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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Operators in the Jewellery and Watch Wholesaling industry in Canada are expected to qualify for a variety of
government assistance programs aimed at lessening the financial effects of COVID-19 (coronavirus) on company
operations. For more detail, please see the Industry Assistance chapter.

· Certain industry product segments, such as costume jewellery, are expected to increase in popularity due to the
economic downturn related to the spread of coronavirus. For more detail, please see the Products and Services
chapter.

· The spread of coronavirus is expected to significantly reduce consumer confidence and per capita disposable
income, leading to much lower revenue expectations for 2020. For more detail, please see the Current Performance
chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition This industry wholesales fine jewellery, costume jewellery, watches, clocks, precious metals, metal flatware,

precious and semiprecious stones, silverware and jewellers' findings. This industry does not include the wholesale of
precious metal ores or flatware made of nonprecious metal.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling jewellery, precious and semiprecious stones

Wholesaling precious metals and metal flatware

Wholesaling costume jewellery

Wholesaling watches, clocks and silverware

The major products and services in this industry are:

Diamonds and diamond jewellery

Watches, clocks and parts

Precious metals

Costume jewellery

Other
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Supply Chain

SIMILAR INDUSTRIES

Furniture & Furnishings
Wholesaling in Canada

Computer & Packaged Software
Wholesaling in Canada

Clothing & Clothing Accessories
Wholesaling in Canada

Wine & Spirits Wholesaling in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Jewelry & Watch Wholesaling in
the US

Jewellery and Watch Wholesaling
in Australia

Watch & Jewellery Wholesaling in
the UK
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Industry at a Glance
Key Statistics

$1.6bn
Revenue

Annual Growth

2015–2020

-5.1%

Annual Growth

2020–2025

4.6%

Annual Growth

2015–2025

 

$14.8m
Profit

Annual Growth

2015–2020

-31.2%

  Annual Growth

2015–2020

 

0.9%
Profit Margin

Annual Growth

2015–2020

-3.6pp

  Annual Growth

2015–2020

 

984
Businesses

Annual Growth

2015–2020

-3.2%

Annual Growth

2020–2025

0.4%

Annual Growth

2015–2025

 

3,312
Employment

Annual Growth

2015–2020

-3.7%

Annual Growth

2020–2025

2.6%

Annual Growth

2015–2025

 

$178.9m
Wages

Annual Growth

2015–2020

-3.0%

Annual Growth

2020–2025

3.0%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

0.8%
Demand from retail trade

8.8%
World price of gold

5.5%
World price of silver

1.6%
Per capita disposable income

-0.4%
Canadian effective exchange rate
index

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Regulation & Policy

Medium / Steady

NEGATIVE IMPACT

  Revenue Volatility
High   Industry Assistance

Low / Steady

  Barriers to Entry
Low / Steady   Competition

High / Steady

 

Key Trends

 Domestic economic conditions have contributed to the
forecast decline in revenue

 The industry has close relationships with the upstream
manufacturing sector

 Industry participation is expected to decline

 Improved demand is expected to be the primary driver of
industry growth

 Imports will likely continue to satisfy most domestic demand
for jewellery

 Despite increased external competition, the number of
operators is expected to grow

 Strong competition from external competitors has resulted in
a decline in industry revenue
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  High Volatility

  Low Profit vs. Sector Average

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2020-2025)

  Canadian effective exchange rate index

   

THREATS

  Very Low Revenue Growth (2005-2020)

  Low Revenue Growth (2015-2020)

  Low Outlier Growth

  Low Performance Drivers

  Per capita disposable income
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Executive Summary Crown jewel: The prices of certain commodities are forecast to rise,
benefiting industry product prices

Revenue for the Jewellery and Watch Wholesaling industry in Canada is expected to decline over the five years to
2020. To some extent, industry revenue is linked to commodity prices, with the most valuable being gold, platinum
and silver. Gold and silver prices are expected to experience growth, while the price of platinum is expected to
decline significantly. In addition to falling platinum prices, the growing popularity of online jewellery and watch sellers
is expected to result in a decline in industry revenue during the period. Online sellers are able to reduce
warehousing and storage costs relative to industry operators, which enables online operators to offer lower prices to
consumers. This has contributed to a decline in demand for industry products, as wholesale bypass has increased
during the period. The spread of COVID-19 (coronavirus) is expected to reduce downstream demand for industry
products as poor economic conditions are expected to lower consumer confidence and per capita disposable
incomes. Overall, IBISWorld expects industry revenue to decline an annualized 5.1% to $1.6 billion, including a
decline of 14.3% in 2020 as a result of the economic downturn caused by the spread of coronavirus.

Industry performance has been hurt by rising competition. Strong competition from external competitors, such as
online shops and manufacturers setting up retail outlets, bypassing the wholesale ecosystem, has resulted in a
decline in industry revenue despite strong demand conditions during a majority of the period. This has increased
price competition among some operators and resulted in a decline in profitability. Industry profit, defined as earnings
before interest and taxes, is expected to account for 0.9% of industry revenue in 2020, down from 4.5% in 2015.

Industry revenue is forecast to grow over the five years to 2025, after a significant decline during the previous
period. Over the next five years, the prices of certain commodities, such as silver and platinum, are forecast to rise,
benefiting industry product prices. Additionally, demand conditions are expected to improve as conditions begin to
normalize following the spread of coronavirus. Still, the value of industry revenue in 2025 is expected to be less than
the value in 2015, illustrating the devasting effects of coronavirus on industry performance. Over the five years to
2025, IBISWorld expects industry revenue to increase an annualized 4.6% to $2.1 billion.
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Industry Performance

Key External
Drivers

Canadian effective exchange rate index

In industries in which import demand is high, wholesalers are more relevant because of their essential functions,
which include breaking bulk, assuming risk and transporting goods. An increase in the Canadian effective exchange
rate (CEER) index increases demand for foreign goods, which consequently boosts industry revenue. The CEER
index is forecast to decline in 2020.

