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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• Revenue for the TV and Appliance Wholesaling industry in Canada is expected to increase in 2020 as people
spend more time at home due to work-from-home arrangements and increased home appliance usage. For more
detail, please see the Current Performance chapter.

• Upstream manufacturers have dealt with shortages and temporary closures. This has put upward pressure on
purchasing costs, pressuring industry profitability. For more detail, please see the Cost Structure Benchmarks
chapter.

• The temporary boom in sales is expected to subside in 2021. However, this is dependent on whether employers
have employees return to offices or permit them to continue to work from home. Longer periods of working from
home means increased appliance usage, which is beneficial to the industry. For more detail, please see the Industry
Outlook chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Canadian TV and Appliance Wholesaling industry wholesales a range of electric household appliances, such as

refrigerators and washing machines and consumer electronics, such as TVs, DVD players and stereo systems.
Goods are purchased from domestic and international manufacturers and then sold to mass merchandisers,
department stores, home improvement stores and other appliance retailers.

Major Players Whirlpool Canada LP

Main Activities The primary activities of this industry are:

Household cooking appliance wholesaling

Household refrigerators and home freezer wholesaling

Household laundry equipment wholesaling

TV wholesaling

Home audio equipment wholesaling

Automotive radio wholesaling

Electronics wholesaling

Electric water heater wholesaling

The major products and services in this industry are:

Household appliances

TVs

Audio and video equipment

Other electronics, appliances and replacement parts
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Supply Chain

SIMILAR INDUSTRIES

Household Appliance
Manufacturing In Canada

Computer & Packaged Software
Wholesaling in Canada

Electrical Equipment Wholesaling
in Canada

Electronic Part & Equipment
Wholesaling in Canada

Consumer Electronics Stores in
Canada

     

     

RELATED INTERNATIONAL INDUSTRIES

TV & Appliance Wholesaling in
the US

Household Appliance Wholesaling
in Australia

Household Appliance & Television
Wholesaling in the UK

Household Appliance Wholesaling
in New Zealand
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Industry at a Glance
Key Statistics

$10.4bn
Revenue

Annual Growth

2015–2020

0.2%

Annual Growth

2020–2025

-1.7%

Annual Growth

2015–2025

 

$727.1m
Profit

Annual Growth

2015–2020

-4.8%

  Annual Growth

2015–2020

 

7.0%
Profit Margin

Annual Growth

2015–2020

-2.0pp

  Annual Growth

2015–2020

 

575
Businesses

Annual Growth

2015–2020

-2.4%

Annual Growth

2020–2025

-2.0%

Annual Growth

2015–2025

 

6,109
Employment

Annual Growth

2015–2020

-3.5%

Annual Growth

2020–2025

-2.0%

Annual Growth

2015–2025

 

$419.1m
Wages

Annual Growth

2015–2020

-3.6%

Annual Growth

2020–2025

-2.0%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

3.2%
Demand from building,
developing and general
contracting

-0.2%
Demand from electronics and
appliance stores

1.6%
Per capita disposable income

1.9%
Value of residential construction

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low   Regulation & Policy

Light / Steady

  Technology Change
Low

MIXED IMPACT

  Revenue Volatility
Medium   Capital Intensity

Medium

  Barriers to Entry
Medium / Steady   Industry Globalization

Medium / Increasing

  Competition
Medium / Steady

NEGATIVE IMPACT

  Life Cycle
Decline   Industry Assistance

Low / Steady

 

Key Trends

 Operators have started implementing virtual warehouses

 For decades, retailers represented the industry's largest
downstream market

 The industry's operating environment has been affected by a
depreciating loonie

 Rising external competition is a significant threat to the
industry

 The industry will likely experience a drop in demand from the
downstream retail market

 The industry profit margin is anticipated to increase

 Industry sales have been tempered by rising competition
from manufacturers that sell directly to retailers and e-
commerce platforms
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Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  High Revenue per Employee

   

WEAKNESSES

  Low & Steady Level of Assistance

  Decline Life Cycle Stage

  High Product/Service Concentration

  High Capital Requirements

   

OPPORTUNITIES

  Demand from electronics and appliance stores

   

THREATS

  Low Revenue Growth (2005-2020)

  Low Revenue Growth (2015-2020)

  Low Outlier Growth

  Low Revenue Growth (2020-2025)

  Low Performance Drivers

  Per capita disposable income
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Executive Summary A new show: Technological developments in electronics are expected to
partially support industry demand

The TV and Appliance Wholesaling industry in Canada was favourably affected by rising demand from the building
and contractor market between 2015 and 2019. As new homes, apartments and condominiums were built across
Canada, contractors and developers relied on the expansive inventory and brand diversity of TV and appliance
wholesalers, purchasing standard household appliances, including ovens and refrigerators, from industry operators.
However, the declining price of most consumer electronics and industry exit of smaller wholesalers have pressured
industry expansion prospects. As a result, industry revenue is projected to increase at an annualized rate of 0.1% to
$10.4 billion over the five years to 2020. However, temporary closure of non-essential businesses and work-from-
home arrangements have led to people spending more time at home. This has led to increased usage of home
appliances, which has led to more wear and tear and the need to replace older appliances with newer ones. Thus,
industry revenue is actually expected to increase 3.1% in 2020, despite the COVID-19 (coronavirus) pandemic
negatively affecting large swaths of the economy.

Industry sales during this period have been tempered by rising competition from manufacturers that sell directly to
retailers and e-commerce platforms. While the sales offices of manufacturers, regardless of where the appliances
are manufactured, are included in the industry, this negatively affects smaller industry wholesalers as downstream
markets can easily deal directly with the manufacturer. Additionally, consumer electronics and appliance stores, a
key buying industry, experienced mounting pressure from online retailers over the five years to 2020. Similar to large
electronics stores, online retailers can circumvent domestic industry wholesalers, procuring items directly from
manufacturers to secure more favourable purchasing agreements. As consumers purchased more TVs and other
related products online, industry operators were left out of the supply chain. This development, combined with the
coronavirus pandemic that has increased purchasing-related costs and facility cleaning costs, is expected to lead to
a decrease in the industry profit margin, measured as earnings before interest and taxes, over the five years to
2020.

Over the five years to 2025, an expanding residential renovation market and technological developments in
electronics, such as internet-enabled TVs and energy-efficient appliances, will partially support overall demand for
industry-related products. However, the coronavirus pandemic has led to a relatively high revenue starting point in
2020 that is only expected to be temporary. Furthermore, as brick-and-mortar retailers, which are a significant
downstream market, continue to compete with e-commerce retailers, this market segment is expected to negatively
affect industry revenue. Continued declines in the prices of industry products will likely also encourage revenue
declines. The downward trends in employment and wages are expected to persist as smaller industry operators
continue to exit the industry. Thus, industry revenue is expected to decline at an annualized rate of 1.7% to $9.5
billion over the five years to 2025.
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Industry Performance

Key External
Drivers

Per capita disposable income

During periods of low disposable income, retail demand declines as consumers with less spending money either
delay or cut back on purchases of industry products. As a result, wholesale demand falls as retailers purchase fewer
goods to fill their inventory. In contrast, rising disposable incomes can provide a base for industry sales, as retailers
will purchase more from industry operators, leading to higher industry demand. Per capita disposable income is
expected to increase in 2020, representing a potential opportunity for the industry.

