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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Revenue for the Fish and Seafood Wholesaling industry in Canada is still expected to grow despite the COVID-19
(coronavirus) pandemic hurting operations. For more detail, please see the Current Performance chapter.

· Additionally, industry profit is expected to slightly grow due to favourable seafood consumption trends. For more
detail, please see the Cost Structure Benchmarks chapter.

· Demand from the industry's major markets is expected to fluctuate due to coronavirus and the resulting forced
closure of many downstream buyers. For more detail, please see the Major Markets chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition Operators in this industry primarily wholesale fish and seafood for human consumption. Canned and packaged

frozen fish and seafood products are excluded from this industry (IBISWorld report 41319CA). The wholesaling of
fish and seafood that are frozen, but not packaged, are included among this industry's operations.

Major Players There are no major players in this industry

Main Activities The primary activities of this industry are:

Wholesaling fish (except canned or packaged frozen)

Wholesaling cured fish

Wholesaling fresh fish

Wholesaling fresh seafood

Wholesaling unpackaged frozen fish

Wholesaling unpackaged frozen seafood

The major products and services in this industry are:

Other groundfish

Other pelagic and finfish

Shrimp

Lobster

Queen crab

Other shellfish

Halibut, Greenland turbot, herring, salmon and tuna

Other
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Supply Chain

SIMILAR INDUSTRIES

Seafood Preparation in Canada Grocery Wholesaling in Canada Frozen Food Wholesaling in
Canada

Beef & Pork Wholesaling in Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Fish & Seafood Wholesaling in
the US

Fish and Seafood Wholesaling in
Australia

Egg, Meat & Fish Wholesaling in
China

 



Fish & Seafood Wholesaling in Canada May 2021

7 IBISWorld.com

Industry at a Glance
Key Statistics

$7.3bn
Revenue

Annual Growth

2016–2021

1.6%

Annual Growth

2021–2026

1.7%

Annual Growth

2016–2026

 

$182.2m
Profit

Annual Growth

2016–2021

2.4%

  Annual Growth

2016–2021

 

2.5%
Profit Margin

Annual Growth

2016–2021

0.1pp

  Annual Growth

2016–2021

 

1,114
Businesses

Annual Growth

2016–2021

0.7%

Annual Growth

2021–2026

1.1%

Annual Growth

2016–2026

 

6,977
Employment

Annual Growth

2016–2021

3.1%

Annual Growth

2021–2026

1.9%

Annual Growth

2016–2026

 

$353.8m
Wages

Annual Growth

2016–2021

2.5%

Annual Growth

2021–2026

1.9%

Annual Growth

2016–2026

Key External Drivers % = 2016–21 Annual Growth

0.9%
Demand from supermarkets and
grocery stores

-0.9%
Demand from food services and
drinking places

1.8%
Per capita disposable income

-0.2%
Per capita meat consumption

0.5%
Per capita seafood consumption

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Industry Assistance

Medium / Increasing

  Regulation & Policy
Medium / Increasing   Technology Change

Medium

  Industry Globalization
Medium / Increasing

NEGATIVE IMPACT

  Barriers to Entry
Low / Steady   Competition

High / Steady

 

Key Trends

 Input costs have risen and wholesalers have raised the price
of their services

 Industry operators have benefited from increased trade in
fish and seafood products

 Consistent revenue growth has been driven by sustained
profit

 Higher demand from restaurants and other food service
industries is forecast to be particularly important

 Anticipated export activity will have a positive effect on
industry operations

 Industry wages are expected to grow in line with revenue

 Increased seafood consumption and health consciousness
have resulted in growing industry profit
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Medium & Increasing Level of Assistance

  Low Imports

  Low Customer Class Concentration

  Low Product/Service Concentration

   

WEAKNESSES

  Low & Steady Barriers to Entry

  High Competition

  Low Profit vs. Sector Average

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2021-2026)

  High Performance Drivers

  Per capita meat consumption

   

THREATS

  Low Revenue Growth (2005-2021)

  Low Revenue Growth (2016-2021)

  Low Outlier Growth

  Per capita disposable income
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Executive Summary Off the hook: Free trade agreements will likely support industry revenue
growth

Revenue for the Fish and Seafood Wholesaling industry in Canada has grown over the five years to 2021. Rising
health consciousness and per capita disposable income have encouraged Canadians to spend more on increasingly
expensive fish and seafood, which are often considered healthier protein options, both at home and at restaurants.
This has encouraged food retailers and food service establishments to increase their purchases from industry
wholesalers, leading to revenue growth. However, rising seafood prices for wholesalers, downstream retailers and
consumers have limited revenue and profit growth for the industry. As a result, IBISWorld expects industry revenue
to grow at an annualized rate of 1.6% to $7.3 billion over the five years to 2021, with an expected 3.0% growth in
2021 alone. The growth in 2021 can be mainly attributed to the expected economic recovery after the COVID-19
(coronavirus) pandemic. As more restaurants and other downstream markets begin to open back up, they will
demand more products from operators, bolstering industry revenue.

Industry wholesalers play a vital role in exporting by creating connections and facilitating sales with foreign buyers.
Moreover, the 2017 implementation of the Comprehensive and Economic Trade Agreement (CETA) between
Canada and the European Union (EU) supported the expansion of industry operators by opening up a new market
with limited trade barriers. Moreover, despite this hindering industry profit growth, the increase in seafood
consumption and health consciousness has supported overall profit to expand during the five-year period.

Over the five years to 2026, the industry is expected to continue growing. Similar to the previous five-year period,
growth in per capita disposable income and increasing health consciousness are expected to assist industry growth.
More critical to operators' success, however, is the expected boost to revenue due to the CETA, cutting all tariffs on
industry products sold to the EU and the Canadian Free Trade Agreement, which diminishes tariffs on interprovincial
trade, both of which were implemented in late 2017. This is expected to lead to a substantial expansion in the value
of Canadian fish and seafood exported to the EU, as well as encourage domestic operations at a national scale. As
a result of these anticipated trends, industry revenue is expected to grow an annualized 1.7% to $7.9 billion over the
five years to 2026.
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Industry Performance

Key External
Drivers

Demand from food services and drinking places

Food service establishments, such as full-service and fast food restaurants, demand fish and seafood products from
wholesalers for use in the preparation of their services. While national chains often source fish and seafood directly
from producers, single-location establishments usually purchase inputs from wholesalers. Thus, as food service
establishments expand their sales, demand for fish and seafood tends to increase as well. Demand from food
services and drinking places is expected to rise in 2021, representing a potential opportunity for the industry.

 

Demand from supermarkets and grocery stores

The Supermarkets and Grocery Stores industry in Canada (IBISWorld report 44511CA) represents the largest food
retail channel in Canada. Companies in this industry source fish and seafood from general grocery wholesalers, as
well as from fish-specific wholesalers for resale to downstream consumers. As supermarket and grocery stores'
sales increase, demand for fish and seafood from industry operators tends to increase as well. Demand from
supermarkets and grocery stores is expected to decrease in 2021.

 

Per capita disposable income

Per capita disposable income is a key determinant of consumer spending. In general, fish and seafood are sold at
higher prices than many other foods. As a result, households tend to purchase fish and seafood more often when
levels of disposable income are higher. Per capita disposable income is expected to decrease in 2021.

 

Per capita seafood consumption

Seafood is the industry's primary product. Therefore, as Canadians eat more seafood, industry revenue is expected
to grow in turn. While per capita seafood consumption is contingent upon many factors, particularly disposable
income and health consciousness, it has a direct effect on industry operations. In 2021, per capita seafood
consumption is expected to decrease, posing a potential threat to the industry.

 

Per capita meat consumption

Per capita meat consumption represents the total carcass weight of red meat and poultry consumed by the average
Canadian in one year. This figure does not include the consumption of seafood. Any increase in per capita meat
consumption can be partially accounted for by a decrease in the consumption of seafood, which is an alternative
source of protein. As a result, growth in per capita consumption of meat often has a negative effect on industry
revenue. Per capita meat consumption is expected to increase in 2021.
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Current
Performance

The Fish and Seafood Wholesaling industry in Canada is anticipated to
grow over the five years to 2021 due to favourable consumption trends,
health consciousness and trade opportunities.

Growth in per capita disposable income and rising health consciousness have encouraged Canadians to boost their
spending on increasingly expensive fish and seafood options. Simultaneously, global economic growth has led to
the expansion in the size and wealth of the global middle class, encouraging exports. This global middle class has
demanded more high-quality food, including Canadian fish and seafood, much of which is exported by fish and
seafood wholesalers. As a result, IBISWorld expects industry revenue to grow at an annualized rate of 1.6% to $7.3
billion over the five years to 2021, including an increase of 3.0% in 2021 alone. This increase in 2021 can be mainly
attributed to the expected economic recovery following the COVID-19 (coronavirus) pandemic. The pandemic has
caused many trade delays for industry operators, slightly hindering revenue growth in 2020.

