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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The spread of COVID-19 (coronavirus) caused declines in consumer and business confidence levels in 2020,
trends that are forecast to reverse in 2021, causing a sharp increase in revenue that same year. For more detail,
please see the Current Performance chapter.

• The industry wholesales automobiles, which have been victim of supply chain disruptions, reducing the number of
vehicles, and thus, hurting demand. For more detail, please see the Demand Determinants chapter.

• Used vehicles are expected to grow as a share of revenue as new vehicles are increasingly unavailable. For more
detail, please see the Products and Services chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Automobile Wholesaling industry in Canada wholesales a wide range of new and used vehicles, including

automobiles and light trucks. Automobile wholesalers do not sell motor vehicle parts or tires.

Major Players General Motors

Ford Motor Company of Canada Limited

Main Activities The primary activities of this industry are:

Automobile wholesaling

Light-duty truck wholesaling

Sport-utility vehicles wholesaling

Mini-van wholesaling

The major products and services in this industry are:

New cars

New light trucks and SUVs

Used automobiles

Others
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Supply Chain

SIMILAR INDUSTRIES

SUV & Light Truck Manufacturing
in Canada

Auto Parts Manufacturing in
Canada

Auto Parts Wholesaling in
Canada

Tire Wholesaling in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Automobile Wholesaling in the US Motor Vehicle Wholesaling in
Australia

Commercial Vehicle Wholesaling
in Australia

Auto & Parts Wholesaling in China

Car Wholesaling in New Zealand Commercial Vehicle Wholesaling
in New Zealand
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Industry at a Glance
Key Statistics

$100.6bn
Revenue

Annual Growth

2016–2021

1.4%

Annual Growth

2021–2026

0.9%

Annual Growth

2016–2026

 

$3.1bn
Profit

Annual Growth

2016–2021

-0.5%

  Annual Growth

2016–2021

 

3.1%
Profit Margin

Annual Growth

2016–2021

-0.3pp

  Annual Growth

2016–2021

 

1,687
Businesses

Annual Growth

2016–2021

3.0%

Annual Growth

2021–2026

1.6%

Annual Growth

2016–2026

 

12,352
Employment

Annual Growth

2016–2021

4.6%

Annual Growth

2021–2026

1.8%

Annual Growth

2016–2026

 

$871.4m
Wages

Annual Growth

2016–2021

3.7%

Annual Growth

2021–2026

1.6%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

8.5%
World price of crude oil

2.3%
Per capita disposable income

-0.3pp
Overnight rate

-1.9%
New vehicle sales

 
Industry Structure

POSITIVE IMPACT

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Concentration

Medium

  Regulation & Policy
Medium / Steady   Technology Change

Medium

  Barriers to Entry
Medium / Steady   Competition

Medium / Steady

NEGATIVE IMPACT

  Revenue Volatility
High   Capital Intensity

High

  Industry Assistance
Low / Steady

 

Key Trends

 A resurgence in demand for automobiles will likely support
industry revenue growth

 Operators are heavily dependent on downstream operators
in the United States

 Industry profit tends to be higher for operators that vertically
integrate their operations

 Industry employment is likely to rise as operators require
additional labour

 Consumers are increasingly shifting their preferences toward
vehicles with improved fuel economy

 Rising interest rates may negatively affect consumers' ability
to afford automotive financing

 Changes in disposable income levels influence industry
revenue growth
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  High Revenue per Employee

   

WEAKNESSES

  Low & Steady Level of Assistance

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Overnight rate

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Behind the wheel: Industry revenue is expected to grow despite threats to
demand

Revenue for the Canadian Automobile Wholesaling industry is expected to grow over the five years to 2021. Since
industry operators wholesale passenger vehicles, in addition to sport utility vehicles, industry revenue tends to ebb
and flow with general fluctuations in the overall economy, particularly at the consumer level. Moreover, industry
operators heavily rely on economic conditions in the United States, as a large portion of revenue is derived from
Canada's southern neighbour. Although international trade is accounted for at the manufacturing level, industry
operators still target cross-border downstream markets, such as US automobile and heavy-duty truck dealerships.
However, despite a steady economy for the majority of the period, industry revenue is expected to experience a
deep decline due to decreased demand stemming from the COVID-19 (coronavirus) pandemic. To this end,
IBISWorld expects industry revenue to expand an annualized 1.4% to $100.6 billion over the five years to 2021,
which includes an increase of 22.4% in 2021 alone.

Furthermore, industry profit is also anticipated to decrease. This is due to the spikes of steel prices in the middle of
the period in addition declining revenue in 2020, from which profit has yet to fully rebound in 2021. Vehicles are
becoming more fuel efficient due to stricter emission regulatory standards and volatile energy prices, which has
made industry profit less sensitive to oil prices. Additionally, while industry revenue is influenced by gas prices, the
biggest revenue driver is per capita disposable income, which will likely rise respectably over the five years to 2021.

Industry revenue is expected to grow over the five years to 2026, despite threats that will likely pressure industry
demand. For example, interest rates are anticipated to increase significantly over the next five years, lifting
borrowing costs and thus deterring demand for big-ticket purchases such as new automobiles. Moreover, the world
price of crude oil is anticipated to rise during the outlook period, which will likely affect demand for fuel-inefficient
vehicles. Despite these trends, positive economic conditions, such as rising disposable income and continued
recovery from the coronavirus pandemic, are expected to keep industry revenue afloat. IBISWorld anticipates
industry revenue will grow an annualized 0.9% to $105.1 billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Per capita disposable income

Motor vehicles are costly, meaning that consumers largely take disposable income into account when deciding
whether to purchase a vehicle. When disposable income rises, demand for new vehicles and more expensive
vehicles tends to increase as well. Per capita disposable income is expected to increase in 2021, representing a
potential opportunity for the industry.

 

New vehicle sales

New vehicles sales are positively correlated with the performance of the Automobile Wholesaling industry in
Canada. Since industry operators play an integral role in automobile distribution, as new vehicle sales trend higher,
demand for industry services often follows suit. New vehicle sales are expected to increase in 2021.

