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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Fortunately for operators, since the Fruit and Vegetable Wholesaling industry in Canada is positioned in the
Canadian food supply chain, industry establishments were designated as essential businesses and were not subject
to temporary closures in 2020. For more detail, please see the Regulation and Policy chapter.

· Due to the current business landscape in Canada and the mandated closure of some downstream hospitality and
food service businesses, downstream demand from these important markets is expected to decline in 2020 and then
grow considerably in 2021. For more detail, please see the Demand Determinants chapter.

· Consumer demand for industry products is also expected to grow in 2021 as the economy improves and consumer
spending grows. Due to recent growth in per capita disposable income, consumers are expected to increasingly
purchase industry products, rather than frozen or canned alternatives. For more detail, please see the Current
Performance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Fruit and Vegetable Wholesaling industry in Canada wholesales a range of fresh fruit and vegetables to

supermarkets, delis, restaurants, cafes and institutions such as hospitals and retirement homes. This industry does
not include wholesalers of processed fruits and vegetables.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling fruits

Wholesaling vegetables

Storing fruits

Storing vegetables

Transporting fruits

Transporting vegetables

The major products and services in this industry are:

Vegetables

Fruit
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Supply Chain

SIMILAR INDUSTRIES

Grocery Wholesaling in Canada Frozen Food Wholesaling in
Canada

Dairy Wholesaling in Canada Fish & Seafood Wholesaling in
Canada

Beef & Pork Wholesaling in
Canada

     

     

RELATED INTERNATIONAL INDUSTRIES

Frozen Food Wholesaling in the
US

Fruit & Vegetable Wholesaling in
the US

Fruit and Vegetable Wholesaling
in Australia

Fruit & Vegetable Wholesalers in
China

Fruit & Vegetable Wholesaling in
the UK

Fruit and Vegetable Wholesaling
in New Zealand

Food, Beverage & Tobacco
Wholesaling in Ireland
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Industry at a Glance
Key Statistics

$10.3bn
Revenue

Annual Growth

2016–2021

0.7%

Annual Growth

2021–2026

1.1%

Annual Growth

2016–2026

 

$20.6m
Profit

Annual Growth

2016–2021

-7.2%

  Annual Growth

2016–2021

 

0.2%
Profit Margin

Annual Growth

2016–2021

-0.1pp

  Annual Growth

2016–2021

 

1,309
Businesses

Annual Growth

2016–2021

0.1%

Annual Growth

2021–2026

0.3%

Annual Growth

2016–2026

 

12,887
Employment

Annual Growth

2016–2021

-0.9%

Annual Growth

2021–2026

0.7%

Annual Growth

2016–2026

 

$717.0m
Wages

Annual Growth

2016–2021

0.4%

Annual Growth

2021–2026

0.7%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.9%
Demand from supermarkets and
grocery stores

3.1%
Demand from specialty food
stores

-9.0%
Demand from hotels and motels

-2.2%
Demand from full-service
restaurants

-0.2%
Per capita meat consumption

 
Industry Structure

POSITIVE IMPACT

  Revenue Volatility
Low   Concentration

Low

  Technology Change
Low   Industry Globalization

Low / Steady

MIXED IMPACT

  Life Cycle
Mature   Capital Intensity

Medium

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Regulation & Policy

Heavy / Steady

  Barriers to Entry
Low / Steady   Competition

High / Increasing

 

Key Trends

 Demand for industry products is forecast to grow as
disposable income grows

 The ability of large retailers to source directly from
manufactures has been a growing problem

 Fruit and vegetable wholesalers have expanded customer
services to include additional functions

 The industry is expected to continue to endure challenging
operating conditions

 More health-conscious consumers will likely drive fruit and
vegetable consumption

 New entrants wholesaling niche or foreign produce will likely
drive enterprise growth

 Industry profit is forecast to decline as a result of increased
purchase costs
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Volatility

  Low Imports

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Competition

  Low Profit vs. Sector Average

  High Customer Class Concentration

  High Product/Service Concentration

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Per capita meat consumption

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Demand from specialty food stores
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Executive Summary Going green: Industry operators will likely benefit from rising consumer
spending and disposable income

The Fruit and Vegetable Wholesaling industry in Canada is expected to grow modestly over the five years to 2021.
Revenue growth has largely been a result of favourable trends in consumer health consciousness alongside
increased consumer spending and per capita disposable income. However, poor weather conditions that affected
the fruit and vegetable harvest in 2019, combined with a poor economic landscape in 2020 as a result of the
COVID-19 (coronavirus) pandemic, have constrained revenue growth during the period. According to Statistics
Canada, the consumer price index for food is expected to increase at an annualized rate of 2.0% over the five years
to 2021. Despite this, industry profit is forecast to decline during the period as a result of increased purchase costs
and disruptions to the supply chain caused by the coronavirus pandemic. Thus, industry revenue is projected to
grow an annualized 0.7% to $10.3 billion over the five years to 2021, which includes an increase of 1.2% in 2021
alone.

Industry revenue is expected to grow during most of the period, and as a result, industry enterprises will likely grow,
despite recent difficulties. However, due to the homogenous nature of industry products, it is very difficult for one
operator to control a significant share of the market, somewhat insulating industry operators from excessive internal
competition. Though wholesalers have aimed to capture more profit from increased food prices, excessive price
increases passed on to downstream customers may could result in suppressed demand.

IBISWorld forecasts industry revenue to expand an annualized 1.1% to $10.8 billion over the five years to 2026.
Steadily increasing demand from downstream markets, such as restaurants and hotels, will likely aid revenue
growth. Also, industry operators are likely to benefit from further growth in consumer spending and per capita
disposable income over the next five years, which should lead to increased spending on premium and organic fruits
and vegetables. Nonetheless, industry operators will still likely contend with threats from consolidation and vertical
integration along the supply chain, which has the potential to force some of the smallest operators out of the market
and increase instances of wholesale bypass. Overall, future conditions appear to be fruitful.
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Industry Performance

Key External
Drivers

Demand from full-service restaurants

Restaurants use fruits and vegetables as raw materials to prepare food and tend to purchase such items on a
regular basis from fresh food wholesalers and food manufacturers. When demand from restaurants increases, it
increases demand for industry products, translating into higher revenue for fruit and vegetable wholesalers. Demand
from full-service restaurants is expected to increase in 2021, representing a potential opportunity for this industry.