 

Demand from retail trade

Downstream retailers, such as jewellery and department stores, are one of the main sources of demand for jewellery
and watch wholesalers because growing demand there translates into higher revenue for the industry. Demand from
retail trade is forecast to decrease in 2020.

 

Per capita disposable income

The purchase of many types of jewellery is discretionary. When income levels rise, people tend to increase their
purchases of such products. In times of declining income or income uncertainty, people tend to cut back on such
purchases. Therefore, higher per capita disposable income leads to higher demand for jewellery. Per capita
disposable income is expected to decrease in 2020, posing a potential threat to the industry.

 

World price of gold

Gold is a primary input used in the manufacture of jewellery. When the price of gold increases and other variables
affecting the industry remain constant, industry revenue tends to increase. However, an increase in the price of gold
may also dissuade consumers from purchasing gold jewellery, thereby reducing demand. Consequently, the net
effect of changing prices on industry revenue depends on the circumstances. The price of gold is expected to rise in
2020.

 

World price of silver

Silver is a relatively expensive metal used in producing fine jewellery. It is often used in conjunction with diamonds
and other gemstones to produce rings, bracelets and earrings. Consequently, when the price of silver increases,
revenue for the industry tends to increase. The price of silver is forecast to increase in 2020, representing a potential
opportunity for the industry.
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Current
Performance

Revenue for the Jewellery and Watch Wholesaling industry in Canada has
largely declined over the five years to 2020, in line with shifting demand
conditions and volatile commodity prices.

Certain commodity prices, such as platinum, have been weak over the past five years, which has contributed to the
forecast decline in industry revenue. Additionally, the spread of COVID-19 (coronavirus) has dramatically reduced
consumer confidence and spending, which is expected to result in a significant decline in 2020 revenue. Certain
factors, such as the depreciation of the Canadian dollar and strong growth in the world price of gold, have increased
demand for domestically manufactured jewellery, benefiting the industry as it distributes these products. Meanwhile,
import penetration at the manufacturing level is also fairly high and many importing companies use domestic
distributors. This has helped to minimize the decline in industry revenue, as gold prices have helped to increase
prices for certain industry products and competition from abroad has been reduced. Overall, industry revenue is
expected to decline at an annualized rate of 5.1% to $1.6 billion over the five years to 2020, including a forecast
decline of 14.3% in 2020 alone as a result of the economic downturn related to the spread of coronavirus.

COMMODITY PRICES AND INDUSTRY REVENUE

Input prices have a complex relationship with industry revenue.

Major inputs in the manufacture of jewellery include gold, platinum, diamonds, silver and other precious metals and
gemstones. Gold prices are expected to grow significantly during the period, as many investors have increased
demand for gold products to hedge against devaluations in currencies, related to recent geopolitical disputes and
the economic downturn caused by the spread of coronavirus. Overall, the world price of gold is expected to increase
an annualized 7.5% during the period, which has fuelled growth in the prices of certain industry products and
benefited industry revenue. Gold is often viewed as a safe investment in times of economic uncertainty. This is
illustrated by the price of gold, which jumped in 2016, likely in part caused by uncertainty due to significant
geopolitical events such as the 2016 Brexit vote and the 2016 US presidential election. While equities have since
been rising, continued uncertainty has placed upward pressure on gold. Notably, strong growth in the price of gold
has resulted in world gold prices nearing its all-time high during the period.

The prices of other commodities and precious metals have been more volatile over the five years to 2020. For
example, the price of silver is forecast to grow at an annualized rate of 1.8% over the five years to 2020, despite a
decline of 7.9% in 2018. The price of platinum, another major metal used in the production of numerous industry
products, is expected to decline at an annualized rate of 5.6% over the five years to 2020, including a forecast
increase of 23.9% in 2020 alone. The level of volatility in these commodities is similar to the level experienced
during the previous five-year period, which has resulted in a similar level of revenue volatility as well.

DOMESTIC DEMAND
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Domestic economic conditions, particularly in 2020, have contributed to
the forecast decline in industry revenue.

Per capita disposable income is expected to decline an annualized 0.6% over the five years to 2020, contributing to
less demand for industry products. Many industry products are expensive luxury goods and as a result, consumers
tend to purchase them when economic sentiment is high. The Consumer Confidence Index in Canada is expected to
decline at an annualized rate of 2.9% over the five years to 2020, indicating that consumers have lost faith in the
health of the domestic economy. This reduces consumer willingness to spend on luxury goods, lowering
downstream demand for industry products. However, the number of households earning more than $100,000
annually is expected to grow an annualized 2.3% over the five years to 2019, meaning that there is an increased
base of potential consumers able to afford more expensive industry products. This has helped to minimize the effect
of poor economic conditions on industry performance, to a degree.

Additionally, the popularity of costume or imitation jewellery grew during the period, alongside trends in fast fashion.
These products consist of semiprecious stones and other inexpensive items such as plastic, making them more
affordable.

The industry also has close relationships with the upstream manufacturing sector. Imports as a share of domestic
demand in the domestic Jewellery Manufacturing industry (IBISWorld report 33991CA) are high and importers often
use domestic wholesaling companies as distributors. However, manufacturers have increasingly tried to establish
distribution capabilities, which has taken some demand away from industry operators. Also, sales of industry
products online have grown as this method of distribution enables operators to reduce warehousing and inventory
costs and offer consumers a lower price than most industry operators. This has been one of the largest contributors
to the forecast decline in industry performance, as industry operators have had to contend with increased price
competition and a shrinking consumer base.

INDUSTRY LANDSCAPE

Due to a saturated marketplace and high levels of competition, industry
participation is expected to decline during the reporting period.

