term supply chain disruptions as transportation of goods slowed down and automotive part factories
experienced temporary closures.
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Major Companies
There are no major players in this industry

Other Companies The Auto Parts Wholesaling industry in Canada is highly fragmented, with no operator expected to account for more
than 5.0% of the industry's total revenue in 2021. The industry has a wide product range that it distributes and
operators tend to specialize in a particular product segment. As a result, it is difficult for a single operator to capture
a large portion of the market. Additionally, operators tend to wholesale locally, further fragmenting the industry. Auto
parts manufacturers, such as Magna International Inc., are not considered wholesalers, but rather, sole
manufacturers. These companies also drive the fragmentation of the industry by selling directly to automakers.

Worldpac Inc.

  Market Share: 2.4%
  Advance Auto Parts Inc. (AAP) is a major automotive aftermarket parts provider in North America. The company

operated over 4,900 stores and branches at the end of 2020 (latest data available). AAP participates in the industry
through Worldpac Inc. (Worldpac), which primarily services professional customers. Furthermore, the company has
locations across Canada, with Ontario encompassing the most locations out of all the provinces. Its product offering
includes over 120,000 products from over 40 foreign and North American vehicle carlines. In 2021, Worldpac is
expected to earn $389.7 in industry-relevant revenue.

Automotive Parts Distributors

  Market Share: 1.0%
  Automotive Parts Distributors (APD) is a privately owned wholesale company headquartered in Red Deer, AB, and

founded in 1981. The company wholesales auto parts to the aftermarket and is an industry leader in this market.
The company also has four distribution centres in Calgary; Edmonton, AB; Lloydminster, AB and Saskatoon, SK.
Some of the suppliers that APD purchases parts from are Castrol, Bosch and Lucas Oil. The company's industry-
relevant revenue is expected to total $164.0 million in 2021.

Ken-Co Industries

  Market Share: 0.1%
  Founded in 1963, Ken-Co Industries (Ken-Co) is an automotive parts warehouse distributor located in Burlington,

ON. The company wholesales automotive products from over 250 suppliers, such as Robert Bosch GmbH, FIAMM
Energy Technology and HBD Industries Inc. The company states on its website that it specifically only sells to
automotive retailers that need supplying for their garages and service depots. The company's industry-relevant
revenue is expected to total $14.5 million in 2021.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Auto Parts Wholesaling industry in Canada does not
use large amounts of capital equipment in the distribution
process. For every $1.00 spent on labour, the average
industry operator is estimated to spend $0.08 on capital
equipment. One of the biggest forms of capital used in the
industry is the computer inventory management system.
These systems tend to depreciate more heavily in the initial
years of their implementation, but depreciate more slowly
thereafter, even with sustained use. Other machinery used
for the transportation of products or equipment for
packaging and handling products are also depreciable
assets heavily used in the industry.

The Auto Parts Wholesaling industry in Canada is fairly
labour intensive, with labour required to check, pack and
deliver orders and for customer service issues. However,
similar to most wholesaling industries, the implementation
of computer technology in the distribution function will
erode the industry's reliance on labour. Over time,
computer technology will be able to take and pack orders
without human intervention. However, human labour will be
required to inspect orders and provide customer service in
the foreseeable future.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Low Market
Concentration

Unlikely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The Auto Parts Wholesaling industry in Canada encompasses the wholesale of
a manifold of essential components for the manufacturing of automobiles and
vehicles.

The industry is particularly exposed to those disruptions that affect the Auto Parts Manufacturing industry in Canada
(IBISWorld report 33639CA). Moreover, the industry's operators adapt quickly to technological changes that occur in
downstream industries. However, technological disruptions may originate from developments in alternative transportation
forms, such as airplanes, railroads and subways. Technological advancements that improve the affordability or
performance of these transportation systems act as a disruption to the car manufacturing industries, and therefore, the Auto
Parts Wholesaling industry, which directly services manufacturers. Moreover, there can be technological changes that
could reduce the need for wholesaling services as the vertical integration of automobile manufacturers and retailers grows.
However, few of these disruptions have yet to affect the industry.

The level of technology change is    Medium

  As an industry that fits into the middle of the supply chain, the main
technological focus in the Canadian Auto Parts Wholesaling industry is on
inventory tracking and the efficient movement of stock between suppliers and
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customers.

As a result, the use of computerized systems in motor vehicle parts wholesaling has been increasing, particularly with the
use of electronic data interchange (EDI). EDI helps vertically integrated trading partners efficiently transfer business
documents or other data via a computer system. There has been a high level of technological change in the automotive
sector, however, this change is primarily accounted for by manufacturers. Nonetheless, industry operators need to stay
abreast of shifts in parts technology to have relevant inventories.

