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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· The spread of COVID-19 (coronavirus) is expected to disproportionately affect certain industry product segments.
For more detail, please see the Products and Services chapter.

· The global coronavirus pandemic is expected to alter downstream demand conditions, constraining revenue. For
more detail, please see the Demand Determinants chapter.

· The spread of coronavirus is forecast to reduce revenue and profitability for industry operators in 2020. For more
detail, please see the Current Performance chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in this industry purchase men's and women's clothing, as well as clothing accessories from apparel

manufacturers and sell them to retailers, generally with minimal or no further product development. Most
wholesalers in this industry undertake sales and administrative activities such as establishing relationships with
manufacturers and retailers, marketing and advertising their products and storing and transporting stock.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling men's apparel

Wholesaling women's apparel

Wholesaling children's apparel

Wholesaling clothing accessories for men, women and children

The major products and services in this industry are:

Men's and boys' clothing wholesaling

Women's and girls' clothing wholesaling

Children's and infants' clothing wholesaling

Clothing accessories wholesaling
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Supply Chain

SIMILAR INDUSTRIES

Automobile Wholesaling in
Canada

Furniture & Furnishings
Wholesaling in Canada

Jewellery & Watch Wholesaling in
Canada

Office Stationery Wholesaling in
Canada

Footwear Wholesaling in Canada      

     

RELATED INTERNATIONAL INDUSTRIES

Men's & Boys' Apparel
Wholesaling in the US

Women's & Children's Apparel
Wholesaling in the US

Clothing Wholesaling in Australia Clothing & Footwear Wholesaling in
the UK

Clothing and Footwear
Wholesaling in New Zealand
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Industry at a Glance
Key Statistics

$15.6bn
Revenue

Annual Growth

2016–2021

1.9%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

 

$781.2m
Profit

Annual Growth

2016–2021

-0.4%

  Annual Growth

2016–2021

 

5.0%
Profit Margin

Annual Growth

2016–2021

-0.6pp

  Annual Growth

2016–2021

 

3,493
Businesses

Annual Growth

2016–2021

-1.2%

Annual Growth

2021–2026

0.1%

Annual Growth

2016–2026

 

35,875
Employment

Annual Growth

2016–2021

-1.6%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

 

$1.9bn
Wages

Annual Growth

2016–2021

0.3%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

-2.9%
Demand from men's clothing
stores

-8.1%
Demand from women's clothing
stores

1.2%
Demand from children's and
infants' clothing stores

-1.4%
Demand from department stores

1.3%
Consumer spending

1.5%
Canadian effective exchange rate
index

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

  Regulation & Policy
Light / Steady   Technology Change

Low

  Industry Globalization
Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Barriers to Entry

Low / Steady

  Competition
High / Steady

 

Key Trends

 The industry profit margin is expected to fall

 The industry is affected by fluctuations in the exchange rate

 Operators have instituted some cost-cutting measures to
combat rising costs

 The forecast appreciation of the loonie should lower
purchasing costs for operators

 IBISWorld expects operators to continue their efforts to
improve efficiencies

 Demand from department stores is expected to fall slightly

 Rising disposable income and consumer confidence will
likely fuel consumer spending on premium clothing and
clothing accessories
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Imports

  High Profit vs. Sector Average

  Low Customer Class Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  High Product/Service Concentration

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Demand from women's clothing stores

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Canadian effective exchange rate index
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Executive Summary Stitched up: Growth in the value of the Canadian dollar is expected to
reduce purchase costs for operators

The Clothing and Clothing Accessories Wholesaling industry in Canada is expected to grow over the five years to
2021. Despite the recent depreciation of the Canadian dollar and growth in popularity of manufacturers selling
directly to downstream buyers, overall economic growth and the accessibility of credit have caused an increase in
consumer demand for clothing and clothing accessories. As a result, industry revenue is expected to rise at an
annualized rate of 1.9% to $15.6 billion over the five years to 2021, including forecast growth of 1.6% in 2021 alone.
During the period, revenue growth was constrained by the spread of COVID-19 (coronavirus) which lowered
demand for new clothing as economic uncertainty caused consumers to reduce spending in 2020.

This industry is composed of four different business segments, which include men's and boys' clothing wholesaling;
women's and girls' clothing wholesaling; children's and infants' clothing wholesaling; and accessories wholesaling.
Expected growth in per capita disposable income and consumer confidence levels during most of the period is likely
to fuel consumer spending on premium clothing and clothing accessories over the five years to 2021. However, the
spread of coronavirus in 2020 is expected to cause a decline in consumer confidence and consumer spending,
which should lower spending on industry products that year. The coronavirus pandemic is also expected to harm
industry profit by increasing operating costs for many operators amid a contraction in revenue. Profit, measured as
earnings before interest and taxes, is anticipated to fall to 5.0% of industry revenue in 2021, from 5.6% in 2016.

Over the five years to 2026, consumer demand for industry products is expected to continue growing, albeit at a
slower rate than during the previous period. Over the next five years, IBISWorld expects global economic conditions
to improve following the coronavirus pandemic, which is likely to fuel growth in consumer confidence, consumer
spending and downstream demand from retailers and other wholesalers. In particular, consumer spending is
expected to grow an annualized 2.5% over the five years to 2026, compared with annualized growth of only 0.8%
during the previous period. Over the next five years, industry revenue is forecast to grow an annualized 1.7% to
$17.0 billion. Although industry operators may be forced to lower selling prices in response to rising levels of
wholesale bypass, anticipated growth in the value of the Canadian dollar is expected to reduce purchase costs for
industry operators, improving industry profit.
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Industry Performance

Key External
Drivers

Consumer spending

Consumer spending is influenced by prevailing consumer sentiment and per capita disposable income. Consumer
spending is also positively correlated with the availability of consumer credit. When consumer spending increases,
downstream demand for clothing and clothing accessories also increases, boosting industry revenue. Consumer
spending is expected to increase in 2021, representing a potential opportunity for the industry.