IBISWorld expects that the number of industry operators will decline an annualized 3.2% to 984 operators, as some
operators struggle to remain competitive. A forecast decline in industry profit has also contributed to some operators
exiting the industry, as increased price competition has limited the profitability of operations. Industry profit, defined
as earnings before interest and taxes, is expected to fall to 0.9% of industry revenue, down from 4.5% in 2015. The
decline in profit has also resulted in many operators attempting to reduce wages expenses, which is expected to
result in industry wages declining an annualized 3.0% to $178.9 million over the five years to 2020.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
confidence

index
(Index)

2011 2,176 313 1,337 1,329 3,501 N/A N/A 178 N/A 91.5
2012 2,005 319 1,276 1,264 4,269 N/A N/A 220 N/A 86.8
2013 2,008 276 1,206 1,194 4,235 N/A N/A 202 N/A 95.3
2014 2,056 293 1,189 1,179 4,138 N/A N/A 202 N/A 100.0
2015 2,146 320 1,164 1,155 3,994 N/A N/A 208 N/A 98.2
2016 1,920 322 1,144 1,134 3,783 N/A N/A 206 N/A 97.0
2017 1,978 341 1,138 1,137 3,747 N/A N/A 210 N/A 114
2018 1,930 356 1,165 1,159 3,919 N/A N/A 215 N/A 116
2019 1,925 347 1,066 1,055 3,697 N/A N/A 202 N/A 114
2020 1,649 204 989 984 3,312 N/A N/A 179 N/A 85.0
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Industry Outlook
Outlook Over the five years to 2025, the Jewellery and Watch Wholesaling industry

in Canada is forecast to grow after performing poorly during the previous
period.

In particular, consumer spending is expected to grow steadily, in addition to forecast growth in consumer confidence
and the number of households earning more than $100,000. However, the price of gold, the industry's primary
underlying commodity, is forecast to decline over the next five years, which will constrain the value of industry
goods, although the prices of other key metals, such as platinum, are forecast to rise, ultimately benefiting the
industry. Meanwhile, the Canadian Effective Exchange Rate (CEER) index, which measures the strength of the
domestic currency relative to major trading partners, is forecast to increase slightly, which may increase import
competition relative to the previous period. Overall, industry revenue is forecast to rise at an annualized rate of 4.6%
to $2.1 billion over the five years to 2025.

DOMESTIC DEMAND CONDITIONS

Improved demand is expected to be the primary driver of industry growth,
as economic conditions are expected to improve following the spread of
COVID-19 (coronavirus).

The domestic Consumer Confidence Index is forecast to rise at an annualized rate of 6.4% over the five years to
2025. Similarly, consumer spending in Canada and per capita disposable income are forecast to increase an
annualized 3.2% and 1.6%, respectively. These factors are all expected to positively influence spending on luxury
products, such as jewellery and watches. However, forecast growth in interest rates may constrict the level of
spending on expensive products and limit industry revenue growth, to a degree. Still, expected growth in wealthy
consumers is expected to expand the industry's potential consumer base, which is expected to outweigh growth in
interest rates over the next five years.

EXTERNAL COMPETITION

Over the five years to 2025, the strength of the Canadian dollar, as
measured by the Canadian effective exchange rate index, is expected to
increase, indicating that the value of the domestic dollar will grow in
relation to the currency of Canada's largest trading partners.

The value of the domestic currency will still remain fairly low relative to the value prior to the previous period, so
changes related to this forecast growth are expected to be moderate. Since many goods wholesaled by the industry
are imported from low-cost manufacturing countries, the strength of the Canadian dollar ultimately affects both
product pricing and overall industry profitability.

Imports will likely continue to satisfy most domestic demand for jewellery. While downstream markets may seek to
work more closely with domestic manufacturers and cut out the wholesale middle man. The industry will continue to
be negatively affected by growth in online jewellery stores. These stores will continue to pose a competitive threat to
jewellery and watch wholesalers. Online jewellery stores combine the roles played by wholesalers and retailers.
Online jewellery sellers engage in bulk purchases, similar to wholesalers and sell directly to consumers. These
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operators also benefit from lower rent, utility, transportation and overhead costs, which enable these operators to
offer better prices to customers. The worldwide increase in this retail format poses a major competitive threat to the
industry, although consumers seeking higher-end goods will likely continue to purchase these items in stores.

INDUSTRY LANDSCAPE

External competition, the expansion of larger industry operators and
constant price undercutting by online stores are expected to complicate
operating conditions.

However, despite rising levels of competition, increasing industry revenue, alongside a forecast decline in the world
price of gold and the exit of less profitable operators, will enable industry profit to grow. Industry cost optimization is
likely to help alleviate some cost pressure, resulting in forecast growth in industry profit, defined as earnings before
interest and taxes, which is expected to account for 5.1% of industry revenue in 2025.

Despite increased external competition, the number of industry operators is expected to grow due to the positive
outlook for industry performance. The number of industry operators is forecast to increase at an annualized rate of
0.4% to 1,002 companies over the five years to 2025. With forecast growth in enterprises, IBISWorld expects hiring
to increase at an annualized rate of 2.6% to 3,759 workers over the next five years. The future of this industry will lie
in the ability of industry operators to offer value-added services to manufacturers. Operators will compete with online
establishments and contend with manufacturers increasingly setting up retail outlets.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
confidence

index  (Index)
2020 1,649 204 989 984 3,312 N/A N/A 179 N/A 85.0
2021 1,779 245 1,004 995 3,456 N/A N/A 188 N/A 98.2
2022 1,877 256 1,012 1,000 3,559 N/A N/A 195 N/A 106
2023 1,951 265 1,017 1,002 3,636 N/A N/A 199 N/A 111
2024 2,011 315 1,020 1,003 3,703 N/A N/A 204 N/A 114
2025 2,062 323 1,021 1,002 3,759 N/A N/A 207 N/A 116
2026 2,108 331 1,019 999 3,805 N/A N/A 210 N/A 117

Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The level of technological change is low

There is little product innovation with well-established product segments

The number of companies operating in this industry is expected to decline
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The Jewellery and Watch Wholesaling industry in Canada is in the mature phase of its lifecycle. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is forecast to grow an annualized
0.1% over the 10 years to 2025. In comparison, Canadian GDP is anticipated to grow at an annualized rate of 1.6%
during the same period, indicating that this industry's contribution to the economy is decreasing. While this
characteristic is often emblematic of an industry in decline, industry revenue is also closely tied to commodity
markets, which are not necessarily in sync with the domestic economy.

