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COVID-19
(Coronavirus)
Impact Update

IBISWorld's analysts constantly monitor the industry impacts of current events in real-time – here is an update of
how this industry is likely to be impacted as a result of the global COVID-19 pandemic:

· Industry revenue expectations have been adjusted from forecast growth of 0.6% to an expected decline of 11.2%
in 2020, as a result of less downstream demand from construction and renovation markets. For more detail, please
see the Current Performance chapter.

· Industry operators may qualify for a variety of industry assistance programs being offered by the Canadian
Government, such as the Canada Emergency Wage Subsidy and the Canada Emergency Business Account. For
more detail, please see the Industry Assistance chapter.

· The spread of COVID-19 (coronavirus) is expected to erode consumer confidence and lower corporate profit,
limiting downstream spending on industry products. For more detail, please see the Demand Determinants chapter.
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About IBISWorld
IBISWorld specializes in industry research with coverage on thousands of global industries. Our comprehensive data and in-depth analysis help
businesses of all types gain quick and actionable insights on industries around the world. Busy professionals can spend less time researching
and preparing for meetings, and more time focused on making strategic business decisions that benefit you, your company and your clients. We
offer research on industries in the US, Canada, Australia, New Zealand, Germany, the UK, Ireland, China and Mexico, as well as industries that
are truly global in nature.
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About This Industry
Industry Definition The Wood Panelling Manufacturing industry in Canada manufactures veneer or plywood, engineered wood or

reconstituted wood products. The industry does not include companies that primarily engage in sawmilling or wood
preservation, nor does it include companies that primarily produce dimensions stock.

Major Players Louisiana Pacific Corporation

Weyerhaeuser Company

Norbord Inc.

West Fraser

Main Activities The primary activities of this industry are:

Plywood manufacturing

Reconstituted wood products manufacturing (including sheets and boards)

Plastic-faced plywood manufacturing

Oriented strand board (OSB) manufacturing

Medium-density fibreboard (MDF) manufacturing

Laminated structural wood members manufacturing

Fabricated structural wood members manufacturing

Particleboard manufacturing

Roof trusses manufacturing

The major products and services in this industry are:

Hardwood veneer and plywood

Softwood veneer and plywood

Structural wood products

Particleboard and fibreboard

Waferboard
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Supply Chain

SIMILAR INDUSTRIES

Logging in Canada Sawmills & Wood Production in
Canada

Millwork in Canada Paper Mills in Canada

Plastics Product Manufacturing In
Canada

     

     

RELATED INTERNATIONAL INDUSTRIES

Wood Paneling Manufacturing in
the US

Wood Flooring Manufacturing Fabricated Wood Manufacturing
in Australia

Plywood Manufacturing in China

Veneer Sheet & Wood-Based
Panel Manufacturing in the UK

Fabricated Wood Manufacturing
in New Zealand
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Industry at a Glance
Key Statistics

$7.9bn
Revenue

Annual Growth

2015–2020

4.4%

Annual Growth

2020–2025

2.4%

Annual Growth

2015–2025

 

$1.2bn
Profit

Annual Growth

2015–2020

17.1%

  Annual Growth

2015–2020

 

15.1%
Profit Margin

Annual Growth

2015–2020

6.6pp

  Annual Growth

2015–2020

 

462
Businesses

Annual Growth

2015–2020

-2.3%

Annual Growth

2020–2025

0.3%

Annual Growth

2015–2025

 

18,510
Employment

Annual Growth

2015–2020

2.6%

Annual Growth

2020–2025

1.8%

Annual Growth

2015–2025

 

$1.2bn
Wages

Annual Growth

2015–2020

3.4%

Annual Growth

2020–2025

1.9%

Annual Growth

2015–2025

Key External Drivers % = 2015–20 Annual Growth

-1.0%
Demand from furniture and
related product manufacturing

-2.6%
Value of nonresidential
construction

1.9%
Value of residential construction

2.2%
Housing starts

-0.4%
Canadian effective exchange rate
index

 
Industry Structure

POSITIVE IMPACT

  Concentration
Low

MIXED IMPACT

  Life Cycle
Mature   Revenue Volatility

Medium

  Capital Intensity
Medium   Industry Assistance

Medium / Increasing

  Regulation & Policy
Medium / Steady   Technology Change

Medium

  Barriers to Entry
Medium / Increasing   Competition

Medium / Increasing

NEGATIVE IMPACT

  Industry Globalization
High / Steady

 

Key Trends

 The industry is closely linked with the US economy

 Domestic conditions have been mixed

 The industry market share concentration has been steadily
declining

 The industry will experience an increasing amount of import
competition

 Conditions in the United States are expected to improve

 The industry is dependent on international trade

 The industry's growth has been underpinned by growing
construction markets in the United States



Wood Panelling Manufacturing in Canada August 2020

8 IBISWorld.com

Products & Services Segmentation

 
Major Players SWOT

STRENGTHS

  Medium & Increasing Level of Assistance

  High Profit vs. Sector Average

  Low Product/Service Concentration

   

WEAKNESSES

  High Customer Class Concentration

  Low Revenue per Employee

  High Capital Requirements

   

OPPORTUNITIES

  High Revenue Growth (2015-2020)

  Canadian effective exchange rate index

   

THREATS

  Very Low Revenue Growth (2005-2020)

  Low Outlier Growth

  Low Revenue Growth (2020-2025)

  Low Performance Drivers

  Value of residential construction
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Executive Summary Chopped wood: Factors such as volatile domestic housing starts are
expected to result in slower industry growth

The Wood Panelling Manufacturing industry in Canada manufactures products such as plywood, veneer, medium-
density fibreboard, oriented strand board (OSB) and particleboard. These products are primarily used in residential
and commercial construction; consequently, industry revenue largely depends on demand from these two
downstream sectors. While domestic construction markets are a significant source of industry demand, a significant
portion of the industry's revenue stems from exports to the United States. As a result, industry performance is
closely tied to the health of the housing markets in Canada and the United States. Over the five years to 2020,
industry revenue is expected to grow an annualized 4.4% to $7.9 billion, despite a forecast decline of 11.2% in 2020
alone due to factors related to the spread of COVID-19 (coronavirus). Domestic housing starts are forecast to
decline an annualized 1.8%, due to a significant forecast decline in consumer spending and disposable income in
2020 as a result of the spread of coronavirus. Similarly, Industry profit, defined as earnings before interest and
taxes, is forecast to fall from 8.5% of revenue in 2020 to 1.1% in 2020, despite strong industry prices and strong
demand during a majority of the period.

The industry's strong growth has been underpinned by growing construction markets in the United States, where
housing starts are forecast to grow an annualized 0.2% during the period, despite a forecast decline of 12.8% in
2020 alone. Alongside a depreciating Canadian dollar and strong demand from North American construction
markets during a majority of the period, exports are forecast to grow an annualized 1.9% to $3.8 as the industry
continues to recover from the devastation caused by wildfires and the mountain pine beetle.

Over the five years to 2025, industry revenue growth is projected to slow, rising at an annualized rate of 2.4% to
$8.8 billion. Housing starts in the United States are forecast to continue growing, at a faster rate than during the
previous period. Although the Canadian dollar is expected to slowly gain strength compared with the US dollar,
which will make industry products relatively more expensive for foreign buyer, export growth is expected to continue.
However, other factors such as volatile domestic housing starts and declining demand from household furniture are
expected to result in slower industry growth.
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Industry Performance

Key External
Drivers

Canadian effective exchange rate index

A significant amount of industry products are exported, often to the United States. Therefore, the value of the
Canadian dollar compared with the US dollar and currencies of other trading partners reflects how affordable
industry products are on the global market. A depreciating Canadian dollar makes industry products relatively less
expensive to foreign buyers. The Canadian effective exchange rate (CEER) index is expected to decrease in 2020,
representing a potential opportunity for this industry.

 

Value of residential construction

Activity within the Canadian and US residential construction sector largely determines demand for industry products,
as a great deal of these products are used in new home construction. An increase in the value of residential
construction leads to higher sales of industry products and, in turn, higher revenue. The value of residential
construction is expected to decrease in 2020.

 

Value of nonresidential construction

A significant share of industry products is destined for the nonresidential construction market. When the value of
nonresidential construction increases, industry revenue typically rises. The reverse is true when nonresidential
construction decreases. The value of nonresidential construction is expected to decrease in 2020.

 

Housing starts

Industry products have a myriad of uses in the construction of new homes. Therefore, the number of housing starts
partially reflects demand for industry products; an increase in housing starts typically leads to an increase in industry
revenue. The number of housing starts is expected to decrease in 2020, posing a potential threat to this industry.

 

Demand from furniture and related product manufacturing

Furniture manufacturers are a small yet significant market for industry products. When furniture and related product
manufacturing revenue increases, these producers typically buy more wood panelling products, leading to increased
revenue for the industry. Demand from furniture and related product manufacturing is expected to decrease in 2020.
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Current
Performance

The Wood Panelling Manufacturing industry in Canada is expected to
grow over the five years to 2020.

Industry growth has been driven by driven by strong housing markets across North America during most of the
period, while a constrained timber supply has helped boost product prices. The industry produces a range of
composite wood products primarily composed of wood fibres, resin and wax. Industry products include veneer,
plywood, trusses, I-joists, oriented strand board (OSB) and particleboard; they differ from lumber in that they are
processed with these materials rather than being sized and cut straight from logs. Wood panels can have several
advantages when compared with more traditional lumber, most notably structure and cost. Wood panels that are
composed of wood pieces and resin have a much more uniform structure than lumber and are less prone to warping
or shrinking. Furthermore, most industry products, including OSB and particleboard, are made of a mixture of resin
and wood layers, strips, particles or sawdust, which is salvaged from the production of other wood products and is
very inexpensive.