 

Demand from supermarkets and grocery stores

Supermarkets and grocery stores stock a wide range of industry items and are one of the largest market segments
for this industry. As demand for industry products increases, retail outlets will likely place higher volume orders to the
benefit of industry revenue growth. Demand from supermarkets and grocery stores is expected to increase in 2021.

 

Demand from hotels and motels

Hotels and motels require fruit and vegetables for their on-site restaurants and bars. When demand from hotels and
motels increases, it signals a rise in bookings and foot traffic in such establishments. More hotel and motel guests
prompts increased usage of establishments' on-site eating options, resulting in increased demand for fruits and
vegetables. Demand from hotels and motels is expected to increase in 2021.

 

Demand from specialty food stores

Specialty food stores tend to purchase high-margin items from industry operators. Such items include novelty fruits,
special kinds of mushrooms and other ethnic produce. When demand from specialty food stores rises, it increases
industry revenue. Demand from specialty food stores is expected to increase in 2021.

 

Per capita meat consumption

Per capita meat consumption tends to negatively correlate with per capita consumption of fruits and vegetables. In a
strict diet, for every calorie of meat consumed, there is less opportunity to consume calories from fruits and
vegetables. When meat consumption is high, it signals that more people are substituting meat for vegetables, which
reduces demand for industry items. Per capita meat consumption is expected increase in 2021, posing a potential
threat to the industry.
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Current
Performance

The Fruit and Vegetable Wholesaling industry in Canada is composed of
businesses that purchase produce from farms and cooperatives and then
resell them to a variety of downstream retailers, wholesalers, food
processing and service companies and institutional clients, such as
hospitals.

Over the five years to 2021, downstream demand for fresh produce has grown alongside healthier eating trends for
consumers. However, poor weather conditions in 2019 affected the harvest of upstream fruit and vegetable
producers, limiting the supply of industry products and resulting in a decline in industry revenue that year. In 2020,
demand fell modestly as a result of the temporary closure of many food service establishments and the poor
performance of the hospitality industry. Still, favourable consumption trends among domestic consumers, along with
a growing consumer price index for food, contributed to industry revenue growing during the period. Moreover,
increasing per capita disposable income during most of the period has enabled more Canadians to better afford
eating out at restaurants and to purchase industry products from specialty retailers, aiding growth between 2016 and
2018. Typically, food demand is stable and is largely insensitive to changes in price. However, industry growth
between 2016 and 2018 demonstrated that Canadians are willing to purchase industry products at a premium from
restaurants and specialty food stores when economic conditions are good. Overall, industry revenue is projected to
increase at an annualized rate of 0.7% to $10.3 billion over the five years to 2021, including an increase of 1.2% in
2021 alone as economic conditions improve and fuel growth in demand.

OPERATORS ENDURE A DIFFICULT OPERATING ENVIRONMENT

Typically, demand for food is stable and relatively insulated from changes
in price.

Therefore, increases in per capita disposable income do not directly correlate with higher consumption of industry
products. However, increased disposable income does encourage consumers to spend more on the quality of food
and eat out more often. Alternatively, when per capita disposable income declines, consumers are less likely to
spend more on dining out or buying quality produce. With per capita disposable income forecast to grow an
annualized 2.3% over the five years to 2021, some consumers are likely to increase their consumption of more
expensive fruit and vegetable products, such as organic alternatives. Further, the combination of more disposable
income and consumer trends of eating healthier have expanded the industry's consumer base. As a result, demand
for industry products is forecast to grow over the five years to 2021.

However, industry profit, defined as earnings before interest and taxes, is expected to fall slightly during the period,
accounting for 0.2% of revenue in 2021, down from 0.3% in 2016. Overall, profit will likely decline due to growing
purchase costs and disruptions to the supply chain caused by the spread of COVID-19 (coronavirus). As a result,
the number of establishments is forecast to decline, falling an annualized 0.3% to 1,367 locations over the five years
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to 2021. Alongside more establishments, industry wages are expected to grow at an annualized rate of 0.4% to
$717.0 million during the same period.

EXTERNAL COMPETITION ON THE RISE

The ability of large retailers to source directly from manufactures has
been a growing problem for industry operators over the five years to 2021.

Retailers aim to source produce as affordably as possible and are constantly trying to reduce their purchasing costs.
Therefore, when a retailer gains enough purchasing power, it is able to buy directly from farmers or producers,
reducing demand for wholesalers. Moreover, there has been considerable consolidation along the agricultural
supply chain, moving toward the vertical integration of producers, distributors and food manufacturers.

Grocery stores hold the largest share of produce sales at the retail level and are also the largest threat to
wholesalers because their size gives some the power to handle their own distribution or integrate vertically. Since
wholesalers purchase fresh produce from farmers or producers, the time it takes for them to supply retailers with
products can be important. Retailers that are able to circumvent wholesalers typically increase the speed of
acquiring produce, leading to fresher fruit and vegetables in stores, ultimately benefiting consumers.

When retailers rely on wholesale agents to supply produce, they are able to exert considerable influence over sale
conditions. Retailers generally specify quality conditions on the produce they purchase and use a variety of long-
and short-term contracts and pricing agreements that request specific services from wholesalers. Contracts can
include terms that span product quality standards, uniform delivery conditions and provisions for products to be used
in private label products. In some cases, retailers also charge a fee to suppliers for purchasing their produce or
demand a discount if the produce sold reaches a certain level. Due to the pricing and purchasing power of
downstream outlets, industry operators sometimes may be unable to pass on price increases to retailers, placing
pressure on industry profit. While contending with such conditions, it is beneficial for current wholesalers to engage
in strong supply chain management, using long-term supply contracts to lock in prices and reduce volatility.

WHOLESALERS FIGHT BACK

The pressure from retailers has diminished the role of wholesalers in the
fruit and vegetable supply chain.

A countervailing factor is the increasing international trade of fruit and vegetables, much of which is carried out by
wholesalers. Companies are able to source food from low wage cost and counter-seasonal countries to provide
affordable produce year-round. The prevalence of this international trade will keep wholesalers relevant.