 

Demand from electronics and appliance stores

Consumer electronics stores, in particular small and medium ones, source their inventory from wholesalers.
Therefore, a decline in demand from consumer electronics stores will decrease the revenue for wholesalers in this
industry. Demand from consumer electronic stores is expected to decrease in 2020, posing a potential threat to the
industry.

 

Demand from building, developing and general contracting

Professional contractors commonly purchase home appliances during home construction and renovation projects.
Demand from this segment has increased as an expanding and progressively wealthy Canadian population boosted
residential construction activity. With greater demand, contractors purchased more industry-related appliances.
Demand from building, developing and general contracting is expected to decrease in 2020.

 

Value of residential construction

The value of residential construction provides estimates of the totaldollar value of residential construction work done
in Canada. Constructionprofessionals and contractors commonly purchase home appliances during
homeconstruction and renovation projects. Over the past five years, rises indisposable income and employment
rates, barring 2020, have bolstered privatespending on these projects. With greater demand for home-building
services,contractors purchased more industry-relevant appliances. The value ofresidential construction is expected
to decrease in 2020.
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Current
Performance

The TV and Appliance Wholesaling industry in Canada is expected to
expand slightly over the five years to 2020.

Positive macroeconomic factors between 2015 and 2019 served to boost growth. However, rising competition
placed downward pressure on expansion. Lastly, the rapid spread of COVID-19 (coronavirus) led to developments
that are expected to be temporary. Industry revenue is projected to increase marginally at an annualized rate of
0.1% to $10.4 billion over the five years to 2020. Furthermore, industry revenue is expected to increase 3.1% in
2020 as temporary closure of non-essential businesses and work-from-home arrangements have led to people
spending more time at home. This has led to increased usage of home appliances, which has led to more wear and
tear and the need to replace older appliances with newer ones. During the same period, per capita disposable
income is expected to increase at an annualized rate of 1.7%, as the coronavirus pandemic has led to fiscal stimulus
and increased unemployment benefits from the government. While some electronics such as TVs are not
considered a necessity, the need for ovens and fridges would be deemed so, as people need to store food and
cook. Thus, while disposable income and the savings rate have increased, consumers are allocating more of their
income to appliance purchases.

BUILDING MARKETS SUSTAIN DEMAND

Between 2015 and 2019, favourable demographics, along with an
expanding and urbanizing population in Canada, boosted residential
construction activity, which in turn, increased demand for industry
products from residential builders and contractors.

For example, the value of residential construction, Statistics Canada's measure of total spending on new residential
dwellings and renovation work, is expected to increase at an annualized rate of 0.9% between 2015 and 2019. As
apartment renovations and construction increased, builders, contractors and property owners opted to install
appliances with the latest technology to attract residents. Contractors typically buy industry-related items from
industry wholesalers, largely because TV and appliance wholesalers maintain an expansive inventory with product
and brand diversification. As a result, companies that cater to the construction and contractor markets, such as
industry major player Coast Wholesale Appliances Inc., experienced an increase in revenue over the five years to
2020.

RETAIL MARKET DYNAMICS

Despite the coronavirus pandemic drastically curtailing consumer
spending in 2020, it is still expected to rise during the current period.

As purchases of home electronics and certain major appliances are discretionary, this positively contributes to the
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industry's positive performance in terms of volume. However, diminishing prices of many industry products have
offset much of the positive benefit from increased sales volume. External competition from e-commerce platforms
and generalized wholesalers, coupled with an increased presence from big box retailers, has also put pressure on
pricing.

Big box retailers and wholesale clubs, such as Walmart Canada Corporation, typically are able to benefit from
economies of scale and as they grow, they are better able to negotiate supply contracts with wholesalers, which
include manufacturers that operate sales branches in Canada. By dealing directly with the sales branch of the
manufacturer and having some pricing leverage, smaller wholesalers have been under increasing pressure. As a
result, the number of industry enterprises is estimated to decline at an annualized rate of 2.4% to total 575
companies over the five years to 2020.

For decades, retailers represented the industry's largest downstream market. However, the emergence of big box
electronics stores, such as Best Buy Canada Ltd., with cutting-edge supply chain and logistics technology,
dramatically restructured the relationship between manufacturers and the retail market, cutting out the need for a
wholesaler or a middleman. This trend, known as disintermediation, significantly reduced industry demand since
these stores previously purchased large volumes of goods from industry operators. As price pressures continued to
mount and smaller-sized businesses were squeezed out of this competitive environment, the practice became more
common. Even large brick-and-mortar appliance and electronics stores struggled over the past five years, as
consumers increasingly purchased industry-related items from online retailers such as Amazon.com Inc., which
required many brick-and-mortar establishments to reconsider their suppliers accordingly to stave off declines in
profitability.

Rising competition from online and large retailers has created a difficult operating environment for small- and
medium-sized independent electronics retailers. These retailers still rely on industry wholesalers and were forced to
significantly pare their inventory, which has constrained the industry profit margin during the current period. More
importantly, the coronavirus pandemic has led to developments with differing effects on industry profitability.
Upstream supply chain disruptions, increased frequency of cleaning facilities and increased demand for products
are among these developments. As a result, the net effect is expected to be a decrease in the industry profit margin,
measured as earnings before interest and taxes, over the five years to 2020.

The industry's operating environment was also affected by a depreciating Canadian dollar. With a significant portion
of household electronics and appliance manufacturing done abroad, wholesalers that import industry relevant-
products from foreign companies were pressured by a weaker Canadian dollar. Fortunately, manufacturers also
compete on the basis of price, which is expected to offset the weaker loonie.

RESTRUCTURING TO STYMIE DECLINE

Smaller industry operators have responded to a diminishing retailer
market by selling more niche products and offering new services.

