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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

• The Other Plastic Product Manufacturing industry in Canada relies on the construction and manufacturing sectors
for downstream demand. As economic uncertainty has caused both construction and manufacturing slowdowns,
demand has fallen. For more detail, please see the Demand Determinants chapter.

• The industry is expected to experience an increase in the level of competition. As demand falls, operators must
compete more intensely for what revenue opportunities remain. For more detail, please see the Basis of Competition
chapter.

• Revenue is forecast to drastically decrease in 2020 as rising economic uncertainty has resulted in sharp declines
for key markets, including automotive manufacturing and construction. For more detail, please see the Current
Performance chapter.

Note: The content in this report is currently being updated to reflect the trends outlined above.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Other Plastic Product Manufacturing industry in Canada manufactures a range of plastic products, including

housewares, building materials, motor vehicle parts, resilient floor coverings and appliance parts. This industry
specifically excludes plastic film, sheet, bags, profile shapes, pipes, pipe fittings, laminates, foam products and
bottles.

Main Activities The primary activities of this industry are:

Plastic housewares (e.g. fixtures and fittings) manufacturing

Plastic building materials manufacturing

Plastic packaging material, except bottles, manufacturing

Plastic bottle cap and lid manufacturing

Plastic floor covering manufacturing

Plastic motor vehicle part manufacturing

Plastic inputs for appliances manufacturing

Plastic credit and identification card manufacturing

Plastic inputs for consumer durables manufacturing

Plastic trash container manufacturing

The major products and services in this industry are:

Motor vehicle plastic parts

Plastic packaging, except film, sheet, foam and bottles

Plastic windows and doors

Plastic plumbing fixtures

Other construction-related plastic products

Other plastic products
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Supply Chain

SIMILAR INDUSTRIES

Plastic Film, Sheet & Bag
Manufacturing in Canada

Plastic Pipe & Parts
Manufacturing in Canada

Plastic Bottle Manufacturing in
Canada

Rubber Product Manufacturing in
Canada

       

       

RELATED INTERNATIONAL INDUSTRIES

Global Plastic Product &
Packaging Manufacturing

Plastic Products Miscellaneous
Manufacturing in the US

Hot Tub Manufacturing Contract Injection Molding
Manufacturing

Plastic Pipe and Plastic
Packaging Material Manufacturing
in Australia

Rigid and Semi-Rigid Polymer
Product Manufacturing in New
Zealand
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Industry at a Glance
Key Statistics

$13.2bn
Revenue

Annual Growth

2015–2020

-2.4%

Annual Growth

2020–2025

4.8%

Annual Growth

2015–2025

 

$13.2m
Profit

Annual Growth

2015–2020

-60.5%

  Annual Growth

2015–2020

 

0.1%
Profit Margin

Annual Growth

2015–2020

-9.1pp

  Annual Growth

2015–2020

 

1,414
Businesses

Annual Growth

2015–2020

-0.4%

Annual Growth

2020–2025

2.2%

Annual Growth

2015–2025

 

55,393
Employment

Annual Growth

2015–2020

0.2%

Annual Growth

2020–2025

3.6%

Annual Growth

2015–2025

 

$2.8bn
Wages

Annual Growth

2015–2020

-0.5%

Annual Growth

2020–2025

3.8%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

-4.1%
World price of crude oil

1.2%
Value of residential construction

-0.8%
Canadian effective exchange rate
index

-3.7%
New vehicle sales

 
Industry Structure

POSITIVE IMPACT

  Capital Intensity
Low   Concentration

Low

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Regulation & Policy
Medium / Steady   Technology Change

Medium

  Competition
Medium / Steady

NEGATIVE IMPACT

  Industry Assistance
Low / Steady   Barriers to Entry

Low / Steady

  Industry Globalization
High / Steady

 

Key Trends

 Revenue has been driven by improving downstream
demand for industry products

 The vast majority of industry exports are to the United States

 Industry participation is expected to decline

 Disposable income drives consumer spending for items that
use plastic products

 The industry will continue to experience challenges from
foreign competitors

 As a result of the industry's recovery, participation is
expected to increase

 The industry has benefited from steady growth in demand
from domestic automotive and related parts manufacturers
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Products & Services Segmentation

 
Major Players

There are no major players in this industry
SWOT

STRENGTHS

  Low Customer Class Concentration

  Low Product/Service Concentration

  Low Capital Requirements

   

WEAKNESSES

  Low & Steady Barriers to Entry

  Low & Steady Level of Assistance

  High Imports

  Low Profit vs. Sector Average

  Low Revenue per Employee

   

OPPORTUNITIES

  High Revenue Growth (2020-2025)

  Canadian effective exchange rate index

   

THREATS

  Low Revenue Growth (2005-2020)

  Low Revenue Growth (2015-2020)

  Low Outlier Growth

  Low Performance Drivers

  New vehicle sales
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Executive Summary Fantastic plastic: A strengthening economy is expected to boost demand
for the industry's products

Plastic products have a wide range of uses, which has helped to moderate volatility in demand for goods produced
by the Other Plastic Product Manufacturing industry in Canada in recent years. IBISWorld expects industry revenue
to decrease at an annualized rate of 2.4% to $13.2 billion over the five years to 2020. The industry has benefited
from a variety of factors through much of the past five years, including steady growth in demand from domestic
automotive and related parts manufacturers. Another significant source of demand comes from construction
markets, which require industry products such as plastic doors, windows and plumbing fixtures. The industry has
also benefited from consistent expenditure by consumers on residential renovation projects. However, poor
performance in domestic construction and automotive markets due to rising economic uncertainty stemming from
the COVID-19 (coronavirus) pandemic is forecast to contribute to revenue declining 16.4% in 2020 alone.

Trade is an important feature of this industry, with imports accounting for more than 40.0% of domestic demand,
while exports traditionally represent more than one-third of industry revenue. Exporters have experienced uneven
conditions over the past five years. The depreciation of the domestic dollar has helped the value of exports increase
an estimated 13.0% in 2014 and a further 18.0% in 2015. However, exports grew much more slowly during the
second half of the period. Meanwhile, the value of imports has increased at a faster annualized rate during the five-
year period than exports, despite the depreciation of the Canadian dollar. While the United States accounts for half
of imports, goods from countries with lower production costs, such as China and Mexico, have rapidly cut into its
share of the import market.