HEALTH, PRICES AND INCOME

Overall, seafood is typically perceived as healthier than other sources of
animal protein, which drives demand for industry products.

Fish contain less fat than other meats and are a good source of Omega-3 fatty acids, which some studies have
suggested can reduce the risk of various cancers. In addition, IBISWorld expects per capita meat consumption to
grow an annualized 0.5% over the five years to 2021, while per capita seafood consumption will likely increase an
annualized 1.0% during the same period. Per capita meat consumption represents the total carcass weight of red
meat and poultry consumed by the average Canadian in one year. Any increase in per capita meat consumption can
be partially accounted for by a decrease in the consumption of seafood, which is an alternative source of protein. As
a result, with per capita seafood consumption outpacing per capita meat consumption, IBISWorld expects this shift
of consumer consumption to benefit the industry.

As more Canadians become increasingly health conscious, seafood has become a more attractive dietary option for
certain populations. However, fish and seafood are more expensive than other sources of animal protein, such as
beef, pork and chicken, which limits growth in demand. IBISWorld projects the price of seafood to expand over the
five years to 2021. As a result, input costs have risen and wholesalers have raised the price of their services, which
are often passed onto downstream retailers. Consequently, IBISWorld projects industry profit, measured as earnings
before interest and taxes, to account for 2.5% of revenue in 2021, up from 2.4% in 2016.

TRADE

Industry operators have also benefited from Canada's increased trade in
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fish and seafood products over the past five years, best captured in the
upstream Canadian Seafood Preparation industry (IBISWorld report
31171CA) and Canadian Fishing and Seafood Aquaculture industry
(11411CA).

As palates have changed, Canadians are increasingly demanding more diverse and exotic kinds of fish and
seafood. To satisfy this demand, industry operators have sold larger quantities of more expensive, imported fish and
seafood products, which has helped bolster industry revenue. Additionally, economic growth abroad has led to an
expansion of the global middle class, especially in the rapidly growing economies of East Asia, with China being one
of the most significant export destinations for Canadian seafood. This growing global middle class has increasingly
demanded larger quantities of higher quality and more diverse food, including fish and seafood products from
Canada, much of which is exported by wholesalers in this industry. Since wholesalers play a vital role in the trade of
seafood, import growth has also benefited the industry, giving operators more diverse product offerings to penetrate
untapped markets.

Domestically, with the Canadian Free Trade Agreement reducing or eliminating tariffs on interprovincial trade,
industry operators that operate on a national scale are expected to benefit. Implemented in late 2017, this policy is
expected to encourage coastal wholesalers to distribute their products to the mainland without fear of economic
reproach via protectionist tariffs. Furthermore, by making interprovincial trade less complicated, logistics for industry
operators should also be a much less complex concern, expanding the scope of operations for many regional
distributors.

PROFIT AND EFFICIENCY

Positive demand drivers have supported the overall growth of the industry
during the period.

Industry wages are anticipated to increase at an annualized rate of 2.5% to $353.8 million over the five years to
2021, growing at a slower rate than employment and demonstrating a decrease in the average salary of an industry
employee. However, although the average salary has decreased over the past five years, it has only been marginal
due to industry participation and the presence of nonemployers. According to Statistics Canada, nonemployers
represent more than 40.0% of industry enterprises, limiting the size and scope of these operations and contributing
to industry fragmentation. In addition, more than 35.0% of operators employ fewer than five workers.

Within this landscape, alongside low barriers to entry and the implemented Canadian Free Trade Agreement in late
2017, it has encouraged new entry into the industry. Consequently, the number of industry enterprises is expected
to increase at an annualized rate of 0.7% to 1,114 companies over the five years to 2021. Overall, consistent
revenue growth has been driven by sustained profit, increased industry participation, health trends, trade patterns
and rising seafood prices.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
seafood

consumption
(Pounds (lb))

2012 5,907 487 1,075 1,046 6,054 N/A N/A 288 N/A 8.00
2013 5,797 516 1,097 1,068 5,883 N/A N/A 298 N/A 8.50
2014 6,095 505 1,131 1,100 5,618 N/A N/A 277 N/A 8.40
2015 6,424 560 1,105 1,075 5,433 N/A N/A 291 N/A 8.20
2016 6,737 520 1,107 1,076 5,991 N/A N/A 313 N/A 8.60
2017 6,669 523 1,098 1,066 6,114 N/A N/A 315 N/A 8.50
2018 6,826 540 1,168 1,134 6,021 N/A N/A 326 N/A 9.10
2019 7,116 572 1,179 1,143 6,850 N/A N/A 347 N/A 9.10
2020 7,078 603 1,134 1,099 6,803 N/A N/A 345 N/A 9.10
2021 7,290 589 1,151 1,114 6,977 N/A N/A 354 N/A 9.00
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Industry Outlook
Outlook The Fish and Seafood Wholesaling industry in Canada is expected to

continue growing over the five years to 2026 amid a favourable domestic
climate and rising health consciousness, which sustains demand for
seafood products.

Despite continued growth in disposable income levels and increasing health consciousness, domestic per capita
consumption of fish and seafood is expected to grow at a much slower rate over the next five years, as seafood
prices are forecast to continue rising. However, growth in global demand for fish and seafood and the opening of
new foreign markets for Canadian seafood are expected to drive substantial growth in industry demand abroad,
despite slowed growth in domestic demand. Moreover, continued windfalls from the elimination of tariffs on seafood
and fish exported to the European Union starting in late 2017 are expected to greatly increase exports to European
buyers, which will likely boost revenue for industry wholesalers. As a result, industry revenue is expected to grow at
an annualized rate of 1.7% to $7.9 billion over the five years to 2026.

DOMESTIC DEMAND SLOWS

Operators are usually spared from losses resulting from declining
consumption of seafood by increasing the prices of their products and
services.

Despite rising per capita disposable income and growing health consciousness, demand for fish and seafood is
expected to grow only marginally over the five years to 2026. Per capita disposable income is a key determinant of
consumer spending. When per capita disposable income increases, it often results in increased consumer
investment in lifestyle and personal health, such as increasing consumption of seafood. Over the five years to 2026,
seafood prices are expected to continue rising, but at a decelerated rate, as fish and seafood harvests become more
plentiful and supply increases. As a result, since the industry is primarily reliant on marine products that garner a
high price point, with more than 80.0% of industry sales derived from shellfish alone, the popularity and scarcity of
these products are anticipated to keep prices inflated, and therefore, will likely contribute to industry expansion.

Downstream demand from restaurants is also expected to increase over the next five years. Higher demand from
restaurants and other food service industries is forecast to be particularly important to industry growth. This is
because industry operators are generally able to charge restaurants relatively high prices for fish and seafood since
restaurants themselves already charge their customers higher prices for seafood items. Therefore, the expected
growth of the domestic food service sector is pivotal for industry operators.

TRADE

As Canadians demand higher quantities of more diverse types of food,
exotic fish and seafood imports, especially from the United States and
East and Southeast Asia, changing consumer preferences are expected to
contribute to a forecast expansion in industry revenue.

Fish and seafood wholesalers are anticipated to benefit from this trend. Wholesalers often facilitate trade by buying
large quantities of imports and selling them to downstream markets. Over the next five years, operators are
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expected to be selling large quantities of imported fish and seafood, leading to an increase in industry revenue while
expanding product lines to diversify their capabilities.

Though increasing fish and seafood imports are expected to benefit industry operators, anticipated export activity is
expected to have a much larger positive effect on industry operations over the five years to 2026. Industry operators
play a crucial role in the exporting process. Wholesalers research potential clients in other countries, create
relationships with these clients and facilitate international trade. Accordingly, industry-relevant trade activity is
expected to grow over the next five years. Moreover, this is projected to be supported by the Comprehensive
Economic and Trade Agreement between Canada and the European Union, which was implemented in late 2017. A
lack of trade restrictions with one of the largest export destinations for domestic operators is expected to support
industry expansion, although an anticipated appreciation of the Canadian dollar can hamper export activity moving
forward by making domestic goods more expensive relative to its trading partners.

PROFIT

Industry profit is forecast to remain stable over the five years to 2026,
despite an expected rise in the price of inputs.