TV and appliance wholesalers have increasingly targeted value-added resellers that sell a specialized assortment of
products to consumers, such as home theatre systems, and therefore command a higher profit margin. Industry
operators have also continued to deliver stock directly to resellers' customers, reducing the need for double
handling. These extended services have boosted business for some TV and appliance wholesalers over the past
five years. Additionally, over the five years to 2020, industry operators started implementing virtual warehouses,
eliminating resellers' need to hold stock. This and the exit of smaller wholesalers have resulted in an annualized
3.5% decline in industry employment to 6,109 industry workers over the five years to 2020.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable

income
($)

2011 11,613 1,695 931 704 6,465 N/A N/A 421 N/A 28,391
2012 11,257 1,666 884 672 6,436 N/A N/A 425 N/A 28,883
2013 10,560 1,781 864 655 6,538 N/A N/A 414 N/A 29,369
2014 9,919 1,689 885 667 6,943 N/A N/A 466 N/A 29,466
2015 10,310 1,507 862 650 7,306 N/A N/A 504 N/A 30,804
2016 9,769 1,372 850 639 7,260 N/A N/A 497 N/A 30,333
2017 10,555 1,406 842 630 6,473 N/A N/A 415 N/A 30,713
2018 10,510 1,319 834 621 6,048 N/A N/A 437 N/A 30,873
2019 10,079 1,321 783 582 6,119 N/A N/A 419 N/A 31,217
2020 10,387 1,245 773 575 6,109 N/A N/A 419 N/A 33,528
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Industry Outlook
Outlook Over the five years to 2025, revenue for the TV and Appliance Wholesaling

industry in Canada is expected to falter amid rising external competition,
despite an anticipated economic recovery and improving macroeconomic
indicators, decreasing at an annualized rate of 1.7% to $9.5 billion.

While improving macroeconomic indicators point to industry expansion, the COVID-19 (coronavirus) pandemic has
led to a serendipitous boom for demand for home appliances in 2020. This means that industry revenue is starting
from a relatively high level and the boom in demand is expected to only be temporary.

There is also the expectation of a divergence in performance of relevant macroeconomic factors for the industry's
product demand during the outlook period. The value of residential construction, which measures new construction
and renovation work on single- and multifamily homes, is anticipated to increase at an annualized rate of 3.2% over
the five years to 2025. It is expected that apartments, condominiums and other multifamily developments will
continue to outperform regular, single-family homes, with construction of these types of dwellings likely to increase.
To attract residents, property managers will likely continue to purchase cutting-edge household appliances, such as
dishwashers, ovens and refrigerators, installing them in each new apartment or living unit and ultimately
encouraging sales for industry wholesalers. Homeownership and residential renovation expenditure are also
expected to rise during the outlook period, to the benefit of the industry. However, per capita disposable income is
expected to decline as stimulus from the Canadian government and an increase in unemployment benefits led to a
significant increase in disposable income in 2020, leading to a high base figure. As these measures are only
expected to be temporary, per capita disposable income is expected to decline, potentially reducing consumers'
propensity to purchase industry goods.

In addition to effects on the industry as a result of macroeconomic variables, rising external competition is a
significant threat to the industry and is expected to hinder the industry's long-term viability. First and foremost,
despite a favourable domestic economic climate, competition from e-commerce platforms is projected to stymie
industry expansion in upcoming years as companies such as Amazon.com.ca Inc. continue to gain salience in the
Canadian market. While this competition is not expected to negatively affect the largest distributors and major
manufacturers that have distribution centres and sales offices in Canada, the majority of the industry's operators are
small and more susceptible to online competition.

Furthermore, retail stores are a significant downstream industry. The increasing acquisitions of retail outlets by big
box retailers and wholesale clubs facilitates improved buying power for these companies, giving retailers more
leverage in negotiations, which may limit the price that a manufacturer can charge a large retailer. Accordingly,
many of these large retailers have been negotiating purchasing contracts directly through large manufacturers and
their sales offices, thereby eliminating the need for industry distribution operations via smaller wholesalers. Further
compounding these pressures, the price of most industry products has declined, particularly TVs and stereo
equipment, which have tempered revenue expansion potential. This is expected to persist over the next five years.
All these factors interact with each other, ultimately defeating the combined strength of the aforementioned positive
macroeconomic factors that would otherwise benefit the industry.

DEMAND DEVELOPMENTS FOR APPLIANCES

Increasing demand for industry-related products is not expected to keep
up with their decline in price to sustain demand.
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Efforts to reduce household energy expenditures will likely encourage future demand for energy-efficient appliances,
which should boost industry sales by volume. Since consumers are becoming increasingly aware of their energy
consumption and waste output, manufacturers have developed new technologies to cater to that awareness. In
particular, developments in energy-efficient motors for washing machines and refrigerators and innovation in
photovoltaic technologies for water heaters, are likely to increase overall demand for these products sold by industry
operators.

However, the industry will likely experience an extended drop in demand from the downstream retail market. Brick-
and-mortar stores and online retailers will continue to source TVs and appliances directly from manufacturers, which
is likely to negatively affect smaller industry operators. Nonetheless, many of the industry's larger operators are
expected to fare well as they would most likely be sales offices of manufacturers that market their products. Other
operators may adapt by serving markets such as niche electronics and appliance resellers and specialized
businesses. For example, industry wholesalers carrying a diverse range of appliances and electronics may sell to a
reseller that specializes in audio and video equipment or food service establishments. Such stores rely on industry
operators' scale and scope of inventory within a particular niche, as wholesalers provide one point of contact for a
diverse range of industry-related products and brands. Still, the decline in smaller wholesalers is projected to hinder
industry development, with the number of enterprises expected to contract an annualized 2.0% over the five years to
2025, reaching 519 companies. Consequently, this decline in the number of industry operators is projected to
instigate a similar contraction in employment, which is expected to decline at an annualized rate of 1.4% to total
5,526 employees during the same period.

INDUSTRY PROFIT

The industry profit margin is anticipated to increase over the five years to
2025, as the industry profit margin is expected to grow from a relatively
lower base figure in 2020.

The temporary factors affecting the industry profit margin in 2020, such as shortages of certain items; work-from-
home orders leading to temporary increases in demand; and reduced costs related to cleaning and sanitizing
warehouses and offices, are expected to subside substantially during the outlook period. However, external
competition may provide some downward pressure on the industry profit margin as companies may need to reduce
their price mark-up. Over the next five years, a slight expected increase in the Canadian effective exchange rate
index, which is a weighted average of bilateral exchange rates between Canada and its major trading partners, will
likely prevent a significant rise in purchasing costs, as industry operators commonly supply TVs and household
appliances from manufacturers located in the United States and overseas. As purchases are the largest cost for
industry operators, this may partially offset the increased effect from external competition over the next five years.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income  ($)

2020 10,387 1,245 773 575 6,109 N/A N/A 419 N/A 33,528
2021 10,122 1,266 761 565 6,013 N/A N/A 412 N/A 31,957
2022 9,914 1,285 745 553 5,890 N/A N/A 404 N/A 32,422
2023 9,780 1,274 730 542 5,764 N/A N/A 395 N/A 32,586
2024 9,653 1,266 715 531 5,635 N/A N/A 387 N/A 32,684
2025 9,531 1,247 699 519 5,526 N/A N/A 380 N/A 32,767
2026 9,407 1,236 683 506 5,426 N/A N/A 373 N/A 32,874
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Industry Life Cycle The life cycle stage of this industry is    Decline

LIFE CYCLE REASONS

Companies are expected to continue to exit the industry

The industry has static product offerings and fixed markets

Operators are streamlining operations to cut costs

The TV and Appliance Wholesaling industry in Canada is in the declining stage of its life cycle, characterized by
negative growth rates, static product offerings and fixed markets. Over the 10 years to 2025, industry value added
(IVA), which measures an industry's contribution to the overall economy, is expected to decrease at an annualized
rate of 1.9%. In comparison, Canadian GDP is projected to expand at an annualized rate of 1.8% during the same
period.

