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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Floor Covering Wholesaling industry in Canada has been adjusted fro to an expected decline of
4.9% in 2020 as a result of expected changes in downstream demand. For more detail, please see the Current
Performance chapter.

· The COVID-19 (coronavirus) pandemic is expected to heighten the industry's level of revenue volatility somewhat,
as the expected revenue decline in 2020 is forecast to be the largest single year change in revenue over the five
years to 2021. For more detail, please see the Revenue Volatility chapter.

· Following the downturn in industry revenue in 2020, revenue growth over the five years to 2026 is expected to be
strong as downstream demand improves amid overall economic growth. For more detail, please see the Industry
Outlook chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Floor Covering Wholesaling industry in Canada serves as an intermediary between manufacturers and retailers,

purchasing large volumes of floor coverings, including carpet, ceramic floor tiles and vinyl sheet, for sale to home
furnishing retailers, home improvement stores and contractors.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Carpet and area rug wholesaling

Vinyl sheet and floor tile wholesaling

Ceramic floor tile wholesaling

Hardwood floor wholesaling

Stone floor wholesaling

Laminate floor wholesaling

Other resilient floor wholesaling

The major products and services in this industry are:

Carpets and area rugs

Hardwood floors

Other hard surface floor coverings
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Supply Chain

SIMILAR INDUSTRIES

Homebuilders in Canada Sawmills & Wood Production in
Canada

Floor Covering Stores in Canada Home Improvement Stores in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Fußboden-, Fliesen- und
Plattenlegerei, Tapeziererei

Furniture and Floor Covering
Wholesaling in Australia

Furniture and Floor Covering
Wholesaling in New Zealand

Carpet & Floor Covering
Distributors
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Industry at a Glance
Key Statistics

$3.2bn
Revenue

Annual Growth

2016–2021

0.1%

Annual Growth

2021–2026

2.2%

Annual Growth

2016–2026

 

$162.0m
Profit

Annual Growth

2016–2021

-0.6%

  Annual Growth

2016–2021

 

5.1%
Profit Margin

Annual Growth

2016–2021

-0.2pp

  Annual Growth

2016–2021

 

211
Businesses

Annual Growth

2016–2021

-2.5%

Annual Growth

2021–2026

-0.4%

Annual Growth

2016–2026

 

7,872
Employment

Annual Growth

2016–2021

-0.2%

Annual Growth

2021–2026

1.6%

Annual Growth

2016–2026

 

$468.9m
Wages

Annual Growth

2016–2021

0.2%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

1.9%
Consumer confidence index

-1.1%
Value of nonresidential
construction

6.6%
Housing starts

2.3%
Residential renovation
expenditure

5.7%
Price of wood products

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Technology Change
Medium   Barriers to Entry

Medium / Steady

  Competition
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
None / Steady

 

Key Trends

 Profitability among operators has improved due to the fact
that they sell such large quantities of goods

 The decline in corporate profit has resulted in fewer new
construction projects

 The decrease in profit has contributed to a decline in
industry participation

 Demand for industry products is anticipated to grow steadily
as the economy stabilizes

 Industry profit is expected to increase as a result of steady
revenue growth

 Producers are expected to create new varieties of LVTs that
mimic the appearance of expensive brands

 Despite volatile demand, industry operators have had to
contend with increasing external competition
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Capital Requirements

   

WEAKNESSES

  None & Steady Level of Assistance

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Price of wood products

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Housing starts
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Executive Summary Hit the floor: Strong demand from the renovation market will likely
support revenue growth

The Floor Covering Wholesaling industry in Canada serves as an intermediary between manufacturers and retailers,
purchasing large volumes of floor coverings, including carpet, ceramic floor tiles and vinyl sheet, for sale to home
furnishing retailers, home improvement stores and contractors. Over the five years to 2021, industry revenue has
been fairly steady, despite robust and uneven growth in residential housing markets across various regions of the
country. Industry products are primarily used in the construction and renovation of both residential and
nonresidential buildings. Thus, industry revenue is highly correlated with the cyclical movements of construction
markets. During the period, a residential boom in Canada's largest metropolitan areas, most notably in Vancouver
and Toronto, coupled with declines in nonresidential construction activity, have resulted in uneven revenue growth.
Ultimately, overall economic growth in Canada, despite a significant decline in 2020 due to the COVID-19
(coronavirus) pandemic, should result in industry revenue growth during the period. Thus, IBISWorld expects
industry revenue to grow an annualized 0.1% to $3.2 billion over the five years to 2021, including a forecast increase
of 4.0% in 2021 alone due to strong expected growth in the residential construction market.

Despite volatile demand, industry operators have had to contend with increasing external competition. Since floor
covering wholesalers act as a middleman, customers that purchase directly from manufacturers can save money by
selling directly to retailers or consumers. Due to volatility in construction markets, many customers may opt to
purchase from manufacturers to reduce costs. Consequently, industry profit is expected to fall as a share of revenue
during the period.

Over the five years to 2026, industry revenue is anticipated to grow at a much faster rate due to accelerated growth
in downstream nonresidential and residential construction markets alongside strong demand from the renovation
market. Additionally, interest rates in Canada are expected to remain low for the foreseeable future, which should
make consumers and businesses more likely to invest in industry products, which can increase the value and
comfort of a building. As a result, IBISWorld expects industry revenue to grow at an annualized rate of 2.2% to $3.5
billion over the five years to 2026.
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Industry Performance

Key External
Drivers

Housing starts

New housing construction is an important source of demand for this industry because all new homes require floor
coverings, whether they be wood-based, carpet or tile. An increase in the number of housing starts in Canada
typically leads to higher demand for industry goods. The number of housing starts is expected to decrease in 2021,
posing a potential threat to the industry.

 

Residential renovation expenditure

Residential renovation expenditure measures the amount of money homeowners and renters spend on improving
their homes, which often includes installing new floors. When residential renovation expenditure increases,
consumers are spending more on renovations, which translates to more revenue for this industry. Residential
renovation expenditure is expected to increase in 2021, representing a potential opportunity for the industry.

 

Value of nonresidential construction

The value of private nonresidential construction measures how much money is being invested into nonresidential
structures, such as offices. With such facilities usually requiring floor coverings, a rise in investment usually leads to
increased sales of floor covering products and services. The value of nonresidential construction is expected to
decrease in 2021.