 

Canadian effective exchange rate index

The Canadian effective exchange rate (CEER) index measures the value of the Canadian dollar against Canada's
main trading partners. When the CEER index rises, it reduces the cost of imported apparel and accessories in the
domestic market, increasing demand and industry revenue. Conversely, when the CEER index falls, it increases the
relative prices of imported apparel in the domestic market, resulting in declining demand for industry products. The
CEER index is expected to increase in 2021, but at a slower rate than the rest of the industry's key external drivers,
posing a potential threat to this industry.

 

Demand from department stores

A key market for this wholesaling industry is department stores such as Hudson's Bay, Sears and Nordstrom. These
stores retail a broad range of general merchandise, including apparel. When department stores experience
increased demand, it flows through to apparel wholesalers. However, demand from the Department Stores industry
in Canada (IBISWorld Report 45211Ca) has contracted in response to intensifying competition from warehouse
clubs and supercentres. Demand from department stores is expected to grow in 2021.

 

Demand from children's and infants' clothing stores

Children below the age of 19 account for about one-fifth of Canada's population. Consequently, children's clothing is
a major product segment for this industry. When demand for children's clothing increases, it increases demand for
the industry, resulting in an increase in industry revenue. Demand from children's and infants' clothing stores is
expected to increase in 2021.

 

Demand from men's clothing stores

Men's clothing stores are an important source of downstream demand for industry operators. Their importance has
increased over the five years to 2021 despite department stores becoming increasingly popular. When demand from
men's clothing stores increases, such retailers purchase more items from industry operators, resulting in higher
revenue for the industry. Demand from men's clothing stores is expected to increase in 2021.
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Demand from women's clothing stores

Women's clothing stores represent a significant source of downstream demand for this industry as women tend to
purchase clothes more frequently than men. When demand from women's clothing stores increases, industry
operators tend to increase their inventory, resulting in higher purchases from clothing and clothing accessories
wholesalers, translating into higher revenue for this industry. Demand from women's clothing stores is expected to
rise in 2021.

 

Current
Performance

Revenue generated by the Clothing and Clothing Accessories
Wholesaling industry in Canada is expected to grow over the five years to
2021.

Operators in this industry sell products that can be classified under the following categories: men's and boys'
clothing wholesaling; women's and girls' clothing wholesaling; children's and infants' clothing wholesaling; and
accessories wholesaling. Since demand for each of these segments is influenced by similar variables, such as
consumer sentiment, per capita disposable income and the Canadian effective exchange rate (CEER) index, any
changes in these variables can influence industry revenue. Despite a forecast decline in the CEER index at an
annualized rate of 0.6% over the five years to 2021, expected growth in per capita disposable income at an
annualized rate of 1.0% during the same period is expected to fuel industry revenue growth. Over the five years to
2021, IBISWorld expects industry revenue to grow an annualized 1.9% to $15.6 billion, including forecast growth of
1.6% in 2021 alone as demand is expected to slowly return as vaccinations for COVID-19 (coronavirus) continue to
be dispersed. The spread of coronavirus significantly slowed industry growth over the past five years as it caused
economic uncertainty which ultimately lowered consumer spending. In particular, demand from women's clothing
stores is expected to fall 30.1% in 2020 as women have increasingly used online shopping for the purchase of
blouses, dresses, pants, accessories and other industry products.

EXCHANGE RATE, DEMAND AND PROFITABILITY

The industry is affected by fluctuations in the exchange rate.

The CEER index is a measure of the value of the Canadian dollar compared with the currencies of Canada's major
trading partners. Since industry operators import a large proportion of their merchandise from overseas
manufacturers and third-party contractors, changes in the CEER index affect the cost of doing business for these
operators. An increase in the CEER index signals an appreciation of the Canadian dollar, which improves its buying
power in the international market. Conversely, a decline in the CEER index signals a depreciation in the value of the
Canadian dollar, which essentially heightens purchasing costs for operators. Consequently, industry operators
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increase the price of imported industry goods, which reduces consumer demand for such products and harms
industry revenue.

Additionally, a depreciating currency incentivizes the practise of manufacturers selling directly to the downstream
market, which is known as wholesale bypass, which eliminates the wholesaler from the process. To preserve
profitability, downstream retailers tend to increase wholesale bypass when product prices increase. Since a
depreciation in the exchange rate results in growth in prices, it causes downstream retailers, such as specialty
clothing stores, to eliminate wholesalers from the supply chain. However, this involves the assumption of more risk
by retailers, which can backfire at times. Increasingly, businesses involved in the apparel sector are becoming more
tolerant for risk as it has become necessary to compete with globalized, low-cost competitors.

Over the five years to 2021, the CEER index is expected to continue to fall as it has steadily done since 2012. Still,
expected growth in per capita disposable income and consumer spending has increased consumer spending on
premium clothing and clothing accessories during the period, which has been a major driver of overall growth in
revenue. Additionally, consumer confidence grew considerably between 2016 and 2019, before a drastic decline in
2020 as a result of the coronavirus pandemic. High levels of consumer confidence during most of the period resulted
in an increased likelihood by many consumers to spend on clothing, which helped fuel fast fashion trends. These
trends helped to steady industry profit between 2016 and 2019, despite the depreciation of the domestic dollar
during those years, which increased relative purchasing costs for operators. However, the coronavirus pandemic is
expected to increase operating costs for operators in 2020 as a result of government-mandated quarantine
measures and border closures that have increased transportation costs, amid a contraction in revenue. Despite an
expected recovery in 2021 due to renewed demand, industry profit is expected to decline over the five years to 2021
as the industry attempts to recover from the coronavirus pandemic. Industry profit, defined as earnings before
interest and taxes, is expected to reach 5.0% of industry revenue in 2021, down from 5.6% in 2016.

INDUSTRY LANDSCAPE

Accessories sales have been one of the prime drivers of forecast industry
revenue growth over the past five years.

The popularity of fast fashion and costume jewellery has had a positive influence on demand for clothing
accessories. Rising per capita disposable income and consumer confidence levels during most of the period have
increased consumers' propensity to spend on discretionary premium accessories, such as costume jewellery.
Another segment that has shown growth over the past five years is the luxury clothing accessories segment, which
has increased its share of revenue due to rising luxury spending.