Wholesalers' profitability depends on the output of materials and, therefore, it is essential that up-to-date knowledge of
existing stock and customer orders exists. The automaker customers that drive product demand require specific order
fulfillment and the ability of operators maintain this supply contract is necessary to compete in the industry. Computerized
inventory control systems are specifically designed to facilitate efficient inventory turnover and increase profitability. The
use of EDI can assist those wholesalers active in importing and exporting. Not only does EDI provide an instant and open
link with the customer or supplier, but it can also provide an accurate status report on the cargo, whether it is in transit or
awaiting customs clearance. The use of material handling equipment such as forklifts and conveyors to facilitate the flow of
materials at warehouses has been established over a long period of time. Moreover, new technology has been adopted to
improve interaction with clients by implementing online platforms to make the orders and contact more seamless.

Revenue
Volatility

The level of volatility is    Medium

  The Auto Parts Wholesaling industry in Canada has experienced a moderate
level of revenue volatility over the five years to 2021.

Industry revenue is reliant on supply chain trends between manufacturers and retailers, whether solely on auto parts or
between automobile manufacturers. Additionally, fluctuations in demand for vehicles or international trade can create
revenue volatility. Trade tensions and tariff schedule changes can affect the flow of auto parts and automobiles in and out
of Canada, which can interfere with the operations of the industry. Some of these externalities can be blamed for hindering
revenue growth in 2016 and 2017. Furthermore, the COVID-19 (coronavirus) pandemic led to a significant decline in
revenue over 2020, contributing to revenue volatility during the current period.

Although international trade is accounted for at the manufacturing level, industry operators are still heavily reliant on the
United States. The US population is nearly 10 times the size of the domestic population. As a result, demand for
automobiles is greater, which spurs demand for auto parts. Over the past five years, the US automotive sector has
exhibited strong, but uneven growth, which has added to overall volatility.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Auto Parts Wholesaling industry in Canada experiences a moderate level
of government regulation largely concerning vehicle safety standards and
emissions standards.
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Currently, a significant percentage of Canadian vehicle safety laws are harmonized with those of the United States, despite
Canada not having any specific legislation detailing the direct harmonization of the two countries' vehicle safety standards.
Additionally, Canadian emissions standards were harmonized with those of the United States in 1988.

The Motor Vehicle Safety Act (MVSA) in Canada regulates the manufacture and import of automobiles and other
automotive equipment used within the country. The act is generally used to protect against death, injury or harm to property
or the environment from the use of a motor vehicle. Emissions regulations on vehicles have been in place since 1971 and
cover exhaust emissions of carbon monoxide, hydrocarbons, oxides of nitrogen, diesel particulate matters and others.
Emissions standards generally apply to new vehicles imported into Canada, with the end goal being to provide health and
environmental protection. The Canadian Environmental Protection Act of 1999 put in place several authorities held by the
government with regard to vehicle emissions standards. Pursuant to this law, the government has enacted a succession of
regulations on emissions. Most recently, at the national level, the Passenger Automobile and Light Truck Greenhouse Gas
Emission Regulations were put in place in 2012. These regulations directly influence automakers. However, this will also
affect auto parts manufacturers as they must provide relevant parts to keep up with stricter standards. As a result, auto
parts manufacturers will likely incur higher research and development costs, which will then be passed down to
downstream markets in the form of higher selling prices. Consequently, this may deter demand at the consumer level,
which will negatively influence demand at the wholesale level.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Auto Parts Wholesaling industry in Canada does not receive any true form
of direct assistance.

However, some assistance in key downstream industries over the five years to 2021 have benefited auto parts wholesalers.

Labour unions

As of 2013, the Canadian Auto Workers Union and Communications, Energy and Paperworkers Union have combined into
Unifor. The union represents autoworkers in Canada and acts on behalf of maintaining wages and employment. Although
not directly representing the wholesale industry, the actions of Unifor have a significant influence on the overall automotive
industry. Unifor negotiates the contracts with the large automakers for manufacturing capacity in Canada and the ability of
the union to effectively negotiate with automakers drives the level of domestic production. During the period, a
disproportionate amount of new manufacturing by large automakers has grown in the United States and Mexico via the
United States-Mexico-Canada Agreement. Consequently, the ability of union representatives to maintain long-term
production competitiveness is essential to the supply of parts to wholesalers and demand from production.