 

Consumer confidence index

The Consumer Confidence Index measures the level of optimism toward economic conditions, including the
unemployment rate, economic growth and inflation. When perceptions of the economy are positive, households will
likely spend freely on big-ticket projects, including home renovations. Conversely, low consumer confidence within
the economy causes consumers to delay these projects until the economy returns to growth. The Consumer
Confidence Index is expected to increase in 2021.

 

Price of wood products

Wood represents one of the more popular flooring materials purchased by consumers. The price of wood products is
determined by demand for lumber inputs, including paper manufacturing and construction industries. An increase in
the price of this material may deter consumers from purchasing new flooring products for refurbishment projects. As
a result, industry revenue fluctuates with the price of wood products. The price of wood products is expected to
increase in 2021.
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Current
Performance

Operators in the Canadian Floor Covering Wholesaling industry serve as
intermediaries between manufacturers and retailers, purchasing large
volumes of floor coverings, including carpet, ceramic floor tiles and vinyl
sheet, for sale to home furnishing retailers, home improvement stores and
contractors.

Wholesalers operate as the distribution network within a value chain, helping manufacturers move their products to
the market. In this capacity, they purchase products in bulk at a marked down cost and sell them at a profit to
retailers. Profitability among operators, though slim, has improved due to the fact that they sell such large quantities
of goods..

Industry operators rely heavily on downstream demand from contractors and retail outlets, which in turn, depend on
the construction market. New home construction, the annual change in the number of housing starts and
commercial construction are the largest determinants of downstream demand for industry goods. All new buildings
require flooring, whether they incorporate carpeting, vinyl or hardwood into their structures. The industry relies most
heavily on new single home construction in the residential sector, which is estimated to account for more than 60.0%
of floor coverings sold. Therefore, a volatile, yet growing residential construction market is expected to fuel industry
revenue, which has grown at an annualized rate of 0.1% to $3.2 billion over the five years to 2021. In 2021 alone,
industry revenue is expected to grow 4.0% due to an expected surge in demand for construction and renovation
activity following the COVID-19 (coronavirus) pandemic.

PATCHY PERFORMANCE

Prior to the current period, industry operators benefited from healthy
construction markets amid overall economic growth in Canada.

Low interest rates, rising consumer confidence and tight labour markets encouraged developers to build new
residential and commercial structures. With an influx of new structures being built, demand for flooring materials
surged, elevating industry revenue. Strengthening economic conditions also increased renovation activity among
consumers that had cancelled similar projects in 2008 due to the recession. Hardwood flooring installation became
particularly popular in the consumer market, as hardwood floors boost both the value and aesthetic of residential
structures. Just as the influx of building and remodelling activity benefited industry operators during the previous
period, a cooldown in the residential market early during the period led to a substantial slowdown in revenue growth.
After several years of building condominiums at a fast rate, new multifamily housing activity declined as the
overbuilding of such units grew apparent.
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More recently, residential construction markets have been volatile. After reaching record highs, the world price of
crude oil and other commodities crucial to Canada's resource-rich economy tumbled, destabilizing wide swaths of
the nation's commercial and industrial activities. In 2020, the spread of coronavirus caused a strong decline in
consumer and business travel, which caused oil prices to plummet. Further complicating industry performance has
been the divergent trends in residential markets across Canada. While the country's more rural areas have struggled
to grow amid increasing unemployment, speculative investment in residential projects has led to increases in both
new homes and renovation activity in urban centres. Recently, both federal and provincial governments have
enacted policies meant to curb such speculation, such as the widely reported excise tax on foreign ownership and
unoccupied units in Vancouver. As a result, the housing market is forecast to be steadier over the coming years. In
2020, industry revenue declined for the first time since 2013, as polices intended to reduce volatility in construction
markets have also limited demand for industry products to a degree. Additionally, the significant decline in consumer
confidence and corporate profit due to the coronavirus pandemic has resulted in fewer new construction projects
across Canada. This decline was exacerbated by a significant decline in nonresidential building activity in 2020.

OPERATING CONDITIONS

Fluctuations in demand from construction markets have created difficult
conditions for industry operators.

The industry is highly saturated, composed of many small, independently owned businesses. These conditions
create a high degree of internal competition between operators vying for control of regional or local markets.
Distributors compete mostly based on product quality, superior service, proximity and price. Such competition has
contributed to the forecast decline in profit over the past five years. Overall, industry profit, measured as earnings
before interest and taxes, is expected to fall from 5.3% of industry revenue in 2016 to 5.1% in 2021.

The decrease in profit has contributed to a decline in industry participation over the past five years. Consequently,
the number of industry establishments has fallen at an annualized rate of 2.7% to 415 locations over the five years
to 2021. However, due to the continued reliance on labour, the number of industry employees is expected to fall at a
much slower rate. Thus, industry employment has declined an annualized 0.2% to 7,872 workers over the five years
to 2021.

DISRUPTIVE TECHNOLOGY

While technological change within the wholesale sector has not
revolutionized the industry, it has changed the competitive landscape for
industry operators.

The introduction and implementation of sophisticated automatic identification systems (AIS) for tracking stock,
personnel and equipment and satellite tracking systems for operators that manage fleets of delivery trucks have
helped some floor covering wholesalers gain an advantage over the competition. The use of AIS is largely confined
to larger operators that can access large amounts of capital necessary to install these systems. Overall, these
systems have heightened competition between industry operators that primary compete based on service quality
and logistical efficiency.

Larger operators have also taken advantage of the proliferation of internet connections among consumers by setting
up their own websites. The rise of electronic commerce has, in many cases, enabled manufacturers to sell directly to
retailers. However, it has also provided wholesalers with an opportunity to market their wares to consumers more
effectively. Perhaps most importantly, it has enabled customers to compare prices and obtain goods from
nontraditional distributors. Overall, this steady change has affected the level of competition within the industry,
forcing wholesalers to match the prices of competition within and outside the industry.