The primary sources of demand for industry products are residential construction markets both domestically and in
the United States, as US markets are significantly larger. Over the past five years, revenue growth has been
tempered by a dispute with the US over softwood lumber sale practises, the spread of COVID-19 (coronavirus) and
international concerns over the quality of Canadian lumber that has been harmed by the mountain pine beetle or
wildfires. Overall, the industry is expected to grow an annualized 4.4% to $7.9 billion over the five years to 2020.

DEMAND CONDITIONS AND TIES TO THE UNITED STATES

Domestic conditions have been mixed over the five years to 2020.

While the economy improved and disposable income levels grew during a majority of the period, housing starts have
been volatile and began to slow in 2018, with rising interest rates, tighter mortgage rules and high household debt
levels cutting into demand. This is forecast to continue in 2020, with industry revenue forecast to decline 11.2% as a
result of the spread of coronavirus. In particular, consumer spending on new home construction and renovation is
expected to fall, as consumers attempt to decrease spending on nonessentials. Additionally, corporate profit in
Canada is expected to fall 25.7%, which should lower investment in nonresidential construction spending, which will
lower demand for industry products.

Overall, domestic housing starts are forecast to decline an annualized 1.8% during the five-year period. However,
while housing markets are forecast to decline overall, the industry has benefited from growth in per capita
disposable incomes during a majority of the period, which fuelled demand growth. As a result of increased
disposable income, homeowners consistently invested in renovation projects, with residential renovation expenditure
expected to grow an annualized 0.5% over the past five years. Overall, the value of residential construction in
Canada, a measure of total spending on new residential buildings and renovation work, is expected to fall an
annualized 0.9% over the five years to 2020.
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In addition to domestic results, the industry is also closely linked with the US economy. In 2020, exports are
estimated to account for 48.8% of total revenue. The United States is the industry's primary export destination,
accounting for more than 95.0% of export revenue. Over the past five years, US housing starts are expected to grow
slightly, at an annualized rate of 0.2%. The value of exports to the United States is expected to increase an
annualized 1.4% during the period, while overall industry exports are expected to grow an annualized 1.9% to $3.8
billion.

However, industry imports are forecast to decline an annualized 0.5% to $1.4 billion during the same five-year
period. Since Canada has such a plentiful supply of timber, domestic consumers are less inclined to import foreign
timber products. Additionally, a depreciating Canadian currency has made imports comparatively more expensive for
domestic consumers.

INDUSTRY STRUCTURE

While production has increased, the primary driver of industry revenue
growth has been rising prices, with many operators experiencing OSB
price growth in excess of 40.0% between 2015 and 2018, according to
Statistics Canada.

Over the five years to 2020, the total number of industry establishments is expected to decline at an annualized rate
of 1.7% to 537 locations. Industry employment is expected to increase an annualized 2.6% during the period to
18,510 workers in 2020.

However, the industry market share concentration has been steadily declining. Many of the industry's major players
are vertically integrated operators that have traditionally leveraged the interconnectedness of their operations to
keep prices low and capture market share. However, negative developments in the Canadian lumber industry have
made vertically integrated operators increasingly vulnerable to new challenges and risks. The continued devastation
of the mountain pine beetle outbreak, which was has been a problem since the 1990's, has affected more than 35.0
million hectares of Canadian lumber, with a kill rate of more than 90.0%. The mountain pine beetles affect pine trees
by laying eggs under the bark and infecting the trees with a fungus that prevents the death of the eggs. This fungus
blocks water and nutrient transport within the tree, leading to weakened trees with undesirable wood composition.
The affected trees represent a significant fire hazard and lose significant value due to their compromised state.
Wood from beetle-affected trees remains commercially useful for up to 12 years, but the value is lowered
significantly as nearly all moisture leaves the tree, resulting in cracked and fragile wood. The weakened nature of
the trees also increases their potential as a fire hazard by increasing the chances they could fall on a power line or
similar utility structure. Moving forward, IBISWorld expects many industry operators to seek new sources of wood
from areas other than Western Canada. Alternatively, this sharp reduction in domestic supply of wood has driven up
prices for industry products, which was a huge boon to industry profit between 2015 and 2019. However, industry
profit, defined as earnings before interest and taxes, is expected to decline from 8.5% of revenue in 2015 to 1.1% in
2020. This decline in profit is expected due to increased transportation costs and less downstream demand from
residential and nonresidential construction markets due to the spread of coronavirus in 2020.
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Historical Performance Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Housing
Starts

(Units)
2011 4,686 927 524 472 16,300 1,973 1,136 858 3,848 193,950
2012 5,399 1,311 507 460 16,440 2,198 1,239 906 4,440 214,827
2013 6,122 1,774 567 513 17,493 2,832 1,252 945 4,542 187,923
2014 5,924 1,447 586 523 17,646 2,900 1,340 937 4,365 189,329
2015 6,346 1,754 586 519 16,311 3,496 1,432 1,016 4,281 195,535
2016 7,401 2,398 567 499 17,862 4,169 1,520 1,087 4,753 197,915
2017 8,409 3,017 569 491 17,850 4,399 1,578 1,149 5,589 219,763
2018 8,859 3,098 571 490 19,327 4,733 1,574 1,218 5,700 212,843
2019 8,862 2,915 557 477 19,873 3,958 1,466 1,302 6,370 208,685
2020 7,870 1,513 537 462 18,510 3,843 1,400 1,202 5,427 179,000
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Industry Outlook
Outlook The Wood Panelling Manufacturing industry in Canada will continue to

rely on downstream construction markets, as these are the largest
sources of demand for industry products.

Demand from residential markets is forecast to increase across North America over the five years to 2025, which will
promote industry growth. IBISWorld expects a slight appreciation in the domestic dollar, making industry goods less
competitive abroad, this should temper industry revenue growth. Over the five years to 2025, IBISWorld estimates
that industry revenue will rise at an annualized rate of 2.4% to $8.8 billion.

MIXED CONSTRUCTION MARKETS

Construction activity both in the United States and Canada is expected to
recover, after a downturn in 2020 due to the spread of COVID-19
(coronavirus).

However, potential growth in interest rates and years of overbuilding prior to the period may result in slowed growth
in demand for new housing, compared with growth between 2015 and 2019. Also, the market will have a larger
supply of existing residential units, dampening the need for new construction. Overall, domestic housing starts are
forecast to grow an annualized 1.1%. To a lesser extent, the industry is affected by the nonresidential construction
market, as offices, storefronts and other structures purchase this industry's composite wood products for new
construction and renovation. While this market represents a lower share of industry sales, as many commercial
structures are built with other materials, such as concrete, steel and glass, it is still a relevant market. Nonresidential
construction fell during the previous period and is expected to recover over the five years to 2025, at an annualized
rate of 4.6%. Due to the environmental sustainability of wood, which is a renewable resource that typically generates
less pollution during production than other building materials, the industry will have opportunities to gradually expand
its market share in nonresidential construction as sustainable construction continues to increase in appeal. In fact,
there are projects planned in the coming years to use new timber building techniques to develop tall wood buildings,
while these will remain a minority among nonresidential buildings, this will expand demand for industry products.

Conditions in the United States are expected to improve, after a similar downturn in 2020 due to coronavirus. The
number of housing starts in the United States is expected to grow an annualized 2.9% over the next five years,
compared with 0.2% annualized growth during the previous reporting period. Similar to the Canadian market, the
value of nonresidential construction in the United States is forecast to rise faster than during the previous reporting
period, which should fuel demand for industry products.

Industry players are expected to take advantage of this growth by increasing efficiencies and creating greater
economies of scale. Over the five years to 2025, companies will continue to invest in equipment upgrades and
automation technologies. This will promote growth in industry profit, alongside forecast growth in the price of wood
products. Industry profit, defined as earnings before interest and taxes, is expected to grow from 1.1% of industry
revenue in 2020 to 13.8% in 2025. Further, the performance of the industry during the previous reporting period will
incentivize operators to enter the industry, with the number of establishments forecast to rise an annualized 0.5% to
550 facilities over the five years to 2025. Increased participation and continued revenue growth will also stimulate
employment, with the number of employees forecast to rise an annualized 1.8% to 20,269 workers.

TRADE CONDITIONS
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The industry is dependent on international trade, a trend that is expected
to continue over the next five years.

Traditionally, the industry is a major exporter to the United States, which is expected to remain the largest
downstream market for industry products. However, a forecast slight appreciation in the Canadian dollar will make
Canadian products more expensive in US markets. Overall, IBISWorld forecasts that the value of industry exports
will grow an annualized 2.1% over the next five years to $4.3 billion.

In addition, the industry will experience an increasing amount of import competition. A large portion of imports will
continue to come from the United States, a traditional major trading partner that benefits from a shared border and
low transportation costs. However, the industry is also expected to experience increased import competition from
China, which represents the second-largest importer of goods to Canada. Producers in China can benefit from less
costly inputs due to the availability of sawlogs in Russian and Chinese forests, which are not subject to the same
supply and regulatory restrictions as North American forests. Additionally, these inputs have not experienced the
same difficulties with wildfires and insect infestations, which have plagued North American forests. Similarly, lower
production costs in China can lower costs for operators located there, while an appreciating Canadian dollar will also
assist with making these imports more affordable. As a result of these factors promoting import penetration, imports
are expected to rise an annualized 3.0% to $1.6 billion over the five years to 2025.