To offer services that cannot be bypassed, fruit and vegetable wholesalers have expanded customer services to
include additional functions, such as ripening, sizing, repacking, consumer packaging and suggesting advertising for
retail customers. In the past, one of the largest deterrents of fresh produce consumption was preparation time.
Wholesalers responded by introducing fresh cut produce to cater to consumers' busier schedules.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
price index for

food
(Index)

2012 9,123 754 1,311 1,251 13,387 N/A N/A 638 N/A 131
2013 9,193 751 1,344 1,248 12,643 N/A N/A 639 N/A 132
2014 9,332 771 1,386 1,284 13,221 N/A N/A 653 N/A 136
2015 9,532 789 1,379 1,300 12,539 N/A N/A 671 N/A 141
2016 9,941 831 1,390 1,302 13,479 N/A N/A 704 N/A 143
2017 10,182 863 1,398 1,311 14,085 N/A N/A 725 N/A 143
2018 10,389 890 1,447 1,338 13,673 N/A N/A 741 N/A 145
2019 10,189 867 1,407 1,343 14,274 N/A N/A 723 N/A 150
2020 10,160 853 1,359 1,302 12,770 N/A N/A 710 N/A 154
2021 10,283 859 1,367 1,309 12,887 N/A N/A 717 N/A 157
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Industry Outlook
Outlook The Fruit and Vegetable Wholesaling industry in Canada is expected to

continue to grow over the five years to 2026.

Revenue growth will likely be driven by an increase in Canada's population and growing demand from downstream
markets such as hospitality and food service providers. Furthermore, an expected increase in the price of fruit and
vegetables will likely aid revenue growth over the next five years if operators are able to pass on higher purchase
costs to consumers amid heightened competition. Consequently, IBISWorld forecasts industry revenue will increase
at an annualized rate of 1.1% to $10.8 billion over the five years to 2026. The industry is expected to continue to
endure challenging operating conditions and will likely have to battle rising competition by improving its value chain
and value propositions. However, an anticipated stabilization of industry profit is expected to encourage some
aspiring entrants to enter the industry, mainly in niche products.

HIGHER INCOMES GARNER VALUE-ADDED PURCHASES

Over the five years to 2026, growing downstream demand is expected to
drive industry revenue growth.

Specifically, demand from specialty food stores is anticipated to rise at an annualized rate of 2.3% over the five
years to 2026, while demand from full-service restaurants is expected to increase an annualized 4.8% during the
same period. Though per capita disposable income is anticipated to grow at an annualized rate of 0.2% over the
next five years, this increase does not directly correlate with higher fruit and vegetable consumption. However, as
consumers have more disposable income, they will likely increase purchases of fresh fruits and vegetables, rather
than choosing frozen or canned alternatives. This trend is expected to increase downstream demand from grocery
stores and supermarkets. In addition, consumers are expected to dine out at restaurants more often, driving demand
for industry products from food service establishments.

Furthermore, more health-conscious consumers will also likely drive total fruit and vegetable consumption, as more
people recognize the health benefits of fresh produce. Improved economic conditions are also expected to spur
demand from hotels. Further, with conditions expected to normalize over the coming years and concerns related to
the COVID-19 (coronavirus) pandemic expected to lessen, demand from the hospitality market is forecast to grow.
However, industry purchase costs are anticipated to increase somewhat, which will likely slow industry profit growth.
To counteract these price increases, industry operators will need enact strong supply chain management, locking in
supply contracts at prespecified rates.

PROFIT AND INDUSTRY LANDSCAPE

The trend of retailers purchasing fruit and vegetables directly from
manufactures will likely encourage price competition among wholesalers
to retain customers and market share.

Operators that remain in the industry will do so by setting up contracts with international sources of less expensive
produce. Industry operators will also likely undertake more activities, such as transportation and storage, at a faster
rate. Rising input prices over the next five years may also add to increasing costs for wholesalers if they cannot pass
on the cost increases in the form of higher product prices to downstream retailers. Growing purchasing costs will
create difficult trading conditions for wholesalers due to their diminished market power relative to grocery retailers.
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Consolidation in the food retailing sector gives large retailers significant power in negotiating terms of sale with
wholesalers. This factor can lead to greater price pressure and increased demand depending on the quality of
produce supplied. Therefore, to increase their bargaining power, wholesalers will likely need to offer a wider variety
of value-added services to pass on the rising cost of produce to retailers.

Thus, the number of industry enterprises is expected to increase at an annualized rate of 0.3% to 1,328 operators
over the five years to 2026. New entrants wholesaling niche or foreign produce are expected to drive most
enterprise growth. More industry operators will likely necessitate the hiring of more employees, and thus, industry
employment is anticipated to grow at an annualized rate of 0.7% to 13,318 workers over the five years to 2026.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
price index for

food  (Index)
2021 10,283 859 1,367 1,309 12,887 N/A N/A 717 N/A 157
2022 10,412 929 1,373 1,314 12,990 N/A N/A 723 N/A 163
2023 10,550 941 1,380 1,321 13,123 N/A N/A 731 N/A 167
2024 10,645 948 1,384 1,325 13,195 N/A N/A 736 N/A 170
2025 10,742 954 1,388 1,328 13,253 N/A N/A 740 N/A 173
2026 10,842 959 1,388 1,328 13,318 N/A N/A 744 N/A 177
2027 10,949 965 1,392 1,332 13,381 N/A N/A 748 N/A 180
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

There is little technological change in the industry

IVA is expected to grow at a similar rate as GDP over the 10 years to 2026

There is wholehearted market acceptance of the industry's product segments

The Fruit and Vegetable Wholesaling industry in Canada is in the mature phase of its life cycle. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is projected to increase at an
annualized rate of 1.4% over the 10 years to 2026. In contrast, Canadian GDP is expected to increase at an
annualized rate of 1.9% during the same period. IVA that is growing at a similar rate as Canadian GDP is typically
indicative of a mature industry, in addition to several other factors. For example, the industry is characterized by
factors such as stable entry and exit of establishments, low rates of technological advancement and wholehearted
market acceptance of product segments.

The industry has experienced little technological innovation over the five years to 2021. While there have been
advancements made in the upstream agricultural sectors, little attention has been devoted toward developing new
technologies for the industry because of its low value-added nature and little return on investments. The industry has
well-developed product segments, which have been wholeheartedly accepted by consumers for generations.
Industry operators tend to focus on increasing the volume of their sales to increase income. Additionally, the number
of industry establishments is anticipated to remain steady over the 10 years to 2026. Overall, these factors illuminate
the industry's standing as a mature industry.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Fast Food Restaurants in Canada

Full-Service Restaurants in Canada

Supermarkets & Grocery Stores in Canada

Convenience Stores in Canada

Caterers in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Vegetable Farming in Canada

Fruit & Nut Farming in Canada

2nd Tier

Water Supply & Irrigation Systems in Canada

Agriculture, Construction and Mining Machinery
Manufacturing In Canada

Fertilizer Manufacturing in Canada

Pesticide Manufacturing in Canada

Products & Services

  FRUITS

In 2021, wholesaling fruit is expected to account for 47.2% of revenue for
the Canadian Fruit and Vegetable Wholesaling industry, down from 52.1%
in 2016.