 

Overnight rate

The overnight rate is the rate at which major financial institutions can borrow and lend short-term funds to one
another. This also acts as a proxy for domestic interest rates. Consumers and businesses have an incentive to
purchase goods that typically need financing, such as automobiles, when the interest rate is falling because it
reduces the cost to borrow. The yield on the overnight rate is expected to decrease in 2021, but its volatility poses a
potential threat to the industry.

 

World price of crude oil

As the price of gasoline rises, people drive less and are reluctant to purchase an additional automobile due to the
growth in running costs. The price of gas and diesel has been volatile over the five years to 2021, fuelling
uncertainty among households and businesses. The world price of crude oil is expected to increase in 2021.
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Current
Performance

Revenue for the Canadian Automobile Wholesaling industry is expected
to rise over the five years to 2021, despite a sharp decline in 2020
attributed to the COVID-19 (coronavirus) pandemic.

During most of the period, the industry has been bolstered by improving economic conditions, both domestically and
within the United States. Industry operators are primarily engaged in automobile, light-duty truck and sport utility
wholesaling. Consequently, industry revenue tends to be cyclical in nature, ebbing and flowing with general
fluctuations in the economy, particularly at the consumer level. To this end, as the industry continues to benefit from
improving domestic conditions, such as rising disposable income, industry revenue is expected to follow suit.
However, the spread of coronavirus across Canada in 2020 has resulted in briefly declining consumer demand for
automobiles, as it caused widespread economic uncertainty and a rapidly rising unemployment rate. Consequently,
IBISWorld expects industry revenue to increase an annualized 1.4% to $100.6 billion over the five years to 2021.
This includes an increase of 22.4% in 2021 alone as the economy begins to normalize and low interest rates drive
demand for automobiles.

HELPFUL HAND

Prior to the current period, automakers suffered severe losses as
consumers delayed purchasing big-ticket items, such as new automobiles
in response to the economic downturn.

As vehicle sales declined, dealerships cut vehicle orders, which negatively affected demand at the wholesale level.
Moreover, amid this tumultuous period, automakers experienced higher production costs, which hampered profit.
Consequently, the federal and Ontario governments used taxpayer funds to bail out two industry players, General
Motors Company (GM) and Fiat Chrysler Automobiles NV (FCA), the latter now operating as Stellantis NV, in 2020.
Despite this occurring prior the current period, it has greatly influenced how industry operators have progressed and
restructured.

As economic conditions improved during the period, both automakers were able to restructure their financial
obligations to more manageable levels. Additionally, both automakers restructured their product lineups to include
more fuel-efficient alternatives. Although US automakers, such as Ford Motor Company, GM and FCA, heavily relied
on SUVs and trucks in previous years, this quickly changed as consumers shifted their preferences toward smaller
vehicles in light of declining oil prices and fuel-efficient innovation. As a result of this shift and a resurgence in
demand for automobiles, industry revenue is expected to trend higher.

RELIANCE ON THE US MARKET

Although international trade is accounted for at the manufacturing level,
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industry operators are still heavily dependent on downstream operators in
the United States.

Since the United States has an estimated 10 times the population of Canada, the market for automobiles is much
greater. As a result, domestic industry operators wholesale automobiles to US downstream markets, such as
automotive dealers, where vehicles are then sold directly to individuals.

Since Canadian automotive regulations are typically harmonized with the United States, particularly in regard to
safety and the environment, the stricter US regulations become, the more likely costs will increase. Although many
industry operators also act as manufacturers and are able to pass along these costs to downstream markets in the
form of higher selling prices, this may ultimately hinder demand. Fortunately for the industry, per capita disposable
income grew during most of the period, enabling consumers to absorb these costs.

PROFIT CONTRACTS

Industry profit, measured as earnings before interest and taxes, is
expected to decrease, accounting for 3.1% of revenue in 2021, down from
3.4% in 2016.

In addition to challenges that the industry endured in 2020 due to the pandemic, declining profit is also due to the
shifting consumer preference toward smaller, fuel-efficient vehicles, which are less profitable when compared with
the larger vehicles, combined with the spike in the price of steel during the middle of the period. However, as
disposable income levels trend higher, domestic individuals will be more likely to release pent-up demand for new
vehicles, benefiting automobile dealerships. Consequently, dealerships will likely increase orders for new
automobiles to restock inventory levels, serving industry operators. This has led to mostly steady profit growth late
during the period, though it is still below prepandemic levels.

Industry profit tends to be higher for operators that vertically integrate their operations. The largest major players in
the industry are also manufacturers. This enables them to benefit from economies of scale, distributing their fixed
costs among several facilities. Moreover, due to the sheer size of their operators, they have significant purchasing
power at the manufacturing level. This enables them to negotiate lower prices for cost inputs, which they can then
pass onto downstream markets, further bolstering demand.

Additionally, due to overall positive conditions despite declines in 2020, industry operators are expected to expand
distribution facilities in response to increasing demand for new vehicles. To this end, the number of establishments
is anticipated to rise an annualized 1.8% to 1,715 locations over the five years to 2021. Likewise, employment will
likely expand as demand has grown during most of the period. IBISWorld expects industry employment to climb an
annualized 4.6% to 12,352 people over the past five years.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable

income
($)

2012 70,096 3,160 1,349 1,338 9,610 N/A N/A 650 N/A 28,883
2013 71,138 3,189 1,440 1,348 9,322 N/A N/A 658 N/A 29,342
2014 77,998 3,795 1,424 1,361 10,249 N/A N/A 731 N/A 29,430
2015 88,085 4,742 1,509 1,401 9,839 N/A N/A 722 N/A 30,157
2016 94,064 4,357 1,565 1,454 9,884 N/A N/A 727 N/A 29,674
2017 91,525 4,305 1,644 1,504 8,331 N/A N/A 582 N/A 30,400
2018 92,833 4,369 1,730 1,579 10,775 N/A N/A 785 N/A 30,440
2019 98,143 4,999 1,720 1,632 11,904 N/A N/A 841 N/A 30,628
2020 82,192 2,087 1,708 1,669 10,820 N/A N/A 752 N/A 32,862
2021 100,632 4,423 1,715 1,687 12,352 N/A N/A 871 N/A 33,299
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Industry Outlook
Outlook The Automobile Wholesaling industry in Canada is expected to grow over

the five years to 2026 as the COVID-19 (coronavirus) pandemic recedes.