Performance Outlook Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)

Housing
Starts

 (Units)
2020 7,870 1,513 537 462 18,510 3,843 1,400 1,202 5,427 179,000
2021 8,375 2,192 548 470 19,338 4,080 1,498 1,260 5,794 198,000
2022 8,259 2,601 542 464 19,193 4,010 1,489 1,249 5,738 174,000
2023 8,391 2,644 542 464 19,471 4,064 1,521 1,268 5,848 172,000
2024 8,630 2,727 546 466 19,887 4,170 1,573 1,296 6,034 182,000
2025 8,841 2,800 550 469 20,269 4,261 1,620 1,323 6,200 189,000
2026 9,031 2,865 553 471 20,583 4,342 1,664 1,345 6,353 194,000

Industry Life Cycle The life cycle stage of this industry is    Mature

LIFE CYCLE REASONS

Downstream markets and buyers are clearly defined

Technological change is limited to improving efficiency

Consolidation among the industry’s largest players has increased
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The Wood Panelling Manufacturing industry in Canada is in the mature stage of its life cycle. Industry value added
(IVA), a measure of the industry's contribution to the overall economy, is expected to grow at an annualized rate of
4.8% over the 10 years to 2025, which is above the forecast 1.6% annualized growth expected for Canadian GDP
during the same 10-year period.

While an IVA growth level significantly above GDP growth generally indicates an industry is in its growth stage, the
figure is somewhat deceptive. The industry is highly dependent on downstream construction markets in both the
United States and Canada and as a result, demand for this industry's products are cyclical and tied to housing starts
and home improvements, both of which, in turn, are dependent on economic factors such as employment levels,
consumer disposable income and access to credit. During the recession prior to the reporting period, the housing
markets in both Canada and the United States contracted significantly and improving economic conditions during
the reporting period in the wake of that recession created conditions that led to significant industry growth.

The industry exhibits other characteristics of a mature industry. Industry products are completely accepted by
downstream markets and technological innovation has been limited, as the manufacturing process for industry
products is well-established and the primary developments have related to improvements in safety, efficiency and
increasing automation.
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Products & Markets
Supply Chain Key Buying Industries

1st Tier

Household Furniture Manufacturing in Canada

Roofing, Siding & Insulation Wholesaling in Canada

Homebuilders in Canada

Apartment & Condominium Construction in Canada

Remodelling in Canada

Cabinet & Vanity Manufacturing in Canada

2nd Tier

Consumers in Canada

Key Selling Industries
1st Tier

Sawmills & Wood Production in Canada

Plastic & Resin Manufacturing in Canada

Adhesive Manufacturing in Canada

2nd Tier

Electric Power Transmission in Canada

Oil Drilling & Gas Extraction in Canada

Logging in Canada

Timber Services in Canada

Products & Services

  HARDWOOD VENEER AND PLYWOOD

The Wood Panelling Manufacturing industry in Canada produces a variety
of wood products with different applications and end markets.

Hardwood, which grows more slowly in colder climates, has a much more solid composition than softwood
alternatives. Veneer refers to very thin slices of wood that are attached to reconstituted wood products to produce
flat panels with a uniform surface. Plywood products are thin sheets of wood glued together to form a more a
durable sheet than a single piece because they are more resistant to cracking, shrinking and warping. In 2020,
hardwood veneer and plywood are expected to account for 7.3% of industry revenue, up from 5.8% in 2015.

SOFTWOOD VENEER AND PLYWOOD

Veneer and plywood, made of softwood, is expected to account for 15.1%
revenue in 2020, down from 24.6% in 2015.

Softwood is typically the wood from trees that grow more quickly and in warmer climates. Softwood veneer is made
by cross-laminating veneers with a thickness up to three-quarters of an inch and bonded together by a waterproof
adhesive. The majority of softwood veneer and plywood product are used by the construction industry, with others
being sold to downstream lumber and wood products industries and furniture manufacturers. The percentage of
industry revenue declined during the period primarily due to the softwood trade dispute with the United States, the
industry's largest trading partner.

WAFERBOARD

This segment includes waferboard products, most notably oriented strand
board (OSB).
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OSB is made from layers of wood flakes that are fixed and pressed with adhesive in a cross-oriented pattern to
increase the panel's strength. OSB has much the same uses as plywood but is less prone to warping or shrinking
due to the composite of many flakes, which creates a strong sheet. The product is often used for subflooring and
sheathing in home construction. Waferboard does not adhere to a specifically oriented pattern and is therefore
easier to manufacture. Waferboard is less costly to manufacture and is also common in furniture manufacturing. This
segment is expected to account for 32.4% of revenue in 2020, up from 19.3% in 2015. This segment is expected to
grow as a percentage of industry revenue over the five years to 2020 due to rising demand from the US housing
market.

PARTICLEBOARD AND FIBREBOARD

Particleboard is made from a mixture of wood particles, often the residue
from other wood production operations, also called sawdust and resin.

Fibreboard is made from wood fibres that are bonded together completely or partially by lignin in the wood.
Particleboard is often used to make low-cost wooden furniture. Fibreboard, which is often classified as medium-
density fibreboard (MDF) or high-density fibreboard (HDF, also called hardboard), is used in furniture that requires a
sturdier composition. This product segment is expected to account for 22.7% of revenue in 2020, down from 24.0%
in 2015.

STRUCTURAL WOOD PRODUCTS

This product segment includes all wood products that are designed for
structural uses.

These products are typically load bearing, such as arches, beams, roof trusses, floor trusses and I-joists. Trusses
make up the majority of this segment's revenue. Trusses are structural products made by forming one or more
triangular units with straight beams and connecting them at a joint. In 2020, this segment is anticipated to account
for 22.5% of revenue, down from 26.3% in 2015. This segment has fallen as a share of industry revenue over the
past five years, although that seems to primarily be due to stronger growth in demand for other products.

Demand
Determinants

Demand in the Wood Panelling Manufacturing industry in Canada is
highly cyclical and sensitive to economic conditions.

The largest market for industry products is residential construction markets, both in the United States and in
Canada. Operators commonly supply contracting and construction companies with plywood, particleboard and
strand board, in addition to other panelling products used in home construction, renovation and repair.
Consequently, the level of construction activity in these two countries significantly determines demand for the
industry.

Following a building surge in the United States in the years leading up to 2005, demand for new homes slowed. This
decline was further exacerbated by the subprime mortgage crisis and the ensuing recession. As homebuilding and
renovation activity significantly declined, demand for industry products plummeted. Consequently, between 2005
and 2011, industry revenue more than halved, dropping from $11.5 billion to $4.7 billion.

Between 2015 and 2019 the residential construction sectors in the United States and Canada were stronger and
experienced overall growth. Wood panelling is still predominantly installed in new home construction, home
remodelling and outdoor construction, such as deck installations, with little competition from substitute goods.
Nonresidential construction is a lesser demand determinant for industry products than residential construction
because nonresidential buildings tend to use less plywood and other industry products. Also, trusses are less
common in nonresidential structures than in homes. Demand from nonresidential construction markets is forecast to
decline in 2020 as a result of the spread of COVID-19 (coronavirus), which is expected to lower consumer
confidence and spending activity, particularly on large purchases such as homes.

Moreover, the industry also experienced demand from private spending on home improvements, which grew during
a majority of the period. According to industry major player Weyerhaeuser Company, the average age of a North
American home is 30 to 40 years. An aging US and Canadian housing stock will benefit industry operators, as older
homes are more prone to necessary structural upgrades and repairs.
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Major Markets

  EXPORTS

The Wood Panelling Manufacturing industry in Canada is heavily
dependent on international trade.

Over the past five years, exports have consistently accounted for about 50.0% of industry revenue. The largest
foreign buyer of Canadian wood panelling products is by far the United States, which accounts for an estimated
96.0% of total industry exports in 2020. The construction sector in the United States purchases industry products for
use in homes, apartments and commercial buildings. Due to its large forests, Canada has sizeable wood and lumber
industries and has become a major supplier to the US construction market. Exports have declined as a share of
revenue over the past five years as the price of several industry products has decreased and supply has been
diminished by wildfires and insect infestations. In 2020, exports are expected to account for 48.8% of revenue, down
from 55.1% in 2015.

NEW RESIDENTIAL CONSTRUCTION

The new residential construction market accounts for an estimated 25.8%
of industry revenue in 2020, up from 19.7% in 2015.

Residential construction, which includes the development of single- and multi-family homes, is a vital downstream
market for the industry, as contractors and home builders use industry products for subflooring, flooring, sheathing,
roof decking, floor and roof support and more. The United States represents the largest source of new residential
construction and has been volatile during the period alongside economic uncertainty.

COMMERCIAL CONSTRUCTION

Commercial construction includes, office buildings, retail locations and
other nonresidential structures, which rely on composite wood products
for construction.

This market represents a lower share of industry sales as many commercial structures are built with other materials,
such as concrete, steel, other metals and glass, although there has been an effort to expand the use of timber in
commercial buildings and this trend is likely to increase over the next five years. Commercial construction is
expected to account for 7.1% of industry revenue in 2020, down from 7.9% in 2015.

REPLACEMENT AND REMODELLING

The residential replacement and remodelling market is usually driven by a
variety of factors.

Employment growth and higher income levels positively influence private investment in home improvements, as
consumers have more money to spend on renovations and repairs. Furthermore, a structure's overall age, ordinary
wear and tear and natural disasters can spur repair and renovation demand. In 2020, this market is expected to
account for 11.8% of total industry revenue, up from 10.2% in 2015. Wood panelling products destined for these
markets are commonly sold to wholesalers and retail outlets. Wholesalers may sell industry products directly to
building contractors or may operate as the middle link between industry manufacturers and retail outlets. Do-it-
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yourself renovation and repairs are popular among many Canadians; these consumers undertake their own
construction projects and buy industry products from home improvement stores and lumber yards.

FURNITURE PRODUCTION

Furniture manufacturers use wood panels as inputs into their own
products and sales to this market are expected to generate 6.5% of
industry revenue in 2020, down from 7.2% in 2015.