The industry is forecast to recover strongly over the five years to 2025 as the coronavirus pandemic recedes and the
economy strengthens. The domestic housing market is forecast to return to growth over the coming years as
unemployment decreases and per capita disposable income rises. Meanwhile, new car sales are also forecast to
return to pre-coronavirus levels. Additionally, profitability is forecast to climb as operators work to improve production
efficiency and find ways to cut costs. Overall, industry revenue is estimated to increase at an annualized rate of
4.7% to $16.7 billion over the five years to 2025.
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Industry Performance

Key External
Drivers

Value of residential construction

The level of residential construction activity affects demand for industry products, which are used in building
materials, plumbing fixtures, furnishings and housewares. The value of residential construction is expected to
decrease in 2020, posing a potential threat to the industry.

 

Canadian effective exchange rate index

The Canadian effective exchange rate (CEER) index measures the relative strength of the Canadian dollar against
its trading partners. Increases in the CEER index coincide with an appreciation of the Canadian dollar. The CEER
index is anticipated to decrease in 2020, representing a potential opportunity for the industry.

 

New vehicle sales

The automobile manufacturing sector is one of the largest markets for plastic product manufacturers. This market
uses plastic components for the interior and exterior of motor vehicles, in addition to in some engine components.
New vehicle sales are expected to fall in 2020.

 

World price of crude oil

The world price of crude oil directly influences the price of plastic inputs that industry operators use in their
manufacturing processes. When oil prices rise, plastic manufacturers can typically raise selling costs on their
products. The world price of crude oil is expected to decrease in 2020.
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Current
Performance

Plastic products created in the Other Plastic Product Manufacturing
industry in Canada have applications in a wide array of industries.

In addition to the broad range of industry products, the industry aids in moderating volatility in demand for the
products manufactured by industry operators. Among the principal markets are homebuilders and automobile
manufacturers. Homebuilders use plastic windows and doors and other construction-related products when building
houses, while automobile manufacturers use plastic products in various stages of the manufacturing process.

Industry revenue is expected to fall at an annualized rate of 2.4% to $13.2 billion over the five years to 2020. Early
during the five-year period, industry revenue was bolstered by a surge in exports to the United States, which was the
result of the appreciation of the US dollar against the Canadian dollar, making Canadian products increasingly price-
competitive and attractive to foreign consumers. The industry also benefited during the first half of the reporting
period from strong performance in domestic automotive markets. However, industry revenue is forecast to decline
16.4% in 2020 alone, in response to weak performances in domestic automobile manufacturing and residential
construction markets over the year stemming from the COVID-19 (coronavirus) pandemic.

DOMESTIC DEMAND

Revenue has grown during much of the five-year period and has been
driven by improving downstream demand for industry products.

In particular, demand from the residential construction and renovation activity, alongside automobile manufacturing
markets, has helped the industry. Together, the construction and automotive markets account for a significant share
of industry revenue. Canadian vehicle sales increased through the early part of the period and helped bolster
demand from the Car and Automobile Manufacturing industry in Canada (IBISWorld report 33611aCA) and auto
parts manufacturers. This, in turn, drove sales of automotive fibreglass, plastic parts, lenses, extrusions and
mouldings manufactured by industry operators. However, automobile manufacturing is forecast to decrease sharply
in 2020 as a result of the coronavirus pandemic, providing brutal operating conditions for the industry.

Similarly, construction markets have been volatile over the past five years and housing starts have fallen over the
five years to 2020. The value of private residential construction, which includes spending on new residential
dwellings and renovation work, has fallen at an annualized rate of 0.9% over the five years to 2020, despite growing
during the early part of the period. Notably, expenditure on renovation activity has generally been more stable, which
helps to moderate demand from this segment. This growth has led to increased demand for plastic plumbing
fixtures, furniture, windows and doors, which are also manufactured by industry operators.

INTERNATIONAL TRADE

Industry operators have also been increasingly combating competition
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from imports.

The value of imports is expected to rise at an annualized rate of 0.4% to $6.0 billion over the five years to 2020,
while imports are expected to account for 41.4% of domestic demand in 2020. The majority of imports come from
the United States, but China has increasingly been meeting domestic demand for plastic products. As a result, the
United States has declined as a share of total imports, from 61.1% in 2015 to an estimated 54.2% in 2020.

The vast majority of industry exports are to the United States, accounting for more than 90.0% of exports in a given
year. Industry exports spiked between 2014 and 2015, particularly as the US dollar strengthened significantly
against the domestic dollar, increasing the purchasing power of consumers from the United States. The recovery of
the country's automotive market has further supported the automotive segment of the plastic parts manufacturing
industry. However, exports are expected to decline at an annualized rate of 3.3% to $4.8 billion over the five years to
2020 as a result of a forecast 17.3% decline in 2020 alone due to the coronavirus pandemic.

INDUSTRY STRUCTURE

As imports continue to compete with domestic producers and revenue is
forecast to fall, industry participation is expected to decline.

IBISWorld expects the number of industry enterprises to fall at an annualized rate of 0.4% to 1,414 operators over
the five years to 2020. The wide variety of plastic products that industry operators manufacture enables domestic
operators to compete in niche markets. Nevertheless, due to Canada having higher wages than other manufacturing
countries, the industry is at a disadvantage compared with countries with lower wages, such as China.

Industry profit, measured as earnings before interest and taxes, is anticipated to suffer due to the coronavirus
pandemic, accounting for an estimated 0.1% of revenue in 2020, down from 9.2% in 2020. Industry profit is heavily
influenced by the price of inputs that manufacturers must pay. The price of plastic resins is closely linked to the
world price of crude oil because these resins are byproducts of crude oil production. When the price of crude oil
falls, the price of its byproducts declines as well. Consequently, industry operators pay less to manufacture
products. Due to the relatively inexpensive nature of many plastic products, many of these price fluctuations cannot
entirely be passed on to customers. While crude oil and plastic resin prices fell early during the five-year period, the
price of both inputs rebounded in 2017 and 2018, limiting the ability of operators to expand their profit margin.

Industry wages are expected to fall modestly, declining at an annualized rate of 0.5% to $2.8 billion over the five
years to 2020. As plastic manufacturing industries have expanded overseas, industry operators have had trouble
acquiring the necessary human capital to operate competitively.

Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
($b)

2011 12,187 3,224 1,655 1,435 50,837 3,951 4,353 2,418 12,590 123
2012 12,733 3,562 1,561 1,352 51,294 4,076 4,653 2,482 13,309 130
2013 13,209 4,349 1,642 1,417 57,225 4,249 4,888 2,348 13,847 129
2014 13,534 4,225 1,663 1,430 57,963 4,804 5,295 2,680 14,025 132
2015 14,922 4,527 1,682 1,444 54,828 5,670 5,872 2,840 15,124 137
2016 15,696 4,622 1,698 1,450 57,210 5,774 6,054 2,874 15,975 142
2017 15,993 4,827 1,686 1,439 59,322 5,709 6,234 2,985 16,518 145
2018 16,390 4,771 1,739 1,485 62,677 5,927 6,399 3,186 16,861 143
2019 15,835 4,856 1,741 1,486 61,813 5,784 6,501 3,129 16,551 142
2020 13,240 3,079 1,643 1,414 55,393 4,786 5,981 2,766 14,435 130
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Industry Outlook
Outlook The Other Plastic Product Manufacturing industry in Canada is forecast to

recover along with the economy over the years to 2025 as the COVID-19
(coronavirus) pandemic recedes and economic uncertainty falls.

Residential housing construction and automotive markets are forecast to experience strong recoveries, which will
stimulate demand from the industry's largest markets. However, environmental concerns regarding plastic
packaging have arisen in recent years. This trend is likely to continue in the near future, which could cut demand for
certain industry products. Overall, industry revenue is forecast to increase at an annualized rate of 4.7% to $16.7
billion over the five years to 2025.

INDUSTRY DEMAND

Demand for plastic building materials, plumbing fixtures and flooring
depends on construction, housing and renovation markets as key sources
of demand for industry products.

Residential construction is forecast to recover strongly over the next five years as unemployment falls and
disposable income increases. As a result, the rate of increase in domestic housing starts is forecast to grow sharply
over the next five years. The industry will also benefit from continued growth in renovation expenditure and a return
to growth in nonresidential construction markets, but these represent smaller revenue sources than new residential
construction.

The domestic automotive markets are also forecast to grow over the next five years, with some of the same strong
economic conditions backing housing markets, such as falling unemployment and recovering disposable income,
growing automotive demand. Growth in new car sales is forecast to resume over the next five years. New car sales
are anticipated to rise an annualized 6.6% over the five years to 2025, compared with a decrease at an annualized
rate of 5.3% over the five years to 2020. As a result, domestic auto manufacturing and auto parts manufacturing is
forecast to be stronger. This will result in renewed demand for plastic auto parts, which are one of the industry's
largest product segments.

Per capita disposable income drives consumer spending for items that use plastic products, including furniture,
electronics and many others. Per capita disposable income is expected to rise at an annualized rate of 1.6% over
the five years to 2025. This is faster than during the previous five-year period. Consumer spending is forecast to
grow more quickly over the next five years, increasing the potential growth. The wide variety of products that use
plastic is beneficial to the industry as there are few substitutes for the industry's products.

INTERNATIONAL TRADE

The Other Plastic Product Manufacturing industry in Canada will likely
continue to experience challenges from foreign competitors over the five
years to 2025.

Domestic producers have dealt with rising import competition for years, with many moving production facilities to
emerging economies with more affordable labour costs. Imports are forecast to grow at an annualized rate of 5.4%
to $7.8 billion over the five years to 2025. Imports are projected to account for over 40.0% of domestic demand in
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2025, a figure that has risen steadily over the past 15 years.

The value of exports is forecast to increase at an annualized rate of 4.5% to $6.0 billion over the five years to 2025.
The domestic dollar is forecast to recover over the coming years, though most of the growth in exports is expected
to come from the recovery of the global economy from the coronavirus pandemic, especially in the United States.

INDUSTRY LANDSCAPE

Industry product prices depend on a variety of factors, which include the
prices of upstream plastic and resin.

These are linked with the prices of crude oil, an input into their own manufacturing process. However, while the price
of crude oil is highly volatile, operators are often able to hedge input costs by adjusting selling prices, minimizing
manufacturing costs and consolidating to achieve greater production volumes. This, in turn, will help stabilize
industry profit, which is expected to remain at a comparable level over the next five years.

As a result of the industry's recovery, participation is also expected to increase, with the number of industry
establishments estimated to rise an annualized 2.3% to 1,845 locations over the five years to 2025. This will result in
continued growth in industry employment, with the number of workers forecast to rise an annualized 3.6% to 66,005
employees over the next five years.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
 ($b)

2020 13,240 3,079 1,643 1,414 55,393 4,786 5,981 2,766 14,435 130
2021 14,964 4,172 1,729 1,480 60,264 5,396 6,797 3,033 16,365 139
2022 15,773 4,372 1,773 1,515 62,616 5,669 7,219 3,161 17,323 150
2023 16,183 4,482 1,800 1,536 64,045 5,802 7,448 3,235 17,829 157
2024 16,455 4,557 1,822 1,554 65,074 5,885 7,615 3,287 18,185 161
2025 16,694 4,622 1,845 1,574 66,005 5,956 7,769 3,334 18,507 164
2026 15,215 4,274 1,790 1,533 62,216 5,416 7,119 3,122 16,919 167
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Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

The industry’s product offerings are stable

The industry is reliant on commodity prices

Industry products are wholeheartedly accepted

The Other Plastic Product Manufacturing industry in Canada is in the mature phase of its life cycle. Industry value
added (IVA), which measures an industry's contribution to the overall economy, is projected to increase at an
annualized rate of 0.2% over the 10 years to 2025. Comparatively, Canada's GDP is expected to grow at an
annualized rate of 1.6% during the same period. While an industry growing slower than the economy at large is
typically indicative of an industry in decline, other factors indicate the industry's maturity.

The industry's two key applications, construction and automotive parts, are themselves mature industries, and any
innovations are typically associated with efficiency as opposed to new products, particularly in construction. As a
result, the market dictates a stable product offering for the industry, creating a reliable revenue source and
ultimately, wholehearted acceptance in the marketplace. Additionally, commodities including oil and natural gas are
key inputs for plastic products. As prices for these commodities are volatile and do not always follow macroeconomic
trends, IVA can be out of line with the Canadian economy.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Homebuilders in Canada

Apartment & Condominium Construction in Canada

Auto Parts Manufacturing in Canada

2nd Tier

Household Furniture Manufacturing in Canada

Computer Peripheral Manufacturing in Canada

Computer Manufacturing in Canada

Office Furniture Manufacturing in Canada

Key Selling Industries
1st Tier

Plastic & Resin Manufacturing in Canada

Industrial Machinery & Equipment Wholesaling in
Canada

2nd Tier

Inorganic Chemical Manufacturing in Canada

Organic Chemical Manufacturing in Canada

Products & Services

  MOTOR VEHICLE PLASTIC PARTS

IBISWorld anticipates motor vehicle plastic parts to be the largest product
segment in the Canadian Other Plastic Product Manufacturing industry,
accounting for 20.6% of revenue in 2020.