IVA growth measures economic contribution using capital expenditures, revenue, profit and wages to determine how
much money goes back into the broader economy. The aforementioned decline in IVA is primarily attributed to
weakening employment prospects for the industry as it streamlines its processes and takes advantage of
automation whenever possible. Over the 10 years to 2025, the number of industry employees is expected to
decrease at an annualized rate of 2.8%, which is expected to catalyze a more profound decrease in wage
expenditures, thereby contributing to IVA contraction.

Over the 10 years to 2025, an increasing number of retailers, e-commerce sites and manufacturers are anticipated
to compete with industry operators, pressuring industry revenue. This is evidenced on the long-term decline in
establishments and enterprises, as companies have exited the industry. However, a reliance on other markets, such
as builders and contractors, offers the potential for industry revenue growth. A forecasted continued expansion in
Canadian residential contraction will likely boost demand from contractors that commonly purchase products from
industry operators to outfit new apartments, condominiums and homes with ovens, refrigerators and dishwashers.
Nevertheless, a greater dependence on this market will only increase the industry's susceptibility to changes in
broader macroeconomic factors.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Consumer Electronics Stores in Canada

Department Stores in Canada

Warehouse Clubs & Supercentres in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Audio & Video Equipment Manufacturing in Canada

Major Household Appliance Manufacturing in Canada

2nd Tier

Metalworking Machinery Manufacturing in Canada

Structural Metal Product Manufacturing in Canada

Aluminum Manufacturing in Canada

Products & Services

  TVS

In 2020, TVs are expected to account for 25.4% of revenue for the TV and
Appliance Wholesaling industry in Canada.

An expanding population and an increasing homeownership rate in Canada have increased TV sales nationwide,
providing a boost to industry revenue. At the same time, constantly evolving technologies, such as flat-screen, HD,
LED TVs and smart TVs that have built-in wireless internet connections, have provided consumers with an incentive
to keep purchasing the latest items. Nonetheless, the decline in the price of TVs has diminished this segment's
share of industry revenue over the five years to 2020 despite rising sales in terms of volume.

HOUSEHOLD APPLIANCES

Household appliances are expected to account for 67.0% of total industry
revenue in 2020.

This segment includes small household appliances such as vacuum cleaners, irons, electric razors, hair dryers,
microwaves, toasters, coffee machines, blenders, sewing machines and other personal care and small kitchen
appliances. It also includes major household appliances such as refrigerators, electric washing machines and
clothing dryers, household ranges and ovens, refrigerators and freezers. While major household appliances
represent a small portion of industry sales in terms of volume, their relatively high price points secure a sizable share
of industry revenue derived from these products. This segment's share of revenue has increased over the past five
years amid rising homeownership rates, despite rising competition from online retailers.

AUDIO AND VIDEO EQUIPMENT

Audio and video equipment, which includes loudspeakers, radios,
stereos, music players, digital cameras, camcorders and other related
accessories, are expected to account for 3.8% of industry revenue in 2020.
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In line with the overall industry, heightened competition caused retail stores to reduce their audio and video
equipment purchases from wholesalers over the past five years. As big-box stores commonly procure audio and
video equipment items directly from manufacturers, this segment's share of total industry revenue slightly declined
over the past five years.

OTHER ELECTRONICS, APPLIANCES AND REPLACEMENT PARTS

Other electronics and appliances include telephones, electric water
heaters for homes and home office equipment, such as calculators and
copy machines, among others.

Replacement parts, primarily for major household appliances, such as ovens, refrigerators and washing machines,
are also included in this segment. This segment accounts for an estimated 3.8% of industry revenue in 2020.

Demand
Determinants

Since retailers account for the majority of the Canadian TV and Appliance
Wholesaling industry's sales, downstream demand at the retail level is the
main determinant of industry health.

Changes in retail demand, in turn, are affected by factors such as employment, disposable income levels and
consumer spending. Retail demand for highly discretionary products, such as home audio equipment, is even more
susceptible to these factors, as consumers can easily postpone these purchases during periods of rising
unemployment and economic uncertainty.

Over the past decade, demand from the retail segment has been negatively affected by the pattern of manufacturers
that vertically integrate their own distribution networks into their businesses and supply directly to consumers. In
addition, the shift in the retail market away from small stores toward superstores has increased this propensity to
vertically integrate as many big-box retailers buy directly from manufacturers through their sales offices, which are
included in this industry. In this way, large retailers can secure the most cost-effective purchasing contracts while
manufacturers can ensure their market presence without a middleman.

The TV and Appliance Wholesaling industry in Canada also provides home appliances to the construction and
homebuilding markets. Accordingly, factors which affect residential construction ultimately influence industry sales.
Over the five years to 2020, housing starts are expected to increase, as developers and homebuyers have had
access to historically low interest rates and disposable incomes rose across Canada. An increase in demand from
building and contracting markets, therefore, provided a boost to industry sales during this period, although this
pattern was offset by weaker commercial construction activity.

Major Markets

  RETAILERS

In 2020, retailers are expected to account for 43.7% of revenue for the TV
and Appliance Wholesaling industry in Canada.

This segment is generally divided into large retailers and independent retailers. Large retailers consist of traditional
consumer electronics stores, mass merchandisers, department stores and home improvement stores. Improvements
in production and supply chain efficiencies have increasingly enabled manufacturers that operate sales offices and
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distribution centres to sell industry related products directly to retailers. These sales offices are included in this
wholesaling industry, to the detriment of smaller, independent wholesalers. The independent retailer market has also
experienced a decline in demand over the past five years, primarily due to the proliferation of large external
competitors that offer industry products at low prices.

OTHER WHOLESALERS AND RESELLERS

The distribution market is expected to account for 46.5% of total industry
revenue in 2020.

This market contains value-added resellers that package and partner industry products such as audio equipment,
before marketing this assortment as home or car entertainment systems, among others. Other resellers may provide
a more specialized assortment of products, sourcing products from a diversified TV and appliance wholesaler and
catering their product offerings for specific markets such as domestic consumption or food service establishments.
Over the past five years, industry operators have been providing wholesalers and resellers with virtual warehouses,
eliminating resellers' need to hold stock and provide added value to doing business with the wholesaler. Some
wholesalers also deliver stock directly to resellers' customers, reducing the need for double handling.