In an effort to capitalize on potential sales to the European Union, operators are expected to hire more sales staff
with connections to European seafood buyers. As a result, industry wages are expected to grow in line with revenue,
with wages increasing an annualized 1.9% to $388.5 million over the five years to 2026. As a result, wages' share of
revenue is expected to remain stable during the outlook period. As more companies enter the industry due to low
barriers to entry, price-based competition is projected to increase as well. Consequently, the number of entrants is
expected to grow, with the number of industry operators rising an annualized 1.1% to 1,177 companies over the five
years to 2026. Niche products with high profit margin return and continuing demand are expected to support overall
industry profit.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
seafood

consumption
 (Pounds (lb))

2021 7,290 589 1,151 1,114 6,977 N/A N/A 354 N/A 9.00
2022 7,527 608 1,168 1,130 7,180 N/A N/A 364 N/A 9.10
2023 7,644 618 1,181 1,142 7,323 N/A N/A 371 N/A 9.10
2024 7,738 626 1,194 1,154 7,437 N/A N/A 377 N/A 9.20
2025 7,831 634 1,209 1,168 7,553 N/A N/A 382 N/A 9.10
2026 7,938 643 1,219 1,177 7,679 N/A N/A 389 N/A 9.10
2027 8,048 652 1,229 1,187 7,781 N/A N/A 394 N/A 9.20
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry has static product offerings

The industry lacks significant changes in its product offerings

Slow growth rates characterize the industry

The Fish and Seafood Wholesaling industry in Canada is in the mature stage of its life cycle, characterized by slow
growth rates, static product offerings and fixed markets. Industry value added (IVA), which measures an industry's
contribution to the overall economy, is expected to grow at an annualized rate of 2.1% over the 10 years to 2026.
Canadian GDP is forecast to grow at an annualized rate of 2.0% during the same period. IVA growth that is in line
with the overall economy is common for mature industries. However, while IVA growth is slightly higher than
Canadian GDP during the period, the industry is still considered mature due to its market acceptance and lack of
significant changes in its product offerings. Moreover, this growth is fuelled primarily by rising seafood consumption
rather than profound changes within the industry, meaning that the industry's contribution to the economy is not
instigated by new opportunities, but rather broader macroeconomic factors.

Fish and seafood are and have long been staple foods in the Canadian diet, with broad consumer demand for
industry products across the country and the world. Growth in the global middle class is increasing demand for
higher-quality food products abroad, including Canadian fish and seafood, much of which is being supplied by the
industry. However, revenue growth is not associated with any new products or services, as industry wholesalers
have provided the same product portfolio for many years and no new relevant seafood products are expected to
enter the market over the coming years. Generally, static product offerings are a characteristic of mature industries.
Similarly, there are no new opportunities for industry expansion, further solidifying its maturity. Growing industries
typically expand quickly due to a plethora of growth opportunities either through product development or new market
penetration.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Supermarkets & Grocery Stores in Canada

Full-Service Restaurants In Canada

Grocery Wholesaling in Canada

Specialty Food Stores in Canada

2nd Tier

Caterers in Canada

Full-Service Restaurants in Canada

Fast Food Restaurants in Canada

Key Selling Industries
1st Tier

Seafood Preparation in Canada

2nd Tier

Fishing & Seafood Aquaculture in Canada

Local Freight Trucking in Canada

Water Supply & Irrigation Systems in Canada

Products & Services

  Operators in the Fish and Seafood Wholesaling industry in Canada
purchase a wide variety of fresh fish and seafood from domestic and
foreign fishing and aquaculture businesses for resale to domestic and
foreign food retailers, food service establishments and other downstream
businesses.

Below is an approximate breakdown of the major types of fish and seafood that industry operators wholesale based
on national commercial fisheries and aquaculture production data sourced from Fisheries and Oceans Canada.
Overall, in 2021, fish are expected to represent 15.3% of industry revenue and 46.8% of total seafood by volume,
and shellfish are expected to represent 84.7% of sales and only 51.2% of seafood by volume. The remainder is
spread out among various marine products such as seaweed, coral and other marine products for consumption and
processing.

Despite the COVID-19 (coronavirus) pandemic, demand for the industry's products is not expected to change much
since these food products are typically considered nondiscretionary goods. Additionally, many of the industry's
downstream markets were able to stay operational during the peak of the pandemic, enabling consumers to
continue purchasing the industry's goods.

FISH

Industry operators wholesale a wide variety of fresh and frozen, but not
packaged fish, which together represent under one-sixth of the industry's
source of revenue, but nearly half its total volume.

Industry operators purchase the fish they sell from a variety of sources, including the Pacific and Atlantic fishing
fleets, inland freshwater commercial fishing enterprises, aquaculture farms and foreign importers. While the range of
fish that wholesalers distribute is very wide, some of the most important fish to industry revenue growth includes
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domestically harvested halibut, from both the Pacific and Atlantic fisheries; Greenland turbot, primarily fished off the
coast of Newfoundland and Labrador; herring, primarily from the fisheries of Atlantic Canada; salmon, both domestic
and foreign; and tuna, both domestic and foreign. The vast majority of salmon comes from British Columbia's large
aquaculture industry, which is one of the largest in the world. However, despite large and growing sales of fish, this
product segment has declined as a share of industry revenue over the five years to 2021, as the prices of shellfish
have increased at a much faster rate than fish. As a result, while fish continue to make up a growing share of total
industry output by volume, the price disparities between shellfish and other seafood has reduced the amount of
revenue generated by fish. Furthermore, IBISWorld expects other groundfish to account for 5.1% of industry
revenue in 2021.

LOBSTER

Lobster is the most important individual species for the industry, and is
expected to account for 43.9% of industry revenue in 2021 and 14.0% of
total volume.

Lobster fishing is one of the most important parts of the Canadian fishing industry, especially in Atlantic Canada,
where lobster fishing has a long and lucrative history. Lobster fishing is particularly important to the economy of
Nova Scotia, which is responsible for more than half the Canadian lobster catch each year. In addition, lobster is
generally more expensive than many other kinds of fish and seafood, resulting in the large disparity between
expected revenue generation and total industry output. It is also usually eaten fresh, unlike many other types of fish
and seafood. As a result, wholesalers generate substantial revenue through the sale of fresh domestic lobster. This
product segment has grown as a share of industry revenue over the past five years as the lobster catch has
increased and per capita disposable incomes rose over the five years to 2021.

QUEEN CRAB

The wholesale of fresh and frozen, but not processed crabs also
represents a significant source of revenue for the industry.

The domestic fishing industry catches a substantial quantity of crabs, which make up an estimated one-third of the
total tonnage of shellfish catch annually. The majority of crabs caught are Queen Crabs, also known as Snow or
Spider Crabs, which are primarily found in the far north of the Atlantic Ocean. Consequently, Newfoundland and
Labrador account for nearly half of Canada's overall crab catch. The ample Canadian crab catch provides the
domestic industry with a substantial supply to sell to downstream retail, food service and food manufacturing
customers. This product segment has slightly decreased as a share of industry revenue over the past five years, as
the quantity of the domestic crab catch has slightly decreased. Queen crabs alone are expected to account for
21.3% of industry revenue and 10.0% of total volume in 2021.

SHRIMP

Shrimp, along with crab, has decreased slightly as a share of industry
revenue over the five years to 2021, as the quantity of shrimp caught by
the Canadian fishing industry has decreased.

In 2021, shrimp is expected to account for 7.2% of industry revenue and 8.2% of total volume. As with crab, the
majority of the Canadian shrimp catch is from the coasts of Newfoundland and Labrador, from which industry
operators' source more than half the shrimp they wholesale.

OTHER

Sales of other shellfish also represent an important source of income for
industry operators, which are expected to account for 12.1% of industry
revenue in 2021.

According to Statistics Canada, households generally dedicate one-sixth of their seafood expenditures to seafood
and other marine products, which includes all seafood other than fresh, frozen, canned or preserved fish. Products
categorized under this segment are diverse and include clams, oysters, scallops, squid, whelks, cockles, sea
cucumbers, different crabs and a variety of other less commonly eaten shellfish. Revenue earned from sales of
scallops has increased strongly over the past five years, despite a declining catch due to substantial growth in
consumer demand. This has led consumers to increase the price they are willing to pay for scallops. However, as a
whole, this product segment has fallen as a share of industry revenue, as sales of other products within the
segment, including clams and sea cucumbers, have declined. IBISWorld expects the remaining share of industry
products, which are other pelagic and finfish, as well other products comprising all other shares of fish, to account
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for a respective 2.3% and 0.2% of industry revenue in 2021.