Demand from furniture production is tied to demand for furniture, which moves in line with housing markets because
many furniture purchases are made during residential relocations. However, import penetration in the furniture
market also influences demand from this segment, as foreign manufacturers tend to source inputs from their local
markets.
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International Trade Exports in this industry are    High and Steady

Imports in this industry are    Medium and Steady

The Wood Panelling Manufacturing industry in Canada exhibits high levels of international trade, with imports
expected to account for 25.8% of domestic demand and exports anticipated to account for 48.8% of total industry
revenue in 2020. As with many Canadian manufacturing industries, the United States is the primary trading partner.
Shared geographic borders mitigate transportation costs to US markets, while the United States-Mexico-Canada
Agreement further eases trade restrictions. Moreover, there is a high level of intercompany trade as many
multinational timber and wood panelling manufacturing companies have operations in the northwestern forests,
which span both the United States and Canada.

Industry trade is also determined by a variety of factors, including the Canadian effective exchange rate (CEER)
index, which represents the relative strength of the Canadian dollar against its trading partners. Over the five years
to 2020, the CEER has declined and a depreciating Canadian dollar has made domestically produced wood
panelling products less expensive and more attractive to foreign customers, aiding growth in industry exports.

Exports

Over the five years to 2020, exports are expected to grow at an annualized rate of 1.9% to $3.8 billion. Much of this
growth occurred between 2016 and 2018, as housing starts in the United States grew steadily alongside improving
economic conditions and high industry product prices. Further, limited supply caused by wildfires and insect
infestations in Canada further drove up industry prices and thus, the value of industry exports. The United States
accounts for a vast majority of industry exports, at 96.0% in 2020. Exports to the United States are expected to grow
an annualized 3.5% during the period, increasing the United States share of exports during the period. Additionally,
this growth in the value of exports to the United States, will be followed by growth in exports to China and Japan at
an annualized rate of 15.8% and 1.5%, respectively. Despite this expected growth in the value of exports, revenue
growth is expected to grow at a quicker rate, diminishing exports as a share of revenue during the period. Over the
next five years, IBISWorld expects industry exports to continue growing at a similar rate. Over the five years to 2025,
industry exports are forecast to grow at an annualized rate of 2.1% to $4.3 billion.

Imports

Imports are expected to decrease at an annualized rate of 0.5% to $1.4 billion over the five years to 2020. The
depreciation of the Canadian dollar has made the purchase of foreign good comparatively more expensive for
domestic consumers, causing domestic reliance on industry products from Canada to increase. The top import
sources in 2020 are expected to be the United States with 50.5% of industry imports, China (23.3%), Germany
(6.7%) and Chile (2.8%). Products from these countries are often manufactured from different wood varieties, giving
them different properties. Over the five years to 2025, imports are projected to increase at an annualized rate of
3.0% to $1.6 billion, with an appreciating Canadian dollar making imported goods more competitive in domestic
markets.
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Business
Locations

  Establishments in the Wood Panelling Manufacturing industry in Canada are concentrated in provinces that have large tracts of
harvestable timber, as wood panel products are composed of layers of softwood and hardwood bonded with adhesives and resin.
The industry's distribution also depends on proximity to downstream construction markets, as this industry's products are used in
new housing construction and home improvement projects. Moreover, the industry is dependent on global trade. Consequently,
many wood panel manufacturers are located close to the United States, which serves as the principal destination for industry
exports.

Quebec

Quebec typically accounts for the largest share of industry establishments, with an estimated 30.9% of total locations in 2020. The
majority of these establishments manufacture structural wood products, such as laminated veneer lumbers. Industry operators in
Quebec also manufacture plywood, strand board and particleboard.

Ontario

Ontario typically has the second-largest share of industry establishments, with an estimated 26.6% in 2020. This province is close
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to major population centres, where it can supply products easily to contractors and homeowners for do-it-yourself construction and
renovation projects. Additionally, Ontario benefits from its proximity to major timber operations and sawmills in the western
provinces.

British Columbia

British Columbia contains an estimated 19.6% of industry establishments in 2020. This level is far above the province's share of
the national population. According to 2018 data from the Historica Canada, British Columbia holds about 24.0% of the
merchantable wood in the country and 19.5% of the forested land. British Columbia is also a coastal province with ample
opportunity for exporting lumber across the Pacific and to the northwestern region of the United States.

However, over the past 20 years, a historic infestation of pine beetles has damaged wide swathes of forestland in British Columbia
and 2020 figures from Natural Resources Canada (latest data available) estimates that more than half the mature, harvestable
timber in the region was killed by 2018. As a result, IBISWorld forecasts that the majority of new establishments entering the
industry will locate in other regions if possible and seek supply contracts from different timber sources.

Alberta

Alberta also contains a significant share of industry establishments, estimated at 9.2% of industry establishments in 2020.
Alberta's forests have also suffered some damage from mountain pine beetles, though not to the extent that British Columbia's
forests have. In fact, some timber harvesting operators and sawmills have relocated from British Columbia to Alberta to escape
the epidemic.
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Competitive Landscape
Market Share
Concentration

Concentration in this industry is    Low

The Wood Panelling Manufacturing industry in Canada has a low to moderate level of concentration, with the four
largest players accounting for an estimated 32.8% of industry revenue in 2020. The industry's largest operators are
primarily vertically integrated forest products companies which own upstream sawmills and even timber harvesting
operations that supply wood. For example, West Fraser Timber Co. Ltd. is one of the largest lumber producers in
North America but its wood panelling manufacturing operations make up only a small share of total company
revenue. The majority of the companies in the industry are small- and medium-size players that serve more regional
markets. Market share concentration has decreased in recent years, despite industry consolidation, with the primary
example being the high-profile merger between Norbord Inc. and Ainsworth Lumber Co. Ltd. A primary driver behind
the decreased market share concentration has been strong growth in industry revenue due to growing industry
prices, which has outpaced growth by the industry's largest players. The industry's largest players have also been
disproportionately affected by environmental factors such as wildfires and insect infestations, as they own larger
portions of industry lumber products than smaller operators.

Key Success
Factors

IBISWorld identifies 250 Key Success Factors for a business. The most important for this industry are:

Control of distribution arrangements:
Having established wholesalers, retailers and other downstream buyers is critical for operators to be able to sell their
products.

Economies of scale:
Players that can manufacture more wood panelling products for lower per-unit costs by increasing their production
volumes stand to benefit from lower costs and higher profit.

Ability to adapt scale of production:
The industry sells to volatile downstream markets, so players that are able to quickly adapt their costs to their
production demand are more likely to preserve higher profit.

Upstream vertical integration:
Inputs of wood products can vary drastically by price, so players that own their upstream supply chains are
protected from volatile input costs.

Access to the latest available and most efficient technology and techniques:
Adopting the latest available technology enables operators to increase efficiency and accuracy and to reduce their
workforce due to greater automation.

Strong cash reserves:
Demand conditions in the industry have been volatile over the past decade. Operators without strong cash reserves
will likely struggle to remain operational during economic downturns.
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Cost Structure
Benchmarks

  Profit

Industry profit has fluctuated widely over the past five years in response
to changing downstream demand. Normally, the industry is able to earn
higher profit when both Canadian and nearby US demand increases,
which enables industry manufacturers to maximize their production
capacity and to sell products for a higher price. However, many of the
industry's products, such as oriented strand board (OSB) are sold as
commodities and subject to fluctuations in global supply and demand.
Therefore, OSB prices and prices for many of the industry's other key
products have been volatile. Industry profit experienced overall growth
between 2015 and 2019, as a constrained supply of quality logs caused
by damage done to the Canadian timber supply by the mountain pine
beetle and stronger than usual forest fire activity alongside strong
spikes in demand from the US housing market, have raised prices.
However, the spread of COVID-19 in 2020 is expected to increase
transportation costs for operators and reduce demand from a variety of
downstream markets, resulting in a significant decline in profit. In 2020,
IBISWorld estimates that industry profit, defined as earnings before
interest and taxes, will account for 1.1% of industry revenue, down from
8.5% in 2015.

 

  Wages

Labour-related costs are expected to account for 15.3% of industry
revenue in 2020, down from 16.0% in 2015. Depending on downstream
demand for industry products, operators can increase or decrease their
workforce accordingly. Wage costs tend to remain fairly stable, though
wages' share of revenue has declined slightly over the past five years,
as industry operators have invested in productivity-enhancing
machinery and equipment, which helped increase production without a
subsequent rise in labour. Further, industry revenue growth has been
stronger than usual due to price increases and lack of supply, further
reducing the percentage of revenue accounted for by wages.
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  Purchases

In 2020, purchases are expected to account for 49.7% of industry
revenue, down from 53.3% in 2015. Purchases primarily make up wood
fibre, resin and wax. Wood fibre, which is sourced from timber, is the
primary raw material used in the Wood Panelling Manufacturing
industry in Canada. Hardwood and softwood lumber are commonly
procured from upstream timber and sawmill operators. Additionally,
resin and wax inputs account for an estimated one-fifth of this industry's
purchasing costs, as structural panelled products produced by this
industry, such as OSB and other engineered wood products are
composed of layers of wood strands bonded with resin and adhesives.

 

  Marketing

Marketing is not a significant cost in this industry. Industry products
tend to be either of an intermediary nature, purchased mainly by other
manufacturers or are sold to end consumers through wholesale and
retail channels. In the latter case, downstream businesses will handle
most of the marketing of products. In 2020, marketing is expected to
absorb only 1.3% of revenue, up from 0.7% in 2015.