The industry, however, exhibits several characteristics of a mature industry. For instance, its product offerings are
stable and have market acceptance by its consumers. Further, the industry has a very low level of technological
change. Industry products are often considered luxury goods and as a result, industry fortunes are fairly closely tied
to the overall economy. During times of high consumer confidence, industry revenue tends to rise as consumers
purchase more products and during times of low consumer confidence and falling consumer spending, industry
performance tends to wane.

The industry does experience significant competition from external sources. Competition often includes online stores
offering similar goods, manufacturers offering retail outlets or retail outlets working more closely with manufacturers.
Both these trends pose a threat to the long-term profitability of the industry. Operators often seek to provide new
value-adding services to offer as a way to further differentiate themselves from other providers of industry products.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Jewellery Stores in Canada

Department Stores in Canada

Men's Clothing Stores in Canada

Women's Clothing Stores in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Jewellery Manufacturing in Canada

Navigational Instrument Manufacturing in Canada

2nd Tier

Gold & Silver Ore Mining in Canada

Copper, Nickel, Lead & Zinc Mining in Canada

Products & Services

  DIAMONDS AND DIAMOND JEWELLERY

Diamonds and diamond jewellery are estimated to account for 20.8% of
revenue for the Canadian Jewellery and Watch Wholesaling industry in
2020, down from 22.6% in 2015.

This product segment is composed of a variety of diamond jewellery, including solitaires, diamonds rings, bracelets
and necklaces. It also includes uncut and unsettled diamonds. Canada is one of the world's largest diamond
producers, producing more than $1.0 billion worth of diamonds annually. Consequently, wholesalers are in proximity
to a large diamond market, which also increases the popularity of this segment among industry operators.

PRECIOUS METALS

Precious metals wholesaled by this segment include gold, silver and
platinum.

The prices of these metals have fluctuated considerably over the past five years, causing the revenue generated by
this segment to remain volatile. Jewellery made from these metals are usually encrusted with diamonds and other
gemstones, so a change in the price of these gems also influences demand from precious metal jewellery. Products
in this segment include gold and silver rings, earrings, bracelets and necklaces as well as include platinum rings and
other platinum jewellery encrusted with precious stones. It also includes precious metal coins. These metals share of
revenue is expected to be 47.2% in 2020, up from 42.1% in 2015 as gold and silver prices have experienced strong
growth during the period.

WATCHES, CLOCKS AND PARTS

This segment includes a range of products, from mass-market watches
under $100.00 to high-end watches that can cost upward of $10,000.

With the prevalence of mobile phones that have built-in clocks, this segment has declined over the past five years,
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to an estimated 12.7% in 2020, from 13.4% in 2015. This segment is typically the most susceptible to changes in the
Consumer Confidence Index. If consumers are confident in the economy, they will be willing and able to spend
money on big-ticket items, such as high-end watches.

COSTUME JEWELLERY

Costume jewellery has become an important product segment for this
industry over the five years to 2020.

Demand for costume jewellery has surged due to its low cost and due to the rising popularity of fast fashion. Since
fine jewellery is much more expensive, people are increasingly choosing to match their clothes with semi-precious
and costume jewellery, which has led to an increase in demand. Furthermore, as consumer confidence and
spending have declined as a result of the economic downturn caused by the spread of COVID-19 (coronavirus),
consumers are expected to increasingly seek costume jewellery to meet fashion trends. IBISWorld expects costume
jewellery to account for 6.0% of industry revenue in 2020, up from 5.3% in 2015.

OTHER

The industry also sells a variety of other products.

Gold, in its pure form, is a very soft and malleable metal. Hence, pure gold is barely used in manufacturing jewellery.
Instead, gold alloys are used, which are much harder and can retain their shape. This segment includes products
such as karat gold jewels, silverware, brass, copper and other items. This product segment is expected to account
for 13.3% of revenue in 2020, down from 16.6% in 2015.

Demand
Determinants

Downstream demand for items created in the Canadian Jewellery and
Watch Wholesaling industry is influenced by a variety of factors including
levels of per capita disposable income, fashion trends, consumer
confidence and economic performance, the price of gold and gemstone,
trends in external competition and the exchange rate.

Some of these factors, such as competition and the exchange rate, directly affect demand for this industry, while
others, such as per capita income and commodity prices, affect the industry through transmission mechanisms,
which travel upstream from consumers to retailers and subsequently to industry operators.

External competition from department and online stores is a major source of competition for operators in this
industry because department stores generally tend to buy in bulk. Consequently, they are able to secure favourable
terms of sale from manufacturers and third-party contractors, eliminating the need for wholesalers. Online store
operators tend to operate out of warehouses, usually from a single location, where they store their inventory and
ship it across Canada and the rest of the world. Since online stores have significantly lower overhead and labour
costs, prices are typically lower when buying from these operators. This has helped for online stores to grow in
popularity for jewellery and watch consumers. As competition from these two sources grows, department stores and
online stores tend to incorporate the functions performed by wholesalers within their supply chains to cut out
intermediaries and capture higher profit. Consequently, demand for this industry's services is negatively affected.

Since most of Canada's domestic demand for jewellery is satisfied by imports, exchange rate fluctuation also has an
effect on industry demand. When the exchange rate increases, demand for imported jewellery also increases.
Manufacturers overseas tend to rely on wholesalers for the provision and distribution of their products in Canada,
which increases demand for this industry. Conversely, when the exchange rate depreciates, imported goods
become more expensive for domestic consumers. Therefore, other than a decline in demand for imported jewellery,
it also forces the industry's main downstream markets, such as jewellery stores, to bypass wholesalers and source
products directly from manufacturers, hurting industry demand.