Floor Covering Wholesaling in Canada March 2021

13 IBISWorld.com

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
($b)

2012 2,373 521 494 265 6,940 N/A N/A 388 N/A 176
2013 2,245 472 511 268 6,355 N/A N/A 339 N/A 184
2014 2,724 536 496 254 6,809 N/A N/A 389 N/A 191
2015 2,866 567 487 248 7,004 N/A N/A 403 N/A 173
2016 3,155 651 475 239 7,967 N/A N/A 465 N/A 156
2017 3,185 663 468 235 7,732 N/A N/A 450 N/A 159
2018 3,206 666 448 226 7,701 N/A N/A 446 N/A 161
2019 3,213 679 428 215 7,893 N/A N/A 471 N/A 161
2020 3,054 545 416 212 7,648 N/A N/A 455 N/A 146
2021 3,177 653 415 211 7,872 N/A N/A 469 N/A 145
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Industry Outlook
Outlook The Floor Covering Wholesaling industry in Canada is expected to grow

over the five years to 2026.

Forecast growth in both residential and nonresidential construction markets across Canada is likely to fuel strong
demand for industry products. Additionally, economic growth following the COVID-19 (coronavirus) pandemic is
expected to promote industry growth. As a result, industry revenue will likely increase at an annualized rate of 2.2%
to $3.5 billion over the five years to 2026.

Although wholesalers are expected to benefit from growth in both residential and commercial construction markets
as the economy expands, high consumer debt and concerns regarding potential interest rate hikes could constrain
revenue growth to a degree. Additionally, potential changes to the way businesses work could negatively influence
nonresidential construction markets. The coronavirus pandemic has accelerated the adoption of online business
solutions by companies, which has enabled employees to work remotely. If this trend continues over the next five
years, it could threaten commercial construction markets and lead to a significant decline in demand from this
important downstream market. Consequently, this could lead to certain operators exiting the industry, as some
companies in the industry focus on specific downstream markets. At the same time, industry wholesalers that stay
will likely capitalize on sales of new flooring products, including variations of luxury vinyl with qualities that resemble
more expensive stone, wood and metal materials. Ultimately, changes in construction markets are expected to be a
source of growth for the industry as a whole, but could threaten the performance of certain operators and constrain
overall industry growth to a degree.

CONSUMER DEMOGRAPHIC CHANGES

Historically, growth in the domestic construction market has buoyed the
industry.

Operators rely heavily on new home construction, which accounts for most of their downstream demand.
Nevertheless, the demographic boom behind demand for new homes in Canada is expected to slowly come to an
end over the next five years. The large number of echo boomers, which are the children of the baby boomer
generation, is expected to dissipate slowly, replaced by a much smaller cohort of consumers. Echo boomers were
behind much of the growth in demand for housing in urban areas over the five years to 2021. Condominium
construction has been particularly strong in Canada in recent years, largely because young homebuyers prefer living
in urban areas. While the number of Canadians able to buy homes may shrink somewhat moving forward, as the
baby boomer generation becomes older, steady growth in the domestic population over the past 20 years is
expected to keep demand high.

During the outlook period, demand for industry products is anticipated to grow steadily as the economy stabilizes
and construction markets recover following the downturn due to the coronavirus pandemic. Still, housing starts are
expected to grow at an annualized rate of 0.4% over the five years to 2026, increasing at slower rate compared with
the current period, in which housing starts have risen an annualized 0.8% over the five years to 2021. While this
slower rate of growth for new housing will likely negatively influence revenue, forecast growth in residential
renovation activity, which is anticipated to grow an annualized 2.5% over the five years to 2026, is expected to
provide a source of strong growth for operators moving forward.

OPERATING CONDITIONS
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Industry revenue growth is expected to slow later during the period, as
the economic recovery following the coronavirus pandemic begins to
slow.

Despite the fact that sales will likely be hampered by interest rate increases and demographic challenges in the
housing market, individual operators are expected to benefit from an improvement in the Canadian economy.
However, the number of industry establishments is expected to decline, falling at an annualized rate of 0.2% to 410
locations over the five years to 2026. This decline in establishments is expected to occur as a result of recent
volatility in downstream markets, which is likely to cause some operators to consider other opportunities. In addition,
merger and acquisition activity is likely to increase as larger wholesalers target smaller operators to grow their
market share in this saturated industry.

Employers will also likely resume hiring, although cautiously. Many positions within the industry were replaced when
wholesalers consolidated and installed technical systems to replace more expensive labour. Therefore, industry
employment is expected to increase at an annualized rate of 1.6% to 8,504 workers over the five years to 2026.
Unlike during the current period, industry profit is expected to increase as a result of steady revenue growth and an
expected increase in operational efficiency for operators that have invested in automation and tracking technologies.
Industry profit, measured as earnings before interest and taxes, is forecast to grow, accounting for 5.3% of industry
revenue in 2026.

MATERIAL INNOVATION

Over the five years to 2026, manufacturers are expected to develop new
lines of advanced floor coverings that take on several different
characteristics of traditional products.

Many of these designs are produced using luxury vinyl tiles (LVTs), which differ mostly in style from traditional vinyl
composition tiles. Producers are expected to create new varieties of LVTs that mimic the appearance and properties
of some popular, but expensive brands of traditional floor coverings. Value-driven contractors and retailers will likely
shift away from carpeting and increasingly focus to these new alternatives, which are both more durable and
aesthetically pleasing. As newer, less costly lines of durable flooring become available, industry operators will likely
be able to appeal to budget-constrained contractors working within the home renovation market.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
 ($b)

2021 3,177 653 415 211 7,872 N/A N/A 469 N/A 145
2022 3,276 671 414 210 8,052 N/A N/A 480 N/A 154
2023 3,357 686 413 209 8,200 N/A N/A 490 N/A 159
2024 3,425 698 411 208 8,300 N/A N/A 497 N/A 163
2025 3,487 709 410 207 8,402 N/A N/A 503 N/A 167
2026 3,544 720 410 207 8,504 N/A N/A 510 N/A 171
2027 3,602 731 411 207 8,611 N/A N/A 517 N/A 175
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

Industry products are widely accepted in downstream markets

The industry has established markets

Technological change in this industry is moderate

The Floor Covering Wholesaling industry in Canada is currently in the mature phase of its economic life cycle.
Industry value added (IVA), which measures an industry's contribution to the overall economy, is projected to
increase at an annualized rate of 1.0% over the 10 years to 2026. Conversely, Canadian GDP is forecast to grow an
annualized 1.7% during the same period. Although IVA growth is slower than GDP growth, this is the result of the
volatility in downstream construction markets during the 10-year period. Additionally, many industry operators have
implemented automated identification systems for tracking, which has lowered the need for traditional labour.