Auto manufacturers have increased their use of lighter materials over the five years to 2020, such as fabricated
plastic, to reduce vehicle weight and fuel consumption, giving this product segment strong demand and growth.
However, auto manufacturing production has decreased strongly as a result of the COVID-19 (coronavirus)
pandemic. Consequently, this segment has fallen as a share of industry revenue over the past five years.

PLASTIC PACKAGING, EXCEPT FILM, SHEET, FOAM AND BOTTLES

Plastic packaging products are estimated to generate 11.1% of industry
revenue in 2020.

This segment has been relatively steady over the five years to 2020. Lightweight packaging products such as plastic
help to diminish cargo weights and increase fuel efficiency, which is one reason for consistent demand for these
products. In addition, the durability, price point and wide range of plastics continue to make it one of the most
appealing forms of packaging for manufacturing industries.

PLASTIC PRODUCTS FOR CONSTRUCTION

Several product segments are used predominately within the construction
industry, and are estimated to account for 33.9% of industry revenue in
2020.
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The primary product in this segment is fabricated plastic windows and doors, accounting for 17.5% of revenue in
2020. Sales of such products have increased strongly over the past five years as homeowners renovated their
homes through much of the period. This segment also accounts for plastic plumbing features, such as shower
heads, taps, washers and toilets, which account for an estimated 8.9% of industry revenue in 2020. Other plastic
products include fittings and fixtures, handles, skirtings, boards and coverings and reinforced fibreglass products,
which account for 7.5% of revenue in 2020. Growth in housing starts during much of the five-year period alongside
increased expenditure on renovation projects has helped construction projects rise as a share of revenue.

OTHER PLASTIC PRODUCTS

Other miscellaneous plastics account for an estimated 34.4% of industry
revenue in 2020, and cover a very extensive range of products and items.

This segment includes consumer and commercial fabricated plastic products. The low cost and durability of plastic
has made it an alternative to glass, ceramic and metal in a wide range of consumer applications. For example,
homewares, dinnerware, tools, cups, flower pots, buckets, ice trays, frames, in addition to many and other items
such as plastic furniture. These plastic products already have an established presence in the market, thus growth
from this segment is expected to be slow and steady. Environmental concerns associated with disposable plastic
products may dampen demand in the future, particularly for items such as plastic dinnerware.

Demand
Determinants

Miscellaneous plastic products that are produced in the Other Plastic
Product Manufacturing industry in Canada are manufactured for an
assortment of uses by a variety of market segments.

Demand for industry products is determined by numerous factors and markets due to the diversity of the products'
applications.

Economic factors

The strength of the economy is a key indicator for demand. During times of positive economic performance,
increasing incomes heighten consumers' ability to purchase products such as furniture, dinnerware, tableware and
an assortment of other plastic materials. Many of these products are not only made up of plastic components but are
also packaged in plastic, compounding the blow to the industry.

Similarly, consumer confidence is also key to industry performance. People's expectations of their ability to maintain
current income levels in the future are equally as important. These expectations are adversely affected by high
unemployment and slow economic growth. If consumers doubt their ability to maintain current income levels into the
future due to economic uncertainty, then they will reduce current consumption levels. While declines in consumer
sentiment hurt every market segment, manufacturing industries, such as electrical and electronics manufacturing are
particularly sensitive to such declines.

Major markets trends

The level of automotive manufacturing activity also influences demand for plastic components. As automobile
production increases, demand for plastic console components and plastic engine components rises as well. Plastic
automotive parts account for a significant share of industry revenue. The economic recovery left consumers with
increased incomes and many were again able to make the financial investment in new automobiles. However,
consumers buying new automobiles have started to demand more fuel-efficient vehicles. This is expected to benefit
the plastic manufacturing industry because vehicles with high fuel efficiency use more plastic in the manufacturing
process, presenting an opportunity for the market's growth.

The level of residential and commercial construction activity affects demand for plastic windows and doors in
addition to plastic plumbing fixtures and other plastic products used in the construction process. Furniture purchases
are also influenced by construction activities because they tend to coincide with home purchases.

Demand is expected to sharply decline as a result of the COVID-19 (coronavirus) pandemic. Economic activity is
expected to slow nationwide as uncertainty rises, particularly within the key manufacturing and construction sectors.
As a result, demand for industry products, which are primarily used as components for downstream industries, is
expected to evaporate as demand for those products falls as well.
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Major Markets

  CONSTRUCTION

Domestic construction markets are one of the major markets for operators
in the Canadian Other Plastic Product Manufacturing industry, accounting
for an estimated 21.7% of revenue in 2020.

This market consists of hardware and home improvement wholesalers or retail stores, although sales could also
come from building contractors acquiring industry products directly from manufacturers. Home improvement stores
have experienced robust growth over the five years to 2020. In addition to increased new construction activity,
higher home prices encouraged homeowners to invest in home improvements over the five years to 2020.

AUTOMOTIVE MANUFACTURERS

Automotive manufacturers are the industry's second-largest domestic
market segment, accounting for 13.2% of revenue in 2020.

These manufacturers purchase plastic products and components for motor vehicle interiors and some engine
components. In recent years, this market segment has grown as plastic has become more popular in automobiles.
Plastic offers automobile manufacturers an inexpensive, lightweight and corrosive-free material that can be used
inside and outside the vehicle. This market segment has suffered over the five years to 2020 as auto manufacturing
fell sharply in 2020 due to the COVID-19 (coronavirus) pandemic.

PACKAGING

This market includes plastic packaging products sold directly to
packaging, labelling, imprinting and printing companies.

This market is expected to account for 7.1% of industry revenue in 2020. Packaging products include plastic blister
and bubble wrap manufacturing. This segment has been relatively steady over the five years to 2020. Higher
projected fuel prices over the five years to 2025 will continue to increase demand for lightweight packaging products
such as plastic, which lessen cargo weights and increase fuel efficiency.