 

  Depreciation

Depreciation of capital equipment is estimated to account for 2.9% of
revenue in 2020, a slight decrease from 3.1% in 2015. Similar to other
manufacturing industries, the industry requires heavy machinery to
create its products. However, wood panelling manufacturing remains
labour intensive and wages still represent a sizeable portion of industry
revenue. Further, depreciation costs tend to be fixed over a given time
period and during times of rising prices and strong revenue growth, this
will help push down depreciation charges as a share of revenue, even if
investment in machinery and depreciable assets has been rising.
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  Rent

Since operators usually enter long-term lease agreements, rent costs
do not fluctuate significantly. However, rent may decline as a proportion
of revenue when sales are higher and manufacturers can spread this
fixed cost across a larger revenue base. In 2020, rental costs are
anticipated to absorb 4.1% of industry revenue, up from 2.1% in 2015.

 

  Utilities

Utilities are a significant cost in this industry, accounting for an
expected 3.5% of industry revenue in 2020, down from 4.2% in 2015.
Not only is production of wood panelling products energy intensive,
requiring operators to purchase electric power in line with demand;
industry manufacturers also have fixed water treatment,
telecommunication service and refuse removal costs. In addition,
operators that ship their own products incur fuel costs, which are
included in this category.

 

  Other Costs

Other costs include administrative expenses, freight charges, unsold
inventory, insurance and investments toward research and
development. Other costs are expected to account for 22.1% of total
revenue in 2020, up from 12.2% in 2015.
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Basis of
Competition

Competition in this industry is    Medium and the trend is Increasing

  INTERNAL COMPETITION

There is a medium amount of competition between operators in the Wood
Panelling Manufacturing industry in Canada.

Many companies compete within the industry, as the wood panelling products they manufacture are very similar.
There are also limited barriers to entry in the industry, exacerbating competition with potential new entrants.
However, the supply of industry inputs, i.e. lumber, can often fluctuate. The potential for limited supply can therefore
act as a deterrent to new entrants. Companies compete on a variety of levels but the primary factors that influence
competition are price, quality, market access, brand recognition and raw materials availability.

Price is the most important source of competition for industry products, as many operators offer a variety of similar
products. As a result, operators must be able to offer quality wood products at different price points to differentiate
themselves from competitors. Quality is another significant source of competition. Many industry products are
destined for use as high-quality finishes such as bench tops and cupboards, so characteristics such as durability,
strength, versatility and texture are prized.

EXTERNAL COMPETITION

The primary source of external competition for the industry is imports.

In particular, imports from the United States can pose a threat if they are less expensive than wood panelling
products manufactured in Canada, so fluctuations in the exchange rate can significantly affect levels of external
competition. Over the past couple decades, beetle infestations in Canadian forests, primarily in British Columbia
have significantly depleted the supply and quality of new logs, while many US companies have not been similarly
affected, constraining the Canadian supply and increasing price.

Competition in the form of product substitutes is limited. The majority of industry products are used for home
construction, remodelling and repair. To a lesser extent, certain industry products, such as wood particleboard are
used in furniture manufacturing. In these markets, industry products are often significantly less expensive than
natural lumber or plastic alternatives.

Barriers to
Entry

Barriers to Entry in this industry are    Medium and the trend is Increasing

  Barriers to entry in the Wood Panelling Manufacturing
industry in Canada are moderate. Competition between
operators in a given local or regional market can be
significant and industry participation declined during the
period, meaning there are fewer companies supplying
products to downstream customers. Large, vertically
integrated companies can benefit from economies of
scale, producing greater quantities for lower per-unit
costs, making competition difficult for new entrants.

Capital investment for potential entrants can also act as a
hurdle. Machinery for chipping wood, pressing boards and
processing them through cooling, storage, sanding and
sawing can be expensive. As technology improves,
processes will become more accurate and efficient, while
the underlying equipment will become more expensive,
requiring larger capital expenses for new entrants.

Barriers to Entry Checklist

Competition Medium  

Concentration Low  

Life Cycle Stage Mature  

Technology Change Medium  

Regulation & Policy Medium  

Industry Assistance Medium  

Industry
Globalization

Globalization in this industry is    High and the trend is Steady

  Globalization in the Wood Panelling Manufacturing industry in Canada is moderate and increasing. As it stands, the
supply chains for lumber and wood industries in the United States and Canada are highly intertwined. Logging and milling
industries are often based in the US Pacific Northwest or British Columbia, with many companies in the region operating
on both sides of the border. Lumber and wood products manufactured in both the United States and Canada are also
used in both markets. The United States is the industry's largest export market and also its largest source of imports,
according to 2020 figures from the Canadian Government. Trade is highly important to this industry, with exports being
the largest market for industry products. The scale of domestic production helps to inhibit imports to some extent,
although imports do typically satisfy about 25.0% of domestic demand.
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Aside from the United States, globalization in the industry is limited. Some large-scale vertically integrated operators have
operations in South America, where the tropical climate permits them to harvest and manufacture wood products made
out of faster-growing wood with different qualities. Weyerhaeuser Company (Weyerhaeuser), for example, has operations
in South America where it produces different wood made of Eucalyptus and other varieties. Norbord Inc. is a Canadian
company headquartered in Toronto, although it reports its revenue in US dollars. Other large players such as
Weyerhaeuser and Louisiana-Pacific Corporation are both headquartered in the United States but maintain significant
domestic assets.
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Major Companies

Major Players Louisiana-Pacific Corporation

Market Share: 10.4%

  Louisiana-Pacific Corporation (Louisiana-Pacific) manufactures building products primarily for North American
construction markets. Headquartered in Nashville, Louisiana-Pacific has 4,800 employees and 24 manufacturing
facilities across the United States, Canada and South America, according to its 2019 annual report (latest data
available). Louisiana-Pacific has a high degree of product concentration, with just under half its North American
product sales generated from the sale of oriented strand board (OSB). Similar to plywood, OSB is used in wall
sheathing, floor underlayment and roof decking. Since OSB is used primarily in the construction of homes, the
company's financial performance is heavily dependent on the level of residential construction in North America,
primarily in the United States. In 2019, the company's global revenue totalled $3.1 billion.

Louisiana-Pacific operates in four business segments: North America OSB, siding, engineered wood products and
South America. All business segments except South America are relevant to industry operations. In Canada,
Louisiana-Pacific has six manufacturing facilities that produce industry products. The company has two active OSB
plants located in Maniwaki, QC and Ft. St. John, BC. It also has three siding production facilities, one in East River,
NS; one in Dawson Creek, BC and another siding production facility in Swan Valley, MB, that was converted from an
OSB plant in 2015. Similarly, in 2018, the Dawson Creek, BC facility was converted from an OSB plant into a siding
production facility to better accommodate market demand and conditions. Lastly, the company has a facility in
Golden, BC that produces engineered wood products, specifically 113.3 million cubic metres (4.0 billion cubic feet)
of laminated veneer lumber.

Outside of the conversion of its Swan Valley and Dawson Creek plants, the company has had few changes to its
production capacity over the past five years, with no significant industry-relevant acquisitions. Notably, Louisiana-
Pacific tried to acquire Ainsworth Lumber Company Ltd. (Ainsworth) in 2014; however, the acquisition failed due to
opposition from antitrust regulators. Ainsworth was later acquired by Norbord Inc. (Norbord). The company did swap
one of its curtailed mills for a curtailed mill owned by Norbord, however the facility it acquired, in Val D'or, Quebec,
remains curtailed and so this transaction has not affected production.
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Financial performance

Residential construction markets in the United States and Canada has been volatile over the five years to 2020.
Revenue from Louisiana-Pacific's industry-relevant products is expected to grow, despite significant decreases in
demand for OSB product's and OSB prices. OSB prices had risen sharply, more than 50.0% between 2014 and
2018, before falling sharply toward the end of 2018 and continuing through 2019. This is indicated by industry-
relevant revenue, which grew considerably during the first half of the period, before declining an 18.5% in 2019.
Overall, industry-relevant revenue is expected to grow an annualized 5.9% to $819.9 million over the five years to
2020. Declining OSB sales have been offset by growth in sales in the siding segment, causing the company to
convert some of its OSB facilities into siding production facilities. As a result, its Canadian operations have become
less dependent on the performance of the OSB segment, also alleviating some revenue volatility. By transitioning
some facilities into siding production facilities, according to changes in consumer demand and product prices,
Louisiana-Pacific's industry-relevant profit, defined as earnings before interest and taxes, is expected grow at an
annualized rate of 70.8% to $116.2 million. Although the magnitude of this growth is enhanced by the low level of
industry-relevant profit to begin the period.

 
Louisiana-Pacific Corporation (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 616.5 N/C 8.0 N/C
2016 826.1 34.0 133.8 1,572.5
2017 965.4 16.9 282.6 111.2
2018 1,044.1 8.2 273.2 -3.3
2019 850.5 -18.5 91.2 -66.6
2020 819.9 -3.6 116.2 27.4

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Weyerhaeuser Company

Market Share: 8.1%

  Based in Seattle, Weyerhaeuser Company (Weyerhaeuser) is an integrated forest products company that operates
as a real estate investment trust that manages timberland and produces a variety of wood products. It was founded
in 1900 when Frederick Weyerhaeuser and 15 partners bought 364,217.1 hectares (900,000.0 acres) of timberland
in the US state of Washington. Weyerhaeuser currently manages more than 10.5 million hectares (26.0 million
acres) of timberland across the United States and Canada. According to Weyerhaeuser's 2019 annual report (latest
data available), the company has about 9,400 employees worldwide and generated $8.7 billion in total revenue.

Weyerhaeuser has four main operating segments: timberlands, wood products, real estate and energy and natural
resources. It participates in this industry via the wood products segment. While the majority of this segments
revenue is lumber, which is not relevant in this industry (refer to IBISWorld report 32111CA), it also produces
plywood, veneer, oriented strand board (OSB) and other engineered lumber and structural panels for the residential
construction market. Weyerhaeuser has six mills that produce OSB, with two being located domestically, one in
Saskatchewan and another in Alberta. It also has two domestic facilities that produce engineered wood products
such as I-joists, one in Vancouver and another in Ontario.