Per capita disposable income and the price of commodities also play a crucial role in determining demand for this
industry. Since jewellery, especially fine jewellery, which is anticipated to account for the bulk of industry revenue, is
considered a discretionary product, demand for it displays a strong positive correlation with per capita disposable
income. When per capita income is high and growing, people tend to purchase more jewellery, which increases
downstream demand from retailers. When per capita income is low, generally the opposite tends to happen,
negatively affecting industry demand.
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Major Markets

  RETAILERS

Retailers form one of the most important downstream markets for the
Jewellery and Watch Wholesaling industry in Canada.

This segment is forecast to account for 31.6% of industry revenue in 2020, up from 31.0% in 2015. Retailers include
specialized jewellery stores, convenience stores, dollar and variety stores, department stores, apparel stores and
other such establishments. Depending on the kind of market segment targeted by retailers, they purchase a variety
of industry items including fine jewellery, costume jewellery, gemstones and flatware.

WHOLESALERS

Industry operators tend to trade between themselves as well to fulfill
unforeseen orders or to get rid of unsold inventory.

Additionally, general merchandise wholesalers also tend to purchase jewellery from industry operators and resell
those items to small downstream retailers. Such establishments are expected to account for 47.6% of industry
revenue in 2020, up slightly from 47.4% in 2015.

MANUFACTURING AND MINING

Manufacturing and mining industries generally purchase pure gold and
diamonds from industry operators.

Gold is used in various industries, including information technology and telecommunication, while diamonds are
used for cutting other hard metals with very high melting points. Demand from such establishments is expected to
account for 8.9% of revenue in 2020, down from 9.2% in 2015. Manufacturing output domestically has declined in
recent years, helping to lower this segment as a share of industry revenue.

OTHER

Industry operators also sell to government entities and businesses for
end use, which include restaurants, hotels, the cinema industry and other
such establishments.

Notably, selling to these businesses and entities means that the products sold are not for resale. Further, while
exports are accounted for at the manufacturing level, some wholesalers close to international markets in the United
States do export goods across the border. Revenue generated from this segment is expected to account for 11.9%
of industry revenue in 2020, down from 12.5% in 2015. While demand from the individual markets this segment is
composed of tends to fluctuate, a decrease in demand from one market is usually met by an increase in demand
from another market.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

While operators in the Jewellery and Watch Wholesaling industry in Canada engage in international trade by
convention, trade statistics are recorded at an upstream manufacturing level. For details on international trade for
jewellery and watches, refer to Jewellery Manufacturing in Canada (IBISWorld report 33991CA).

Business
Locations

  The bulk of establishments in the Canadian Jewellery and Watch Wholesaling industry are located in Canada's largest population
centres or close to major ports that give better access to external markets. By locating themselves close to population centres,
wholesalers can reduce transportation costs and turnaround time. According to 2020 figures from Statistics Canada (latest data
available), Ontario is home to the largest share of industry establishments, accounting for 50.6% establishments in 2020. Ontario
is Canada's most populous province and is also a significant manufacturing hub and close to markets in the United States.

Meanwhile, Quebec has the second-largest share of industry establishments, accounting for 21.6% of establishments in 2020.
Quebec is also home to the second-largest share of the domestic population and is Canada's second-largest province. Montreal,
which is considered by many to be Canada's fashion capital, is located in Quebec. As a result, many jewellery and watch
wholesalers have set up shop in Quebec to be close to these downstream markets.

Additionally, the port of Montreal serves as a convenient location to import industry items into Canada, reducing freight costs for
the industry. Similarly, British Columbia accounts for 16.5% of industry establishments in 2020. British Columbia has access to
imports from Asian markets and the west coast of the United States, making it a popular location for many industry operators.
British Columbia also contains the metropolitan area of Victoria, which is one of Canada's most prosperous cities. Thus, this area
generates considerable demand for jewellery and watches, motivating industry operators to locate there. Alberta is home to the
fourth-largest share of industry establishments, accounting for 7.6% of establishments as it contains the metropolitan areas of
Calgary and Edmonton. Since downstream demand for jewellery and watches is closely linked to disposable income, this region
also generates a large proportion of demand for the industry's products, since per capita disposable income is above average in
these cities. However, Alberta is far from a seaport, which explains the relatively smaller number of industry establishments
located there.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Jewellery and Watch Wholesaling industry in Canada has a low level of market share concentration, with the
two largest companies in the industry estimated to account for less than 5.0% of total industry revenue. The reason
for the industry's low market share concentration is because the majority of industry operators function on a small
scale serving downstream markets primarily in their local areas, with very few companies providing national or even
regional coverage. The small scale of the average industry operator is illustrated by 2020 data from Statistics
Canada, which indicates that almost 60.0% of industry operators are non-employers. Of establishments with
employees, 64.4% have fewer than five and 93.2% of industry facilities have fewer than 20 workers. The sheer
number of establishments and the small-scale nature of the majority of operators ensures a low market share
concentration in this industry.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to alter goods and services produced in favour of market conditions:
Industry operators need to be on top of the prevailing trends in downstream markets to serve their customers better,
otherwise they are likely to end up with large unsold inventories and incur unnecessary costs.

Ability to clearly specify requirement to suppliers/contractors:
Many wholesalers import products from overseas. Quality and environmental regulations in those countries may be
different from those in Canada. Hence, it is essential for wholesalers to specify their requirements clearly to meet
local regulations.

Ability to control stock on hand:
Fluctuation in commodity prices makes it essential for operators to control their stock on hand. Purchasing when the
prices are low and selling when the prices are high can lead to increased profitability for industry operators.

Supply contracts in place for key inputs:
Given the volatility of the industry's underlying commodities, finding a way to hedge such movements using longer
term contracts can help protect an operator.

Ability to continue paying suppliers during economic downturn:
Industry operators rely on strong relationships with suppliers to ensure that they can receive the lowest price for
industry inputs. Operators who are unable to continue paying suppliers risk the possibility of ruining that relationship.