Demand
Determinants

Price of seafood

The average price of seafood has risen over the five years to 2021. This affects the level of seafood consumption,
and therefore, demand for the Canadian Fish and Seafood Wholesaling industry's products. As the price of seafood
increases, consumers are more likely to demand less seafood and instead opt to consume chicken, beef, pork and
other substitute protein products. The price of specific kinds of fish and seafood can vary substantially depending on
the season, the size of the annual catch, demand for fish and seafood abroad and the depletion of fish stocks. Fresh
fish and seafood are particularly sensitive to price fluctuations, as it must be consumed quickly and close to where it
was harvested to avoid spoilage, making price a significant influencer of demand.

Accordingly, disposable income levels are also important in determining the level of demand for industry products.
Fish and seafood products are generally more expensive than substitute high-protein foods, such as poultry, pork
and beef. Therefore, when income levels decline, there is typically a decrease in seafood consumption. Lobsters, as
well as oysters and other mollusk products, are particularly expensive and are most often eaten in restaurants. As
disposable incomes rise as they have been over the past five years, consumers tend to visit restaurants and eat fish
and seafood products.

Health consciousness

Fortunately for the Fish and Seafood Wholesaling industry in Canada, health considerations often override price
concerns with respect to the purchase of fish and seafood. Fish is often perceived as a healthier source of protein
than poultry, pork and other substitute animal-based food products. For example, some studies have shown that
consuming Omega-3 fatty acids, which are predominantly found in seafood, reduces the risk of various cancers.
Perceptions such as these tend to increase demand for industry products. However, health concerns can also have
a negative effect on demand for seafood. For example, the perception that fish often contain high levels of mercury
has encouraged some consumers to limit their consumption of seafood. Overall, however, rising health
consciousness tends to increase demand for industry products.

Demand for seafood abroad

Given its large fish stocks and flourishing aquaculture industry, Canada is one of the largest exporters of fish and
seafood products in the world, much of which is sold and distributed by industry operators. As a result, the rate of
seafood consumption abroad has a crucial influence on demand for the domestic products. Demand for seafood
abroad is growing rapidly and is expected to continue to grow as the global middle class expands and demands
more protein in its diet. Demand for seafood is expected to grow particularly strongly in burgeoning Asia, where
seafood makes up a particularly important part of local diets. In addition, the implementation of the Comprehensive
Economic and Trade Agreement between Canada and the European Union (EU) in late 2017 is expected to have a
large weight on demand for Canadian seafood in Europe in the future. This agreement, which removed almost all
EU tariffs on Canadian seafood, is expected to drastically reduce the price of Canadian seafood in Europe,
substantially increasing demand for the Canadian Fish and Seafood Wholesaling industry's products.

Major Markets

  Demand from the Fish and Seafood Wholesaling industry's major markets
is expected fluctuate due to the COVID-19 (coronavirus) pandemic.

  Certain markets such as restaurants were forced to close during the peak of the pandemic to help mitigate the
spread of the virus, causing its share of revenue to decrease. Conversely, grocery retailers have endured an
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increase in demand since they were considered essential businesses and remained operational throughout the
whole pandemic.

GROCERIES AND OTHER FOOD RETAILERS

Groceries and food retailers represent the most important downstream
market for the Fish and Seafood Wholesaling industry in Canada, and are
expected to generate 41.6% of industry revenue in 2021.

The most important of these downstream retail markets are fish and seafood markets, which source the majority of
the industry products. However, also included in this market segment are supermarkets and grocery stores in
Canada (IBISWorld report 44511CA) and specialty food stores in Canada (44529CA). While it is more common for
Canada's national chain grocery stores and supermarkets to source the fish and seafood that they sell from
broadline grocery wholesalers, many regional supermarket chains and some national chain grocery store locations
source the fresh fish and seafood that they sell from the domestic industry. This market segment has increased as a
share of overall industry revenue over the five years to 2021, primarily as a result of consumers spending more time
at home cooking due to the stay-at-home orders from coronavirus.

RESTAURANTS AND OTHER FOOD SERVICE ESTABLISHMENTS

Restaurants and other food service establishments are expected to
represent the second-largest source of revenue at 34.4% in 2021.

Operators in this market segment include single-location restaurants in Canada, fast food restaurants in Canada
(72221aCA), food service contractors in Canada (72231CA), caterers in Canada (72232CA) and a variety of other
food service businesses. Revenue earned from this market segment has been slightly decreasing due to
coronavirus and the resulting forced closure of many restaurants and food service establishments.

GROCERY WHOLESALERS

Broad-line grocery wholesalers in Canada (IBISWorld report 41311CA) are
expected to represent 21.2% of industry revenue in 2021.

These wholesalers sell a diverse array of food products, including fresh and processed meats, dairy products, fruits
and vegetables, canned and frozen foods and the industry's fresh and frozen seafood products to downstream
supermarkets, grocery stores, restaurants and other food retailer and food service customers. This industry is very
convenient for downstream clients such as groceries and restaurants because it serves as a single source of a wide
variety of food items. However, in general, wholesaling industries have been consolidating into vertically integrated
companies, which are able to offer lower costs than traditional wholesalers, increasingly encouraging downstream
markets to cut out middleman wholesalers entirely while few large businesses benefit tremendously. As this process
of disintermediation continues to draw revenue away from traditional wholesalers, revenue earned from sales to
grocery wholesalers is expected to decrease slightly, as more vertically integrated grocery wholesalers command
better bargaining power to negotiate lower prices with industry operators.

OTHER MARKETS, INCLUDING FOOD MANUFACTURERS

Other markets include numerous miscellaneous downstream customers,
including individual households and food processors.

The majority of this downstream segment is composed of food manufacturers, particularly the Seafood Preparation
industry in Canada (31171CA). Seafood preparers and processors purchase the majority of the fresh fish and
seafood inputs they use from the fishing and aquaculture industries. In addition, they are competitors with the
industry's operators for sales to other downstream markets. However, seafood processors and preparers also
purchase fresh fish and seafood from industry operators for use in their manufacturing operations. Revenue
generated from this market segment has decreased slightly as a share of industry revenue over the past five years
as more downstream processors vertically integrate. IBISWorld expects other markets, including food
manufacturers, to account for 2.8% of industry revenue in 2021.
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Exports in this industry are    Low and Steady

Imports in this industry are    Low and Steady

To avoid double counting, Statistics Canada measures the international trade of goods at the manufacturing level.
As a result, there is no reliable information on the volume or value of the wholesale trade of fish and seafood in
Canada. Nevertheless, international trade plays a major role in the Canadian fishing sector as a whole. Due to its
large fishing stocks and burgeoning aquaculture industry, Canada is one of the world's largest exporters of fish and
seafood in the world. Additionally, while the country is a net exporter of fish and seafood, a large portion of the
seafood consumed in Canada is imported from abroad, in particular from Southeast Asia, where aquaculture
industries are large and expanding further. While concrete figures are not available, operators in the Fish and
Seafood Wholesaling industry in Canada are directly involved in much of this international trade.

Many industry operators, including the relatively large fish and seafood wholesaler, import fish and seafood for
distribution to domestic retailers. Other industry operators are involved in the wholesale distribution of Canadian fish
and seafood to fish processors, wholesalers and retailers located abroad. As the Canadian fishing sector becomes
even more globalized and trade in fish and seafood increases, the industry's involvement in international trade is
expected to increase even further, especially considering the implementation of the Comprehensive Economic and
Trade Agreement in 2017.

Business
Locations

  Establishments in the Fish and Seafood Wholesaling industry in Canada are primarily concentrated close to important fishing
ports, areas of substantial aquaculture activity and major urban centres. Being located close to major fishing ports, aquaculture
farms and other ports that receive large quantities of fish and seafood imports provide industry operators with the large and secure
supplies of fresh and frozen fish and seafood that are necessary to operate a wholesaling business. Establishing warehouses and
distribution centres close to major population centres permits fish and seafood wholesalers easy access to major downstream
retailers, food service establishments and food manufacturers that demand large quantities of fish and seafood for resale or use
as inputs in their own business activities. Consequently, industry establishments are concentrated in heavily populated provinces,
such as Ontario and Quebec, as well as in port provinces including Nova Scotia and British Columbia, which also have major
fishing and aquaculture industries.

