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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The COVID-19 (coronavirus) pandemic has led to a temporary collapse in demand for industry products, which
include new and used tires and tubes for commercial and passenger vehicles.

• The industry experienced a slowdown in sales in 2020 due to weak economic activity; however industry revenue
will likely rebound due to increased vaccination rollo.

• Tire retail stores, a key downstream market, may experience a temporary slowdown due to decline disposable
income in 2021, which may dampen industry revenue growth for the year.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Tire Wholesaling industry in Canada wholesales new and used tires and tubes for passenger and commercial

vehicles.

Major Players Groupe Touchette

ATD

Main Activities The primary activities of this industry are:

Motor vehicle tires and tubes wholesaling

Tire and tube repair materials wholesaling

Used tire (except scrap) wholesaling

The major products and services in this industry are:

Standard passenger vehicle tires

Commercial truck tires

Light truck tires

Farm, specialty and other types of tires
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Supply Chain

SIMILAR INDUSTRIES

Tire Manufacturing in Canada Car & Automobile Manufacturing
in Canada

SUV & Light Truck Manufacturing
in Canada

Tire Dealers in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Global Car & Automobile
Manufacturing

Tire Wholesaling in the US Tire Manufacturing in China  



Tire Wholesaling in Canada May 2021

7 IBISWorld.com

Industry at a Glance
Key Statistics

$9.8bn
Revenue

Annual Growth

2016–2021

-0.3%

Annual Growth

2021–2026

0.6%

Annual Growth

2016–2026

 

$429.0m
Profit

Annual Growth

2016–2021

-8.9%

  Annual Growth

2016–2021

 

4.4%
Profit Margin

Annual Growth

2016–2021

-2.5pp

  Annual Growth

2016–2021

 

343
Businesses

Annual Growth

2016–2021

-0.4%

Annual Growth

2021–2026

-0.1%

Annual Growth

2016–2026

 

6,742
Employment

Annual Growth

2016–2021

0.4%

Annual Growth

2021–2026

0.2%

Annual Growth

2016–2026

 

$368.5m
Wages

Annual Growth

2016–2021

0.8%

Annual Growth

2021–2026

0.3%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.0%
Demand from tire dealers

6.5%
World price of rubber

1.8%
Per capita disposable income

-1.3%
Total vehicle-kilometres

1.8%
Number of motor vehicle
registrations

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Steady

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Technology Change

Medium

  Competition
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
None / Steady   Barriers to Entry

Low / Steady

 

Key Trends

 Automakers will likely increase production levels, stimulating
demand for tires

 Existing industry operators are expected to expand

 Industry operators are increasingly automating transactions
through the internet

 Consumers are anticipated to drive longer distances due to
improving economic conditions

 IBISWorld expects the number of industry operators to
marginally decrease

 Industry operators indirectly benefit from overall stimulus to
the automotive sector

 Profit has gradually been compressed due to growing wages
and other labour expenses
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  High Revenue per Employee

   

WEAKNESSES

  Low & Steady Barriers to Entry

  None & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  World price of rubber

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Number of motor vehicle registrations



Tire Wholesaling in Canada May 2021

9 IBISWorld.com

Executive Summary Burning rubber: Rebounding economic conditions will likely stimulate
demand for replacement tires

Over the five years to 2021, revenue generated by the Tire Wholesaling industry in Canada is expected to decline.
While the industry had been bolstered by improving economic conditions until late 2019, particularly at the consumer
level, the COVID-19 (coronavirus) pandemic has led to a temporary collapse in demand for industry products, which
include new and used tires and tubes for commercial and passenger vehicles. Pandemic-related restrictions and
closures limited travel, which affected consumers' tire replacement needs, therefore temporarily suppressing overall
demand for tires. As a result, industry revenue is anticipated to contract at an annualized rate of 0.3% to $9.8 billion
over the five years to 2021, including an increase of 2.1% in 2021 alone. Nonetheless, industry revenue is
anticipated to rise following a decrease of 4.9% in 2020, as consumer confidence and disposable income levels are
expected to eventually rebound in 2021 due to partial economy recovery and continued government fiscal stimulus.
The overall economic recovery and more tire orders is likely to keep revenue elevated in the near term.

Industry profit, measured as earnings before interest and taxes, is anticipated to account for 4.4% of revenue in
2021. Profit has gradually been compressed due to wages and other labour expenses growing at a faster rate than
industry revenue. However, some industry operators are able to pass along these cost increases to downstream
markets by raising prices, offsetting potential decreases in operating income. Moreover, larger operators are
increasingly acquiring smaller operations to expand distribution networks. These large companies typically have
greater purchasing power and can negotiate lower prices with upstream suppliers in addition to more efficiently
controlling the cost of operations.

Over the five years to 2026, the industry is anticipated to grow, bolstered by improving disposable income. As a
result of rebounding economic conditions, consumers are expected to drive their automobiles more, which will also
likely stimulate demand for replacement tires. As a result, IBISWorld expects industry revenue to increase at an
annualized rate of 0.6% to $10.0 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Demand from tire dealers

Independent tire dealerships are the largest buying market for the Tire Wholesaling industry in Canada. Steady
sales growth at tire dealerships creates greater demand for wholesale tires. Demand from tire dealers is expected to
increase in 2021, representing a potential opportunity for the industry.

 

Number of motor vehicle registrations

The number of motor vehicle registrations is a strong indicator of total vehicles on the road. The higher the number
of registrations, the higher the number of replacement tires that consumers will likely need. The number of motor
vehicle registrations is expected to increase in 2021.

 

World price of rubber

The higher the price of rubber, the more likely that tire manufacturers will pass along the cost to wholesalers,
causing potential revenue and profit volatility as wholesalers in turn raise selling prices. The world price of rubber is
expected to increase in 2021, posing a potential threat to the industry.

 

Per capita disposable income

Consumers' level of disposable income directly affects their decision to purchase replacement tires. Less disposable
income means consumers will be less likely to invest in replacement tires. Per capita disposable income is expected
to decrease in 2021 after a steep rise in 2020 due to pandemic relief transfers.