Cost Structure
Benchmarks
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  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 0.9% of industry revenue in 2020, down from 4.5% in 2015.
Industry profit differs for operators depending on the scale of their
operations and their product specialization. For example, larger
operators specializing in fine jewellery tend to have higher profit
compared with smaller operators specializing in costume jewellery.
Operators that specialize in fine jewellery are able to spread their fixed
costs over a larger number of products and fine jewellery tends to have
higher profit compared with costume jewellery. This decline is expected
to occur as a result of the spread of COVID-19 (coronavirus), which is
likely to reduce downstream demand for industry products alongside
growth in competition from online retailers, which has pressured
product prices.

 

  Wages

Wages are the second-largest cost segment for this industry and are
estimated to account for 10.8% of industry revenue in 2020, up from
9.7% in 2015. The industry uses labour for warehousing, transportation,
storage, quality control and other administrative operations. Wages as
a proportion of revenue are expected to grow as a result of a significant
forecast decline in industry revenue in 2020. Still, the total value of
industry wages is expected to decline over the five years to 2020.

 

  Purchases

Purchases are the largest cost segment for this industry and are
estimated to account for 76.4% of revenue in 2020, up from 74.3% in
2015. Industry operators purchase gold, diamonds, platinum, silver,
gemstones, semiprecious stones, fine jewellery and costume jewellery.
Over the five years to 2020, fluctuations in commodity prices, especially
gold, silver and platinum have resulted in volatile purchasing costs for
this industry.

 

  Marketing

Marketing expenses are estimated to account for 1.9% of revenue in
2020, up from 1.5% in 2015. Industry operators tend to advertise in
trade journals as well as through online platforms and trade shows to
promote their products and companies.
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  Depreciation

Depreciation expenses for this industry are estimated to be minimal,
accounting for 0.6% of revenue in 2020, a proportion that has remained
steady during the period. Industry operators do not require a significant
amount of depreciable assets.

 

  Rent

Rent expenses are expected to account for 2.1% of industry revenue in
2020 and have remained steady as a share of revenue during the
period.

 

  Utilities

Utility expenses are minimal for this industry, accounting for an
estimated 0.5% of revenue in 2020, a proportion that has remained
steady during the period. Industry companies are not energy-intensive
and operations do not require significant outlays of energy.

 

  Other Costs

Other costs for the industry include transportation, insurance, security,
repairs and maintenance. These costs are estimated to account for
6.7% of revenue in 2020, down slightly from 6.8% in 2015.
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Basis of
Competition

Competition in this industry is    High and the trend is Steady

  Operators in the Jewellery and Watch Wholesaling industry in Canada
mainly compete based on price.

Since many of the industry's products are valued on the basis of the amount of gold, silver or other precious metals
and gemstones they contain, price differentiation is mainly based on the product quality and designs. Hence, quality
assurance and a consistent supply of latest designs also becomes a differentiating factor among industry operators.

In recent years, environmental concerns and the treatment of labour have become increasingly important to the
industry's downstream markets. To resonate with environmentally friendly and socially responsible consumers,
downstream retailers are increasingly trying to procure products that are extracted and manufactured using
environmentally friendly technologies and from operators that offer safe and fair working conditions for their
workforce. Thus, jewellery and watch wholesalers that procure items from such upstream manufacturers or source
their products from third-party contractors that adhere to international standards on labour and environmental
protection stand a better chance at securing contracts with downstream retailers, especially higher-end retailers that
do not shy away from paying a premium price for such products.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  The Jewellery and Watch Wholesaling industry in Canada
has low barriers to entry. There is little technological
change or product innovation in this industry, as industry
operators are primarily intermediaries that function as a
bridge between manufacturers and retailers. Little capital
investment is required to set up shop, as jewellery and
watch wholesalers do not require much machinery or
other capital-intensive equipment. However, new entrants
do require capital to purchase a sizable volume of
industry items, which can act as a barrier to entry.
Additionally, large wholesalers have longstanding
relationships with important jewellery stores and
downstream markets, established over many years.
Those relationships can make it hard for new entrants
wishing to serve those segments.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Jewellery and Watch Wholesaling industry in Canada has a low level of globalization. More than 99.0% of
industry establishments are small-scale operators with fewer than 100 employees that serve local retailers. While
jewellery and watch wholesalers import and export products, trade data and its effects are recorded at the upstream
manufacturing level by convention. The level of industry globalization is increased slightly by the fact that the
industry is influenced by changes in the global economic landscape and world commodity prices.
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Major Companies
There are no major players in this industry

Other Companies The Jewellery and Watch Wholesaling industry in Canada comprises a variety of operators, none of which capture a
significant share of the overall market. The industry is primarily composed of operators that service local markets,
which also prevents one operator from capturing a large share of the market. IBISWorld expects there to be 984
industry enterprises in 2020, most of which are nonemployers. Among operators that do employ workers, 64.4% are
expected to employ fewer than five workers, while only 2.0% are expected to have more than 20 employees.

Sindbad Inc.

  Market Share: 0.7%
  Sindbad Inc. (Sindbad) was incorporated in 1980 and is headquartered in Montreal, although it also has a showroom

in Toronto. The company has an extensive product range of more than 30,000 items and a client base of more than
2,000 customers worldwide, primarily across North America. In addition to wholesaling and other distribution
services, Sindbad also manufactures custom jewellery for its clients. The company is private and has no publicly
available financial information. However, IBISWorld estimates that it will generate $11.5 million in industry-relevant
revenue in 2020, representing a 0.7% share of the domestic market.

Canadian Gem PA Inc.