Recent growth in industry revenue has made it increasingly appealing to potential entrants. However, a forecast
decline in industry profit is expected to constrain industry participation at an aggregate level. Overall, IBISWorld
expects the number of industry operators to decrease at an annualized rate of 1.2% to 3,493 enterprises over the
five years to 2021. The expected decline in the number of enterprises is reflective of the highly competitive nature of
this industry, which is characterized by low barriers to entry and relatively low start-up costs, which prevents
operators from becoming profitable for a sustained period.

Industry operators have also instituted some cost-cutting measures to combat rising costs and preserve profit.
Operators have spent more on technology to streamline procurement and distribution and to decrease the industry's
reliance on labour. However, many operators experience diminishing returns from the use of advanced technology
because of the small scale of their operations. Consequently, the industry labour force has increasingly comprised
workers that are knowledgeable about technology, which leads to a greater average salary for employees. Over the
five years to 2021, industry wages are forecast to grow at an annualized rate of 0.3% to $1.9 billion.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
spending

($b)
2012 10,824 2,082 3,472 3,407 26,363 N/A N/A 1,304 N/A 1,024
2013 11,207 1,905 3,749 3,685 26,704 N/A N/A 1,306 N/A 1,050
2014 12,078 2,083 3,845 3,791 26,718 N/A N/A 1,344 N/A 1,078
2015 13,097 2,355 3,796 3,756 31,107 N/A N/A 1,549 N/A 1,103
2016 14,197 2,737 3,758 3,719 38,878 N/A N/A 1,849 N/A 1,126
2017 13,453 2,434 3,710 3,641 30,818 N/A N/A 1,604 N/A 1,166
2018 14,908 2,551 3,773 3,703 30,765 N/A N/A 1,634 N/A 1,191
2019 15,806 2,835 3,574 3,513 35,430 N/A N/A 1,861 N/A 1,210
2020 15,377 2,382 3,546 3,490 35,171 N/A N/A 1,840 N/A 1,118
2021 15,625 2,759 3,552 3,493 35,875 N/A N/A 1,875 N/A 1,170
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Industry Outlook
Outlook Operators in the Canadian Clothing and Clothing Accessories

Wholesaling industry are expected to benefit from improved economic
conditions over the five years to 2026.

However, IBISWorld also expects wholesale bypass to intensify, which is likely to constrain growth opportunities for
the industry. Additionally, Canada's changing international treaty obligations and rising labour costs in China are
expected to further constrain growth. However, the Canadian dollar is expected to slightly appreciate over the next
five years, which should reduce purchasing costs to a degree. Additionally, forecast growth in consumer spending
and consumer confidence should fuel spending on discretionary items, including clothing accessories and luxury
clothing goods. Furthermore, millennials tend to accessorize more than other age groups of the population, so as
more millennials gain greater spending power, sales of these industry items will rise. Consequently, industry
revenue is expected to grow at an annualized rate of 1.7% to $17.0 billion over the five years to 2026.

TRANS-PACIFIC PARTNERSHIP

The Trans-Pacific Partnership (TPP) is a proposed trade agreement
between Canada and some countries in East Asia, of which Vietnam is the
most important for the purposes of this industry.

Given the United States' rejection of the TPP in 2017 and then reconsideration in early 2018, there is a great deal of
uncertainty regarding the trade agreement's future. However, if implemented, Vietnamese manufacturers would
receive duty-free access for many goods exported to the Canadian market. Additionally, due to the expected
increase in labour and other manufacturing-related costs in China, many upstream manufacturers are expected to
move their production operations to Vietnam. This would make Vietnam one of the largest exporters of some
industry-relevant products, including clothing accessories. Consequently, trade between Canada and Vietnam in
industry-relevant items is expected to increase over the next five years. The implementation of the TPP would
reduce the costs and risks of trading with Vietnam. To sustain and improve profitability, downstream retailers are
expected to continue to purchase directly from manufacturers. However, the forecast appreciation of the Canadian
dollar will help industry operators remain relevant. Nonetheless, industry operators are likely to contend with
continued pressures over the five years to 2026. The importance of branding, reliability, long-term relationships and
value-added services will increase as industry operators will try to distinguish themselves from their competitors.

PARTICIPATION AND PROFIT

Industry participation is expected to rise slightly over the five years to
2026.

The number of industry operators is expected to increase at an annualized rate of 0.1% to 3,518 companies over the
next five years. Many small-scale operators are expected to exit the industry because of increased wholesale
bypass among downstream retailers but the remaining industry operators are anticipated to slash product selling
prices to remain relevant within the clothing and clothing accessories supply chain. The forecast appreciation of the
loonie should lower purchasing costs for operators, which should ultimately benefit profit. Industry profit, defined as
earnings before interest and taxes, is expected to grow to 5.5% of industry revenue in 2026, from 5.0% in 2021.
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LABOUR INTENSITY

IBISWorld expects industry operators to continue their efforts to improve
efficiencies and reduce costs.

Operators will increasingly automate the wholesaling process, minimizing labour costs and increasing their
relevance within the apparel supply chain. Through the implementation of new technology, such as radio-frequency
identification and the increased use of electronic data interchange, the industry's demand for labour is anticipated to
slow. Nonetheless, this industry is anticipated to remain predominantly labour intensive, with wages anticipated to
rise at an annualized rate of 1.7% to $2.0 billion over the five years to 2026.

RISING DEMAND FROM SPECIALTY RETAILERS

Driven by continued economic improvements, such as rising consumer
spending, demand from men's clothing stores and demand from women's
clothing stores is expected to grow at an annualized rate of 1.9% and
0.4%, respectively, over the next five years.