Disposable income levels are anticipated to trend higher, lifting demand for big-ticket purchases, such as new
vehicles. However, industry operators are expected to experience potential hurdles that will likely hinder growth
prospects. For example, as interest rates rise, the cost to finance a vehicle will also likely increase, thus deterring
demand. Moreover, since the level of consumer debt is relatively high for domestic individuals, this may exacerbate
this trend further. As a result, industry revenue is expected to grow an annualized 0.9% to $105.1 billion over the five
years to 2026.

POSITIVE TRENDS

As the domestic economy continues to recover, in addition to the US
economy, industry operators are expected to benefit, though much of this
is forecast to occur in only 2020 and 2021, ultimately slowing growth over
the next five years.

Per capita disposable income is expected to increase an annualized 0.2% over the five years to 2026. As a result,
consumers will have more available funds to purchase big-ticket items such as a new vehicle. Another factor that will
likely lift industry revenue higher is consumers' rising confidence in the overall economy, as measured by the
Consumer Confidence Index. As the Consumer Confidence Index continues to increase, consumers are more likely
to take on additional debt for big-ticket purchases.

Though these factors lift industry revenue higher, a return to normal supply chains will likely normalize prices and
limit industry profit. Profit, measured as earnings before interest and taxes, is expected to decrease slightly, falling
from 3.1% of revenue in 2021 to 3.0% in 2026. Despite weakening profit, existing industry operators are expected to
expand distribution facilities as the supply chain normalizes and more cars are available. To this end, the number of
establishments is anticipated to increase an annualized 1.5% to 1,843 locations over the five years to 2026.
Additionally, industry employment is also likely to rise as industry operators require additional labour for day-to-day
operations due to rising industry demand. However, the increasing use of inventory management software, in
addition to automating operations to reduce the industry's reliance on labour, will likely have a negative influence on
employment growth. As a result, industry employment is expected to increase an annualized 1.8% to 13,481
individuals over the five years to 2026.

TRUCK DEMAND, FUEL EFFICIENCY

Along with overall demand for new passenger vehicles expected to rise,
demand for heavy-duty trucks is also anticipated to trend higher over the
next five years.

Demand for heavy-duty trucks typically ebbs and flows with fluctuations in trade levels, as these vehicles are used to
haul freight across long distances. To this end, as global economic conditions continue to improve, trade flows are
anticipated to heighten. Consequently, demand for freight trucks will likely follow suit.
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Due to more stringent emissions regulations, automakers are increasingly updating their vehicle fleets to be more
fuel efficient and environmentally friendly. Although this increases research and development costs for
manufacturers, which then gets passed onto downstream operators in the form of higher selling prices, consumers
are increasingly shifting their buying preferences toward passenger vehicles with improved fuel economy.

POTENTIAL THREATS

Despite positive factors for the industry, there are potential threats that
will likely inhibit further revenue growth.

For example, the overnight rate is expected to rise an annualized 47.6% over the five years to 2026, which will likely
increase financing costs for potential new buyers. As a result, this trend may negatively affect purchases for big-
ticket items, such as new vehicles. Moreover, the average consumer debt for domestic individuals is relatively high.
Consequently, rising interest rates are expected to negatively affect consumers' ability to afford automotive
financing, which could potentially hurt demand for new vehicles.

Another potential threat, although not nearly to the same extent, is the rising price of crude oil. As the price of
gasoline rises, people drive less and are reluctant to purchase an additional automobile due to increased costs. The
price of gas and diesel has been volatile over the five years to 2021, fuelling uncertainty among households and
businesses. Fortunately, rising fuel economy across the board will likely deter this threat moving forward.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income  ($)

2021 100,632 4,423 1,715 1,687 12,352 N/A N/A 871 N/A 33,299
2022 103,189 4,543 1,760 1,732 12,696 N/A N/A 895 N/A 32,696
2023 103,628 4,532 1,787 1,762 12,885 N/A N/A 907 N/A 32,758
2024 104,090 4,522 1,811 1,788 13,077 N/A N/A 918 N/A 32,885
2025 104,730 4,525 1,831 1,810 13,343 N/A N/A 934 N/A 33,215
2026 105,145 4,533 1,843 1,824 13,481 N/A N/A 943 N/A 33,602
2027 105,642 4,554 1,858 1,840 13,594 N/A N/A 950 N/A 34,063
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

Improved vehicle sales will increase market saturation

Innovation is focused on existing products

The industry's product segments are well-defined and experience only slight changes annually

The Automobile Wholesaling industry in Canada is in the mature stage of its life cycle. Industry value added (IVA), a
measure of an industry's contribution to the economy, is expected to increase an annualized 0.4% over the 10 years
to 2026. By contrast, GDP is expected to grow an annualized 1.9% during the same period. Although IVA is
expected to grow more slowly than the overall economy, this is not indicative of growing industry. Despite
performance above that of the economy, the industry is still considered a mature industry as demand for industry
products still tends to flow in line with the economy as a whole.

The broader trends within the industry are still indicative of a mature industry. Innovation within the industry is
centred on existing products and service delivery and not on new markets points to a mature industry. Most product
innovation occurs further up the supply chain with manufacturers, while wholesalers are mainly involved in the
distribution of these product innovations. Additionally, the industry's product segments are well-defined and
experience minimal changes annually. These are all are indictive of a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Recreational Vehicle Dealers in Canada

New Car Dealers in Canada

Used Car Dealers in Canada

Motorcycle, Boat & ATV Dealers in Canada

2nd Tier

Long-Distance Freight Trucking in Canada

Local Freight Trucking in Canada

Consumers in Canada

Public Administration in Canada

Key Selling Industries
1st Tier

Car & Automobile Manufacturing in Canada

SUV & Light Truck Manufacturing in Canada

Truck, Trailer & Motor Home Manufacturing in Canada

Truck & Bus Manufacturing in Canada

2nd Tier

Storage & Warehouse Leasing in Canada

Automobile Engine & Parts Manufacturing in Canada

Auto Parts Manufacturing in Canada

Products & Services

  NEW CARS

New cars in the Canadian Automobile Wholesaling industry include all
sedans, coupes, hatchbacks and wagons.