The industry also exhibits other signs of being in the mature life cycle stage, including the possession of established
markets and industry products. Industry players primarily serve contractors and flooring retailers in their respective
regional markets. Furthermore, saturated markets are expected to increase merger and acquisition activity over the
five years to 2026. While some product innovation in vinyl technology has increased the use of certain types of
industry products, their functions have remained largely the same.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Industrial Building Construction in Canada

Commercial Building Construction in Canada

Municipal Building Construction in Canada

Home Improvement Stores in Canada

Lumber & Building Material Stores in Canada

Homebuilders in Canada

Apartment & Condominium Construction in Canada

2nd Tier

Roofing Contractors in Canada

Consumers in Canada

Key Selling Industries
1st Tier

Wood Panelling Manufacturing in Canada

Other Plastic Product Manufacturing in Canada

Ceramics Manufacturing in Canada

2nd Tier

Timber Services in Canada

Logging in Canada

Products & Services

  CARPETS AND AREA RUGS

Operators in the Canadian Floor Covering Wholesaling industry sell a
variety of carpets and area rugs aimed at improving the comfort and
appearance of a living space.

Carpets include floor coverings, which are woven or felted with natural or man-made fibres. They are typically
attached to the floor structures and extended wall-to-wall in homes and offices. Wall-to-wall carpeting is typically
used in rooms that lack suitable flooring such as hardwood floors. Carpets need to be replaced at regular intervals
due to wear and tear, though innovations in flooring have led to the production of more durable fibres and stain-
resistant products in recent years. Innovations in carpeting tend to be inexpensive to purchase and install, which
makes them accessible to more consumers.

Rugs are also woven or felted from fibres, but tend to be much smaller than the room they are placed in. Rugs also
have finished edges and typically lie over another finished floor, such as wood flooring. Rugs may also be
temporarily attached to the flooring below by adhesive tape or other methods to prevent them from moving. The
market for rugs is much larger than the market for carpets because it includes renters that might purchase a rug for
their apartment, whereas it is much less common for a renter to replace a more permanent flooring fixture.
IBISWorld estimates that carpets and rugs will account for 49.3% of industry revenue in 2021, down from 53.0% in
2016. The primary driver behind this decline has been growth in the popularity of hardwood flooring and other hard
surface floor coverings, which have become increasingly trendy over the five years to 2021.

HARDWOOD FLOORS

Hardwood floors are expected to account for 15.9% of industry revenue in
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2021, up from 14.5% in 2016.

Hardwood has historically been a popular choice for flooring among households due to its aesthetic appeal and
nonallergenic qualities. As a result, many property managers are using it in new construction and renovation
projects because it is easily maintained and appeals to a broader market. There are two types of hardwood flooring.
The first is solid floors, in which each plank is made of solid wood and milled from a single piece of timber. The
second is engineered wood, in which its planks are composed of two or more layers of wood. Typically, hardwood
floors are costly and require professional work to be installed, however, those barriers have not deterred consumers
and businesses from installing it. The initial costs of installation are often recuperated when coverings last longer
than carpeting and other soft surfaces. This market segment's share of revenue is expected to increase over the five
years to 2026 as growing incomes will likely enable more consumers to install hardwood.

OTHER HARD SURFACE FLOOR COVERINGS

Other hard surface floor coverings are estimated to account for 34.8% of
industry revenue in 2021, up from 32.4% in 2016.

This segment includes stone, laminate and ceramic coverings. Hard surface floor coverings were once considered
the most durable types of floor coverings. Homeowners and some businesses often choose to use hard surface
floors in rooms where water and liquids are more prevalent, such as kitchens or bathrooms. Ceramic tile, laminate
and stone floorings tend to be more durable than carpets and hardwood floors, with ceramic tiles being the most
versatile material within the hard surface category. Clay is moulded into thin tiles, which are then fired and hardened
and placed in patterns to form flooring. As a material, ceramic is less expensive and more common than other tile
options such as quarry tile, porcelain or terracotta. Ceramic tiles also come in a variety of sizes and mixable
patterns. Tiles are expected to increase in popularity over the next five years, particularly in more expensive homes.
Over the five years to 2021, IBISWorld estimates this product segment to grow in popularity as a result of the
versatility and durability of other hard surface floor coverings. Unlike carpet and area rugs, this reduces replacement
costs for landlords and property owners.

Laminate, another common hard surface floor covering, is often used as a less expensive substitute for hardwood
floors or ceramic tiles. It is made with a plywood or medium density fibre board core with a plastic laminate top layer.
Laminates come in many different patterns and can be made to resemble wood or ceramic tiles. Beyond its low
price, laminate is also popular due to its durability. Laminate floors typically last longer than hardwood floors.
However, they cannot be refinished as hardwood floors can. This category is likely to dissipate in importance over
the next five years as laminates are increasingly replaced by new vinyl categories.

Stone floors are the most expensive category of hard surface floor coverings. Stone flooring comes in many different
natural variations, sizes, shapes and thicknesses and is installed in a similar fashion as ceramic tiles. Slate and
marble are the most popular types of stone flooring. Stone is widely considered a luxury flooring material due to its
superior aesthetic qualities. Nevertheless, stone products are being rapidly replaced by new resilient materials that
have a similar appearance, but are much more durable.

Demand
Determinants

Demand for products in the Floor Covering Wholesaling industry in
Canada depends mostly on residential construction activity.

However, nonresidential construction markets are also an important source of revenue. Within residential markets,
demand is further split between new housing construction and renovation. In turn, the key factors influencing the
direction of the housing market are economic and population growth. Renovation activity, alternatively, is influenced
primarily by movements in home prices; as home prices increase, homeowners are more apt to undergo major
renovations, since the return on such investment is higher when the resale market is strong.