This product segment includes fruits such as bananas, apples, watermelons, grapes, berries, oranges and peaches.
Fruits generally have a higher price point than vegetables and are increasingly used in combination with other
products. Bananas are one of the most popular products in this subcategory because it is a nutritious and low-cost
option. Over the five years to 2021, this product segment has declined as a share of revenue due to the growing
popularity of vegetables, as consumer eating habits become increasingly healthy. Over the five years to 2026,
IBISWorld does not expect the share of revenue generated by the products in this category to change significantly,
unless some exogenous factor such as a trade deal or a discovery of unknown benefits of consuming particular
fruits occurs. The COVID-19 (coronavirus) pandemic is not anticipated to affect demand for fruits and vegetables.

VEGETABLES

Vegetables are expected to account for 52.8% of industry revenue in 2021,
up from 47.9% in 2016.

Products in this category include onions, lettuce, celery, potatoes, cabbage, asparagus, carrots and other such
vegetables. This segment's share of overall revenue has increased over the past five years as higher priced
vegetables, such as kale, have increased in popularity. Growth in this product segment has been driven by healthy
eating trends, as many Canadian consumers have decreased consumption of sweets and fatty foods. Over the next
five years, IBISWorld expects the proportion of industry revenue generated by this category to increase modestly, as
the trend toward increasingly health dietary choices is expected to continue.
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Demand
Determinants

Downstream demand and household disposable income

Demand for the Canadian Fruit and Vegetable Wholesaling industry is determined by the overall demand for fruit
and vegetables in downstream markets. These downstream markets include food service industries such as
restaurants and fast food establishments, hospitality industries such as hotels and motels and retail establishments
such as grocery stores and supermarkets. In turn, demand from these downstream markets is influenced by the
level of consumption of fruits and vegetables, which is usually determined by the overall population growth and
consumers' changing preferences regarding the level of health consciousness in the populace.

Price of fruits and vegetables

The price of fruits and vegetables determines how much money it will cost wholesalers to purchase them from
processors and growers. As prices increase, fruits and vegetables will likely be more expensive for industry players
to purchase and to offset costs, operators will need to raise the selling price to retailers. If industry product prices are
too high, operators risk losing retailers to external competitors.

Health concerns

As people become more aware of the health benefits associated with regular fruit and vegetable consumption,
demand for fruit and vegetables increases. The availability of a broad range of fresh fruit and vegetables will affect
consumer demand for the products of this industry. This includes new varieties, higher quality produce and the
development of pre-cut and pre-prepared products. As consumers increase demand for fruit and vegetables,
downstream markets will also increase demand from industry wholesalers.

COVID-19

Despite, the social distancing restrictions placed on Canadian businesses and consumers, demand for industry
products remained relatively unchanged. However, demand from certain downstream markets, such as food service
providers and hospitality, declined due to the poor performance of the hospitality industry and closures among food
service providers. Still, that decline was matched by an increase in demand from supermarkets and grocery stores,
in addition to other retailers and wholesalers, as consumers increasingly visited these establishments. In 2021,
industry revenue is forecast to grow and demand for industry products increases due to consumer health trends and
increased demand from downstream markets.

Major Markets

  RETAILERS

Retailers are the largest market for the Fruit and Vegetable Wholesaling
industry in Canada.

In 2021, retailers are expected to account for 56.7% of revenue, up from 52.9% in 2016. Retailers include grocery
stores and large supercentres such as Walmart and Safeway. Small retailers' share of revenue has increased over
the five years to 2021, as superstores and larger retailers have resorted to wholesale bypass to improve profit.
These stores benefit from some of the economies of scale associated with wholesalers by buying in bulk from
producers. Retailers then use their own distribution capabilities to transport the produce throughout their networks,
thus lowering the need for traditional wholesaling services. However, wholesalers still perform an important function
for smaller operators, supplying them with fruits and vegetables. Over the five years to 2026, IBISWorld expects
wholesale bypass to grow in popularity among retailers, which is expected to fuel this segment's decline during the
outlook period.
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FOOD SERVICE PROVIDERS

Food service providers such as restaurants are anticipated to account for
31.7% of industry revenue in 2021, down from 32.0% in 2016.

Food service providers reduced demand for fresh fruits and vegetables during the 2008 recession, due to
consumers eating out less often. This segment grew steadily during most of the period before falling in 2020 due to
the temporary closure of many food service establishments. While demand from this segment is expected to
improve significantly in 2021 it is expected to remain below the level it was at in 2016. Over the five years to 2026,
this segment is forecast to grow as consumer trends related to eating out slowly return to normal following the
spread of COVID-19 (coronavirus).

HOSPITALITY BUSINESSES

Hospitality businesses such as hotels and motels, caterers and
businesses providing catered venues for different purposes, are included
in this market segment.

This segment is expected to account for 6.3% of industry revenue in 2021, down from 9.8% in 2016. This decline is
a result of the poor performance of many hospitality businesses in 2020 and 2021 due to the coronavirus pandemic.
Over the next five years, IBISWorld expects this market segment to grow as a share of revenue as consumer fears
related to coronavirus are expected to slowly subside and result in increased travel.

WHOLESALERS FOR RESALE

Sales to other wholesalers are estimated to account for 5.3% of industry
revenue in 2021, up slightly from 5.2% in 2016.

Due to the nature of buying markets, it is almost always more efficient for wholesalers to operate within a specific
geographic locale that is near both up and downstream buying and selling markets. Nevertheless, sometimes sales
will be made to other wholesalers that may be short on supply. Over the next five years, IBISWorld expects this
segment to remain relatively unchanged.

Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

While operators in the Fruit and Vegetable Wholesaling industry in Canada do engage in international trade,
importing fruits and vegetables from low cost economies in Asia, Africa and Central and South America, such trade
is recorded in upstream farming industries by convention. For more information on international trade and
globalization, refer to the Fruit and Nut Farming industry in Canada (IBISWorld report 11135CA) and the Vegetable
Farming industry in Canada (11120CA).
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Business
Locations

  The prime locations for establishments in the Canadian Fruit and Vegetable Wholesaling industry are those that are close to the
industry's downstream markets, which are densely populated and are also close to major import hubs in Canada. Since produce is
a perishable commodity, proximity to the port of entry for imports, distance between the port and the storage facility and distance
between the storage facility and the final consumer are essential to avoid losses due to the produce spoiling.

To that end, the geographical distribution of industry establishments closely mirrors the population distribution across Canada,
barring a couple of exceptions. In 2021, an estimated 44.4% of industry establishments are located in Ontario. Ontario is Canada's
most populated province, accounting for more than 38.0% of the population and has major trade links with the United States. An
estimated 28.6% of industry establishments are expected to be housed in Quebec in 2021, which is Canada's second-most
populated province. British Columbia accounts for an estimated 16.1% of industry establishments in 2021 and it is the largest
province in Western Canada. It accounts for more than 13.0% of Canada's population and has major trade links with the far East
and Australia. Among the remaining provinces in Canada, none are expected to contain more than 5.0% of industry
establishments in 2021.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Fruit and Vegetable Wholesaling industry in Canada has a low level of market share concentration. The top four
companies in the industry are expected to account for less than 5.0% of total industry revenue in 2021. Most
industry operators are expected to be nonemployers and provide fruits and vegetables to nearby communities.
Market share concentration has remained relatively stable over the five years to 2021, as the investment in logistics
required to expand the scale of operations in this industry does not provide an attractive enough return for
entrepreneurs to commit large capital investments. Low profitability has also acted as a disincentive of wholesalers
to expand their scale of operations. Instead, wholesalers have ventured into providing value-added services to
increase revenue, which do not fall within the scope of this industry.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to alter goods and services produced in favour of market conditions:
Industry operators must remain vigilant to trends in consumption of different products due to the perishable nature of
the items they sell.

Ability to avoid wholesale bypass:
To remain relevant to the fruit and vegetable supply chain, industry operators must determine a strategy to avoid
large-scale wholesale bypass.

Ability to expand and curtail operations rapidly in line with market demand:
Industry operators must be able to expand the scale of their operations in line with market demand and vice versa.
Since the industry sells perishable commodities, the ability to adapt to market trends is essential for success.

Effective quality controls:
Quality control and adherence to compliance requirements is essential, otherwise it could tarnish an operator's
reputation in the market and can also result in a cancellation of its wholesaler licence.

Ability to continue paying suppliers during economic downturn:
As wholesalers, industry operators rely on a strong relationship with upstream suppliers to ensure a consistent
supply of quality products at affordable prices. Operators that are unable to pay suppliers during economic
downturns will struggle.

Ability to provide testing or thermometers for on-site employees:
Since industry operations will continue to rely on labour during the current environment, operators must do
everything possible to ensure a safe work environment for employees.



Fruit & Vegetable Wholesaling in Canada January 2022

23 IBISWorld.com

Cost Structure
Benchmarks

  Profit

Industry profit is expected to fall over the five years to 2021, as growing
purchasing costs has harmed profit. Overall, industry profit, defined as
earnings before interest and taxes, is expected to account for 0.2% of
revenue in 2021, down from 0.3% in 2016. Industry profit by nature is
expected to be razor thin, as the industry primarily stores goods from
upstream markets.

 

  Wages

This industry is not heavily reliant on labour. While labour is needed to
manage warehouses, transportation, distribution and procurement,
produce carried by wholesalers largely sells itself. Labour costs in 2021
are expected to account for 7.0% of industry revenue, down slightly
from 7.1% in 2016. Over the five years to 2021, industry operators have
attempted to maintain labour costs by employing more contractual and
part-time workers in line with seasonal requirements.
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  Purchases

As is characteristic for any wholesale industry, purchases comprise the
largest component of revenue for the industry. Industry operators
purchase local and international produce such as apples, bananas,
mangoes, strawberries, peaches, grapes, onions, tomatoes and
potatoes. IBISWorld expects purchases to account for 82.8% of
revenue in 2021, up from 80.6% in 2016.

 

  Marketing

Marketing costs are not a significant expense for industry operators and
are anticipated to absorb just 0.2% of revenue in 2021, down slightly
from 0.3% in 2016.

 

  Depreciation

Depreciation, which is largely related to buildings and equipment, is
expected to account for 1.1% of industry revenue in 2021, up from
1.0% in 2016. Depreciation is a useful benchmark for capital investment
in the industry.

 

  Rent

Rent, which is largely related to leases on office, store and warehouse
space, is expected to reach 1.2% of revenue in 2021, down from 1.5%
in 2016.
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  Utilities

Utility costs are related primarily to maintenance costs associated with
operating warehouses and distribution centres, such as electricity,
water and heating. Utilities are expected to account for 0.7% of revenue
in 2021, down from 0.8% in 2016.

 

  Other Costs

Other costs include transportation costs, transaction costs, insurance
costs and miscellaneous expenses. These costs are expected to
account for 6.8% of revenue in 2021, down from 8.4% in 2016.

 

Basis of
Competition

Competition in this industry is    High and the trend is Increasing

  INTERNAL COMPETITION

The Fruit and Vegetable Wholesaling industry in Canada is characterized
by relatively high sales volume with low profit.

As a result, the industry is highly price competitive, with industry players seeking to offer the best quality produce at
the lowest price. While lower prices can lead to higher sales volume, premium products generate more profit.

Industry wholesalers are subject to seasonal constraints and therefore compete based on their ability to source
varieties of fresh produce from farmers across the country. Retailers and food service providers have a preference
for wholesalers that can distribute a large variety of fresh produce. In addition, retailers and food service providers
seek distributors that can reliably and rapidly supply the freshest produce. Thus, timeliness and reliability are also
important areas of competition for operators within this industry.

Many fresh produce wholesalers offer additional services such as ripening, specialized packaging, inventory
management and the preparation of fresh produce into more convenient forms. Many fresh produce wholesalers
compete on the basis of their private label fresh-cut produce brands. Industry players that have a strong consumer
base are likely to benefit from increases in demand after introducing new products.

EXTERNAL COMPETITION

Fruit and vegetable wholesalers compete with frozen food wholesalers.