This segment accounts for the largest share of revenue, generating 59.0% in 2021. This segment has grown as a
share of revenue over the five years to 2021 as consumer preferences have shifted away from larger, fuel-inefficient
trucks and sport utility vehicles (SUVs) toward more compact, environmentally friendly cars. Additionally, since
manufacturers have increased their production of new vehicles with hybrid technologies, sales of hybrid sedans and
coupes have enhanced the segment's share of revenue. However, this segment, in addition to other new vehicles,
have fallen amid the COVID-19 (coronavirus) pandemic as these vehicles have increasingly become unavailable
due to supply chain disruptions.

NEW LIGHT TRUCKS AND SUVS

Light trucks and SUVs are large vehicles that are built on a truck chassis
and have high towing capabilities and increased cargo room.

SUVs also expand on the utility functions of a truck by adding increased passenger space and luxurious amenities.
Over the past five years, declining gasoline prices caused this segment's share of industry revenue to rise as
consumers sought more fuel-efficient vehicles. Moreover, sales have increased recently as automakers are now
equipping popular truck and SUV models, such as the Ford F-150, with fuel-efficient and hybrid technologies that
appeal to consumers. As a result, light trucks and SUVs will likely account for an estimated 27.7% of industry
revenue in 2021.

USED AUTOMOBILES
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The used automobile product segment includes used and preowned
versions of all products within the industry.

Over the past five years, many consumers remained financially conscious and steered away from new vehicle
purchases. Instead, they opted to buy a used vehicle, which is typically less expensive. This, combined with the lack
of availability of new vehicles amid the coronavirus pandemic, resulted in an expansion of this segment as a share
of revenue. As a result, used automobiles is expected to make up 3.4% of industry revenue in 2021.

OTHER

All other revenue sources, including heavy trucks and trailers, are
forecast to comprise 9.9% of revenue in 2021.

As light trucks and SUVs expanded during most of the period, specifically prior to the coronavirus pandemic, this
segment has decreased as a share of revenue over the past five years.

Demand
Determinants

Disposable income, interest rates and gasoline prices influence
downstream operators' propensity to purchase vehicles from the
Automobile Wholesaling industry in Canada.

Most vehicle fleets are wholesaled to retail dealerships that, in turn, sell vehicles directly to consumers. As a result,
as consumer demand increases, demand at the retail level will increase, which will likely bolster demand for industry
operators. Conversely, if consumers are not purchasing vehicles, retail dealerships will not increase purchases from
automobile wholesalers.

Due to the nature of the industry, industry operators are heavily dependent on economic conditions at the consumer
level. To this end, the industry tends to ebb and flow with overall fluctuations in per capita disposable income. As
disposable income levels trend higher, consumers are more likely to purchase big-ticket items, such as a new
automobile. Similarly, interest rates also affect demand for industry vehicles. As interest rates increase, financing
becomes less affordable, and thus, negatively influencing demand for big-ticket purchases.

Motor vehicles are completely dependent on gasoline prices because price fluctuations alter the cost of operating a
motor vehicle. Higher gas prices deter consumers from investing in a new vehicle, especially large, expensive SUVs
and trucks that lack the fuel economy of a standard sedan or coupe. Additionally, volatile gas prices have altered
product lines from major manufacturers to include fuel-efficient technologies and hybrid drivetrains in their new
vehicles. Ultimately, this trend could benefit the wholesaling industry overall as consumers will likely prefer these
vehicles despite decreasing gas prices.

COVID-19

The COVID-19 (coronavirus) pandemic is expected to result in a period of economic decline. Downstream industry
markets such as automobile dealerships have also been forced to temporarily close in accordance with government
mandates. Although many automobile dealerships have reopened, strict social distancing and public health
guidelines have been implemented, which may result in decreased traffic at automobile dealerships and fewer sales.
Consequently, demand for industry products is anticipated to decline. This comes in conjunction with reduced
supply, as microchips and other important parts for cars are unavailable due to supply chain disruptions. This is
expected to continue into 2022.
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Major Markets

  NEW AND USED AUTOMOBILE DEALERS

New and used automobile dealers are expected to be the largest market
segment in the Canadian Automobile Wholesaling industry, accounting
for 64.7% of revenue in 2021.

These establishments typically demand new and used automobiles that are primarily destined for the consumer
market. As a result, this segment has grown as a share of revenue over the five years to 2021, bolstered by rising
disposable income levels. This trend is expected to grow amid the COVID-19 (coronavirus) pandemic, as travel
restrictions limited car rentals, reducing the need for those companies to replace their fleets. Although improving
economic conditions, particularly at the consumer level, will likely benefit this segment, rising interest rates may
hinder growth. Since domestic individuals typically have high levels of consumer debt, rising interest rates will likely
negatively affect consumer's ability to afford new vehicles.

TRANSPORTATION SERVICES

Transportation services account for an estimated 24.7% of industry
revenue in 2021.

These services include taxi, limousine and bus services, in addition to automobile renting services. Demand for
these services has slightly fallen over the past five years, as rising disposable income has encouraged consumers to
purchase new vehicles instead of using other forms of transportation, including during the coronavirus pandemic.
This trend is expected to continue moving forward, as consumers opt for the reliability and comfortability of having
their own vehicle.

AUTOMOBILE LEASING SERVICES

Automobile leasing services is expected to represent estimated 4.3% of
industry revenue in 2021.

This segment as a share of industry revenue is expected to increase slightly during the five-year period, as
operators offered immense financial incentives for consumers to lease new vehicles during the downturn. Moreover,
as consumer confidence continues to rise, individuals are more likely to lease vehicles.