However, demand from department stores is expected to fall slightly during the same period. While many large
apparel stores tend to have direct sourcing contracts with overseas manufacturers, rising demand and the provision
of value-added services, such as quality assurance, third-party risk and foreign currency risk assumptions, could
provide an opportunity for industry operators to tap into this resurging specialty retail market. Nevertheless, only
larger operators are expected to benefit from this development. Small-scale operators are likely to find it difficult to
build the capacity to service large orders from bigger apparel retailers.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Consumer

spending  ($b)
2021 15,625 2,759 3,552 3,493 35,875 N/A N/A 1,875 N/A 1,170
2022 16,172 2,765 3,578 3,512 37,061 N/A N/A 1,938 N/A 1,223
2023 16,457 2,990 3,586 3,516 37,722 N/A N/A 1,972 N/A 1,254
2024 16,669 3,025 3,591 3,517 38,028 N/A N/A 1,990 N/A 1,279
2025 16,851 3,059 3,597 3,521 38,531 N/A N/A 2,016 N/A 1,301
2026 17,014 3,091 3,596 3,518 39,016 N/A N/A 2,040 N/A 1,322
2027 17,173 3,120 3,612 3,532 39,376 N/A N/A 2,059 N/A 1,343
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry experiences minimal technological change

The industry's market segments are well-defined

The industry's products remain relatively stable as a share of revenue

The Clothing and Clothing Accessories Wholesaling industry in Canada is in the mature phase of its economic life
cycle. Industry value added (IVA), which measures an industry's contribution to the overall economy, is expected to
increase at an annualized rate of 1.2% over the 10 years to 2026. Canada's GDP is forecast to grow at an
annualized rate of 1.9% during the same period. While expected IVA growth points to a declining industry, other
characteristics of the industry reinforce the industry's mature status.

Most clothing wholesalers experience unwavering acceptance of their products from downstream markets. While
fashion trends change on a seasonal basis, the types of clothing articles purchased annually remain relatively well-
defined and relevant for all people. Moreover, most products sold by the industry are considered essential goods
that are required for everyday life, generating relatively stable demand for industry operators. In fact, most
fluctuations in consumer purchasing patterns are the product of changes in weather patterns, which simply
necessitate a shift in wardrobes.

Additionally, the industry's market segments are well-defined and developed and technological advancement is low.
While new fashion trends are continually introduced, the basic product categories remain relatively unchanged. The
products are clearly segmented into categories such as shirts, jeans, suits and nightwear. The pace of industry-
relevant technological change has slowed in recent years, with most innovation limited to electric management of
the supply chain. Wholesalers are slowly adopting technology such as automated inventory control and radio-
frequency identification (RFID). Smaller wholesalers have been even slower to adopt RFID due to the high
installation costs. Overall, these trends are indicative of a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Men's Clothing Stores in Canada

Women's Clothing Stores in Canada

Children's & Infants' Clothing Stores in Canada

Department Stores in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Men's & Boys' Apparel Manufacturing in Canada

Women's, Girls' & Infants' Apparel Manufacturing in
Canada

2nd Tier

Textile Product Mills In Canada

Synthetic Fibre Manufacturing in Canada

Products & Services

  WOMEN'S AND GIRLS' CLOTHING WHOLESALING

Women's and girls' clothing is the largest product segment for the
Clothing and Clothing Accessories Wholesaling industry in Canada.

Women's and girls' clothing is expected to account for 51.5% of industry revenue in 2021, down from 66.4% in 2016.
Products in this category include women's outerwear, underwear, casual wear and formal wear. Over the five years
to 2021, revenue from this segment is expected to decline as the global COVID-19 (coronavirus) pandemic is
expected to significantly reduce demand for women's and girls' clothing in 2020.

CHILDREN'S AND INFANTS' CLOTHING WHOLESALING

Children's and infants' clothing is expected to account for 20.5% of
industry revenue in 2021, up from 13.4% in 2016.

Demand for children's clothing is influenced by the birth rate, per capita disposable income and consumer sentiment.
Over the past five years, the number of children under the age of 19 has grown at historically low rates in Canada.
However, children's and infants' clothing is expected to grow as a share of industry revenue due to the significant
forecast decline in demand for women's and girl' clothing, which tends to be much more sensitive to changes in
macroeconomic conditions.

MEN'S AND BOYS' CLOTHING WHOLESALING

Men's and boys' clothing is expected to account for 26.2% of industry
revenue in 2021, up from 19.0% in 2016.

This product category includes underwear, outwear, casual wear and formal wear for men and boys. Over the past
five years, the revenue generated from this product segment is expected to grow as demand has been fairly steady
amid a large forecast decline in demand for women's and girls' clothing. While men tend to purchase clothes less
frequently than women, over the past five years, men have become more fashion conscious and more willing to
spend money on clothing, therefore increasing this product segment.
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CLOTHING ACCESSORIES WHOLESALING

Clothing accessories are expected to account for 1.8% of industry
revenue in 2021, up from 1.3% in 2016.

Clothing accessories include scarves, belts, mittens, hats, gloves and other such items. Over the past five years, the
share of revenue generated by clothing accessories is expected to increase slightly. Rising per capita disposable
income and favourable economic conditions during most of the period increased consumers' propensity to spend on
highly discretionary clothing accessories.

Demand
Determinants

Consumers represent an overwhelming proportion of end user effective
demand for the products sold by the Clothing and Clothing Accessories
Wholesaling industry in Canada.

Therefore, any variable that affects a consumer's decision-making process about purchasing clothes influences
demand for this industry. Such variables include prevailing consumer sentiment, per capita disposable income,
access to credit, the relative price of clothing and clothing accessories, fashion trends and the value of the Canadian
dollar relative to the currencies of the major apparel exporters in the world. Over the five years to 2021, the economy
grew steadily until the spread of COVID-19 (coronavirus) in 2020, which resulted in a significant downturn in the
health of the global economy.

Demand is determined by a fluid interplay between these variables. Improving economic conditions, including rising
per capita disposable income and improved consumer confidence, have driven rising downstream expenditure on
industry apparel products during most of the period. Nonetheless, since Canada imports most of its clothing and
clothing accessories from abroad, a decrease in the Canadian effective exchange rate (CEER) index substantially
increased the cost of imported apparel in the Canadian market, tempering downstream demand growth. Further, the
global coronavirus pandemic is expected to constrain demand for new clothing and accessories products, as many
consumers increasingly focus spending on essential goods, such as food.

The level of wholesale bypass also influences demand for this industry. When wholesale bypass increases due to
logistic or supply side reasons, it reduces demand for this industry, resulting in a decline in industry revenue.
Conversely, when retailers experience substantial benefit in sourcing their products through an intermediary,
wholesale bypass declines and improves demand for clothing and clothing accessories wholesalers.