OTHER

The wide variety of products in the industry helps insulate shocks to
demand from any specific industry.

Other markets that generate significant revenue include household items, inputs for appliances and credit and
identification card manufacturing. Similarly, a wide range of downstream manufacturing industries use plastic parts
to manufacture their own goods for consumer and commercial markets. Overall, this market is expected to account
for 21.8% of industry revenue in 2020.

EXPORTS

The largest market for industry products comes from exports, which are
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estimated to account for 36.2% of revenue in 2020.

Exports are primarily destined for markets in the United States, therefore the relative value of the domestic dollar
compared with the US dollar is a primary driver. Exports have fallen as a share of revenue over the past five years
despite the depreciation of the Canadian dollar.

International Trade Exports in this industry are    High and Decreasing

Imports in this industry are    High and Steady

Imports

Imports are expected to account for 41.4% of domestic demand for the Canadian Other Plastic Product
Manufacturing industry in 2020, a figure that has risen consistently over the five years to 2020. IBISWorld
anticipates that imports will grow at an annualized rate of 0.4% to $6.0 billion over the five years to 2020, including
an expected 8.0% decline in 2020 as a result of trade complications associated with the COVID-19 (coronavirus)
pandemic. Imports are primarily sourced from the United States, but China has increasingly been providing more
plastic products to Canada. The United States is expected to account for 54.2% of imports in 2020, while China is
expected to account for an additional 28.0%. The industry has experienced increasing import competition from
emerging markets, such as China and Mexico, which benefit from lower labour and input costs.

Exports

The value of industry exports is forecast to shrink at an annualized rate of 3.3% to $4.8 billion over the five years to
2020. This includes a forecast decline of 17.3% in 2020 alone due to the coronavirus pandemic, and exports were
expected to increase prior to the pandemic. Exports are estimated to account for 36.2% of industry revenue in 2020,
a figure that has fallen over the past five years. The United States receives the vast majority of exports, accounting
for 93.9% of exports in 2020. This is anticipated to remain the case over the five years to 2025. Economic conditions
have improved in the United States over much of the past five years, driving up the value of the US dollar and
increasing its purchasing power for foreign produced products. Accordingly, exports to the United States remain at
high levels. The only other country estimated to account for more than 1.0% of industry exports is Mexico,
accounting for 2.3% in 2020. Due to the existing free trade agreement, both Mexico and the United States trade
industry products with Canada without trade restrictions or tariffs.
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Business
Locations

  Ontario and Quebec

The distribution of establishments in the Other Plastic Product Manufacturing industry in Canada is highly correlated to population
density. As a result, the majority of industry establishments are located in Ontario and Quebec. Ontario is expected to be the most
concentrated province in 2020, with 44.9% of industry establishments. Quebec is expected to be the second-most concentrated
province, with 29.1% of industry establishments in 2020.

Moreover, Ontario and Quebec are hubs for downstream home improvement stores and manufacturers that purchase this
industry's wide range of plastic products. For example, Ontario is home to Canada's largest number of automobile manufacturers,
in addition to car parts manufacturer Magna International Inc., which purchases miscellaneous plastic automotive products and
components.

British Columbia

British Columbia accounts for an estimated 11.1% of industry establishments in 2020. These distributions are in line with the
population density, as it is advantageous for industry operators to locate near the largest consumer markets. Many industry
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facilities are located near the US border, which fosters easier trade between industry manufacturers and buyers in the United
States.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Other Plastic Product Manufacturing industry in Canada consists of a wide range of participants and IBISWorld
estimates that there are nearly 1,500 total companies operating in the industry. For the most part, the industry
appears to be populated by small, regional companies, while nearly 75.0% of companies with employees have fewer
than 50 workers. Given the huge scale of the industry and the large number of operators, market share
concentration is low in this industry. The wide variety of products manufactured in this industry and the diverse
buying markets make it difficult for individual companies to grab a large portion of the market share. However,
market share concentration in the industry may increase as a result of the COVID-19 (coronavirus) pandemic. The
market for industry products is forecast to contract in 2020 and the large number of small businesses operating in
the industry may be forced to merge or be acquired by a larger operator to survive.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Ability to accommodate environmental requirements:
Industry operators must abide by environmental regulations that restrict emissions from plastic product
manufacturing processes.

Ability to quickly adopt new technology:
The faster a company adopts new manufacturing technology, the easier it is to gain competitive advantage over
other operators. New technology enables manufacturers to achieve higher outputs at lower costs.

Must comply with required product standards:
Plastic products tend not to be biodegradable. As a result, industry operators must make sure their products meet
recycling standards.

Access to quality personnel management:
The industry has experienced a declining labour force. Consequently, industry operators must ensure that they can
retain skilled labour and attract new workers into the industry.

Supply contracts in place for key inputs:
Industry operators must negotiate favourable contracts for inputs, such as resins and plastics. The most successful
companies are those that can secure favourable contracts over long periods of time.

Ability to provide testing or thermometers for on-site employees:
Manufacturing activities cannot be completed remotely. Operators that can keep employees safe and prevent
outbreaks have an advantage.
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Cost Structure
Benchmarks

  Profit

Industry profit is calculated as earnings before interest and taxes.
Industry profit is expected to account for 0.1% of revenue in 2020,
compared with 9.2% of revenue in 2015. While industry revenue has
increased over much of the five years to 2020, the industry has dealt
with rising competition from imported products, which has constrained
its profit margin growth.

 

  Wages

Wages are expected to account for 20.9% of industry revenue in 2020.
Wage costs have fallen over the past five years, although they have
done so at a slower rate than industry revenue, pushing up wages as a
share of total revenue. Labour costs are high relative to other
manufacturing industries and imports from countries with low wage
costs represent a significant competitive threat.
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  Purchases

Purchases are the largest expense for industry operators, accounting
for an estimated 49.6% of revenue in 2020. This figure has risen slightly
over the past five years. However, volatile commodities, including oil,
are key inputs for the industry, resulting in some volatility.

 

  Marketing

Marketing expenses account for a small share of industry revenue, at
an estimated 2.2% in 2020. Most companies likely rely on their own
sales teams rather than advertising. Marketing costs have increased
slightly as a share of revenue over the past five years.