OTHER MARKETS

Other market segments, which account for 6.3% of industry revenue in
2021, include couriers and delivery service providers.

While courier and delivery service providers mostly demand medium- and heavy-duty trucks, it does require a small
share of light-duty trucks and vans. This segment is expected to decrease during the five-year period as dealers
became more prominent as a source of revenue.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The value of imports and exports exchanged within the Canadian Automobile Wholesaling industry is traditionally
accounted for at the manufacturing level. Trade levels vary from product to product. To gain a better understanding
of how trade at the manufacturing level affects the industry, refer to IBISWorld report 33611aCA.

Business
Locations

  Establishments in the Canadian Automobile Wholesaling industry are primarily located near large concentrations of automobile
manufacturers. Consequently, most establishments are located in Ontario and Alberta. Another factor affecting industry
establishments pertains to being within a reasonable distance to major consumer markets because the core consumer base for
this industry is composed of dealerships. Industry operators that are located within a reasonable distance from major metropolitan
areas are generally among the most successful. For this reason, many operators establish a distribution facility in provinces with
major population centres to stay in proximity to downstream markets, such as dealerships, which reduces transportation costs.

Ontario is expected to account for 42.8% of industry establishments in 2021, along with 38.8% of the population. This province is
home to the headquarters of all the Big Three US automakers, such as Ford Motor Company, Fiat Chrysler and General Motors
Company. It is also the location of the only Toyota Motor Corporation plant outside of Japan that assembles Lexus vehicles, in
addition to the location of Honda Canada's manufacturing plant. Ontario is followed by Alberta, which is expected to account for
19.7% of industry establishments and 11.7% of the population, respectively, in 2021. British Columbia accounts for 13.2% of
establishments, followed by Quebec at 14.9% in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Medium

The Automobile Wholesaling industry in Canada has a moderate level of market share concentration, with the top
two operators accounting for 16.6% of industry revenue in 2021, though this was higher prior to the COVID-19
(coronavirus) pandemic. As a result of the industry's moderate level of capital intensity, potential entrants have
relatively high barriers to entry. Moreover, since automotive manufacturers also act as wholesale distributors, they
are able to distribute their fixed costs among several facilities. Alternatively, industry operators that only wholesale
products do not benefit from the same cost savings as industry operators that vertically integrate their operations.
Operators that do not vertically integrate their operations are expected to struggle to compete with large automakers
that also act as wholesalers. Due to moderate barriers to entry that make it relatively simple for aspiring operators to
enter the industry and stimulate internal competition, the industry is highly fragmented among small-scale operators,
making it difficult for companies to expand their market share by achieving economies of scale or scope. In fact,
most industry operators employ fewer than 50 individuals, with 98.6% of all enterprises employing 49 or fewer
workers in 2021, while 94.6% of all enterprises have fewer than 10 employees.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Upstream vertical integration (ownership links):
All of the major players within this industry are vertically integrated automobile manufacturers. To be successful,
wholesalers need to have control over their costs and product design, which comes from being vertically integrated.

Having a loyal customer base:
Automobile wholesalers and manufacturers aim to have a customer base they can keep supplying over time as their
automobiles become obsolete.

Having contacts within key markets:
It is important that wholesalers have strong relationships with motor vehicle retailers, as they have some influence
over the marketing of their product.

Ability to control stock on hand:
It is not only important for wholesalers to have sufficient stock but also to ensure that they are not overstocked in
periods of economic slowdown.

Ability to provide testing or thermometers for on-site employees:
The ability of operators to test employees will help keep operations running during the COVID-19 (coronavirus)
pandemic.

Adaptability of operations to comply with social distancing protocols:
The ability of operators to implement social distancing measures will help keep operations running during the
COVID-19 (coronavirus) pandemic.
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Cost Structure
Benchmarks

  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 3.1% of industry revenue in 2021. The profitability of the
industry varies between companies based on the type of vehicles sold,
the brands carried and the size of a company's distribution facility. For
example, light trucks and SUVs typically are high-margin products;
however, due to volatile gas prices, consumers have shifted their
buying preferences to smaller, more ecofriendly vehicles. To this end,
wholesalers that emphasized smaller cars experienced fewer volatile
conditions over the five years to 2021. Consequently, overall profit is
expected to trend lower despite rising disposable income levels, as
smaller, more eco-friendly and fuel-efficient vehicles gain popularity due
to recent eco-conscious trends. However, as disposable income
continues to escalate, consumers are more likely to purchase big-ticket
items, such as new vehicles, leading to increased vehicle sales.
However, due to the COVID-19 (coronavirus) pandemic, profit has been
pushed historical lows, a trend from which the industry has not yet
recovered.

 

  Wages

Wages are expected to account for 0.9% of industry revenue. Wages'
share of revenue has expanded slightly over the five years to 2021, but
as it represents less than 1.0% of revenue, this is not a significant
outlay due to the large cost per unit of automobiles.
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  Purchases

Purchases are expected to account for 90.9% of industry revenue in
2021, which has increased slightly over the past five years. This is the
largest segment for the industry as wholesalers purchase automobiles
from upstream automakers and then sell them to downstream markets,
such as automobile dealers. Industry operators that vertically integrate
their operations typically have lower purchase costs due to the cost
savings associated with producing vehicles in-house. Alternatively,
industry operators that act primarily as wholesalers do not have this
cost advantage.

 

  Marketing

Marketing expenses are expected to account for 0.5% of industry
revenue in 2021.

 

  Depreciation

Operators in this industry are required to depreciate assets and other
nonannual expenses over a period of time. The cost of depreciation
fluctuates among operators depending on their size and the number of
assets involved. Depreciable assets include buildings, storage
equipment, machinery used to move vehicles and computer inventory
systems. Depreciation is estimated to account for 0.4% of industry
revenue in 2021.

 

  Rent

Rent expenses are minimal for wholesalers and are expected to
account for 0.8% of industry revenue in 2021.
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  Utilities

Utilities are expected to account for 0.3% of industry revenue in 2021.