Major Markets

  OTHER WHOLESALERS

The wholesale market in the Clothing and Clothing Accessories
Wholesaling industry in Canada is expected to account for 28.0% of
industry revenue in 2021, down from 29.4% in 2016.

Many wholesalers trade industry items among themselves for resale purposes. Larger wholesalers with direct
sourcing contracts with manufacturers abroad often sell to smaller wholesalers that do not have access to such
manufacturers overseas. Additionally, wholesalers also trade among themselves to manage short-term inventory
shortages or surpluses. This market segment is expected to decline slightly over the five years to 2021 as a result of
growth in wholesale bypass, which has lowered downstream demand for wholesale services in general.
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WAREHOUSE CLUBS AND SUPERCENTRES

Warehouse clubs and supercentres include companies such as Walmart
Inc., Target Corporation, Costco Wholesale Corporation, Dollar General
Corporation and Dollar Tree Stores Inc.

This market segment is expected to account for 42.5% of industry revenue in 2021, up from 31.7% in 2016. Over the
past five years, this segment's share of revenue has increased as consumers have increasingly opted to shop and
warehouse clubs and supercentres rather than shopping at traditional department stores, as consumers perceive
these larger stores to be more convenient.

DEPARTMENT STORES

Department stores include companies such as Hudson's Bay Company
and Nordstrom Inc.

Department stores are expected to account for 17.7% of industry revenue in 2021, down from 24.1% in 2016.
Despite taking away revenue share from specialty clothing stores, overall demand from department stores has also
declined over the past five years, reducing their share of revenue. According to IBISWorld estimates, department
stores represent a shrinking market for clothing and clothing accessories, as these retailers have contracted in
response to intensifying competition warehouse clubs and supercentres, as well as from online-based retailers.

SPECIALTY CLOTHING STORES

Specialty clothing stores include men's clothing stores such as Men's
Warehouse and women's clothing stores such as Ann Taylor.

This market segment is expected to account for 3.5% of industry revenue in 2021, down from 6.2% in 2016. Its
share of revenue is expected to fall over the past five years due to the increasing popularity of big-box retailers and
discounters, which have also started stocking famous brand names such as Ralph Lauren, while launching their
private labels such as Alfani and Clubroom. While big-box retailers and discounters offer the added convenience of
one-stop shopping, consumers have increasingly visited these establishments. The spread of COVID-19
(coronavirus) is expected to accelerate the trend of consumers opting for warehouse clubs and supercentres as
consumers become increasingly conscious of price and convenience.

OTHER

Other sources of revenue include thrift shops, custom tailor shops and
other such establishments.

Collectively, this segment is expected to account for 8.3% of industry revenue in 2021, down slightly from 8.6% in
2016. Given the ease of online shopping and the growing availability of merchandise, e-commerce has been steadily
outperforming other retail sales. Over the five years to 2026, IBISWorld expects this segment to grow as a share of
industry revenue.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

International trade in the Clothing and Clothing Accessories Wholesaling industry in Canada is recorded at the
upstream manufacturing level by convention, even though industry operators regularly import apparel for sale to the
domestic market. For more information on international trade, refer to the Men's and Boys' Apparel Manufacturing
industry in Canada (IBISWorld report 31522CA) and the Women's and Girls' Apparel Manufacturing industry in
Canada (31523CA).
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Business
Locations

  Operators in the Canadian Clothing and Clothing Accessories Wholesaling industry benefit from locating close to their major
markets and main trade routes because it enables efficient procurement and distribution. To that end, the largest cluster of
industry operators is in Ontario, which accounts for 40.3% of establishments, according to 2020 figures from Statistics Canada.
Ontario is Canada's largest province in terms of population and it contains 38.8% of the domestic population, according to
Statistics Canada. It also has many important trade routes going into the United States. The second most concentrated location is
Quebec, accounting for 36.7% of industry establishments in 2021. Quebec's capital, Montreal, is Canada's fashion capital and the
province has many ports through which goods from Western Europe, South America, Central America and North Africa are
imported. Additionally, Quebec is the second most populated province in Canada, with 22.6% of the population residing there in
2021.

British Columbia is expected to account for 14.6% of industry establishments in 2021. British Columbia is located on Canada's
west coast and is the country's largest west coast province with 13.5% of the population in 2021. British Columbia also has access
to important trade routes with East Asia and Australia, increasing its strategic importance for operators importing goods from
Vietnam, Bangladesh, Cambodia and China.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Clothing and Clothing Accessories Wholesaling industry in Canada exhibits a low level of market share
concentration. The top three players in the industry are expected to collectively account for less than 5.0% of
industry revenue in 2021. The average revenue generated by an industry operator is expected to reach $4.5 million
in 2021, giving an average operator a market share of less than 0.1%. This industry is highly fragmented because
most operators work on a small-scale basis and tend to serve their long-standing clients in localized areas.
According to 2020 figures from Statistics Canada (latest data available), 97.8% of operators in this industry are
small-scale businesses, which is defined by Statistics Canada as a business that employs fewer than 100
employees. However, over the five years to 2026, IBISWorld expects more international players to expand their
wholesaling operations in Canada, which is expected to increase market share concentration. Signs of such cross-
border merger and acquisition transactions are already apparent, as exemplified by the acquisition of Prime Line by
Alphabroder in 2017.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to alter goods and services produced in favour of market conditions:
This industry is sensitive to changes in fashion. Industry operators must respond to changes in consumer
preferences in a timely manner to profit from such changes.

Ability to avoid wholesale bypass:
Wholesale bypass has gained a lot of momentum over the past decade. It is essential for operators to be able to
avoid wholesale bypass to remain part of the supply chain.

Ability to compete on tender:
Many department stores and specialty clothing stores sell private labels, some of which are procured through
wholesalers. The ability to compete for such orders is essential for industry operators to earn much needed
additional revenue.

Close monitoring of competition:
Consumer demand for industry items is extremely sensitive to changes in price. Thus, operators must closely
monitor price changes and the price offered by their competitors to ensure that they do not lose business due to
noncompetitive pricing models.