 

Total vehicle-kilometres

The number of miles driven is a strong indicator of tire wear. The higher the number of miles driven, the more likely it
is for tires to need replacement. Retailers will likely turn to wholesalers to supply more tires when demand is high.
Total vehicle-kilometres are expected to increase in 2021.
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Current
Performance

Revenue generated by the Tire Wholesaling industry in Canada, which
comprises businesses selling new and used tires and tubes for
commercial and passenger vehicles to dealers and other retailers, is
expected to decline over the five years to 2021.

Industry revenue is primarily cyclical in nature and tends to ebb and flow with fluctuations in broad economic
indicators, such as per capita disposable income. Industry performance was significantly affected by the COVID-19
(coronavirus) pandemic's effect on travel and the composition of consumer spending in 2020, and will likely continue
to be affected by any potential lockdowns in 2021.

Over most of the five years to 2021, industry operators have benefited from a resurgence in demand for new
vehicles. As new vehicle sales rise, automakers are anticipated to increase inventory levels from upstream suppliers
such as tire wholesalers, bolstering industry revenue. The global economic slowdown in 2016 coupled with the
aftershocks of a recession in 2015, especially in provinces with activities in the energy sector, led to a sharp drop in
industry revenue. Additionally, the price of rubber rose in 2016 and 2017 as a result of damage to rubber crops in
East Asia and increases in petroleum prices, which affected the price of natural and synthetic rubber. Both natural
and synthetic rubber are key inputs to tire manufacturers and directly affect tire pricing changes. However, these
upstream cost increases had a limited effect on wholesale demand for tires given recovering economic activity.

This positive trend in industry revenue was hampered by the coronavirus pandemic in early 2020. Revenue declined
in 2020 given uncertainty around health risks and related adjustments to in-person business and schooling. Overall,
industry revenue is expected to decrease at an annualized rate of 0.3% to $9.8 billion over the five years to 2021.
Nonetheless, as demand is anticipated to gradually recover industry revenue is forecast to grow 2.1% in 2021,
partially offsetting the previous year's steep decline.

DOWNSTREAM DEMAND

Notwithstanding the unanticipated pandemic-related demand shock, the
industry is expected to benefit from improving economic conditions,
particularly at the consumer level.

Since more than half of industry revenue is generated from tire dealers, which rely on consumer demand, industry
revenue tends to move in line with disposable income. As a result, as disposable income increase, consumers are
anticipated to demand replacement tires. Consequently, tire dealers will likely increase inventory levels, stimulating
demand from tire wholesalers.

Moreover, as disposable income and consumer sentiment gradually improve, demand for automobiles is anticipated
to follow suit. Demand from new car dealers is expected to increase at an annualized rate of 0.9% over the five
years to 2021. As a result, automakers will likely increase production levels, stimulating demand for tires. Production
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disruptions due to key inputs, such as semiconductors being in short supply and rising raw material costs, will likely
affect auto manufacturing output levels, dampening the downstream effects of new vehicle demand. Moreover, the
industry is expected to benefit from improvements in vehicle fuel efficiency; as vehicles become more fuel efficient,
consumers are more likely to drive longer distances. As a result, their vehicles' tires will likely experience more wear
and tear and require replacement at a faster rate. Rising income levels are also expected to correspond to
consumers driving longer distances for work and leisure. Consequently, total vehicle-kilometres is expected increase
at an annualized rate of 0.3% over the five years to 2021.

PROFITABILITY AND PARTICIPATION

Industry profit, measured as earnings before interest and taxes, is
anticipated to drop over the five years to 2021, falling from 6.9% of
revenue in 2016 to 4.4% in 2021.

As a result of declining industry demand due to the coronavirus pandemic, industry profit has fluctuated sharply
between 2020 and 2021.

The world price of rubber is expected to increase at an annualized rate of 1.9% over the five years to 2021. When
the price of rubber rises, purchasing costs from upstream suppliers also increases, hurting industry profit if no further
adjustments are made to cost or price structures. Although some larger industry operators are typically able to pass
along rising input costs to downstream markets in the form of higher selling prices, this may affect demand due to
the high degree of price-based competition in the industry. Industry operators that make their operations scalable to
distribute fixed costs among multiple distribution facilities and establish strong relationships with downstream
markets, such as tire dealers and automakers, can benefit the most in this competitive environment. Moreover, large
industry operators typically have purchasing power over upstream suppliers, enabling them to negotiate lower prices
for tires.

Considering rising demand for new and replacement tires, existing industry operators are expected to expand.
However, larger industry operators are increasingly growing their distribution network through multiple mergers and
acquisitions. As a result, the number of industry operators is anticipated to decline at an annualized rate of 0.4% to
343 companies over the five years to 2021. However, industry employment is anticipated to rise at an annualized
rate of 0.4% to 6,742 workers during the same period as distribution networks grow.

INTERNET PRESENCE

Technological change for the industry is expected to be low over the five
years to 2021.

The rising prominence of the internet has enabled industry operators to reach more customers. The largest market
for wholesale tires is independent tire dealers, which have an extensive community presence and dedicated
customers. Prior to the current period, wholesalers typically relied on building strong relationships with their
customers and did not primarily rely on the internet to conduct business transactions. However, industry operators
are increasingly automating transactions through the internet, in addition to automating sales and delivery functions.
As a result of this trend, industry operators are anticipated to expand their dealer networks.

Although this shift has largely been positive for the industry, it also introduces the industry to new competitors,
particularly external competitors. For example, tire manufacturers that establish an internet presence will likely be
able to vertically integrate their operations and bypass industry operators. However, this is expected to remain a
relatively small threat, as tire wholesalers are widely accepted as an integral component of the tire distribution
process.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of rubber

(Cents per
pound (lb))

2012 9,564 845 530 362 6,154 N/A N/A 304 N/A 153
2013 10,401 1,015 529 364 7,296 N/A N/A 362 N/A 127
2014 11,187 1,273 533 362 8,152 N/A N/A 422 N/A 88.5
2015 11,389 1,272 514 357 8,262 N/A N/A 432 N/A 71.3
2016 9,918 1,135 489 350 6,595 N/A N/A 354 N/A 72.8
2017 9,786 1,063 485 342 6,747 N/A N/A 351 N/A 90.5
2018 9,782 974 498 350 6,733 N/A N/A 368 N/A 71.0
2019 10,035 1,009 499 351 6,869 N/A N/A 376 N/A 74.4
2020 9,547 266 487 343 6,666 N/A N/A 364 N/A 78.4
2021 9,750 888 488 343 6,742 N/A N/A 369 N/A 79.8
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Industry Outlook
Outlook Over the five years to 2026, revenue generated by the Tire Wholesaling

industry in Canada is expected to trend higher, bolstered by an
anticipated increase in disposable income.