 

  Other Costs

Other expenditures include those associated with freight and insurance.
These costs represent 3.2% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  Wholesalers within the Canadian Automobile Wholesaling industry
compete on the basis of price, product quality, consumer tastes and
preferences and the ability to extend lines of credit.

The ability to offer dealerships and consumers finance options for their automobile purchases gives wholesalers a
competitive advantage.

Traditionally, the industry is highly price competitive; although, a global overcapacity is forcing vertically integrated
car wholesalers to spend heavily on purchase incentives to maintain their market share. In terms of downstream
demand, brand loyalty is best nurtured through the merchandising of quality products. As most auto wholesalers are
vertically integrated, they have greater control over the quality of the products they wholesale. Consumers place a
strong emphasis on reliability and safety when deciding which automobile to purchase. To compete for their
business and maintain customers over time, auto wholesalers need to ensure that their automobiles are reliable and
safe.

The COVID-19 (coronavirus) pandemic has served to increase competition. In the early days of the pandemic, high
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levels of economic uncertainty led to consumers holding off on car purchases, reducing wholesale revenue as
downstream dealers did not require as many cars. However, supply chain issues have emerged as interest rates
remained low and consumers increasingly demanded cars. Thus, wholesalers must compete more fiercely with each
other to secure new models to sell to retailers, when supplies have been limited.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  The Automobile Wholesaling industry in Canada carries
moderate barriers to entry. For example, wholesaling
vehicles, especially heavy trucks, requires a large
distribution centre and transportation facilities. The high
cost of such facilities may deter some companies from
entering the industry. Moreover, the industry is highly
concentrated, with the largest industry players expected
to account for a sizable portion of industry revenue in
2021. Moreover, industry operators typically have strong
relationships with upstream and downstream markets,
which may also deter some companies from entering the
industry.

Barriers to Entry Checklist

Competition Medium  

Concentration Medium  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Automobile Wholesaling industry in Canada is not considered a globalized industry, catering largely to retail
outlets and businesses domestically and in the United States. However, Toyota and Honda, two major automobile
wholesalers, are domiciled overseas but have domestic production and distribution facilities. Automobiles
wholesaled by US operators, such as the Ford Motor Company and General Motors Company, are manufactured
domestically. In the Canadian Car and Automobile Manufacturing industry (IBISWorld report 33611aCA), imports as
a percentage of domestic demand has been rising over the five years to 2021, mainly when it comes to small, hybrid
and fuel-efficient cars.
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Major Companies

Major Players General Motors Company

Market Share: 8.5%

Brand Names Buick, Cadillac, Chevrolet, GMC

  General Motors Company (GM) is one of the world's largest makers of cars and trucks. It is one of the Big Three
automakers in the United States and is based in Detroit. The company currently operates in more than 120
countries. Its North American brands include Buick, Cadillac, Chevrolet and GMC. The company generated revenue
of $164.1 billion from its global operations in 2020 (latest data available).

General Motors went bankrupt during the Great Recession in 2008, dropped half its domestic brands and
renegotiated its labour contracts. The current company was created after the US Department of Treasury and the
Government of Canada acquired all assets and assumed all liabilities of the former General Motors Corporation. The
new GM has better capacity allocation, better operating structure and a higher financial position. The company is
expected to continue changing its product portfolio over the five years to 2026 as the world price of oil is expected to
rise. It has stated its intentions to advance the development of energy-saving technologies to add to its fleet of
vehicles.

With optimized production capacity and reduced labour costs, GM can now produce small vehicles and more fuel-
efficient trucks profitably, which was something the company could not do before it restructured. As a result,
development of new products is the top priority at GM. Postbankruptcy GM has far fewer brands and fewer
rebranded vehicles than before; Pontiac, Saturn, Hummer and Saab have been decommissioned or sold off, though
Hummer was revived in 2021 as an electric brand. Trucks and SUVs will primarily carry GMC or Chevrolet branding
with a few luxury models for Cadillac and Buick.

Financial performance

As the entire domestic and US automotive sector turned for the better, North American car sales have risen, and
therefore, GM's industry-relevant revenue has rebounded. However, due to the COVID-19 (coronavirus) pandemic
in 2020, GM's industry-relevant revenue fell 20.6% that year alone. Consequently, IBISWorld expects the company's
industry-relevant revenue to decrease an annualized 4.7% to $8.6 billion over the five years to 2021. Likewise, GM's
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industry-relevant operating profit, measured as earnings before interest and taxes, is expected to decline an
annualized 9.4% to $444.8 million over the five years to 2021.

 
General Motors Company (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 10,890.4 N/C 727.2 N/C
2017 10,345.3 -5.0 711.7 -2.1
2018 11,021.1 6.5 333.1 -53.2
2019 10,125.8 -8.1 404.4 21.4
2020 8,036.5 -20.6 435.3 7.6
2021 8,557.9 6.5 444.8 2.2

Source: Annual Report and IBISWorld
Note: *Estimates (Figures converted from USD to CAD)

Ford Motor Company of Canada Limited

Market Share: 8.1%

Brand Names Ford, Lincoln

  Ford Motor Company of Canada Limited (Ford) is based in Dearborn, MI, a suburb of Detroit, producing vehicles
under the Ford and Lincoln brands. Ford operates in the same regions and market segments as its rival GM. Ford
generated an estimated $170.3 billion from its global operations in 2020 (latest data available).

Ford was the only domestic automaker to emerge from the 2009 recession without taking federal bailout funds or
entering bankruptcy. Ford's avoidance of the industry's bad press prior to the current period increased its popularity
in domestic markets. However, Ford did not emerge unscathed from the automotive crisis. As with GM, Ford
suffered from a poor product lineup and excessive labour costs for years. Nevertheless, Ford calls its restructuring
program One Ford. Under the plan, Ford has reduced domestic and US production capacity, accelerated new
vehicle development and avoided redundancies. Ford has broken from industry norms by using its global product
portfolio in domestic markets, rather than developing market-specific vehicles. Additionally, the introduction of the
Ford Flex SUV is emblematic of Ford's new accelerated development initiative. The Ford Flex is a large sport-utility
vehicle (SUV) that provides seating for seven and maintains the fuel economy of a much smaller vehicle. In addition,
Ford recently introduced reduced-displacement turbocharged engines under the EcoBoost brand on most of its
vehicles, including light-duty trucks. EcoBoost engines reduce fuel consumption an estimated 15.0%, but maintain
similar performance to larger engines.