In 2021, British Columbia, Ontario and Nova Scotia represent the three individual provinces with the largest number of industry
establishments, containing an estimated 25.7%, 22.9% and 18.5%, respectively, with operators in Ontario increasing their
presence over the five years to 2021. British Columbia's top position in this industry is explained by the province's large urban
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population, as well as its impressive provincial fishing and aquaculture industries and large coastline bordering the Pacific Ocean.
Vancouver, in particular, is a major source of fish and seafood demand. According to Fisheries and Oceans Canada, British
Columbia's fishing sector is also responsible for over 50.0% of Canada's harvest of redfish, halibut, hake, dogfish, skate and
nonqueen crab, while also being a major source of a variety of other fish and seafood. Finally, the province is the epicentre of
Canada's aquaculture industry, accounting for almost 50.0% of total Canadian aquaculture production both by weight and value.

With its massive fishing sector, Atlantic Canada contains a large proportion of fish and seafood wholesaling establishments as
well. Within Atlantic Canada, Nova Scotia contains the largest number of fish and seafood wholesalers, at an estimated 18.5% of
total industry establishments in 2021. Nova Scotia, while devoid of a large population, is a major centre of fishing and fish
processing activity. In particular, the province is crucial to the overall Canadian harvest of haddock, cusk, pollock, shark, scallops,
lobster and a variety of other fish and shellfish. Finally, while bereft of a large fishing industry, Ontario contains the major urban
centre of Toronto, which demands large quantities of fish and shellfish, and has advantageous conditions for the formation of
industry establishments in that province.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Fish and Seafood Wholesaling industry in Canada has a low level of market share concentration, with the
industry's top four largest players expected to account for less than 5.0% of industry revenue in 2021. Based on data
sourced from Statistics Canada, IBISWorld estimates that over 40.0% of industry enterprises are nonemployers,
implicitly limiting the size and scope of these operations and contributing to industry fragmentation. Of the remaining
operators that employ workers, over 35.0% employ fewer than five workers and almost 90.0% employ fewer than 50
workers. The majority of industry operators distribute small quantities of fish and seafood to local or regional retail
establishments, restaurants or fish and seafood processors. These companies generally own and operate a single
warehouse located either nearby aquaculture farms or fishing ports to be close to suppliers and population centres.
Larger companies are also slowly gaining industry market share. These companies are often able to purchase fish
and seafood at discounted prices by purchasing in bulk, which enables these companies to sell to downstream
customers at lower prices. However, industry market share concentration is expected to remain low over the five
years to 2026.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Having contacts within key markets:
Establishing links with a variety of retail and food service outlets ensures fish and seafood wholesalers a reliable
source of demand for their products.

Guaranteed supply of quality inputs:
Successful industry operators must have access to a steady supply of fish and seafood from the Fishing and
Aquaculture industries.

Ability to control stock on hand:
The ability to service downstream buyers quickly with the right products and manage inventory is crucial for success
in the wholesale industry.

Use of specialist equipment or facilities:
The adoption of the latest technology in relation to computerized inventory systems, cold storage facilities and a
truck fleet with refrigeration and freezing capabilities is key to larger industry operators' success.

Ability to provide testing or thermometers for on-site employees:
The industry is labour intensive and keeping employees safe will enable operators to continue their operations.

Cost Structure
Benchmarks
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  Profit

Industry profit, measured as earnings before interest and taxes, is
expected to account for 2.5% of industry revenue in 2021, up slightly
from 2.4% in 2016. As is the case with many wholesaling industries,
operators in this industry generally have a thin profit margin due to their
status as middlemen rather than direct producers. Additionally, as is
often the case for wholesalers, profit varies significantly between
players depending on the size of the distribution facilities that they
operate. For example, larger operators tend to exhibit higher profit
through economies of scale, while nonemployers, which account for
over 40.0% of industry operators, command a slim profit margin and
cannot afford capital outlays on machinery that could boost profitability.
Moreover, IBISWorld estimates the consumer price index for food has
risen at an annualized rate of 1.9% over the five years to 2021, with the
price of seafood also increasing during the same period. However, due
to the increased popularity and consumption of seafood, operators are
expected to endure greater demand for their products and thus
enabling profit to slightly rise. Despite the COVID-19 (coronavirus)
pandemic, the industry's profit margin is not expected to be greatly
affected by coronavirus. Since food items are considered
nondiscretionary goods and the downstream markets that sold the
industry's products to the end consumer were considered essential
businesses, they were able to stay operational during the peak of the
pandemic, enabling profit to slightly increase. Furthermore, IBISWorld
expects industry profit to remain relatively stable over the five years to
2026, as countervailing trends limit profit growth.

 

  Wages

Industry wages are estimated to account for 4.9% of revenue in 2021,
up from 4.6% in 2016. Although many companies are family owned and
operated, significant human resources are needed to obtain, store and
deliver goods across the supply chain. In addition, the nature of
seafood and fish products requires a level of handling specialization
beyond other durable goods, in that fish and seafood must be chilled or
frozen to avoid spoilage. Wages' share of revenue has increased
slightly over the past five years due to rising industry participation that
fragments revenue growth, the presence of nonemployers and a steady
growth in demand from foreign markets that require more employees
be familiar with regulatory compliance measures. With the
implementation of the Comprehensive Economic and Trade Agreement
in late 2017, international trade makes operations more complex.
Consequently, IBISWorld projects wages' share of revenue to remain
stable over the five years to 2026, indicating wages' growth to match
industry revenue performance.

 

  Purchases

Similar to wholesaling industries, purchases are the largest expense for
operators, accounting for an estimated 85.5% of revenue in 2021.
IBISWorld expects purchases to have slightly increased over the past
five years. This cost category primarily consists of fish and seafood
purchased from vendors for resale to other buyers. The products
classified in this industry are perishable and, therefore, wholesalers will
shift items to retailers as quickly as possible to prevent spoilage and will
often have to waste inventory, cutting into profit in these cases. Due to
an evolving Canadian palate and an increase in health consciousness,
more consumers are opting for a seafood dinner instead of red meat,
causing seafood prices to increase over the five years to 2021. Overall,
purchases for fish and seafood operators run higher than the overall
wholesaling sector on average due to the perishable nature of the
goods and the relative volatility in securing inputs from nature.
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  Marketing

Marketing costs are not a significant expense for industry operators.
IBISWorld expects this expenditure to account for just 0.3% of revenue
in 2021.

 

  Depreciation

Overall, the industry exhibits a low to moderate degree of capital
intensity, relying on labour instead of machinery to generate sales.
Depreciable assets include office buildings and warehouses, storage
equipment and machinery, vehicles and computer inventory systems.
The cost of depreciation fluctuates depending on operator size and the
number of assets involved, and has largely remained stable at 0.7% of
industry revenue over the past five years.

 

  Rent

Rent costs, which are largely related to leases on office, store and
warehouse space, are expected to have experienced slight volatility
over the past five years. In 2021, rent costs are expected to account for
1.0% of industry revenue.

 

  Utilities

Utility costs are related primarily to maintenance costs associated with
operating warehouses and distribution centres, such as electricity,
water and heating. Utilities are expected to account for 0.7% of revenue
in 2021.
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  Other Costs

Other expenses include freight, insurance and administrative expenses.
These expenses generally run-in line with the wholesaling sector's
average. Freight costs are heightened because trucks need to be
refrigerated as seafood is perishable. Other expenses are expected to
account for 4.5% of industry revenue in 2021.

 

Basis of
Competition

Competition in this industry is    High and the trend is Steady

  The Fish and Seafood Wholesaling industry in Canada is highly
competitive.

Low barriers to entry and a lack of dominant industry players have resulted in many operators competing for local
and regional market shares across the country's major fishing ports and urban centres. Fish and seafood
wholesalers compete among themselves primarily on the basis of access to high-quality fish and seafood supplies,
product price and quality (including spoilage rates) and the provision of reliable, efficient delivery services. The
domestic Fish and Seafood Wholesaling industry as a whole endures external competition from the Seafood
Preparation industry in Canada (IBISWorld report 31171CA), which distributes its own products and purveyors of
substitute meat products, such as chicken and beef (31161CA), which are generally much less expensive than
seafood and are staples of a Canadian diet.

INTERNAL COMPETITION

Internal competition within the Canadian Fish and Seafood Wholesaling
industry is intense due to low barriers to entry, which encourages
industry participation.

While access to fish and seafood inputs in general is not difficult, industry operators compete over access to the
highest quality fish and seafood inputs, secured from either the domestic fishing or aquaculture industries or from
foreign importers. Securing high-quality fish and seafood inventories is crucial because downstream buyers are only
willing to pay a price premium for a high-quality product. Moreover, while industry operators are able to charge
higher prices for higher quality fish and seafood, fish and seafood wholesalers compete strongly on the basis of
price. Ample supply of these largely homogenous goods gives downstream buyers substantial power to discriminate
on the basis of product price. Consequently, to secure market share, industry operators strive to improve their
operating efficiency to be able to cut their product prices without damaging profit margin, which is relatively low
across the industry.