As per capita disposable income continues to increase, consumers are expected to release pent-up demand for
replacement tires and stimulate industry sales. Moreover, consumers are anticipated to drive longer distances due
to improving economic conditions. Rising vehicle fuel efficiency is expected to strengthen this trend; as consumers
drive longer distances, their vehicles' tires will likely experience more wear and tear, and in turn demand for
replacement tires will likely rise. Due to these positive factors, IBISWorld expects industry revenue to grow at an
annualized rate of 0.6% to $10.0 billion over the five years to 2026.

ROLLING ALONG

The industry is anticipated to benefit from the continued strength in
economic conditions, particularly at the consumer level, following
widespread vaccine distribution and the reopening of businesses Canada.

As economic and public health factors continue to improve, consumers are expected to drive longer distances and
replace their existing tires. In general, consumers' disposable income plays an integral role in demand for
replacement tires, as rising incomes encourage consumers to purchase tires from various tire retailing outlets, such
as independent dealers, warehouse clubs and auto dealerships. As a result, retailers are expected to increase
inventory levels, bolstering demand for tires at the wholesale level.

Another indicator of strong demand for replacement tires is illustrated by the total vehicle-kilometres travelled per
year. As this figure increases, consumers are more likely to replace existing tires due to safety concerns. Despite
that the world price of crude oil anticipated to remain at high levels over the five years to 2026, consumers are
anticipated to increase their time on the road.

PROFIT STAGNATES

Profit, measured as earnings before interest and taxes, is anticipated to
marginally decrease over the next five years, accounting for 4.3% of
revenue in 2026.

While larger companies are expected to experience increased profit as they benefit from having greater purchasing
power over upstream suppliers, smaller companies will likely not be able to adjust as smoothly. As a result, industry
profit is expected to remain mostly stable as larger players' gains are offset by smaller operators' losses. The
competitive advantage of large industry operators will likely enable them to negotiate lower selling prices for tires,
permitting savings to be passed on to tire dealers. The benefits accruing to larger distribution networks is anticipated
to stimulate merger and acquisition (M&A) activity.

While industry profit will likely remain steady and overall economic conditions improve, competition within the
industry will still pressure operators. Consequently, IBISWorld expects the number of industry operators to
marginally decrease, falling at an annualized rate of 0.1% to 342 companies over the five years to 2026. However,
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the number of employees is expected to increase as industry operators hire additional labour to keep up with greater
demand. To this end, industry employment is anticipated to rise at an annualized rate of 0.2% to 6,803 workers over
the five years to 2026. As the industry increasingly incorporates enterprise management software and other
technological improvements to boost efficiency and cut costs, it will likely be less dependent on labour in specific
areas of operations. Nevertheless, employees will still likely be required to operate freight trucks and forklifts, in
addition to other essential portions of wholesale distribution.

INDUSTRY ASSISTANCE

Although the industry does not directly benefit from the federal
government, industry operators indirectly benefit from overall stimulus to
the automotive sector.

For example, the Canadian government introduced the Automotive Innovation Fund (AIF) in 2008 to enable
automotive companies to build innovative and more fuel-efficient vehicles. In January 2013, AID was renewed with
additional funds. Moreover, the Canadian government announced it would allocate $500.0 million between 2014 and
2016 to support research and development projects in the Canadian automotive sector. Under the act, Innovation,
Science and Economic Development Canada will consider funding proposals that provide for private sector
investment in Canada of more than $75.0 million until March 31, 2021, which will likely benefit the industry over the
next five years.

As the economy struggles to keep large enterprises from offshoring or outsourcing their operations abroad,
government officials are expected to offer incentives for automakers to invest in domestic operations. Due to the
coronavirus pandemic, support to businesses via wage subsidies and favourable credit arrangements was available
to the industry. Additionally, income support through government fiscal policy helped maintain households' spending,
likely providing strong support to downstream industry demand for tires.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of rubber

 (Cents per
pound (lb))

2021 9,750 888 488 343 6,742 N/A N/A 369 N/A 79.8
2022 9,860 895 487 342 6,752 N/A N/A 370 N/A 81.2
2023 9,921 897 486 342 6,740 N/A N/A 370 N/A 82.7
2024 9,966 898 486 342 6,764 N/A N/A 371 N/A 84.1
2025 10,005 899 487 342 6,784 N/A N/A 372 N/A 85.6
2026 10,049 900 487 342 6,803 N/A N/A 373 N/A 86.9
2027 10,092 901 487 342 6,818 N/A N/A 374 N/A 88.3
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

IVA is forecast to decline

Innovation mainly occurs through internet distribution

The market is saturated with companies that provide the same products and services

The Tire Wholesaling industry in Canada is in the mature phase of its life cycle. Industry value added (IVA), which
measures an industry's contribution to the overall economy, is expected to decline at an annualized rate of 2.3%
over the 10 years to 2026. Comparatively, Canadian GDP is expected to grow at an annualized rate of 2.0% during
the same period, meaning the industry is expected to shrink while the overall economy expands. Furthermore, there
is frequent merger and acquisition activity in addition to clearly segmented product groups, which indicate that the
industry has reached maturity.

Although consolidation via mergers and acquisition activity is anticipated to continue being a prominent trend, the
industry remains highly fragmented. This can be attributed to its relatively low barriers to entry. Consequently, the
industry has a high degree of price-based competition, which limits profit growth and increases competition.
Moreover, tire manufacturers can vertically integrate their operations and act as both the manufacturer and
distributor, which ultimately would increase price-based competition with the industry as well. This has led to a
decline of enterprises for the industry over the past 10 years.