GOVERNMENT AND PUBLIC ORGANIZATIONS

Government bodies and other public organizations provide a stable
stream of revenue for most distributors.

Local, provincial and federal government facilities require a myriad of appliances and televisual products for
communications and housekeeping activities. Similarly, nonprofit institutions are a source of demand for similar
appliances and TVs. Combined, this segment comprises an estimated 3.9% of industry revenue in 2020. Demand
from these institutions is generally steady.

BUILDING CONTRACTORS

Residential building contractors are expected to account for 3.0% of
industry revenue in 2020.

This market segment includes professional contractors that purchase home appliances for home construction,
kitchen remodelling and other renovation projects.

OTHER BUSINESSES

Businesses, such as hotels and restaurants, also source electronics and
home appliances through wholesalers, and represent the remaining 3.0%
of industry revenue in 2020.

Businesses, unlike the everyday consumer, purchase a wide stock of appliances from multiple manufacturers.
Industry wholesalers offer extensive product and brand variety with the ease of dealing with one point of contact and
provide value-added services. IBISWorld estimates that this segment has remained relatively unchanged over the
past five years due to its eclectic range of businesses ranging from manufacturers to service companies.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

As a wholesaling industry, the federal government does not compile trade data for the TV and Appliance
Wholesaling industry in Canada. Regardless, imports and exports of computers and peripheral equipment are
common. Additionally, industry operators commonly source TV and major appliances from manufacturers located in
the United States or in emerging countries, such as China. For more on international trade of audio equipment, TVs
and major appliances at the manufacturing level, refer to the Audio and Video Equipment Manufacturing industry in
Canada (IBISWorld report 33431CA) and the Major Household Appliance Manufacturing industry in Canada
(33522CA).
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Business
Locations

  The main determinants for the concentration of industry establishments include demographic patterns, per capita income
distribution and corporate headquarters locations alongside proximity to upstream manufacturers and downstream markets. The
majority of establishments in the TV and Appliance Wholesaling industry in Canada, therefore, are located in Ontario, British
Columbia and Quebec.

Ontario

Ontario is expected to account for 50.3% of industry establishments in 2020, which is higher than the province's 38.8% share of
the Canadian population. According to Statistics Canada, Ontario has a median family income that regularly exceeds that of other
provinces. With a high base of discretionary income, consumers in this region are more willing and able to purchase industry
products, such as TVs and audio equipment. Expansive residential and commercial construction in Ontario has also boosted
demand for new household appliances such as ovens, dishwashers and washing machines.

Industry establishments located in Ontario are close to major upstream suppliers and downstream markets. Just over 40.0% of
downstream electronics and appliance stores and more than half of Canada's household appliance manufacturers are located in
Ontario. Industry operators that source their products from US manufacturers also benefit from Ontario's large cross-border
transportation infrastructure, including the Windsor-Ambassador Bridge, the Sarnia-Blue Water Bridge and the Fort Erie-Peace
Bridge, which regularly account for half the cross-border truck traffic.

British Columbia

British Columbia is expected to account for 20.9% of industry establishments in 2020, which is much higher than its 13.5% share
of Canada's population. British Columbia has experienced an expansion in residential and commercial construction over the past
five years, barring 2020, boosting sales to industry operators that sell major household appliances to builders and contractors. In
particular, the province's budding tech sector has galvanized demand for industry products, contributing to the province's growing
presence in the industry.

Quebec

Quebec is expected to account for 17.4% of industry establishments in 2020. Quebec is Canada's second-most populated
province comprising an estimated 22.6% share of the population. Similar to Ontario, industry establishments in this region benefit
from an affluent and urban population that commonly purchases industry products. Industry operators in Quebec are also close to
suppliers and downstream markets, as the region accounts for a significant share of electronics and appliance stores and
household appliance manufacturers.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The TV and Appliance Wholesaling industry in Canada exhibits low market share concentration. The majority of
operators in this industry are small- and medium-sized establishments supplying the local retail, construction and
other business demand in their communities. In 2020, 48.1% of employing industry operators are expected to have
fewer than five employees, and 64.6% are expected to employ fewer than 10 employees. More broadly, 96.7% of all
employing industry operators have a staff of fewer than 100 people. Moreover, 49.4% of industry operators are
considered nonemployers in 2020, which implicitly limits the size and scope of operations. The industry's largest
operator, Whirlpool Canada LP, has a major presence in Canada and is estimated to generate in excess of $1.3
billion in annual revenue.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having a loyal customer base:
Having a loyal customer base where customers become repeat purchasers of home appliances and related
equipment provides industry operators with a steady stream of revenue.

Having links with suppliers:
Having links with a diverse range of suppliers provides industry operators with the ability to provide a wider range of
products to a wider range of customers.

Guaranteed supply of key inputs:
Established links with manufacturers and suppliers are critical for meeting customer orders and preventing clients
from using other wholesalers for distribution.

Having a good technical knowledge of the product:
Sales and support staff should have a good working knowledge of the products sold by the company. Strong
technical knowledge is highly necessary for industry operators that distribute appliance parts.

Ability to control stock on hand:
Wholesalers must have sufficient stock levels to meet the changing needs of appliance retailers. At the same time,
holding too much inventory can cut into profit, as storage and transportation costs are a significant expense for
industry operators.

Ability to establish remote work arrangements for employees:
While some employees need to remain on-site for inventory management and order fulfillment, companies have
needed to create remote work arrangements for marketing, sales and other job functions to mitigate the spread of
COVID-19 (coronavirus).
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Cost Structure
Benchmarks

  Profit

Profit, measured as earnings before income and taxes, varies based on
the size and scope of industry operations. Over the five years to 2020,
profit for the average industry operator is expected to decrease as the
COVID-19 (coronavirus) pandemic has affected the industry in 2020.
Increased safety protocol to comply with social distancing guidelines,
increased spending on cleaning products and supply chain disruptions
in upstream markets have put downward pressure on the industry profit
margin in 2020. However, an increase in downstream demand has
encouraged upward pressure on the industry profit margin. As a result
of these developments, the net effect is expected to be a slight
decrease in the industry profit margin between 2019 and 2020.