 

  Depreciation

Depreciation is expected to account for 2.3% of industry revenue in
2020. The cost of new plants and equipment is significant and regular
product innovation necessitates investment in new capital. Depreciation
among operators varies depending on their size and the number of
capital expenses involved. Overall, the industry is pushing toward a
greater level of automatization of the production process, thereby
incurring greater depreciation costs over the past five years.
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  Rent

Rent costs account for an estimated 4.1% of industry revenue in 2020.
Rent costs have increased over the past five years as revenue has
fallen, though rent costs are typically fixed.

 

  Utilities

Utilities account for an estimated 2.3% of industry revenue in 2020.
Industry expenditure on energy has risen in recent years.

 

  Other Costs

Other expenditures for the industry include freight, marketing, general
administrative costs, regulatory compliance costs and insurance.
Plastic products are typically not biodegradable, so industry operators
must abide by recycling and production emission standards. Other
costs are expected to account for 18.5% of industry revenue in 2020.
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Basis of
Competition

Competition in this industry is    Medium and the trend is Steady

  The Other Plastic Product Manufacturing industry in Canada exhibits an
assortment of competitive factors that can both enhance and inhibit
competition within the industry.

Factors such as low barriers to entry increase the threat of competition from companies outside the industry and
encourage a competitive environment, whereas the high level of product differentiation partially insulates companies
from direct competition with other players. The amalgamation of factors that both encourage and discourage
competition has led to this industry exhibiting a medium level of competition.

INTERNAL COMPETITION

The industry exhibits a very low level of concentration, which encourages
competition, with no players able to achieve competitive advantages and
capture a sizable share of the industry from economies of scale.

There are also only a small number of raw material suppliers. With a fixed number of suppliers, most players
experience parity in fluctuations in the price of inputs.

Product performance attributes, including strength-to-weight ratios, waterproof ability, malleability, corrosive
performance, safety, installation costs and recyclability influence competition among products. Technological
innovation, through internal research and development, enables companies within the industry to enhance
performance attributes of their product, extending possible uses for the product and enabling them to establish a
higher degree of differentiation. Consistency of quality, reliability of delivery times and the provision of additional
services, such as design advice, also permits players to stand out from the competition. Industry operators also
compete with the manufacturers of products made from substitute materials such as wood, metal and tile.

EXTERNAL COMPETITION

The potential for companies outside the industry to enter and compete is
high.

Price competition from imports pressures domestic companies to control production costs and prices. Since
Canadian companies cannot effectively compete on price with generic plastic product imports, they must
differentiate and offer higher quality products. Foreign imports also account for nearly 40.0% of demand,
representing strong external competition. This figure is comparable with what it was at the start of the reporting
period, although noticeably higher than levels from 15 years ago.

The level of competition in the industry is expected to grow as a result of the COVID-19 (coronavirus) pandemic.
Industry products are typically sold to downstream manufacturers to be used as components in other manufactured
goods or to operators in the construction sector. Both construction and manufacturing activity are expected to slow
as a result of the pandemic, reducing the market for industry services. As a result, businesses will have to compete
more fiercely for revenue.

Barriers to
Entry

Barriers to Entry in this industry are    Low and the trend is Steady
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  There are few barriers to entry in the Other Plastic
Product Manufacturing industry in Canada. There are no
licensing requirements, government regulations or
resource constraints that are significant enough to prevent
companies from entering the industry. While there are no
explicit barriers to entry, some factors may deter entry.

A significant financial investment is necessary to acquire,
maintain and update a plant and its equipment. This cost
may deter some companies from entering the industry,
but it is not insurmountable. Another factor essential to
compete effectively in this industry is research and
development spending. The inability of smaller companies
to afford newer, more efficient and expensive machinery
will likely lead to some level of industry consolidation as
small companies become unable to produce plastic bags,
sheets and film competitively. Research and development
is necessary for product innovation, which expands the
uses of plastic products, thereby increasing their demand.

Many incumbent companies within this industry,
particularly those servicing manufacturing industries, have
developed strong relationships with upstream suppliers
and downstream markets, making it difficult for other
companies to break in. Most large companies benefit from
established customer relationships that permits them to
negotiate lower prices for raw materials, equipment and
enter into medium- to long-term supply arrangements.
Product offerings by existing, larger Canadian
manufacturers are also diversified, with a product portfolio
that offers comprehensive packaging solutions to clients.
These solutions may incorporate plastic, paper and other
materials for various packaging requirements. This can be
a deterrent to companies considering entry into the
industry.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Low  

Industry
Globalization

Globalization in this industry is    High and the trend is Steady

  Industry globalization in the Other Plastic Product Manufacturing industry in Canada is high, although this is primarily due
to the industry experiencing significant levels of international trade. Imports are estimated to account for 41.4% of
domestic demand, while exports are estimated to account for 36.2% of industry revenue in 2020. Trade has become
more significant for the industry, and while the total value of exports is forecast to fall an annualized 3.3% over the five
years to 2020, this is largely related to trade slowdowns stemming from the COVID-19 (coronavirus) pandemic, and is not
indicative of an industry trend. Notably, while imports have risen slightly as a share of domestic demand, exports have
actually fallen slightly as a share of industry revenue, likely due to stronger internal demand for industry goods.
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Major Companies

Other Companies Durabuilt Windows & Doors Inc.

  Market Share: 0.7%
  Established in 1988 and headquartered in Edmonton, AB, Durabuilt Windows & Doors Inc. (Durabuilt) is a

manufacturer of a wide range of wood, aluminum, plastic and hybrid windows and doors. Durabuilt's vinyl windows,
especially those manufactured under the Omega brand, are most relevant to this industry. These products are sold
to commercial and residential construction markets. According to the company, Durabuilt was the first manufacturer
in western Canada to achieve International Organization for Standardization ISO 9001: 2008 certification. The
company employs over 400 workers in Canada and its products are primarily used in either window replacements or
new construction. IBISWorld estimates that Durabuilt will generate $95.6 million in industry-relevant revenue in
2020.

Horizon Plastics International Inc.

  Market Share: 0.4%
  Horizon Plastics International Inc. (Horizon) is a leading Canadian producer of custom-moulded plastic parts.