Financial performance

One Ford has helped the company experience better-than-expected results over the five years to 2021. Ford's
strong product lineup and lean cost structure led to increasing global sales during the period. Moreover, the
company's industry-relevant operating profit has also experienced strong growth over the past five years; Ford
attributes this to its focus on new products and technology. However, the company experienced a slight decline in
wholesale volumes in 2017 and is expected to experience lower demand, pressuring industry-relevant revenue.
Furthermore, due to the COVID-19 (coronavirus) pandemic in 2020, Ford's industry-relevant revenue declined
23.9% that year alone. Nonetheless, Ford's industry-relevant revenue is expected to shrink an annualized 1.5% to
$8.2 billion over the five years to 2021. However, the company's industry-relevant operating profit, measured as
earnings before interest and taxes, is expected to decline an annualized 10.9% to $330.0 million during the same
period.
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Ford Motor Company of Canada Limited (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2016 8,821.6 N/C 587.2 N/C
2017 8,111.7 -8.0 404.3 -31.1
2018 9,477.9 16.8 346.5 -14.3
2019 10,224.5 7.9 350.7 1.2
2020 7,785.8 -23.9 109.7 -68.7
2021 8,195.1 5.3 330.0 200.8

Source: Annual Report and IBISWorld
Note: *Estimates (Figures converted from USD to CAD)

Other Companies Other significant players in the Canadian Automobile Wholesaling industry include Toyota Motors Corporation;
Honda Motor Company Ltd.; Stellantis NV, formerly Fiat Chrysler Automobiles NV; and Hyundai Motor Company.
This industry is heavily concentrated, and as a result, barriers to entry are relatively high for potential entrants. Since
the top manufacturers in the industry also distribute their own vehicles via an immense distribution network, they
have a competitive advantage over industry operators that do not vertically integrate their operations. Nevertheless,
industry revenue only accounts for revenue derived from the wholesaling of vehicles.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    High

  The Automobile Wholesaling industry in Canada is
expected to have a high level of capital intensity in 2021.
Due to the nature of wholesaling industries, there is not a
significant level of capital required to conduct operations.
Industry operators' primary function is to move vehicle
stock from the manufacturer to dealers. As a result, the
main capital cost is in the form of computerized inventory
controls, used to keep track of sales, stock levels and
shipping. Wholesaling involves transportation, storage and
marketing of stock, all of which combine the use of capital
and labour. The typical operator spends $0.44 on capital
for every $1.00 spent on labour in 2021. The capital
intensity of this industry will likely increase over the five
years to 2026 as wholesaling companies seek to automate
a large share of labour.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

High Market
Concentration

Likely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

The Canadian Automobile Wholesaling industry is not expected to contend
with significant technological disruptions in the near future.

This industry does not tend to experience significant amounts of technological change, as is typical for a wholesaling
industry, with most technological innovation in this industry focused primarily on methods of inventory tracking and
management, along with automation of routine administrative labour. Technological advances increasing the efficiency of
inventory tracking and automation have tended to facilitate growth for operators in this industry, rather than disrupting them.
As a result, this industry is not expected to experience significant technological disruptions moving forward.

The level of technology change is    Medium

  There is a medium level of technological change occurring within the
Canadian Automobile Wholesaling industry as operators seek to the use of
computer technology as a means of providing more efficient service.

Increased technological services are liberating their workforce from more menial tasks, enabling them to focus on improving
their retail customer service. The most notable technological advance has occurred in the area of inventory management.
Many of the larger customers of this industry now use computers linked to their wholesaler supplier to monitor and if
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necessary, reorder various products.

Revenue
Volatility

The level of volatility is    High

  The Automobile Wholesaling industry in Canada has experienced a high level
of revenue volatility over the five years to 2021.

Industry operators heavily rely on the US market, and as a result, as the US economy performs well, industry revenue
follows suit. Moreover, vehicle sales in Canada have increased at a steady rate since 2010, stabilizing industry revenue
until to the COVID-19 (coronavirus) pandemic in 2020, which is expected to have resulted in revenue falling 16.3% that
year alone, followed by an increase of 22.4% in 2021 alone. However, industry revenue still remains volatile as the
inconsistent world price of crude oil, in addition to erratic exchange rates and interest rates, may affect revenue moving
forward. Revenue volatility is expected to return to its historic, lower levels over the five years to 2026 as per capita
disposable income continues to rise steadily moving forward.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

Generally speaking, wholesaling industries such as the Canadian Automobile
Wholesaling industry are not regulated with the same level of detail as
manufacturing industries or retailing industries.

However, policies affecting key buying markets, such as auto manufacturers, could indirectly alter the automobile
wholesaling process. Automotive regulations typically pertain to safety and fuel economy.

Transport Canada, a department within the Canadian government that is responsible for developing regulations, policies
and services of transportation in Canada established the Motor Vehicle Safety Act (MVSA) established in 1971. The MVSA
created safety standards for automobiles in Canada. Although this does not directly affect wholesalers, the largest industry
operators also act as distributors. As a result, costs incurred to develop safer vehicles are ultimately passed down to
downstream markets in the form of higher selling prices, negatively influencing consumer demand, thus hindering industry
performance.

Industry operators also must ensure that they and their employees abide by COVID-19 (coronavirus)-related rules and
regulations. These include capacity restrictions in company buildings, mask mandates for employees and testing or vaccine
requirements, among other safety measures.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Automobile Wholesaling industry in Canada has a low level of direct
industry assistance; however, there are several upstream and downstream
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industry associations that are relevant to the overall industry.