EXTERNAL COMPETITION

Fish and seafood wholesalers also experience moderate competition from
external sources.

While the Seafood Preparation industry in Canada is a downstream market for the domestic Fish and Seafood
Wholesaling industry, it also serves as a source of competition for industry operators. Seafood preparers and
processors compete with industry operators over access to fresh fish and seafood from fishing and aquaculture
businesses for use as inputs in their manufacturing operations. Plus, operators in the Frozen Food Wholesaling
industry in Canada (41319CA) distribute frozen seafood products, directly threatening industry operators that sell
fresh fish and seafood. The longevity of frozen products and their often less expensive price make frozen seafood
an attractive option for downstream markets including grocery stores, restaurants and individual consumers, cutting
into industry revenue.

Many processed fish and seafood products also serve as substitute products for the fresh fish and seafood that
industry operators wholesale. Some processed fish and seafood products, such as breaded fish sticks, are generally
not viewed as pure substitutes for industry products as they are perceived as less expensive and less healthy
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alternatives to fresh fish and seafood. However, goods such as frozen shrimp and scallops, which are often
perceived as more convenient substitutes to industry products, threaten demand for industry products from many
downstream buyers. Additionally, the Canadian Fish and Seafood Wholesaling industry endures external
competition from manufacturers and dealers of pork, chicken and other animal food products, which generally
occupy the same place as fish in a typical Canadian meal at a lower price point.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady

  Barriers to entry into the Fish and Seafood Wholesaling
industry in Canada are low, but depend on the scale of
operations that a potential industry entrant wishes to
pursue. Establishing a very small fish and seafood
wholesaling operation involves very little capital
investment, which can be limited to the purchase or rental
of a truck or van with which to transport products from
fishermen and aquaculture farms or other wholesalers to
retailers and other downstream markets. Establishing a
small-scale supply and distribution network is also
typically simple. Prospective industry entrants should find
little difficulty in procuring fish and seafood at any major
fishing port or from other large distributors. In addition,
there are numerous downstream buyers, particularly
single-location restaurants, which demand locally sourced
fresh fish and seafood for preparation and sale to
consumers with the attention and loyalty that a small
wholesaler can provide, boosting industry participation
rates.

Establishing a larger fish and seafood wholesaling
operation is comparatively much more difficult. A potential
industry entrant would have to secure supply contracts
with large fishing or aquaculture operations to ensure a
stable supply of inputs at competitive prices, and develop
strong relationships with downstream buyers to ensure
continuous demand for company products. In addition, a
large industry entrant must maintain warehouses and a
larger truck fleet, both of which must have freezing and
refrigeration systems installed to ensure proper inventory
management and the prompt delivery of quickly
perishable products to downstream customers. Even for
larger companies, however, barriers to entry are relatively
low compared with industries that require higher capital
investment or are more strictly regulated.

Barriers to Entry Checklist

Competition High  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Medium  

Industry
Globalization

Globalization in this industry is    Medium and the trend is Increasing

  The Fish and Seafood Wholesaling industry in Canada is moderately globalized. The majority of fish and seafood
wholesalers in Canada are small companies that distribute locally or regionally sourced fish and seafood to retailers,
fish and seafood processors and other downstream buyers located within the same general geographic area, largely
due to the risk of spoilage. The sheer number of industry operators, with over 1,100 companies in 2021, alongside
low barriers to entry, encourages competition, and thereby reduces the accumulation of economies of scale, further
compounding the locality of industry operations as many operators cannot expand beyond their regional market.

In addition, while some industry operators work with foreign-owned companies, there are relatively few foreign-
owned companies that operate in this industry. However, while no concrete trade figures exist at the wholesale level,
the domestic Fish and Seafood Wholesaling industry plays a significant role in the international trade of upstream
and downstream industry products. Canada, with its booming aquaculture industry and large fishing stocks, is one of
the largest fish and seafood exporters in the world. According to the Canadian government and IBISWorld
estimates, more than 80.0% of fish and seafood harvested in Canada was exported in 2020, further reinforced by
trade figures in the upstream Fish and Seafood Preparation industry in Canada (IBISWorld report 31171CA).
Industry wholesalers play a vital role in creating relationships with overseas buyers and facilitating trade. Much of
the Canadian fish and seafood that is exported and distributed abroad is done so by companies in the industry.

Plus, a large portion of the fish and seafood consumed domestically is imported from abroad, mostly from the United
States and East and Southeast Asia as domestic consumer preferences change in line with global products. As with
exports, much of the fish and seafood that is imported into Canada is distributed to Canadian retailers and food
processors by companies in this industry. The domestic Fish and Seafood Wholesaling industry is expected to
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become more globalized in coming years as the Canadian fishing sector's involvement in international trade
continues to expand, especially after 2017, when the Comprehensive Economic and Trade Agreement (CETA) was
fully implemented. The CETA has lifted most tariffs on industry products exported to the European Union, which is
expected to create potentially lucrative opportunities for industry operators to wholesale products to European
buyers, inevitably influencing the future of the industry.
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Major Companies
There are no major players in this industry

Other Companies Due to spoilage concerns that discourage large operations and low barriers to entry that boost industry participation,
the Fish and Seafood Wholesaling industry in Canada is mostly made up of small businesses that operate within a
region or locality. This is mainly because this industry accounts for merchant wholesalers and does not include
larger, vertically integrated seafood processing companies or manufacturers' sales branches and offices. Moreover,
most of the largest companies extend their activities past wholesaling alone, often operating in the Seafood
Preparation industry in Canada (IBISWorld report 31171CA) or the Fishing and Seafood Aquaculture industry in
Canada (11411CA) in an effort to vertically integrate their business. However, these vertically integrated operators'
distribution revenue is difficult to separate from their processing or production revenue, resulting in their omission
from this report to avoid double counting. Ultimately, the vast majority of industry operators are private companies
that do not disclose their financial information.

Lions Gate Fisheries Ltd.

  Market Share: 1.3%
  Established in 1938, Lions Gate Fisheries Ltd. (Lions Gate Fisheries) is a family owned, vertically integrated seafood

processor and wholesaler. With a warehouse and processing centre on the Fraser River in Vancouver, the company
specializes in groundfish and salmon. With over 100 employees on its payroll, Lions Gate Fisheries primarily
distributes salmon, halibut, herring roe, Pacific hake, sardines, crab, shrimp and cod to the greater Vancouver area,
but also exports its products abroad, chiefly to East Asian and US markets. A member of the Marine Stewardship
Council, Lions Gate Fisheries is dedicated to sustainability efforts and has been a bastion of environmentally
conscious seafood products for years. While the company is private and does not disclose its financial information,
IBISWorld expects Lions Gate Fisheries to generate $95.0 million in industry-relevant revenue in 2021.

Blundell Seafoods Ltd.

  Market Share: 1.0%
  Founded in 1975, Blundell Seafoods Ltd. (Blundell) is a family owned seafood supplier servicing Western Canada.

The company boasts a product portfolio of more than 1,750 fish and seafood products, sourced domestically and
from fisheries worldwide. As a larger operation, it also exports Canadian seafood, primarily to US markets. This
company, similar to some of the other notable players, also operates in the Seafood Preparation industry in Canada
(31171CA). Blundell claims to be Canada's largest salmon processor with facilities on the Fraser River near the
Pacific Gateway and in proximity to Metro Port Vancouver, which has enabled its vertical integration. However,
revenue from these operations, which comprise a substantially smaller portion of the company's overall revenue, is
omitted from the following industry-relevant estimate. IBISWorld estimates Blundell's industry-relevant revenue to
total $70.1 million in 2021.

Albion Farms and Fisheries Ltd.

  Market Share: 0.5%
  Founded in 1963 and headquartered in Richmond, BC, Albion Farms and Fisheries Ltd. (Albion) is the largest

merchant fish and seafood wholesaler distributor in Western Canada. The company distributes more than 3,500
varieties of fish and seafood from its four locations in British Columbia. While previously limited to distributing fish
and seafood within the Pacific Northwest, Albion has expanded to serve more than 2,000 customers across Canada
and abroad since its 2005 partnership with Gordon Food Service Canada, a major player in the Grocery
Wholesaling industry in Canada (41311CA). While the majority of the fish and seafood that Albion distributes is
sourced from British Columbia, the company also sources fish and seafood from fisheries and aquaculture farms in
Russia, Vietnam, Ecuador, Namibia, New Zealand and a variety of other countries across the world, helping to
secure its comprehensive product line that has bolstered its market share. In addition, in April 2019, the company
announced a merger with Intercity Packers Ltd. This amalgamation will enable Albion to begin selling meat products
as another revenue stream. The company will be officially incorporated as Intercity Packers Ltd. In 2021, IBISWorld
expects the company's industry-relevant revenue, which excludes its processing capabilities through its Bayside and
Calypso brands, to total $33.3 million.