Vertical integration is Weyerhaeuser's main competitive asset, on which it has doubled down in recent years. The
company has made acquisitions during the period to expand its upstream timber holdings, including the purchase
Plum Creek Timber Co. in 2015. Through these acquisitions, the company has become one of the largest private
owners of timberland in North America, although acquisitions and investments during the period had no effect on the
company's industry-relevant capabilities and the company has had no change to its domestic production capacity
over the past five years.

Financial performance
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Over the five years to 2020, revenue from Weyerhaeuser's industry-relevant operations is expected to grow at an
annualized rate of 2.2% to $634.1 million. Similar to the industry overall, the majority of this growth took place during
the first half of the reporting period, when Weyerhaeuser experienced multiple years with growth in excess of 14.0%.
Similar to other major operators, Weyerhaeuser's revenue from OSB has fluctuated during the five-year period,
although OSB price drops in 2019 caused a reciprocated decline in OSB and industry-relevant revenue the same
year. Due to the wide-ranging nature of the company's operations, fluctuations in industry-relevant revenue may
reflect yearly shifts in strategic focus rather than overall company performance. Industry-relevant profit, defined as
earnings before interest and taxes, has been driven by growth in sales of engineered products and is expected to
increase an annualized 17.4% to $83.7 million during the period.

 
Weyerhaeuser Company (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 567.6 N/C 37.6 N/C
2016 650.4 14.6 76.4 103.2
2017 764.3 17.5 86.6 13.4
2018 767.9 0.5 121.5 40.3
2019 661.9 -13.8 50.5 -58.4
2020 634.1 -4.2 83.7 65.7

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

Norbord Inc.

Market Share: 7.9%

  Headquartered in Toronto, Norbord Inc. (Norbord) is a multinational producer of wood-based panels, including
oriented strand board (OSB), medium density fibreboard (MDF) and particleboard. The company was originally
founded in 1987 as Noranda Forest Inc. and over the past three decades, it has expanded by acquiring or founding
mills across Canada, the United States and Europe. In particular, Norbord is known for being the world's largest
producer of OSB. While the company does make particleboard and MDF, production facilities of those products are
only located in the United Kingdom. According to Norbord's 2019 annual report (latest data available), Norbord
employed 2,400 people across its 17 plant locations and generated global revenue of $2.3 billion.

Each of the company's products are industry relevant and Norbord participates in this industry through its facilities in
Canada. Norbord has six facilities in Canada, including one in British Columbia, one in Ontario and two each in
Alberta and Quebec. Norbord's OSB products, which are marketed under a variety of brands, principally serve the
construction and building contracting markets. Strong North American OSB prices during the beginning half of the
period fuelled a historic 2018 for Norbord. When OSB prices began to decline in 2019, Norbord's global revenue
declined 28.6%, as the OSB segment constitutes a significant portion of operations. Various uses for the company's
wood panelling products include roof decking, sidewall sheathing as well as floor and stair underlayment.

The largest industry-relevant decision the company made over the past five years was the acquisition of Ainsworth
Lumber Company Ltd. (Ainsworth), completed in 2015. Vancouver-based Ainsworth had four Canadian mills, all of
which were dedicated to OSB manufacturing. These facilities now form the backbone of the company's domestic
production and the acquisition turned Norbord into the world's largest manufacturer of OSB, with Ainsworth's
Canadian mills more than quadrupling the company's Canadian capacity. More recently, in 2016, the company
agreed to swap one of its curtailed facilities in Quebec with Louisiana-Pacific Corporation for its facility in Chambord,
QC. In 2018, the company dedicated more than $70.0 million to rebuild and prepare the Chambord mill for restart.

Financial performance

Over the five years to 2020, Norbord's industry-relevant revenue is estimated to have declined at an annualized rate
of 0.1% to $624.3 million. While Norbord did not have a substantial presence in the industry prior to the Ainsworth
acquisition, it has quickly become a major industry operator, with six facilities located in Canada. The majority of
Norbord's buyers are located in the United States; therefore, company revenue is largely tied to US construction
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markets. In its 2019 annual report, Norbord cited affordability concerns and wet weather as main factors in the
diminished number of US housing starts in 2018 and 2019. While the report indicated that conditions are improving,
this has not yet translated into recovery in OSB markets, which are critical for industry-relevant performance. In
response to decreased demand from downstream markets, Norbord has curtailed production to match demand until
market conditions improve. Alternatively, industry-relevant profit, defined as earnings before interest and taxes, is
expected to decline an annualized 206.2% and stand at a loss of $19.3 million in 2020, down from a profit of $14.3
million in 2015.

 
Norbord Inc. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 626.4 N/C 14.3 N/C
2016 838.0 33.8 167.5 1,071.3
2017 1,032.5 23.2 321.5 91.9
2018 956.9 -7.3 271.5 -15.6
2019 671.3 -29.8 -13.6 N/C
2020 624.3 -7.0 -19.3 41.9

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)

West Fraser Timber Co. Ltd.

Market Share: 6.4%

  West Fraser Timber Co. Ltd. (West Fraser) is a major integrated wood products company with operations throughout
North America. The company was founded in 1955 and is now headquartered in Vancouver. According to the
company's 2019 annual report (latest data available), West Fraser generated $4.9 billion in total revenue and
employed about 8,200 workers. While the company generates the majority of its revenue through lumber sales, it
also produces panels, pulp, news print and wood chips.

West Fraser participates in this industry though its panels manufacturing segment, which is entirely located in British
Columbia and Alberta. West Fraser employs about 1,300 workers across its seven Canadian mills. The company
produces three primary types of industry products: plywood, medium-density fibreboard (MDF) and laminated
veneer lumber (LVL). Historically, the company has sold its plywood products almost entirely in Canada, while West
Fraser's MDF and LVL products are sold extensively throughout Canada, the United States and other countries.
While global revenue growth is expected over the five years to 2020, it is primarily the result of increased production
at West Fraser's U.S. South Mills, which has increased due to reduced Canadian production. In 2019, West Fraser
completed the closure of its Chasm, British Columbia lumber facility, further reducing industry-relevant production
capabilities moving forward.

Financial performance

Since much of the company's wood panel sales come from buyers in Canada rather than the United States, West
Fraser's revenue and profit was less volatile than competitors that sell globally. The company's industry-relevant
revenue is expected to decline due to temporary curtailments in production caused by high log costs in British
Columbia and log shortages in Alberta caused by wildfires and weather. Overall, industry-relevant revenue is
expected to decline at an annualized rate of 1.9% to $502.9 million over the five years to 2020. During the first few
years of the period, revenue growth was fuelled by LVL production increases, which were stimulated by strong
growth in demand from the US housing market. Industry-relevant profit, defined as earnings before interest and
taxes, is expected to decline an annualized 13.0% to $40.8 million over the five years to 2020. In particular, profit is
expected to fall 68.8% from its peak of $112.0 million in 2018 to $35.0 million in 2019, due to lower plywood pricing
and higher log purchasing costs in British Columbia.



Wood Panelling Manufacturing in Canada August 2020

34 IBISWorld.com

 
West Fraser Timber Co. Ltd. (industry-relevant operations) - financial performance*

Year
Revenue

($m)
Growth

(% change)
Operating Profit

($m)
Growth

(% change)
2015 554.0 N/C 82.0 N/C
2016 529.0 -4.5 77.0 -6.1
2017 600.0 13.4 100.0 29.9
2018 676.0 12.7 112.0 12.0
2019 605.0 -10.5 35.0 -68.8
2020 502.9 -16.9 40.8 16.6

Source: Annual Report and IBISWorld
Note: *Estimates (Figures are converted from USD to CAD)
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Operating Conditions

Capital
Intensity

The level of capital intensity is    Medium

  Capital intensity in the Wood Panelling Manufacturing
industry in Canada is low to moderate. In 2020, IBISWorld
estimates that for every $1.00 spent on labour, industry
operators invest $0.19 in capital. Investment in machinery
and equipment in this industry is primarily devoted to
manufacturing machinery and computer systems to aid in
production. Manufacturing wood panels requires a
significant amount of machinery, including most
prominently a press that compresses a sheet of wood chips
mixed with resin into a single, thin wood panel.

However, the industry is also heavily reliant on manual
labour. Factory workers often use the equipment to make
custom-size boards for specific orders, which can be
difficult to automate. Aside from production employees,
administrative and sales employees are also an invaluable
part of the industry's workforce and cannot be replaced by
automation.



Wood Panelling Manufacturing in Canada August 2020

36 IBISWorld.com

Technology &
Systems

Potential Disruptive Innovation: Factors Driving Threat of Change

Level Factor Disruptive
Effect

Description

Very Low Rate of
Innovation

Very
Unlikely

A ranked measure for the number of patents
assigned to an industry. A faster rate of new
patent additions to the industry increases the
likelihood of a disruptive innovation occurring.

Low Innovation
Concentration

Unlikely A measure for the mix of patent classes
assigned to the industry. A greater
concentration of patents in one area increases
the likelihood of technological disruption of
incumbent operators.

High Ease of Entry Likely A qualitative measure of barriers to entry.
Fewer barriers to entry increases the
likelihood that new entrants can disrupt
incumbents by putting new technologies to
use.

Medium Rate of Entry Potential Annualized growth in the number of
enterprises in the industry, ranked against all
other industries. A greater intensity of
companies entering an industry increases the
pool of potential disruptors.

Medium Market
Concentration

Potential A ranked measure of the largest core market
for the industry. Concentrated core markets
present a low-end market or new market entry
point for disruptive technologies to capture
market share.

  The industry is experiencing a low level of both the rate of new patents and the concentration of patents in the industry.
This creates an environment where the threat of new technologies driving disruption is low.