Moreover, higher disposable income tends to boost consumer confidence. When consumers are more optimistic
about their financial position, they are more likely to make equity investments on their existing homes. On the
contrary, during periods of economic downturn, households are generally pessimistic about the state of the
economy, which causes them to curtail all extraneous spending and delay significant purchases. As a result, the
spread of COVID-19 (coronavirus) is expected to fuel a decline in industry revenue in 2020, as consumer confidence
falls and most households reduce their investment in new residential construction and renovation activity.

Finally, demand for floor covering is driven by the age of the housing stock. Wear and tear is expected to inevitably
affect the quality and condition of floor coverings. Homeowners and businesses will likely need to refurbish their
floors at some point. How often consumers replace their coverings depends largely on the flooring materials they
elect to install. However, refurbishments will likely become less necessary over the coming years as developers
create increasingly durable floor coverings.
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Major Markets

  RETAILERS

The Floor Covering Wholesaling industry in Canada sells to a wide variety
of retailers including floor covering stores, home improvement stores,
home furnishing stores and other mass merchandise stores.

In 2021, retailers are expected to account for 58.7% of industry revenue, up from 56.9% in 2016.

Floor covering stores are businesses that retail new floor coverings. Some operators also combine floor sales with
repair or cleaning services as well. Most floor covering stores sell their products to either do-it-yourself (DIY)
customers or to contractors involved in residential construction or refurbishing. Floor covering stores represent a
shrinking market for industry operators. Specialty stores have experienced difficulty competing with larger home
improvement stores such as the Home Depot Inc. and Lowe's Companies Inc. As a result, many specialty floor
covering stores have exited the industry in recent years. Nevertheless, specialty floor covering stores still appeal to
contractors that prefer shopping retailers that have specialized knowledge and expertise, rather than more
generalized home improvement stores.

Home improvement stores carry a wide variety of home improvement products, furniture and furnishings. Operators
within this downstream market can use their size and economies of scale to purchase and sell flooring products at a
lower price than smaller competitors. They also market themselves as one-stop shops where home decorators or
renovators can travel to purchase all their DIY home good needs. Finally, most home improvement stores are
conveniently located in population centres, which make them easy to access. This downstream market primarily
sells to homeowners seeking to make small repairs or additions to their homes, however, contractors also
occasionally use them do to their convenience. However, home improvement stores are less specialized and
knowledgeable about specific home improvement products and therefore are unable to attract as large a portion of
the contractor business as floor covering stores.

Other furniture, department, discount and home furnishing stores represent the remaining share of this segment's
revenue. These stores do not tend to focus on selling flooring, but many carry it as an additional item along with
other home furnishing products. IBISWorld expects this segment to grow over the coming years as more customers,
both contractors and DIY consumers, purchase their products from home improvement or specialty stores to
capitalize on inexpensive prices, in the case of home improvement stores, or greater expertise, in the case of
specialty stores.

CONTRACTORS AND OTHER BUSINESSES

Contractors and other businesses represent the second-largest
downstream market for industry operators.

Homeowners and businesses hire contractors to install all manner of home improvement furnishings, including
flooring. These are professional builders that are likely to be the most knowledgeable industry customers. Many
contractors develop relationships with wholesalers over time, enabling both parties to develop consistent services
and payment from each other. Relationships between a dealer and contractor are extremely important for both
parties when doing flooring work, which typically involves several expensive materials. This segment's share of
industry revenue is expected to decline somewhat as the housing market slows. Other businesses in this segment
include manufacturing operators, farmers, government entities and other miscellaneous businesses. IBISWorld
expects contractors and other businesses to represent 25.6% of industry revenue in 2021, down from 26.0% in
2016.
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WHOLESALERS

Sales to other wholesalers, such as hardware wholesalers, are expected
to generate 15.7% of industry revenue in 2021, down from 17.0% in 2016.

These wholesalers may then distribute the equipment to retailers or to other wholesalers still. However, the number
of wholesalers in a supply chain is often limited because each one skims some of the profit off at the expense of the
manufacturer or the end retailer. Other wholesalers are sensitive to the same factors as this industry, such as
market conditions, credit conditions and the extent of manufacturers selling directly to retailers or consumers.
Certain wholesalers, such as hardware wholesalers, which service the household market, are also sensitive to
fluctuations in personal income.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

The Floor Covering Wholesaling industry in Canada is composed of operators that wholesale merchandise. Three
types of wholesalers fall within this definition, including merchant wholesalers, or traditional wholesalers, which buy
the goods they sell; vertically integrated wholesalers, which are manufacturers that wholesale the goods they
produce through company-owned sales branches; and wholesale agents or brokers, which do not take ownership of
the merchandise sold, but collect a commission or fee for arranging the sale of the merchandise.

The high cost to transport floor coverings relative to their value has fragmented the industry into many small
operators that primarily service their immediate surroundings. Furthermore, this limits the amount of floor covering
products that are traded internationally. International trade is confined and accounted for in upstream product
manufacturing industries.

Business
Locations

  Establishments in the Canadian Floor Covering Wholesaling industry are strategically located near major population centres
across Canada. Demand for flooring comes primarily from residential construction and renovations, which are, in turn, driven by
population demographics. Therefore, industry operators typically locate based on population trends and to be near downstream
markets. Most industry establishments are located in Ontario, British Columbia and Quebec, which account for a combined 74.9%
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of the population in 2021, according to Statistics Canada.

In Canada, the Atlantic region is a manufacturing hub, with easy access to road, rail and maritime distribution and supply
channels. Likewise, Canada shares a border with the United States, which helps facilitate trade across that international border.
Industry operators prefer to locate in areas close to centres of international trade and manufacturing to cut down on transportation
costs between their suppliers and markets.