Mariner Neptune Fish and Seafood Company Ltd.

  Market Share: 0.4%
  Mariner Neptune Fish and Seafood Company Ltd. (Mariner) is one of the largest wholesale fish, seafood and meat

distributors in Canada since 1994. Headquartered in Winnipeg, MB, the company supplies quality products on a
wholesale basis to grocery stores of all sizes, restaurants, hotels, hospitals and other institutions across Canada.
Mariner's supply chain includes shrimp arriving from Thailand, lobsters from Nicaragua and sea bass from Chile. In
April 2017, the company was fined $25,000 for offences under the Food and Drugs Act. Under subsection 5(1) of
the Food and Drugs Act, no person or company shall label, package, treat, process, sell or advertise any food in a
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manner that is false, misleading or deceptive, or is likely to create an erroneous impression regarding its character,
value, quantity, composition, merit or safety. The Canadian Food Inspection Agency determined that the company
contravened this section. IBISWorld expects the company's industry-relevant revenue to total $30.3 million in 2021.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  The Fish and Seafood Wholesaling industry in Canada is
characterized by a medium level of capital intensity. In
2021, industry operators are expected to spend $0.15 on
capital investments for every $1.00 spent on labour.
IBISWorld projects capital investments for every $1.00 on
labour to marginally decrease over the five years to 2021.
This very slight decrease can be best understood within the
context of stagnating capital expenditures alongside a
concomitant rise in labour costs during the five-year period
which reduced capital intensity.

The majority of industry operators are small and do not
earn high enough profit to afford expensive capital
investments. Capital investments can include the purchase
and maintenance of a truck with which to transport fish and
seafood from aquaculture farms and fishing ports to
downstream buyers. Very small operators do not even
require a warehouse to operate. However, larger industry
operators often make much more substantial capital
investments. To prevent spoilage and better manage
inventories, large industry operators usually invest in large
warehouses with expensive refrigeration systems. In
addition, those operators that transport fish and seafood
over long distances must invest in trucks with refrigeration
systems to prevent spoilage on the road and ensure high
product quality. Finally, as is true for wholesalers of all
kinds, many industry operators are investing in advanced
computer systems to better keep track of inventories and
their supply chain. However, the rapid rise in wages has
outweighed any parallel capital expenditures, reducing
capital intensity during the period despite these potential
avenues of capital investment. IBISWorld forecasts capital
investment to increase over the five years to 2026.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

High Innovation
Concentration

Likely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

Medium Ease of Entry Potential A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Very Low Rate of Entry Very
Unlikely

Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The rate of new patent technologies entering the industry is low, which limits the potential for innovations. A low rate does
not mean that innovations cannot occur, just that the likelihood of some innovation materializing as a threat is lower.
However, the concentration of technologies is high in this industry. This suggests that industry operators have exposure to
potentially unforeseen areas of innovation.

Industry operators are exposed to a low rate of new entrants and a moderate level of entry barriers. This combination of
factors creates an environment where entry trends are not a key threat of disruption.

Technological developments and progress in the production of plant-based
protein products pose as a potential disruptor for the Canadian Fish and
Seafood Wholesaling industry.

It has attracted many customers by improving flavour and has replicated the taste of seafood without meat being used in
the process. This has shifted demand away from wholesalers, as consumers change their food consumption habits. As a
result, this trend poses as the primary disruptor for the industry.

The level of technology change is    Medium

  The Fish and Seafood Wholesaling industry in Canada is not particularly
technologically advanced, as core industry operating processes have
remained relatively unchanged for decades.

However, some industry operators are taking advantage of advances in computer systems and other information
technologies to improve their operating efficiency. Nonetheless, since most operators are small, the incorporation of these
strategies are varied depending on the size and scope of industry operations. For example, a small operator that does not
have a warehouse but instead relies on a van to transport seafood to a retail operator or network of foodservice
establishments does not need sophisticated technology to maintain business. In contrast, if these operators want to
expand, it may behoove them to incorporate some of the following technological advances into their business models.
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Inventory management

Technological advances in the wholesale sector in general have mainly
emphasized the automation of inventory control.

For fish and seafood wholesalers, a fully automated inventory-control system records shipment characteristics, including
shipment weight, food type, source and destination. In addition, computerized inventory systems help to manage stock and
determine minimum order quantities. Other technological developments, such as electronic data interchange (EDI), which
permits for the instant transfer of data between customers and wholesalers, have also assisted in product management and
efficient inventory replacement. Many of the industry's larger downstream customers use EDI to link their computers to
those of industry operators to monitor their fish and seafood inventories and reorder products automatically through
demand forecasting techniques that take historical purchases into consideration.

Transportation management

In addition, the domestic Fish and Seafood Wholesaling industry is
increasingly using transport-management systems to improve their
distribution efficiency.

Some industry operators, for example, employ trucking software such as those developed by XRS Corporation. XRS'
software is designed to reduce fleet costs, ensure regulatory and safety compliance and increase customer satisfaction
through the fast delivery of high-quality, undamaged products. The system aims to achieve these ends through software
that communicates with delivery trucks' onboard computers, real-time communications and global-positioning technologies.
Additionally, advances in truck freezer and refrigeration technology have further improved industry distribution efficiency
and capability by enabling wholesalers to market their seafood products to a wider geographical area with the need of fewer
regional distribution centres.

Radio-frequency identification

Radio-frequency identification (RFID) technology is expected to replace bar
codes as the primary method of identifying and tracking packaged goods.

RFID technology facilitates product identification through identification tags implanted inside packages, which provides real-
time tracking from remote computers and are more durable when confronted with difficult weather conditions in which
barcodes cannot survive or deteriorate quickly. Some major retail stores, including Walmart Inc., now require RFID
technology on the packages they receive, which may encourage more companies in the industry to adopt this technology
for their own operations.

Revenue
Volatility

The level of volatility is    Medium
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  The Fish and Seafood Wholesaling industry in Canada is subject to a low to
moderate level of revenue volatility.

Industry revenue tends to follow general economic trends, rising or falling in line with disposable income since seafood is
relatively expensive compared with other animal proteins. In addition, the positive effect of growing health consciousness
has increased demand for fish and seafood among some niche demographics. However, the rising per-unit price of
seafood, which is typically a boon for operators by increasing revenue, can make consumers wary of purchasing industry
products, limiting growth to a degree.

Over the five years to 2021, per capita disposable income has grown steadily, fuelling industry growth. Consequently,
Canadians have chosen to allocate an increasing amount of their food expenditures on seafood during the period despite
oscillations in per capita seafood consumption. Often perceived as a healthier alternative to red meat, seafood sales have
benefited from growing health consciousness in the Canadian public.

Moreover, the industry is also affected by fluctuations in the supply and demand for seafood both in Canada and abroad.
Given the variability of fishing stocks year-to-year and the high susceptibility of farm-raised fish to epidemics, the supply of
raw fish and seafood inputs can fluctuate substantially, affecting costs and sales. For example, between 2005 and 2013,
the Humane Society of the United States and other animal rights groups called for a boycott of Canadian Seafood in an
effort to convince the Canadian government to ban seal hunting. While this campaign failed to force legislative change, this
campaign reduced demand for Canadian seafood in the United States during this time, hurting industry operators that resell
Canadian seafood to downstream US retailers. Those industry operators that wholesale US seafood in Canada were also
negatively affected by this ban, as the decline in Canadian fish and seafood exports meant an increase in the domestic
supply of these products, reducing the attractiveness of US imports. While there have not been any recent examples of this
kind of activism, historical examples of potential threats to expansion are important for understanding potential revenue
volatility.

Regulation &
Policy

The level of regulation is    Medium and the trend is Increasing

The Fish and Seafood Wholesaling industry in Canada is subject to a moderate
level of regulation since operators do not produce the goods that they
distribute.

Upstream fishing and aquaculture enterprises and fish and seafood processors in Canada (IBISWorld report 31171CA) are
primarily responsible for ensuring that fish and seafood products comply with the safety and labelling standards maintained
by Health Canada and the Canadian Food Inspection Agency (CFIA).