There is a growing trend of industry operators creating proprietary brands of their own to boost revenue. In a
saturated market, this gives wholesalers an edge with retailers that prefer those brands. Ultimately, the development
of proprietary brands has enabled wholesalers to create alternative revenue streams in a crowded market. However,
there remains a clearly segmented product grouping in the industry, which places a limit on the scope of expansion
via this route within a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Car & Automobile Manufacturing in Canada

SUV & Light Truck Manufacturing in Canada

Tire Dealers in Canada

2nd Tier

Transportation and Warehousing In Canada

Automobile Wholesaling in Canada

Auto Mechanics in Canada

Auto Parts Wholesaling in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Tire Manufacturing in Canada

Transportation and Warehousing In Canada

Public Storage & Warehousing in Canada

2nd Tier

Auto Parts Manufacturing in Canada

Rubber Product Manufacturing in Canada

Manufacturing In Canada

Products & Services

  Products wholesaled by the Canadian Tire Wholesaling industry can be
broken down into four different segments, which include passenger
vehicle tires, light truck tires, medium and large truck tires and truck,
farm, specialty and other types of tires.

The structure of tires sold differs because the vehicles have varying requirements depending on weight and function.
Tire wholesalers also find themselves in a competitive market. Tire manufacturers have shifted toward distributing
their tires directly to company-owned retail stores and wholesaling directly to auto manufacturers, eliminating the
wholesale distribution centre in the process. Furthermore, warehouse clubs are wholesaling to major retail stores as
well. Product segments also account for tires sold to retail outlets and to auto manufacturers. The COVID-19
(coronavirus) pandemic is estimated to have negatively affected the volume of sales within each segment and had
an ambiguous effect on industry product mix given sales fluctuations in 2020.

STANDARD PASSENGER VEHICLE TIRES

Passenger tires make up the largest product segment for the industry,
accounting for an estimated 64.0% of revenue in 2021.

Over the five years to 2021, passenger tires have increased as a share of revenue as consumers shifted their
preference to passenger vehicles as energy prices increased. Furthermore, consumer tastes have shifted toward
environmentally friendly vehicles, which often are manufactured as passenger cars. Additionally, environmental
concerns and the preference for fuel efficiency has led a shift of product mix from light truck tires to standard
passenger tires over the past five years. Nevertheless, this segment is expected to slowly decline as light truck tires
gain momentum following improvements in the fuel efficiency of larger vehicles.

COMMERCIAL TRUCK TIRES
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Commercial truck tires are anticipated to represent 16.8% of industry
revenue in 2021, accounting for the second-largest product segment.

This segment accounts for tires on vehicles that typically move freight or heavy materials. Over the past five years,
this segment has regained momentum, as freight activity has increased and vehicles become more fuel efficient.

LIGHT TRUCK TIRES AND OTHER

Light truck tires account for the third-largest product segment,
accounting for 13.5% of industry revenue in 2021.

Light truck tires are used for pick-up trucks, SUVs, minivans and regular size vans. This segment's share of overall
revenue is expected to grow over the five years to 2021, as emphasis on fuel economy increases and demand for
light trucks and SUVs rises. As a result, demand for light truck tires is expected to rise as well. Lastly, farm, specialty
and other types of tires account for 5.7% of revenue, declining as a share of revenue during the period.

Demand
Determinants

Revenue for the Tire Wholesaling industry in Canada is driven by several
factors that are cyclical in nature.

However, the industry is also typically more resilient to economic downturns due to consumers' inability to delay
replacing tires. Generally, industry operators distribute tires from upstream manufacturers to downstream retailers.
As a result, industry operators are heavily reliant on wider economic conditions, particularly at the consumer level.
As disposable income and consumer sentiment levels trend higher, consumers are more apt to replace existing
tires. A strong complementary indicator to this dynamic is the total vehicle-kilometres travelled, which implies an
increased need over time to replace vehicle tires due to wear and tear. The lockdowns and less business activity
during the COVID-19 (coronavirus) pandemic led to a sharp fall in industry revenue given tire wholesalers' reliance
on downstream demand conditions affected by these scenarios.

Automotive demand is also a strong indicator of the overall health of the industry. To this end, as the number of
motor vehicle registrations increases, the market for tires expands as new tires are required for the car or truck;
these vehicles will eventually require tire replacements as well.

Major Markets

  INDEPENDENT TIRE DEALERS

Independent tire retailers are the largest market in the Canadian Tire
Wholesaling industry, accounting for an estimated 65.5% of revenue in
2021.

This share is high given that there are many independent tire dealers that operate domestically. In general, tire
wholesalers have developed distribution relationships with independent tire retailers to ensure future sales. Often,
these tire shops have been there for decades and have strong customer loyalty. Over the five years to 2021, strong
local ties and a solid presence in the passenger replacement market has led to a relatively stable market share.

MASS MERCHANDISERS AND WAREHOUSE CLUBS
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Mass merchandisers, including large companies such as Walmart Inc. and
Sears, Roebuck and Company, constitute 16.0% of industry revenue in
2021.

They have been losing tire-retailing market share over the past five years because of the growing popularity of other
channels, such as warehouse clubs. Warehouse clubs include companies such as Costco Wholesale Corporation
that purchase wholesale tires from industry players. These warehouse clubs then wholesale to the retailers in bulk,
with prices often lower than mass merchandiser prices. This segment's share of revenue is expected to fall over the
five years to 2021, as these downstream markets start sourcing tires directly from tire manufacturers. Warehouse
clubs are increasingly becoming the industry's external competition due to this trend.

AUTOMAKERS AND AUTO DEALERSHIPS

Auto manufacturers and auto dealerships are the third-largest market
segment, consuming 18.5% of industry revenue in 2021.

This segment purchases wholesale tires to use in the vehicle manufacturing process and has grown as a share of
revenue during the period. In the wake of the COVID-19 (coronavirus) pandemic, disruptions to the auto
manufacturing industry output due supply shortages of key inputs, such as semiconductors, will likely have a
negative effect on this segment.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

Due to its inherent nature, the Tire Wholesaling industry in Canada does not typically engage in international trade.
The value of industry imports and exports is accounted for at the manufacturing level (IBISWorld report 32621CA).