 

  Wages

Wages are expected to account for just 4.0% of total revenue in 2020.
Warehouse operations for industry wholesalers generally require limited
labour for daily tasks, such as storing, sorting and transporting goods.
Industry operators must also employ skilled and knowledgeable
salespeople to attract clients from key downstream markets, such as
builders, property owners and contractors. Still, automated inventory
systems and online ordering capabilities have diminished the need for
human labour. Accordingly, wages as a share of revenue have
decreased from 4.9% in 2015, as labour replacing investments
gradually enhanced operator efficiency.
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  Purchases

Purchases are the largest expense for industry operators, accounting
for an estimated 70.5% of revenue in 2020. This share is typical of
wholesale industries, as operators must purchase large amounts of
inventory to resell it to downstream retailers, niche distributors and
other businesses. Over the five years to 2020, purchase costs are
expected to increase slightly. This is mainly due to disruptions in
upstream manufacturing industries as a result of the coronavirus
pandemic in 2020. Temporary factory closures that have reduced
supply for some brands, coupled with spikes in demand for kitchen and
laundry appliances as people are spending more time at home, have
led to an increase in purchasing costs for the industry. This is because
these factors have enabled manufacturers to charge higher prices for
in-demand appliances to wholesalers.

 

  Marketing

Marketing costs are expected to account for 2.5% of industry revenue
in 2020, climbing amid intense competition and an assortment of new
products from the ever-evolving product lines of upstream
manufacturers.

 

  Depreciation

Depreciation accounts for an estimated 0.9% of total revenue in 2020.
This has increased from 0.7% in 2015. Depreciation expenses are
derived from assets that are considered depreciable such as buildings,
machinery and storage equipment.

 

  Rent

Rent costs are expected to comprise 2.7% of total industry revenue in
2020. This category largely covers leasing costs related to showroom
and storage facilities, along with the use of leased machinery and
equipment.
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  Utilities

Utility costs are expected to comprise 0.7% of total industry revenue in
2020. Expenses such as heating, electricity and water are included in
this industry.

 

  Other Costs

Other expenses, which mainly include insurance, administrative, freight
and transportation costs, are projected to account for 11.7% of industry
revenue in 2020.

 

Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  INTERNAL COMPETITION

Price competition and market coverage are the most important
barometers of competitiveness in the TV and Appliance Wholesaling
industry in Canada.

Since retailers generally want to pay the lowest possible price for a given product, reducing price points enables
distributors to negotiate exclusive contracts. These contracts may lead to streams of revenue for wholesalers.
However, lower sales prices pinch the industry profit margin unless purchase costs also decline.

In addition, the ability to provide a wide range of products offers a competitive advantage, as these companies can
provide an array of appliances from multiple manufacturers to retailers offering one convenient point of contact for
downstream customers. Enterprises in this industry also compete on service factors, such as product availability and
speed of delivery, lending or financing options, tailored business solutions, service and maintenance capabilities and
customer support.
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Lastly, distribution facilities need to be located near downstream markets. The greater a wholesaler's proximity to an
area with a high concentration of downstream retail and construction markets, the lower costs associated with
equipment delivery and the higher likelihood of quicker turnaround. An industry operator's proximity to economically
developed areas is also important.

EXTERNAL COMPETITION

Industry operators also experience competition from manufacturers.

Manufacturer-to-retailer methods of sales are increasing, which makes it more difficult for pure wholesalers to
compete, particularly for large retailers that have the economies of scale to negotiate favourable purchasing
contracts. Big box retailers, with their relatively higher purchasing power, can negotiate purchasing agreements with
manufacturers directly, which can negatively affect industry growth prospects.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Steady

  The TV and Appliance Wholesaling industry in Canada is
characterized by moderate barriers to entry. Potential new
industry entrants require moderately high levels of initial
capital investment in buildings and other structures to
establish a warehouse and distribution system. In
addition, larger wholesale operators entrench themselves
in the supply chain by establishing computer ordering
systems that link mass merchandisers to wholesalers and
other computerized inventory systems. Acquiring capital
for such investments may be difficult, deterring new
companies from entering the industry.

While barriers to entry in this industry are moderate,
barriers to attaining a large market share for new industry
entrants are very high. Many operators in the industry
compete for the same retail customers and both
incumbent wholesalers and upstream manufacturers have
established links with retailers that have been built over
time. Therefore, to compete effectively, new wholesalers
often must find niche markets, as attracting clients
through discounts and promotion could prove quite costly.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Decline  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Medium and the trend is Increasing

  The majority of operators in the TV and Appliance Wholesaling industry in Canada operate on a local or regional
level and do not have the resources to operate globally. For example, Coast Wholesale Appliances Inc., only has
operations in Canada. Nonetheless, major global manufacturers operate within the industry with their own sales
offices and distributions capabilities. For example, Electrolux AB and Whirlpool Corporation are headquartered in
Sweden and the United States respectively, yet have industry-relevant sales offices in Canada. By having vertically
integrated operations, this enables these companies to better secure contracts with key downstream markets.
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Major Companies

Major Players Whirlpool Canada LP

Market Share: 12.9%

  Whirlpool Corporation (Whirlpool) is one of the largest appliance manufacturers in the world, with $27.1 billion in
total sales in 2019 (latest data available). The company has an estimated 77,000 employees and 59 manufacturing
and research centres globally. Whirlpool participates in the industry through its Canadian subsidiary, Whirlpool
Canada LP (Whirlpool Canada). The company does not have any manufacturing operations in Canada, only a sales
office that acts as the headquarters for Canadian operations. The Canadian operations are headquartered in
Mississauga, ON and has an estimated 230 employees.

In 2019, Whirlpool earned 31.0% of its sales from refrigeration appliances, 30.0% from laundry appliances, 23.0%
from cooking appliances, and 16.0% from dishwashing/other appliances (latest data available). Whirlpool Canada
markets and distributes major home appliances under the Admiral, Whirlpool, Maytag, JennAir, Amana, Roper,
Speed Queen and KitchenAid brand names. The diverse array of brands that Whirlpool Canada offers enables the
company to market appliances at a wide range of price points, giving the company a competitive advantage.

Financial Performance

Whirlpool Canada has benefited from its strong brand recognition and economies of scale with regard to financial
performance over the five years to 2020. In addition, residential construction in Canada remained relatively robust
during the current period, which Whirlpool Canada was able to capitalize on. While the COVID-19 (coronavirus)
pandemic is expected to significantly affect many industries, Whirlpool Canada is only expected to experience a
small decline in sales in 2020. Demand for major home appliances has increased on an aggregate level as
temporary shelter-in-place were implemented and work-from-home setups have become the norm. Both of these
have led to increased home appliance usage and thus the need for repairs and replacements out of necessity.
During the current period, the company's industry relevant revenue is expected grow an annualized 1.4% to reach
$1.3 billion in 2020. The company's operating profit, measured as earnings before interest and taxes, is also
expected to fare well, with annualized growth of 9.9% to reach $119.0 million over the five years to 2020.
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Whirlpool Canada LP (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 1,248.7 N/C 74.2 N/C
2016 1,263.5 1.2 83.4 12.4
2017 1,309.7 3.7 70.0 -16.1
2018 1,334.8 1.9 65.1 -7.0
2019 1,372.3 2.8 105.6 62.2
2020 1,336.6 -2.6 119.0 12.7

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Other Companies The TV and Appliance Wholesaling industry in Canada is highly fragmented, as reflected by the low level of industry
concentration. The majority of operators are small, independent players. The few large companies that do compete
in this space primarily operate in other industries. For example, Synnex Corporation sells home electronics products,
but the bulk of company revenue is derived from the sale of computers, peripherals and other business equipment,
and is accounted for in the Computer and Packaged Software Wholesaling industry in Canada (IBISWorld report
41731CA). Similarly, primary manufacturers such as Sony Corporation and General Electric Company take on the
bulk of their wholesaling activity or outsource these services to regional players in this industry. When a
manufacturer distributes its own products, it is not the company's primary activity, thereby omitting the company
from the industry and contributing to industry fragmentation despite the proliferation of industry goods.