Operators within the Frozen Food Wholesaling industry in Canada (IBISWorld report 41319CA) supply a variety of
frozen fruits and vegetables to supermarkets, restaurants and other establishments. Over the five years to 2021,
demand for frozen fruits and vegetables has grown at a slower rate than fresh fruit and vegetables, as consumers
spent more on fresh produce as per capita disposable income increased.

Industry operators also contend with external competition from enterprises in the Grocery Wholesaling industry in
Canada (41311CA). Operators within this industry are defined as primarily wholesaling fruits and vegetables. As a
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result of this definition, operators that do not place an emphasis on wholesaling only fruits and vegetables and
wholesale a broader range of goods are excluded from this industry. However, grocery store wholesalers still sell
fruits and vegetables to grocery stores, so industry operators must also compete directly with grocery store
wholesalers.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  Barriers to entry in the Fruit and Vegetable Wholesaling
industry in Canada are low and depend on the scale of
operations an aspiring entrant aims to pursue. The scale
of operations defines the levels of capital, technology,
labour and enterprise required to commence operations.
Since the industry is highly fragmented, it is possible for
new entrants to establish themselves in the industry.
Additionally, there are no licensing requirements or
significant resource constraints that prevent new entrants
from entering the industry, since large-scale investment in
infrastructure is not a necessary precondition to enter this
industry; a wholesaler licence is required for tax purposes
only. Functions of warehousing and other logistics can be
outsourced to other companies on a temporary basis as a
new entrant establishes a foothold. However, this strategy
is not sustainable in the long term due to the low level of
profit generated by the sale of industry products.

Due to the nondurable nature of fresh fruit and
vegetables, wholesalers within this industry require
specialized distribution and transport facilities. The cost of
setting up a facility may deter some participants from
entering the industry. In addition, large incumbent players
benefit from holding secure supply contracts with
downstream customers, particularly grocery stores and
supermarkets, food service outlets and institutional
customers. It may be difficult for new entrants to secure
such contracts in a timely and efficient manner. During
this period of customer acquisition, industry operators
may have to sell their products at discounted rates and
endure one-time losses, which can result in a liquidity
crisis for such businesses, thus discouraging aspiring
operators from entering this industry. Additionally, due to
the industry's low level of profit, would-be entrants may
find it difficult to obtain credit or financing to enter into the
industry. Moreover, the high cost of a diversified and fully
stocked inventory may deter cash-strapped hopefuls from
entering altogether.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Low  

Regulation & Policy Heavy  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    Low and the trend is Steady

  International trade is measured at upstream farming industries by convention, and operators in the Fruit and
Vegetable Wholesaling industry in Canada do not engage in trade. Additionally, the industry comprises operators
based in Canada that primarily service local or nearby markets, since the transportation of industry products can
result in product spoilage and damage. Consequently, the industry has a low level of globalization, even though it is
affected by changes in international economic, consumption, policy and spending conditions because Canada
imports a large proportion of its fruits and vegetables from abroad.
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Major Companies
There are no major players in this industry

Other Companies There are no major players in the Fruit and Vegetable Wholesaling industry in Canada. The industry is characterized
by many small players, none of which can exert enough pressure to distort or change market conditions due to the
localized nature and tough competition within the industry. Overall, IBISWorld does not expect any operator in the
industry to capture more than a 1.0% share of the market.

Canadawide Fruit Wholesalers Inc.

  Market Share: 0.7%
  Founded in 1961 in Montreal, Canadawide Fruit Wholesalers Inc. (Canadawide) is a family owned company that

employs about 100 people. Consequently, there is little reliable information available regarding the revenue
generated by the company. However, IBISWorld estimates that the company will generate $75.4 million in revenue
in 2021, accounting for 0.7% of the market. Unlike many smaller companies, Canadawide operates its own
warehousing facility in Marche Central and has a fleet of about 50 trucks that distribute more than 600 fresh items
on a regular basis. The company also has the right to distribute 60 exclusive brands of fruits and vegetables, giving
the company an advantage over many of its smaller competitors. Similar to all industry operators, Canadawide has
experienced difficult operating conditions due to the COVID-19 (coronavirus) pandemic.

Canadian Fruit & Produce Company Ltd.

  Market Share: 0.4%
  The Canadian Fruit & Produce Company Ltd. (Canadian Fruit & Produce) is a family owned business founded in

1925 in Ontario. The company has more than 40 employees and is expected to generate $36.9 million in industry-
relevant revenue in 2021, representing a 0.4% share of the market. Canadian Fruit & Produce specializes in
peppers, beans, cucumbers, various kinds of watermelons, grapes, lemons, limes and honeydew. The company's
main wholesale location is at the Ontario Food Terminal and it also has a warehouse in Mississauga, ON. In 2020,
the company expanded its warehouse, adding more than 2,000 square metres. IBISWorld expects the company to
experience relatively modest growth over the five years to 2026, in line with overall industry revenue as it rebounds
from the coronavirus pandemic.

FreshPoint Canada

  Market Share: 0.3%
  FreshPoint Canada, a subsidiary of FreshPoint Inc., is a wholesaler of fruits and vegetables based in Vancouver.

FreshPoint Canada carries a variety of industry products, including local and organic produce. Also, the company is
Primus certified and FVOPA certified. In an effort to improve product quality and operational efficiency, the company
recently invested in its XRS system, which encompasses telemetric systems to track fleet routes and ensure that
products meet the company's performance standards. In an effort to ensure optimal produce quality, FreshPoint
Canada tries to ensure that almost all of its products are sourced locally, with a stated objective of offering produce
from within 100.0 kilometres of its warehouse. In 2021, IBISWorld expects the company to generate $32.7 million in
industry-relevant revenue, accounting for 0.3% of the market. Similar to all industry operators, FreshPoint Canada
has experienced difficult operating conditions due to the coronavirus pandemic.

AJ Lanzarotta Wholesale Fruit and Vegetables Ltd.