  Market Share: 0.5%
  Canadian Gem PA Inc. (Canadian Gem) is headquartered in Montreal. The company was established in 1978 and

employs an estimated 30 people. Canadian Gem specializes in wholesaling pearls and pearl-related jewellery to US
and Canadian markets but also wholesales precious metals. The products sold by Canadian Gem include
freshwater pearls, Tahitian pearls, South Sea pearls and Akoya pearls. The company also announced the re-launch
of the Nishi Pearls brand in North America, as Canadian Gem has increased its focus on its core competencies.
IBISWorld forecasts the company to generate $9.0 million in revenue in 2020, representing a 0.5% share of the
domestic market.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Jewellery and Watch Wholesaling industry in Canada
has a low level of capital intensity. IBISWorld estimates
that for every dollar spent on labour, the industry will spend
$0.05 on capital in 2020. Since the main function of this
industry is that of distribution, it does not require a lot of
machinery and other capital goods required by
manufacturing industries. Additionally, jewellery is not a
perishable commodity. While certain kinds of jewellery and
watches require specific storage conditions, the cost of
doing this is relatively low. Industry operators do have to
spend money on an assortment of related necessities,
such as warehousing, transportation and inventory
management systems, which form the bulk of capital
expenditure incurred by this industry.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry. Fewer
barriers to entry increases the likelihood that
new entrants can disrupt incumbents by putting
new technologies to use.

Low Rate of Entry Unlikely Annualized growth in the number of enterprises
in the industry, ranked against all other
industries. A greater intensity of companies
entering an industry increases the pool of
potential disruptors.

High Market
Concentration

Likely A ranked measure of the largest core market for
the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

The technological factors supporting the disruptive innovation potential are connected to an industry structure that is
accommodative to new entrants. The relative ease of entry into the industry magnifies the threat of disruption regardless of
other factors as one-off occurrences are more likely to succeed. However, the current rate of new entrants is low,
suggesting that there is a limited number of new companies that are potential innovators within the industry.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

The most relevant disruptive force in the Jewellery and Watch Wholesaling
industry in Canada is the investment of a vertically integrated platform.

With luxury items, such as jewellery and watches, which trend adjacent with apparel trends, operators invest heavily in its
branding and fast delivery. Fast fashion is a term that operators recognize and strive for, as it applies to customer services,
shopping experience and inventory turn. With manufacturers and wholesalers synchronizing their supply chain, wholesalers
that do not invest in new technology are at risk of being left behind. Consequently, to adapt to the digital shift, operators
must invest in accelerating their supply chain process to power various omnichannel functionalities.

The level of technology change is    Low

  The level of technology change in the Jewellery and Watch Wholesaling
industry in Canada is low.

Since the industry's function is mainly mechanical, the long-established technologies and systems used in transporting and
distributing watches and jewellery are still used by this industry. While there have been advances in broad warehousing,
storage and inventory management techniques, few operators in this industry use them because these technologies are
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expensive and profit for industry operators is relatively low. The majority of the industry comprises nonemployers or
wholesalers operating on a small scale that cannot justify investing large sums in new technology, only the largest and best
equipped operators with the need for such systems will invest in them.

Revenue
Volatility

The level of volatility is    High

  The Jewellery and Watch Wholesaling industry in Canada tends to experience
a moderate to high level of revenue volatility, based to some extent on the
prices of the industry's underlying commodities.

The industry can also experience volatility based on downstream consumer demand, which itself can vary depending on
consumer confidence and disposable income levels.

Due to the influence commodity prices can have on the value of industry products, industry revenue can fluctuate in line
with these movements. For example, as the price of gold has fluctuated during the reporting period, this has injected further
volatility into industry revenue. Commodity prices are influenced by investor interest and global supply and demand. These
variables tend to fluctuate regularly based on the performance of equity markets, commodity markets and the overall trends
in the global economy.

The industry is also affected by consumer demand. When consumer confidence increases, consumers will be more willing
to invest capital in industry products, which can be expensive. Over the five years to 2020, while certain commodities have
performed well, consumer confidence and spending have declined, lowering demand for industry products.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

The Jewellery and Watch Wholesaling industry in Canada is subject to various
domestic and international regulations, some which are applicable to the
jewellery sector in general.

For example, the import of diamonds from conflict-ridden areas is strictly prohibited, with such diamonds being commonly
referred to as blood diamonds. Additionally, wholesalers must obtain a W licence from the Canadian government to conduct
their business legally. There are two types of wholesaling licences in Canada, which include bona fide wholesaler licence
and duty-free wholesaler licence. A bona fide licence is granted to wholesalers which have 50.0% of their revenue exempt
from excise taxes in the three months prior to the application for the licence. A duty-free licence is granted to wholesalers
that qualify for such a licence under Canada's Customs Act. There has been little change in regulations for this industry
over the five years to 2020.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady
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The Jewellery and Watch Wholesaling industry in Canada does not receive any
formal government assistance.

However, there are some tariffs that affect the import of certain industry products. For example, imitation jewellery tariffs
can be as high as 8.0%.

While the government has minimal effect on the industry, there are some private associations that industry operators are
associated with. The Canadian Jewellers Association (CJA), formed in 1918, assists the industry in various functions. The
CJA promotes best practices among industry operators and provides access to various marketing techniques, technology
solutions, credit services and guidance on various aspects of the business including transportation and licensing
requirements.

Operators in the industry are expected to qualify for several initiatives enacted by the Canadian government in response to
the spread of COVID-19 (coronavirus). In particular, the Canada Emergency Wage Subsidy (CEWS), income tax
deferments and the Canada Emergency Business Account (CEBA) should provide assistance to many of the industry's
operators. The CEWS will provide employers with relief from wage obligations, covering up to $847.00 of an employee's
wages per week for qualified employers. Income tax deferments and the CEBA should help operators remain liquid and
could facilitate new capital investments for other operators, helping them become more efficient in the future. The CEBA, in
particular, provides small businesses with interest-free loans of up to $40,000, with the objective of keeping businesses
operating.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
confidence