Electrolux Canada Corp.

  Market Share: 4.4%
  Electrolux AB (Electrolux) is one of the world's largest suppliers of major household appliances, selling more than

60.0 million products to customers in 150 different countries. In addition to its manufacturing operations, the
company also operates its own distribution facilities. The company participates in the industry via its Canadian
subsidiary, Electrolux Canada Corp. (Electrolux Canada). Of note, the Canadian subsidiary does not operate any
manufacturing operations in Canada, only sales offices. The Electrolux product range includes ovens, refrigerators,
freezers, dishwashers, washing machines, tumble dryers and vacuum cleaners. In North America, the company's
main products are marketed under the brands Electrolux, AEG-Electrolux, Eureka and Frigidaire. Appliances for the
super-premium segments are branded Electrolux ICON. In 2020, Electrolux Canada is estimated to earn $460.8
million in industry-relevant revenue.

Coast Wholesale Appliances Inc.

  Market Share: 1.7%
  Founded in 1978, Vancouver-based Coast Wholesale Appliances Inc. (Coast) operates 18 locations nationwide from

Western Canada to Ontario. The company offers a selection of major brand name kitchen and home appliances
such as Bosch, Maytag, Miele, Whirlpool, KitchenAid and Sub-Zero. In total, Coast offers more than 40 brands of
standard, premium and specialty industry-related products. Over the five years to 2020, an increasing rate of
housing starts in Canada raised residential construction activity, which increased demand from residential builders
and contractors. Heightened home and apartment renovation activity also increased revenue for Coast. According to
the company's last annual report, Coast recorded strong gains in the Greater Toronto area of Ontario and Alberta,
with sales increasing by double digits in both markets in 2013. In June 2014, the company was purchased by its
largest shareholders and structured under the name CWAL Investments Ltd., effectively making the company
private. While Coast is privately owned and does not disclose its financial information, IBISWorld estimates that
company revenue will reach $176.7 million in 2020.

Nationwide Audio Visual Ltd.

  Market Share: 0.2%
  Founded in 1962, Nationwide Audio Visual Ltd. (Nationwide), a division of Nationwide Electronics Ltd., is a leading

supplier and integrator of audiovisual products and services. Chiefly servicing enterprises in the hospitality, fitness,
healthcare and educational arenas, Nationwide distributes an array of touchscreen and traditional TVs and other
audiovisual products from more than 350 manufacturers. Employing an estimated 12 employees, the company also
services and repairs this equipment while offering a plethora of enterprise services that fall outside the purview of
the TV and Appliance Wholesaling industry in Canada, and is therefore omitted from this report. With over 1.0
million products, Nationwide has expanded rapidly, producing a distribution network of more than 150 affiliate
dealers across Canada. While the company is private and does not disclose its financial information, IBISWorld
expects Nationwide to generate $20.4 million from its industry-relevant operations in 2020.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  Capital intensity in the TV and Appliance Wholesaling
industry in Canada is moderate, although this belies a
deceptively small share of revenue consumed by capital
expenses. Capital intensity is a ratio between labour costs
and capital expenditures. Accordingly, since the industry
dedicated a small share of revenue to wages (4.0% in
2020), capital intensity is high compared with the fraction of
industry revenue consumed by capital (0.9%). In 2020, for
every $1.00 spent on labour, an estimated $0.23 is
invested in structures, machinery and equipment. Capital
investments are generally directed toward handling and
moving stock (such as warehouses, racking and delivery
vehicles) and systems (e.g. computers and inventory
management systems) that monitor supply chain logistics.
Capital investments have fluctuated over the five years to
2020 and is expected to slowly decline in the upcoming
years since industry establishments have been on the
decline during the past decade and this trend is expected
to continue.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

Technological advances in the streaming of video content online represent the
most relevant disruptive force to the TV and Appliance Wholesaling industry in
Canada, more specifically to its wholesaling of TVs.

Over the past two decades, broadband internet connections have improved not only in their speed, but also in their
reliability, thus facilitating the rise of popular TV and movie streaming services such as Netflix, Hulu and Amazon Prime
Video. Consumers do not need to possess a TV of any kind to use these services, however, as they only require an internet
or mobile data connection along with some electronic method of watching, whether this be a computer, laptop, tablet or
smartphone. Yet, the fact that these services may be used without owning a TV suggests that the continued rise of popular
streaming services may cut into the revenue streams of industry operators, especially as the advent of fast mobile data
networks such as 4G and LTE have elevated the quality of on-the-go TV watching to one that is about equal to watching TV
at home. In other words, mobile video quality has vastly improved over the past decade and is continuing to improve
further, with 5G mobile internet in Canada recently being deployed in major urban centres.

The level of technology change is    Low

  As is the case across the distribution sector, technological change in the TV
and Appliance Wholesaling industry in Canada is low.

Over the five years to 2020, technological developments in the industry focused on the computerized automation of
inventory control, although this is external to actual industry operations. A fully automated inventory control system records



TV & Appliance Wholesaling in Canada February 2021

31 IBISWorld.com

inventories, picks products, determines minimum order quantities, assesses customer credit ratings, generates invoices
and can produce real-time reports. This industry is also highly susceptible to technology changes at the product level,
although this once again falls outside the purview of industry operations. Innovation in the consumer electronics
manufacturing industry is rapid and constantly developing. Holding outmoded electronics can lead to unsold inventory,
ultimately costing industry operators. Therefore, the majority of technological advances in the industry have emphasized
inventory management.

Revenue
Volatility

The level of volatility is    Medium

  Revenue volatility in the TV and Appliance Wholesaling industry in Canada is
moderate.

Industry revenue is affected by changes in Canadian disposable incomes and home construction and renovation activity.
Higher levels of these drivers boost demand for new household appliances in terms of volume. However, the declining price
of many appliances, such as TVs, amplifiers and stereo equipment, caps industry revenue growth. As a result, over the five
years to 2020, fluctuations in these variables have led to similar fluctuations in industry revenue. Industry revenue is
expected to fluctuate an average 8.4% year to year, connoting a moderate level of revenue volatility.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady

Since operators in the TV and Appliance Wholesaling industry in Canada
consists of wholesalers that sell on their own account or sales offices of
manufacturers that are not considered retail stores, there are no industry-
relevant regulations.