  Market Share: 0.1%
  Founded more than 50 years ago, AJ Lanzarotta Wholesale Fruit and Vegetables Ltd. (AJ Wholesale), is a

wholesaler of more than 800 produce items, most of which are industry relevant. The company is deeply connected
to the Ontario food supply chain and buys almost all of its produce from local growers. In recent years, the company
began sourcing many of its major products directly from the source, hoping to support its traceability and food safety
program. AJ Wholesale operates a warehouse in Mississauga, ON, and is a trusted wholesaler at the Ontario Food
Terminal. The company is also a member of the Toronto Wholesale Produce Association, which advocates for
wholesalers in certain parts of Canada. While the company is private and does not release its financial data,
IBISWorld expects the company to generate $13.6 million in industry-relevant revenue in 2021, representing a 0.1%
share of the market. Similar to all industry operators, AJ Wholesale has experienced difficult operating conditions
due to the coronavirus pandemic.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Fruit and Vegetable Wholesaling industry in Canada
exhibits a moderate level of capital intensity. In 2021, for
every $1.00 spent on labour, the industry is expected to
allocate $0.16 for capital, which is an increase from $0.15
in 2016. Capital expenditures in the industry include the
purchase, storage and distribution of fresh fruit and
vegetables. The delivery of farm-fresh produce to
downstream markets requires it to be rapidly transported in
a refrigerated state to buyers due to its perishable nature.
Fruit and vegetable wholesalers also provide certain value-
added functions for customers, such as produce ripening,
preparation of fruit baskets and party trays of precut
vegetables and the processing and packaging of various
produce items. Processing machinery is also required for
the preparation of precut fruit and vegetable packages,
while specialist equipment is required to ripen produce.
Despite this heavy reliance on capital, akin to most
wholesaling industries, this industry has many labour-
intensive roles, which lowers the industry's level of capital
intensity. These roles include tracking inventory, taking
orders, preparing purchase orders by weight, checking
produce for abnormalities and transporting produce to its
end user.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Low Ease of Entry Unlikely A qualitative measure of barriers to entry. Fewer
barriers to entry increases the likelihood that
new entrants can disrupt incumbents by putting
new technologies to use.

Low Rate of Entry Unlikely Annualized growth in the number of enterprises
in the industry, ranked against all other
industries. A greater intensity of companies
entering an industry increases the pool of
potential disruptors.

Low Market
Concentration

Unlikely A ranked measure of the largest core market for
the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

There are both significant barriers to entry and a low rate of new entrants in this industry. This combination of factors
dampens the threat of innovative players disrupting the industry structure.

Major market segments for industry operators are relatively diversified. The spread of market segments suggests that there
are limited entry points other than those already served my incumbent operators.

The most relevant disruptive force in the Fruit and Vegetable Wholesaling
industry in Canada is the development of agriculture technology, such as
vertical farming and farm drones.

Aside from synthetic chemicals to apply to fields, owners and investors are partnering to monitor land and water more
accurately. Furthermore, with healthier lifestyles increasing and being promoted by the popularity of wearable technology,
demand from downstream markets will likely continue to support the industry. Furthermore, the rise of the fourth industrial
revolution, also recognized as Industry 4.0, has enabled operators to manage a smarter facility. This is projected to support
a more streamlined supply chain, mitigating costs for operators.

The level of technology change is    Low

  Technology plays an important part in the Fruit and Vegetable Wholesaling
industry in Canada.

Wholesalers aim to minimize waste and time lags between procurement and distribution. The majority of operators employ
climate control systems in their warehouses, which not only monitor temperature, but control humidity as well. Humidity
control is central to the preservation of the produce's freshness.
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The low profit generated by fresh fruit and vegetable wholesaling incentivizes industry players to create value-added
products. In this industry, processing technology makes it feasible to prepare pre-cut produce, for which end users are
willing to pay a premium. In recent years, many wholesalers have begun using highly specialized ripening, sorting and
packing equipment designed to increase efficiencies and decrease costs. However, due to low industry profitability, these
technologies are only employed by the larger players in the industry that can sustain such investments. Moreover, many
wholesalers are adopting electronic inventory and ordering systems that computerize their stocks of goods and can place
new orders automatically. Overall, the level of technological change in the industry is low to moderate.

Revenue
Volatility

The level of volatility is    Low

  The Fruit and Vegetable Wholesaling industry in Canada has exhibited a low
level of revenue volatility over the five years to 2021.

During the period, revenue has grown as much as 4.3% in 2016 and has declined as much as 1.9% in 2019. Fruits and
vegetables are staple items, so consumption patterns are largely unaffected when product prices change. Steady increases
in population and demand for fresh produce, due to its health benefits, have driven demand during the period. Over the five
years to 2021, the annual average absolute deviation in revenue is expected to be 1.9%.

Revenue volatility in this industry is induced by fluctuations in weather conditions, changes in demand, seasonality and
shortages. However, the bulk of these stochastic events occur at the production level. Moreover, wholesalers are
somewhat insulated from the high revenue volatility of the agricultural production sector because industry operators have
many producers from which to source their products. Additionally, household disposable income and its influence on
downstream demand is another factor which affects the industry's level of revenue volatility.

The spread of COVID-19 (coronavirus) and the corresponding economic downturn is not expected to significantly disrupt
the industry. Consumer demand for fruits and vegetables is expected to remain relatively unchanged amid an increase in
shopping at grocery stores and supermarkets in 2020. Further, per capita disposable income increased in 2020, which will
likely spur increased spending on premium and organic industry products. However, industry performance will likely be
harmed by disruptions to the supply chain and labour scarcity, which will affect upstream agriculture industries.

Regulation &
Policy

The level of regulation is    Heavy and the trend is Steady

There are significant regulations for operators in the Fruit and Vegetable
Wholesaling industry in Canada.

Regulations run across the entire food-based industries' supply chains, all the way from production to processing to
wholesaling to retailing. Regulations tend to become stricter in cases of imported food products such as fruits and
vegetables to ensure that these products comply with Canada's health and safety regulations.

Among the main regulations that apply to this industry, the Fresh Fruit and Vegetable Regulations under the Canadian
Agricultural Products Act are the most important. The Act outlines various regulations that all food wholesalers must adhere
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by to legally conduct business. These regulations include stipulations related to food safety, labelling, packaging and rules
regarding imports, exports and interprovincial trade of fruits and vegetables.

Other important regulations affecting this industry include Food and Drugs Act, Food and Drug Regulations, Consumer
Packaging and Labelling Act and Organic Products Regulations. Over the five years to 2021, the level of regulation for this
industry has remained steady, but high. Acts and laws pertaining to food items tend to change in light of more recent
scientific discoveries regarding pesticides, diseases, side effects or certain inputs and food safety considerations.
Consequently, the level of regulation for this industry is revised on a regular basis and industry operators must remain up-
to-date regarding the latest regulatory developments in the industry.