Business
Locations

  Similar to other wholesaling industries, the spread of establishments in the Canadian Tire Wholesaling industry falls in line with its
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downstream markets. Industry operators typically establish a presence near tire dealers, their largest customer base. Tire dealers
are typically located in highly populated areas. Consequently, establishment trends also closely follow population trends. For
example, Ontario is the most populous province in Canada, accounting for an estimated 38.8% of the total population. Similarly,
Ontario is anticipated to account for 57.7% of industry establishments in 2021.

This trend is consistent with other provinces as well. For example, Quebec and British Columbia are the second- and third-largest
provinces in terms of industry establishments, accounting for an estimated 21.4% and 9.5% of establishments, respectively, in
2021. Being in proximity to downstream markets, such as tire dealers, enables an industry operator to reduce transportation costs
which ultimately improves their bottom line. Moreover, being close to downstream markets enables industry operators to
strengthen existing relationships, a key success factor for the industry.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Tire Wholesaling industry in Canada has a low level of market share concentration, and thus, the industry is
highly fragmented. However, industry operators are expected to increasingly undergo merger and acquisition (M&A)
activity to benefit from economies of scale and increase the geographical reach of their distribution networks. For
example, Groupe Touchette Inc. acquired Atlas Tire Wholesale Inc. in 2019. Distribution Stox Inc. has acquired
multiple entities since its founding in 2016, including Unimax Tire Distribution in 2020 to further expand its
distribution operations in Eastern Canada. Increased M&A activity has been driven by the saturation of the tire
wholesaling market as it enters the decline stage of its economic life cycle. Given the large number of independent
tire distributors, consolidation provides companies the opportunity to bolster profit by attaining already existing
companies' capabilities and market shares.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Upstream vertical integration (ownership links):
Industry operators that own proprietary brands will likely capture more market share due to their ability to offer a
wider selection of products and prices to their customers.

Prompt delivery to market:
Tires can be replaced rapidly causing tire dealers' stock of tires to decline at a fast rate. Wholesale distributors that
can deliver tires promptly to tire dealers will likely create a strong network of dedicated dealers and sustain steady
revenue stream

Having a loyal customer base:
Tire wholesalers that have a loyal retail network will likely benefit given that many retailers can buy tires straight from
the manufacturer, often at lower cost.

Ability to control stock on hand:
Managing wholesale inventory levels are essential to ensuring that customer orders can be fulfilled and that stock on
hand is not oversupplied.

Ability to pass on cost increases:
Wholesalers that can respond to price increases from the tire manufacturers will likely improve profit figures.
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Cost Structure
Benchmarks

  Profit

Profit, measured as earnings before interest and taxes, is anticipated to
decrease from 6.9% of revenue in 2016 to 4.4% in 2021 due to wage
and purchase costs rising at a faster rate than revenue. The industry is
typically resilient to economic downturns given the necessity of new
and replacement tires for vehicle owners. The COVID-19 (coronavirus)
pandemic has disrupted this trend given its historically unprecedented
effect. Profit steeply declined in 2020 due to the curtailment of demand
resulting from lockdowns and decreased travel.

As the pandemic shock subsides, the composition of spending will likely
fluctuate between the purchase of goods, including durables such as
cars and trucks, and services. However, overall recovery of spending
and travel activity is expected in the near term. Over the five years to
2026, profit is expected to grow only marginally as industry growth also
remains low.

 

  Wages

Wage costs are expected to account for 3.8% of industry revenue in
2021. As wages are expected to marginally increase over the five years
to 2021, wages as a share of industry revenue are anticipated to
increase as revenue growth falls behind that of wages. One factor
limiting wage growth has been the rising prominence of inventory
management software, along with other technological improvements to
operations. As industry operators increasingly implement technological
improvements in the distribution process, operations are expected to
become more efficient. However, this will likely somewhat decrease the
industry's dependence on labour. Nevertheless, industry operators will
likely continue to require freight truck drivers and other essential
personnel.
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  Purchases

Purchase costs are expected to account for 82.3% of industry revenue
in 2021 and are the largest industry expense. This cost category
consists of goods, such as tires and tubes, purchased from tire
manufacturers for resale to tire retailers nationwide. Fluctuations in the
price of tires have closely mirrored changes in the price of natural and
synthetic rubber, which are key raw material inputs in the tire
manufacturing process. Most of the time, tire manufacturers can pass
costs increase on to wholesalers when rubber prices are high. In turn,
industry operators are typically able to pass along this additional cost to
downstream markets, such as tire dealers. However, due to high price-
based competition, industry operators must be weary of high selling
prices. Over the five years to 2021, rubber prices have risen, which has
contributed to purchases as a share of revenue slightly rising for
industry operators.

Tire manufacturing input prices for natural rubber, butadiene and
carbon black have risen in the wake of the coronavirus pandemic due
to supply chain and shipping bottlenecks and rising oil prices. These
dynamics have led to single digit tire price increases. However, large
industry operators can benefit from having greater purchasing power
over upstream suppliers, permitting them to negotiate lower selling
price.

 

  Marketing

Marketing costs are expected to account for 0.6% of industry revenue
in 2021.

 

  Depreciation

Depreciation is expected to account for 1.0% of industry revenue in
2021.
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  Rent

Rent costs are expected to account for 2.2% of industry revenue in
2021.

 

  Utilities

Utilities are expected to account for 0.6% of industry revenue in 2021.

 

  Other Costs

Other costs are expected to account for 5.3% of industry revenue in
2021.
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Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  The Tire Wholesaling industry in Canada has a medium level of
competition due to a low level of product differentiation and a high level of
competition among downstream retailers.

Although industry operators compete on a regional basis to develop strong retailer relationships, downstream
retailers also make decisions based on price. An industry operator's ability to control costs is vital to succeed in the
industry. Large industry operators can benefit from greater purchasing power, which enables them to negotiate
lower selling prices from suppliers.