Cost Structure
Benchmarks



Clothing & Clothing Accessories Wholesaling in Canada February 2021

23 IBISWorld.com

  Profit

Profit, measured as earnings before interest and taxes, is expected to
account for 5.0% of industry revenue in 2021, down from 5.6% in 2016.
The profitability of the Clothing and Clothing Accessories Wholesaling
industry in Canada is influenced by the Canadian effective exchange
rate (CEER) index, the strength of downstream demand and the degree
of competition. For example, if the CEER index rises, it reduces
procurement costs for operators sourcing apparel from overseas,
thereby improving profit. The forecast decline in the CEER index at an
annualized rate of 0.6% is expected to contribute to the decline in profit
over the five years to 2021.

 

  Wages

Wages are expected to account for 12.0% of industry revenue in 2021,
down from 13.0% in 2016. Over the past five years, the industry has
instituted various cost-cutting mechanisms, including the use of
technologies such as automated inventory control systems and radio-
frequency identification to reduce its reliance on labour. Increased
investment in automation has increased productivity and reduced
wages as a share of revenue over the past five years. Additionally, the
use of technology has created new, higher paying jobs in this industry,
which has increased the average wage for workers. Ultimately, wages
are expected to fall as a share of revenue over the past five years due
to revenue growth outpacing wage growth.

 

  Purchases

Since the industry adds limited value to the items it sells, purchases
tend to form the largest cost structure segment for this industry. In
2021, purchases are expected to account for 66.7% of industry
revenue, up from 66.0% in 2016. Industry operators source the bulk of
their products from abroad.

 

  Marketing

The industry's advertising costs are expected to account for 1.8% of
revenue in 2021, up from 1.6% in 2016. Marketing costs are expected
to grow slightly over the past five years as industry operators have
turned to social media to promote their businesses and differentiate
themselves from competitors.
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  Depreciation

In 2021, depreciation is anticipated to account for 0.6% of revenue and
has remained stagnant during the period.

 

  Rent

Rent costs are expected to account for 2.6% of revenue in 2021, up
slightly from 2.5% in 2016.

 

  Utilities

Utilities are expected to collectively account for 0.6% of revenue in
2021, up from 0.5% in 2016.

 

  Other Costs

Other industry costs, which include transportation costs, insurance,
licensing fees, legal fees and administrative expenses, are anticipated
to account for 10.6% of industry revenue in 2021, up from 10.1% in
2016.
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Basis of
Competition

Competition in this industry is    High and the trend is Steady

  The Clothing and Clothing Accessories Wholesaling industry in Canada is
highly competitive, given its fragmented landscape.

In general, industry operators compete aggressively on price. Since many operators have licensing deals to sell
certain popular brands, downstream demand for their business is determined by their pricing mechanisms, reliability
and value-added services. A company also competes based on its ability to acquire licensing deals with popular
brands. Such deals improve a company's standing within the industry and since these brands are in demand, it also
helps to improve a company's revenue stream. Additionally, industry operators also compete on the variety of
products they can offer. A wholesaler that can provide a downstream retailer with accessories and clothing for men,
women and children, is more likely to experience improved demand for its business. This is because by providing a
large variety of merchandise, the wholesaler is able to reduce overhead costs for the business and the clients. Thus,
it ensures the establishment of a mutually beneficial relationship for both parties and differentiates one wholesaler
from another.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  The Clothing and Clothing Accessories Wholesaling
industry in Canada has low barriers to entry. Aspiring
entrants do not require large investments in plant,
property and equipment. Since industry operators add
little to no value to the products they aim to sell, having
any physical infrastructure is not a prerequisite to set up
shop in this industry. Additionally, there has been little
change in technology used by industry operators over the
five years to 2021. Considering the declining price of
technology, aspiring entrants are positioned to take
advantage of the technology used to by some of the more
profitable players in the industry.

Despite the industry's low barriers to entry, aspiring
operators may endure many difficulties to survive in the
harsh business environment this industry operates in.
One of the main differentiating factors between clothing
wholesalers is their ability to enter into licensing
agreements with the most popular brands. Such
agreements are hard to acquire and negotiate and new
players may find it difficult to secure such contracts,
without which they will be unable to create a place for
themselves in this industry. Thus, while competition is not
a formal barrier to entry it can deter many new entrants
from setting up shop in this industry. Additionally, to
persuade popular brands to become their distributor,
companies must first establish themselves in the industry,
establish a wide distribution network and purchase
capacity, which can add to the risks of operating in this
industry and can deter many potential entrants from
setting up shop.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Light  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  International trade in apparel is recorded at the upstream manufacturing level by convention. Thus, even though the
Clothing and Clothing Accessories Wholesaling industry in Canada regularly imports clothing and clothing
accessories from overseas manufacturers, such transactions are not recorded at the wholesale level of the supply
chain. For more information regarding industry globalization, refer to the Men's and Boy's Apparel Manufacturing
industry in Canada (IBISWorld report 31522CA) and the Women's and Girls' Apparel Manufacturing industry in
Canada (31523CA).



Clothing & Clothing Accessories Wholesaling in Canada February 2021

26 IBISWorld.com

Major Companies
There are no major players in this industry

Other Companies The nature of industry operations makes it difficult for operators to gain a substantial share of the market. The
industry distributes a wide variety of clothing and accessories products which increases the difficulty of capturing a
significant share of the market. Additionally, barriers to entry in the industry are fairly low, so the industry endures
the threat of saturation and a high degree of competition. Accordingly, IBISWorld does not expect any operators to
gain more than a 2.0% share of the market in 2021.

Alphabroder

  Market Share: 1.1%
  Alphabroder, previously known as Broder Bros. Co., is a major clothing and clothing accessories wholesaler in North

America. In January 2014, Alphabroder acquired GH Imported Merchandise and Sales Ltd., through which it
participates in the Clothing and Clothing Accessories Wholesaling industry in Canada. GH Imported Merchandise
and Sales Ltd.'s trade name was Ash City and the company was the largest player in this industry. Ash City was
established in 1974 and is headquartered in Richmond Hill, ON. In 2017, Alphabroder completed the acquisition of
Prime Line, a top 40 company that had operational synergies with the existing Alphabroder infrastructure.
Alphabroder employs about 350 people in Canada and is expected to generate $174.2 million in industry-relevant
revenue in 2021, giving it a market share of 1.1%.