Fortunately for industry operators, businesses involved in the Canadian food supply chain were labelled as essential
businesses and continued to operate during the COVID-19 (coronavirus) pandemic. However, the use of temporary foreign
workers is fairly common in this industry and was affected by the Quarantine Act imposed by the government. Temporary
foreign workers were exempted from prohibitions on entry into Canada, but still had to comply with increased obligations to
remain compliant with the Quarantine Act. The lowered the supply of foreign temporary workers and contributed to supply
challenges.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Fruit and Vegetable Wholesaling industry in Canada typically does not
receive any kind of formal assistance from the government.

The Canadian Produce Marketing Association (CPMA) is an Ottawa-based industry association of producers, sellers and
processors providing different forms of assistance to the industry. The CPMA holds regular trade shows, performs research
and analysis and conducts other networking opportunities for industry operators. Meanwhile, the Toronto Wholesale
Produce Association, advocates for operators across Ontario, Quebec and Eastern Canada.

Operators in the industry may have qualified for several initiatives enacted by the Canadian government in response to the
spread of COVID-19 (coronavirus). In particular, the Canada Emergency Wage Subsidy (CEWS) provided income tax
deferments and the Canada Emergency Business Account (CEBA) provided further financial relief. The CEWS provided
employers with relief from wage obligations by covering up to $847.00 of an employee's wages per week for qualified
employers. Income tax deferments and the CEBA helped operators remain liquid and facilitated new capital investments for
other operators, helping them become more efficient in the future. The CEBA, in particular, provided small businesses with
interest-free loans of up to $40,000, with the objective of keeping businesses operating.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Consumer
price index for

food (Index)
2012 9,123 754 1,311 1,251 13,387 N/A N/A 638 N/A 131
2013 9,193 751 1,344 1,248 12,643 N/A N/A 639 N/A 132
2014 9,332 771 1,386 1,284 13,221 N/A N/A 653 N/A 136
2015 9,532 789 1,379 1,300 12,539 N/A N/A 671 N/A 141
2016 9,941 831 1,390 1,302 13,479 N/A N/A 704 N/A 143
2017 10,182 863 1,398 1,311 14,085 N/A N/A 725 N/A 143
2018 10,389 890 1,447 1,338 13,673 N/A N/A 741 N/A 145
2019 10,189 867 1,407 1,343 14,274 N/A N/A 723 N/A 150
2020 10,160 853 1,359 1,302 12,770 N/A N/A 710 N/A 154
2021 10,283 859 1,367 1,309 12,887 N/A N/A 717 N/A 157
2022 10,412 929 1,373 1,314 12,990 N/A N/A 723 N/A 163
2023 10,550 941 1,380 1,321 13,123 N/A N/A 731 N/A 167
2024 10,645 948 1,384 1,325 13,195 N/A N/A 736 N/A 170
2025 10,742 954 1,388 1,328 13,253 N/A N/A 740 N/A 173
2026 10,842 959 1,388 1,328 13,318 N/A N/A 744 N/A 177

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Consumer
price index for

food (%)
2012 -2.40 -5.13 -2.97 -1.96 -5.01 N/A N/A -3.99 N/A 2.37
2013 0.77 -0.44 2.51 -0.24 -5.56 N/A N/A 0.25 N/A 1.23
2014 1.50 2.71 3.12 2.88 4.57 N/A N/A 2.12 N/A 2.34
2015 2.14 2.24 -0.51 1.24 -5.16 N/A N/A 2.75 N/A 3.70
2016 4.29 5.41 0.79 0.15 7.49 N/A N/A 4.91 N/A 1.46
2017 2.42 3.76 0.57 0.69 4.49 N/A N/A 3.05 N/A 0.05
2018 2.03 3.17 3.50 2.05 -2.93 N/A N/A 2.10 N/A 1.85
2019 -1.94 -2.63 -2.77 0.37 4.39 N/A N/A -2.41 N/A 3.37
2020 -0.29 -1.54 -3.42 -3.06 -10.5 N/A N/A -1.78 N/A 2.32
2021 1.21 0.62 0.58 0.53 0.91 N/A N/A 0.97 N/A 2.32
2022 1.25 8.16 0.43 0.38 0.79 N/A N/A 0.87 N/A 3.75
2023 1.32 1.30 0.50 0.53 1.02 N/A N/A 1.09 N/A 2.27
2024 0.89 0.80 0.28 0.30 0.54 N/A N/A 0.61 N/A 1.91
2025 0.91 0.61 0.28 0.22 0.43 N/A N/A 0.54 N/A 1.94
2026 0.92 0.51 0.00 0.00 0.49 N/A N/A 0.56 N/A 1.85

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 8.27 N/A N/A 681 6.99 10.2 47,636
2013 8.17 N/A N/A 727 6.95 9.41 50,566
2014 8.26 N/A N/A 706 7.00 9.54 49,384
2015 8.27 N/A N/A 760 7.04 9.09 53,505
2016 8.36 N/A N/A 738 7.08 9.70 52,222
2017 8.47 N/A N/A 723 7.12 10.1 51,502
2018 8.57 N/A N/A 760 7.13 9.45 54,172
2019 8.50 N/A N/A 714 7.10 10.1 50,645
2020 8.40 N/A N/A 796 6.99 9.40 55,607
2021 8.35 N/A N/A 798 6.97 9.43 55,637
2022 8.92 N/A N/A 802 6.95 9.46 55,681
2023 8.92 N/A N/A 804 6.93 9.51 55,719
2024 8.91 N/A N/A 807 6.91 9.53 55,756
2025 8.88 N/A N/A 811 6.89 9.55 55,814
2026 8.85 N/A N/A 814 6.86 9.60 55,857

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Statistics Canada
http://www.statcan.gc.ca

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Canadian Produce Marketing Association
http://www.cpma.ca

Industry Jargon COOPERATIVE
Also referred to as a co-op, it is an association of trade professionals that are united voluntarily to meet a common
economic goal.

SUPPLY CHAIN
A network of entities, including primary producers, processors, wholesalers, retailers and other agents, engaged in
delivering products to the consumer or customer.

WHOLESALE BYPASS
A popular trend within retail and manufacturing industries where producers supply goods directly to stores,
eliminating the middleman.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2022 IBISWorld Inc.
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