Established in 1972 and headquartered in Ontario, the company specializes in the structural foam and web
manufacturing process. Relevant to this industry, Horizon produces plastic fan shrouds, rad cowlings, battery cases
and other motor vehicle components. The company also produces plastic housings and assemblies for electronic
equipment; plastic furniture, including outdoor furniture in addition to medicine and vanity cabinets; plastic windows;
and window frames. The company employs an estimated 250 workers and has manufacturing facilities in Ontario
and in Mexico. In January 2018, the company was acquired by Core Molding Technologies Inc. for $81.5 million,
although the acquisition does not appear to have changed its operations. IBISWorld estimates that Horizon will
generate $54.3 million in total revenue in 2020.
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Low

  The Other Plastic Product Manufacturing industry in
Canada exhibits a low level of capital intensity. IBISWorld
estimates that industry operators will spend $0.11 on
capital for every $1.00 spent on labour in 2020.

Capital intensity has remained stable over the five years to
2020, though this can differ between operators. Due to the
wide range of products offered by this industry,
manufacturing equipment can range in price from a few
thousand dollars to many millions of dollars. Typical
processes plastic may undergo in the manufacturing
process include extrusion, moulding, thermoforming,
coating and recycling. In addition to the equipment itself,
tooling is generally required to make a particular shape.
Most processes involve melting or softening the resin and
then forcing it into the desired shape. Other processes
force a monomer or pre-polymer mixture into the right
shape and then polymerize it in place. The more processes
required in the manufacturing process, the higher the
investment and replacement costs for industry equipment.
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Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Low Rate of
Innovation

Unlikely A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Low Rate of Entry Unlikely Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

The technological factors supporting the disruptive innovation potential are connected to an industry structure that is
accommodative to new entrants. The relative ease of entry into the industry magnifies the threat of disruption regardless of
other factors as one-off occurrences are more likely to succeed. However, the current rate of new entrants is low,
suggesting that there is a limited number of new companies that are potential innovators within the industry.

Technological innovation has recently and is expected to continue to affect the
Other Plastic Product Manufacturing industry in Canada.

Many industry operators have invested and implemented digital technologies to add more value for their consumers. For
example, plastic product producers are increasingly installing sensors featuring Internet of Things capabilities at consumers
sites, with the goal of tracking product performance and functionality. This ultimately culminates tougher relationships with
clients.

The level of technology change is    Medium

  Manufacturing processes and capabilities used to manufacture products
created in the Canadian Other Plastic Product Manufacturing industry include
extrusion, blow moulding and injection moulding.

In the extrusion process, plastic resin pellets are loaded into an extrusion machine where they are heated into a plastic
state and pulled through shaping apparatuses. The newly shaped plastic is then moved through a water-cooling trough.
This is the most common technique operators use in the manufacturing of plastic products. A blow moulding process
involves feeding blended resin pellets and colourants into an extrusion machine, which uses heat and pressure to form the
resin into a round hollow tube of molten plastic called a parison. Moulds that are mounted radially on a wheel capture the
parison as it leaves the extruder. Once inside the mould, air pressure is used to blow the parison into the shape required.
The injection moulding process produces a similar plastic melt to that of the extrusion process, which is then injected into a
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mould cavity by the forward movement of an extrusion screw, filling the mould to form the desired product.

The advent of multilayer extrusion has provided improved and sometimes unique properties compared with single-layer
extrusions. This process combines materials in distinct layers as they are extruded through a die into sheet form, enabling
up to seven layers to be formed. Cooling remains the most significant factor limiting line speed and higher output. New
technology using nitrogen gas cooling of plastic extrusion has the potential to speed up the cooling process.

Research and development in the industry has been focused upon expanding the use of recycled materials, improving
product performance, such as increased strength, flexibility, durability and expanding product applications. Machine
technology used to produce plastic products has improved in recent years creating more automated and efficient
processes. The production capacity of extruders has been increased by the creation of high output twin-screw extruders,
improved die and calibrator designs, water tanks with greater cooling capacity and pullers with greater pulling force.
However, in the near future, it will be crucial for companies to find plastic substitutes. Pressures from imports and the rising
cost of plastic resin will negatively affect producers within the industry if advances are not made.

Revenue
Volatility

The level of volatility is    Medium

  The Other Plastic Product Manufacturing industry in Canada exhibits moderate
levels of revenue volatility, measured as the absolute change in annual
revenue fluctuations.

IBISWorld estimates that the average revenue volatility has increased at an annualized rate of 5.6% over the five years to
2020.

The industry's primary downstream markets are construction and automobile manufacturing, so demand for industry
products is sensitive to the level of activity in these markets, both of which tend to exhibit medium to high levels of volatility.
However, the wide range of end uses for the industry's products helps to spread exposure throughout numerous other
sectors of the economy, minimizing the overall influence of the business cycle on the industry's performance.
Consequently, companies that manufacture a limited range of products or sell primarily to one industry exhibit more
revenue volatility than diversified companies.

Other sources of volatility are resin prices, as resin is the major input for industry products. The price of resin is closely
linked to the world price of crude oil, which has exhibited high levels of volatility over the past five years. The strength of the
Canadian dollar is another source of revenue volatility. An estimated one-third of industry revenue is generated through
exports and the vast majority of exports are destined for the United States, so the relative value of the domestic dollar
against the US dollar can help to drive or inhibit the sale of exports.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

Similar to other manufacturing industries, the Other Plastic Product
Manufacturing industry in Canada must comply with environmental
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regulations.

Most plastic manufacturing operations generate emissions of hazardous air pollutants (HAPs) over the course of the
application and curing of thermoset resins. The manufacturing of composite products with polyester and vinyl ester resins
and, in particular, gel coats can release significant amounts of styrene, which is a HAP. These emissions are regulated by
air pollution control requirements, with most manufacturing facilities required to obtain a registration or permit. Although
plastic manufacturing equipment makers design their machinery and manufacturing processes to comply with these
standards, the regulations have nonetheless increased the price of the equipment, in addition to the cost of production. The
higher costs associated with these environmental regulations are one of the reasons that companies are now seeking to
manufacture in countries with fewer environmental regulations. China and India, for example, have loose emission
standards and regulations.

Recycling plastic products also influences this industry. Plastic bags, for example, have recently been targeted due to
environmental concerns. The Toronto City Council attempted to ban plastic bags in 2012, though the attempt failed. While
actions such as this do not directly affect manufacturers, they negatively influence downstream demand for plastic
products. The city of Montreal did announce a similar ban in 2016, effective in April 2018. The city will become the seventh
Canadian municipality to implement such a ban and in 2018, both Prince Edward Island and Newfound and Labrador
announced plastic bag bans as well. Canada also plans to impose a nationwide ban on single-use plastic products as soon
as 2021. Furthermore, the Canadian Environmental Protection Agency monitors and regulates the use of various plastics
that industry operators use as inputs in production. As environmental concerns increase, regulations regarding the
environmental influence of plastic products are expected to increase.