Under the Fisheries Act of 1985, commercial fishers are also responsible for the sustainable management of fish stocks, a
regulation that can limit the supply of fish and seafood available to fish and seafood wholesalers in the short-term.
However, under laws such as the Food and Drugs Act of 1920 and the Safe Food for Canadians Act of 2012, fish and
seafood wholesalers are directly responsible for ensuring the quality and safety of the fish and seafood that they distribute.
Wholesalers of imported fish and seafood are subjected to particularly thorough health inspections, while domestic fish and
seafood exporters must be certified by CFIA, a process that was amended in October 2017. Additionally, fish and seafood
wholesalers must also comply with any standards set by provincial health departments. Finally, industry operators must
comply with the federal and provincial laws applicable to all Canadian businesses, including minimum wage statutes,
federal labour standards, the Environmental Protection Act and the Competition Act.

In the future, the growing concern for sustainably raised seafood and traceability will likely dictate industry regulations. For
now, there is no concrete set of regulations in place but as tracing technology improves, seafood sourcing legislation may
be implemented.

Industry
Assistance

The level of industry assistance is    Medium and the trend is Increasing

The Fish and Seafood Wholesaling industry in Canada receives a medium level
of assistance from both governmental and nongovernmental sources.

While there are no direct federal subsidies for the industry, the Canadian government's efforts to lower tariffs abroad for
Canadian seafood has had a strong positive influence on the industry. While the lowering of tariffs is most directly beneficial
to the domestic Fishing, Aquaculture and Seafood Processing industries in Canada, the domestic Fish and Seafood
Wholesaling industry also benefits from increased access to downstream fish and seafood markets internationally through
the elimination of trade barriers.

The Canadian government's most significant push to lower trade barriers for fish and seafood abroad has been its effort to
implement the Comprehensive Economic and Trade Agreement (CETA) with the European Union (EU), which was
implemented in late 2017. One of the provisions of the CETA includes the elimination of almost all EU tariffs on Canadian
seafood, which are currently very high, prohibitively so for the export of numerous types of fish and seafood products. While
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the EU is already one of the largest export destinations for Canadian seafood, the implementation of this treaty is expected
to increase exports dramatically, leading to substantial industry revenue growth in the future. Since Canada is a net fish and
seafood exporter with few restrictions on the imports of these products, the reduction of tariffs on industry products abroad,
especially to the major consumer market of the EU, represents a form of assistance and in turn a significant growth
opportunity for the industry.

In addition, the industry and the fishing sector as a whole is given assistance at the provincial level through provincial
governments and industry associations. For example, Nova Scotia's Department of Fisheries and Aquaculture regulates
and supports its fishing sector through the Fisheries and Coastal Resources Act, the Fish Harvester Organizations Support
Act and the Fish Harvesters Registration and Certification Act. Other organizations including the Nova Scotia Fish Packers
Association, the Association of Seafood Producers of Newfoundland and Labrador and the Lobster Council of Canada help
industry operators through networking, training, supporting the industry's interests through lobbying and other means of
support. Ultimately, industry operators have resources from myriad organizations and some indirect assistance from
policies that affect their upstream suppliers.

Due to the spread of COVID-19 (coronavirus), the Canadian Government instituted a variety of assistance programs that
industry operators may have qualified for in 2020. For example, the Canada Emergency Wage Subsidy covered a portion of
an employee's wages for eligible employers that were negatively affected by the coronavirus pandemic. Additionally,
operators were able to take advantage of tax deferrals and improved access to credit and loans to remain liquid. The
Canada Emergency Business Account also provided interest-free loans to small businesses of up to $40,000. Large
operators were able to apply for bridge financing through the Large Employer Emergency Financing Facility. These
programs helped some operators remain operational during an overall downturn in economic activity amid supply chain
disruptions and employee safety concerns.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Per capita
seafood

consumption
(Pounds (lb))

2012 5,907 487 1,075 1,046 6,054 N/A N/A 288 N/A 8.00
2013 5,797 516 1,097 1,068 5,883 N/A N/A 298 N/A 8.50
2014 6,095 505 1,131 1,100 5,618 N/A N/A 277 N/A 8.40
2015 6,424 560 1,105 1,075 5,433 N/A N/A 291 N/A 8.20
2016 6,737 520 1,107 1,076 5,991 N/A N/A 313 N/A 8.60
2017 6,669 523 1,098 1,066 6,114 N/A N/A 315 N/A 8.50
2018 6,826 540 1,168 1,134 6,021 N/A N/A 326 N/A 9.10
2019 7,116 572 1,179 1,143 6,850 N/A N/A 347 N/A 9.10
2020 7,078 603 1,134 1,099 6,803 N/A N/A 345 N/A 9.10
2021 7,290 589 1,151 1,114 6,977 N/A N/A 354 N/A 9.00
2022 7,527 608 1,168 1,130 7,180 N/A N/A 364 N/A 9.10
2023 7,644 618 1,181 1,142 7,323 N/A N/A 371 N/A 9.10
2024 7,738 626 1,194 1,154 7,437 N/A N/A 377 N/A 9.20
2025 7,831 634 1,209 1,168 7,553 N/A N/A 382 N/A 9.10
2026 7,938 643 1,219 1,177 7,679 N/A N/A 389 N/A 9.10

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Per capita
seafood

consumption
(%)

2012 2.63 0.12 -2.01 -2.06 3.54 N/A N/A 4.64 N/A -1.24
2013 -1.86 5.89 2.04 2.10 -2.83 N/A N/A 3.15 N/A 6.25
2014 5.13 -2.02 3.09 2.99 -4.51 N/A N/A -6.76 N/A -1.18
2015 5.40 10.8 -2.30 -2.28 -3.30 N/A N/A 4.75 N/A -2.39
2016 4.85 -7.08 0.18 0.09 10.3 N/A N/A 7.63 N/A 4.87
2017 -1.01 0.55 -0.82 -0.93 2.05 N/A N/A 0.67 N/A -1.17
2018 2.35 3.28 6.37 6.37 -1.53 N/A N/A 3.58 N/A 7.05
2019 4.25 5.90 0.94 0.79 13.8 N/A N/A 6.34 N/A 0.00
2020 -0.54 5.40 -3.82 -3.85 -0.69 N/A N/A -0.64 N/A 0.00
2021 2.98 -2.29 1.49 1.36 2.55 N/A N/A 2.63 N/A -1.10
2022 3.26 3.20 1.47 1.43 2.90 N/A N/A 2.96 N/A 1.11
2023 1.54 1.62 1.11 1.06 1.99 N/A N/A 1.89 N/A 0.00
2024 1.23 1.27 1.10 1.05 1.55 N/A N/A 1.50 N/A 1.09
2025 1.20 1.32 1.25 1.21 1.55 N/A N/A 1.48 N/A -1.09
2026 1.36 1.43 0.82 0.77 1.66 N/A N/A 1.59 N/A 0.00

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2012 8.24 N/A N/A 976 4.88 5.63 47,638
2013 8.89 N/A N/A 985 5.13 5.36 50,569
2014 8.29 N/A N/A 1,085 4.55 4.97 49,377
2015 8.71 N/A N/A 1,182 4.52 4.92 53,488
2016 7.72 N/A N/A 1,124 4.64 5.41 52,212
2017 7.84 N/A N/A 1,091 4.72 5.57 51,505
2018 7.91 N/A N/A 1,134 4.78 5.15 54,177
2019 8.04 N/A N/A 1,039 4.87 5.81 50,642
2020 8.52 N/A N/A 1,040 4.87 6.00 50,669
2021 8.08 N/A N/A 1,045 4.85 6.06 50,709
2022 8.08 N/A N/A 1,048 4.84 6.15 50,738
2023 8.08 N/A N/A 1,044 4.86 6.20 50,690
2024 8.09 N/A N/A 1,040 4.87 6.23 50,666
2025 8.10 N/A N/A 1,037 4.88 6.25 50,629
2026 8.10 N/A N/A 1,034 4.89 6.30 50,593

Figures are inflation adjusted to 2021
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Additional Resources
Additional
Resources

Fisheries Council of Canada
http://www.fisheriescouncil.com

Fisheries and Oceans Canada
http://www.dfo-mpo.gc.ca

SeafoodSource
http://www.seafoodsource.com

Canadian Aquaculture Industry Alliance
http://www.aquaculture.ca

Canadian Food Inspection Agency
http://www.inspection.gc.ca

Industry Jargon AQUACULTURE
The farming of aquatic organisms such as fish, crustaceans, mollusks and aquatic plants.

SHELLFISH
Shellbearing mollusks and crustaceans.

WHOLESALE BYPASS
A trend in which manufacturers are increasingly selling their output directly to retailers, leaving wholesalers out of
the value-added chain.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
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An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.
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