Midway Fashion Accessories

  Market Share: 0.3%
  Founded in 1950 and headquartered in Montreal, Midway Industries Ltd. (Midway) is a leading developer,

manufacturer and import wholesaler of fashion accessories such as hats, caps, gloves, mitts, scarves, umbrellas,
rainwear, sport bags and handbags. In addition to its 175-worker distribution centre in Montreal, Midway also
maintains operations in New York and Shanghai. The company's diverse clientele consists of warehouse clubs and
supercentres, department stores and apparel retailers. IBISWorld expects Midway to generate $54.7 million in
industry-relevant revenue in 2021, giving the company a market share of less than 1.0%.

Caulfeild Apparel Group Ltd.

  Market Share: 0.2%
  Founded in 1886 and headquartered in Toronto, Caulfeild Apparel Group Ltd. (Caulfeild) is a leading North

American apparel distributor. Caulfeild licenses and wholesales select men's and women's premium apparel brands,
including Joe Boxer, John Lennon, NN07, Tallia and Rogue. With a single distribution facility in Ontario that employs
75 workers, Caulfeild is anticipated to generate $29.5 million in industry-relevant revenue in 2021, giving it a market
share of less than 1.0%.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Clothing and Clothing Accessories Wholesaling
industry in Canada has a low level of capital intensity. Few
industry operators invest large sums in capital equipment
because most of them operate on a small to medium scale
and thus, endure diminishing technical returns to scale.
Regardless, as a part of industry-wide cost-cutting efforts
to reduce the industry's reliance on labour, clothing and
clothing accessories wholesalers have started investing
more in new supply chain management technologies.
Industry operators are expected to spend $0.05 on capital
for every $1.00 spent on labour in 2021, a figure that has
remained steady over the five years to 2021.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

High Market
Concentration

Likely A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

The major markets for this industry are highly concentrated, which implies that the market has a focus on key customer
segments. This presents an opportunity for strategic entrance into lower-end markets or unserved markets for innovations
to take on a disruptive trajectory.

The most relevant disruptive force in the Canadian Clothing and Clothing
Accessories Wholesaling industry is the rapid digitalization of the upstream
industries.

Digitalization, which is the development of online marketplaces, online communities and online stores, has led to the
apparel wholesaling industries being pushed out of the supply chain. Apparel brands have increasingly been eliminating
department stores and boutiques from their distribution and have been selling products online directly to customers. Direct-
to-consumer business models, which benefit from lower costs by excluding wholesaling and the improvement of quality as it
strengthens the companies' control of the brands, has been thriving due to digitalization. Furthermore, digitalization of the
upstream markets improves the customer experience by customizing services. For example, many online stores are
embedded with business analytics tools to analyze customer behaviours and make tailored recommendations for
consumers, contributing to rising demand and improved customer loyalty. Consequently, digitalization is beneficial for both
upstream and downstream apparel wholesaling industries, resulting in lower demand for apparel wholesaling.

The level of technology change is    Low

  The main technological development in the Clothing and Clothing Accessories
Wholesaling industry in Canada has been the electronic management of the
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supply chain.

Distribution management software provides complete end to end supply chain management solutions by combining
planning, execution, collaboration and monitoring capabilities. The system can be delivered via the internet and provide
advanced order management capabilities, integrated with a comprehensive warehouse and branch inventory management
and replenishment system. Supply chain management software enables inventory to be stored on a national or
international basis, requiring fewer regional distribution centres. Internet technology is used to communicate product
information globally. This has further internationalized global supply chains in the worldwide footwear industry with
companies operating in various international locations. For example, product design, strategy and marketing are often done
in developed countries while manufacturing often takes place in other parts of the world. The advent of Internet technology
has increased the speed of conversion from footwear design to manufacturing to wholesaling.

Adopting XML (Extensible Markup Language) is expected to cut transaction costs as distributors and manufacturers will be
able to exchange business documents electronically. Documents will be able to be tagged and can then be more easily
translatable than in HTML. Radio-frequency identification (RFID) technology is also being introduced to make existing
supply chain processes more efficient. Products are tagged with chips that announce their identity when hit with a non-line-
of-sight electromagnetic field. This assists with forecasting demand and managing inventory levels. Electronic data
interchange (EDI) is used by many wholesalers to send orders and receive merchandise and invoices. Supply chain
management software enables inventories to be stored on a national or international basis, requiring fewer regional
distribution centres.

Additionally, more wholesalers are turning to cloud-based customer relationship management (CRM) tools. This internet-
based software enables midsized companies to compete more effectively with larger companies by offering less expensive
alternatives to attract, sell and serve customers such as department stores and mass merchants.

Revenue
Volatility

The level of volatility is    Medium

  The Clothing and Clothing Accessories Wholesaling industry in Canada has a
moderate level of revenue volatility.

Over the five years to 2021, industry revenue is expected to increase as much as 10.8% in 2018 and decline as much as
5.2% in 2017. The maturity of the industry limits volatility to an extent, as downstream demand is moderately tied to the
presence of favourable economic conditions. Fluctuations in industry revenue are affected by changes in macroeconomic
drivers, such as consumer confidence and per capita disposable income. Industry revenue is also affected by the Canadian
effective exchange rate index, which measures the strength of the Canadian dollar relative to the currencies of Canada's
trading partners. Fluctuations in the value of the loonie alters apparel import penetration levels, which in turn, affects the
performance of industry operators. Additionally, changes in fashion styles can also create industry volatility, as downstream
apparel buyers must constantly alter their product offerings in response to changes in consumer tastes and preferences.

Regulation &
Policy

The level of regulation is    Light and the trend is Steady
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The Clothing and Clothing Accessories Wholesaling industry in Canada has
little regulatory oversight.

Operators must follow the regulations outlined in the Consumer Packaging and Labelling Act and the Textile Labelling Act,
which require operators to ensure accurate and meaningful labelling information for products. Examples of the information
provided on these labels includes the types of materials used, flammability information and sizing information.