Industry operators also compete on their brand offerings. Since many consumers are loyal to certain brands,
industry operators that do not have prominent brand offerings will likely suffer. Nevertheless, industry operators
typically offer a variety of tires for different consumers. For example, industry operators provide premium tires, but
also sell discounted lower quality tires.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  There are no licensing requirements, government
regulations or resource constraints that are significant
enough to prevent companies from entering the Canadian
Tire Wholesaling industry. The costs of establishing
distribution facilities and an efficient network of freight
vehicles to sell tires may deter some operators from
entering the industry. Furthermore, the cost of
establishing relationships with fragmented independent
tire detailers is also significant. In addition to creating the
distribution facilities, new businesses will likely have to
compete with long held distributor customer relationships.
Most of these relationships depend on previous business
interactions and delivery convenience. However, many
distributors do not have long-term contracts with retailers.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance None  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Tire Wholesaling industry in Canada has a very low level of globalization given that all the operators in this
industry wholesale tires through distribution centres in Canada. Tire manufacturers that compete externally often
export tires from the United States and Mexico to avoid taxes. Although this presents a challenge for companies in
this sector, tire manufacturers do not compete internally in this industry. Industry operators also need distribution
networks close to tire retailers across Canada. Industry globalization has not changed over the five years to 2021 at
all due to the necessary framework needed domestically to serve tire retailers.
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Major Companies

Major Players Groupe Touchette Inc.

Market Share: 7.8%

  Groupe Touchette Inc. is the largest Canadian owned tire distributor. Headquartered in Montreal, the company was
founded in in 1979 and currently operates more than 30 distribution centres in addition to several retail service
centres across Canada and employs more than 600 individuals. Its various sales channels include TireLink, DT Tire,
Tireland ICI Pneu and Tire Partners brands. As a major entity in the tire wholesaling market, the company generated
an estimated $796.0 million in total revenue in 2019 (latest data available).

To further expand its presence in the tire wholesaling market, the company acquired Atlas Tire Wholesale Inc. (Atlas
Tire) in 2019. This acquisition provided the company seven additional distribution centres, four of which were in
Ontario, and expanded the company's distribution space, adding more than 45,000 square metres of storage
capacity. In 2019, the company made an estimated $1.0 million investment in a 4,645 square metre distribution
centre in Cambridge, ON, in an effort to expand its reach in the territory.

Financial performance

Groupe Touchette experienced a significant increase in revenue and market share in 2019 following the acquisition
of Atlas Tire the previous year, reflecting the trend of consolidation across the industry. The company's revenue
increased an estimated $200.0 million due to the acquisition. In 2020, demand shocks due to the COVID-19
(coronavirus) pandemic affected overall industry demand, especially during the first quarter of 2020, leading to a
steep fall in industry-relevant revenue. Despite this volatility, the company's earnings is expected to recover as
uncertainty regarding public health risks declines. Continued expansion of operations and strong consumer demand
has caused the company's industry-relevant revenue grow at an annualized rate of 6.5% to $761.9 million over the
five years to 2021. Furthermore, the company's industry-relevant operating profit, measured as earnings before
interest and taxes, is expected to decline at an annualized rate of 2.8% to $33.3 million during the same period due
to losses sustained as a result of pandemic-related volatility.
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Groupe Touchette Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 554.9 N/C 38.3 N/C
2017 549.8 -0.9 34.9 8.9
2018 559.0 1.7 29.4 15.5
2019 796.2 42.2 42.4 44.2
2020 770.1 -3.3 -15.2 N/C
2021 761.9 -1.1 33.3 N/C

Source: IBISWorld
Note: *Estimates

American Tire Distributors Inc.

Market Share: 5.4%

  American Tire Distributors Inc. (ATD), formerly Heafner Tire Group, is one of the largest independent suppliers of
tires to the replacement tire market in Canada. The company operates 142 distribution centres and serves nearly
72,000 customers. ATD also distributes aftermarket wheels, accessories and automotive service equipment. TPG
Capital acquired ATD in April 2010 for $1.3 billion, and in February 2015 a fund managed by Ares Management
Corporation acquired stake in the company, resulting in equal ownership between both funds. Over the past decade,
ATD has acquired about 20 companies generating more than $2.0 billion in total revenue. The company generated
$6.4 billion in total revenue in 2020 (latest data available).

Over the five years to 2021, ATD has acquired a variety of companies to expand its distribution network. For
example, in 2017 the company acquired Pneus Superieurs Inc., a Quebec-based company with three tire distributor
centres. Acquisitions are anticipated to increase the purchasing power of ATD, which will likely enable the company
to negotiate lower prices with suppliers.

Financial performance

Following disruptions to its business model in 2018 after Goodyear Tires & Rubber Co. announced it would cease
using ATD as a distributor alongside the announcement of Amazon.com Inc.'s entry into tire retail, investor
confidence in ATD's finances plummeted. Consequently, the company filed for Chapter 11 bankruptcy. Repair of its
capital structure and stable performance during the rest of the period have mitigated concerns of upstream and
downstream risks and have resulted in ATD's credit rating being upgraded.

Along with numerous acquisitions over the past five years, ATD has shifted its sales strategy to include a substantial
online presence. This move has helped sales grow significantly and remains of central importance to ATD's
business model, especially in an industry that has been slow in taking up the internet as a business tool. In addition,
ATD's website, TireBuyer.com, has helped the company grow its wholesale revenue by providing independent
retailers with the ability to reach their customers online. The independent retailers that reach more customers online
will likely increase their volume of shipments from ATD, which may increase wholesale revenue. Additionally,
improvements in analytics and logistics operations have greatly assisted the company's performance through the
volatile demand conditions and shipping constraints experienced amid the COVID-19 (coronavirus) pandemic. The
company's industry-relevant revenue has increased at an annualized rate of 7.2% to $528.4 million over the five
years to 2021. The company's industry-relevant operating profit, measured as earnings before interest and taxes, is
expected to decline at an annualized rate of 2.1% to $23.1 million during the same period.
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American Tire Distributors Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 372.6 N/C 25.7 N/C
2017 496.8 33.3 31.5 22.5
2018 481.2 -3.1 25.3 19.5
2019 465.2 -3.3 24.8 -2.1
2020 502.6 8.0 -10.0 N/C
2021 528.4 5.1 23.1 N/C

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Other Companies The Tire Wholesaling industry in Canada is highly fragmented, with most players accounting for less than 5.0% of
industry revenue. Moreover, industry operators are typically private enterprises, and therefore do not provide
financial information.