Moreover, since the largest industry players are also automakers, industry assistance for automotive manufacturers also
affects this industry. For example, in April 2009, the Canadian and Ontario governments contributed $3.0 billion to General
Motors Company to help the automaker manage its financial problems during the recession.

In response of the global spread of COVID-19 (coronavirus), the Government of Canada released a COVID-19 Economic
Response Plan to support Canadians and businesses suffering economic hardship due to the outbreak. The government
announced support for small businesses including new measures that help businesses stay open and their workers
employed. Included in these measures are expanding the Canada Emergency Business Account to businesses that paid
between $20,000 and $1.5 million in total payroll in 2019. The program was previously available to businesses with payrolls
between $50,000 and $1.0 million. Second, the government intends to premiere the Canada Emergency Commercial Rent
Assistance program for small businesses. The program is expected to provide loans to commercial property owners that in
turn will lower or forgo the rent of small businesses for the months of April, May and June. The government would have to
collaborate with provinces to introduce the program. Additional support is available for businesses, including the Canada
Emergency Wage Subsidy (CEWS), which is a subsidy that generally covers 75.0% of an employee's wages up to $847.00
per week.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income ($)

2012 70,096 3,160 1,349 1,338 9,610 N/A N/A 650 N/A 28,883
2013 71,138 3,189 1,440 1,348 9,322 N/A N/A 658 N/A 29,342
2014 77,998 3,795 1,424 1,361 10,249 N/A N/A 731 N/A 29,430
2015 88,085 4,742 1,509 1,401 9,839 N/A N/A 722 N/A 30,157
2016 94,064 4,357 1,565 1,454 9,884 N/A N/A 727 N/A 29,674
2017 91,525 4,305 1,644 1,504 8,331 N/A N/A 582 N/A 30,400
2018 92,833 4,369 1,730 1,579 10,775 N/A N/A 785 N/A 30,440
2019 98,143 4,999 1,720 1,632 11,904 N/A N/A 841 N/A 30,628
2020 82,192 2,087 1,708 1,669 10,820 N/A N/A 752 N/A 32,862
2021 100,632 4,423 1,715 1,687 12,352 N/A N/A 871 N/A 33,299
2022 103,189 4,543 1,760 1,732 12,696 N/A N/A 895 N/A 32,696
2023 103,628 4,532 1,787 1,762 12,885 N/A N/A 907 N/A 32,758
2024 104,090 4,522 1,811 1,788 13,077 N/A N/A 918 N/A 32,885
2025 104,730 4,525 1,831 1,810 13,343 N/A N/A 934 N/A 33,215
2026 105,145 4,533 1,843 1,824 13,481 N/A N/A 943 N/A 33,602

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per capita
disposable
income (%)

2012 10.7 16.5 0.00 0.00 6.60 N/A N/A 8.32 N/A 1.50
2013 1.48 0.93 6.74 0.74 -3.00 N/A N/A 1.35 N/A 1.58
2014 9.64 19.0 -1.12 0.96 9.94 N/A N/A 11.1 N/A 0.30
2015 12.9 24.9 5.96 2.93 -4.01 N/A N/A -1.29 N/A 2.46
2016 6.78 -8.12 3.71 3.78 0.45 N/A N/A 0.74 N/A -1.61
2017 -2.70 -1.21 5.04 3.43 -15.7 N/A N/A -20.1 N/A 2.44
2018 1.42 1.49 5.23 4.98 29.3 N/A N/A 35.0 N/A 0.13
2019 5.71 14.4 -0.58 3.35 10.5 N/A N/A 7.09 N/A 0.61
2020 -16.3 -58.3 -0.70 2.26 -9.11 N/A N/A -10.5 N/A 7.29
2021 22.4 112 0.40 1.07 14.2 N/A N/A 15.8 N/A 1.32
2022 2.54 2.69 2.62 2.66 2.78 N/A N/A 2.73 N/A -1.81
2023 0.42 -0.24 1.53 1.73 1.48 N/A N/A 1.27 N/A 0.18
2024 0.44 -0.23 1.34 1.47 1.49 N/A N/A 1.27 N/A 0.38
2025 0.61 0.05 1.10 1.23 2.03 N/A N/A 1.75 N/A 1.00
2026 0.39 0.19 0.65 0.77 1.03 N/A N/A 0.90 N/A 1.16

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 4.51 N/A N/A 7,294 0.93 7.12 67,586
2013 4.48 N/A N/A 7,631 0.93 6.47 70,618
2014 4.87 N/A N/A 7,610 0.94 7.20 71,363
2015 5.38 N/A N/A 8,953 0.82 6.52 73,381
2016 4.63 N/A N/A 9,517 0.77 6.32 73,594
2017 4.70 N/A N/A 10,986 0.64 5.07 69,812
2018 4.71 N/A N/A 8,616 0.85 6.23 72,882
2019 5.09 N/A N/A 8,245 0.86 6.92 70,649
2020 2.54 N/A N/A 7,596 0.92 6.33 69,538
2021 4.40 N/A N/A 8,147 0.87 7.20 70,547
2022 4.40 N/A N/A 8,128 0.87 7.21 70,510
2023 4.37 N/A N/A 8,042 0.87 7.21 70,361
2024 4.34 N/A N/A 7,960 0.88 7.22 70,215
2025 4.32 N/A N/A 7,849 0.89 7.29 70,022
2026 4.31 N/A N/A 7,800 0.90 7.31 69,935

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

WardsAuto
http://www.wardsauto.com

Automotive News
http://www.autonews.com

Canadian Vehicle Manufacturers' Association
http://www.cvma.ca

Statistics Canada
http://www.statcan.gc.ca

Industry Jargon HEAVY TRUCKS
Trucks that weigh over 11,793 kilograms (26,000 pounds).

LIGHT TRUCKS
Trucks that weigh 6,350 kilograms (14,000 pounds) or less.

SPORT UTILITY VEHICLE (SUV)
A rugged automotive vehicle similar to a station wagon but built on a light-truck chassis.

TRANSPLANTS
Foreign-owned companies that have domestic production facilities, also known as domestic internationals.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
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An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
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DISCLAIMER
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accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.
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