COVID-19 (coronavirus) pandemic

As with many other industries in 2020 and 2021, the coronavirus pandemic significantly affected the industry. The Canadian
Government has instituted a variety of assistance programs that industry operators have and are likely to continue to
benefit from. For example, the Canada Emergency Wage Subsidy provides up to $847.00 per week for eligible employers
that have been negatively affected by the coronavirus. Additionally, operators can take advantage of improved access to
credit and loans to remain liquid.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

New Vehicle
Sales

(Million)
2012 17,130 3,667 3,167 2,346 29,638 N/A N/A 1,667 N/A 1.72
2013 17,272 3,915 3,012 2,213 31,755 N/A N/A 1,764 N/A 1.78
2014 18,134 4,164 3,110 2,281 34,381 N/A N/A 1,953 N/A 1.89
2015 18,791 4,340 3,098 2,278 35,604 N/A N/A 2,064 N/A 1.94
2016 17,736 4,166 3,029 2,222 31,289 N/A N/A 1,847 N/A 1.98
2017 17,278 3,882 2,984 2,151 31,447 N/A N/A 1,756 N/A 2.08
2018 17,281 3,965 3,106 2,201 32,105 N/A N/A 1,851 N/A 2.04
2019 17,226 3,982 2,986 2,109 33,405 N/A N/A 1,851 N/A 1.96
2020 14,591 3,046 2,928 2,061 29,416 N/A N/A 1,807 N/A 1.57
2021 16,403 3,874 2,904 2,034 31,512 N/A N/A 1,955 N/A 1.82
2022 16,933 3,997 2,870 1,999 31,990 N/A N/A 1,992 N/A 1.89
2023 17,070 4,029 2,829 1,958 32,088 N/A N/A 2,000 N/A 1.96
2024 17,213 4,062 2,799 1,925 32,214 N/A N/A 2,010 N/A 2.03
2025 17,350 4,094 2,775 1,897 32,347 N/A N/A 2,019 N/A 2.08
2026 17,483 4,125 2,754 1,871 32,465 N/A N/A 2,028 N/A 2.13

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
New Vehicle

Sales (%)
2012 4.85 8.16 -2.92 -3.50 2.17 N/A N/A 6.47 N/A 5.93
2013 0.83 6.76 -4.90 -5.67 7.14 N/A N/A 5.78 N/A 3.47
2014 4.98 6.38 3.25 3.07 8.26 N/A N/A 10.7 N/A 6.41
2015 3.62 4.20 -0.39 -0.14 3.55 N/A N/A 5.65 N/A 2.59
2016 -5.62 -4.01 -2.23 -2.46 -12.1 N/A N/A -10.5 N/A 2.27
2017 -2.59 -6.83 -1.49 -3.20 0.50 N/A N/A -4.92 N/A 4.69
2018 0.01 2.14 4.08 2.32 2.09 N/A N/A 5.38 N/A -1.98
2019 -0.33 0.43 -3.87 -4.18 4.04 N/A N/A 0.02 N/A -3.66
2020 -15.3 -23.5 -1.95 -2.28 -12.0 N/A N/A -2.36 N/A -20.0
2021 12.4 27.2 -0.82 -1.32 7.12 N/A N/A 8.18 N/A 15.7
2022 3.23 3.18 -1.18 -1.73 1.51 N/A N/A 1.85 N/A 3.79
2023 0.80 0.78 -1.43 -2.06 0.30 N/A N/A 0.40 N/A 4.13
2024 0.83 0.82 -1.07 -1.69 0.39 N/A N/A 0.48 N/A 3.37
2025 0.80 0.80 -0.86 -1.46 0.41 N/A N/A 0.48 N/A 2.63
2026 0.76 0.75 -0.76 -1.38 0.36 N/A N/A 0.44 N/A 2.04

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 21.4 N/A N/A 578 9.73 9.36 56,255
2013 22.7 N/A N/A 544 10.2 10.5 55,544
2014 23.0 N/A N/A 527 10.8 11.1 56,810
2015 23.1 N/A N/A 528 11.0 11.5 57,960
2016 23.5 N/A N/A 567 10.4 10.3 59,018
2017 22.5 N/A N/A 549 10.2 10.5 55,837
2018 22.9 N/A N/A 538 10.7 10.3 57,639
2019 23.1 N/A N/A 516 10.7 11.2 55,408
2020 20.9 N/A N/A 496 12.4 10.0 61,443
2021 23.6 N/A N/A 521 11.9 10.9 62,053
2022 23.6 N/A N/A 529 11.8 11.1 62,260
2023 23.6 N/A N/A 532 11.7 11.3 62,322
2024 23.6 N/A N/A 534 11.7 11.5 62,380
2025 23.6 N/A N/A 536 11.6 11.7 62,426
2026 23.6 N/A N/A 539 11.6 11.8 62,477

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

WardsAuto
http://www.wardsauto.com

Automotive News
http://www.autonews.com

Auto Care Association
http://www.autocare.org

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon AFTERMARKET
The distribution of vehicle parts and accessories after the sale of a vehicle by an OEM to the consumer.

ORIGINAL EQUIPMENT MANUFACTURER (OEM)
A company that manufactures products or components that are purchased by a company and retailed under the
purchasing company's brand name.

WHOLESALING
The selling of merchandise to anyone other than a retail customer.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
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than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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