Additionally, wholesalers must obtain a "W" licence from the Canadian government to conduct their business legally. There
are two types of wholesaling licences in Canada: the bona fide wholesaler licence and the duty-free wholesaler licence. A
bona fide licence is granted to wholesalers that have 50.0% of their revenue exempt from excise in the three months prior
to the application for the licence. A duty-free licence is granted to wholesalers that qualify for such a licence under
Canada's Customs Act. There has been little change in regulations for this industry over the five years to 2021.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Clothing and Clothing Accessories Wholesaling industry in Canada does
not receive any formal assistance from the Canadian government.

However, the industry does have the support of various associations. For example, the Canadian Apparel Federation
provides information to operators in the industry and advocates on behalf of the industry.

Operators in the industry may qualify for assistance programs provided by the Canadian government in response to the
spread of COVID-19 (coronavirus). In particular, the Canada Emergency Wage Subsidy (CEWS), income tax deferments
and the Canada Emergency Business Account (CEBA) should provide assistance to many of the industry's operators. The
CEWS will provide employers with relief from wage obligations, covering a portion of an employee's weekly wages for
qualified employers. Income tax deferments and the CEBA should help operators remain liquid and could facilitate new
capital investments for other operators. The CEBA provides small businesses with interest-free loans to keep businesses
operating.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Consumer

spending ($b)
2012 10,824 2,082 3,472 3,407 26,363 N/A N/A 1,304 N/A 1,024
2013 11,207 1,905 3,749 3,685 26,704 N/A N/A 1,306 N/A 1,050
2014 12,078 2,083 3,845 3,791 26,718 N/A N/A 1,344 N/A 1,078
2015 13,097 2,355 3,796 3,756 31,107 N/A N/A 1,549 N/A 1,103
2016 14,197 2,737 3,758 3,719 38,878 N/A N/A 1,849 N/A 1,126
2017 13,453 2,434 3,710 3,641 30,818 N/A N/A 1,604 N/A 1,166
2018 14,908 2,551 3,773 3,703 30,765 N/A N/A 1,634 N/A 1,191
2019 15,806 2,835 3,574 3,513 35,430 N/A N/A 1,861 N/A 1,210
2020 15,377 2,382 3,546 3,490 35,171 N/A N/A 1,840 N/A 1,118
2021 15,625 2,759 3,552 3,493 35,875 N/A N/A 1,875 N/A 1,170
2022 16,172 2,765 3,578 3,512 37,061 N/A N/A 1,938 N/A 1,223
2023 16,457 2,990 3,586 3,516 37,722 N/A N/A 1,972 N/A 1,254
2024 16,669 3,025 3,591 3,517 38,028 N/A N/A 1,990 N/A 1,279
2025 16,851 3,059 3,597 3,521 38,531 N/A N/A 2,016 N/A 1,301
2026 17,014 3,091 3,596 3,518 39,016 N/A N/A 2,040 N/A 1,322

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Consumer

spending (%)
2012 -4.48 -3.69 -3.72 -3.73 -1.46 N/A N/A 0.50 N/A 1.89
2013 3.53 -8.49 7.97 8.15 1.29 N/A N/A 0.13 N/A 2.62
2014 7.77 9.33 2.56 2.87 0.05 N/A N/A 2.92 N/A 2.57
2015 8.43 13.0 -1.28 -0.93 16.4 N/A N/A 15.3 N/A 2.32
2016 8.40 16.2 -1.01 -0.99 25.0 N/A N/A 19.3 N/A 2.10
2017 -5.25 -11.1 -1.28 -2.10 -20.7 N/A N/A -13.2 N/A 3.56
2018 10.8 4.81 1.69 1.70 -0.18 N/A N/A 1.87 N/A 2.14
2019 6.02 11.1 -5.28 -5.14 15.2 N/A N/A 13.9 N/A 1.63
2020 -2.72 -16.0 -0.79 -0.66 -0.74 N/A N/A -1.13 N/A -7.61
2021 1.61 15.8 0.16 0.08 2.00 N/A N/A 1.92 N/A 4.62
2022 3.50 0.23 0.73 0.54 3.30 N/A N/A 3.34 N/A 4.54
2023 1.76 8.12 0.22 0.11 1.78 N/A N/A 1.78 N/A 2.51
2024 1.28 1.15 0.13 0.02 0.81 N/A N/A 0.90 N/A 1.95
2025 1.09 1.13 0.16 0.11 1.32 N/A N/A 1.27 N/A 1.77
2026 0.97 1.05 -0.03 -0.09 1.25 N/A N/A 1.20 N/A 1.58

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 19.2 N/A N/A 411 12.0 7.59 49,452
2013 17.0 N/A N/A 420 11.6 7.12 48,888
2014 17.2 N/A N/A 452 11.1 6.95 50,292
2015 18.0 N/A N/A 421 11.8 8.19 49,802
2016 19.3 N/A N/A 365 13.0 10.3 47,549
2017 18.1 N/A N/A 437 11.9 8.31 52,048
2018 17.1 N/A N/A 485 11.0 8.15 53,112
2019 17.9 N/A N/A 446 11.8 9.91 52,518
2020 15.5 N/A N/A 437 12.0 9.92 52,307
2021 17.7 N/A N/A 436 12.0 10.1 52,268
2022 17.1 N/A N/A 436 12.0 10.4 52,287
2023 18.2 N/A N/A 436 12.0 10.5 52,285
2024 18.1 N/A N/A 438 11.9 10.6 52,335
2025 18.2 N/A N/A 437 12.0 10.7 52,311
2026 18.2 N/A N/A 436 12.0 10.8 52,281

Figures are inflation adjusted to 2021



Clothing & Clothing Accessories Wholesaling in Canada February 2021

32 IBISWorld.com

Additional Resources
Additional
Resources

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Statistics Canada
http://www.statcan.gc.ca

Canadian Apparel Federation
http://www.apparel.ca

Industry Jargon RELATIVE PRICES
The price of an item relative to the price of a competing item or the same item in a different market.

TWEENS
An individual between 10 and 12 years old.

WHOLESALE BYPASS
The practice of cutting out wholesalers from a supply chain by entering into direct contracts with a manufacturer.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
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operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2021 IBISWorld Inc.
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