The relative ease of entry is high, which can support the potential for external innovators to enter the industry with a
disruptive trajectory. Despite this, the rate of entry of new companies is in line with the national average.

The Wood Panelling Manufacturing industry in Canada is highly resistant to
technological disruptions.

The industry produces wood-based architectural products, including trusses, other engineered wood products, plywood and
veneers that help form the basic structure of the vast majority of single-family homes in Canada. There are few cost-
effective substitutes to structural lumber and there are no technology developments currently on the horizon which threaten
the propensity of Canadians to live in houses. There is a possibility that improvements in prefabricated homes in terms of
cost and design may slightly disrupt the industry but that is currently not the case.

The level of technology change is    Medium

  The level of technological change in the Wood Panelling Manufacturing
industry in Canada is moderate.

Manufacturing wood panels requires a significant amount of machinery and other equipment, which continually improve as
new models are released.

The most essential piece of equipment required for manufacturing most wood panelling products is a hydraulic press. Wood
particles, strands or fibres are often mixed with adhesive and pressed flat with a hydraulic press that compacts the mixture
of materials into one solid sheet. Presses can produce more than 500.0 tonnes of pressure to compact the materials into a
solid panel. The primary use of presses does not vary, so technological change is limited to the equipment's power, speed
and energy efficiency.

Other equipment required in wood panel manufacturing includes feeders, glue spreaders, press-loading systems, saws and
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turners. Equipment can be continually added and upgraded to maximize efficiency and safety and to increase automation.
However, the principle function of this equipment also remains the same, so technological innovation serves more to
increase efficiency than anything else. As a result, the amount of revenue earned per employee has increased over the
past five years, a trend that is expected to continue. This implies that production efficiency is increasing, most likely the
result of equipment upgrades and automation.

Revenue
Volatility

The level of volatility is    Medium

  Over the five years to 2020, revenue volatility in the Wood Panelling industry in
Canada has been moderate.

Industry products have a range of applications, primarily in residential housing construction markets and so demand is
closely linked to the performance of housing markets. Further, due to the high levels of international trade in the industry,
fluctuations in the strength of the domestic dollar can promote or inhibit sales. The industry's largest trade partner is the
United States and given the size of US housing markets, industry performance is closely linked with the strength of US
markets. However, recent softwood lumber disputes with the United States and foreign reluctance to buy industry products
affected by the mountain pine beetle, have threatened industry exports, despite a depreciating Canadian dollar. The
industry has benefited from growth in the price of industry products, with a constrained timber supply leading to this growth
and boosting revenue. However, as a result of the spread of COVID-19, North American construction markets are expected
to decline in 2020, resulting in a forecast decline of 11.2% in industry revenue.

Overall, this industry is highly cyclical and dependent on residential and foreign construction activity. Other economic
factors, including access to credit and relations with trade partners, influence industry revenue, as large-scale construction
projects are typically financed and completed over a period of several years. Revenue is also influenced by conditions in
timber supply areas, which can be affected by events such as wildfires and insect outbreaks, as well as government
policies for log extraction and trade. For example, the mountain pine beetle outbreak that began in the 1990s has
decimated the timber supply in British Columbia. Since timber availability plays a part in determining product cost, the
diminished supply of available logs has helped drive up timber prices in recent years, thus boosting industry revenue.
Overall, industry revenue is expected to oscillate an average of 7.5% during the period.

Regulation &
Policy

The level of regulation is    Medium and the trend is Steady

Operators in the Wood Panelling industry in Canada are subject to
environmental regulations related to waste and emissions, wastewater
discharges, solid and hazardous waste management, plant and wildlife
protection and site remediation.

Many of these regulations fall under the Canadian Environmental Protection Act of 1999, the centrepiece of Canada's
environmental regulations. The goal of the act is to contribute to sustainable development by preventing and curtailing
pollution that is hazardous to the environment and to human health. Industry operators must comply with environmental
regulations or run the risk of enduring fines or other penalties, such as having operations shut down.
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Industry operators with forestry or timberland operations are affected by regulations and policies regarding forest
preservation. There are both federal and provincial laws promoting sustainable forest management. Some of these
regulations limit the number of trees that can be harvested for lumber or limit the areas from which forestland is cut. These
regulations can sometimes limit the supply of available lumber, pushing up its price. Since lumber is a primary input in wood
panelling manufacturing, this regulation can affect the prices of industry inputs, push up the industry's overall purchase
costs and potentially limit industry production. Industry regulations pertaining to the continued mountain pine beetle
infestation have placed certain limits on the transport and disposal of some industry products.

Occupational safety codes vary from province to province and operators must adhere strictly to rules that improve
manufacturing safety. The Canadian Centre for Occupational Health and Safety provides research and information that
helps provinces create the most effective laws, but there is no central agency that creates national codes, such as the
United States Occupational Safety and Health Administration.

Industry
Assistance

The level of industry assistance is    Medium and the trend is Increasing

The Wood Panelling industry in Canada has a low level of protective tariffs.

Canada's tariff schedule segments out industry products with a vast number of specifications based on the species of tree
the wood panel is cut from, the thickness of the wood panel and other specifications. Typically, these tariffs do not exceed
3.0%. However, many countries that have special trade relations with Canada are exempt from many of these tariffs. The
United States, as the industry's largest trading partner, experienced special trade relations status following an agreement
pertaining to the trade of softwood lumber, a key input of many industry products. The agreement was terminated in
October 2015, with no replacement agreement yet in place. In 2016, the US Lumber Coalition called for an investigation
into Canadian softwood lumber practises. In early 2017, the US government applied preliminary countervailing duties on
Canadian lumber exporters, followed by tariffs on certain goods and companies in November 2017. While the two countries
have engaged in discussions regarding solving this situation since then, there have been no changes announced in tariff
structure since that time.

The Canadian government announced $867.0 million in measures to support the industries and communities that may be
affected. These include a loan and loan guarantee program valued at up to $500.0 million to assist viable forestry
companies. Also, the Business Development Bank of Canada has made $105.0 million in financial available to forestry
companies, while $285.0 million in funding is available to support efforts to expand export markets overseas, provide a
temporary extension of the maximum period for work-sharing agreements to reduce layoffs and expand job training
services to help affected workers find new employment opportunities.

Additionally, industry operators can benefit from assistance from industry associations, most of which are local or provincial.
These organizations represent the industry's interests to legislators and also organize conferences, promote education and
training and conduct public relations work on behalf of the industry. One of these industry associations is British Columbia's
BC Wood, a non-profit organization that is a public-private partnership dedicated to promoting wood product manufacturing
in the province. To give one example, BC Wood offers trade conferences that reduce operators' costs of marketing wood
products to customers in Canada, the United States and other countries.

Due to the spread of COVID-19 (coronavirus), the Canadian Government has instituted a variety of assistance programs
that various industry operators are expected to qualify for. For example, the Canada Emergency Wage Subsidy provides up
to $847.00 per week for eligible employers that have been negatively affected by the coronavirus. Additionally, operators
can take advantage of tax deferrals and improved access to credit and loans to remain liquid. The Canada Emergency
Business Account provides interest-free loans to small businesses of up to $40,000.0. Large operators can apply for bridge
financing through the Large Employer Emergency Financing Facility.
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Key Statistics
Industry Data

Year
Revenue

($m)
IVA

($m)
Establishments

(Units)
Enterprises

(Units)
Employment

(Units)
Exports

($m)
Imports

($m)
Wages

($m)

Domestic
Demand

($m)
Housing

Starts (Units)
2011 4,686 927 524 472 16,300 1,973 1,136 858 3,848 193,950
2012 5,399 1,311 507 460 16,440 2,198 1,239 906 4,440 214,827
2013 6,122 1,774 567 513 17,493 2,832 1,252 945 4,542 187,923
2014 5,924 1,447 586 523 17,646 2,900 1,340 937 4,365 189,329
2015 6,346 1,754 586 519 16,311 3,496 1,432 1,016 4,281 195,535
2016 7,401 2,398 567 499 17,862 4,169 1,520 1,087 4,753 197,915
2017 8,409 3,017 569 491 17,850 4,399 1,578 1,149 5,589 219,763
2018 8,859 3,098 571 490 19,327 4,733 1,574 1,218 5,700 212,843
2019 8,862 2,915 557 477 19,873 3,958 1,466 1,302 6,370 208,685
2020 7,870 1,513 537 462 18,510 3,843 1,400 1,202 5,427 179,000
2021 8,375 2,192 548 470 19,338 4,080 1,498 1,260 5,794 198,000
2022 8,259 2,601 542 464 19,193 4,010 1,489 1,249 5,738 174,000
2023 8,391 2,644 542 464 19,471 4,064 1,521 1,268 5,848 172,000
2024 8,630 2,727 546 466 19,887 4,170 1,573 1,296 6,034 182,000
2025 8,841 2,800 550 469 20,269 4,261 1,620 1,323 6,200 189,000

Annual Change

Year
Revenue

(%)
IVA
(%)

Establishments
(%)

Enterprises
(%)

Employment
(%)

Exports
(%)

Imports
(%)

Wages
(%)