index (Index)
2011 2,176 313 1,337 1,329 3,501 N/A N/A 178 N/A 91.5
2012 2,005 319 1,276 1,264 4,269 N/A N/A 220 N/A 86.8
2013 2,008 276 1,206 1,194 4,235 N/A N/A 202 N/A 95.3
2014 2,056 293 1,189 1,179 4,138 N/A N/A 202 N/A 100.0
2015 2,146 320 1,164 1,155 3,994 N/A N/A 208 N/A 98.2
2016 1,920 322 1,144 1,134 3,783 N/A N/A 206 N/A 97.0
2017 1,978 341 1,138 1,137 3,747 N/A N/A 210 N/A 114
2018 1,930 356 1,165 1,159 3,919 N/A N/A 215 N/A 116
2019 1,925 347 1,066 1,055 3,697 N/A N/A 202 N/A 114
2020 1,649 204 989 984 3,312 N/A N/A 179 N/A 85.0
2021 1,779 245 1,004 995 3,456 N/A N/A 188 N/A 98.2
2022 1,877 256 1,012 1,000 3,559 N/A N/A 195 N/A 106
2023 1,951 265 1,017 1,002 3,636 N/A N/A 199 N/A 111
2024 2,011 315 1,020 1,003 3,703 N/A N/A 204 N/A 114
2025 2,062 323 1,021 1,002 3,759 N/A N/A 207 N/A 116

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Consumer
confidence

index (%)
2011 -10.0 -20.2 -4.57 -4.53 -19.5 N/A N/A -21.9 N/A -6.37
2012 -7.84 1.75 -4.57 -4.90 21.9 N/A N/A 23.8 N/A -5.16
2013 0.15 -13.4 -5.49 -5.54 -0.80 N/A N/A -8.05 N/A 9.80
2014 2.38 6.22 -1.41 -1.26 -2.30 N/A N/A -0.15 N/A 4.90
2015 4.36 8.92 -2.11 -2.04 -3.48 N/A N/A 3.21 N/A -1.78
2016 -10.6 0.65 -1.72 -1.82 -5.29 N/A N/A -1.01 N/A -1.22
2017 3.03 5.99 -0.53 0.26 -0.96 N/A N/A 1.55 N/A 17.7
2018 -2.42 4.51 2.37 1.93 4.59 N/A N/A 2.81 N/A 1.61
2019 -0.30 -2.53 -8.50 -8.98 -5.67 N/A N/A -6.46 N/A -2.12
2020 -14.3 -41.2 -7.23 -6.73 -10.4 N/A N/A -11.2 N/A -25.2
2021 7.85 19.8 1.51 1.11 4.34 N/A N/A 5.03 N/A 15.5
2022 5.51 4.78 0.79 0.50 2.98 N/A N/A 3.51 N/A 7.85
2023 3.94 3.51 0.49 0.20 2.16 N/A N/A 2.51 N/A 4.50
2024 3.11 18.6 0.29 0.09 1.84 N/A N/A 2.10 N/A 2.79
2025 2.49 2.79 0.09 -0.10 1.51 N/A N/A 1.71 N/A 1.79

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 14.4 N/A N/A 621 8.16 2.62 50,728
2012 15.9 N/A N/A 470 11.0 3.35 51,511
2013 13.8 N/A N/A 474 10.1 3.51 47,745
2014 14.3 N/A N/A 497 9.82 3.48 48,792
2015 14.9 N/A N/A 537 9.71 3.43 52,178
2016 16.8 N/A N/A 507 10.7 3.31 54,533
2017 17.2 N/A N/A 528 10.6 3.29 55,911
2018 18.5 N/A N/A 493 11.2 3.36 54,963
2019 18.1 N/A N/A 521 10.5 3.47 54,504
2020 12.4 N/A N/A 498 10.8 3.35 54,016
2021 13.8 N/A N/A 515 10.6 3.44 54,369
2022 13.7 N/A N/A 527 10.4 3.52 54,650
2023 13.6 N/A N/A 536 10.2 3.58 54,840
2024 15.6 N/A N/A 543 10.1 3.63 54,982
2025 15.7 N/A N/A 548 10.0 3.68 55,094

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Canadian Jewellers Association
http://www.canadianjewellers.com

World Diamond Council
http://www.worlddiamondcouncil.org

Bain & Company
http://www.bain.com

World Gold Council
http://www.gold.org

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Industry Jargon CANADIAN EFFECTIVE EXCHANGE RATE INDEX
This index measures the value of the Canadian dollar against Canada's main trading partners. When the index rises,
it reflects an appreciation of the Canadian dollar in foreign markets.

CULTURED PEARL
A pearl created by a pearl farmer under controlled circumstances.

WHOLESALE BYPASS
The practice of sourcing directly from manufacturers or third-party contractors, eliminating the middlemen from the
supply chain.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.
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INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2020 IBISWorld Inc.


	 
	 
	Contents

	COVID-19 (Coronavirus) Impact Update
	About IBISWorld


	About This Industry
	Industry Definition
	Major Players
	Main Activities
	The primary activities of this industry are:
	The major products and services in this industry are:

	Supply Chain
	SIMILAR INDUSTRIES
	RELATED INTERNATIONAL INDUSTRIES


	Industry at a Glance
	Executive Summary

	Industry Performance
	Key External Drivers
	Canadian effective exchange rate index
	Demand from retail trade
	Per capita disposable income
	World price of gold
	World price of silver

	Current Performance

	Industry Outlook
	Outlook
	Industry Life Cycle

	Products & Markets
	Supply Chain
	Products & Services
	Demand Determinants
	Major Markets
	Business Locations

	Competitive Landscape
	Market Share Concentration
	Key Success Factors
	Cost Structure Benchmarks
	Basis of Competition
	Barriers to Entry
	Industry Globalization

	Major Companies
	 
	There are no major players in this industry

	Other Companies
	Sindbad Inc.
	Canadian Gem PA Inc.


	Operating Conditions
	Capital Intensity
	Technology & Systems
	Revenue Volatility
	Regulation & Policy
	Industry Assistance

	Key Statistics
	Industry Data
	Annual Change
	Key Ratios

	Additional Resources
	Additional Resources
	Industry Jargon
	Glossary