Ontario, home to Toronto, which is Canada's largest city, has the highest concentration of industry establishments. In 2021, the
province is expected accounts for 38.8% of the population and 43.5% of industry establishments. Ontario also has an abundance
of natural resources and transportation links, making it Canada's primary province for manufacturing. British Columbia is home to
the second-highest number of industry establishments, accounting for an expected 20.2% of facilities in 2021. This region is home
to Vancouver, Canada's second-largest city, and 13.5% of the population in 2021. The region has several important industries,
such as manufacturing, film, technology and finance, which make it an attractive location for people to settle and buy homes or
rent apartments. Quebec is expected to have the third-highest concentration of industry establishments, accounting for 17.1% of
flooring distribution facilities in 2021. The province is home to 22.6% of the population, in addition to Montreal, the country's third-
largest city, which is also the second-largest manufacturing hub in Canada.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Floor Covering Wholesaling industry in Canada exhibits a low level of market share concentration and is
characterized by many small-scale geographically dispersed participants. The three largest companies are expected
to collectively account for 5.5% of industry revenue in 2021. This low level of concentration indicates that the
industry is highly fragmented and that there is significant opportunity for consolidation by some of the industry's
largest players. Most operators are geographically constrained and only focus on servicing local communities in the
immediate vicinity. Larger operators with more than 20 establishments tend to be concentrated in a particular region.
For example, Shnier, a leading national floor covering solutions company, has five distribution facilities located in
British Columbia, Alberta and Quebec. While some industry operators source their products internationally and haul
them across Canada, most wholesalers will likely continue to ship products regionally from Canadian manufacturers
to retailers and contractors in the area.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to control stock on hand:
Wholesale construction material suppliers need to be sensitive to changes in construction activity and adjust their
levels to meet distribution needs.

Prompt delivery to market:
The capacity to deliver goods on time and as required by contractors is critical to the success of industry operators.

Proximity to key markets:
Wholesale construction material suppliers must be close to their customers due to the high cost of transportation
relative to product value.

Having contacts within key markets:
Wholesalers need to have strong relationships with professional contractors, home improvement centres and big-
box retailers. These customers form a large portion of the industry's market.

Having a good technical knowledge of the product:
The wholesaling sales force must provide sound advice for the diverse products this industry wholesales to maintain
good client relations.

Cost Structure
Benchmarks
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  Profit

Profit, measured as earnings before interest and taxes, is expected to
represent 5.1% of industry revenue in 2021, down from 5.3% in 2016.
Stiff competition and slow revenue growth have prevented profit from
expanding over the five years to 2021. The industry is highly saturated
with a high degree of price competition between industry operators.
Additionally, as the price of wood products steadily increased over the
past five years, many operators were able to pass along price
increases to their customers. Since most operators have existing
relationships with their professional clients, minor price increases has
had little effect on repeat buyers. Over the five years to 2026, profit is
expected to improve somewhat, due to expectations for accelerated
revenue growth compared with the current period.

 

  Wages

Wages represent the second-highest cost for industry operators. In
2021, labour expenses are expected to account for 14.8% of industry
revenue, up slightly from 14.7% in 2016. Over the five years to 2021,
wage growth is expected to slightly outpace industry revenue growth.
Many operators use technology to perform simple tasks; however,
workers are the most crucial component for most operational activity.

 

  Purchases

Purchase costs are expected to account for 65.1% of industry revenue
in 2021, down from 67.4% in 2016. Purchases are by far the largest
expense category for wholesalers. Flooring wholesalers purchase
goods from domestic or international manufacturers for resale to
construction contractors and retail stores. Over the five years to 2021,
purchase costs have declined despite increasing costs for inputs that
are involved in key product segments. While large wholesalers can
leverage their buying power to negate rising material costs, most of the
industry is composed of smaller operators.

 

  Marketing

Marketing costs are expected to account for 1.6% of industry revenue
in 2021, up from 1.2% in 2016.
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  Depreciation

Depreciation costs are expected to account for 0.7% of industry
revenue in 2021, up slightly from 0.6% in 2016. Repairs and
maintenance to machinery and equipment used to store merchandise
are also inevitable recurring costs.

 

  Rent

Rental costs are expected to account for 4.2% of industry revenue in
2021, up from 3.2% in 2016. Wholesalers require large warehouses to
store inventory before sale. While large operators may own multiple
storage facilities across a province or the entire country, most floor
covering wholesalers operate no more than one or two warehouses.

 

  Utilities

Utility costs are expected to account for 0.8% of industry revenue in
2021, up from 0.6% in 2016.

 

  Other Costs

Other costs are expected to account for 7.7% of industry revenue in
2021, up from 6.9% in 2016. Other costs include purchased
professional services, insurance premiums and administrative
expenses.
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Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  INTERNAL COMPETITION

Operators in the Floor Covering Wholesaling industry in Canada compete
on product quality, superior service, proximity and price.

Of these competitive factors, product quality and customer service are the most important since these attributes
assist wholesalers in developing strong relationships with professional contractors. Other competitive factors include
technical product knowledge and expertise, inventory management and the ability to secure favourable supply
contracts.

Most small- and mid-sized wholesalers typically confine their activities to a local market. Within local markets,
several wholesalers have been able to establish solid reputations with local contractors. Therefore, providing
superior customer service is essential to customer retention and attracting new clients.

While price and product range are important in any wholesaling industry, delivering goods on time is essential to
maintaining a strong customer base. The ongoing nature of construction projects requires that floor covering
products be provided in a timely manner. As a result, proximity to downstream construction sites provides the added
advantage of short delivery times and low transportation costs.

Operators in this industry also compete based on price. Securing favourable supply contracts permits operators to
better manage costs at lower rates. Companies, such as Shnier, have leveraged their extensive network of
distribution centres to negotiate lower supplier prices, thus reducing purchase costs and permitting them to
competitively price their products while maintaining high profit. Large companies not only benefit from strong buying
power, but from operational efficiencies gained through economies of scale that reduce labour costs.

EXTERNAL COMPETITION

Floor covering wholesalers experience competition from manufacturers in
terms of manufacturers selling directly to retailers.

The number of contractors and retailers that purchase directly from manufacturers has increased due to the rising
convenience of online technology. This industry also competes with major home improvement stores such as the
Home Depot Inc. Competition with these retail stores is relatively limited because of the higher costs associated with
purchasing from a retail store.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  The Floor Covering Wholesaling industry in Canada has
moderate barriers to entry. Large-scale wholesalers
generally have strong relationships with manufacturers
and benefit from more economical purchasing
agreements due to the high volumes of products ordered.
New entrants can generally compete effectively for
smaller-scale sales. However, new entrants will likely
experience several obstacles, since new operators may
encounter difficulty when negotiating purchase
agreements, which are essential to compete effectively
based on price.