Domestic
Demand

(%)
Housing

Starts (%)
2011 -10.2 -23.9 0.00 0.63 -6.08 -12.2 -8.53 -6.50 -8.67 2.11
2012 15.2 41.4 -3.25 -2.55 0.85 11.4 9.11 5.62 15.4 10.8
2013 13.4 35.3 11.8 11.5 6.40 28.8 1.06 4.36 2.31 -12.5
2014 -3.23 -18.4 3.35 1.94 0.87 2.41 7.02 -0.88 -3.91 0.74
2015 7.11 21.2 0.00 -0.77 -7.57 20.6 6.81 8.42 -1.91 3.27
2016 16.6 36.7 -3.25 -3.86 9.50 19.2 6.18 6.99 11.0 1.21
2017 13.6 25.8 0.35 -1.61 -0.07 5.51 3.81 5.73 17.6 11.0
2018 5.34 2.67 0.35 -0.21 8.27 7.59 -0.31 6.01 1.98 -3.15
2019 0.03 -5.92 -2.46 -2.66 2.82 -16.4 -6.85 6.89 11.8 -1.96
2020 -11.2 -48.1 -3.60 -3.15 -6.86 -2.91 -4.51 -7.73 -14.8 -14.2
2021 6.41 44.8 2.04 1.73 4.47 6.15 7.02 4.85 6.76 10.6
2022 -1.39 18.7 -1.10 -1.28 -0.75 -1.72 -0.64 -0.88 -0.96 -12.1
2023 1.58 1.62 0.00 0.00 1.44 1.33 2.16 1.47 1.91 -1.15
2024 2.85 3.14 0.73 0.43 2.13 2.60 3.43 2.28 3.18 5.81
2025 2.44 2.69 0.73 0.64 1.92 2.19 3.00 2.02 2.76 3.84

Key Ratios

Year
IVA/Revenue

(%)

Imports/
Demand

(%)

Exports/
Revenue

(%)

Revenue per
Employee

($'000)

Wages/
Revenue

(%)

Employees per
estab.
(Units) Average Wage  ($)

2011 19.8 29.5 42.1 287 18.3 31.1 52,607
2012 24.3 27.9 40.7 328 16.8 32.4 55,091
2013 29.0 27.6 46.3 350 15.4 30.9 54,033
2014 24.4 30.7 49.0 336 15.8 30.1 53,094
2015 27.6 33.4 55.1 389 16.0 27.8 62,277
2016 32.4 32.0 56.3 414 14.7 31.5 60,850
2017 35.9 28.2 52.3 471 13.7 31.4 64,381
2018 35.0 27.6 53.4 458 13.8 33.8 63,036
2019 32.9 23.0 44.7 446 14.7 35.7 65,531
2020 19.2 25.8 48.8 425 15.3 34.5 64,922
2021 26.2 25.9 48.7 433 15.0 35.3 65,162
2022 31.5 25.9 48.6 430 15.1 35.4 65,081
2023 31.5 26.0 48.4 431 15.1 35.9 65,097
2024 31.6 26.1 48.3 434 15.0 36.4 65,188
2025 31.7 26.1 48.2 436 15.0 36.9 65,257

Figures are inflation adjusted to 2020
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Additional Resources
Additional
Resources

Statistics Canada
http://www.statcan.gc.ca

Canadian Wood Council
http://www.cwc.ca

Wood Business
http://www.woodbusiness.ca

Industry Jargon MEDIUM-DENSITY FIBREBOARD (MDF)
A product made by gluing together slices of wood at right angles against their grain to increase strength and
uniformity.

ORIENTED STRAND BOARD (OSB)
A product made by layering strands or flakes of wood across various orientations and compressing them with resin.

VENEER
Thinly slices pieces of wood that are glued to plywood, fibreboard and particleboard panels.

Glossary BARRIERS TO ENTRY
High barriers to entry mean that new companies struggle to enter an industry, while low barriers mean it is easy for
new companies to enter an industry.

CAPITAL INTENSITY
Compares the amount of money spent on capital (plant, machinery and equipment) with that spent on labour.
IBISWorld uses the ratio of depreciation to wages as a proxy for capital intensity. High capital intensity is more than
$0.333 of capital to $1 of labour; medium is $0.125 to $0.333 of capital to $1 of labour; low is less than $0.125 of
capital for every $1 of labour.

CONSTANT PRICES
The dollar figures in the Key Statistics table, including forecasts, are adjusted for inflation using the current year (i.e.
year published) as the base year. This removes the impact of changes in the purchasing power of the dollar, leaving
only the "real" growth or decline in industry metrics. The inflation adjustments in IBISWorld’s reports are made using
Statistics Canada's implicit GDP price deflator.

DOMESTIC DEMAND
Spending on industry goods and services within Canada, regardless of their country of origin. It is derived by adding
imports to industry revenue, and then subtracting exports.

EMPLOYMENT
The number of permanent, part-time, temporary and casual employees, working proprietors, partners, managers
and executives within the industry.

ENTERPRISE
A division that is separately managed and keeps management accounts. Each enterprise consists of one or more
establishments that are under common ownership or control.

ESTABLISHMENT
The smallest type of accounting unit within an enterprise, an establishment is a single physical location where
business is conducted or where services or industrial operations are performed. Multiple establishments under
common control make up an enterprise.

EXPORTS
Total value of industry goods and services sold by Canadian companies to customers abroad.

IMPORTS
Total value of industry goods and services brought in from foreign countries to be sold in Canada.

INDUSTRY CONCENTRATION
An indicator of the dominance of the top four players in an industry. Concentration is considered high if the top
players account for more than 70% of industry revenue. Medium is 40% to 70% of industry revenue. Low is less
than 40%.

INDUSTRY REVENUE
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The total sales of industry goods and services (exclusive of excise and sales tax); subsidies on production; all other
operating income from outside the firm (such as commission income, repair and service income, and rent, leasing
and hiring income); and capital work done by rental or lease. Receipts from interest royalties, dividends and the sale
of fixed tangible assets are excluded.

INDUSTRY VALUE ADDED
The market value of goods and services produced by the industry minus the cost of goods and services used in
production. IVA is also described as the industry's contribution to GDP, or profit plus wages and depreciation.

INTERNATIONAL TRADE
The level of international trade is determined by ratios of exports to revenue and imports to domestic demand. For
exports/revenue: low is less than 5%; medium is 5% to 20%; and high is more than 20%. Imports/domestic demand:
low is less than 5%; medium is 5% to 35%; and high is more than 35%.

LIFE CYCLE
All industries go through periods of growth, maturity and decline. IBISWorld determines an industry's life cycle by
considering its growth rate (measured by IVA) compared with GDP; the growth rate of the number of establishments;
the amount of change the industry's products are undergoing; the rate of technological change; and the level of
customer acceptance of industry products and services.

NONEMPLOYING ESTABLISHMENT
Businesses with no paid employment or payroll, also known as nonemployers. These are mostly set up by self-
employed individuals.

PROFIT
IBISWorld uses earnings before interest and tax (EBIT) as an indicator of a company’s profitability. It is calculated as
revenue minus expenses, excluding interest and tax.

REGIONS
Prairies | AB, SK, MB
Atlantic | NB, NS, PE, NL
Territories | YT, NT, NU

VOLATILITY
The level of volatility is determined by averaging the absolute change in revenue in each of the past five years.
Volatility levels: very high is more than ±20%; high volatility is ±10% to ±20%; moderate volatility is ±3% to ±10%;
and low volatility is less than ±3%.

WAGES
The gross total wages and salaries of all employees in the industry.



IBISWorld helps you find the industry
information you need – fast.

With our trusted research covering thousands of global industries, you’ll get a quick and intelligent
overview of any industry so you can get up to speed in minutes. In every report, you’ll find
actionable insights, comprehensive data and in-depth analysis to help you make smarter, faster
business decisions. If you’re not yet a member of IBISWorld, contact us at 1-800-330-3772 or
info@ibisworld.com to learn more.

DISCLAIMER
This product has been supplied by IBISWorld Inc. (‘IBISWorld’) solely for use by its authorized licenses strictly in
accordance with their license agreements with IBISWorld. IBISWorld makes no representation to any other person
with regard to the completeness or accuracy of the data or information contained herein, and it accepts no
responsibility and disclaims all liability (save for liability which cannot be lawfully disclaimed) for loss or damage
whatsoever suffered or incurred by any other person resulting from the use of, or reliance upon, the data or
information contained herein. Copyright in this publication is owned by IBISWorld Inc. The publication is sold on
the basis that the purchaser agrees not to copy the material contained within it for other than the purchasers own
purposes. In the event that the purchaser uses or quotes from the material in this publication – in papers, reports,
or opinions prepared for any other person – it is agreed that it will be sourced to: IBISWorld Inc.

Copyright 2020 IBISWorld Inc.


	 
	 
	Contents

	COVID-19 (Coronavirus) Impact Update
	About IBISWorld


	About This Industry
	Industry Definition
	Major Players
	Main Activities
	The primary activities of this industry are:
	The major products and services in this industry are:

	Supply Chain
	SIMILAR INDUSTRIES
	RELATED INTERNATIONAL INDUSTRIES


	Industry at a Glance
	Executive Summary

	Industry Performance
	Key External Drivers
	Canadian effective exchange rate index
	Value of residential construction
	Value of nonresidential construction
	Housing starts
	Demand from furniture and related product manufacturing

	Current Performance

	Industry Outlook
	Outlook
	Industry Life Cycle

	Products & Markets
	Supply Chain
	Products & Services
	Demand Determinants
	Major Markets
	International Trade
	Business Locations

	Competitive Landscape
	Market Share Concentration
	Key Success Factors
	Cost Structure Benchmarks
	Basis of Competition
	Barriers to Entry
	Industry Globalization

	Major Companies
	Major Players
	Louisiana-Pacific Corporation
	Market Share: 10.4%
	Weyerhaeuser Company
	Market Share: 8.1%
	Norbord Inc.
	Market Share: 7.9%
	West Fraser Timber Co. Ltd.
	Market Share: 6.4%


	Operating Conditions
	Capital Intensity
	Technology & Systems
	Revenue Volatility
	Regulation & Policy
	Industry Assistance

	Key Statistics
	Industry Data
	Annual Change
	Key Ratios

	Additional Resources
	Additional Resources
	Industry Jargon
	Glossary