There are, however, numerous regulations that pertain to the manufacturing of industry products to ensure consumer
safety. Companies in this industry focus on sourcing and supplying goods, so they are required to comply with regulations
covering the storage and transport of goods and occupational health and safety which are pertinent to the broader
distribution and wholesaling sector in general. Still, vendors generally give warranties for the products distributed by
wholesalers and let wholesalers return defective products, including those that have been returned to the wholesaler by its
customers, which represents a key form of consumer protection.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The TV and Appliance Wholesaling industry in Canada does not benefit from
any direct government assistance.

While there are numerous incentives for manufacturers of industry goods, which may also distribute their products
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themselves, there are no directly applicable subsidies, tax exemptions or protectionist policies in place for industry
operators. The only form of government assistance is purchasing contracts from government bodies, although government
sales represent a negligible share of industry revenue.

Indirectly, there are numerous trade organizations that industry operators can seek out for assistance. For example, the
Association of Home Appliance Manufacturers is a trade association with more than 150 member companies globally. The
association represents 49 manufacturers of major, portable, floor care home appliances in Canada. As sales offices
maintained by manufacturing companies are included in this industry, major home appliance manufacturers that do not
have manufacturing operations, but only sales offices in Canada would benefit from the advocacy efforts undertaken by this
organization. Other organizations, which may be indirectly relevant to the industry including broader distributor associations
and electronics industry organizations, can also provide enterprise and educational resources for industry operators.

In relation to the COVID-19 (coronavirus) pandemic, a difficult overall economic climate in 2020 means that numerous
industry operators are expected to qualify for some form of government assistance. Some noteworthy government
assistance programs that have supported the industry include the Canada Emergency Business Account and the Canada
Emergency Wage Subsidy.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
disposable
income ($)

2011 11,613 1,695 931 704 6,465 N/A N/A 421 N/A 28,391
2012 11,257 1,666 884 672 6,436 N/A N/A 425 N/A 28,883
2013 10,560 1,781 864 655 6,538 N/A N/A 414 N/A 29,369
2014 9,919 1,689 885 667 6,943 N/A N/A 466 N/A 29,466
2015 10,310 1,507 862 650 7,306 N/A N/A 504 N/A 30,804
2016 9,769 1,372 850 639 7,260 N/A N/A 497 N/A 30,333
2017 10,555 1,406 842 630 6,473 N/A N/A 415 N/A 30,713
2018 10,510 1,319 834 621 6,048 N/A N/A 437 N/A 30,873
2019 10,079 1,321 783 582 6,119 N/A N/A 419 N/A 31,217
2020 10,387 1,245 773 575 6,109 N/A N/A 419 N/A 33,528
2021 10,122 1,266 761 565 6,013 N/A N/A 412 N/A 31,957
2022 9,914 1,285 745 553 5,890 N/A N/A 404 N/A 32,422
2023 9,780 1,274 730 542 5,764 N/A N/A 395 N/A 32,586
2024 9,653 1,266 715 531 5,635 N/A N/A 387 N/A 32,684
2025 9,531 1,247 699 519 5,526 N/A N/A 380 N/A 32,767

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per capita
disposable
income (%)

2011 -8.41 25.9 -2.42 -3.04 -4.52 N/A N/A -2.84 N/A -0.58
2012 -3.07 -1.76 -5.05 -4.55 -0.45 N/A N/A 0.94 N/A 1.73
2013 -6.20 6.94 -2.27 -2.53 1.58 N/A N/A -2.76 N/A 1.68
2014 -6.07 -5.17 2.43 1.83 6.19 N/A N/A 12.6 N/A 0.33
2015 3.93 -10.8 -2.60 -2.55 5.22 N/A N/A 8.20 N/A 4.54
2016 -5.25 -8.91 -1.40 -1.70 -0.63 N/A N/A -1.41 N/A -1.53
2017 8.04 2.43 -0.95 -1.41 -10.9 N/A N/A -16.4 N/A 1.25
2018 -0.43 -6.19 -0.96 -1.43 -6.57 N/A N/A 5.29 N/A 0.52
2019 -4.10 0.18 -6.12 -6.29 1.17 N/A N/A -4.19 N/A 1.11
2020 3.05 -5.79 -1.28 -1.21 -0.17 N/A N/A 0.00 N/A 7.40
2021 -2.55 1.67 -1.56 -1.74 -1.58 N/A N/A -1.68 N/A -4.69
2022 -2.06 1.50 -2.11 -2.13 -2.05 N/A N/A -2.04 N/A 1.45
2023 -1.36 -0.85 -2.02 -1.99 -2.14 N/A N/A -2.09 N/A 0.50
2024 -1.30 -0.66 -2.06 -2.03 -2.24 N/A N/A -2.13 N/A 0.29
2025 -1.27 -1.44 -2.24 -2.26 -1.94 N/A N/A -1.87 N/A 0.25

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 14.6 N/A N/A 1,796 3.63 6.94 65,166
2012 14.8 N/A N/A 1,749 3.78 7.28 66,081
2013 16.9 N/A N/A 1,615 3.92 7.57 63,261
2014 17.0 N/A N/A 1,429 4.69 7.85 67,060
2015 14.6 N/A N/A 1,411 4.89 8.48 68,957
2016 14.0 N/A N/A 1,346 5.08 8.54 68,416
2017 13.3 N/A N/A 1,631 3.94 7.69 64,174
2018 12.5 N/A N/A 1,738 4.16 7.25 72,321
2019 13.1 N/A N/A 1,647 4.16 7.81 68,492
2020 12.0 N/A N/A 1,700 4.03 7.90 68,604
2021 12.5 N/A N/A 1,683 4.07 7.90 68,535
2022 13.0 N/A N/A 1,683 4.07 7.91 68,540
2023 13.0 N/A N/A 1,697 4.04 7.90 68,581
2024 13.1 N/A N/A 1,713 4.01 7.88 68,660
2025 13.1 N/A N/A 1,725 3.98 7.91 68,712

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Statistics Canada
http://www.statcan.gc.ca

Association of Home Appliance Manufacturers
http://www.aham.org

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Industry Jargon BRICK-AND-MORTAR
A store that has a physical presence and location, as opposed to an online retailer.

DISINTERMEDIATION
A popular trend within retail and manufacturing industries where producers supply goods directly to stores,
eliminating the middleman.

LIGHT-EMITTING DIODES (LEDS)
A semiconductor light source that uses ultraviolet and infrared wavelengths with high levels of brightness; recently
used for TV displays.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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