Establishing credibility and gaining large clients will likely
require substantial marketing from new entrants.
Additionally, new entrants may require significant access
to capital to acquire the transportation and warehouse
equipment necessary to effectively compete in this
industry.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Light  

Industry Assistance None  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  The Floor Covering Wholesaling industry in Canada experiences a low level of globalization. There is virtually no
foreign ownership among industry players; however, several wholesalers do source their wares from international
producers. Some distributors do conduct wholesaling activities outside of Canada, most notably in the United States.
The industry, however, is characterized by a fragmented number of players that serve regional markets.
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Major Companies
There are no major players in this industry

Other Companies The Floor Covering Wholesaling industry in Canada is highly fragmented, with no industry player expected to
account for more than 5.0% of industry revenue in 2021. Industry participants typically distribute a wide variety of
floor covering products, including various types of hard floor, hardwood and resilient products to regional markets.
There are few industry operators large enough to operate on a national scale.

Centura Tile

  Market Share: 2.9%
  Founded in 1933 in Toronto, Centura Tile (Centura) has grown to be a leading distributor of flooring and wall

materials. Across all 12 Canadian locations, the company has a full showroom and storage warehouse. Centura
sells a wide variety of ceramic tile, porcelain, mosaics, stone, vinyl, rubber, carpet, laminate and wood. Centura also
provides installation services and caters to a variety of markets including architects, designers, contractors and
home centres. In recent years, the company has widely expanded its environmentally friendly building product
segment. This segment could be a potential source of growth over the coming years, as consumers and businesses
become increasingly concerned with sustainability. Although the company does not release its finances to the
public, IBISWorld estimates that the company will generate $91.8 million in industry-relevant revenue in 2021,
representing a 2.9% share of the market.

Shnier

  Market Share: 1.4%
  Founded in 1938 and headquartered in Brampton, ON, Shnier is one of the largest full-service distributors of floor

coverings in Canada. The company sells proprietary and branded products and programs spanning all flooring
categories through an established base of independent retailers. Shnier currently operates five warehouses, a sales
office and showroom facilities across Canada. Shnier sources its products from more than 100 suppliers that span
14 countries, according to the company's website. With more than 300 employees and an estimated 46,451 square
metres (500,000 square feet) of warehouse space across Canada, the company is equipped to service local
markets in and around Vancouver; Calgary; Montreal; and Dartmouth, NS. Shnier estimates that it handles more
than 100.0 million pounds of freight and receives more than 5,000 trailer loads of goods per year.

Shnier's products consist of both licensed and proprietary brands. The company has historically focused on
providing residential flooring solutions, although it recently expanded into commercial unit sales in 2010. Within
these two segments, the company sells to several corporate chains. Shnier's success over the years has attracted
Blue Point Capital Partners LLC (Blue Point), an established private equity company managing more than $800.0
million in committed capital. Blue Point acquired the company from its original founding family in 2013. Shnier is not
a publicly traded company, and therefore, does not release financial information. However, IBISWorld expects the
company to generate $45.9 million in industry-relevant revenue in 2021, representing a 1.4% share of the market.

Treadall Inc.

  Market Share: 1.2%
  Founded in 2009 and headquartered in Stittsville, ON, Treadall Inc. (Treadall) is a major distributor of commercial

floor covering mats and surfaces. The company operates more than 30 warehouse locations across North America.
The company's Canadian locations span across Ontario, New Brunswick, Manitoba, Alberta and British Columbia.
Unlike most industry operators, Treadall specializes in niche commercial consumers rather than general or
residential markets. The company's primary products include gym and fitness mats, horse stall mats, martial arts
mats and playground surfaces. In 2021, IBISWorld expects Treadall to generate $38.3 million in industry-relevant
revenue, accounting for a 1.2% share of the market.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Floor Covering Wholesaling industry in Canada has a
low level of capital intensity, with operators spending an
estimated $0.05 on capital for every $1.00 spent on labour
in 2021. Wholesalers primarily use machinery to transport
and store goods. The logistics of transporting goods from
producer to retailer or contractor requires operators to
maintain and frequently update the trucks and trailers they
use to transport their goods. Wholesalers also require
machinery to help transport and store merchandise within
their own facilities. Fork lifts and various kinds of moving
equipment are necessary to load and unload inventory in
and out of warehouses. Other capital expenses include the
cost of warehouses and offices.

Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change
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  The Canadian Floor Covering Wholesaling industry is not expected to contend
with significant levels of technological disruption in the near future.

This industry does not tend to experience significant technological change, as is typical for a wholesaling industry, with
most technological innovation in this industry focused primarily on methods of inventory tracking and management.
Technological advances regarding increasing efficiency in inventory tracking have tended to facilitate growth for operators
in this industry, rather than disrupting them. As a result, this industry is not expected to experience significant technological
disruptions moving forward.

The level of technology change is    Medium

  While there have been some technological developments in monitoring and
controlling operations over the past decade, the Canadian Floor Covering
Wholesaling industry experienced a low level of technological change overall.

The two technologies that have had a general influence on wholesaling include logistics management technologies and the
internet. Logistics management technologies include devices and software aimed at making distribution more efficient and
reliable. For example, advancements in the development of automated identification systems have helped wholesalers
track stock, personnel and equipment. Also, companies use satellite tracking systems to manage large fleets of delivery
trucks and computer systems help managers keep stock of inventory in warehouses. These technological infusions help
keep costs down while improving the quality of operators' services. However, software and devises can be expensive to
install and most new technological innovations are only used by the largest industry wholesalers.

The internet has also had a substantial effect on the way wholesalers operate within the industry. There has been an
increase in the number of wholesalers using online channels to advertise and sell their goods online. This influx of online
activity has provided consumers with more options to shop online and compare prices. In response, wholesalers have been
forced to become more price competitive. Overall, the internet is likely to make the industry more competitive overtime,
forcing wholesalers that previously had monopolies over local markets to become more efficient and effective distributors.
The internet has also helped manufacturers increasingly bypass wholesalers by enabling them to sell directly to customers.

Revenue
Volatility

The level of volatility is    Medium

  Over the five years to 2021, revenue for the Canadian Floor Covering
Wholesaling industry has been moderately volatile.