Industry
Assistance

The level of industry assistance is    Low and the trend is Steady

The Other Plastic Product Manufacturing industry in Canada receives
assistance primarily in the form of industry associations and tariffs.

The Canadian Plastics Sector Council (CPSC) aids industry operators by providing research and analysis of market trends
to enable companies to operate to their full potential. Furthermore, the CPSC assists the industry in human resource
management to help fend off a declining supply of the necessary skilled labour and to promote the industry to potential
workers. Additionally, the CPSC provides certification standards that industry operators can use to maintain quality control
standards in production.

Additionally, the federal government has adopted several policies to help businesses nationwide in the wake of the
COVID-19 (coronavirus) pandemic, including the deferment of income taxes owed between March 18, 2020 and August 31,
2020. The Canada Emergency Wage Subsidy will also support up to 75.0% of an employee's wages, up to $847.00 weekly,
for employers that experienced a decrease in gross revenues of at least 15.0% in March and 30.0% in both April and May.
That program will be in place until August 29, 2020.



Other Plastic Product Manufacturing in Canada September 2020

34 IBISWorld.com

Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Value of
residential

construction
($b)

2011 12,187 3,224 1,655 1,435 50,837 3,951 4,353 2,418 12,590 123
2012 12,733 3,562 1,561 1,352 51,294 4,076 4,653 2,482 13,309 130
2013 13,209 4,349 1,642 1,417 57,225 4,249 4,888 2,348 13,847 129
2014 13,534 4,225 1,663 1,430 57,963 4,804 5,295 2,680 14,025 132
2015 14,922 4,527 1,682 1,444 54,828 5,670 5,872 2,840 15,124 137
2016 15,696 4,622 1,698 1,450 57,210 5,774 6,054 2,874 15,975 142
2017 15,993 4,827 1,686 1,439 59,322 5,709 6,234 2,985 16,518 145
2018 16,390 4,771 1,739 1,485 62,677 5,927 6,399 3,186 16,861 143
2019 15,835 4,856 1,741 1,486 61,813 5,784 6,501 3,129 16,551 142
2020 13,240 3,079 1,643 1,414 55,393 4,786 5,981 2,766 14,435 130
2021 14,964 4,172 1,729 1,480 60,264 5,396 6,797 3,033 16,365 139
2022 15,773 4,372 1,773 1,515 62,616 5,669 7,219 3,161 17,323 150
2023 16,183 4,482 1,800 1,536 64,045 5,802 7,448 3,235 17,829 157
2024 16,455 4,557 1,822 1,554 65,074 5,885 7,615 3,287 18,185 161
2025 16,694 4,622 1,845 1,574 66,005 5,956 7,769 3,334 18,507 164

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)

Value of
residential

construction
(%)

2011 -1.46 -10.6 -4.06 -3.95 -3.17 -0.66 2.33 -4.27 -0.43 1.33
2012 4.47 10.5 -5.68 -5.79 0.89 3.17 6.89 2.62 5.72 5.73
2013 3.73 22.1 5.18 4.80 11.6 4.23 5.04 -5.40 4.04 -0.39
2014 2.45 -2.85 1.27 0.91 1.28 13.0 8.32 14.1 1.28 1.97
2015 10.3 7.15 1.14 0.97 -5.41 18.0 10.9 5.98 7.84 3.86
2016 5.18 2.08 0.95 0.41 4.34 1.84 3.09 1.19 5.62 3.57
2017 1.89 4.44 -0.71 -0.76 3.69 -1.13 2.97 3.88 3.40 2.28
2018 2.47 -1.18 3.14 3.19 5.65 3.81 2.65 6.71 2.08 -1.53
2019 -3.39 1.79 0.11 0.06 -1.38 -2.41 1.58 -1.78 -1.84 -0.53
2020 -16.4 -36.6 -5.63 -4.85 -10.4 -17.3 -8.00 -11.6 -12.8 -8.13
2021 13.0 35.5 5.23 4.66 8.79 12.7 13.7 9.64 13.4 6.19
2022 5.40 4.80 2.54 2.36 3.90 5.06 6.20 4.20 5.86 8.29
2023 2.59 2.51 1.52 1.38 2.28 2.34 3.17 2.34 2.92 4.84
2024 1.67 1.66 1.22 1.17 1.60 1.42 2.24 1.62 1.99 2.17
2025 1.45 1.43 1.26 1.28 1.43 1.21 2.01 1.43 1.77 1.74

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 26.5 34.6 32.4 240 19.8 30.7 47,570
2012 28.0 35.0 32.0 248 19.5 32.9 48,382
2013 32.9 35.3 32.2 231 17.8 34.9 41,028
2014 31.2 37.8 35.5 233 19.8 34.9 46,228
2015 30.3 38.8 38.0 272 19.0 32.6 51,795
2016 29.4 37.9 36.8 274 18.3 33.7 50,231
2017 30.2 37.7 35.7 270 18.7 35.2 50,322
2018 29.1 37.9 36.2 261 19.4 36.0 50,827
2019 30.7 39.3 36.5 256 19.8 35.5 50,620
2020 23.3 41.4 36.2 239 20.9 33.7 49,941
2021 27.9 41.5 36.1 248 20.3 34.9 50,330
2022 27.7 41.7 35.9 252 20.0 35.3 50,476
2023 27.7 41.8 35.9 253 20.0 35.6 50,507
2024 27.7 41.9 35.8 253 20.0 35.7 50,515
2025 27.7 42.0 35.7 253 20.0 35.8 50,517

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Chemistry Industry Association of Canada
http://www.canadianchemistry.ca

Statistics Canada
http://www.statcan.gc.ca

Innovation, Science and Economic Development Canada
http://www.ic.gc.ca

Industry Jargon BLOW MOULDING
A manufacturing process by which hollow plastic parts are formed.

EXTRUSION
A manufacturing process by which plastic or another material is forced through a series of dies to create desired
shapes.

INJECTION MOULDING
A manufacturing process for forming objects by heating the moulding material to a fluid state and injecting it into a
mould.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.
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INDUSTRY REVENUE
The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2020 IBISWorld Inc.
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