Distribution Stox Inc.

  Market Share: 4.3%
  Brand Names:  Pneus Unimax Ltd., Distribution Pneus RT Ltd., Distribution DSP, Distribu-Pnues
  Distribution Stox Inc. (Distribution Stox) was formed in 2016 as a strategic partnership between Pneus Unimax Ltee

and Distribution Pneus RT Ltd., and is headquartered in Boucherville, QC. The company currently has 20
distribution centres across eastern Canada totalling 7,4322 square metres of warehouse space and more than 300
employees. Since its founding the company has made seven acquisitions as it grows its market share. Recent
acquisitions include Distribution CPP Inc. in July 2019, the distribution division of Pneus R Guay in February 2020
and Unimax Tire Distribution in September 2020. Additionally, the company continues to expand with investment in
a 23,255 square metre warehouse in Quebec, set to open mid-2021 and the launch of an online ordering platform in
March 2021, enabling more efficient management of daily operations and resources while improving customer
experience.

Distribution Stox has grown the scale of its business over the five years to 2021 to maintain market share as the
industry experiences rapid tire distributor consolidation. In 2021, the company is expected to generate $416.7 million
in industry-relevant revenue, which has increased during the period. This upward trend was interrupted by the
COVID-19 (coronavirus) pandemic, which negatively affected revenue in 2020. Despite this disruption, further
acquisitions and the adoption of new enterprise resource planning technology will likely support the company's high
market share in 2021.

Fastco Canada

  Market Share: 0.4%
  Headquartered in Quebec, Fastco Canada (Fastco) was founded in 1989. The company has quickly expanded its

brand offerings to include prominent brands, such as Continental, Evergreen and Yokohama. Moreover, the
company designed a software program, dubbed Fastfinder, which supplies wheel, tire and hardware fitment
information to customers. In 2021, the company is expected to generate $31.1 million in industry-relevant revenue,
with a market share of 0.4%.

Brunette Tire

  Market Share: 0.3%
  Located in British Columbia, Brunette Tire (Brunette) offers retail and wholesale tires for domestic and US-based

companies. The company was established in 1992 and carries premium industrial tires, in addition to budget brands
and specialty tires. In 2021, Brunette is expected to generate an estimated $29.4 million in industry-relevant
revenue, with a market share of 0.3%.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Tire Wholesaling industry in Canada is expected to
have a moderate level of capital intensity in 2021. Since
the primary function of wholesaling industries is to
distribute products from upstream producers to
downstream retailers, industry operators do not require
heavy manufacturing equipment to operate. By contrast,
inventory management systems, in addition to having
trucks and other means of transporting goods, are vital.
The main capital expenditure made by the industry is
toward leasehold improvements for tire storage facilities,
purchases of forklift and other lifting machinery and
purchases of transport vehicles. Many companies are
leasing storage facilities rather than purchasing the building
outright, decreasing the capital investments required to
resume business. As a result, companies invest an
estimated $0.25 on capital for every $1.00 spent on labour
costs.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry. Fewer
barriers to entry increases the likelihood that
new entrants can disrupt incumbents by putting
new technologies to use.

High Rate of Entry Likely Annualized growth in the number of enterprises
in the industry, ranked against all other
industries. A greater intensity of companies
entering an industry increases the pool of
potential disruptors.

Very High Market
Concentration

Very Likely A ranked measure of the largest core market for
the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

This technology trend is underscored by structural factors that support new entrants. An accommodative structure can
create a situation where small entrants can focus on less profitable albeit innovative industry entry points. Or, large
operators in other industries can leverage expertise in other areas to enter the industry from a new angle.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

Technology disruption is minimal in the Canadian Tire Wholesaling industry.

The industry's existing systems and core functions are not easily replaced or changed due to its integral importance to the
supply chain. As a result, the primary technological changes target increased efficiencies. Further, the industry's core
markets are not ones that can be changed or expanded to attract new buyers or sellers.

The level of technology change is    Medium

  Technological developments in the Canadian Tire Wholesaling industry have
centred on computerized inventory control.

A fully automated inventory control system records inventories, picks products, determines minimum order quantities,
assesses customer credit ratings, generates invoices and payment advices and can produce real time reports.

Over the five years to 2021, there has been an increase in the usage of electronic ordering and information delivery
systems, including the ability to conduct transactions over the internet. This has a significant influence on the cost efficiency
of the wholesale distribution model. Wholesalers are now working to establish a more seamless supply chain in which the
orders of end users flow immediately from reseller websites to distributor logistics centres in closest proximity to the order
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destination. These technologies can also provide wholesalers with the ability to conduct inventory management, which
would provide additional cost-efficient benefits. These improvements in in logistics and inventory management were able to
facilitate business operations amid pandemic related volatility to order flows and upstream constraints in manufacturing and
shipping.

Revenue
Volatility

The level of volatility is    Medium

  Over the five years to 2021, the Tire Wholesaling industry in Canada is
expected to experience a moderate level of revenue volatility.

The industry has cyclical characteristics and is influenced by erratic rubber prices; however, the industry is also typically
resilient to economic downturns. Due to the COVID-19 (coronavirus) pandemic's initial negative shock to demand, followed
by a sharp recovery and acceleration in orders, revenue growth is likely to remain elevated in the near term. Prior to
pandemic-related disruptions rising disposable income levels and consumer confidence contributed to higher demand for
automobiles, improving industry sales. Furthermore, the industry is expected to benefit from rising fuel-efficiency standards.
As vehicles become increasing more fuel efficient, consumers are likely to drive longer distances. As a result, wear and tear
on tires will likely increase, stimulating demand for replacement tires.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Tire Wholesaling industry in Canada has a low level of regulation and
policy.