This is due to the mercurial nature of downstream residential and nonresidential construction markets, which can fluctuate
significantly from year to year. For instance, strong economic growth driven by fiscal stimulus and high commodity prices
resulted in gains in both markets during the middle of the five years to 2021. Prior to the current period, after several years
of unprecedented growth in Canada's multifamily stock, the number of new multiunits plummeted in 2013 to a more
traditional level. This, in turn, limited the need of new floor coverings, resulting in a sharp drop in revenue through that year.
Over the past five years, overall growth in the domestic housing market is expected to drive industry revenue growth.
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However, the COVID-19 (coronavirus) pandemic is expected to cause a decline in industry revenue in 2020 due to falling
residential construction activity amid a likely decrease in renovation activity. Industry revenue is expected to fluctuate an
average of 4.8% each year over the five years to 2021.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

The Floor Covering Wholesaling industry in Canada is not heavily regulated.

However, all industry operators must comply with all local, provincial and federal regulations pertaining to storing and
transporting goods, occupational health and safety and environmental policy. Operators must also adhere to certain
flammability requirements, which must be verified through a series of test methods.

Industry
Assistance

The level of industry assistance is    None and the trend is Steady

While the Floor Covering Wholesaling industry in Canada does not receive any
direct government subsidies, it is aided by several nongovernmental industry
associations such as the North American Association of Floor Covering
Distributors (NAFCD).

The NAFCD is a trade organization focused on supporting the interests of companies involved in the manufacture,
wholesale and retail of flooring covers. It advocates and lobbies for its members and provides them with pertinent
information on developments within the industry. The NAFCD also helps adjudicate problems and foster understanding and
cooperation between distributors, manufacturers and retailers of floor covering materials and relate products.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
($b)

2012 2,373 521 494 265 6,940 N/A N/A 388 N/A 176
2013 2,245 472 511 268 6,355 N/A N/A 339 N/A 184
2014 2,724 536 496 254 6,809 N/A N/A 389 N/A 191
2015 2,866 567 487 248 7,004 N/A N/A 403 N/A 173
2016 3,155 651 475 239 7,967 N/A N/A 465 N/A 156
2017 3,185 663 468 235 7,732 N/A N/A 450 N/A 159
2018 3,206 666 448 226 7,701 N/A N/A 446 N/A 161
2019 3,213 679 428 215 7,893 N/A N/A 471 N/A 161
2020 3,054 545 416 212 7,648 N/A N/A 455 N/A 146
2021 3,177 653 415 211 7,872 N/A N/A 469 N/A 145
2022 3,276 671 414 210 8,052 N/A N/A 480 N/A 154
2023 3,357 686 413 209 8,200 N/A N/A 490 N/A 159
2024 3,425 698 411 208 8,300 N/A N/A 497 N/A 163
2025 3,487 709 410 207 8,402 N/A N/A 503 N/A 167
2026 3,544 720 410 207 8,504 N/A N/A 510 N/A 171

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Value of
residential

construction
(%)

2012 -12.8 -6.67 -5.19 -7.35 0.36 N/A N/A -0.67 N/A 6.94
2013 -5.42 -9.40 3.44 1.13 -8.43 N/A N/A -12.6 N/A 4.79
2014 21.4 13.7 -2.94 -5.23 7.14 N/A N/A 14.5 N/A 3.83
2015 5.19 5.76 -1.82 -2.37 2.86 N/A N/A 3.75 N/A -9.50
2016 10.1 14.8 -2.47 -3.63 13.7 N/A N/A 15.4 N/A -9.94
2017 0.95 1.84 -1.48 -1.68 -2.95 N/A N/A -3.40 N/A 2.19
2018 0.65 0.43 -4.28 -3.83 -0.41 N/A N/A -0.83 N/A 0.93
2019 0.21 1.92 -4.47 -4.87 2.49 N/A N/A 5.65 N/A -0.12
2020 -4.94 -19.7 -2.81 -1.40 -3.11 N/A N/A -3.49 N/A -9.14
2021 4.00 19.7 -0.25 -0.48 2.92 N/A N/A 3.14 N/A -0.69
2022 3.14 2.80 -0.25 -0.48 2.28 N/A N/A 2.45 N/A 6.22
2023 2.46 2.25 -0.25 -0.48 1.83 N/A N/A 1.97 N/A 3.04
2024 2.00 1.74 -0.49 -0.48 1.21 N/A N/A 1.36 N/A 2.47
2025 1.81 1.63 -0.25 -0.49 1.22 N/A N/A 1.34 N/A 2.38
2026 1.63 1.43 0.00 0.00 1.21 N/A N/A 1.29 N/A 2.49

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 21.9 N/A N/A 342 16.4 14.0 55,951
2013 21.0 N/A N/A 353 15.1 12.4 53,407
2014 19.7 N/A N/A 400 14.3 13.7 57,086
2015 19.8 N/A N/A 409 14.1 14.4 57,581
2016 20.6 N/A N/A 396 14.7 16.8 58,403
2017 20.8 N/A N/A 412 14.1 16.5 58,135
2018 20.8 N/A N/A 416 13.9 17.2 57,889
2019 21.1 N/A N/A 407 14.7 18.4 59,673
2020 17.9 N/A N/A 399 14.9 18.4 59,440
2021 20.5 N/A N/A 404 14.8 19.0 59,566
2022 20.5 N/A N/A 407 14.7 19.4 59,662
2023 20.4 N/A N/A 409 14.6 19.9 59,744
2024 20.4 N/A N/A 413 14.5 20.2 59,831
2025 20.3 N/A N/A 415 14.4 20.5 59,902
2026 20.3 N/A N/A 417 14.4 20.7 59,948

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Statistics Canada
http://www.statcan.gc.ca

North American Association of Floor Covering Distributors
http://www.nafcd.org

World Floor Covering Association
http://www.wfca.org

Industry Jargon LAMINATE FLOORING
A multilayer synthetic flooring product typically made of melamine resin and fibre, fused together with a lamination
process into a board material that simulates wood or stone.

LUXURY VINYL TILES
Vinyl floors that are decoratively patterned to emulate the look of natural wood, granite or other types of flooring.

RESILIENT FLOORING
Made from a highly engineered combination of polymer materials that have some elasticity, giving the flooring a
degree of flexibility called resilience.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
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with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
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whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
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purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.
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