Although there are no direct federal regulatory standards that influence the industry, there are laws at the provincial level.
Since 2008, Quebec has made winter tires mandatory on most passenger vehicles registered within the province between
December 15 and March 15. This law continues to bolster demand for winter tires at the retail level and by extension
stimulates demand at the wholesale level.

Industry
Assistance

The level of industry assistance is    None and the trend is Steady

There is no direct assistance for the Tire Wholesaling industry in Canada.

However, the industry does benefit from indirect assistance. For example, in 2008 the Automotive Innovation Fund (AIF)
was introduced to provide $250.0 million over the following five years. According to Innovation, Science and Economic
Development Canada, these funds helped automotive companies build innovative and more fuel-efficient vehicles. On
January 4, 2013, the AIF was renewed, with an additional $250.0 million over the following five years. Moreover, the
Canadian federal government announced an additional $500.0 million cash injection between 2014 and 2016 to support
research and development projects and the Canadian automotive sector.

Although this does not directly benefit the industry, industry operators are reliant on automakers as a major downstream
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market. As a result, industry revenue is influenced by the overall health of auto manufacturers. In the broadest sense, a
strong automotive sector in Canada will likely lift demand for tires.

Due to the COVID-19 (coronavirus) pandemic, government support in the form of subsidies and easy credit access was
available to companies in to prevent layoffs and cushion balance sheets during the course of the economic downturn.
These relief programs include the Canada Emergency Wage Subsidy (CEWS), which covers up to 75.0% of an employee's
wages, up to a maximum $847.00 per week, and several lending programs, such as the Business Credit Availability
Program (BCAP) offered through Export Development Canada (EDC) to help support businesses' cashflow management.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

World price
of rubber

(Cents per
pound (lb))

2012 9,564 845 530 362 6,154 N/A N/A 304 N/A 153
2013 10,401 1,015 529 364 7,296 N/A N/A 362 N/A 127
2014 11,187 1,273 533 362 8,152 N/A N/A 422 N/A 88.5
2015 11,389 1,272 514 357 8,262 N/A N/A 432 N/A 71.3
2016 9,918 1,135 489 350 6,595 N/A N/A 354 N/A 72.8
2017 9,786 1,063 485 342 6,747 N/A N/A 351 N/A 90.5
2018 9,782 974 498 350 6,733 N/A N/A 368 N/A 71.0
2019 10,035 1,009 499 351 6,869 N/A N/A 376 N/A 74.4
2020 9,547 266 487 343 6,666 N/A N/A 364 N/A 78.4
2021 9,750 888 488 343 6,742 N/A N/A 369 N/A 79.8
2022 9,860 895 487 342 6,752 N/A N/A 370 N/A 81.2
2023 9,921 897 486 342 6,740 N/A N/A 370 N/A 82.7
2024 9,966 898 486 342 6,764 N/A N/A 371 N/A 84.1
2025 10,005 899 487 342 6,784 N/A N/A 372 N/A 85.6
2026 10,049 900 487 342 6,803 N/A N/A 373 N/A 86.9

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

World price
of rubber

(%)
2012 0.42 3.05 -2.94 0.27 1.08 N/A N/A 6.66 N/A -30.0
2013 8.75 20.2 -0.19 0.55 18.6 N/A N/A 19.1 N/A -17.2
2014 7.56 25.4 0.75 -0.55 11.7 N/A N/A 16.5 N/A -30.2
2015 1.80 -0.04 -3.57 -1.39 1.34 N/A N/A 2.53 N/A -19.4
2016 -12.9 -10.8 -4.87 -1.97 -20.2 N/A N/A -18.1 N/A 2.10
2017 -1.33 -6.38 -0.82 -2.29 2.30 N/A N/A -0.74 N/A 24.3
2018 -0.05 -8.39 2.68 2.33 -0.21 N/A N/A 4.80 N/A -21.6
2019 2.59 3.56 0.20 0.28 2.01 N/A N/A 2.14 N/A 4.78
2020 -4.87 -73.6 -2.41 -2.28 -2.96 N/A N/A -3.35 N/A 5.37
2021 2.12 234 0.20 0.00 1.14 N/A N/A 1.34 N/A 1.78
2022 1.12 0.87 -0.21 -0.30 0.14 N/A N/A 0.32 N/A 1.75
2023 0.62 0.18 -0.21 0.00 -0.18 N/A N/A 0.00 N/A 1.84
2024 0.44 0.07 0.00 0.00 0.35 N/A N/A 0.37 N/A 1.69
2025 0.39 0.10 0.20 0.00 0.29 N/A N/A 0.29 N/A 1.78
2026 0.43 0.16 0.00 0.00 0.28 N/A N/A 0.32 N/A 1.51

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 8.83 N/A N/A 1,554 3.18 11.6 49,399
2013 9.76 N/A N/A 1,426 3.48 13.8 49,616
2014 11.4 N/A N/A 1,372 3.77 15.3 51,717
2015 11.2 N/A N/A 1,378 3.80 16.1 52,324
2016 11.4 N/A N/A 1,504 3.57 13.5 53,677
2017 10.9 N/A N/A 1,450 3.59 13.9 52,082
2018 9.96 N/A N/A 1,453 3.77 13.5 54,701
2019 10.0 N/A N/A 1,461 3.75 13.8 54,768
2020 2.79 N/A N/A 1,432 3.81 13.7 54,545
2021 9.10 N/A N/A 1,446 3.78 13.8 54,657
2022 9.08 N/A N/A 1,460 3.75 13.9 54,754
2023 9.04 N/A N/A 1,472 3.73 13.9 54,852
2024 9.01 N/A N/A 1,473 3.72 13.9 54,864
2025 8.98 N/A N/A 1,475 3.72 13.9 54,864
2026 8.96 N/A N/A 1,477 3.72 14.0 54,888

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Modern Tire Dealer
http://www.moderntiredealer.com

Western Canada Tire Dealers Association
http://www.wctd.ca

Tire and Rubber Association of Canada
http://www.rubberassociation.ca

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon ACQUISITION
An operator purchasing another operator and including the firm in its business operations.

SYNTHETIC RUBBER
A polymer that is made from synthetic substances to create a rubber substitute.

WAREHOUSE CLUBS
Operators that sell bulk items to consumers.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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